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Changes in store for the outlet mall
By Nancy Zoellner

The Osage Beach Outlet Mall 
is under contract. If all goes as 
planned, the buyers hope to add 
something the Lake hasn’t seen 
in a while: family entertainment.

Chris Foster, the son of well-
known developer Dan Foster 
and a partner in the new venture, 
said they have a non-disclosure 
agreement with current owner 
Simon Property Group that pre-
vents them from sharing a lot of 
details but added that he thinks 
both those who live at the Lake 
and those who visit will be happy.

They’ve contracted with Kan-
sas City-based Legacy Develop-
ment to help them carry out their 
plans. Legacy Group has been 
involved in creating more than 
50 projects with over 31 million 
square feet of retail space across 
14 states. One of their projects is 
Legends Outlets in Kansas City, 
Kansas. According to Foster, that 
shopping center is 90 percent oc-
cupied.

“I have a 6-year-old and I know 
that in the wintertime, there’s 
not much to do with children. 
We had so many family destina-
tions years ago – the Fort Funtier 
Land – an amusement park with 
rides and games for kids, the old 
Hillbilly Town and pretty much 
the entire Bagnell Dam Strip 
was family friendly. We believe 
that to be successful as a com-
munity, we need to have these 
types of things,” Foster said, add-
ing that while his family has a lot 
of development experience, they 
don’t have experience develop-
ing retail. “So the takeaway is 
we’ll combine the knowledge of 

the Foster family, which has been 
in the area a long time, with the 
horsepower of a large, nation-
wide development team - a team 
of experts in retail – to come up 
with a great plan.”

Foster said they originally 
planned to hold off making any 
announcements until all the 
details were worked out. How-
ever, word got out that the mall 
was under contract and then 
the Facebook rumor mill started 

churning. 
“Sometimes people assume 

no answer is a confirmation of 
what, in this case, was misinfor-
mation and we wanted to make 
sure people know that our focus 

is to keep the mall operating. We 
just plan to build on the blocks 
that are already there to create 
a dynamic new project that will 
benefit the Lake area well into 
the future,” Foster said. 

At one time the Osage Beach 

Outlet Mall was home to more 
than 100 stores. Foster said while 
they don’t see the mall returning 
to that size in the future, they are 
looking at creating more com-
mercial opportunities for the 

people that are coming down 
here. He also said to create the 
best shopping experience, it 
makes sense to consolidate the 
existing stores in one area.

“And when we talk about
continues on page 11

This file photo shows the Osage Beach Premium Outlets mall as it looked in 2011 when occupancy was higher than today. It 
shows the immense footprint of the property, and the areas open for expansion as well. Photo: Willman
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Armchair
Pilot
By Nancy Zoellner

PLAN AhEAd ANd APPLY early 
because while there is some good 
news – the wait time for a passport 
is down from 18 months – there’s 
also some bad. It takes eight to 10 
weeks from the day the passport 
agency or center receives your ap-

plication to receive it – if you pay 
the regular $110. For $60 more, 
your request will be expedited and 
will take only five to seven weeks to 
arrive. Prior to the pandemic, the 
processing time was 6 to 8 weeks. 
You can also speed up the process, 
albeit only slightly, by sending your 
application via USPS Priority Mail 
Express, and paying an additional 
$17.56 for a delivery time of one to 
two days. According to the US State 
Department, that provides the fast-
est turnaround and best protection 
for important documents. Track 
the status of your passport applica-
tion by visiting https://passportsta-
tus.state.gov/.

JUSt whEN It LOOKEd like it 
was safe to start making vacation 
plans, Austria announced that 
country is closed to all travel until 
at least December 13. According to 
a story in Afar travel magazine, as 
long as the lockdown is in effect, 
hotels, restaurants, tourist attrac-
tions and most stores must remain 
closed and people must stay in 
their homes unless they are buy-
ing groceries, going to the doctor, 
or exercising. Once the lockdown 
is over, Austria will once again be 
requiring proof of vaccination to 
enter hotels, restaurants, movie 
theaters, beauty salons – and just 
about everywhere else. Several 
other countries have recently re-
enacted travel restrictions so check 
before purchasing airline tickets.

whILE INtERNAtIONAL tRAV-
EL might be down, the trip over 
the river and through the woods 
to Grandma’s for Thanksgiving 
was nearly back to pre-COVID 
levels, according to the U.S. Trans-
portation Security Administra-
tion. The TSA reported screen-

ing about 2.3 million passengers 
passing through TSA checkpoints 
on Wednesday, more than on any 
other day during the pandemic. 
The Friday before Thanksgiving 
saw 2.4 million airline passengers. 
In March 2020. The TSA anticipat-
ed screening about 20 million air 
passengers from Friday, Nov. 19 to 
Sunday, Nov. 28, which is close to 
pre-pandemic levels.

tImES SqUARE wILL BE OPEN 
to the public this New Year’s Eve, 
but to be part of the party watching 
the ball drop, you must have proof 
of vaccination. The requirement 
isn’t just for adults. Everyone ages 
5 and older must be vaccinated. 
Those who can’t get the vaccine for 
medical reasons must show proof 
of a negative COVID-19 test.

UNItEd AIRLINES RESUmEd 
alcohol sales during flights. It was 
the only airline to do so, as of late 
November. The change was an-
nounced in mid-November. All 
airlines stopped selling alcoholic 
drinks on board a few months ago 
due to the increase of unruly be-
havior by passengers. The Federal 
Aviation Administration took re-
ports of over 5,110 incidents just 
this year, 2,867 of which were filed 
after passengers refused to com-
ply with the federal mask man-
date. According to a United Airline 
spokesperson, they had fewer is-
sues on board and felt it was time to 
time to loosen restrictions. Howev-
er, they didn’t loosen them too far. 
Passengers are limited to one mini 
bottle of rum, gin, bourbon, vodka, 
scotch, or Bailey’s Irish Cream dur-
ing each beverage service.

EVEN wIthOUt ALCOhOL, the 
unruly behavior – and the fines 
– have continued. According to 
the FAA, a JetBlue passenger was 
slapped with a fine of $45,000 for 
throwing his carry-on at passen-
gers and laying on the floor in the 
aisle, grabbing a flight attended by 
the ankles and putting his head up 
her skirt. A $42,000 fine was issued 
against a passenger on another Jet-
Blue for refusing to comply with 
the facemask mandate; making 
non-consensual physical contact 
with another passenger; threaten-
ing other passengers and making 
stabbing gestures; and for snort-
ing cocaine from a plastic bag. An-
other JetBlue passenger was fined 
$29,000 for refusing to don a face-
mask, shouting obscenities at the 
flight crew, intentionally bumping 
into a seated passenger, and then 
punching the passenger in the face 
when he complained. A Frontier 
passenger was fined $25,500 for 
allegedly repeatedly kicking the 
aircraft bulkhead; screaming ob-
scenities at the passenger next to 
her; locking herself in the lavatory 

for 30 minutes; yelling obscenities 
at the flight attendant, throwing 
corn nuts at passengers and shov-
ing both middle fingers in the flight 
attendant’s face more than once. 
Numerous passengers were fined 
from $13,000 to $15,000 for drink-
ing alcohol that was not provided 
by the airlines. In each case, law 
enforcement met the aircraft at the 
gate.

INStEAd OF ALCOhOL, water 
is your best option for battling de-
hydration, dry skin and headaches 
from cabin pressure and circulat-
ing air, according to a story in Trav-
el and Leisure. However, you need 
to make sure it’s bottled. Although 
the Environmental Protection 
Agency (EPA) implemented an Air-
craft Drinking Water Rule in 2011 
that requires airlines to regularly 
test their water and disinfect and 
flush water tanks, studies conduct-
ed by different groups have found 
water on some planes continues to 
be contaminated. Airlines have in-
sisted their potable water is clean.

LIKE A FEw mINUtES of privacy 
in the plane restroom? According 
to a former flight attendant inter-
viewed by Mel Magazine, travel-

ers looking for a more private trip 
to the toilet without worrying that 
someone will be waiting outside 
the door should head to the rest-
room as soon as the pilot turns off 
the seatbelt sign and just before 
drink service begins. Those wor-
ried about creating unpleasant 
odors should ask an attendant for 
packets of coffee grounds, which 
soak up odor, then set them up or 
hang them in the lavatory.

INtEREStEd IN thE FUtURE of 
travel? Join Skift as it hosts the sec-
ond annual Design the Future on-
line event, that they promise will 
“bring together visionary design-
ers, brand builders, entrepreneurs, 
and trend experts for important 
discussions centered around the 
ideas travel needs to define the 
decade ahead.” There’s no cost to 
attend the virtual event but pre-
registration is required. Sign up by 
visiting skift.com and scroll to the 
bottom of the page.
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Dam project is running behind
By Nancy Zoellner

The bridge over Bagnell Dam 
will be closed to traffic longer 
than expected because the deck-
ing was in worse shape than an-
ticipated.

According to Chris Graham, 
project engineer with the Mis-
souri Department of Transpor-
tation, they originally planned 

to repair expansion joints and 
barrier walls, install a new mem-
brane at the steel plate joints to 
keep water from seeping down 
below, repair the adjacent side-
walk and remove approximately 
2 to 3 inches of crumbling con-
crete on the deck that was poured 
in the early 1980s, then replace it 
with a new driving surface. 

“To remove it we mill – break 
up – the first couple inches of 
concrete and then we use high-
pressure water as a second pro-
cess to remove the rest of the 
concrete. However, once we 
started using the pressure, the 
concrete was coming loose to 
about 5 inches deep and in some 
areas the deterioration goes even 

deeper,” he said. “There’s no way 
to tell until you get in and get the 
existing concrete off of it.” 

Graham said the wear was 
caused by a combination of age – 
the bridge was built more than 90 
years ago – and winter weather. 
When the salt that is spread to 
make the bridge passable does 
its job, then mixes in with the 
melting snow and ice, the residue 
seeps down into the cracks and, 
over time, causes the concrete to 
deteriorate.

Both Graham and MoDOT 
District Engineer Bob Lynch said 
because they won’t know the 
extent of the damage until they 
complete the removal process, 
they can’t say when the bridge 
will reopen to traffic. However, 
Graham said he’s hopefully that, 
if the weather will cooperate and 
they get days where they can 
pour new concrete, they could 
wrap up the project by mid to late 
December.

“We use a latex-modified con-
crete, and the latex is very sensi-
tive to UV light so we’re trying to 
make the pours late afternoon 
into the evening to minimize 
cracking from the UV rays, but 
we need to pour when the tem-
perature is above 35 degrees,” he 
said.

When the bridge reopens 

to traffic the load limit will be 
reduced from 40 tons (80,000 
pounds) to 18 tons (36,000 
pounds). Both Graham and 
Lynch said it was required to get 
another 10 to 15 years out of the 
bridge. The next project will be a 
full deck replacement, which will 
take more than a year.

At their November 9 meeting, 
both Lake Ozark Mayor Den-
nis Newberry and aldermen ex-
pressed dismay not only about 
the delay but about the weight 
reduction and the problems it 
might cause with deliveries to 
businesses on the Bagnell Dam 
Strip.

Newberry and aldermen said 
they felt MoDOT should take 
steps to alleviate those issues – 
“steps” that included building 
a turnaround at the bottom of 
the Strip or creating an alternate 
route for trucks too large to make 
a U-turn. However, Lynch said 
lowering weight limits was com-
mon on aging bridges and they 
haven’t built turnarounds for 
any of them. He also said that al-
though MoDOT owns about 180 
feet of Bagnell Dam Boulevard 
at the south end of the dam, be-
cause they don’t own any right-
of-way, they wouldn’t have land 
available to build a turn-around

continues on page 17

The Bagnell Dam Bridge has been closed to traffic since 
September 7 and will remain closed at least a couple more 
weeks into December. Nancy Zoellner photo. 
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Osage Nation Casino could cause exponential growth
By Nancy Zoellner

Since the news of the proposed 
casino was announced, inter-
est in development in the City of 
Lake Ozark has skyrocketed.

Assistant City Administrator 
Harrison Fry said aldermen and 
city officials had been inundated 
with requests for more informa-
tion since the announcement 
was made late last month that 
the Osage Nation had purchased 
28 acres in the city and planned 
to spend some $60 million to 
build a casino and entertainment 
complex that will include a ho-
tel and restaurant. The land is at 
the intersection of Bagnell Dam 
Boulevard and the Osage Beach 
Parkway where the now-vacant 
Quality Inn sits.

“We’ve been getting questions 
not only about the development 
but from outside developers who 
now see Lake Ozark as a viable 
market. We also recognize that 
we have a couple TIF districts that 
have been largely undeveloped 
and a couple other holdings of sig-
nificant size that are of interest to 
these parties. The city needs to be 
preparing for this level of interest 
and a new type of development in 
Lake Ozark - to a scale that we’ve 
never seen,” Fry advised, adding 
that before the meeting started, 
someone stopped by to ask about 
the city’s electrical capacity for 
these types of developments. “For 
these reasons, City Administrator 
(David) Mitchem has identified 
an opportunity for us to begin 
planning for economic develop-
ment.”

Mitchem, chosen from a stack 
of applicants, came on board last 
month to replace retiring City 
Administrator Dave Van Dee. He 
explained to the board why he 

felt it would be prudent to learn 
what potential developers have 
in mind.

“We recognize that one of 
those who are calling us are talk-
ing a good game but I’m not sure 
they have the capacity to do any-
thing. Others that we are aware 
of indeed have the capacity. I be-
lieve it’s important that the city 
engage developers early in the 
process. That makes buildout of 
their properties more predictable 
and it’s more predictable for us as 
we consider the impact on quali-
ty-of-life issues and on our infra-
structure – water, sewer, streets, 
wastewater, housing, and work-
force,” he said, adding that he 
would like the board to allow him 
to develop and then send a re-
quest for information and qualifi-
cations to parties who have con-

tacted the city. “That way we’re 
involved early in the process, we 
can make the whole process more 
predictable for them and us.”

Mitchem said he would send 
the questionnaire to major de-
velopers both in Missouri and 
throughout the Midwest and 
post it on the Missouri Municipal 
League and the Home Builders 
Association websites. He said be-
cause affordable housing would 
also have to be a component, he 
also planned to send it to finan-
cial institutions and builders in 
the St. Louis area that he was fa-
miliar with.

Mayor Dennis Newberry said 
he felt that process would let the 
community know they were exer-
cising their due diligence.

“The Osage Nation has made a 
big proposal. We know that oth-

ers are interested in this market 
so rather than align ourselves 
with anyone individually I think 
it’s a good idea to put it out there 
to see just who would be inter-
ested in this market. Harrison, 
Dave and I had this conversa-
tion yesterday,” Newberry said. 
“We’re not chasing anything. 
We’re just letting it be known 
that we’re open for business 
and that we would enjoy learn-
ing who would like to be a part 
of this community. We can use 
the announcement by the Osage 
Nation as a catalyst – as a spring-
board to keep things going.”

However, Newberry said he 
would not be endorsing the Osage 
Nation project – at least for now.

“They haven’t submitted any-
thing to the city. We know they’ve 
bought the property – they closed 

on it in June – and we know they 
have to go through federal laws 
and there is some state involve-
ment. But as far as I’m concerned, 
I don’t think I, the board members 
or any of the staff should endorse 
the project until we have more in-
formation,” he said, adding that 
he did feel it was important to 
forge an alliance with the Osage 
Nation in order to have input into 
the project and so they could help 
influence the outcome.

Osage Nation spokesperson 
Rich Chrismer said, “Support for 
this project has been overwhelm-
ingly positive from local and state 
officials, tourism leaders, busi-
ness owners and economic devel-
opment stakeholders who view 
this initiative as a tremendous 
opportunity for the Lake region. 

continues on page 17

The 28-acre site, at the intersection of 
Bagnell Dam Boulevard and the Osage 
Beach Parkway. File photo.  Willman
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City, community members look at the 
problems and effect of proposed casino
By Nancy Zoellner

Lake Ozark city officials agree 
- until they get more information 
on the casino proposed for that 
city, they’re not for it or against it.

In late October, the Osage Na-
tion announced they would be 
investing $60 million to build a 
casino with hotel, restaurants, 
and entertainment space on 28 
acres in Lake Ozark. Under the 
Indian Gaming Regulatory Act 
(IGRA) of 1988, Native American 
tribes can establish casinos in 
states outside their reservations 
if the land is historical territory, 
and if the project is approved by 
the U.S. Interior Department and 
the governor of the state where 
the casino is to be located.

At their November 23 meeting, 
during a discussion about the 
proposed entertainment district, 
Alderman Vernon Jaycox asked if 
the city was going to endorse the 
project – and what he should tell 
people when they asked if the city 
was in favor of it.

“We don’t pick winners or los-
ers,” Mayor Dennis Newberry 
answered. “We let the market 
dictate. I do think there will be a 
point in time when it will be very 
clear not just to board members 
but to the entire community that 
they’re coming and it’s happen-
ing and there’s nothing that can 
stop it. I think it would be very 
important for the city and the 
county and the state to forge a 
relationship with them to help 
influence the outcome.”

However, Joe Roeger, owner 
of First Title Insurance and a 
resident of the Lake area since 
1983, disagrees with Newberry’s 

stance and shared that opinion at 
their November 8 board meeting. 
He said he also plans to inform 
the community that they can 
stop the casino from coming to 
town – all it will take are phone 
calls to the governor’s office.

“It kind of riles me when I hear 
people say ‘Oh there’s nothing we 
can do. It’s already a slam dunk,’ 
because those are false state-
ments designed to sideline those 
who may be in opposition to the 
casino,” he said. “I don’t know if 
all of you have been brought up 
to speed on the IRGA (online at 
https://www.nigc.gov/general-
counsel/indian-gaming-regula-
tory-act) but this is a long process 
and it is, by no means, over.” 

In a separate interview, 
Roeger listed some of his objec-
tions: He said he did not believe a 
first-class casino and hotel could 
be built for $60 million. “So con-
trary to what they’re claiming, 
this will not be a destination en-
deavor. It’s naïve to think the pie 
is going to get bigger because of 
what they’re going to build. In-
stead, they’re only going to take 
a slice of the pie that we do have 
– they’ll take advantage of the 
economy we built and the 3 mil-
lion visitors we have. People who 
are already here may visit the ca-
sino, but they’ll be doing it at the 
expense of the restaurants and 
other venues.”

He also said that while a trib-
al-state compact would establish 
the amount of winnings to be 
turned over to the state, he wasn’t 
sure how much of that money 
would trickle down to the local 
level, where it would be needed 

to address the issues brought on 
by problem gamblers and the ad-
ditional crime that could accom-
pany the venue. 

However, according to a press 
release from the Osage Nation, 
they plan to give back to the sur-
rounding communities through 
philanthropic contributions to 
local schools, law enforcement 
and other first responders, local 
charities, and community im-
provement projects. In addition, 
a study conducted by the Jour-
nal of Socio-Economics, “Indian 
gaming in Oklahoma: Implica-
tions for community welfare,” 
reported that as Indian gaming 
operations in Oklahoma have 
grown in size, they typically 
have generated significant posi-
tive economic effects in the host 
county by increasing median 
household income and decreas-
ing unemployment and crime.”

Roeger said he also has a study, 
the “Economic Impact of Casinos 
on Home Prices,” commissioned 
by the National Association of 
Realtors that reported casinos 
can negatively impact real estate 
values in more ways than one.

At the November 23 meeting, 
Newberry said that in addition to 
being concerned that the casino 
might pull workers from already 
existing, already understaffed 
business, he too was concerned 
about the real estate market. But 
in his case, he was worried that 
people moving to the area to 
work in the casino would create 
an even greater shortage of work-
force housing.

“They’ve contacted me at least 
a half dozen times asking for an 

endorsement, but my question to 
them is ‘What are you going to do 
to help us find a solution to hous-
ing,’” he said.

To provide the Osage Na-
tion with a better picture of the 
need, Newberry said he asked 
the board of realtors to compile 
stats to share with them. “What 
the market needs today and then 
forecast that for 3, 5, 10 years 
so we can share that with them 
and open that dialogue. I think 
they’ve got to address it. They’ve 
been somewhat dismissive and 
told me that that’s our problem 

and they’ll direct us to federal 
programs that would help us 
build housing. I said, ‘When you 
made the announcement that 
you’re eventually going to em-
ployee 600 people in our town, 
I think you bought the problem 
and you’re going to have to help 
us come up with solutions.’”

In the meantime, Roeger said 
he would be spreading the word 
that because the governor will 
have to sign off on the project be-
fore it can move forward, people 
against the casino need to make 
their opinions known.

The Osage Nation is currently expanding casinos in Bartlesville 
and Pawhuska, Oklahoma. The site plan for the Bartlesville loca-
tion shows the type of development the proposed casino in Lake 
Ozark might take. The local development is proposed to occupy 28 
acres. The Bartlesville, OK location is on 125 acres and the Pawhus-
ka site entails 60 acres.

The Lake Ozark development will have to clear some obstacles 
before construction can begin as the 28 acre site would have to be 
taken into a trust by the federal government (Department of the 
Interior) and the tribe would need to negotiate a compact with the 
state regarding the casino.

The trust procedure, according to the Osage Nation has begun, 
but they have not issued a comment regarding other obstacles.
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“Insurance Talk”
Are You 
Covered If Your 
Subcontractor’s 
work Isn’t 
done, Right?

Acme Construction, a home build-
ing company, constructed 20 homes 
in 2003. It hired subcontractors to 
perform the concrete work, plumb-
ing, wiring, and roofi ng. One year 
later, it received complaints from two 
of the homeowners about cracks in 
their foundations. Acme notifi ed its li-
ability insurance company. When the 
homeowners eventually sued Acme, 
the insurance company provided le-
gal defense and set up reserves to 
pay for any resulting settlements.

Fast forward to 2005 when Acme 
built 35 homes to meet the demands 
of an active housing market. Other 
than the subcontractor who did 
the concrete work in 2003, Acme 
hired the same group of subs to 
work on these homes. When snow 
started melting after the winter of 
2007, complaints started to come 
in about leaking roofs. Eventually, 
seven homeowners determined that 
they had to completely replace their 
roofs, and sued Acme for the faulty 
work. Acme again notifi ed its insur-
ance company. This time, however, 
the company denied the claims, say-
ing that the insurance policy did not 
cover them. Acme had to pay for its 
own legal defense and liabilities.

 What changed between 2005 
and 2007? The insurance company 
added to the policy an endorsement 
that created a signifi cant coverage 
gap-  Exclusion-Damage to Work 
Performed by Subcontractors on Your 
Behalf.

 This endorsement modifi es an 
important exclusion contained in the 
general liability section of the policy. 
Without this endorsement, the exclu-
sion states that the insurance does 
not apply to damage to the insured’s 
work if the damage arises out of it 
or any part of it and if the damage 
occurs after the insured has fi nished 
the work. However, the provision 
gives coverage back if the damage 
arose out of work performed by a 
subcontractor working on the in-
sured’s behalf. In the 2005 incident, 
Acme had hired a subcontractor to 
build the foundations for the new 
homes. Because the subcontractor 
had done the faulty work, Acme’s 
general liability policy covered the 
resulting defense costs and liability.

With the endorsement attached, 
the policy does not cover liability 
for damage to the insured’s work 

and arising out of it, even if another 
contractor performed the work. Ac-
cordingly, Acme’s policy did not cover 
its liability for the defective roofs. 
Without the attachment of this en-
dorsement, Acme would have had 
coverage.

An insurance company might add 
this endorsement to a policy in the 
belief that faulty construction is a 
business risk, not an insurable one. 
Accidents such as slips and falls, 
unintentional fi res, and injuries suf-
fered while using a product are all 
examples of insurable risks. Perform-
ing work improperly, mismanaging 
cash fl ow, and making poor strategic 
business decisions are examples of 
business risks. Insurance companies 
feel they cannot insure business risks 
because to do so would remove an 
incentive to reduce those risks. If a 
carpenter knows he can collect insur-
ance if he does a sloppy job building 
a house, he has less of an incentive 
to build it well. When a company at-
taches this to a policy, it is transfer-
ring the risk of a subcontractor’s poor 
performance back to the insured.

Almost all contractors subcontract 
at least some of their work, so this 
is an issue to take seriously. All con-
tractors should review their liability 
insurance with their insurance agents 
to determine whether they have this 
endorsement. Since it can present a 
very signifi cant coverage gap, they 
should discuss alternatives such as 
negotiating with the company to re-
move it or seeking another company 
that is willing to leave it off. Even if 
it means paying an additional premi-
um, removing the endorsement may 
save a lot of expense in the long run.

To discuss this and other en-
dorsement’s, give Jeff a call at (573) 
348-1731,  and he will be more than 
happy to sit down and discuss it. 
Jeff@goldenruleinsurance.com. Jeff 
Bethurem, RWCS, is a licensed insur-
ance agent at Golden Rule Insurance. 

Jeff Bethurem

2124 Bagnell Dam Blvd. Lake Ozark, MO 65049
baxterslakesidegrille.com

SPREAD HOLIDAY CHEER —
BAXTER'S GIFT CARDS.

Purchase $100 in gift cards, get $25 gift card bonus.

Purchase $500 in gift cards, get $150 bonus.

Purchase $1000 or more, get a gift card bonus that 
never expires — equal to 35% of your purchase!

Call 573-365-2669 or visit us to purchase gift cards. 

Let Baxter's help with your holiday party at our place 
or yours! Off-site catering available.

Ready to Build or Remodel?Ready to Build or Remodel?

Start by visiting dkbshowroom.com 
to see the wide selection of products 

we have to offer. Build your wish list or 
schedule a one-on-one consultation with 

our kitchen and bath experts.

Finalize your plan by visiting our 
DKB showroom to shop for cabinetry, 

countertops, sinks, faucets and more to 
fit your lifestyle and budget. 

924 Hwy 42 • Osage Beach, MO • 573-348-4464
dkbshowroom.com

™

Let DKB help you select the 
right products to create your 

next one of a kind space.

Start by visiting dkbshowroom.com 
to see the wide selection of products 

we have to offer. Build your wish list or 
schedule a one-on-one consultation with 

our kitchen and bath experts.

Finalize your plan by visiting our 
DKB showroom to shop for cabinetry, 

countertops, sinks, faucets and more to 
fit your lifestyle and budget. 

Let DKB help you select the 
right products to create your 

next one of a kind space.
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Locals spread great joy around the world
Locals provide tangible proof that someone cares
By Nancy Zoellner

Samaritan’s Purse is a nonde-
nominational evangelical Chris-
tian organization that since 1970 
has helped meet needs of people 
who are victims of war, poverty, 
natural disasters, disease, and 
famine with the purpose of shar-
ing God’s love. Since 1993, they’ve 
used shoeboxes to aid them in car-
rying out their mission.

It started in the summer of 1993, 
when Samaritan’s Purse President 
Franklin Graham, the son of the 
Rev. Billy Graham, received a call 
from a man in England asking if 

he’d be willing to fill shoeboxes 
with gifts for children in war-torn 
Bosnia. Graham agreed, but then 
forgot about the promise until 
he received a call back around 
Thanksgiving asking about the 
gifts. He asked his friend, the late 
Pastor Ross Rhoads of Calvary 
Church of Charlotte, if he and his 
congregation could help fill the 
need. 

A Sunday shortly afterward, 
Pastor Rhoads demonstrated 
for his congregation how to fill a 
shoebox with simple gifts and en-
couraged them to also include a 

letter to the child. Within weeks, 
the church had 11,000 shoeboxes 
lining their hallways. Due to their 
generosity and additional gifts 
from Canada, Samaritan’s Purse 
sent 28,000 shoebox gifts to chil-
dren in the Balkans that Christ-
mas. 

Operation Christmas Child was 
born, and through these gifts, Sa-
maritan’s Purse communicated to 
those children and their families 
what the angel said to the shep-
herds about Jesus’ birth: “I bring 
you good news of great joy that will 
be for all the people.” 

The program continued on and 
since that fateful first year, and 
with the help of people all around 
the world, has provided shoeboxes 
to more than 188 million children 
in more than 170 countries and ter-
ritories. This year, like every year 
for the past 15 years, people of this 
area helped spread the good news 
and great joy by packing more than 
12,000 shoeboxes for Operation 
Christmas Child.

“It’s pretty amazing and heart-
warming to see all these boxes 
filled by people who don’t even 
know the children but still care 
about them,” said Brooke White, 
the area coordinator for the pro-
gram.

She explained the process that’s 
followed.

Both plastic and cardboard pre-
printed boxes can be purchased 
inexpensively online. They’re also 
sold at a few retailers but at a higher 
price. Gift givers aren’t required to 
use the boxes, but they make pack-
ing easier because they fit 16 to a 
carton. 

To make sure the shoebox gifts 
get to a child of the right gender 
and age, Samaritan’s Purse offers 
some different label options. Par-
ticipants are asked to make a $9 do-
nation per shoebox to provide for 
collection, processing, shipping, 
and other project costs – but it’s not 
required. If people donate online 
and get printable labels, they will 
be able to track their boxes and find 
out what country they go to.

To make it easy to pack the box-
es, Samaritan’s Purse has lists of 
gift suggestions on its website. 

After the boxes are packed, they 
are to be taken to any of the drop-
off locations. This year there were 
nine in six surrounding counties 
– Camden, Miller, Morgan, Osage, 
and half of Maries and half of Pu-
laski counties. Spirit FM, which 
is the longest-standing location 
in the tri-county area, the Rock 
House Church in Linn Creek, and 

the Osage Beach Assembly of God 
were drop-off locations in Camden 
County. 

Sometimes boxes are brought 
in by individuals who just want to 
bless children, but most of the time 
they come in by the dozens from 
organizations or churches whose 
members get involved. This year, 
a church who did not want to be 
identified brought in 1,300 boxes – 
another brought in more than 800. 
The record for this area is 1,500 
from one church.

As they are dropped off, the 
shoeboxes get packed into cartons. 
On pick-up day, they’re loaded into 
semis headed to one of eight pro-
cessing centers across the United 
States where they are inspected by 
volunteers who make sure no food, 
liquids or inappropriate items are 
included. Next, the boxes get divid-
ed by boy or girl and age categories. 

Then first week in December they 
get loaded on cargo ships and sent 
to their destination countries. 

“We’re contacted by our part-
ners in the different countries tell-
ing us how many of each age group 
they need. Our goal is to get that 
number of shoeboxes into their 
hands,” she said, adding that this 
year they will ship to more than 130 
countries. Once the boxes arrive, 
they are given to ministry partners 
who have pre-arranged outreach 
events where the boxes will be giv-
en out. “Because we have so many, 

those events have to be scheduled 
at different times throughout the 
year. It’s planned so that they go to 
different locations each year.”

White has gone twice to help 
with the distribution – once to 
Cameroon and once to Uganda.

“The kids are so excited! They 
don’t know why they’re there. They 
just know they’ve been invited to a 
fun event. First, they hear a gospel 
presentation, and the kids are so 
well-behaved they sit and listen 
to every word. Then the gift boxes 
are handed out and after a 3-2-1 
countdown, the kids get to open 
their boxes. It’s like a giant birth-
day party but better because most 
have never gotten a gift in their life. 
They love things that make noise, 
things that light up, toys, balls. A 
lot of these kids can’t go to school 
because their parents can’t afford 
school supplies so getting those is 

a really big deal. Flipflops are also 
very popular because so many kids 
don’t have shoes,” she said. “I can’t 
even describe what it’s like. When 
you talk about bringing great joy – 
well, this is it.”

For more information on the 
program or ideas on gifts, so they 
can be picked up throughout the 
year, visit samaritanspurse.org/
what-we-do/operat ion-chr ist-
mas-child/ Several videos of box 
openings around the world can be 
watched on YouTube.

Left to right, Shelly Vaughn, Brooklyn White, Hellen Armstrong, Linda Soft, Vickie 
Shelton and Michele Bradley were just a few of the volunteers who helped load up 
the semis heading to the Dallas-Fort Worth processing center. It took quite a bit of 
muscle to fill the trucks to the top and plenty of volunteers showed up to provide 
what was needed. Samaritan’s Purse suggests shopping year-round for items to fill 
the shoeboxes. A list of suggestions is on the website.
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Building an effective 
web presence
with Deanna Powell, MSW 
Interactive Designs

GeoTargeting 
– Get in Front 
of Prospective 
Clients Near 
Your Location
Location-Based marketing Finds 
New Customers for You

Both the “locals” and visitors!
Geotargeting, geofencing, prox-

imity marketing... these are all terms 
used for a type of location-based 
marketing that puts your ads in front 
of people located near your business. 
If someone has the location services 
on their cell phone turned on (which 
nearly all of us always do), these plat-
forms can target ads for businesses 
and attractions located within miles 
of that phone’s location.

Beyond the people who already 
live near your business, geotargeting 
can reach anyone that is traveling 
through your area.
targeted Ads vs. Geotargeting - 
A small but important difference

Targeted ads on social media are 
sent to a specifi c group of people that 
you choose, while geotargeting spe-
cifi cally fi nds potential customers near 
your business location. 

For example, MSW runs ads for 
many of our social media clients at 
Lake of the Ozarks, Missouri, which 
is a resort-based area. We will target 
ads to people who live in St. Louis, 
Kansas City, Omaha, and other geo-
graphical areas containing people 
who might be intrigued by the idea 
of taking a lake vacation. This encour-
ages potential customers to visit and 
engage with our clients.

Now, that’s different than proxim-
ity marketing. You are still putting ads 
in front of potential clients but, rather 
than sending those ads to where they 
live to entice them to visit you some-
time in the future, you are reaching 
the ones that are physically in your 
business’s location already. Because 
they are already near you, they are 
very likely to “swing by” to see what 
you’re all about. That’s especially true 

if your ad offers some type of discount 
or special incentive.  
how Can Geotargeting help 
Your Business?

It’s not just for restaurants 
and attractions.

Restaurants and local attractions 
can benefi t from proximity marketing, 
but they aren’t the only ones. If you’ve 
got a physical business that you’re try-
ing to draw people into, geotargeting 
is a super powerful tool for making 
that happen. 

Think about all the possible ways 
that you can use location-based 
marketing for your specifi c business. 
Would a discount entice passers-by to 
visit your location, or can you offer a 
small gift with purchase for mention-
ing the ad?  

There are lots of possibilities for 
creative geotargeting, but if you’re 
stumped for ideas, the experts at 
MSW can help!

It doesn’t have to cost a lot to 
implement location-based marketing.  
This is something that MSW Interac-
tive Designs can help you with and 
answer any questions that you might 
have. Give us a call today and discov-
er the many ways that our team can 
help you reach more customers.
Follow mSw Interactive designs
MSW can be found on Facebook, 
Twitter, and Instagram at
@PutTheWebToWork
Deanna Powell, MSW Interactive 
Designs LLC ~ We put the web to 
work for you!
573-552-8403
www.PutTheWebToWork.com

deanna Powell

The Lake’s Premiere 
RV Resort

Gated year-round RV community with fi rst-class amenities
Lake view and interior rates • 30 & 50 Amp Full Hook Ups
10X50’ Concrete Pads • Paved Roads • Covered Boat Slips
Next door to Coconuts Caribbean Beach Bar and Grill and  
Bananas Waterpark

A place to park your 
RV Year-Round with 
Low Annual Rates

 15209 RED HOLLOW ROAD
GRAVOIS MILLS, MO, 65037

WWW.COCONUTSRVRESORT.COM

(573) 505-2686

Patio - Lounge - Fitness Center
Kid’s Playground - Laundry Facility

continued from page 1
repositioning, we’re also talking 
about adding a lot of different en-
tertainment components. At this 
point, nothing is off the table,” he 
said, adding that some of those 
components could include at-
tractions similar to what can be 
found in tourist destinations like 
Gatlinburg, Tennessee, Myrtle 
Beach and, closer to home, Bran-
son.

In addition, Foster said their 
plan may also include a housing 
component. 

Foster said when looking at 
the total amount of acreage, it 
makes sense. However, like the 
rest of the possibilities, that piece 
of the development puzzle is just 
under consideration at this point.

“We are pretty far along in the 
process on a lot of different items, 
and we’d like to get started early 
next year but we haven’t closed 
on the property yet. We’re in our 
due diligence period. We won’t be 
moving forward with the project 
until and unless we can see it to 
a successful completion,” he said.

Osage Beach Mayor John Oli-
varri said he hopes the Fosters 
can work out the details so the 
plan moves forward.

“Legacy is a well-known com-
pany with multiple developments 
across the county. We feel they 
are a very credible developer and 
we’re looking forward to working 
with them and the Fosters on re-
invigorating the Outlet Mall. It’s 
a prime piece of property right 
in the middle of our retail hub so 
we’re anxious to see it be redevel-
oped and flourish,” Olivarri said.  

Changes at Outlet Mall

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in word (.doc) files
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Christmas Gift Giving
For Him

Th at guy in your life can be hard to buy for – or is 
he? Th ese ideas might be just the ticket to pleasing 
him this holiday season.  Dads and Grandpas may be 
candidates for clothes, but little brothers are sure to 
like electronics.

Husbands and brother-in-laws might be more in 
the mood for something masculine, or suave like gifts 
of glass, wood and leather.
Urban Map Glass 

$18 ea. Well Told -- 
Specialty etched 11 oz. 
3.5” high by 3.25” dia. 
Glasses with a metro 
city map (30 major cit-
ies to choose from) to 
give a distinctive feel 
to his favorite bever-
age. Sold individually, 
made in America. Un-
commongoods.com 

Wood Phone 
Docking Station 

$47 TESLYAR -- Finally, a 
place for all of the doo-dads 
and what-nots he lugs around. 
Space for his wallet, phone, 
glasses, wristwatches, loose 
change and much more. Solid 
wood, stained gloss fi nish. 

Indoor BBQ Grill 
$40 Maxi-Matic -- Too hot 

outside? Raining? Don’t let the 
weather spoil your BBQ plans. 
Th is 14” electric grill can be 
used indoors or out—Th ermo-
stat control to 450 degrees F. 
Dishwasher safe with a tem-
pered glass lid. 

Bacon Crate 
$70 Mancrates – Who 

doesn’t love bacon? Get the 
carnivore on your shopping list 
a Man Crate with two packages 
of jerky, a seasoning grinder, 3 
oz. of peanut brittle and Bacon 
Jam. 

Groove Silicon Ring 
$50 Groove – Zeus Edge Tun-

dra Ring. Wear it to keep from 
damaging your valuable wed-
ding ring. Medical grade quality 
silicon in four styles and sizes 
from 8-14.

For Her
When that woman in your life deserves the best,
it’s time to fi nd the perfect gift. Whether it be for 

your wife, girlfriend, sister, or daughter-- it can be 
diffi  cult to fi nd something that’s as special as she is. 
Here are a few gifts that she’s guaranteed to love and 
that will also let her know how much she’s loved and 
appreciated. 

Live Indoor Satsuki 
Azalea Bonsai Tree 

$30 Brussel’s -- Ar-
rives growing in its own 
decorative ceramic 
container—6-8” high 
with soil and care in-
structions. Rhododen-
dron indicum with bril-
liant blooms of radiant 
colors in late spring. 

Name Earrings 
$20 Etsy.com/shop/Cait-

lynMinimalist -- Personal-
ized jewelry in 925 Sterling 
with Rose Gold, 18K Gold or 
Sterling plate options. Made 
by hand spelling out her 
name. Sure to get a smile out 
of her this holiday season. 

Ember Temperature 
Control Mug 

$100 Ember – 10 oz white 
App Controlled Heated Cof-
fee Mug. Ceramic, with base 
providing 1.5 hr. Battery life. 
Auto on and off  with the 
temperature set by an app 
on your phone. Th e included 
coaster charges the mug. 
 

Cat Measuring Spoons 
$25 World Market -- Nov-

elty set of super-cute but very 
usable measuring spoons 
with a happy cat motif. Th e 
purr-fect gift for the feline 
fan in your life. 4-pc ceramic, 
hand painted. Imported.

� e Comfy Wearable 
Hoodie Blanket 

$45 Th e Comfy – Five dif-
ferent styles/patterns in mi-
crofi ber with sherpa lining. 
Huge hood and pocket to 
keep their hands warm when 
snuggling on the couch. 

For All

Pizza Socks
$26 Rainbow Socks Local and online
Who doesn’t like pizza and
socks? Fun for all ages and all tastes!

Blue Night Light Bluetooth Speaker
$26 Elecstars Local and online
Plays music and fl ashes six bright colors
or off ers a subtle glow at bedtime.

Microwave Bacon Grill
$10 Prep Solutions Local and online
It can also do sausage, Tacquitos and 
messy foods with the oils draining away. 
Eff ortless crispy bacon. Mmmm bacon.
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From our family to yours this 

Holiday Season, we’d like to 

wish you the very best.

We work hard for our 

customers and are proud 

of the relationships we’ve 

forged-- both old and new.

Merry Christmas &

Happy New Year!

Season’s
Greetings

573-365-2002  -  www.mil ls insurance.com

Mortgage $ense
Top 5 
Reasons to 
Retire at 
the Lake of 
the Ozarks

The Lake of the Ozarks is a top 
Midwest vacation destination, but 
it’s also an amazing place to live! 
Many retirees choose this area to 
be their retirement destination. Our 
Lake of the Ozarks mortgage lender 
knows how fantastic life here is and 
we want to help you enjoy that way 
of life, too! Learn why you should re-
tire at the Lake of the Ozarks below:

1. Great Entertainment Options
There are a ton of activities to 

enjoy at the Lake of the Ozarks! 
From golfi ng to shopping to dining 
to events, you’ll fi nd plenty of things 
you love to do in our area. The sea-
sonality of the area also creates a 
unique environment where you can 
enjoy the hustle and bustle of the 
busy summer months with plenty of 
activities and then soak in the slow-
paced winter months -- it’s a great 
mix!

2. Variety of Housing Options
There are many housing options 

available in the area. Single fam-
ily homes, condos, townhomes are 
just a few of the popular retirement 
housing options available in the 
area. There are both on and off-the-
water housing options, as well! Find 
the perfect location with the right 
amenities and community for your 
unique situation.

3. Enjoyable Climate
Take advantage of all four seasons 

at the beautiful Lake of the Ozarks. 
The warm summer months, mild 
spring and fall, and cold winters offer 
a mix of climates that you can enjoy. 
The seasonal changes bring about 
gorgeous views around the area, as 
well!

4. Top Medical Facilities
Our area is home to a highly 

awarded hospital system. From 
emergency needs to routine check 

ups, you and your family can feel 
safe with your healthcare needs in 
the area. There are also other top fa-
cilities in surrounding communities. 
No matter what your health needs, 
you’ll likely fi nd a great solution in 
the area!

5. Breathtaking Natural Scenery
We can’t leave the beautiful scen-

ery off our list! It’s one of the big 
draws of our area! No matter the 
time of year, the rolling Ozark hills 
boast stunning views all around the 
Lake of the Ozarks. Our lake makes 
for some spectacular natural views, 
as well!

What are you waiting for? 
Now’s the time to start planning your 
retirement at the Lake of the Ozarks. 
Our Osage Beach mortgage lender is 
here to make this home purchasing 
process a breeze. Contact Team Las-
son today to learn how you can best 
prepare to relocate to the area. Call 
(573) 746-7211 or visit our website 
at www.yourlakeloan.com for more 
information.LIKE my Facebook Page, 

Follow me on Twitter or Connect 
on LinkedIn
Michael Lasson, Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in word (.doc) files

SLOW DOWN
GET OVER
Presented as a Public Service Message from the 
Missouri State Highway Patrol. Don’t text and drive. 
Buckle Up.



Lake of the Ozarks business Journaldecember, 2021Page 14

TECHNOLOGY AND LIFESTYLE Cool Gadgets and Gizmos
for the Geek in All of Us

For the person who has everything and no where to put it. This 
personalized 30 Cal. Ammo Box is genuine military surplus, complete 
with “scratches, scuffs, dents, rust and other marks” direct from the 
military one would presume. You can personalize it with a name and 
one line of text to complete the look. The color of the box and the 
printed information already on the outside may vary according to the 
seller. $35 personalizationmall.com

Personalized Ammo BoxIf you’ve always wanted a robot of your very own, but wanted to make 
getting it as diffi cult and time consuming as possible, this ZIVKO the Robot 
STEM kit is just your ticket. Perfect for assemblers of all types over 3 (small 
parts). One hundred and seven glorious parts, plus a screwdriver and side 
cutters (not included) await you. After assembly the robot will go into 
“Follow Me” or “Explore” modes and will track you or evade obstacles, 
respectively, via an infrared sensor and micro-controller programming-- 
with interactive LEDs and sounds. $40 Amazon.com

Zivko The Robot
Remember the electronic Rolodex? No? It’s reincarnated at the 
Sharper Image in the form of a “Password Vault”-- but for a lot 
more money. If you are one of the people who constantly forget your 
passwords, this may be just the thing. Pin-protected and isolated from 
hackers, this will keep up to 400 usernames and passwords from 
various websites and/or accounts. You enter them in once, and you’re 
good. Unless you’re one of those people who use the same password 
for everything. $70. SharperImage.com

Password Vault

How to Put the Power of STEM in Your Kids’ Hands
Want to encourage your child to 

embrace science, technology, engi-
neering and math (STEM) educa-
tion both inside and outside of the 
classroom?

Studies show that kids who are 
exposed to STEM concepts from a 
young age are more likely to show 
interest in pursuing STEM careers. 
With over 50% of the fastest-grow-
ing jobs related to STEM, it’s no 
wonder that competency in these 
areas is a strong indicator of future 

career success. But STEM educa-
tion doesn’t just help students go 
directly into STEM careers. Its fo-
cus on creative problem-solving, 
critical thinking, innovation and 

teamwork helps students develop 
the skills needed to succeed in any 
field.

Here are some of the simplest 
ways to get kids excited about ev-
eryday scientific concepts, creativ-
ity and STEM:

• Encourage kids to actively 
participate in STEM-related activi-
ties at school and at home. Not sure 
where to turn? Students and fami-
lies can check out the range of free 
content and downloadable lesson 

plans available at FriXionSTEM.
com. Pilot Pen recently partnered 
with the curriculum experts at 
STEM.org to develop this curricu-
lum for students in grades K-12 in 

an effort to make STEM education 
easy and accessible.

• Expose budding scientists to 
high-quality learning tools, such 
as Pilot’s line of FriXion erasable 
pens, markers and highlighters. 
The first and only “STEM Pen,” 
FriXion is the only writing instru-
ment to be Authenticated by the 
experts at STEM.org. The unique, 
thermo-sensitive, erasable ink 
inside every FriXion pen makes 
it ideal for everything from tak-
ing lab notes and reviewing refer-
ence materials to demonstrating 
scientific principles and covalent 
bonding. These writing tools allow 
students of any age to draw, erase, 
highlight and revise easily and 
cleanly, so they can take on STEM 
tasks fearlessly.

• Keep content engaging for 
your child’s age group. Whether 
accessing lessons online or doing a 
science kit together, be sure you’ve 
selected resources and program-
ming at the right level for your 
child.

• Seek out cool and exciting 
STEM opportunities. For example, 
Pilot’s Science FriXion STEM Stu-
dent Grant rewards exceptional 
middle and high school scholars 
who are going above and beyond 
both inside and outside of their 

classroom to help enhance the 
lives of others through their pas-
sion for STEM. The grant will award 

students and their schools a total 
of $50,000, so that students can 
enhance their studies and schools 
can continue to provide high-qual-

ity STEM education. To learn more 
and submit a handwritten nomi-
nation, visit FriXionSTEM.com.

With the right tools and re-
sources, you can bring kids into the 
world of STEM, and offer them the 
building blocks for innovation.
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For more information about our luxury
periodicals, please check out any of our websites.

Be a part of our award-winning publications in 2021

Lake of the Ozarks Second Home Living
Published quarterly

Lake of the Ozarks Million Dollar Homes
Published twice a year

Official Shootout Program Guide
Published annually

Cabo Living
Published three times a year

Lake Relo
Published twice a year

KC Options
Published once a year

SPI 2021 Covers Ad_Aquapalooza Guide_1-FINAL.indd   1 6/11/21   3:05 PM
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Crosswords Solution

Tune In To
Cool1027.com

Your Favorite Songs 
from the 60s - 70s - 80s

Give the gift of skill, confidence this Christmas
By Nancy Zoellner

If you’re looking for the perfect 
Christmas gift for your favorite 
baseball or softball player – es-
pecially those in the “difficult to 
buy for” age, look no further. LOZ 
Sports Training has your answer.

The facility, started by Jeff 
Vernetti, the general manager of 
Ballparks National, is outfitted 
with three cages where ball play-
ers can train on their own or take 
advantage of private instruction 
for both baseball and softball.

Because the training is spe-
cialized, Vernetti said they can 
tailor the instruction to meet any 
skill level – everything from kids 
who have only played recreation-
ally or who have never played 
and simply want to get better to 
kids who hope to make the var-
sity team or who want to perfect 
their skills to play in college. 

“You don’t have to be really, 
really good to use the facility. It’s 
for everybody,” he said. “Owning 
and running Ballparks National, 
a facility that, while enjoyed by 
locals, is really for visitors to the 
Lake, we noticed there aren’t a lot 
of opportunities locally for play-
ers to hone their skills in base-
ball, softball or other sports. If 
they really want to specialize or 
train more so they can get better 
at their craft, the kids have to go 
to Jeff City, Springfield, or Colum-
bia. We decided to develop LOZ 
Sports Training to provide that 
opportunity.”

The center is located at 1097 
Runabout Road just past the 

Dogwood Animal Shelter in 
Osage Beach. They opened Oc-
tober 4, then used November to 
figure out all the systems and 
get the details worked out. Now 
they’re in full swing.

“As the weather gets colder 
and nastier and no one wants to 
do anything outside, these next 

four months will be the prime 
time to train. We already have 
local clubs renting the cages, we 
also have people who rent a cage 
and train on their own and then 
we have several people coming 
who want to take private instruc-
tion – all in both baseball and 
softball,” Vernetti said.

And the training facility isn’t 
just for kids. Because there are 
several adult leagues in the area, 

those older players can come in 
for batting practice either using 
the machine or pitching to each 
other.

“Not everyone is going to play 
professionally but it will give kids 
the proper training. The training 
provided by high school coaches 
in the area is really good but 

sometimes there’s not a lot of op-
portunities outside of schools, 
there are economic challenges or 
kids work in the summer because 
that’s our busy season at the lake 
so they can’t play summer ball. 
This gives them the opportunity 
to improve and play better when 
they get on the field,” Vernetti 
said. “Brock has done a great job 
leading our training staff and 
customers are coming from all 

directions – Versailles, Richland, 
Lebanon – even Springfield, be-
cause it’s all about the training.”

The lead instructor is Brock 
Heerdt, who is also the general 
manager of LOZ Sports Training. 
In addition, they also feature in-
structors Sara Jones, Benji Foyle, 
and Wyatt Ahart. 

Heerdt recently moved to 
the area from Los Angeles, Cali-
fornia where he spent 23 years 
playing the game – some profes-
sionally in a minor league - and 
the last eight coaching. Jones has 
more than 17 years’ experience 
playing and coaching softball. 
Her coaching was at the college 
level. Foyle and Ahart just joined 
the staff after playing collegiately 
and will focus on baseball in-

struction.  The website provides 
bios that includes their full sports 
history and LOZ Sports is looking 
for additional instructors to add 
to their staff.

Vernetti said if this winter is as 
busy as they think it will be and 
the facility “proves itself,” they 
plan to expand from its current 

3,000 square feet to add multi-
purpose courts that can be used 
for specialized training in sports 
like basketball and volleyball. 

Visit lozsports.com for more 
information. All the booking is 
handled online. After creating 
an account, players can see the 
facility schedule and the times 
that are available. Currently, the 
facility is by appointment and no 
walk-ins are allowed.
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continued from page 4
– and an alternate route – Valley 
Road - is already available. 

Public Works Director Matt 
Michalik said most delivery driv-
ers have been handling the U 
turn at the bottom of the Strip 
with ease. Those who can’t, use 
Valley Road. He said during the 
Bagnell Dam stabilization proj-
ect, trucks of all sizes drove down 
Business 54, then made a right 
turn on Valley Road. Only one 
got stuck – a truck with a new 
driver behind the wheel pull-
ing a flatbed trailer carrying a 
50,000-pound excavator.

“The only issue I see will be 
people who don’t know about the 
restriction coming to town from 
the north with a heavy load – but 
MoDOT will put signs up and 
within a short time, GPS apps 
will inform users of the restric-

tions,” Michalik said.
Ironically, after Route 242 

opened 10 years ago, city offi-
cials asked MoDOT to prohibit 
large trucks from crossing over 
the dam. More than once, trucks 
that met at the turn on the north 
end of the bridge got wedged and 
blocked traffic while being “un-
stuck.” However, Lynch said they 
couldn’t restrict traffic on a pub-
lic route.

He also said although no one 
was happy about putting a new 
weight limit on the bridge, they 
had no choice. “The bridge was 
built in the early 1930s. We’re just 
trying to get the longest life we 
can out of it. I expect that in 10 to 
15 years, we’re going to have to 
completely remove the driving 
surface to the full depth, then re-
construct it. That would be a very 
large project and with the length 

of the dam and the amount of 
work and concrete it would take 
to do that, it would require a very 
lengthy closure period – more 
than a year,” he said. “At that 
time, we’ll widen the driving 
surface to 12 feet. When the dam 
and the bridge were built, 10-foot 
lanes were sufficient.”

According to a road study con-
ducted in 2019 by Cochran En-
gineering, some 41,000 vehicles 
– or 569.4 per hour – traveled on 
Bagnell Dam Boulevard during 
Memorial Day weekend.

For more information about 
this project or other transpor-
tation-related matters, call 
1-888-ASK-MoDOT (275-6636) 
or visit www.modot.org/modot-
central-district. Follow the Mo-
DOT Central Missouri District on 
social media for project updates.

Learn how to better your business the easy way
December may be a busy 

month, but SCORE makes it easy 
to continue to get small business 
tips and strategies with online 
webinars. Because the one-hour 
workshops are presented at noon 
each week, it will allow you to 
learn while you’re having lunch 
– at no cost to you (except for the 
lunch, of course). Visit score.org/
live-webinars to register. 

December 2: Win Customers 
with Your Website

How do you set your website 
up to win over customers? Your 
website has to attract and engage 
visitors, educate them about your 
products and services, and con-
vert them into customers. Suc-
cess begins with a plan! This we-
binar, presented by Co-Founder 
of Cardsetter Jessica Baldwin, 
will show you the key elements 
your website needs to succeed. 
After the session you’ll have a 
better understanding of:

 The critical role your website 
plays in your online marketing 
strategy 

The features and tools you’ll 
need to execute your plan

How to get everything work-
ing together to achieve your goals

How to set your website up to 
attract, engage, and convert your 
ideal customers

Attendees will receive a free 
website planning workbook.

December 7: What’s Next for 
Small Businesses as Covid Capi-
tal Relief Funds Wind Down?

December is the last month 
to apply for the Small Business 

Administration’s Economic In-
jury Disaster Relief program, 
one of several government relief 
programs targeted to small busi-
nesses during the coronavirus 
pandemic. This webinar, pre-
sented by Small Business Major-
ity’s Xiomara Pena, will cover 
information you need to know 
about the EIDL and other capital 
resources, including:

Latest information on Eco-
nomic Injury Disaster Loans and 
Advances

Updates on the Employee Re-
tention Tax Credit

Other state and local relief 
programs

What’s coming next
Question and answer
December 9: Conversion-

Boosting Strategies: Simple 
Changes that Can Help Grow 
Online Sales

Shopping cart abandon-
ment is a growing concern for 
all types of online sellers, from 
small businesses to the biggest 
names in e-commerce. Regard-
less of how much effort your 
business puts into building and 
launching an engaging site and 
driving customers to it, there 
are many reasons why users add 
items to their carts and leave 
without making a purchase. 
 
In this session, FedEx Services 
Marketing Director Michelle Ho-
ang and FedEx Dataworks Prod-
uct Director Brady Marchione 
share their expertise on the com-
mon reasons customers aban-

don carts and simple, strategic 
changes you can make – includ-
ing user experience tips, returns 
solutions and more – to help you 
reduce your abandonment rate 
and convert potential buyers into 
completed orders.

You’ll learn about:
Optimizing your e-commerce 

site to help boost conversions
The dos and don’ts that could 

make a difference to your cart 
abandonment rate and your bot-
tom line

How to build a customer jour-
ney that can help you convert, 
from your homepage to your 
checkout process

Improving buyer confidence 
and order completion with the 
right returns strategy

December 14: The New Must 
Have Marketing Strategy For 
2022

2022 will bring in some fun-
damental changes to the way 
we market our products and 
services, requiring us to adjust 
strategies, campaigns, and bud-
get. Identifying opportunities 
now and preparing a thought-
ful, streamlined, and inventive 
marketing plan that is relevant 
to today’s consumer mindset and 
industry shifts will allow you to 
accelerate your financial goals 
and competitive edge.

This webinar, presented by 
international marketing strate-
gist, inventor, and Founder of 8 
Simple Steps Maureen Edwards, 
will address:

What’s out, what’s in & how to 

determine what’s best for your 
business in 2022

2022 top social media chang-
es, impacting your digital mar-
keting direction

The top “must implement” 
campaigns to reach, influence, 
and acquire your right-fit cus-
tomers

The appropriate budget allo-
cations that maximize your ROI

The #1 marketing best practice 
that will define goal attainment

December 16: Google My 
Business for Home-Based Busi-
ness Owners - Get Found With-
out Using Your Home Address

STOP! Before you show your 
home address on your Google 
My Business page, check out this 
workshop.

If you are using your home ad-
dress in your Google My Business 
listing, or you haven’t created an 
account because you don’t want 
to use your home address on 
such a public forum, then this 
workshop is for you. This ses-
sion is specifically tailored to the 
unique needs of entrepreneurs 
who do not have a storefront or 
brick and mortar but want to cap-
italize on the benefits of Google 
search to bring more awareness 
to your brand and get more sales.

The key takeaways for partici-
pants:

The benefits of Google My 
Business for home-based busi-
ness owners

Suggestions for ways to create 
a Google My Business account 
that protects your home address 

details from the public
Tips on how to increase traffic 

to your Google My Business page
December 28: Critical Ques-

tions & Information Needed to 
Do Proper Business Planning

You have decided to start a 
business and fulfill your entre-
preneurial spirit and dream of 
working for yourself. Starting a 
business is a tough decision and 
needs proper planning. Believe 
it or not, there are several ways 
to methodically ask yourself the 
proper questions to determine if 
you are ready and what you need 
to do.

Join this hands-on webinar 
session, led by SCORE Mentor 
John Tile, which will cover:

The basics of a business plan 
and will provide a few samples

A step-by-step process to de-
velop the key  information for 
your business plan

What you will need in order 
to do a simple business plan for 
yourself and a more detailed 
business plan if you need a bank 
loan

Upon completion of this we-
binar, you will have the key in-
formation that you will be able 
to use with your SCORE mentor 
in follow-up sessions to develop 
your formal business plan. 

If you don’t already have one, 
visit https://www.score.org/find-
mentor to find a mentor who 
can work with you in person or 
remotely through phone, email, 
and video.

continued from page 6
Based on previous projects, 

this new entertainment center 
could create as many as 150 new 
jobs in the area, which together 
with new tourism, revenue and 
growth, will have a substantial 
and positive impact on the local 
economy. Moreover, Osage Na-
tion plans to give back to the sur-
rounding communities through 
philanthropic contributions to 
local schools, law enforcement 
and other first responders, local 
charities, and community im-
provement projects. They are also 
committed to partnering

continues on page 17
with local vendors and business-
es whenever possible to provide 
products and services for the 
facilities. The project will dra-
matically expand the Lake-area’s 
tourism footprint, generating jobs 

and economic opportunity, and 
serving as a new revenue engine 
for the local and state tax base. 
On average, 90 percent of the 
workforce employed at similar fa-
cilities operated by Osage Nation 
are non-tribal members, creating 
new employment opportunities 
and growing tax revenue for the 
local community.”

Chrismer also shared addi-
tional information about project 
funding and timeline in response 
to questions submitted by this re-
porter.

“The Osage Nation will not 
seek public funding for the ca-
sino. With respect to construc-
tion timelines, this is a complex, 
multi-faceted project, and we are 
committed to sharing more de-
finitive project timelines as soon 
as we are able.”

Dam Project running behind Casino growth
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As the Lake Churns
Sometimes 
Tried and 
True is Best

You may have heard that all 
real estate is local. I know I’ve 
talked beat the drum about why 
it’s a good idea to have an expe-
rienced, knowledgeable broker to 
help with pricing and other items 
important to making a good buy-
ing or selling decision. 

I think recent events with 
Zillow and their home buying 
adventures present a caution-
ary tale based on exactly these 
points. Or, as my wife likes to say, 
“You can either be a good exam-
ple or a horrible warning.”

Don’t get me wrong, I think 
Zillow has done a fantastic job 
of putting together a real estate 
search app and follow up system 
that was lacking in this industry. 
They truly nailed that and cap-
tured the market. Whether they 
got greedy or over ambitious or 
a combination of both, their ibuy-
ing program showed none of the 
well thought out execution of 
their marketing platform.

Zillow paused it’s ibuying pro-
gram at the beginning of Novem-
ber. Reports showed that at the 
end of the third quarter 9,790 
homes in inventory, with another 
8,172 homes under contract. They 
stated they would honor the ex-
isting contracts but would not be 
purchasing any additional homes. 

Until this event, I really 
thought of the zestimate as a 
gimmick to draw people in and a 
bit of an aggravation to be hon-
est. It was rarely correct, and I 
have spent a lot of time digging 
through Zillow’s data in order to 
show homeowners where Zillow 
had gotten it so wrong. 

It never occurred to me that 
this company believed its own 
hype and was prepared to pur-

chase homes based on these, fre-
quently way off, guesstimates.

Three main things went wrong 
here. 1. They relied on computer 
generated pricing without having 
any direct knowledge of the home 
or neighborhood. 2. Often, the 
sellers drawn to this type of quick 
sale transaction have homes with 
issues. These may range from re-
pairs and updates to unfi xable 
fl aws that make them more dif-
fi cult to sell.  3. They didn’t have 
relationships with various local 
contractors needed to bring the 
homes they purchased up to par. 

Each of these items could be 
overcome by a local real estate 
professional. Think I should see if 
Zillow needs a listing broker?

C. Michael Elliott and Asso-
ciates is a boutique, privately 
owned offi ce. Please give us a call 
if you are considering buying or 
selling, we’ll explain our services 
in detail and you can decide if we 
are a good fi t for you.

Michael Elliott has been sell-
ing real estate at the Lake of the 
Ozarks since 1981. He is one of 
the most respected brokers in the 
area. If you would like to work 
with Michael in the sale or pur-
chase of property, or have interest 
in a career in real estate, contact 
him at 573.365.SOLD or cme@
yourlake.com or stop by C. Mi-
chael Elliott & Associates, 3738 
Osage Beach Parkway. 

Real Estate and Lake News 
with C. Michael Elliott

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in word (.doc) files

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

Pick up L•O PROFILE’S newest  issue statewide 
or visit www.loprofile.com to download!

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.
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Crossword Puzzle
thEmE: hAPPY hOLIdAYS
ACROSS
1. Pilgrim’s destination
6. Make a scene
9. Rubik’s puzzle
13. Hawaii environs
14. Toothy fish
15. Cone-shaped dwelling
16. White Swan in “Swan Lake” 

ballerina
17. ____-Wan Kenobi
18. *Decorate with wreaths and 

holly, e.g.
19. *Either dessert or source of 

heat (2 words)
21. *____ Day, or second day of 

Christmastide
23. Land parcel
24. Strauss of denim fame
25. Broadband access overseer, 

acr.
28. Clarified butter
30. Acute one and obtuse one
35. Southeastern Asian country
37. Jouster’s breastplate
39. Shrewdness
40. Caspian basin river
41. *Pasadena’s Tournament of _
43. Tel ____, Israel
44. Native American emblem
46. “Why not?”
47. Hitchhiker’s quest
48. Omits when speaking
50. Hard to find
52. Bear’s winter quarters
53. Hoodwink
55. Scepter’s partner
57. *Number of days in Christmastide
60. *”Ugly” holiday party garb?
64. Prepare a letter
65. “Bingo!”
67. Hunger for
68. Pass-the-baton race
69. *Cranberry sauce sometimes 

comes from it
70. Same as tori
71. Raise the roof
72. German river
73. Stall sound

Solution on page 16 
dOwN
1. Whiny and miserable
2. Shade of beige
3. Finish a ceiling, to a plasterer
4. Marlboro alternative
5. Not digital
6. Bug-eyed
7. Not Uber
8. Social group
9. Ghana monetary unit
10. Second word of many 

fairytales
11. Cause of Titanic’s demise
12. Poetic “even”
15. Burdensome
20. Not this or that
22. Lab eggs
24. Time off
25. *Champagne holder
26. *Wassailing composition
27. Raccoon’s South American 

cousin
29. Feeling of superiority, pl.
31. ____ gum, food additive
32. Furiously angry
33. Exclude or omit
34. *Number of candles in kinara, 

Kwanzaa
36. *Troika vehicle
38. “Will be,” according to Doris
42. Asian goat antelope
45. Potpourri
49. Chevy Suburban, e.g.
51. Builds
54. *Popular holiday wish
56. Munchausen’s title
57. *Bedecked arbor
58. Shakespeare, to his friends?
59. And others, for short
60. Minus
61. Tropical edible root
62. Anon’s partner
63. Take a load off
64. Like some humor
66. *Traditional main holiday dish

CLEANERS
WASH & FOLD

COMMERCIAL 
WASH & FOLD

573-348-6500
5980 MAYER COURT • OSAGE BEACH

DRY CLEANING • ALTERATIONS • SHIRTS
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A Matter of Trust
Business 
Retirement 
Plans: Are You 
on the Hook?

As of 2020, 67% of employees in the 
private industry workforce had access 
to a retirement plan. We know that in 
many cases, outside of an individual’s 
homeownership, their retirement plan 
tends to be their largest fi nancial asset. 
This makes it an important retirement 
vehicle for all employees, including 
business owners. While business 
owners tend to offer a retirement to 
support employee retention and talent 
attraction, the retirement plan is not 
revenue generating so even if they’re 
responsible for continued oversight of 
the plan, conducting those reviews is 
out of sight, out of mind. 

As a business owner, you are most 
likely the fi duciary of your company’s 
retirement plan. As the plan’s fi duciary, 
you are responsible and liable for 
oversight of the plan’s administration, 
investments and fees. Unfortunately, 
the fi nancial industry does not arm 
business owners with the tools they 
need to easily monitor the plan on an 
ongoing basis.

The common thread in recent 
court cases and settlements against 
plan fi duciaries is three pronged: plan 
administration costs are excessive, the 
plan’s investment share class is not 
the lowest available, and the plan’s 
investments are underperforming. 
At no fault to the business owner, 
analyzing a retirement plan is not 
in their wheelhouse—and honestly, 
shouldn’t be. Business owners should 
be confi dent that whoever they 
hire can help them understand the 
intricacies of retirement plans. 

Fiduciary oversight means that the 
business owner has to understand 
what types of investments are 
available while deciding as a fi duciary 
or co-fi duciary on potential changes 
to the investment line up and what 
share class those investments are 
because some advisors are actually 
paid through these investments rather 
than, a fee based on the size of the 
plan. Monitoring performance is 
also important when it comes to the 
investment options. Again, it may seem 
simple, but depending on the providers 
you are working with, you might be 

limited to certain mutual fund families 
which prevents you from swapping 
a fund out. Or maybe the plan has 
proprietary investments in the fund 
line up—proprietary investments are a 
signifi cant red fl ag. 

The other part of plan oversight 
which isn’t a fi duciary matter, but a 
business decision, is plan design. Many 
times these plans started 5-10 years 
ago almost out of necessity to provide 
benefi ts to employees. However, as 
the business grows, the plan needs 
to evolve as the goals may change. 
Retirement plans can be fairly simple 
or have a number of bells and whistles 
included which can offer more benefi t 
to the employees and can allow the 
business owner(s) and other highly 
compensated the opportunity to 
defer more funds into retirement. This 
is where it helps to have an expert 
that understands the regulations 
surrounding retirement plans. 

We truly enjoy working with 
business owners to evaluate their 
plan and help them understand all the 
details. We take an objective approach 
and if there are areas of the plan that 
can be improved, whether it is fees, 
investments, or plan design, we can 
then work with the owner(s) to map 
out options. We bring a high level 
of expertise to even the smallest of 
businesses. To learn more, contact 
Trenny Garrett at trenny.garrett@
centraltrust.net or 573.302-2474.

The information in this article is 
not presented as personal, fi nancial, or 
legal advice and should not be relied 
upon as a substitute for obtaining 
advice specifi c to your situation.

trenny Garrett, J.d., CtFA
Senior Vice President

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 

Multi-year recognition as Bagnell Dam Association of 
REALTORS’ A�liate of the YearA Division of First State Bank, NMLS #416668
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Your favorite songs from yesterday,
24 hours a day on Cool 102.7 FM

Ameren warns 
customers about scams

 As the holiday season nears, 
Ameren wants to protect custom-
ers from sophisticated scammers 
who are aggressively targeting 
utility customers in the area.

“Customers can protect them-
selves by recognizing the scam 
tactics and reporting them to 
the appropriate authorities,” said 
Maria Gomez, security supervi-
sor for Ameren. “Scammers have 
become more sophisticated by 
masking phone numbers to ap-
pear as though the call is from 
Ameren or by calling residential 
or business customers threaten-
ing disconnection and demand-
ing immediate payment during 
busy times, such as during the 
holiday season. A new scammer 
tactic is requesting customers 
to immediately pay using a cash 
app, which Ameren will never re-
quest from customers.”

Ameren is providing informa-
tion to raise awareness of scams 
and educate customers before 
they become victims.

HOW TO SPOT A SCAM
Know the different forms of 

scams such as phone calls, text 
messages, in person, and online 
tactics to target customers into 
providing personal information 
or payment.

Scammers often pose as Ame-
ren employees, threatening to 
disconnect or shut off service if a 
customer fails to make an imme-
diate payment – typically using a 
prepaid card or a cash app.

They also often mask incom-
ing calls so they appear to be from 
Ameren on caller ID systems, and 
then give a different phone num-
ber to make a payment.

Scammers seize the opportu-
nity to target customers during 
busy or high-anxiety times such 
as the holiday season, COVID-19 
pandemic, or extreme weather.

Door Knocking Impostor: 
Door-to-door impostors pose as 
utility workers to gain entry or ac-
cess into unsuspecting victims’ 
homes.

Social Media Charity Scam: 
Social media posts are telling 

customers that a charity will pay 
for their utility bills if the custom-
er first makes a partial payment 
by money transfer.

Scammers offer suggestions 
on form of payment: loading an 
app, bitcoin, or locations of where 
to get cash cards.

KEYS TO PROTECTING 
YOURSELF

Never give your credit card, 
debit card, social security, ATM, 
checking or savings account 
numbers to anyone who calls, 
sends a text message or email, or 
comes to your home requesting 
this information.

Don’t trust anyone asking 
for immediate payment. If you 
suspect someone is impersonat-
ing an Ameren employee, end 
the conversation and imme-
diately call Ameren Illinois at 
1.800.755.5000 or Ameren Mis-
souri at 1.800.552.7583.

Never purchase a prepaid 
card to avoid service disconnec-
tion or shutoff. Legitimate utility 
companies do not specify how 
customers should make a bill 
payment and always offer a vari-
ety of ways to pay a bill. Ameren 
customers can make payments 
online, by phone, electronic 
check, by mail or at in-person pay 
locations.

For more information, visit 
Ameren.com/stop-scams. Cus-
tomers should also follow Ame-
ren on social media to receive the 
latest updates on scams.

Sign up to manage your ac-
count online at Ameren.com 
where you can immediately 
check the status of your account.

St. Louis-based Ameren Cor-
poration powers the quality of 
life for 2.4 million electric cus-
tomers and more than 900,000 
natural gas customers in a 
64,000-square-mile area through 
its Ameren Missouri and Ame-
ren Illinois rate-regulated utility 
subsidiaries. For more informa-
tion, visit Ameren.com, or follow 
us on Twitter at @AmerenCorp, 
Facebook.com/AmerenCorp, or 
LinkedIn/company/Ameren.

‘Tis the season for holiday scams
The holiday shopping season 

is underway and the National 
Intellectual Property Rights Co-
ordination Center (IPR Center) 
is launching a new holiday shop-
ping toolkit to help consumers 
protect themselves from substan-
dard or even hazardous counter-
feit toys, electronics, cosmetics 

and other products. The toolkit 
can be accessed at https://www.
ice.gov/topics/holiday-shopping

The holiday shopping toolkit 
includes online shopping do’s 
and don’ts, ways to protect finan-
cial and banking information, ed-
ucational videos and infograph-
ics, and general information on 
how to spot fake merchandise.  

“For most, the holidays rep-
resent a season of good will and 
giving, but for criminals, it’s the 
season to lure in unsuspecting 
holiday shoppers,” said IPR Cen-
ter Director Matt Allen. “One of 
the key principles of crime pre-
vention is education, and this 
holiday guide ensures consumers 
are equipped with advice from 
experts on how to protect their 
personal financial data and avoid 
buying gifts that can be harmful 
to their loved ones.”

IPR Center partners Homeland 
Security Investigations, Customs 
and Border Protection (CBP), 
Federal Bureau of Investigations 
(FBI) and The Toy Association are 
teaming up to ensure consum-
ers can make educated decisions 
when searching for the best deals 
this season.

“Criminals don’t take the holi-
days off, so it’s important for con-
sumers to be aware of ways they 
can protect themselves this busy 
season,” said Acting Deputy As-
sistant Director Carlton Peeples 
of the FBI’s Criminal Investiga-
tive Division. “The FBI collabo-
rates with our law enforcement 
and private sector partners at the 
IPR Center year-round to com-
bat the sale of counterfeit goods, 
which threaten public health and 
safety and impose high costs to 
the U.S. economy. Everyone can 
help identify and thwart counter-
feiters, and this year, we encour-
age the public to use our holiday 

shopping toolkit to avoid becom-
ing a scammer’s next victim.” 

What’s the risk of buying coun-
terfeit products? Counterfeit elec-
tronics can overheat and explode, 
bicycle helmets can break upon 
impact, phony cosmetics and 
health care products can be made 
with dangerous or unsanitary in-

gredients that should not be ap-
plied to the skin, and seasonal 
items for the home, like holiday 
lights, can be poorly wired and 
ignite fires.

Counterfeit goods not only 
cheat the consumer with sub-
standard and potentially hazard-
ous products, but the websites 
used can also put shoppers at 
risk of having their personal and 
financial data stolen for other ne-
farious purposes. Online shop-
ping is particularly vulnerable to 
scams that trick the user into buy-
ing counterfeit and pirated goods.

“When it comes to fake toys, 
there are significant safety con-
cerns,” said Steve Pasierb, presi-
dent & CEO of The Toy Associa-
tion. “Counterfeit and knockoff 
toys sold by unreputable sellers 
are highly unlikely to comply 
with strict toy safety laws that 
are designed to protect children 
at play. These fake, noncompli-
ant products might have small 
parts that can break off, may not 
be age-graded appropriately, or 
may pose other risks to children. 
When shopping online, families 
need to carefully scrutinize list-
ings, and purchase only from rep-
utable sellers and known brands, 
whose legitimate toys comply 
with the more than 100 different 
safety standards and tests re-
quired by law.”

Among the tips the IPR Center 
is providing for holiday shopping:

∙ Purchase goods only from 
reputable retailers and be wary of 
third-party vendors.

∙ Read product reviews on 
websites and research companies 
you aren’t familiar with.

∙ Check seller reviews and ver-
ify there is a working phone num-
ber and address for the seller, in 
case you have questions about 
the legitimacy of a product.

∙ If a deal seems too good to be 
true, it probably is.

∙ Don’t buy expensive items 
from third party websites.

∙ Take advantage of security 
features. Passwords and other se-
curity tools add layers of protec-
tion if used appropriately.

∙ Check privacy policies. Take 
precautions when providing 
information, and make sure to 
check published privacy policies 
to see how a company will use or 
distribute your information.

∙ Check your statements. Keep 
a record of your purchases and 
copies of confirmation pages and 
compare them to your bank state-
ments. If there is a discrepancy, 
report it immediately.

Sold online and in stores, 
counterfeit goods hurt the U.S. 
economy, cost Americans their 
jobs, threaten consumer health 
and safety, and fund criminal ac-
tivity. Every year, the U.S. govern-
ment seizes millions of counter-
feit goods from countries around 
the world, worth billions of dol-
lars, as part of its mission to pro-
tect U.S. businesses, as well as the 
health and safety of consumers.

“Fake goods pose real dangers 
to your health and safety and 
jeopardize the U.S. economy,” 
said AnnMarie Highsmith, Ex-
ecutive Assistant Commissioner 
of CBP’s Office of Trade. “Between 
October 1, 2020 and July of this 
year, CBP made 22,849 seizures 
worth $2.5 billion. That’s $2.5 bil-
lion dollars in legitimate revenue 
that has been taken from the 
pockets of law-abiding American 
businesses to line the pockets of 
criminals and criminal organiza-
tions.”

The IPR Center, working col-
laboratively with its 27 public and 
private sector partners, stands at 
the forefront of the United States 
government’s response to com-
batting global intellectual prop-
erty theft and enforcing intellec-
tual properties rights violations. 
The IPR Center was established to 
combat global intellectual prop-
erty theft and, accordingly, has a 
significant role policing the sale 
and distribution of counterfeit 
goods on websites, social media, 
and the dark web.

These efforts protect U.S. in-
dustry, the U.S. consumer, and 
the safety of the American public 
from the adverse economic im-
pact and health dangers posed 
from introducing counterfeit 
products into U.S. commerce. 
Intellectual property rights viola-
tions can be reported to the IPR 
Center at www.iprcenter.gov.
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Managing Rental Property
The Rental 
Season

Knowing your rental mar-
ket and how the seasons vary 
can help you make good de-
cisions on the marketing of 
your home or condo. Here at 
the Lake of the Ozarks we 
have a very short rental sea-
son. Many potential vacation 
rental owners are very sur-
prised when they fi nd out that 
about 90% of all their rentals 
will occur from May through 
September with only 10% of 
their rentals occurring during 
the other seven months of the 
year. 

When you have a limited 
rental season, such as we 
have, what can you do to in-
crease your rental nights? You 
have to absolutely maximize 
your in season rental nights 
and then look at ways to at-
tract rentals in the off season 
as well. 

How do you maximize 
your summer rentals? First, if 
you are using your property 
at all, be smart about when 
you use it. The Lake of the 
Ozarks is primarily a drive 
to, weekend destination. On 
smaller homes and most con-
dos, most rentals will occur 
during the weekends. Avoid 
using your property on the 
weekends or use it on the 
slower weekends. Usually, the 
fi rst two weekends of June 
and the last two weekends 
of August are slower due to 
school schedules. Secondly, 
during the peak season have 
a minimum night requirement 
and stick to it as long as you 
can. You don’t want to book 
a two-night rental for a July 
weekend in January. 

Another way is to realize 
there are only so many re-
ally good weekends available. 
Those weekends are typically 
Memorial Day weekend, the 
last two weekends of June, 
every weekend in July, the 
fi rst two weekends of August 
and Labor Day weekend. You 
can also add the Shoot Out 
and Bike Fest weekends to 

that list. Those are the ab-
solute prime weekends. You 
want to get maximum nights 
and maximum price for those 
weekends.

How about prior to Memo-
rial Day and after Labor Day? 
Most rentals have seasonal 
pricing where the spring, fall 
and winter rates are lower 
than the summer rates. But 
beyond that you can create 
packages including a free 
night or some other type of 
discount. Just remember that 
most guests can only stay two 
or three nights in the off sea-
son. Build a weekend pack-
age, but offering week pack-
ages in the off-season just 
doesn’t make much sense in 
our market. 

One additional way to at-
tract off season rentals is to 
offer something different, a 
hot tub, game room, indoor 
pool, tickets to a show, res-
taurant discounts, gift cards 
or golf discounts. Find some-
thing that sets you apart from 
other rentals or that adds val-
ue to the rental. If the price is 
the same but you are offering 
additional discounts or ame-
nities, then you will probably 
get the rental.

Russell Burdette is the 
owner/broker of Your Lake 
Vacation, a professional vaca-
tion rental management com-
pany at the Lake of the Ozarks 
since 1986. If you would like 
more info on renting your 
home or condo as a vacation 
rental, please call 573-365-
3367 or e-mail russell@your-
lakevacation.com. 

Russell Burdette
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Listen to the radio stations Santa listens to! 

Giving YOU the presents this year!
Listen to KS 95.1 FM and Mix 92.7 FM for a 
chance to win a sleigh-load of gifts!
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90% automatic 
tarp cover, less 
time spent 
getting your boat 
covered and more 
time on the water

Custom fit tarp 
that is mold and 
mildew resistant to 
ensure boat stays 
clean and free of 
any outside debris

www.lincoln-marine.com

Lincoln Marine
579 State Hwy Y, Eldon, MO 65026

573-745-0154

HIGH DIVE
Dock Ladders In-Stock

EZSTEP
&

Make Lake Life Easier

powered by

Smart Security

REQUEST A FREE QUOTE
NO OBLIGATION | CONTACT US NOW!

Relax. It’s covered while you’re away.

Security Alarm Systems provided 
by ACF Alarm Company 
email: sales@securitystl.com

John Mueller
314-575-1396

A Simple App on your phone to keep an eye on your 
business when you’re not there.
· Remotely control your security system, locks and 

thermostat.
· Receive alerts when activity is detected.
· Watch live or recorded video.
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SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

All About Boats
3597 Osage Beach Parkway Osage Beach MO 
65065 (573) 302-4100
mtylersanders@yahoo.com
www.boatozarks.com
Aqua Pest Solutions, LLC
1105 Runabout Drive Osage Beach MO 65065 
(800) 718-1869
aquapestsolutions@gmail.com
www.aquapestsolutions.com
Atlas Docks, LLC
248 Keystone Industrial Park Dr
Camdenton MO 65020(573) 346-3625
jason@atlasdocks.com
www.atlasdocks.com
B & M Manufacturing Company
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net
Benne Media
160 Highway 42 Kaiser MO 65047
(573) 348-1958 gsullens@mix927.com www.
lakebusjournal.com
Bergers Marina
PO Box 517 Lake Ozark MO 65049
(573) 365-2337dan@bergersmarina.com 
www.bergermarina.net
Big Thunder Marine
PO BOX 759 Lake Ozark MO 65049
(573) 964-3499 
sales@bigthundermarine.com
www.bigthundermarine.com
Boat Workx, LLC
4363 Osage Beach Parkway Osage Beach MO 
65065 (573) 836-8042 
joe@boat-wrx.com www.boat-wrx.com
BoBo Ladders
PO Box 280 Moberly MO 65270
(660) 269-3891 sales@boboladders.com 
www.orschelnproducts.com
Bob’s No Wake Zone Boating Radio Show 
4655 Osage Beach Parkway, St A
Osage Beach MO 65065
(660) 492-2720 nowakebob@gmail.com 
www.bobsnowakezone.com
Bridgeport Jet Ski Sales
PO Box 186 Osage Beach MO 65065
(573) 348-1020
sales@bridgeportjetski.com
www.bridgeportjetski.com
Buzz’s Board & Beyond
3797 Osage Beach Parkway, F6
Osage Beach MO 65065
(573) 286-9664
buzzsboardsbeyond@gmail.com
www.buzzsboardsozark.com
Camdenton Area Chamber of Commerce PO 
Box 1375 Camdenton MO 65020
(573) 346-2227 
info@camdentonchamber.com
www.camdentonchamber.com
Captain Ron’s Bar & Grill
PO Box 568 Sunrise Beach MO 65079
(573) 374-5852duggan@usmo.com
www.captainronsatthelake.com
Captain’s Choice
PO Box 321 Osage Beach MO 65065
(573) 216-0630boatliftremotes@gmail.com 
www.boatliftremotecontrol.com

Castaway Customs Midwest
PO Box 155 Jackson MO 63755
(573) 573-3486 
ellie@castawaycustoms.com
www.castawaycustomsmwsc.com
Catalyst Electric
31 Rock House Road Linn Creek MO 65052 
(573) 552-8488 of� ce@catalystelectric.com
www.catalystelectric.com
Crabco/Rough Water Dock
PO Box 1225 Sunrise Beach MO 65079 (573) 
374-0470 john@roughwaterdock.com
www.roughwaterdock.com
D & B Dock, Inc.
166 Sparrow Drive Climax Spring MO 65324 
(573) 347-2327 dbdock@att.net www.
dbdocks.com
Dock Dealers
87 Sorrento Drive Camdenton MO 65020 
(573) 347-0505 steve@dockdealers.com 
www.dockdealers.com
Dock Realty/Dock Lifeguard
PO Box 8 Lake Ozark MO 65049
(573) 374-8849 dave@dockrealty.com www.
dockrealty.com
DockGlide
54 Kays Point Ct Four Seasons MO 65049 
(573) 693-0041 lisa@dockglide.com
www.dockglide.com
Dog Days, LLC
1232 Jeffries Road Osage Beach MO 65065 
(573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws
Econo Lift Boat Hoist Inc.
PO Box 377 Camdenton MO 65020 
(573) 346-7161 
econoliftmegan@gmail.com
www.econolift.com
Fibersteel Boat Lifts
3910 N OLD HWY 5 Camdenton MO 65020 
(573) 346-9688 � bersteel@socket.net www.
lakeboatlifts.com
First State Bank Mortgage
4655 B Osage Beach Parkway
Osage Beach MO 65065 (573) 746-7211 
mlasson@fsb� nancial.com
www.yourlakeloan.com
Firstmate Yacht Services
PO BOX 1356 Lake Ozark MO 65049 
(573) 216-2050 dave@fmys1.com
www.� rstmateyachtservices.com
Firstmate, Inc.
410 Century Business Drive Labadie MO 
63055 (866) 570-9707
support@� rstmatecontrols.com
www.� rstmatecontrols.com
Formula Boats of Missouri
4810 Formula Drive Osage Beach MO 65065 
(573) 302-8000 
chadn@formulaboatsmo.com
www.formulaboatsmo.com
G & G Marina
1528 Maritime Lane Roach MO 65787
(573) 346-2433 larry@ggmarina.com 
www.ggmarina.com

Gannett Media Group
494 Short Street Osage Beach MO 65065 
(573) 424-0881 lhess@gannett.com

Golden Rule Insurance Agency
PO Box 810 Osage Beach MO 65065
(573) 348-1731
nick@goldenruleinsurance.com 
www.goldenruleinsurance.com
H & H DockWorks, LLC
18 Penrose Drive Eldon MO 65026
(573) 964-1919 dockworks@dockworks.net 
www.dockworks.net
HydroHoist of the Ozarks
448 South Main Laurie MO 65037
(573) 346-7505
lakeoftheozarks@boatlift.com
www.boatlift.com
Iguana Marine Group
4773 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-9532
info@iguanamarinegroup.com
www.iguanamarinegroup.com
Jennings Insurance Group
4732 Osage Beach Parkway, Suite Osage 
Beach MO 65065 (573) 693-9443
admin@jenningsinsurancegroup.com www.
jenningsinsurancegroup.com
Kelly’s Port
5250 Dude Ranch Rd Osage Beach MO 65065 
(573) 348-4700 kyle@kellysport.com
www.kellysport.com
Kwik Kar Dockside Boat Cleaning
3730 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8460 
Jesse.Witt@kwikkarmo.com
www.kwikkarmo.com/dockside
L O Pro� le
PO Box 1457 Lake Ozark MO 65049 
(573) 365-2288 jennifer@lakepro� le.com 
www.lopro� le.com
Lake Area Chamber of Commerce
PO Box 1570 Lake Ozark MO 65049
(573) 964-1008 info@lakeareachamber.com 
www.lakeareachamber.com
Lake Media
415 South Maple Eldon MO 65026
(573) 392-5658 
tvernon@vernonpublishing.com
www.lakenewsonline.com
Lake of the Ozarks Convention & Visitor Bur
PO Box 1498 Osage Beach MO 65065
(573) 348-1599 heather@funlake.com www.
funlake.com
Lake Printing Company
6815 Hwy 54 Osage Beach MO 65065
(573) 346-0600
lyndsey.normand@lakeprinting.com
www.lakeprinting.com
Lake West Chamber of Commerce
PO Box 340, 125 Oddo Dr. Sunrise Beach MO 
65079 (573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com
Lake West Marine, LLC
350 South Main Laurie MO 65037
(573) 372-8115 bob@lakewestmarine.com 
www.lakewestmarine.com
LakeExpo
PO Box 1805 Osage Beach MO 65065
(573) 207-9004 brent@lakeexpo.com www.
lakeexpo.com

Lakefront Living Realty
4631 Windsor Drive Lake Ozark MO 65049 
(573) 693-1613 stacey@lakefrontliving.com 
www.lakefrontliving.com/mo
Laurie Tent & Event Rental
14120 North State Hwy 5 Sunrise Beach MO 
65079 (573) 374-8368 
laurietentrental@gmail.com
www.laurierental.com
LOTO Lift, LLC
4971 Old Route 5 Camdenton MO 65065 
(573) 873-6058 lotolift@gmail.com
www.lotolift.com
Marine Concepts, LLC
415 Kaiser Industrial Park Kaiser MO 65047 
(913) 908-7223 marineconcepts@ymail.com
www.worldsbestboatcover.com
MarineMax
3070 Bagnell Dam Blvd Lake Ozark MO 
65049 (573) 365-5382 
dale.law@marinemax.com
www.marinemax.com
Marty’s Marine
3864 Osage Beach Parkway Osage Beach MO 
65065 (573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com
Midwest Boating Center 
8 Rauscher Drive St Louis MO 63124 
(573)286-6079
jason@midwestboatingcenter.com
www.midwestboatingcenter.com
Midwest Touchless Boat Covers
613 SE Brentwood Lee’s Summit MO 64063 
(816) 985-6542 
boatcoverguy@outlook.com
www.midwestboatcovers.com
Nauti Renovations
22024 Saddle� eld Court Warrenton MO 
63383 (636) 359-5833
nautirenovations@gmail.com
www.aquatraction.com
One Source Services, LLC
305 North Locust Street Linn Creek MO 
65052 (573) 502-9350
marty@onesourceservices.net
www.onesourceservices.net
Otto Construction Inc.
PO Box 1821 Lake Ozark MO 65049 
(573) 693-3772 james@ottoconstruction.biz 
www.ottoconstruction.biz
Paradise Upholstery & Canvas, LLC
1136 Spring Valley Road Osage Beach MO 
65065 (573) 216-7214 
pete@paradiseupholstery.com
www.paradiseupholstery.com
Performance Boat Center
1650 Yacht Club Drive Osage Beach MO 
65065 (573) 873-2300 
brett@performanceboatcenter.com 
www.performanceboatcenter.com

Poly Lift Boat Lifts
PO Box 135 Sunrise Beach MO 65079
(573) 374-6545 mark@polylift.com 
www.polylift.com
Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8550
rlmartin20@aol.com www.premier54.com

Premier Advantage Marine
48 Beachwood Drive Sunrise Beach MO 
65079(573) 374-2231cody@premier54.com 
www.advantagemarineloto.com
RMI Golf Carts
19882 West 156 St Olathe KS 66062
(913) 829-1211 mrogers@rmigolfcarts.com 
www.rmigolfcarts.com
Showcase Publishing
2820 Bagnell Dam Blvd., B-1 Lake Ozark MO 
65049 (573) 365-2323
spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com
Summerset Boat Lifts, Inc.
1165 Jeffries Rd Osage Beach MO 65065 
(573) 348-5073 
info@summersetboatlifts.com 
www.summersetboatlifts.com
Sunny’s Marina
POB 1863, Lake Ozark, MO 65049
(573) 365-5333 keely@sunnysmarina.com
www.sunnysmarina.com
Surdyke Yamaha & Marina
5863 Osage Beach Pkwy Osage Beach MO 
65065 (573) 348-6575 
greg@surdykeyamaha.com 
www.surdykeyamaha.com
The Dock Box Guy, LLC
PO Box 3627 Camdenton MO 65020 
(573) 836-5304 thedockboxguy@gmail.com 
www.thedockboxguy.com
The Real Estate Book
30 Old Duckhead Road Lake Ozark MO 65049 
(573) 219-0326 hcpagelake@gmail.com 
www.realestatebook.com/homes/usa/mo/lake-ozark
The Wagner Agency, LLC
PO Box 724 Lake Ozark MO 65049 
(573) 302-0001 cwagner1@farmersagent.com 
www.lakeoftheozarksmarineinsurance.com
Trico Dock Company
6000 Baydy Peak Road Osage Beach MO 
65065 (573) 348-2737
patrick@openwaterdocks.com
www.openwaterdocks.com
Village Marina & Yacht Club
107 Village Marine Road Eldon MO 65026 
(573) 365-1800 markbrick@villagemarina.com 
www.villagemarina.com
Voyage Marine & Storage, LLC
PO BOX 1060 Lake Ozark MO 65049 
(573) 365-5900 
info@voyagemarineandstorage.com
www.voyagemarineandstorage.net
WP Controls, LLC
16533 N. State Hwy. 5, Sunrise Beach, MO 
65079 (888) 841-4404
twright@wpcontrolsllc.com
www.wpcontrolsllc.com
Yacht Club Powersports
4760 Formula Drive Osage Beach MO 65065 
(573) 348-6200 dan@ycpowersports.com 
www.ycpowersports.com
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CAMDENTON
OSAGE BEACH
(573) 348-5073
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Crabco LLC

Custom Dock Construction

SUPPORT  
OUR TROOPS

Moves  •  Repairs  •  Add-Ons  •  Barge  •  24/7 Emergency Service
573-374-0470  |  www.RoughWaterDock.com  |  Hwy  5 & Lk Rd 5-31 • Sunrise Beach

Certified Dock Builders

MartyMarty yrde’sByrde’sB
Lake of the Ozarks

1286 Bagnell Dam Blvd - (573) 240-2274 - Open 11am Daily

Live Music
& Late Night

Eats!

What More 
Could You 
Ask For?
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 37 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, 
Pontoons, Fishing Boats, 

Waverunners & more
Boat Lifts to support up to 

20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

ECONO
BOAT LIFT SYSTEMS

ECONO
BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

SHALLOW 
WATER 
LIFTS

AVAILABLE!
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573-348-5073 • www.summersetboatlifts.com

Celebrating
38 Years at
the Lake!

160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.
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