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Shootout continues to grow, evolve
By Nancy Zoellner-Hogland

The Lake’s longest-running 
boat race has also become the 
Lake’s biggest charity fund-
raiser. 

At a recognition dinner in 
November, the board of di-
rectors announced this year’s 
Shootout – the 30th annual 
race – had raised a total of 
$300,000 for 30 organizations 
and eight fire protection dis-
tricts. That’s $50,000 over their 
goal and $100,000 more than 
they raised last year. The mon-
ey raised comes from dona-
tions, ad revenue from the of-
ficial Shootout Guide and fees 
for events like the golf tour-
nament, fishing tournament, 
poker runs and treasure hunt.

The board also gave to two 
scholarship funds – the Mari-
ah Walters Memorial Fund, 
established in memory of Ron 
and Nicole Duggan’s daughter 
who passed away just a week 
earlier, and another estab-
lished in honor of Jessica and 
Malachi Brazil, Connie and 
Dave Weyer’s daughter and 
grandson who were killed in a 
car accident in March. Connie 
is a longtime member of the 
Shootout Board of Directors.

Christy Janssen, who was 
hired in November 2017 to 
serve as the executive direc-
tor of the Shootout, said she’s 
extremely pleased with what 
they were able to accomplish.

“We certainly surpassed our 
expectations! But we added 
several new events this year, 
which, in addition to allowing 
us to raise more money, also 

meant our partnering chari-
ties had many more opportu-
nities to volunteer,” she said, 
explaining that the charities 
earn money proportionately, 
based on the number of hours 
they serve doing everything 
from setting up at fundraisers 
throughout the year to tearing 
down and cleaning up at the 
end of race day – and every-
thing between. “It’s kind of like 
a job in that they keep track of 
their hours they volunteer and 
we keep track of their hours 
and then at the end of the year, 
that’s how they get their mon-
ey. It’s a good system because 
it makes sure we have people 
helping and it allows the orga-

nizations that work the hard-
est and put in the most time to 
make the most money.” 

Monthly charity socials were 
one of the events added this 
year. Janssen said the gather-
ings, which kicked off in April 
with a Whisky and Wine Cruise 
on the Celebration Cruise Ship, 
allow volunteers with the dif-
ferent charities to network and 
get to know each other. Be-
cause the socials are open to 
the public, it also provides an 
opportunity for members of 
the community to learn more 
about the charities and then 
hopefully, get involved. “And 
if a member of a charity shows 
up at the social, they will get 

a portion of the money raised 
that night, so it’s great all the 
way around.”

They also added a pontoon 
poker run, a crappie fishing 
tournament, several smaller 
site-specific silent auctions and 
a float-in at Larry’s on the Lake, 
where they attempted to break 
the world record for the num-
ber of people floating together 
on a lake. Janssen also brought 
in a new line of clothing called 
“Shootout Gal,” that featured 
items tailored to women and 
that were sold at Shootout 
events throughout the year 
by volunteers from Citizens 
Against Domestic Violence. 

continues on page 8
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Armchair 
Pilot
By Nancy Zoellner-Hogland

COLD-WEATHER travel can 
present packing challenges. 
Smarter Travel magazine sug-
gests instead of a bulky, over-
sized coat, opt for a compress-
ible jacket that will still stand 
up to the cold. If you need 
something warmer, consider a 
waterproof, double-insulated 
version. Wear boots and pack 
shoes and plan to dress in lay-
ers – and one of them should 
be wool - that can play double 
duty and that are in colors that 
coordinate. And always think 
“waterproof” when selecting 
jackets and gloves. Nothing is 
enjoyable when you’re cold and 
wet.

IF YOU’RE NOT A FAN of cold 
weather, maybe you should con-
sider taking a warm-weather 
family Christmas vacation in-
stead of buying gifts this year. 
Several budget travel sites rec-
ommend the Dominican Re-
public because of its reputation 
for numerous all-inclusive ho-
tels that offer great prices. Bud-
get travel sites show available 
3-star hotels starting at $94 per 
night for two people and 4-star 
hotels starting at $175 per night. 
Surprisingly, Jamaica was also 
included in the list of “cheap re-
sorts,” with 3-star hotels starting 
at $62 per night and the same 
$175 for 4-star hotels. Some ho-
tels on the island of Puerto Rico, 
which is still recovering from a 
direct hit from Hurricane Maria 
in September 2017, are offering 
low, low prices to draw tour-
ists and boost the recovering 
economy. Trip Advisor listed 
several hotels and apartments 
with rooms for four – two adults 
and two children – below $100 
per night and some were be-
low $70. Want to stay stateside? 
South Padre Island in Texas, an 
18-hour drive from Lake of the 
Ozarks, while admittedly not as 
warm as the Caribbean, offers 
incredibly cheap rooms – some 
as low as $50 per night.

AVOID TRAVEL TO MEXICO 
when you’re looking for a warm-
weather destination. That’s 
from the U.S. State Department, 
which issued a new travel warn-
ing November 15. According to 
the release, violent crime, such 
as homicide, kidnapping, car-
jacking, and robbery, is wide-
spread but particularly bad in 
the states of Colima, Guerrero, 

Michoacán, Sinaloa and Tam-
aulipas, which is just across the 
border from Texas. The State De-
partment also suggests travelers 
reconsider trips to Chihuahua, 
where violent crime and gang 
activity are widespread. While 
most homicides appeared to be 
targeted, criminal organization 
assassinations and turf battles 
between criminal groups have 
resulted in violent crime in ar-
eas frequented by U.S. citizens. 
Bystanders have been injured 
or killed in shooting incidents. 
The U.S. government has limit-
ed ability to provide emergency 
services to U.S. citizens in many 
areas of Mexico as travel by U.S. 
government employees to these 
areas is prohibited or signifi-
cantly restricted. 

FOR ANY TRAVEL OUTSIDE 
THE U.S., the U.S. State Depart-
ment recommends using the 
traveler’s checklist, posted on its 
website. The department sug-
gests such things as reading the 
travel advisory and alerts for the 
countries you will be visiting at 
travel.state.gov/destination. Re-
view entry/exit requirements, 
visas, local laws, customs, med-
ical care, road safety, etc. Write 
down contact details for the 
nearest U.S. embassy or consul-
ate to carry with you in case of 
emergency while traveling. You 
should create a crisis plan that 
does not rely on the U.S. gov-
ernment and consider buying 
emergency evacuation insur-
ance. If a crisis occurs while you 
are abroad, check in with loved 
ones and update your social me-
dia status so family and friends 
know you are okay. You should 
also read Your Health Abroad 
and check out recommenda-
tions for vaccinations and other 
health considerations from the 
U.S. Centers for Disease Con-
trol (CDC) and World Health 
Organization (WHO). Before 
going abroad, notify your bank 
and credit card companies of 
your travel, and check exchange 
rates. For information about us-
ing cash, debit/credit cards, and 
ATMs overseas, read informa-
tion about your destination.

WITH ONLY 75 FLIGHTS GET-
TING CANCELLED and about 375 
delayed - out of approximately 
30,000 flights per day - nation-
wide, this year’s Thanksgiving 
travel got off to a good start. It 
was a different story for the trip 
home Sunday, however, when 
Winter Storm Bruce brought 
snow and ice to the Midwest, 
cancelling more than 1,200 
flights and delaying another 
4,775. Airlines also pre-emptive-

ly canceled close to 300 flights 
for Monday morning by 10 p.m. 
Sunday night. The majority of 
the flights were from airports 
in Kansas City, Missouri; Mil-
waukee; Omaha, Nebraska; Des 
Moines and Cedar Rapids, Iowa 
and Chicago, where some 790 
arrivals and departures were 
scrubbed. Many major airlines 
reported they would waive 
flight change fees.

ALTHOUGH HAND SANITIZER 
has come under fire lately, you 
still might want to take a bottle 
on your next flight – or maybe 
even wear disposable latex 
gloves. A report by Canadian 
Broadcasting Corp’s Market-
place found that nearly half of 
the more than 100 samples col-
lected from 18 different flights 
on Canada’s three major air-
lines contained high enough 
levels of bacteria, mold or yeast 
to make someone sick. The most 
contaminated surfaces were 
the headrest and seat pockets, 
some of which contained E. 
coli bacteria. Flight attendants, 
who admitted to not having 
enough time between flights 
to thoroughly clean the planes, 
blamed the E. coli on dirty dia-
pers, loose condoms and – if you 
can believe this – used tampons 
being left in the seat pockets.

AND FINALLY, from the Or-
dinarytraveler.com website, 10 
of her 30 tips for traveling. 1. 
Be Flexible. Plan for delays and 
try not to get upset when things 
inevitably go wrong. 2. Make a 
written list of items you don’t 
want to forget to take. 3. Learn 
common phrases of the local 
language. A simple “Please,” 
“Thank you,” and “I’m sorry” in 
the local language goes a long 
way. 4. Don’t forget an extra 
camera battery (or two) so you 
don’t miss out on that perfect 
shot. 5. Always bring a sarong, 
which can be used as a wrap 
when you are cold, a towel, a 
curtain, or a piece of clothing 
that can be worn dozens of dif-
ferent ways. 6. Always buy travel 
insurance because a medical 
emergency can wipe out your 
savings. 7. Make photocopies 
of important documents, like 
passports, and keep them in a 
different place than the origi-
nal. 8. Pack extra underwear. 
They’re small and it’s always 
a good idea to have a few extra 
pairs in case of emergencies. 
9. Pre-plan your outfits. 10. Put 
electronics, medications, tooth-
brush, and an extra pair of un-
derwear in your carry-on. It will 
save money and time if your 
luggage gets lost in transit.



Lake of the Ozarks Business Journal December, 2018 Page 3

We would be honored to create a                                     home for you.re  mark  a  ble •   •           •   

+ creative design  + quality construction  + competitive pricing  + professional turn-key execution 

TXR IS A

PLATINUM BUILDER

See us on  

and  

St. Louis / Lake Ozark -  toll free at  888-318-1346
101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145

Our work and reputation continues to grow 
with the expansion of our custom design-
build and estate home portfolio. 

One reason for our success is our unique 
ability to design a remarkable home. One 
that carefully reflects our clients goals and 
personalities.

An Architect led design-build firm (ALDB) 
best understands the projects intent and uses 
that intimate knowledge to faithfully execute 
the design and details.

As always, competitively bidding the 
subcontracted project components, hand-
picking the construction team and managing 
their work in strict accordance with the 
project intent, codes and specifications, 
coupled with open-book project accounting, 
results in a completed project value that is 
simply unattainable by other methods. 

Thomas B. Roof, AIA

Let’s meet 
       about your
           upcoming  

                 project.

re  mark  a  ble |riˈmärkəbəl|
adjective - worthy of  attention; striking.

• ••
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THE FIDUCIARY STANDARD

WE ANSWER TO A HIGHER AUTHORITY.

WEALTH & RETIREMENT PLANNING |  INVESTMENT MANAGEMENT |  TRUST & ESTATE SERVICES

Central Trust Company adheres to the “Fiduciary Standard” and will always act in the best interest 
of our clients regardless of the type of account or relationship. Call or visit us online today to learn 
how our free-from-conflict investment selection process and adherence to the “Fiduciary Standard” 
differentiates us and how it will make a positive impact on your investment plan and performance.

WWW.CENTRALTRUST.NET | 573-302-2474 | 1860 BAGNELL DAM BLVD. | 2ND FLOOR

CTC-LOBJ-Higher-Authority_9.5X5.65_2-2018.indd   1 8/2/2018   1:11:11 PM

Santa Claus is coming to town!
By Nancy Zoellner-Hogland

It’s not too late to register for 
the 34th Annual Lake Ozark 
Christmas Parade, set for 3 
p.m. Saturday, December 8.

Chairman Kim Miller said 
while several groups have al-
ready signed up to participate, 
she wants this to be the biggest 
and best parade yet so she’s 
hoping to get many more en-
tries.

“People can sign up all the 
way up to the day of the parade 
– and you don’t have to build a 
big fancy float to participate. 
Families can ride in their boat, 
church groups or organizations 
can walk as a group and busi-
nesses can just drive a com-
pany vehicle with the name 
on the side. It’s just a great way 
to join with the community in 
celebrating the holiday, and 
because thousands of people 
attend, if you’re a business it’s a 
great way to get your name out 
in front of people,” she said. 

There are only a couple rules. 
No live Santas can be featured 
on floats – except for the last 
float with the real Santa – and 
no alcohol can be handed out 
or consumed along the parade 

route either by parade partici-
pants or spectators. Everyone 
is encouraged to throw candy 
and Miller said businesses or 
groups can also hand out busi-
ness cards or even flyers pro-
moting sales or events. There is 
a $30 entry fee which must be 
paid at the time of registration 
and while participants are not 
required to compete, everyone 
is invited to join in a contest 
for best entry in three catego-
ries – business, civic organiza-
tions and youth groups, which 
includes church floats. A 1st 
Place ribbon will be awarded in 
each category and a $250 “Best 
of Parade” award and ribbon 
will also be presented. Judging 
will be done by members of the 
community.

The parade line-up will be-
gin along State Route 242 at the 
intersection of Bagnell Dam 
Boulevard and will turn right 
at the traffic light, traveling to-
ward the dam. To participate 
in the judging, entries must be 
in place along the route and be 
ready by 1:30 p.m. The parade, 
which will be led by the Maine 
Corp League Honor Guard and 
the grand marshal, will begin 

at 3 sharp, Miller said.
After the final float carry-

ing Santa passes by, everyone 
is invited to jump in their ve-
hicles and follow the jolly old 
elf to the Iguana Campground 
below the dam. There, the Ba-
gnell Dam Strip Association 
(BDSA) will be sponsoring a 
free, after-parade party for the 
community that will include 
free cookies, hot chocolate, hot 
coffee and more. A big bonfire 
will keep everyone warm and 
visitors might even be treated 
to a Christmas carol or two 
while the kids visit with Santa 
at the “chalet” to share their 
wish list and get a gift. Parents 
are invited to take pictures.

For a parade entry form, 
visit www.lakechristmaspa-
rade.com or stop by Phat Sal’s 
restaurant, located at the top of 
the Strip at 1502 Bagnell Dam 
Boulevard during normal busi-
ness hours. Entry forms and 
fees can be mailed or dropped 
off at the restaurant.

In the meantime, Miller 
said she still needs cash dona-
tions to help offset some of the 
costs and to purchase items 
that don’t get donated, and 

she could also use a few more 
volunteers to help with set up, 
clean up and refreshments. She 
also said she’d like to line up a 
church worship team or two to 
sing Christmas carols.

“Last year we had 37 or 38 
entries in the Christmas pa-
rade but we usually have 60 or 
more for the St. Patty’s Day pa-
rade so I’m hoping that we can 
get a little closer to that num-
ber,” she said. I’ve already been 

contacted by six new groups 
that have never participated 
before so it’s looking good. This 
is such a fun event but, as the 
saying goes, the more the mer-
rier!”

For more information, con-
tact Miller at 417-365-0849 or 
Mike Page at 573-280-4589 or 
email lakeparadeinfo@gmail.
com.

Everybody loves a parade and community involvement is what makes 
the Lake Ozark Christmas parade great. Following the parade, ev-
eryone is invited to join Santa below the dam for a free community 
Christmas celebration. This year’s theme is “Sounds of Christmas.” 
Nancy Zoellner-Hogland photo.
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Located at the entrance of the Osage Village Outlet Mall 4558 Osage Beach Parkway, Suite 100, Osage Beach, MO 65065
www.FirstBankLake.com • Lobby Hours M-F 8:30am to 4:00pm • Drive Thru Hours: M - F 8:00am to 5:00pm

Saturday Lobby/Drive Thru Hours: 8:00am to 12:00pm

FIRST BANK
OF THE LAKE

573-348-2265

Some of the
Best Rates at the Lake

CD SPECIALS

*Annual Percentage Yield. Minimum to Open $5,000 CD and $500 Money Market. Penalty for early withdrawal on CDs. 
3-6 Month CDs Interest Compounds at Maturity • 9-60 Month CDs Interest Compounds Quarterly

Other Terms and Conditions May Apply. Contact Bank for More Details.

6 Months
2.00% APY*

9 Months
2.37% APY*

15 Months
2.78% APY*

26 Months
2.88% APY*

33 Months
2.98% APY*

42 Months
3.09% APY*

MONEY MARKET ACCOUNTS
$0 - $24,999 ................... .25% APY*

$25,000 - $49,999 .......... .35% APY*

$50,000 - $99,999 .......... .50% APY*

$100,000 and over ......... 1.0% APY*

Here Today for Your Tomorrow
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Put the spark back in your small business
Submitted by Bruce Mitchell, 
Lake of the Ozarks SCORE

“If it’s not broken, don’t fix 
it,” is a familiar saying. But just 
because your small business 
seems to be just getting by in a 
challenging economy doesn’t 
mean there’s no room for im-
provement. Flat sales aren’t 
always entirely out of your con-
trol.

But does your business 
need a full-scale makeover to 
get things going? Or are some 

simple tweaks enough to spur 
activity?

A good place to start is by 
taking a fresh look at your busi-
ness plan—something every 
entrepreneur should do regu-
larly in good times and bad. 
Regular reviews and updates 
keep your original start-up 
research in step with both in-
ternal and external changes. 
After doing some research you 
may well find that some key 
assumptions about your cus-

tomers have changed, or that 
demographic trends haven’t 
panned out as planned.

You may also see the need to 
address aspects of your mar-
keting strategy. The core mes-
sages to customers may still 
be valid, but perhaps it’s time 
to adjust the wording or even 
freshen up your logo. Your 
current advertising and pro-
motional strategy may need to 
be realigned to channels that 
show more promise, from print 

ads to direct mail, for example.
Keep in mind that you don’t 

have to grapple with these 
problems yourself. If you have 
employees, splurge on din-
ner or some other fun activity 
and give everyone a chance to 
unwind. This is a good time to 
discuss ideas to help the busi-
ness, but also encourage ev-
eryone to think about things 
on their own and submit their 
thoughts and ideas to you di-
rectly. Studies have shown that 
group “brainstorming” ses-
sions sometimes backfire be-
cause a handful of people tend 
to dominate the conversation, 

Also consult with trusted 
advisors, friends, and col-
leagues. Most importantly, talk 
with your customers. Ask them 
what you could be doing bet-
ter, and what changes to prod-
ucts or services they might like. 
After all, if you don’t know ex-
actly what they want, you won’t 
be doing much business with 
them.

Don’t focus just on your 
business. Ask about the issues 
they’re dealing with, and things 
that have become important in 
serving their customers. That 
may give you ideas for aug-

menting your product or ser-
vice line. And some customers 
may even agree to let you “test 
market” your makeover ideas, 
and provide feedback for fine-
tuning your business stimula-
tion strategy.

For more guidance on 
business makeovers, contact 
SCORE “Mentors to America’s 
Small Business.” SCORE is a 
nonprofit organization of more 
than 12,000 volunteers who 
provide free, confidential busi-
ness mentoring and training 
workshops to small business 
owners. 

You’ll find a wealth of small 
business-related information, 
resources, and training, plus 
free, confidential counseling 
from more than 12,000 busi-
ness experts. For more infor-
mation about contacting a 
mentor or volunteering contact 
the SCORE Lake of the Ozarks 
Chapter at www.LakeoftheO-
zarks.SCORE.org, by e-mail at 
admin.0493@scorevolunteer.
org or call 573-346-5441.  Serv-
ing Mid-Missouri with offices 
in the Lake of the Ozarks, Co-
lumbia, Jefferson City and Leb-
anon.

Advertise in the Business Journal!

573-348-1958

It’s a great way to reach the thousands of visitors the Lake area has each year! 
Your advertisement is delivered to hundreds of locations all around and in the 
Lake area! Call today!
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NEW
YEAR’S

EVE
    for dinner, dance, and
    1am breakfast

       for dinner, dance, and
       1am breakfast

          includes hotel room,
          dinner, dance, and
          breakfast the next
          morning in the restaurant

ADVANCE TICKET PRICES BY DEC. 15TH
Call 573.723.3000. Tickets will be mailed.

NEW YEAR’S EVE
Celebration!

LIVE MUSIC
C Rock City Band 8pm - 1 am

VIP TABLE
Seats 10 with Bottle Service
$1000/4 Bottles
3 Bottles Premium Liquor, 1 Bottle House Wine
Choose from: Crown Royal, Absolute, Bombay Sapphire, Captain 
Morgan, Patron Silver, Tito’s Vodka, Woodford Reserve, Bacardi Rum, 
Sebastiani Cab or Silver Palm, Baileys or Kahlua. $1,200 after Dec. 15

CHAMPAGNE TOAST
at Midnight with PARTY FAVORS

$60
per person

$120
per couple

$220
per couple

REGALIA HOTEL & CONFERENCE CENTER
250 Racquet Club Dr.

Lake Ozark, Missouri, 65049
573-723-3000

‘BLACK & WHITE”
THEME

Dress in Your
60s - 70s Costumes!
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continued from page 1
This year’s Shootout not 

only broke monetary records 
– it also set a new record for 
the number of volunteers 
involved. Janssen said more 
than 700 volunteers worked 
to make this year’s Shoot-
out a success. According to 
Ron Duggan, who chaired 
the event for the previous 
10 years, said 647 volunteers 
logged hours in 2017.

At the check presentation 
ceremony, Duggan said he 
and the board recognized 
that the event had grown too 
big to be handled in their 
spare time. 

“By bringing Christie 
on and letting her take the 
reins, it truly exceeded our 
expectations on where this 
thing can go. And she’s just 
getting started. I’m excited 
about the next 10 years of the 
Shootout and what it’s going 
to bring to our community. 
People come from all over 
the country for this event. 
It allows us to showcase 
Lake of the Ozarks and what 
we have to offer – and they 
love it and they keep com-
ing back for more, spending 
thousands of dollars in our 
communities and support-
ing our charities. Several 
have even bought homes 
down here. It’s just a fantas-
tic event – there’s nothing 
else like it and I’m so pleased 
to be a part of it,” Duggan 
said.  

He encouraged the chari-
ties to continue to work 
closely with Janssen, adding, 
“She’s going to make you a 
whole lot more money than I 
ever could.”

Janssen said she has sev-
eral new things planned for 
2019, but because all the 
details were not yet worked 
out, she was only able to dis-
cuss three. 

“Charity socials will be 
held every month beginning 
in January. I’m hoping our 
first social will feature an ice 
skating party but I don’t have 
the date set yet – and the so-
cials won’t be on a set day 
because we’re going to allow 
the sponsoring businesses 
to pick what day works best 
for them,” she explained. 

“I’d like to hold a style 

show early in the year to fea-
ture the new line of clothing 
that will be coming out and 
I’m hoping to move the golf 
tournament to the spring 
to allow more golfers to 
participate. Several people 
said if it was held at a differ-
ent time of year, they could 
play but they just can’t take 
off any more work because 
there’s already so much go-
ing on in August with the 
Shootout,” she said, add-
ing, “And of course, we’re 
excited that Benne Media 
will be taking over the TV 
and radio broadcasting! I’m 
sure there will be a learning 
curve for all of us but we all 
know what a great job every-
one at Benne Media always 
does and we have complete 
confidence that will be the 
case with the Shootout. It’s 
going to be a good move that 
will take us to a higher level 
and make even more money 
for the charities. I was talk-
ing to someone from the 
CADV today and they have 
28 beds and 26 are filled. A 
mom with two children, one 
of whom had been abused, 
showed up but they had to 
try to find room for them at 
another shelter because they 
didn’t have room. The needs 
are very real. It’s my hope 
that we can continue to raise 
more and more money every 
year to help meet the needs 
of agencies like this.”

According to Mike Clay-
ton, program director and 
morning show host on Mix 
92.7, Benne Media is proud 
and happy to be the new 
broadcast partner for the 
Lake of the Ozarks Shootout. 

“We already know and 
work well with all of the 
board members and the ex-
ecutive director and we un-
derstand the importance of 
this event to the community 
and the charities it serves. 
We promise to deliver a 
product that everyone can 
be proud of,” he said.

Next year’s Shootout is set 
for August 24 and 25. Jans-
sen said a printed calendar 
of events will soon be avail-
able and should make it easi-
er for charities and Shootout 
supporters to plan in 2019.

Shootout continues 
to grow, evolve
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573-348-2126 
MINERMIKES.COM

ACROSS FROM OSAGE BEACH  • PREMIUM OUTLETS  • 800-317-2126

Busters garage
GRAND OPENING SPECIAL

$10 RIDES ALL AUGUST! (PLUS TAX)

Track 
open at 

Noon
Largest Indoor Elevated Electric 

Go-Kart Track in the USA!

Come and join Miner Mike and his mule, Buster
at our indoor 50,000 sq. ft family fun center!

OPEN FRIDAY, SATURDAY & SUNDAY!
Go to MinerMikes.com for details!

980 Airport Road • Osage Beach

573-348-0773
LaRocaClub.com

Appetizers & Dessert • Champagne Toast
Party Favors • Music & Dancing • Drink Specials
Make Your Reservations by 12/27
$40 per Person

Dec. 31st • 7:30 pm
Masks Are A Must!

New Year’s Eve
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Appliances | Cabinets | Countertops | Kitchen & Bath Faucets & Fixtures 

924 Hwy 42, Osage Beach MO 65065 | 573-348-4464

Need personalized service.  Call Now and make an 
appointment with a member of our experienced sta�.

Remodeling or Updating your home - stop by and see our 
huge selection of products for every style and every budget.

www.dkbshowroom.com

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         
573.348.1731        
www.goldenruleinsurance.com   
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The Lake Area Chamber recently held a grand opening ribbon cut-
ting for W Nails at 3924 Jr Prewitt Parkway Unit I in Osage Beach. The 
ribbon cutting took place on November, 14th 2018 at 11:30 am.  At-
tendees included W Nails staff members, as well as several Lake Area 
Chamber staff, board members, and volunteers in attendance.For 
more information, call (573)-480-8883

The Lake Area Chamber recently held a ribbon cutting for Lake of the 
Ozarks Idiots Club at # 1 Willmore Lane in Lake Ozark. The ribbon cut-
ting took place on November, 16th 2018 at 11:30 am.  Attendees in-
cluded Lake of the Ozarks Idiots Club members, as well as several Lake 
Area Chamber staff, board members, and volunteers in attendance.
The Idiots Club feeds 83 kids in grades 7 – 12 on weekends. They pro-
vide scholarships for students in-need to cover tuition for Dual Credit 
college courses taken while in high school, $12,000.00 this school year 
alone. The Idiots Club rents band instruments; buys football cleats, 
wresting gear, shoes for others sports, car parts, and cheerleading 
outfits. They pay participation fees so in-need kids can be involved 
in school and community activities. Also, they provide tons of new, 
name-brand clothes and shoes. Look at the Lake of the Ozarks Idiots 
Club’s Facebook Page to see all this Charity does! For more informa-
tion, visit their website at www.lakeoftheozarksidiotsclub.org or call 
(573)-280-6873

Advertise in the Business Journal!

573-348-1958

It’s a great way to reach the thousands of visitors the Lake area has each year! 
Your advertisement is delivered to hundreds of locations all around and in the 
Lake area! Call today!
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Browse Virtual Booths and connect with some of the   
 Lake’s Best Businesses at the comfort of your                     

        computer or smart device  
                24/7, 365!  

THE LAKE’S ONLY  

Virtual  TRADE SHOW! 

YEAR ROUND  

Brought to you by: 
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A Matter of Trust
Moving Targets: 
Increased 
Retirement Plan 
Contributions
The New Year will bring you an 
opportunity to save more in your 
retirement accounts!  The IRS 
announced, beginning in 2019, 
you will be allowed to contribute 
more to your IRA, Roth IRA and to 
various Employer Contribution Plans. 
Contributing the maximum to your 
plan is one way to edge closer to a 
successful retirement. 

IRS maximum contribution limits 
change, generally in increments of 
$500 or $1,000, only when the cost 
of living adjustments accumulate to 
hit certain benchmarks. This actually 
makes sense as who wants the 
maximum to be some forgettable 
number like $5,562.37 or to change 
every year? The major changes to the 
most common plans are discussed 
below. You will need more than the 
highlights here to understand the 
general rules, your specifi c eligibility 
to contribute, and the benefi ts or 
drawbacks of the different types of 
plans as not all tax rules apply to all 
situations. Below are some highlights 
of the 2019 changes.

IRA or ROTH IRA:  The IRA and Roth 
IRA maximum contribution limit has 
been $5,500 since 2013. The new IRA 
and Roth IRA maximum is $6,000 
for 2019.  Plus, those over age 50, 
may elect to contribute an additional 
$1,000 as a catch-up contribution. 
This amount did not change as it is not 
subject to cost of living adjustments.  

IRAs have income ranges for 
determining eligibility to make tax- 
deductible contributions. If your 
income is too high, non-deductible 
IRA contributions are allowed. 
Roth IRAs also have income limits 
for determining who is eligible to 
contribute. By design, Roth IRAs are 
not tax-deductible.  Generally, the 
main differences between an IRA 
and a Roth IRA are an IRA usually 
has tax-deductible contributions and 
withdrawals are taxable while a Roth 
IRA contribution is not tax-deductible 
but withdrawals are tax-free.  Tax 
rules have exceptions! Be sure to 
check the potential tax consequences 
prior to any withdrawal. 

Employer contribution plans:  
The annual contribution limit for some 
common employer plans went from 

$18,500 to $19,000.  This category 
includes plans such as 401(k), 403(b), 
most 457 plans, and the federal 
government’s Thrift Savings Plan.  
The catch-up contribution limit for 
employees age 50 and over for these 
plans remains unchanged at $6,000.

SEP IRA: “Simplifi ed Employee 
Pension” (SEP) plans allow an 
employer to contribute up to 25% 
of each employee’s net earnings.  For 
2019, the maximum contribution 
increased from $55,000 in 2018 to 
$56,000 in 2019.  SEP IRAs can be set 
up for self-employed individuals as 
well, subject to a separate set of rules.

SIMPLE IRA: A “Savings Incentive 
Match Plan for Employees” or 
SIMPLE plan allows for both 
employer contributions and for 
employee voluntary contributions.  
The employee maximum salary 
contribution was $12,500 in 2018 
and is $13,000 for 2019.  Please 
note, if a SIMPLE IRA plan employee 
participates in any other employer 
plan during the year, the combined 
total the employee contributes to 
ALL employer plans cannot exceed 
the $19,000 allowed for Employer 
Contribution Plans. Plus, those 
over age 50, can make SIMPLE IRA 
catch-up contributions of $3,000, 
unchanged for 2019, while the 
Employer Plan catch-up maximum 
is $6,000. Be careful you don’t over 
contribute and run afoul of the 
intertwined rules if you are eligible 
for two employer plans.

At Central Trust Company, we 
work with clients to cr eate retirement 
goals and investment management 
plans to meet those goals. Contact 
Trenny Garrett today at (573) 
302-2474 or at trenny.garrett@
centraltrust.net.

Trenny Garrett, J.D., CTFA
Senior Vice President

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Let it snow! 
Road crews are ready 
By Nancy Zoellner-Hogland

According to the Old Farm-
er’s Almanac, winter in the 
Midwest will be milder than 
normal, with above-normal 
precipitation.

However, the persimmon 
seed forecast tells an entirely 
different story. Splitting a per-
simmon seed will reveal one of 
three images – a spoon, which, 
according to folklore, indicates 
a winter with an abundance of 
wet, heavy snow; a fork, which 
means light and powdery 
snow; or a knife, which fore-
casts bitter, icy-cold winds but 
no snow. This year, 99 percent 
of reported persimmon seeds 
contained spoons.

Road crew supervisors say 
“bring it on,” because they’re 
ready no matter what kind of 
weather this winter brings.

“We have 400 tons each of 
salt and sand on hand. That 
should get us through the win-
ter,” said Kevin Luttrell, super-
intendent for the Horseshoe 
Bend Special Road District 
(HBSRD). “Of course, it all de-
pends on what kind of weather 
we get. We’ll burn through 
quite a bit more if we have ice.”

For the past few years, 
they’ve purchased salt in the 
spring when it’s less expensive. 
According to Sarah Amsinger, 
office manager for the district, 
the lowest paid over the past 
couple years was $73.50 per 
ton. Sand has been running $8 
per ton. She said the low bidder 
takes a little longer to get the 
salt to them so they’ve been 
forced to use another compa-
ny, which bid at $101 per ton, 
for emergencies because they 
get the salt to them usually 
within 24 hours. 

However, Luttrell said that 
in the future he said he expects 
to get an even better price be-
cause they will be bidding and 
buying with other entities.

Matt Michalik, public works 
director for the city of Lake 
Ozark, said that cooperative 
procurement agreement used 
by Lake Ozark, Osage Beach, 
Eldon and Camden County 
Road and Bridge got his city’s 
salt for the 2018-2019 season 
at the low bid of $51.18 per ton 
from Independent Salt Com-
pany in Kanopolis, Kansas.

“Right now we have about 
100 tons on hand, which will 

get us through a couple storms, 
but I’ve got another couple 
hundred tons on standby that’s 
just a phone call away. That 
should take care of us,” Mi-
chalik said. “It’s a great deal! I 
like to fell out of my chair when 
I saw it because we had been 
paying $120 per ton.”

Eric Hibdon, public works 
supervisor for the city of Osage 
Beach, which took the lead on 
the cooperative agreement, 
said they currently have about 
1,000 tons of salt on hand, but 
plan to purchase a couple hun-
dred tons more.

“It may sound like we have 
a lot but one year when there 
were multiple winter storms 
across the Midwest, our low 
bid came in astronomically 
high - around $150 per ton – 
but because we have a large 
salt storage facility we could 
pass and wait until the price 
came down,” he explained. 
“Some winters we’ve used 200 
to 250 tons but other years 
we’ve used 500 tons. It just de-
pends on what we get. We use 
some sand but not much so we 
just bought about 20 tons this 
year.”

Luttrell said the HBSRD 
mixes 33 percent salt and 66 
percent sand to provide bet-
ter traction. In icy conditions, 
more sand is added. Although 
there’s no set criteria, he said 
he generally keeps an eye on 
surface temperature and air 
temperature to determine 
when to start salting the dis-
trict’s 170 miles of roads.

“It’s always a gamble but 
we error on the side of safety 
because a lot of our guys live 
pretty far away and we need to 
get them here before the roads 
get bad,” he said. Bunk beds, a 
bathroom with showers and a 
kitchenette and eating area are 
available at the road district 
headquarters for times when 
snowplow drivers aren’t able 
to leave. “And Camden on the 
Lake, which is very close to our 
headquarters, has also offered 
us a great deal on lodging if we 
need it.”

Hibdon said he is currently 
in discussions with a company 
that can provide the city with 
pavement temperature fore-
casting. 

“We’re on the fringe of the 
Springfield, Pleasant Hill and 

St. Louis National Weather Ser-
vice radars, and that makes it 
hard to forecast weather. With 
this company, if something 
changes within a two-hour 
window – if a storm is going to 
arrive sooner than expected or 
if the pavement temperature 
starts dropping – they will no-
tify us so we can bring in our 
crew accordingly,” he said.

Hibdon learned some of the 
science behind snow removal 
at American Public Works As-
sociation Snow Conferences.

 “For instance, if the tem-
perature won’t dip below 25 
or 26 degrees, salt works phe-
nomenally. However, when 
pavement temperatures drop 
lower, liquid calcium chlo-
ride, which lowers the freezing 
point of water and prevents ice 
from bonding to the pavement, 
is your best option,” he said, 
adding that the show included 
a presentation of a plow that 
allows eight lanes to be cleared 
with one swipe.

Because plowing, albeit 
with a much narrower blade, 
will always be a part of snow 
removal, all road crew super-
visors said it was important 
for residents to keep vehicles 
off the roads and right-of-ways 
when it snows and to keep chil-
dren far from the road’s edge. 
Luttrell said drivers have acci-
dentally knocked side mirrors 
off cars parked on shoulders 
and Michalik said he’s had 
children dart across the road 
in front of him when he’s been 
driving a plow.

“And kids like to build ig-
loos in the mounds of snow 
piled along the road. I’ve even 
heard about kids getting killed 
when a plow hit the pile so I tell 
my guys to steer clear when 
they see them, but it would be 
much better if parents would 
just keep their kids completely 
away from the road as long as 
snow removal is going on,” he 
said.

Luttrell explained that 
when the wind is blowing that 
snow up and over the blade, it’s 
very difficult to see, especially 
at night, “and those blades can 
throw heavy loads of snow – 
and chunks of ice – and cause 
damage. I know we have a lot 
of steep driveways here at the 
Lake and people want to park 
close to the top so they can 
get to work but we need them 
to find a better place to park 
because parked cars can even 
prevent our trucks from get-
ting down a street. Then no-
body can get out.”
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Crosswords Solution Puzzle on page 24

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

Bob O’Steen
NMLS #332983

(573) 746-7214
bosteen@fsb�nancial.com

A Division of First State Bank, NMLS #416668

Your Home Loan...Your Way

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 
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“Insurance Talk”
Do I Need 
Insurance 
for My Small 
Business? 

Unforeseen circumstances are 
the worst enemy of any business. 
Fire, theft, employee accidents and 
lawsuits can destroy a business and 
possibly even the owner’s personal 
fi nances. Although there’s no way 
to know for certain what obstacles 
your business may face, it’s smart 
to make plans now to protect your 
future.

In addition, most businesses are 
required by law to have some form 
of coverage, and the idea of prepar-
ing for the worst is cost-effective 
when you think big picture.

How You Can Afford Business 
Insurance

Insurance costs should be fac-
tored in to any business plan. Be-
fore an individual even starts a new 
business, it’s wise to budget money 
for insurance. Nobody enjoys pay-
ing premiums, but having to make 
restitution or pay out-of-pocket for 
claims can cost much more money in 
the end. One unforeseen issue, big 
or small, can cause the demise of a 
small, uninsured business.

A common misconception among 
the uninsured is that small business 
insurance is expensive. Annual pre-
miums are minimal in comparison to 
not having insurance when things 
go sour. Packaged insurance solu-
tions cover basic property and li-
ability risks at affordable costs. Opt-
ing to pay a higher deductible also 
can lower premiums. This results in 
higher out-of-pocket costs when an 
owner needs to make a claim, but 
expenditures linked to large claims 
will be adequately covered.

How You Can Keep Insurance 
Costs Manageable

Risk management is the key to 
successfully controlling insurance 
costs. Determining the probability of 
claims, recognizing potential areas 
of concern and focusing your cov-
erage on those areas will prevent 
unnecessary insurance expenditures. 

Identifying potential risks in the 

workplace for employees and con-
sumers can prevent frequent claims. 
Additional safety precautions, regu-
lar monitoring and claim evalua-
tions will help prevent future claims. 
Reoccurring claims should not be 
ignored -- this should be an early 
warning sign that risk management 
needs to be addressed. If something 
in your business continues to cause 
injury, property damage or any 
other claim that costs you money, it 
should be identifi ed and corrected. 

Vulnerability to other situations, 
such as embezzlement and fraud, 
also should be factored into this 
process. 

What Types of Insurance You 
Should Carry

Each business is different. There 
is no textbook answer to the types 
of insurance a business should carry. 
As a business owner, you are liable 
for what happens in the proximity of 
your business. Therefore, at the very 
least, you should have some form 
of liability insurance to protect your 
personal assets. Workers’ compen-
sation coverage should be in place 
not only to cover employee medical 
and disability expenses, but also to 
buffer the complications associated 
with handling employee claims. The 
keys to managing your Workers’ 
Compensation are good safety prac-
tices and good claims management.

Jeff Bethurem, RWCS, is a li-
censed insurance agent at Golden 
Rule Insurance. To learn more about 
insurance for your business, contact 
him at 573-348-1731 or jeff@gold-
enruleinsurance.com.

Jeff Bethurem

Over 17 Years of Experience in Quality Cabinets
Visit our New Showroom at 15358 Hwy. 52 in Versailles! 

www.countrylanecabinets.com • (660) 672-9531
Kitchen & Bath Cabinets • Fireplace Mantels • Entertainment Centers

FREE 3D Design
& Estimates!

 ASSOCIATION MANAGEMENT & PROPERTY SERVICES

Condos, Homes & Communities 

We provide the following services; accounting, record keeping, lawn care & 
grounds, maintenance, pool maintenance, security, pest control, dock repairs

 
We offer full service, full time association management or for smaller associa-
tions we have ala carte services so that you can pay for just what you need.

 

 
Providing property

management services to 
the Lake Area 
since 1986.

Now offering 

full service association 

management.  Call for a bid 

today! 573-365-3367!

RBL Properties
4571 Osage Beach Parkway

Osage Beach, MO 65065
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As the Lake Churns
Sales
Report

Sales of all property types year 
to date at of the end of October 
2018 are up just slightly over one 
half percent compared to 2017.  The 
total number of new listings on the 
market is down by 10.69 percent so 
far this year.  The average sales price 
has increased 1.09 percent and the 
overall average days on the market 
has decreased 4.45 percent.

Lakefront home new listings have 
decreased 13.6 percent in 2018 and 
the number of homes sold has also 
fallen by 8.64 percent.  The average 
sales price has continued to rise, with 
a 5.59 percent increase from 2017.  
Average days on the market has de-
creased by 8.92 percent from 2017.  
In 2018 the average time on the mar-
ket is at just four months.

The average time on the mar-
ket for offshore homes has also 
decreased by 9.75 percent and is 
currently at three months and three 
weeks.  2018 average sales price 
has increased 2.88 percent and the 
number of homes sold increased 7 
percent in 2018.

The amount of new condo listings 
hitting the market in 2018 has de-
creased by 15.7 percent from 2017 
with the amount of sold units also 
falling 3.7 percent.  The average sales 
price has increased 5 percent and the 
time on the market has reduced by 
9.64 percent.

Lakefront lots saw an increase 
of 6.7 percent in average sales price 
this year with the number sold falling 
4.9%.  New lakefront lot listings has 
decreased 9 percent from 2017 and 
the average days on the market in-
creased by 7 percent.

Offshore lot sales increased sub-
stantially by 45 percent in 2018 
with just a 2 percent increase in the 

amount of new listings made avail-
able.  The average sales price also in-
creased by 5 percent and the average 
time on the market rose 18 percent 
and is slightly over six months.

Sales of farms increased 5.9 
percent in 218 with a 20 percent in-
crease in new listings on the market.  
The average sales price increased by 
almost 3 percent and the time on the 
market rose 39 percent but is still low 
at about a three and a half month 
average.

I have compiled this data from the 
Lake of the Ozarks Board of Realtors 
Multiple Listing System for the time 
frame beginning January 1, 2017 and 
ending October 31, 2018.

Michael Elliott has been selling 
real estate at the Lake of the Ozarks 
since 1981.  He is one of the most 
respected brokers in the area.  If you 
would like to work with Michael in 
the sale or purchase of property, or 
have interest in a career in real es-
tate, contact him at 573.365.SOLD 
or  cme@yourlake.com  or stop by C. 
Michael Elliott & Associates, 3738 
Osage Beach Parkway.  View thou-
sands of lake area listings at www.
YourLake.com.  You can also view 
each months’ article, ask questions 
and offer your opinion on Michael’s 
real estate blog, www.AsTheLake-
Churns.com

Real Estate and Lake News 
with C. Michael Elliott

The Lake’s Country Station

J.T. Gerlt • Mornings 6 a.m. -10 a.m. 
Today’s Country And Your All Time Favorites! 

News-Weather-Sports-Country Sale 

KS95 • 95.1fm • 573-378-5669 • www.lakeradio.com

Tis the season for funny money
By Nancy Zoellner-Hogland

Business owners – do you 
and your employees know 
your money? You should, be-
cause the lack of knowledge 
could find you singing the blues 
instead of Christmas carols 
this holiday shopping season. 
That’s because counterfeit bills 
are still being passed at Lake of 
the Ozarks. 

According to Lt. Michael 
O’Day with the Osage Beach 
Police Department, in the late 
summer, fake bills in denomi-
nations of $5, $20 and $100 
were being circulated in Osage 
Beach. During the police de-
partment’s investigation they 
learned the bills were also used 
in other areas outside their ju-
risdiction so they turned the 
matter over to the Secret Ser-
vice for continued investigation 
and prosecution.

“In that case, which also in-
volved the Lake Area Narcot-
ics group, I believe they got the 
people they felt were respon-
sible because they found the 
machine being used to print 
the money, but phony $100 
bills are still floating around so 
someone is still out there mak-
ing them,” he said, adding that 
in the case turned over to the 
Secret Service, the bills were so 
realistic, some of them made it 

all the way to the bank before 
being discovered. “The paper 
they used to print the bills was 
just a little thicker than nor-
mal.”

In Osage Beach, the bills 
were used to make purchases 
at the Walmart Supercenter 
and at the Casey’s across from 
Dierbergs and were caught by 
cashiers, “but you can even get 

them at your bank and not even 
realize it,” O’Day said.

“Most of the time, the banks 
catch them but not always. Any-
one that handles money should 
know which presidents are on 
which denominations, they 
should check for the security 
strip and they should use the 
pens to check larger bills. How-
ever, sometimes that doesn’t 
work because counterfeiters 
‘wash’ the money – basically 
bleach it and then turn it into a 
higher denomination bill. But if 
they get to that point, the coun-
terfeiters are pretty high tech. 
Most of the counterfeit bills we 
see out here have been printed 
on regular copy paper or paper 
they’ve ordered online.”

Counterfeit money is also 
sold online over the dark web.

He said when store clerks or 
business owners suspect the 
bills they’ve been handed are 
counterfeit, they should contact 

the police department imme-
diately. “Hopefully, we can get 
there before the person leaves 
but if not, we can still preserve 
video evidence because a lot of 
the systems overwrite them-
selves after a few days. The 
quicker we can get there, the 
better,” he said.

In the meantime, O’Day sug-
gested that all business owners 
print the money identification 
chart provided by the Secret 
Service and keep it near the 
cash register. 

“It’s especially important 
now that the holiday shopping 
season is here. People passing 
the bills will take advantage of 
a busy checkout line to pay with 
counterfeit money and they’ll 
be gone before you even realize 
it,” he said.

The three-page chart pro-
vides detailed descriptions of 
the different currencies, both 
old and new, including Federal 
Reserve notes. It can be found 
by visiting https://www.secret-
service.gov/data/KnowYour-
Money.pdf.

In an interview with Fox 
Business, Alex Reichmann, 
counterfeit money expert and 
CEO of iTestCash.com, said 
customers and business own-
ers should look out for the fol-
lowing:

· Examine the feel of the bills. 
If they feel extra thick or thin, 
they may be fake.

· Compare and contrast. If 
something doesn’t look or feel 
right, compare it to another bill 
of the same denomination and 
examine the feel and security 
features that are on the bill.

· Inspect the printing qual-
ity of the bills. Real bills should 
always have the same color hue 
and the ink should look clear and 
not smudged or off color.

· Analyze the portraits, which 
should look very clear and stand 
out from the background. The 
portraits of fake bills sometimes 
blend into the design.

· Study the rim of the por-
trait of the bill, which has “THE 
UNITED STATES OF AMERICA” 
repeated along the sides. Reich-
mann said it can be difficult to 
replicate the print because of its 
intricate nature.

Obviously, people still try. 
According to the Federal Re-
serve, there was approximately 
$1.69 trillion in counterfeit bills 
in circulation as of September 
26, 2018, of which $1.64 trillion 
was in Federal Reserve notes.
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Building an effective 
web presence
with Mike Waggett, 
MSW Interactive Designs LLC

CONSUMERS 
ARE BUYING

But are they fi nding YOU and 
CHOOSING you over your com-
petitors?

Let’s face it, in today’s world, con-
sumers are in control. Sales people are 
not. They have searched on Google, 
gone to Facebook and Instagram, 
checked multiple review sites, and 
asked for validation on their choice 
from their friends. This is BEFORE they 
ever call a company.

If you’ve worked consistently on 
your search and social reach, they 
probably found you in the mix. Are they 
choosing you in the slew of other wor-
thy choices?

Your social media presence sends a 
message. The question is, what KIND of 
message?

Don’t have a social media 
presence?

That’s a very loud and clear mes-
sage. The consumer thinks: “What?? 
How can you not be on social media? 
That’s where everyone is - that’s where 
I am. Probably not a good company - 
they’re probably afraid of what people 
will say about them.”

Have a Facebook page, but don’t 
do much with it?

Yep, that’s a message, too. The 
consumer thinks: “Hmm. They haven’t 
posted in three months. There’s no re-
views. I wonder if they are still in busi-
ness? Probably not a good choice. I’ll 
keep searching.”

Have a Facebook page, and post 
“buy from me” messages all the 
time?
There’s a message here. The consumer 
thinks: “That’s pretty annoying. Unfol-
low.”
Consistency & Value
Messages Win

In a newsfeed full of political rants, 
baby photos, food images, bad news, 
competitors’ spammy sales messages, 
and other “junk”, it’s the consistent 
value messages that win and keep a 
business top of mind.

It’s the messages that resonate with 
the prospective customer because they 
provide something relevant, timely, use-
ful, humorous, or meaningful. Business-

es who do this consistently and do it 
well are the ones who win in the online 
marketing arena.

Think about these value messages 
as small, consistent deposits in your on-
line presence. This analogy comes from 
Jeffrey Gitomer, and has resonated with 
us since the fi rst time we heard it. The 
deposits never go away, they earn on-
line interest, and massively grow your 
social reach and infl uence over time. 
Ever heard of the power of compound 
interest? This is what you’re building 
with great social media marketing.

Bottom Line Take Away 
David Arvin, Author of Vis-

ibility Marketing, articulates it best.
“You have to market to two different 
audiences consistently: For the ones 
who know and like you, you need to 
increase frequency. For the ones who 
don’t know you, it’s all about aware-
ness.”

This is where the power of social 
media comes in. You can easily market 
to both effectively.

Businesses who understand that so-
cial media marketing is a commitment, 
not a campaign, are the ones who get 
the gold. No time to do it on your own 
(the right way)? Our team is here to 
help!

Twitter:  @PutTheWebToWork
Facebook:  http://Facebook.com/put-
thewebtowork
Blog:   http://put-the-web-to-work.
blogspot.com
Mike Waggett, MSW Interactive De-
signs LLC ~ We put the web to work 
for you!
573-552-8403
www.PutTheWebToWork.com

Mike Waggett 

Thrift shop hopes to be ‘reliable 
source’ for diaper assistance
By Nancy Zoellner-Hogland

A desire to help struggling 
families has grown into a full-
blown, not-for-profit organi-
zation established to fund a 
diaper bank for low-income 
residents of the area.

The non-profit thrift shop, 
Bottom Dollar Bootyque, was 
recently founded by Jessica 
Rozier. Five local people sit 
on its board of directors: Dr. 
Jason Hagely, a pediatrician 
with the Lake Regional Health 
Care System; Shane Landis, a 
long-time friend who agreed 
to serve as secretary; Melissa 
Mihalj, a friend and accoun-
tant who volunteered to serve 
as treasurer; her husband Brad 
Rozier; and Jessica Rozier.

The thrift store will be lo-
cated inside Little Learners 
Discovery Center in Stonecrest 
Mall, which donated space in-
side their facility. Rozier said 
they will sell donated items 
such as maternity clothes; in-
fants’ and toddlers’ clothes, 
shoes and toys; and larger 
items like strollers, swings, 
high chairs and bassinets – 
anything that has to do with 
mothers and young children. 
If all goes as planned, the 
shop will be open for business 
by the end of the year. In the 
meantime, donations of new or 
gently used items can be left at 
Little Learners during normal 
business hours.

It’s Rozier’s desire to staff 
the shop with volunteers so all 
proceeds can go towards pur-
chasing diapers, which will 
then be distributed through 
programs such as Parents as 
Teachers and other local chari-
ties.

“A couple years ago, I had 
a business called ‘In Touch 
Moms’ that offered breast-
feeding support. Through that, 
I got close to a lot of young 
families in the area and it 
opened my eyes to the needs 
that weren’t being met. I’m a 
mom with two little boys but 
I’ve been fortunate enough to 
never have been in that situ-
ation so I didn’t realize there 
was no assistance for diapers. 
And after visiting homes and 
talking to the moms, I real-
ized that was a big problem,” 
she said, adding that although 
families have told her that they 
could pay the electric bill or 

buy a coat for an older child be-
cause they didn’t have to buy a 
box of diapers that month, she 
also decided to conduct an in-
dependent survey of approxi-
mately 200 area families to get 
a better understanding of the 
need. 

According to that survey, 
more than half had to choose 
between diapers and food, 
about 20 percent said they had 
to miss work due to not hav-
ing enough diapers for daycare 
and about 25 percent said they 
have to leave their babies and 
toddlers in soiled diapers lon-
ger than desired to keep costs 
down.

That convinced her the 
need was real so to meet it, she 
first met with managers of the 
Osage Beach Hy-Vee and asked 
if they’d be willing to help her 
by holding an in-store dia-
per drive. They agreed, so she 
also met with representatives 
with the School of the Osage 
Parents as Teachers (PAT) pro-
gram to ask if its parent sup-
port professions would be will-
ing to facilitate distribution. 
She said because they’re in 
homes, meeting with parents 
from pregnancy until the child 
turns 5, they would know best 
who could use the assistance, 

“and that would save the fami-
lies from having to go some-
where to ask for help.” 

Since PAT also supported 
her idea, she set up a Go Fund 
Me account. Through that and 
donations from those who sup-
ported the cause, over the past 
two years, she has been able to 
purchase some 26,000 diapers.

In the meantime, another 
diaper drive is set for Decem-
ber 14 and 15, again at Hy-Vee. 

“Because there’s no markup 
on diapers, we have to wait un-
til manufacturers offer a spe-
cial ‘buy’ to get them. Hy-Vee 
has been great about keeping 
me updated and then placing 
my orders during that time and 
also by helping me load the di-
apers into vehicles when they 
come in,” she said. 

Rozier said once the shop is 
operating, she hopes to be able 
to expand the coverage area 
and to make purchases month-
ly from Hy-Vee with proceeds 
from the store. However, the 
room they’ll be using for the 
thrift store previously housed 
Bootlegger’s kitchen and the 
floor needs work before they 
can set up. She’s currently in 
the process of trying to obtain 
needed flooring for free or at 
a greatly reduced price and is 
also trying to find someone to 
do the work or help them do it, 
again for free.

For more information about 
Bottom Dollar Bootyque, to 
make donations, to volunteer 
or to help get the shop ready, 
email Rozier at jessica@bot-
tomdollarbootyque or visit the 
store’s Facebook page.

According to the National 
Diaper Bank Network:

·Nationwide, 5.2 million 
children under 3 live in poor or 
low-income families.

·1 in 3 U.S. moms report suf-
fering from diaper need.

·Missouri’s under-3 popula-
tion is 224,469.

·31 percent of children 3 and 
younger live in poor or low-in-
come families.

·66 percent of Missouri’s 
mothers with infants are in the 
workforce.

·Most child care centers re-
quire parents to provide a day’s 
supply of disposable diapers.

·Diapers can cost $70 - $80 
per month; babies need 6-10 
diapers per day.

On December 14 and 15, the 
Osage Beach Hy-Vee will once 
again be holding a diaper drive. 
To date, the drive has helped pro-
vide some 26,000 diapers for low-
income families in the area.

Send Your Public Event Information 
and News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files
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2018 Lake of the Ozarks Shootout shatters fundraising records
As the largest unsanctioned 

boat race in the Midwest, each 
year the Lake of the Ozarks 
Shootout draws hundreds of 
racers and support team mem-
bers and thousands of specta-
tors from across the nation. 

This year, it also raised a re-
cord $300,000, which is $50,000 
over their goal and $100,000 
more than the amount raised 
last year. The money was 
distributed to 30 Lake-area 
charities, eight fire protection 
districts and two scholarship 
funds at a dinner and check 
presentation ceremony held 
November 4 at the Stables in 
Sunrise Beach. Checks were 
awarded by Shootout Execu-
tive Director Christie Janssen 
(second from left) and (left to 
right) Shootout board mem-

bers Connie Weyer, Kent Mor-
ris, Karie Maasen, Mark Maas-
en, Frank Scarpino and Ron 
Duggan, who volunteered as 
the race chairman for the past 
10 years. See the story on page 
1 for more details.

All photos were provided by 
official Shootout Photographer 
George Denny.

Because not all charities 
could be represented at the 
dinner, we’ve provided a list of 
the recipients and the amounts 
they earned below:
Make-A-Wish: $39,714.43
Coffman Bend Fire Department: 
$27,016.44
Sharing & Caring: $19,550.36
Idiots Club: $19,383.51
Laurie Elks Osage Lodge #2705: 
$17,829.27

Children’s Learning Center: 
$16,143
Lake of the Ozarks Watershed 
Alliance: $15,086.06
Northwest Fire Protection 
District: $14,270.18
Mid-County Fire Protection 
District: $13,786.60
Lake West Chamber: $12,043.88
Kids’ Harbor: $12,225
Knights of Columbus: $11,565.62
DD & FF Fire: $6,403.85
Greenview Elks: $6,377.87
Rotary Club: $5,314.27
Jessica Brazil & Malachi 
Foundation: $5,000
Forget Me Not Horse Rescue: 
$4,912
Camdenton Optimists: $4,272.51
LOSA: $3,954
Osage Beach Fire District: 

$3,722.04
Citizens Against Domestic 
Violence: $3,316.92
Missouri Naturalists: $2,954.00
Water Safety Council $2,498.24
Kiwanis: $1,846.25
Boy Scouts: $1,287.12
Ivy Bend Food Pantry: $1,147.84
Mariah Walters Memorial: 
$1,000.00
Rocky Mount Fire District: 
$506.40

The Shootout was started in 
1989 by a group of boater own-
ers all vying for the right to be 
named “Fastest Boat on Lake 
of the Ozarks.” For the first few 
years, the race was headquar-
tered at Shooters 21, a restau-
rant and nightclub located at 
the 21 Mile Mark of the Osage. 
In 1995, Jeff Dorhauer, chief of 

the Osage Beach Fire Protec-
tion District, took over the race, 
which was renamed the “Gov-
ernor’s Cup.” Most of the vol-
unteers came from the Osage 
Beach, Sunrise Beach and Lake 
Ozark fire protection districts, 
who split proceeds to purchase 
needed water rescue items. In 
1997, the event was again re-
named, this time to “Lake Fire 
Rescue Shootout,” with more 
fire districts and departments 
coming on board to help out. 
Then in 2008, Duggan came on 
as chairman, moved the race 
headquarters to Captain Ron’s 
at the 34 Mile Mark, and ex-
panded the list of activities to 
benefit more areas of the Lake. 
It has continued to grow ever 
since.
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DECEMBER 18, 2018 • 5-7p.m.
Join us at:

Wilmore 
Lodge

#1 Willmore Lane
P.O. Box 1570

Lake Ozark, MO 
65049

573-964-1008

“All current and future Lake Area Chamber members are 
invited to attend our December Networking Social at Willmore 

Lodge in Lake Ozark. Enjoy a cash bar, complimentary 
appetizers, and networking with your peers. Santa will be at 

Willmore Lodge, so be sure to bring your little ones! 
For more information, call the Lake Area Chamber of� ce at 

(573) 964-1008, or visit www.LakeAreaChamber.com.”

Advertise in the Business Journal!

573-348-1958

It’s a great way to reach the thousands of visitors the Lake area has each year! 
Your advertisement is delivered to hundreds of locations all around and in the 
Lake area! Call today!

8 Clever Gift Ideas 
for People Who are 
Hard to Please

Struggling to find gifts for 
picky recipients can make any-
one feel like a Grinch. Avoid 
the holiday shopping blues this 
season with this list of go-to 
gift ideas, all of which are avail-
able on such shopping sites as 
Amazon.

Whether shopping for an in-
decisive relative or your incred-
ibly particular best friend, you 
can rest easy knowing you’re 
covered with presents that ap-
peal to everyone.
1. Tile

Perfect for those who can 
never find their car keys or 
constantly lose track of their 
phones, this Bluetooth track-
er, paired with Tile’s intuitive 
app, makes it easy to find ev-
erything. Gift it to your niece 
to keep tabs on her favorite 
stuffed animal or to a friend 
who always forgets where she 
parked.
2. “Good Housekeeping” 
Cookbook

Featuring 1,200 recipes, the 
newest edition of the “Good 
Housekeeping Cookbook” is 
great for every type of cook, 
from serious home chefs to 
kitchen novices. This culinary 
bible is one food guide friends 
and family will actually want 
to use… and maybe they’ll test 
out their newly mastered reci-
pes on you!
3. ME to WE Neema Necklace

The holidays are the season 
of giving, so consider selecting 
something that gives back to a 
bigger cause, like this necklace 
from ME to WE. Homemade by 
a woman in Kenya, your pur-
chase gives healthcare access 
to a mother or child in the same 
community where the neck-
lace is made, helping them live 
full, healthy lives.
4. Arbor pulldown kitchen 
faucet with MotionSense Wave

Whether it’s for your friend 
who’s constantly baking deli-
cious -- but messy -- brownies, 
or your tech-obsessed uncle, 
this Moen faucet is the ideal 
present. Its touchless activa-
tion allows users to easily turn 
water on and off with the wave 
of a hand, providing added 
convenience and some serious 
cool factor in the kitchen.

5. Instant Pot
A smart choice for everyone 

from foodies to busy parents, 
this handy device does the 
work of nine common kitchen 
appliances and can prepare 
almost anything, from cake 
to rice to yogurt. Plus, it cooks 
up to 70 percent quicker than 
other devices and its functions 
make mastering one-pot meals 
a breeze.
6. Nespresso Creatista Plus

A coffee lover’s dream, the 
Creatista Plus not only makes 
stellar coffee, but comes with 
a milk frother, too (a non-ne-
gotiable for many java addicts). 
It brews everything from an 
espresso to a mocha cappuc-
cino with the touch of a button.

7. Amazon Echo
For the techie who dreams 

of a connected smart home, 
the Amazon Echo is a perfect 
place to start. It can play music, 
make calls, set alarms and tim-
ers, start a digital shower and 
control smart home devices 
via voice command -- just ask 
Alexa.
8. Osmo Genius Kit

This award-winning game 
system aims to turn any 5- 
to 12-year-old into a genius. 
It transforms a tablet into a 
hands-on learning tool to foster 
social intelligence and creative 
thinking. Those kids spend 
so much time on their devices 
anyway, they may as well learn 
something!

For additional inspiration, 
visit amazon.com/shop/GH-
Tested.

We all have those friends or 
family members who are noto-
riously hard to shop for. With 
these gift ideas, you’re sure to 
have them wondering “How 
did you know?” Statepoint

For picky gift recipients, consider 
a touchless faucet.
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Managing Rental Property
Taking 
Advantage 
of the Off-
Season

It’s that time of year again when 
the rentals have slowed down and 
you can take a moment and refl ect 
on the past rental season.  We had 
our best year in our 33 year his-
tory!  Much of our success is due 
to the marketing campaigns of the 
Tri-County Lodging Association and 
our local Convention and Visitors 
Bureau.  Thanks to their efforts and 
those of our visitors the Lake of the 
Ozarks was just named by the USA 
Today/10 Best as the second best 
place in the United States to view 
“Fall Foliage”.

Off-season facts:  Between La-
bor Day and Memorial Day only 15% 
of our yearly guests will stay with 
us.  However it is between Labor Day 
and Memorial Day that we will book 
77% of all our yearly reservations. So 
we try to use this slower time to our 
advantage.  This is the time when we 
can take a look at our properties and 
see if there is anything that can be 
improved.  Do any of our properties 
need painting, new furnishings or 
maybe they need to get a fl at screen 
TV, Wi-Fi or other amenities that will 
help them make their property more 
attractive to renters.

Basics:  At this point (2018) 
you must have Wi-Fi, all fl at screen 
televisions and at least one Blu-ray 
DVD player (think Christmas Sales!).  
If not, then you are missing rentals 
because they will be booking the 
properties that have those features.  
Also now might be the time to “cut 
the cable” not only at home, but 
also at your rental property.  With so 
many other options, having a Smart 
TV, Roku, or other similar service will 
give your guests plenty of options for 

television as long as you have a de-
cent internet service.  This will save 
you approximately $500.00 per year 
in box fees if you have three televi-
sions at your rental property.

Add a DVD library!  These days 
you can go to a pawn shop, thrift 
store or yard sales and pick up DVD’s 
for a dollar or so.  For $20.00 you 
can start a nice library of movies for 
your guests to watch on rainy days (it 
does rain once in a while here at the 
Lake) or when they just want to relax 
at your home or condo.  

Add games!  Same thing here, 
go to a pawn shop, etc. and purchase 
some board games.  Having a least a 
few games, a DVD library and maybe 
some books on hand could be the 
difference in someone renting your 
place or someone else’s!  A $30.00 
to $50.00 investment would be well 
worth the effort, then update your 
listing and advertise the fact that you 
have these items!  

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like a vacation 
rental market analysis or more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Russell Burdette

11909 N State Highway 5
Sunrise Beach, MO 65079 • 573-374-9111

Ranger Aluminum & 
Fiberglass Bass Boats

Ranger Pontoons
Landau Pontoon Boats

Evinrude Motors

GARMIN Sales & Installation
 Minn-Kota Trolling Motors

 SALES, SERVICE AND PARTS!
NEW AND USED!

Autumn leaves: Beautiful on 
the trees, not in the ditches 

By Nancy Zoellner-Hogland
While road districts are pre-

paring for the coming winter 
weather, they’re also dealing 
with a challenge today - falling 
leaves. 

Horseshoe Bend Special 
Road District Superintendent 
Kevin Luttrell said people from 
one end of Horseshoe Bend to 
the other have been blowing 
the leaves into the ditches and 
then leaving them. That causes 
culverts to clog and ditches to 
overflow. Sometimes it even 
causes flooding.

“If people want to blow them 
into the ditch and then burn 
them, that’s perfectly fine. We 
just ask that they keep them 2 
to 3 feet off the edge of the pave-
ment because fire will damage 
the asphalt,” he said, adding 
that the district does use a 
leaf vacuum to remove leaves 
left on riprapped right-of-way 
by “Mother Nature,” but they 
do not use it to suck up leaves 
left by homeowners. “Because 
of the number of homes on 
Horseshoe Bend, we don’t have 
the money in the budget – or 
the time. That would be a year-
long process.”

The City of Lake Ozark dis-
continued its leaf pick-up pro-
gram quite some time ago. 
Only Osage Beach provides leaf 
pick-up service for it residents 
who live on city streets. Pub-
lic notices will go out prior to 
the beginning of the pick-up 
to allow residents time to rake 
leaves to the edge of the prop-
erty – either to the ditch or road 
side – so the leaf pile is acces-
sible to the city’s leaf vacuum. 
Leaves can also be bagged 
in special environmental 
leaf bags. However, residents 
should call the public works 
department at 573-302-2020 for 
more details before bagging.

Crews will begin the leaf 
pick-up at Lazy Days Road and 
work their way towards Mace 
Road. However, weather will 
plays a large role in the timing. 

Leaf burning is allowed in 
most communities but call 
your local government entity 
before lighting the fire to make 
sure. And those in Lake Ozark, 
Four Seasons and Osage Beach 
must call 573-365-6407 for a 
burn permit before striking the 
match. To determine if condi-
tions are favorable for burn-

ing, visit the Lake Ozark Fire 
Protection District website at 
www.lofpd.com and click on 
the “Burn Conditions” tab.

The following requirements 
must be met in order to burn:

·You must call for a burn 
permit on the day you wish to 
burn. You cannot call to re-
quest a permit the day before 
you plan to burn.

·The wind must be below 10 
miles per hour.

·Humidity must be above 30 
percent.

·The temperature must be 
below 95 degrees Fahrenheit.

·The fire must be attended at 
all times. 

·The person must have a 
hose and rake with them to at-
tend to the fire.

·You can only burn yard 
waste. This includes leaves, 
branches and untreated wood. 
No plastics or other hydrocar-
bons can be burned.

·The fire must be out by dark.
·When Red Flag conditions 

are announced by NOAA or the 
Missouri State Fire Marshal’s 
Office issues a statewide burn 
ban, these will supersede all 
other requirements.

·Subjects are responsible for 
their controlled burn.

·Fires must be at least 25 feet 
away from any structure.

·If there are any complaints 
by neighbors or citizens, the 
fire will be extinguished by ei-
ther the subject or the fire dis-
trict.

The leaves should not be 
burned on the shoreline be-
cause, according to Ameren 
and the Lake of the Ozarks Wa-
tershed Alliance, burned leaves 
are acidic and can damage wa-
ter quality.

Blowing or raking the leaves 
into Lake of the Ozarks is also 
discouraged and, in the case 
of commercial or industrial 
businesses, it is a violation of 
the Missouri Clean Water Law 
(Section 644.051.1(1)). That 
section of the law states that it 
is unlawful for any person to 
cause pollution to any waters 
of the state to place any wa-
ter contaminate in a location 
where it is reasonably certain 
to cause pollution to waters of 
the state.

Although the constantly 
flowing Lake, which has a 
storage capacity of approxi-
mately 1,927,000 acre feet and 
occupies a surface area of ap-
proximately 54,000 acres, en-
vironmentalists say that while 
leaves naturally falling into the 
lake under normal conditions 
do not cause water pollution, 
abnormally large amounts of 
leaves being blown or placed 
in a cove can produce anoxic 
conditions as they decompose. 
The rotting leaves can cause a 
build-up of deposits on the lake 
bottom and those that stay sus-
pended can travel to the dam 
and get stuck in the fish barrier 
net just upstream of the dam.

Nancy Zoellner-Hogland photo
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THE BIGGEST CAR SHOW IN
THE MIDWEST COMES TO
LAKE OZARK, OTHER EVENTS
HELD THIS SUMMER

CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Life
at the LAKE!

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO

OVERSTOCK TIRE 
SALE ON ALL MAJOR 

BRANDS!

La Roca Club offers something new in nightlife
By Nancy Zoellner-Hogland

Lake of the Ozarks has long 
been known for hosting lots 
of spots where (mostly) young 
partiers, often times dressed in 
barely there bikinis, could get 
crazy, drinking and dancing 
the night away. 

However, it hasn’t been 
known for offering many adult 
“hangouts” – after-dinner 
places that provide more so-
phistication and less craziness 
– at least until the La Roca Club 
opened on Airport Road in 
Osage Beach.

The elegantly designed 
nightclub and event venue of-
fers a bar with a full range of 
mixed drinks, wine and a sig-
nature martini menu; a huge 
dance floor; music provided 
by a D.J. or occasionally a live 
band; seating at comfortable 
couches or stylish tables and 
chairs; and a pool table you 
can play without a pocketful of 
quarters. It’s the perfect place 
for a holiday part for employ-
ees, for a businessman or wom-
an to entertain a client or for 
couples to come after dinner to 
enjoy a drink and a quiet game 
of pool before heading home to 

the kids – or grandkids. 
“We even have a couple TVs 

so you can keep tabs on the 
score of your favorite sports 
team, but we’re not a sports 
bar. And we’re also not a dance 
studio,” owner Amy Hernandez 
said. “Because we were a dance 
studio for so many years, a lot 
of people think they have to 
know how to ballroom dance 
or tango to visit us, but noth-
ing is further from the truth! 
We still teach dance during 
the day by appointment and 
we offer free – and fun – mini 
lessons at the nightclub in the 
evening for those who want to 

join in, but we’re no longer a 
dance studio. We’re an upscale 
event venue and social club – 
an ‘after-dinner place.’ We’ve 
built an elegant, 5,000-square-
foot event venue where people 
can just enjoy the atmosphere 
while visiting with old friends 
or making new ones. The com-
ments we get are that it’s com-
fortable, clean, relaxed and it 
feels so safe. Because of that, 
we frequently find ourselves 
hosting girls’ nights out.”

In fact, La Roca Club just 
hosted a Holiday Girls Night 
Out on November 30. For a $12 
cover charge, attendees got 

to sample cocktails from the 
new holiday menu, munch on 
snacks, enjoy a free dance les-
son and buy some unique holi-
day gifts from Blair and Com-
pany. 

The La Roca Club can also 
be rented for showers, birthday 
and anniversary parties, bar 
mitzvahs, bachelorette par-
ties, weddings – or any other 
type of celebration. And those 
who rent La Rocca won’t need 
to spend a lot of money on 
decorations because the facil-
ity, with its vaulted ceilings, 
crystal chandeliers and mir-
rored wall, is very elegant and 
very beautiful just as it is. As 
soon as spring rolls around and 
weather permits, guests will 
also be able to enjoy a recently 
completed 4,000-square-foot 
private, outdoor courtyard 
that’s surrounded by hydran-
geas and features a covered 
gazebo where live music will 
be presented on the weekends. 
Hernandez said it will also be 
the perfect place for outdoor 
weddings.

“In fact, we already have a 
couple booked for next year. 
They’ll be holding the wedding 

outside in the courtyard, then 
coming inside for the recep-
tion,” she said.

Hernandez, who has also 
worked as a wedding and event 
planner for more than 15 years, 
said she and her husband Peter 
owned and operated a dance 
studio at the Landing on Main 
Street in Osage Beach for 10 
years before purchasing the 
Airport Road property. Back 
then, they discussed renting 
their space for events because 
it wasn’t being used a good por-
tion of the time.

“When we bought this 
building, we decided this was 
the time and place to do that, 
in part because we wanted 
the Lake to have a place for 
people to dance. Otherwise, 
why should anyone take dance 
lessons? For 10 years, our stu-
dents, who ranged in age from 
youngish couples to retirees, 
would ask where they could go 
to dance and we didn’t have an 
answer for them. Now we do,” 
she said.

For more information about 
La Roca, visit their Facebook 
page or their website http://
larocadanceclub.com/.
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Mortgage $ense
with Michael Lasson of First State 
Bank Mortgage 

10 Mortgage 
Terms Defi ned

Like any industry, there will be a 
specifi c set of terms and abbrevia-
tions that are used to quickly com-
municate something important. If 
you are not a part of the “club,” 
though, it can seem hard to keep up. 
The Lasson Team doesn’t expect you 
to learn the mortgage lingo - so we 
take time to explain everything to 
you. We want you to understand ex-
actly what your vacation home mort-
gage at Lake of the Ozarks will mean 
and how it will affect your fi nances 
afterward. If you like to learn about 
new terms - we’ve explained a few 
of them here so you can show off at 
our next appointment together!
ARM (Adjustable Rate Mort-
gage)

This is a mortgage in which the 
interest rate is adjusted up or down. 
The time frame that it is adjusted 
by is based on a pre-selected index. 
ARM products have interest rates 
that may increase after loan consum-
mation.
Amortization

This is the repayment of debt with 
periodic payments that include both 
the principle and the interest. The 
loan is to be paid off at the end of a 
fi xed period of time.
DTI (Debt-to-income ratio)

This ratio is explained as a per-
centage, and it explains what a bor-
rower’s monthly payments will be on 
long-term debts divided by his or her 
gross monthly income.
Escrow

This may also be called “im-
pounds” in some areas. It is the 
money that is collected by a lender 
as part of the monthly mortgage pay-
ment. It is then used for the purpose 
of paying a homeowner’s real estate 
taxes and insurance obligations.
Loan Estimate

This summarizes the terms of 
your loan and the estimated costs 
and is issued after your loan appli-
cation. The processing of your loan 
starts when you submit the Intent 
to Proceed form that is issued along 
with the loan estimate.
Closing Disclosure

This provides the actual costs and 
terms of your loan. You will receive 
it at least three business days before 
closing.

LTV (Loan to value ratio)
The ratio is expressed as a per-

centage, and it results from dividing 
the amount being borrowed by the 
appraised value or selling price of the 
house.
PITI (Principal, Interest, 
Taxes & Insurance)

This is pretty self-explanatory. The 
principal, interest, real estate taxes, 
homeowner’s hazard insurance, and 
if applicable, private mortgage insur-
ance or fl ood insurance. This is also 
known as your monthly housing ex-
pense.
PMI (Private Mortgage 
Insurance)

PMI is an insurance policy that 
allows a mortgage lender to recover 
part of its fi nancial losses if a bor-
rower defaults on a loan.
Underwriting

The underwriting department is 
responsible for approving mortgage 
loan applications. The underwriting 
procedure includes evaluating and 
verifying the information provided 
on the applications and supporting 
documentation to determine if the 
client has the capacity to repay the 
mortgage loan.

For Lake area news, resources 
and tips on fi nancial services, please 

LIKE my Facebook Page, Follow 
me on Twitter or Connect on LinkedIn 
Michael Lasson
Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Pick up L•O PROFILE’S newest  issue statewide 

Statewide 
Award Winning 

Publication.
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Crossword Puzzle
THEME: DISNEY
ACROSS
1. *Store princesses
6. Pop-ups
9. Violin’s Renaissance predecessor
13. Relating to axis
14. *Like Cinderella Castle at night
15. Lowest part of a ship
16. Easily irritated
17. North American country
18. Ticked off
19. *Mighty Ducks home base
21. *Disney vacation
23. Philosophical system
24. Epidermis plus dermis
25. School group
28. Consideration
30. Vandalize
35. Performing ____
37. Air of allure, slang
39. Tiptoe around it?
40. Pro ____
41. Revealed
43. Cleopatra’s necklace
44. Tibetan ass
46. Dog nemesis
47. Any number multiplied by ____ 
is zero
48. Brett Favre’s 297 consecutive 
starts, e.g.
50. Shipbuilding wood
52. Spot command
53. *Hannah Montana to Miley Cyrus
55. Farm sound
57. *Mickey’s predecessor
60. *Princess of Agrabah
64. Japanese-American
65. African migrator
67. Inverted circumflex above certain 
letters
68. Hipbone-related
69. Slippery sort
70. Related on mother’s side
71. More to some?
72. *Walt’s brother
73. Civil unrest, pl.

Solution page 14
DOWN
1. Facts and figures
2. A yoked pair
3. Actress Kudrow
4. Policeman’s club in India
5. Trickiest
6. Reunion attendee
7. *NYSE acronym
8. Library storage
9. One of English Henries
10. Misfortunes
11. Curved molding
12. Was ahead
15. Black or brown haired guy
20. Idealized image
22. Free
24. ____ of limitations
25. *Disneyland and Disney World, 
e.g.
26. Characteristic
27. Perfume obtained from flowers
29. *Mickey Mouse organization
31. Fiddle with
32. Medicinal plants
33. Wispy clouds
34. *a.k.a. Permanent World’s Fair
36. Of sound mind
38. *Mom, to Gaston or Lumière
42. *”The Fox and the Hound,” e.g.
45. Stinking rose?
49. Ornamental carp
51. Like “Hebrew National” hot dog
54. Fashion designer Hervé
56. Yemeni’s neighbor
57. ____ E. Coyote
58. Terrorist org.
59. Grassy land tracts
60. 31 days
61. International Civil Aviation Org.
62. Profit
63. Augments
64. Zip or zilch
66. New prefix

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
 Snow Removal - Powerwashing Decks & Docks

LLC

This offer is subject to availability and is not valid in all areas.
Dish Network: 1-855-397-7631

11909 N State Highway 5
Sunrise Beach, MO 65079 • 573-374-9111

Ranger Aluminum & 
Fiberglass Bass Boats

Ranger Pontoons
Landau Pontoon Boats

Evinrude Motors

GARMIN Sales & Installation
 Minn-Kota Trolling Motors

 SALES, SERVICE AND PARTS!
NEW AND USED!
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Corporate Employment
Background Screening Service

www.one2verify.com

Background Investigation/Verification Services:
Name Verification  -  Date of Birth Verification  -  SSN Verification  -  Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record
Nationwide Federal Felony and Misdemeanor arrest / conviction Record
Financial History - Bankruptcies, Liens, Judgments
Education History (Highest level completed)

OBSERVATION TOWER, 
HOBBY SHOP AND 
RESTAURANT (PART 2 OF 2)

This interesting business was 
once located at the corner of 
Bagnell Dam Boulevard and the 
start of the original Fish Haven 
Road adjacent to Morrow Chiro-
practic and the Lake Ozark Road-
side Park. It was a combination 
4-story observation tower, gift 

shop and restaurant. Built about 
1950 by Fred and Mable Smith, 
the owners used the observation 
tower as an attraction to lure ear-
ly lake visitors off old Highway 54 
to their gift shop and restaurant. 
There was no charge to climb 
the tower but few visitors could 
resist plunking some coins into 
the powerful Tower Optical Tele-
scope to view the Lake and the 

few other structures that reached 
above the canopy of treetops of 
the dense vegetation that sur-
rounded the Lake

The gift shop (see photo 
by Corwin Agency) was well 
stocked with top of the line 
Ozark souvenirs. Chief among 
them were locally woven Ozark 
baskets,  colorful hand-made 
pottery from the Missouri and 

Arkansas Ozarks, corn cob pipes, 
locally-made cedar souvenirs 
and all kinds of humorous 
novelties. In the 1950s and 60s 
a couple could open a gift shop 
along the highway, stock it with 
locally made gifts and souvenirs 
and other popular items and 
make a good enough living to 
support a family of four. Such 
gift shops were generally found 
where Lake Roads branched off 
the main highway. There were 
several cedar novelty companies 
in the Lake of the Ozarks area 
such as Stanton Novelty, Pryor 
Novelty, Blair Cedar Novelty 
Works and J.B. Deere Cedarcrafts. 
J. B. Deere was in fact within easy 
walking distance of the Tower 
along the highway on the south 
side of Fish Haven Road.

The Tower Restaurant, oper-
ated in the late 1970s by Edith 
Case, was a good place to eat. 
The author’s daughter, Karen, 
was a waitress there the sum-
mer before she graduated from 
School of the Osage.    

This historical sketch is from 
the collection of H. Dwight Weav-
er. He is the author of six books on 
the history of Lake of the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial history 
of Osage Beach from 1880 to 1980. 
Contact him at: dwightweaver@
charter.net or call 573-365-1171.

Visit www.lakeoftheo-
zarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver
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CHRISTMAS BLOWOUT SALE ON ALL NONCURRENT MODELS
IN INVENTORY!  

PRE BOAT SHOW DISCOUNTS & FACTORY INCENTIVES! 
CLOSE BY JANUARY 7 TO RECEIVE DISCOUNTS!

SANTA’S COMING EARLY THIS YEAR

573-355-5027  / IguanaBoatSales.com
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The Ultimate
Custom Built Docks!
Commercial and
Residential

SERVICES PROVIDED:
•	 New	Docks
•	 Commercial	Docks
•	 Dock	Repair
•	 Dock	Expansions
•	 Walkways
•	 Custom	Hand	rails
•	 Dock	Permits	and	Fire	 

Inspections
•	 Lightweight	Concrete	

DeckingCALL		ERIC,	GREG	or	JOSH	
Visit	our	website	at	dockworks.net
Ameren	Missouri	Certified

Phone	573.964.1919	•	Fax	573.964.0410	•	3	MM	
Northshore	•	W-20	in	Lake	Ozark

proud sponsor of

573-365-0088
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

G & G Marina 
1528 Maritime Lane, Roach, MO 65787 
(573) 346-2433 
larry@ggmarina.com 
www.ggmarina.com

Golden Rule Insurance Agency 
PO Box 810, Osage Beach, MO 65065 
(573) 348-1731 
nick@goldenruleinsurance.com 
www.goldenruleinsurance.com

Iguana Boat Sales 
4363 Osage Beach Parkway 
Osage Beach, MO, 65065 
(573) 355-5027 
davidp@iguanawatersports.com 
www.iguanaboatsales.com

Iguana Rip Rap & Dock 
1206 Bagnell Dam Blvd 
Lake Ozark, MO, 65049 
(573) 693-9411 
todd@riprap-gurus.com 
www.riprap-gurus.com

Kelly’s Port 
5250 Dude Ranch Rd 
Osage Beach, MO, 65065 
(573) 348-4700 
kyle@kellysport.com 
www.kellysport.com

Kwik Kar 
3730 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 552-8460 
jesse.witt@kwikkarmo.com 
www.kwikkarmo.com

L O Profile 
PO Box 1457, Lake Ozark, MO 65049 
(573) 365-2822 
studiompublishing@gmail.com 
www.loprofile.com

Lake Area Chamber 
PO Box 1570, Lake Ozark, MO 65049 
(573) 964-1008 
kcloke@lakeareachamber.com 
www.lakeareachamber.com

Lake CVB 
PO Box 1498, Osage Beach, MO 65065 
(573) 348-1599 
tim@funlake.com 
www.funlake.com

Lakefront Living Realty 
669 Imperial Point Drive 
Lake Ozark, MO 65049 
573.693.1613 
annief@lakefrontliving.com 
www.lakefrontliving.com

Lake Media 
918 North Bus. Route 5 
Camdenton, MO, 65020 
(573) 346-2132 
dcuddihy@gatehousemedia.com 
www.lakenewsonline.com

Lake Printing Company 
6815 Highway 54 
Osage Beach, MO 65065 
573.346.0600 
Andrew.fortney@lakeprinting.com 
www.lakeprinting.com

Lake Race Corporation 
2111 Bagnell Dam Blvd, Suite 219 
Lake Ozark, MO 65049 
(573) 434-0611 
mshepherdtj@yahoo.com 
www.lakerace.com

Lake Spider Netting 
4837 Wilson Drive, Osage Beach, MO 
65065 • (573) 434-0673 
tgregg3434@gmail.com

Lake Tow, LLC 
PO BOX 1402, Lake Ozark, MO 65049 
(573) 216-4701 
cap10dave@charter.net 
www.laketow.blogspot.com

Lake West Chamber 
PO Box 340, Sunrise Beach, MO 65079 
(573) 374-5500 
director@lakewestchamber.com 
www.lakewestchamber.com

Lake West Marine, LLC 
350 South Main, Laurie, MO 65037 
(573) 372-8115 
bob@lakewestmarine.com 
www.lakewestmarine.com

LakeExpo.com 
PO Box 1805, Osage Beach, MO 65065 
(573) 207-9004 
brent@lakeexpo.com 
www.lakeexpo.com

Laurie Tent & Event Rental 
14120 North State Hwy 5 
Sunrise Beach, MO 65079 
(573) 374-8368 
laurietentrental@gmail.com 
www.laurierental.com

Marine Concepts 
415 Kaiser Industrial Park 
Kaiser, MO 65047 
(913) 908-7223 
marineconcepts@ymail.com 
www.worldsbestboatcover.com

MarineMax 
3070 Bagnell Dam Blvd 
Lake Ozark, MO 65049 
(573) 365-5382 
thad.jameson@marinemax.com 
www.marinemax.com

Marty’s Marine 
6755 Highway 54, Osage Beach 
MO 65065 • (573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com

Midwest Touchless Boat Covers 
613 SE Brentwood, Lee’s Summit 
MO 64063 • (816) 985-6542 
boatcoverguy@outlook.com 
www.midwestboatcovers.com

Nauti Renovations 
3070 Saddlefield Court 
Warrenton, MO 63383 
(636) 359-5899 
nautirenovations@gmail.com 
www.aquatraction.com

One Source Services, LLC 
305 N Locust Ave, PO Box 487 
Linn Creek, MO 65052 
(573) 502-9350 
alex@onesourceservices.net 
www.onesourceservices.net

Open Water Docks, LLC 
1170 Susan Road, Lake Ozark, MO 
65049 • (573) 280-8299 
patrick@openwaterdocks.com 
www.openwaterdocks.com

Otto Construction Inc. 
PO Box 1821, Lake Ozark, MO 65049 
(573) 693-3772 
tony@ottoconstruction.biz 
www.ottoconstruction.biz

Paradise Upholstery & Canvas 
PO Box 786, Linn Creek, MO 65052 
(573) 216-7214 
iaff198@hotmail.com 
www.paradiseupholstery.com

PDQ Marine Services 
PO Box 2489, Lake Ozark, MO 65049 
(573) 365-5900 
pdqmarineservice@hotmail.com 
www.pdqmarine.com

Performance Boat Center 
1650 Yacht Club Drive, Osage Beach 
MO 65065 • (573) 873-2300 
brett@performanceboatcenter.com 
www.performanceboatcenter.com

Poly Lift Boat Lifts 
PO Box 135, Sunrise Beach, MO 65079 
(573) 374-6545 
mark@polylift.com 
www.polylift.com

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 552-8550 
rich@premier54.com 
www.premier54.com

Raftup, LLC 
4211 Wesley Drive, Little Rock, AR 
72223 • (479) 422-0868 
corey@raftup.com 
www.raftup.com

RMI Golf Carts 
19882 West 156 St, Olathe, KS 66062 
(913) 829-1211 
mrogers@rmigolfcarts.com 
www.rmigolfcarts.com

Showcase Publishing 
2820 Bagnell Dam Blvd., B-1 
Lake Ozark, MO 65049 
(573) 365-2323 
spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc. 
1165 Jeffries Rd, Osage Beach 
MO 65065 • (573) 348-5073 
info@summersetboatlifts.com 
www.summersetboatlifts.com

Surdyke Yamaha & Marina 
5863 Osage Beach Pkwy 
Osage Beach, MO 65065 
(573) 348-6575 
greg@surdykeyamaha.com 
www.surdykeyamaha.com

The Real Estate Book 
30 Old Duckhead Road 
Lake Ozark, MO 65049 
(573) 219-0326 
realestatebook1@aol.com 

Village Marina & Yacht Club 
107 Village Marine Road 
Eldon, MO 65026 
(573) 365-1800 
ryanbrick@villagemarina.com 
www.villagemarina.com

Voyage Marine & Storage, LLC 
347 Horseshoe Bend Parkway 
Lake Ozark, MO 65049 
(573) 365-5900 
info@voyagemarineandstorage.com 
www.voyagemarineandstorage.net

Yacht Club Powersports 
4760 Formula Drive 
Osage Beach, MO 65065 
(573) 348-6200 
kurt@ycpowersports.com 
www.ycpowersports.com
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Advantage Marine LOTO, LLC 
48 Beachwood Drive, Sunrise Beach MO 
65079 • (573) 374-2231 
connie@advantagemarineloto.com 
www.advantagemarineloto.com

All About Boats 
3597 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 302-4100 
sales@boatozarks.com 
www.boatozarks.com

Aqua Pest Solutions, LLC 
18096 Hwy O, Ste A 
Gravois Mills, MO 65037 
(800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com

Aqua Stack Mat 
2785 West 247th Street 
Louisburg, KS 66053 
(913) 927-8061 
sales@aquastackmat.com 
www.aquastackmat.com

Atlas Docks, LLC 
248 Keystone Industrial Park Dr 
Camdenton MO 65020 
(573) 346-3625 
jason@atlasdocks.com 
www.atlasdocks.com

B & M Manufacturing 
1150 Old South 5 
Camdenton MO 65020 
(573) 346-7246 
mb@haulritetrailers.net 
www.haulritetrailers.net

Benne Media 
160 Highway 42, Kaiser, MO 65047 
(573) 348-1958 
gsullens@mix927.com 
www.lakebusjournal.com

Bergers Marina 
PO Box 517, Lake Ozark, MO 65049 
(573) 365-2337 
carolyn@bergersmarina.com 
www.bergermarina.net

Big Thunder Marine 
PO BOX 759, Lake Ozark, MO 65049 
(573) 365-4001 
sales@bigthundermarine.com 
www.bigthundermarine.com

BoBo Ladders 
1177 North Morley Street 
Moberly, MO 65270 
(660) 269-2036 
erucinski@orscheln.com 
www.orschelnproducts.com

Bob’s No Wake Zone 
4655 Osage Beach Parkway, St A 
Osage Beach, MO 65065 
(660) 492-2720 
nowakebob@gmail.com 
www.bobsnowakezone.com

Bridgeport Jet Ski   
PO Box 186, Osage Beach, MO 65065 
(573) 348-1020 
bridgeportjetski@yahoo.com 
www.bridgeportjetski.com

Camdenton Area Chamber 
PO Box 1375, Camdenton, MO 65020 
(573) 346-2227 
tcreach@camdentonchamber.com 
www.camdentonchamber.com

Captain Ron’s   
PO Box 568, Sunrise Beach, MO 65079 
(573) 374-5852 
duggan@usmo.com 
www.captainronsatthelake.com

Captains Choice 
PO Box 321, Osage Beach 
MO 65065 • (573) 216-0630 
boatliftremotes@gmail.com 
www.boatliftremotecontrol.com

Castaway Customs Midwest 
PO Box 155, Jackson, MO 63755 
573.579.3480 
ellie@castawaycustoms.com 
www.castawaycustomsmwsc.com 

Crabco/Rough Water Dock 
PO Box 1225, Sunrise Beach, MO 65079 
(573) 374-0470 
crabcollc@yahoo.com 
www.roughwaterdock.com

D & B Dock, Inc. 
166 Sparrow Drive 
Climax Springs, MO 65324 
(573) 347-2327 
dbdock@att.net 
www.dbdocks.com

Dock Glide 
54 Kays Point Ct,  
Four Seasons, MO 65049 
(573) 693-0041 
lisa@dockglide.com 
www.dockglide.com

Dock Realty/Dock Lifeguard 
PO Box 8, Lake Ozark, MO 65049 
(573) 374-8849 
dave@dockrealty.com 
www.dockrealty.com

DockWorks, LLC 
18 Penrose Drive, Eldon, MO 65026 
(573) 964-1919 
dockworks@dockworks.net 
www.dockworks.net

Dog Days Bar & Grill 
1232 Jeffries Road,  
Osage Beach, MO 65065 
(573) 348-9797 
barrettrestaurants@gmail.com 
www.dogdays.ws

Econo Lift Boat Hoist Inc. 
PO Box 377, Camdenton, MO 65020 
(573) 346-7161 
econolift7@gmail.com 
www.econolift.com

Farmers Insurance-Wagner Agency LLC 
PO Box 724, Lake Ozark, MO 65049 
(573) 302-0001 
cwagner1@farmersagent.com 
www.farmersagent.com/cwagner1

Fibersteel Boat Lifts 
PO Box 113, Camdenton, MO 65020 
(573) 346-3088 
fibersteel@socket.net 
www.lakeboatlifts.com

First State Bank Mortgage 
4655 B Osage Beach Parkway 
Osage Beach, MO, 65065 
(573) 746-7211 
mlasson@fsbfinancial.com 
www.yourlakeloan.com

Firstmate, Inc. 
130 Century Commerce Loop 
Labadie, MO, 63055 
(866) 570-9707 
julief@firstmatecontrols.com 
www.firstmatecontrols.com

Formula Boats of Missouri 
4810 Formula Drive 
Osage Beach, MO, 65065 
(573) 302-8000 
info@formulaboatsmo.com 
www.formulaboatsmo.com

G & G Marina 
1528 Maritime Lane, Roach, MO 65787 
(573) 346-2433 
larry@ggmarina.com 
www.ggmarina.com

Golden Rule Insurance Agency 
PO Box 810, Osage Beach, MO 65065 
(573) 348-1731 
nick@goldenruleinsurance.com 
www.goldenruleinsurance.com

Iguana Boat Sales 
4363 Osage Beach Parkway 
Osage Beach, MO, 65065 
(573) 355-5027 
davidp@iguanawatersports.com 
www.iguanaboatsales.com

Iguana Rip Rap & Dock 
1206 Bagnell Dam Blvd 
Lake Ozark, MO, 65049 
(573) 693-9411 
todd@riprap-gurus.com 
www.riprap-gurus.com

Kelly’s Port 
5250 Dude Ranch Rd 
Osage Beach, MO, 65065 
(573) 348-4700 
kyle@kellysport.com 
www.kellysport.com

Kwik Kar 
3730 Osage Beach Parkway 
Osage Beach, MO 65065 
(573) 552-8460 
jesse.witt@kwikkarmo.com 
www.kwikkarmo.com

L O Profile 
PO Box 1457, Lake Ozark, MO 65049 
(573) 365-2822 
studiompublishing@gmail.com 
www.loprofile.com
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11909 N State Highway 5 • Sunrise Beach •  573-374-9111
5695 Osage Beach Parkway • Osage Beach • 573-693-1999

www.SportWorldBoatCenter.com

SUMMER 
CLEARANCE 
ON ALL 2018 
MODELS IN 

STOCK! Ranger Reata
Pontoons In Stock!

Ranger Bass
Boats In Stock!

Osage Beach 
Now Open!

573-693-1999
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Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 

11909 N State Highway 5 • Sunrise Beach •  573-374-9111
5695 Osage Beach Parkway • Osage Beach • 573-693-1999

www.SportWorldBoatCenter.com

Ranger Aluminum & Fiberglass Bass Boats • Ranger Pontoons • Landau Pontoon 
Boats • Evinrude Motors • GARMIN Sales & Installation • Minn-Kota Trolling Motors

 SALES, SERVICE AND PARTS! • NEW AND USED!

SUMMER CLEARANCE ON ALL 
2018 MODELS IN STOCK!

TRITOONS 

Now 2 Locations
to Choose From
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FAMILY OWNED, BOATER DRIVEN FOR OVER 40 YEARS!

Marina
5250 DuDe Ranch RD

Osage Beach, MO

573-348-4700
19 MM Of gRanD glaize

Showroom
3545 Osage Beach Pkwy

Osage Beach, MO
573-348-3888

CHEAPEST 
GAS ON THE 
WATER! 

EST. 1977

KellysPort.com

Certified Pre-Owned Inventory

BIGGEST 
SERVICE CENTER 

AT THE
LAKE

like us On

$59,900 $94,900  $49,900 $89,900

OUR TRADE INS
2015 SEA RAY 300 SLX 8.2 95 HRS  ........................................................... $119,900
2000 SEA RAY 230 BR 5.7B3 714HRS .......................................................... $24,900
1997 CROWNLINE 266 BR 7.4 MPI B3 546HRS ............................................ $17,900
1999 MASTERCRAFT MARISTAR 230 VRS 444 HRS  ..................................... $24,900
2006 AZURE 24 6.2B3 684HRS ..........................................................................SOLD
2000 FOURWINNS 260 HORIZON 7.4 MPI B3 546HRS .................................. $24,900
2014 MASTERCRAF X46 MV8 6.0 390HRS.................................................... $79,900
2012 HARRIS 250 GRAND M 225 VERADI 309HRS .............................................SOLD
2008 PREMIER 250 SUNSATION 5.7 EFI 376HRS .......................................... $35,900
2012 JC 25 NEPTUNE 250 291 HRS ..................................................................SOLD
2018 BENNINGTON25 QXSBX1 V8 350 G5  ................................................. $109,900
2011 BENNINGTON 2575 QCW VF250 60HRS ............................................... $49,900
2011 HARRIS 250 GRAN M 350 MAG B3 238 HRS ........................................ $46,900
2005 RINKER 342 350 MAG MPI B3 425HRS ................................................ $69,900
1998 MONTEREY 298 CRUISER 5.7 A1  ........................................................ $32,900
2007 REGAL 2665 TRL 350 MAG B3  ............................................................ $49,900

OTHER 
2007 BASS CAT CLASSIC 150 2 STROKE ...........................................................SOLD
2011 REGAL 3350 5.7 GXI 350HRS ............................................................. $109,900
2009 REGAL 3350 5.7 GXI 240HRS  .............................................................. $89,900 

CRUISERS 
2007 REGAL 4460 COMMOD 8.1 GXI 110HRS ............................................ $239,000
2006 3360 WINDOWS EXPRESS 270HRS ...........................................................SOLD
2008 REGAL 4460 IPS 500 GAS 400HRS .................................................... $239,900
2005 RINKER 342 350 MAG MPI 425HRS ..................................................... $69,900
1998 MONTEREY 298 CRUISER 5.7 AI  .......................................................... $32,900
2004 REGAL 3860 COMMOD 8.1 GXI 390HRS ............................................ $139.900
2001 REGAL 4160 8.1S 1022HRS ............................................................... $104,900
2001 FORMULA 370 SS 496 MAG 597HRS ........................................................SOLD
2007 REGAL 2665 TRL 350 MAG B3 ............................................................. $49,900
2007 REGAL 3760 8.1 450HRS ................................................................... $139,900
2016 REGAL 35 SC 5.7  .............................................................................. $259,000

PONTOONS
2005 BENNINGTON 2575 RL 150 250HRS .................................................... $23,900
2016 BENNINGTON 2552 QXCWT I/O V8 380DP 46HRS ................................ $94,900
2007 2574 GL  159 FOUR STROKE 275 HRS  .....................................................SOLD
2011 2874 RCW I/O 77.7HRS ............................................................................SOLD
2008 PREMIER 250 SUNSATION 200 EFI 376HRS ......................................... $35,900
2012 JC 25 NEPTUNE 250 291 HRS ..................................................................SOLD
2018 BENNINGTON 21 SFDI 115 4S 4HRS  ........................................................SOLD
2018 BENNINGTON 25 QXSBX1 V8 350 G5  ................................................ $109,900
2011 BENNINGTON 2575 QCW VF 250 60HRS .............................................. $49,900
2011 HARRIS 250 GRAND M 350 MAG B3 238HRS ...................................... $46,900

DECK BOAT
2003 SEA RAY 240 SUNDECK 5.0 MPI B3 ..........................................................SOLD
2002 CROWLINE 239 DB 5.0 ALPHA 388HRS.....................................................SOLD

BOWRIDERS
2003 SEA RAY 290 350 MAG ........................................................................ $45,900 
2014 REGAL 3200 V8 300 110HRS ............................................................. $139,900
2000 CHAPARRAL 230 SSI 350 575HRS ....................................................... $19,900
2013 BOWRIDER 3200 V8 300 118HRS .............................................................SOLD
2014 SEA RAY 270 SLX 156HRS ................................................................... $84,900
2009 REGAL 2700 ES 5.7 GXI 310 HRS  ........................................................ $49,900
1997 REGAL 7.0 VENTURA 5.7 EFI 505HRS ................................................... $12,900
2011 REGAL 2500 310 171 HRS  .................................................................. $49,900
2000 MARIAH Z272 SHABAH 7.4 LITER 870HRS ........................................... $18,500
2005 LARSON 206 BRTRL 5.0L 379HRS ....................................................... $16,900
1994 REGAL 230 SE 5.7DP  .......................................................................... $11,900
2015 SEA RAY 300 SLX 8.2 95HRS ............................................................. $119,900
2000 SEA RAY 230 BR 5.7 B3 714HRS ......................................................... $24,900
1997 CROWNLINE 266BR 7.4 MPI B3 546HRS ............................................. $17,900
1999 MASTERCRAFT MARISTAR 230 ............................................................ $24,900
2006 AZURE 24 6.2 B3 684HRS 684HRS ...........................................................SOLD
2000 FOUR WINNS 260 HORIZON 7.4 GIDP 535 ............................................ $24,900
2014 MASTERCRAFT X46 MV8 6.0 V-390 ..................................................... $79,900
2011 REGAL2700 BR 5.7 GXI DP 350HRS ..................................................... $59,900



Lake of the Ozarks BoatingDecember, 2018Page 33

Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 30 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

NOW!
 INTRODUCING 

NEW 
SHALLOW 

WATER 
LIFTS!
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PROUD TO BE THE LAKE OF THE OZARKS

Chaparral Boats –Leading the Industry for 
54 Years in Consistency, Stability and Value!

DEALER

NOW SERVING YOU IN 2 LOCATIONS!  (417) 272-0483 • BRANSON WEST (On Hwy. 13 & DD) Table Rock Lake
(573) 552-8550 • On Osage Beach Parkway (Between Walmart & Outlet Mall) www.premier54.com

Cuddys/Cruisers
2005 Chaparral 260 SIG, 350M, 300 HP White ........................................$44,900
2002 Rinker 270FV, 6.2/320 HP, White ......................................................$34,900
2005 Rinker 270FV, 6.2/320 HP, White ......................................................$34,900
1997 Maxum 2800SCR, 7.4L, 310 HP, White ............................................$19,900
1997 Chaparral 290 SIG, 5.7/260 HP, White .............................................$29,900
2003 Sea Ray 340 Amber, Twin 8.1, 370 HP, White .................................$89,900
1999 Sea Ray 340 SD, 7.4 MPI, 640 HP, White ........................................$69,900

1998 Hatteras 52SD, Twin DD, 735 HP, 760 Hrs ....................................$299,900

Runabouts
2001 Lund Pro-V2025, 225M, 225 HP, White, Trailer ...............................$19,900
2013 Yamaha AR210, Twin 110/110 HP, Black ........................................$31,900
2015 Cobalt 220, 4.5, 250 HP, Black .........................................................$59,900
2015 Chaparral 223VRX, T-250, Trailer.....................................................$49,900
1990 Chaparral 2300, 5.7/250 HP, Grey ......................................................$8,900
2008 Rinker 226 Captiva, 5.0 EFI, 260 HP, White, Trailer, 127 Hrs .........$26,900
2008 Crownline 260LS, 350 Mag, 300 HP, Blue ..........................................SOLD

2006 Crownline 270 BR, 350 Mag, 300 HP, White ...................................$39,900
2013 Crownline 285SS, 350 Mag, 300 HP, Black .....................................$79,900
2016 Chaparral 287 SSX, 8.2 L, 380 HP, White .....................REDUCED $89,900
2003 Envision 29, 6.2 M, 320 HP, White, 700 Hrs ....................................$29,900
2008 Rinker 296BR, Volvo 8.1 ...................................................................$44,900
2012 Crownline 305, 4.6 M, 425 HP, Black .............................................$109,900
2015 Chaparral 307SSX, T-300 HP, Blue, 85 Hrs ...................................$149,900
2017 Chaparral 337SSX, T6.2, 300 HP, Grey, 48 Hrs .............................$184,900

Performance
2008 Checkmate 23LX, 350 Mag, 300 HP, Black, Trailer ........................$34,900

Pontoons/Deck Boats
2014 Crest 230 TT, Merc 150 .....................................................................$34,900
2017 Tracker Regency 254LE3, 250M, 350 HP, White.............................$59,900
2001 Cobalt 25 LS, 7.4L, White, 675 Hrs ..................................................$26,900
2007 Crownline 252, 350M, 300 HP, Tan ..................................................$49,900
2009 Sea Ray 290 Sundeck, 496/375 HP, Black ......................................$69,900

PRE-ENJOYED DEALS

297 SSX264 Sunesta

277SSX 317 SSX

573-552-8550 417-272-0483

Pre Boat Show 

Specials Available 

Now!

All New 2019 Models in Stock
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Mulit-generational, family owned and operated businesses for over 40 years.

KellysPort.com Family owned, boater driven.

Showroom
3545 Osage Beach Pkwy

Osage Beach, MO
573-348-3888

Marina
5250 DuDe Ranch RD

Osage Beach, MO
573-348-4700

KELLY’S PORT IS PROUD TO BE REGAL’S OLDEST DEALER! regalBoats.com

Like us On
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