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Village considers special tax district
By Nancy Zoellner-Hogland

The Village of Four Seasons 
could be on its way to becom-
ing a “Green Community.” 

Under the program, once 
municipalities and counties 
join the under Missouri’s Clean 
Energy District, which is a spe-
cial taxing district, property 
owners can take advantage of 
a financing mechanism that 
allows property owners to bor-
row money, with little to no up-
front cost, to install renewable 
energy and energy efficiency 
conservation measures. The 
money is then paid back by 
an additional tax assessment 
placed on his or her property. 

The assessment, which is 
secured by a senior lien on 
the property, does not require 
an up-front payment. And be-
cause the assessment and lien 
are tied directly to the prop-
erty, they can be transferred 
upon sale. 

David Pickerill, with the 
Clean Energy District, ex-
plained.

“Typically, when you borrow 
money to make improvements 
to property, you have to pay 
those loans off before you can 
sell the property. However, un-
der this program, since the ob-
ligation is associated with the 
property and not the person, 
the remaining obligation is 
simply transferred to the new 
owner in the same manner as 
you would with other property 
taxes. Because the lien runs 
with the land, it is not eliminat-
ed by foreclosure on the prop-

erty,” he said, adding that the 
program was made possible 
after the Clean Energy District 
was granted an allocation of 
qualified energy conservation 
bond money. “This is some-

thing that came about during 
the financial collapse we had 
in 2008 to try to stimulate the 
economy. This program also 
makes it possible for the inter-
est costs to be lower than they 
would be with money bor-
rowed under a conventional 
loan.”

Pickerill said in order for 
the Village – or any other mu-
nicipality or county – to take 
advantage of the energy con-
servation bonds, they have to 
adopt the program through an 
ordinance. According to Vil-
lage of Four Seasons officials, 
the ordinance establishing the 

taxing district will be present-
ed at a special meeting set for 2 
p.m. December 3 at the Village 
Hall on Cherokee Road.

Pickerill said property own-
ers who invest in energy effi-

ciency measures like replacing 
old heating and cooling sys-
tems with new energy efficient 
units or adding insulation, or 
who invest in renewable en-
ergy (RE) systems like solar 
panels or windmills, can repay 
these assessments over a pe-
riod up to 20 years through ad-
ditional annual payments on 
their property tax bills. He said 
those payments can be made 
annually or more frequently – 
the payment schedule can be 
set up with the company that 
handles the billing.

Currently, the program is 
available only to commer-

cial, industrial, agricultural, 
multi-family, not-for-profit 
and public properties through 
the PACE (Property Assessed 
Clean Energy) program. Al-
though residential properties 
were originally included in 
the legislation that created the 
program, they are no longer al-
lowed.

“Fannie Mae and Freddie 
Mac have basically banned the 
use of PACE financing mecha-
nisms. If someone has a federal 
guarantee on their mortgage, 
it would be considered a viola-
tion of the terms and the loan 
could be – and I don’t know 
that it would be, but it could 
be – that they’d demand it be 
refinanced or paid out. It also 
means that someone that has 
a PACE loan against their prop-
erty would not be able to sell 
it to someone that needs to 
have a federal guarantee on a 
mortgage. So, in other words, 
if you have a home in the area 
and you have a PACE lien, then 
five years later you decide you 
want to sell your property, the 
only people that could buy it 
are those that have cash or that 
have such a big down payment 
that their lender doesn’t re-
quire a federal guarantee. And 
very few lenders will do that 
anymore,” he said. 

However, Pickerill said they 
hope to find a way to allow 
residential properties to be in-
cluded in the program in the 
future. He said he anticipates 
that program to be up and 

continues on page 12

A state statute in place when the Village of Four Seasons was formed 
meant everything on the right side of the drive was inside the Village and 
everything on the left was not. Voluntary annexation will change those 
boundaries this month. Nancy Hogland photo.
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By Nancy Zoellner-Hogland
Students at the U.S. Military 

Academy, the U.S. Naval Academy, 
the U.S. Coast Guard Academy and 
the U.S. Air Force Academy are 
now eligible for expedited airport 
screening. The Transportation Se-
curity Administration announced 
in November that they were ex-
tending the Pre-Check system to 
the students at more than 120 par-
ticipating airports when flying on 
11 major airlines. Last year, the TSA 
extended the Pre-Check benefits 
system to all member of the U.S. 
Armed Forces. An estimated 50,000 
benefit from the program which al-
lows them to bypass the normal se-
curity screening measures.

Next summer, Alaska Airlines 
will add another nonstop round-
trip flight between Lambert-St. 
Louis International Airport and 
Seattle. The airline already oper-
ates afternoon-evening round-trip 
flights between the two cities. The 
new flights will run from June 8, 
2015 through late August and will 
operate Wednesday through Sun-
day. Airline officials said the flights 
are scheduled to depart St. Louis at 
7 a.m. and arrive at Seattle-Tacoma 
International Airport at 9:30 a.m. 
The return flights will depart Seattle 
at 6:15 p.m. and arrive in St. Louis 
at 11:58 p.m. Alaska Airlines, which 
operates the only year-round, non-
stop service to Seattle, has been 
serving St. Louis since 2010.

Airline passengers who 
planned to pass their travel time 
surfing the net won’t be using AT&T. 
The company has dropped its plans 
to offer 4G LTE wireless Internet 
access on commercial flights. In 
April, AT&T, the second-largest U.S. 
mobile phone carrier, announced 
it would be building a land-to-air 
high-speed network to serve air-
lines. However, in November, a 

spokesperson for the carrier said 
the company has changed direc-
tion and instead of looking to the 
skies, they will be heading south, 
expanding into Mexico with its 
$2.5-billion acquisition of Grupo 
Iusacell SA. Some travel experts 
were less than happy about the an-
nouncement, predicting that fewer 
providers could results in more rate 
hikes.

Be watchful when using Inter-
net in air. One passenger traveling 
from London to Singapore who 
logged on to answer a few work 
emails and download a power point 
document was handed a bill for 
$1,200 when he departed the plane. 
The businessman said he started 
the download, then took a nap dur-
ing the 13-hour flight, never dream-
ing that a slow connection would 
result in a four-figure bill.

Dubai, home to the world’s 
largest mall, tallest tower, biggest 
dancing fountain and highest-
rated hotel, is known for its “over-
the-top” extravagance. The newest 
addition to Dubai-based Etihad 
Airways fleet is no different. The 
airline recently introduced its first 
Airbus Group NV A380 superjumbo 
Residence Suite, which features an 
“ultra-luxurious” cabin boasting a 
double bed, living area and show-
er cubicle, as well as a dedicated 
butler. Almost immediately, the 
$20,000 suite was sold out for the 
first 10 flights. Initially, the A380 will 
fly between the Abu Dhabi base and 
London. The flights are scheduled 
to begin December 27. In late 2015, 
the suites will also be included on 
superjumbo jets serving Sydney 
and New York.

If those who use that Resi-
dence Suite choose to rate their 
travel experience, others will be 
able to read about it on Expedia. 

The online travel agency recently 
partnered with Routehappy, a travel 
rating app, which allows travelers to 
not only search for flights based on 
price – they can also read reviews 
written by other travelers about 
amenities such as food and Wi-Fi 
as well as seat comfort and flight 
experiences. According to a spokes-
person for Expedia, the partnership 
allows travelers to make the most 
informed decision possible. 

And speaking of apps, Grou-
pon just launched a standalone 
travel app that is available to both 
iPhone and Android users in the 
U.S. and Canada. The new Get-
aways app allows users to search 
for deals by trip theme and price. 
It also includes a map-search capa-
bility for hotels within a 30-mile ra-
dius. Users can also take advantage 
of flash sales and mobile-exclusive 
deals.

Five airlines and one rental-
car company were rated as having 
the worst of all travel apps. Accord-
ing to the State of the U.S. Travel 
Apps Economy report, which ana-
lyzes the quality of apps in the trav-
el industry, the least favorite apps 
that were available to both iOS and 
Android users were Southwest Air-
lines, with a rating of 25 out of 100; 
American Airlines with 31; JetBlue 
with 33; Delta with 39; and Hertz 
with 16 out of 100. To be eligible, the 
apps were required to have a mini-
mum of 10,000 ratings and reviews 
for each platform. The report stated 
the complaints varied. Frontier 
Airlines had the lowest customer 
feedback participation with a satis-
faction score of 6 but only 154 An-
droid and 338 iOS users reporting. 
Alaska Airlines ranked the highest 
with 3,520 Android users and 1,456 
iOS users rating the airline. With 
79-percent satisfaction, they also 
had the highest ratings from travel-
ers. Booking.com was the highest 
rated online travel agency.

   

The Lake of the Ozarks Business Journal strives to provide ac-
curate and relevant news and information for area readers. All sto-
ries and photos contained within unless otherwise attributed are 
produced by editorial staff.

Letters to the Editor and welcomed, provided a valid name, ad-
dress and phone number are provided (we will not publish your 
phone or street address). Letters and comments may be edited for 
space, content or clarity without notice. All submissions become 
the property of Benne Publishing, Inc., and are Copyright 2011 as 
part of the magazine’s contents. Anonymous comments or letters 
will not be published. 

Local businesses are invited to email or mail relevant press re-
leases for local events and news to the Editor for possible inclu-
sion. Provided as a free service, we do not warrant all materials 
will be published and/or printed. Materials printed are done so 
on a space-available basis. A photo may be included.

Include a self-addressed stamped envelope if you mail materi-
als you wish returned. We are not responsible for materials lost 
through mailing. Materials without return postage will not be re-
turned. We do not accept letters, comments, materials, press re-
leases, etc., via phone or fax. The mailing and email addresses are 
below. All opinions presented herein are those of the originating 
author and do not necessarily reflect the views of Benne Publish-
ing, Inc. or its employees.

Subscriptions are available for $36 per year. Mail check  
or Money Order to the address below, or call with credit card.

(573) 348-1958  •  Fax: (573) 348-1923

Greg Sullens, GSM (573) 280-1154
Glenn Goodwin, Advertising Sales (573) 286-4368

www.lakebusjournal.com
lakebusjournal@gmail.com

Publisher: Denny Benne   •    Editor: Darrel Willman
Writers: Nancy Hogland and Dwight Weaver. 

Contents Copyright 2014, Benne Publishing, Inc.
160 N. Hwy 42, Kaiser MO 65047

Armchair Pilot

Get a bite to eat or a cocktail, and decompress.  Meet some new people or catch up with old 
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Lawler with Pulaski Bank Home Lending.

Business Journal Socials

Thursday
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Dec. 11th

Look for us on
Facebook
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Santa Claus is coming to town
By Nancy Zoellner-Hogland

This month, Santa, Mrs. 
Claus and their elves will be 
arriving at the Lake in style as 
part of the 30th Annual Christ-
mas Magic Lake Area Parade. 
Santa’s sleigh, provided by 
Glencove Marine and Steve Le-
mens, will be lit with more than 
2,000 lights and decorated with 
more than 100 feet of garland.

Set to start at 1 p.m. Satur-
day, December 13, the parade 
will begin at the intersection of 
Horseshoe Bend Parkway and 
Bagnell Dam Boulevard and 
travel down the Bagnell Dam 
Strip to the dam. The parade 
will be led by the Marine Corp 
League Honor Guard with the 
grand marshal and parade par-
ticipants following. 

Make sure the kids bring 
bags to hold the candy! The list 
of participants, which already 
includes the School of the 
Osage marching band, Lake of 
the Ozarks Corvette Car Club, 
Camden County Saddle Club, 
and the Shriners, is long and 
getting longer every day. 

After the parade, Santa will 
be available at the White House 
to visit with the children. 

Christmas stockings will be 
handed out to all the children 
who stop to see him and hot 

chocolate and cookies will be 
served to those waiting in line. 
Bring cameras to take photos 

with Santa or on the sleigh.
For more information about 

the parade, contact Jeff Van-
Donsel at 573-365-2460 or 
rockwoodmotel@att.net; Mike 
Page at 573-280-4589; or Retha 
Wilson at 573-280-0576.

Christmas activities this 
month also include:

 Christmas on the Square 
where the community is invit-
ed to enjoy a fun filled day with 
the family on the square in 
Camdenton. Santa will be pres-
ent, along with food, games, 
vendor booths and much more. 
For more information visit 
w w w.c a mdentoncha mber.
com.

 Breakfast with Santa Break-
fast with Santa on Saturdays 
December 6 and 13 at HK’s at 
the Lodge of Four Seasons on 
Horseshoe Bend. Call 800-843-
5253 for reservations and more 
information.

 Old Tyme Christmas in 
Linn Creek. The Young Mu-
seum Players will present “I 
Hate Christmas” by Marty 
Dubatschek. The play will be-
gin at 2 p.m. followed by light 
refreshments. Admission is $5 
per family. For more informa-
tion call 573-346-7191.

 Tree lighting ceremony in 
Eldon planned for 6 to 8 p.m. 

Saturday December 13. The 
community is invited to en-
joy a hayride or walk to view 
the “Windows Coming Alive” 
at the downtown businesses. 
The event will feature carol-
ers, refreshments and snacks, 
a toy drive and a drop off for 
letters to Santa at the Eldon 
Community Center. Bring an 
ornament for the Community 
Tree and end the night with the 
Tree Lighting Ceremony at the 
Pocket Park on Maple Street. 
This is event is sponsored by 
the City of Eldon.

 The Greater Lake Area 
Chorale will present its 2014 
concert series “The World for 
Christmas” directed by Mi-
chael Lindeman at several dif-
ferent locations around the 
Lake. Concert is free to public; 
donations are welcomed. The 
group will perform from 7 to 
9 p.m. December 7 at Christ 
the King Lutheran Church at 
1700 Bagnell Dam Blvd. in Lake 
Ozark; December 08 at the First 
Baptist Church at 209 S Aurora 
Street in Eldon; December 14 
at New Life Nazarene Church 
on Bear Paw Road in Camden-
ton; December 15 at Versailles 
United Methodist Church at 
210 North Monroe Street in 
Versailles.
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The forecast is good for the boating business
By Nancy Zoellner-Hogland

According to a report 
from the National Marine 
Manufacturer’s Association 
(NMMA), outboard engine 
wholesale shipments are on 
the rise. A report from the or-
ganization’s Industry Statis-
tics and Research department 
shows October 2014 U.S. ship-
ments of the motors were up 
5.5 percent over October of the 
previous year.

The NMMA, the industry’s 

primary source of recreation-
al boating research, statistics 
and technical data, said this 
is good news since four out of 
five new boats sold are out-
board-engine propelled.

According to the NMMA 
statistics, recreational boat-
ing is big business in Missouri, 
with a total annual economic 
impact of $3.05 million.

The total number of reg-
istered recreational boats in 
Missouri is 290,217.

·242,273 are classified as 
“Power boats” 

·42,163 are PWCs
·3,511 are Sailboats
·2,270 are classified as 

“Other Boats”
Recreational boating is cre-

ated for creating 23,976 jobs in 
Missouri:

·The total estimated labor 
income is $994.6 million

·Boat building accounts for 
680 jobs and a $110.9 million 
injection into the economy

·Accessory/supplies manu-
facturing brings 3,134 jobs 
and a $477.5 million injection

·Motor/engine manufac-
turing creates 1,234 jobs and a 
$719.1 million injection

·Dealers and wholesalers 
account for 1,046 jobs and a 
$495.6 million injection

·Boat services accounts for 
3,906 jobs and a $742.8 million 
injection

Missouri’s recreational 
boating also accounts for $1.3 
billion in what the NMMA 
calls “boating-related spend-
ing.”

NMMA is the industry’s 
primary source of recreation-

al boating research, statistics 
and technical data. 

The organization also rep-
resents the industry on public 
policy issues, advocating at 
state and federal levels to pro-
tect the interests of the ma-
rine industry and the users of 
products. It collects, analyzes 
and distributes industry, eco-
nomic and market data and 
promotes recreational boat-
ing through consumer out-
reach.

For more information or a 
chart showing the breakdown 
of the effect of the boating in-
dustry in Missouri, visit www.
nmma.org.
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Osage Beach gets massive return on small investment
By Nancy Zoellner-Hogland

In the spring, the city of 
Osage Beach approved a $2,000 
promotional investment for 
the 2014 calendar year to part-
ner with the Tri-County Lodg-
ing Association (TCLA) for a 
Lamar digital billboard buy in 
the Kansas City market area. 
Through a special matching-
funds program offered by the 
Missouri Division of Tourism, 
Osage Beach should have gar-
nered $4,000 worth of adver-
tising. However, because the 

TCLA also partnered with CBS 
Outdoor, another digital bill-
board also in the Kansas City 
area, and bonused in the same 
amount of ads that were to be 
included in the Lamar package, 
and also included the city in 
Google, Yahoo and Bing word 
and phrase search engine mar-
keting campaigns, the city’s 
$2,000 investment netted them 
a total of $18,039.82 in ads.

At the November 20 Osage 
Beach Board of Aldermen 
meeting, Jim Divincen, execu-

tive director for the TCLA, pro-
posed another cooperative ad-
vertising program for calendar 
year 2015 that will provide the 
city with $33,830 in advertising 
on a $10,000 expenditure.

“This year, Osage Beach 
planted a seed, the Tri-County 
Lodging Association commit-
ted a tree – and we delivered a 
forest,” he told the board. 

He detailed the success of 
the plan in a handout. Accord-
ing to that report, the Lamar 
digital billboard buy, which is 
14 feet high and 48 feet wide 
and located approximately 6 
miles south of downtown Kan-
sas City, guaranteed the TCLA 
1,426 8-second time reads per 
day, equating to a cost-per-
read of 12.5 cents. The weekly 
number of impressions for the 
Lamar billboard was 421,657. 
For the months of July, August 
and September 2014, the city 
of Osage Beach received a total 
of 53,267 8-second ads on the 
board – a value of $6,658.37.

After the TCLA approached 
the city on the Lamar buy, the 
association purchased another 
digital billboard from CBS Out-
door, located approximately 1 

mile north of downtown Kan-
sas City on I-35. CBS delivered 
80,319 8-second ads for the city 
during the months of July, Au-
gust and September – a value of 
$5,301.05.

Additionally, TCLA spent 
$6,080.40 in Google, Yahoo and 
Bing word and phrase search 
engine marketing campaigns 
on behalf of the city over the 
past 12 months. This campaign 
delivered 666,267 total impres-
sions and 15,186 total clicks to 
the website, at an average cost-
per-click of 38 cents.

“They paid $2,000 think-
ing it would be matched with 
state funds for a total $4,000 
buy. What they got was an 
$18,039.82 buy. And that’s not 
the ‘perceived’ value – that’s 
the actual value – the total of 
all the checks we wrote. Osage 
Beach received 400 to 500 per-
cent higher return on their 
investment over what they 
expected to get through the 
matching funds program. We 
plan to continue to over-deliver 
in hopes that they’ll continue 
to grow their funding with us,” 
Divincen said in a later inter-
view, adding that the TCLA 
is proposing a similar digital 
billboard purchase for the 2015 
calendar year including the 
months of April, May, June, July 
and August.

In addition, he said they 
are proposing to use Dan 
McLaughlin, the voice of Car-
dinals baseball on TV, to pro-
duce a 30-second radio com-
mercial for the city. He said 
the script would be something 
like “Hey Cardinal fans. Let 
me tell you about my favorite 
vacation destination – Osage 
Beach, located in the heart 
of Central Missouri’s beauti-
ful Lake of the Ozarks. Make 

plans now to enjoy the scenic 
beauty, outstanding shopping, 
boating, dining, golf and state 
parks that Osage Beach has to 
offer. Take some time to just 
relax, unwind and create some 
lifelong memories. For more 
information, visit funlake.com. 
That’s funlake.com. Produced 
in cooperation with the Mis-
souri Division of Tourism.”

According to Divincen, the 
TCLA is planning to run 178, 
30-second radio commercials 
during fiscal year 2016, which 
runs July 1, 2015 thru June 30, 
2016, on the Cardinal Baseball 
network. The 52 AM stations 
and 59 FM stations in nine 
states deliver a per-game lis-
tening audience of 3.3 million 
Cardinal fans.

“However, pending the 
TCLA board’s approval, TCLA 
might consider rotating the 
Osage Beach radio commer-
cial into the existing Cardi-
nals purchase agreement of 
69 radio commercials that are 
scheduled to run in May and 
June of 2015. That would pro-
vide an added value of $5,850,” 
he said. Currently, the TCLA 
is planning to use four differ-
ent 30-second ads produced 
by Mike Shannon. With the 
city’s participation, five differ-
ent radio commercial would 
cycle equally throughout the 
Cardinal baseball buy. TCLA 
is planning to purchase 110, 
30-second radio commercials 
that would run July and August 
2015, which means the city’s 
spot would run 22 times, rotat-
ing with TCLA’s existing com-
mercials, at a negotiated rate of 
$450 per 30-second commer-
cial.

In a later interview, Osage 
Beach City Administrator 

continues on page 21

Christmas is HERE!

Largest selection of 
Christmas gift  and 

decorating 
items at the Lake. 

Most people
say it is a 
"Winter

Wonderland"

Mon-Fri 9 to 6
Closed Sunday 
(Family Day)

Open for Season
April 1st - Dec 31st. 

Verizon Wireless
Cellular Sales

Michael Coffey

Cellular Sales Specialist

573-723-4177
3825 Osage Beach Parkway. Osage Beach
michael.coffey@cellularsales.com

This past summer, the city of Osage Beach partnered with the Tri-
County Lodging Association and the Missouri Division of Tourism to 
run these three digital boards in the Kansas City area.
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Village gives sendoff to long-time city attorney
By Nancy Zoellner-Hogland

The public is invited to an 
open house planned for 2 to 
4 p.m. Wednesday Decem-
ber 10 to honor Jon Kalten-
bronn. After 23 years as Vil-
lage attorney, Kaltenbronn 
is leaving to begin duties as 
26th Circuit Court judge as 
of January 1, 2015. He won 
the primary in August and 
had no opponent in the No-
vember general election.

“We’re going to miss him 
terribly,” said Village Ad-
ministrator Tom Laird. “Not 
only has he done a great job 
representing the Village, 
he’s become a good friend. 
I’m happy for his success but 
I sure hate to see him go. I’m 
sure we all feel that way.” 

The open house will be 
held at Village Hall on Cher-
okee Road. The regular De-
cember meeting of the Vil-
lage trustees will follow at 
5:30.

Kaltenbronn received his 
undergraduate degree from 
the University of Missouri-

Columbia in 1981 and law 
degree from Washington 
University in 1984. His first 
job was working for the 
State of Missouri prosecut-
ing lawsuits against people 
and providers who defraud-
ed Missouri’s Medicaid and 
welfare programs. He then 
went to work for the Mis-
souri attorney general’s of-
fice in the litigation divi-
sion, trying cases before 
juries in the U.S. District 
Court. Since 1989 he worked 
in private practice and, in 
addition to serving as attor-
ney for the Village, he also 
served as judge for the city 
of Iberia for 21 years and for 
Lake Ozark for six years. 

Attorney Todd Miller, who 
lives in Jefferson City but 
owns property on Horse-
shoe Bend, was chosen to 
take Kaltenbronn’s place. 
He was one of five to apply 
for the job. Laird said after 
the first round of interviews 
were conducted with trust-
ees, Miller and one other 

attorney were called in for 
second interviews. Miller 
came out on top.

“We were very impressed 
with him and think he’s go-
ing to do a great job. He just 
seemed to be a good fit for 
the Village,” Laird said.

Miller, the founding 
member and managing at-

torney of the Law Office of 
Todd Miller, LLC, said he’s 
looking forward the new po-
sition.

According to Miller’s 
website, his primary focus 
lies in the areas of property 
tax appeals, elder law, estate 
planning, trusts and estates, 
criminal law, debt collec-
tion and defense, wrong-
ful death, personal injury, 
workers’ compensation, real 
estate, family law and litiga-
tion. He has filed or super-
vised property tax appeals 
in 21 states and has written 
and lectured on the topic of 
property tax reduction and 
property tax administration 
for commercial, residen-
tial and industrial property 
owners.

Prior to creating the Jef-
ferson City firm, Miller 
guided the national Golftax 
Group for Deloitte & Touche, 
LLP in Austin, Texas where 
that national property tax 
practice focused on prop-
erty tax oversight and re-

duction for commercial and 
industrial property owners 
in 30 states.

In 1991, he earned a bach-
elor of science in business 
administration with hon-
ors from Lincoln University 
and his Juris Doctorate from 
the University of Missouri 
Law School in 1999.  He is li-
censed to practice before the 
United States District Court 
for the Eastern and Western 
Districts of Missouri and he 
is an active member of The 
Missouri Bar, the Ameri-
can Bar Association and the 
Cole County Bar.

Miller is active in his 
community coaching youth 
sports; he is a member of 
the Concord Baptist Church 
in Jefferson City and he and 
his wife have two children. 
He also officiates NCAA DI 
and DII college basketball 
and is the current president 
of the Mid Missouri Referral 
Alliance.

Featuring:
• MudPie
• Lolita
• Periwinkle by Barlow
• ReSails

Formerly, OYC Ship Shop, the new 
Nautical Shoppe will o� er a larger 
selection of nautical home furnishings, 
gifts, lake and coastal accents, including:

• Wall Décor
   Globes &
   Instruments
• Decorative Accessories
• Nautical Jewelry
•  Apparel, Model Ships–

Economy to Museum 
Quality

(573) 552-8401 • 300 Yacht Club Landing Dr., Lake Ozark, MO 65049

New Name! New Location!

www.NauticalShoppe.comCheck out our New Location!

We’re STILL the Gift 
Headquarters for 

Boating Enthusiasts

New
Location

Now
Open!

Todd Miller will be taking over as 
Village of Four Season attorney 
in January 2015.
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pmplakeozarks.com  •  info@pmplakeozarks.com
1222 Lands’ End Parkway  •  Osage Beach, MO

573-302-1300 Scott FrisellaBonnie BurtonKevin Brown

We Put The Professional In 
Property Management

As the Developer and General Contractor 
of several Condominium Communities at the Lake, 

we understand the inner workings of your property like no other 
company can. You can trust Property Management Professionals, LLC 

for expertise in all areas of Property Management from infrastructure and 
building maintenance, to personal service and interaction 

with Homeowners. With 14 years of “Hands On – On Site” with Homeowners. With 14 years of “Hands On – On Site” 
experience we deliver with Professionalism. 

573-302-1300  •  1222 Lands’ End Parkway, Osage Beach  MO  65065  •  ProBuildLLC.com

ProBuild sets the standard for Excellence in Condominium, Multi-Family and Commercial 
construction at Lake of the Ozarks. Over the last 14 years, ProBuild has developed and built several of the 
Lake’s highest quality projects. We offer Clients a unique combination of Construction and Development expertise.

BRIDGE VIEW TRINITY POINTE LANDS’ END SUNSET PALMS

• Professional Design & Construction

• From Conception to Completion

• Superior Oversight & Management

• Result Driven for Success
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Partnering with our customers to create their perfect room 
and select the right products. Kitchen& Bath Products, 
Cabinetry, Countertops & Appliances

*one on one appointments available during and outside business hours
Osage Beach

924 Hwy 42
(573) 348-4464

dkbshowroom.com

Turn your

Reality
Vision

into

Kitchen & Bath

Estate Planning
Financial Planning
Retirement Planning
Tax Preparation
Tax Planning
Business Consulting

Accounting Services
Payroll Services

Employee Bene� ts
Audit & Review Services

Business Succession Planning
Accounting Software

Wilson, Toellner & Associates, L.L.C.

Certi� ed Public Accountants
& Business Consultants

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
YOUR PARTNERS IN PROGRESS

www.wtcpa.com

2729 Bagnell Dam Blvd. Lake Ozark, MO • 573-964-5739
810 S. Highway 5 • Camdenton, MO • 573-346-6822

“Insurance Talk”
with J.L. Brenizer of Golden 
Rule Insurance

Planning for the
New Year

Another year has come and 
gone so now it is time once again 
to make plans for the year ahead 
of us. So what are your plans? 

How will you make more mon-
ey for you and your family? How 
will you make more time to spend 
with your family? How will you 
make sure there is money to pay 
for your children to go to college? 

Wait… this sounds like most 
of our planning is for our family’s 
future and that is the way it should 
be. So let me ask you a question. 
What happens to your family if 
you are gone? Who will provide 
for their needs then?  

As you think about that, not ev-
ery need can be fixed with money.

But a lot of the problems they 
will face without you could be 
taken care of with a little planning. 
Planning like starting a life insur-
ance policy that will pay off your 
debts, make sure your children can 
go to college, and help pay the on-
going bills. 

Life insurance is the best way to 
guarantee your family will be able 
to continue their normal life style if 
you are gone.

Let’s talk about the different 
kinds of policies your can buy. 

Term life insurance is so 
inexpensive that everyone should 
consider it. The term policy is just 
that, it is for a term of years. There 
are different kinds of term policies. 
Most you just pay a premium until 
needed or for the number of years 
you choose. Now there are term 
policies that if you pay the premi-
um for the full term and don’t use 
it you will be returned every dollar 

you paid for it.
Whole life policies cost more 

but they are for your whole life-
time. These policies are designed 
to last for your whole life with a 
level premium no matter how old 
you get. They also accumulate 
cash that is yours if needed. 

Universal life insurance 
costs some where in between 
the term policy and whole life. It 
designed to give you a little more 
flexibility. You can vary the pre-
mium you pay at times if needed. 
So you might pay less if you need 
and then make up the difference 
next year. 

This is only a quick overview 
of the different styles of life poli-
cies available. For more informa-
tion contact a good life insurance 
agent and explain your planning 
for the future. They will be able to 
help you with the family financial 
needs. Now you can work on find-
ing more time to spend with your 
family.

JL Brenizer, LUTCF is a Certified 
Insurance Counselor with the Golden 
Rule Insurance Agency in Osage Beach. 
He can be reached at 573-348-1731 
for additional comments or questions.

J.L.  Brenizer, CIC, LUTCF

PRECISION
AUTO & TIRE SERVICE LLC

Inventory Reduction on All
Major Brands While They Last!

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233 1024 INDUSTRIAL DR.

OSAGE BEACH MO

HUGE TRUCKLOAD

TIRE SALE!
HUGE TRUCKLOAD

TIRE SALE!
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T H E  L O D G E
o f  F O U R  S E A S O N S

G O L F  R E S O R T ,  M A R I N A  &  S P A  S H I K I

315 Four Seasons Drive, Lake Ozark, MO

Party, Party, Party  
with the Lake’s hometown band  

Spontaneous Serendipity!

Celebrate 
New Year’s EveNew Year’s Eve

Reward your employees for a job well done.  

Sponsor a table of 10 for the price of 8!  

Call 800.THE.LAKE (843.5253) for information & pricing.

Lake Ozark looks to keep people from being ‘taken for a ride’
By Nancy Zoellner-Hogland

Fly-by-night taxicab opera-
tions have prompted the city of 
Lake Ozark to look into regulat-
ing the business.

According to Rachel Kellye, 
Lake Ozark city clerk, several 
complaints from customers 
spurred the action.

“People have called city 
hall to tell us they were told 
one price but when they got 
to their destination, the fare 

was actually much higher. We 
heard there were quite a few 
problems during Pub Crawl. 
As far as we know, none of the 
cab companies have meters in 
their cars so people are at the 
mercy of the driver,” she said. 
“The city doesn’t want to go 
overboard regulating this, but 
we do think we should estab-
lish some guidelines because it 
reflects on the city when tour-
ists are treated badly.”

At a November board of 
aldermen meeting, City Ad-
ministrator Dave Van Dee sug-
gested the board consider if a 
taxicab or limousine should be 
property equipped; if it should 
bear some sort of signage iden-
tifying it as a taxicab; if back-
ground checks should be run 
on drivers; if drivers should be 
required to obtain a commer-
cial license; and if rates and 
phone numbers should be dis-
played.

“Former Chief Maples 
brought this up some time ago. 
If you’re down on the Strip and 
we have an event or activity go-
ing on, we seem to get swarmed 
by folks who have suddenly be-
come taxis. They’ll write ‘Taxi’ 
on the side of their van and 
they’re picking people up,” Van 
Dee told the board, adding that 
there’s been some public con-
cern expressed over the prac-
tice. 

Because of that, he put to-
gether a list of points for the 
board to consider when draft-
ing an ordinance to regulate 
the business. One of the sug-
gestions includes making it 
unlawful to operate a taxicab 

within city limits without first 
obtaining a permit from the 
city. The suggested cost of the 

permit was $25. Anyone re-
questing a permit would be 
required to provide his or her 
name, residential and busi-
ness addresses for the past five 
years, and officer and director 
information if the business was 

a corporation; the applicant 
would be asked to provide in-
formation about any criminal 

violations, license revocations, 
suspensions, or judgments re-
sulting from negligent opera-
tion of a vehicle; information 
about past experience driving a 
taxicab; the number of vehicles 

continues on page 20

In contrast, the Metropolitan St. Louis Taxicab Commission, 
which includes traditional cabdrivers and cab company owners, regulates 
for-hire vehicles in St. Louis and St. Louis County. The Metropolitan St. Louis 
Taxicab Commission states its mission is to “ensure safe, reliable, high-quality 
transportation to the citizens and visitors of the St. Louis area. The Commis-
sion is dedicated to providing fair and equitable authority over the provision 
of licensing, regulation, and enforcement of vehicle for hire services that will 
contribute to the growth and image of the St. Louis Region.”

The commission regulates fares; it requires drivers to be licensed. Taxicab 
drivers are required to submit fingerprints to the Missouri State Highway Pa-
trol for a criminal background check and must also submit to a police record 
check. They are required to hold a valid class A through E, chauffeur’s license 
or CDL license and a taxicab, courtesy vehicle or premium sedan driver’s li-
cense. The fee for a parking operation shuttle, rickshaw or carriage license is 
$25; all other licenses are $100. Drivers are also required to pass a physical 
exam and a five-panel drug test from an approved facility.

Vehicles, which must be equipped with a taximeter, are also strictly regu-
lated. Regular vehicle inspections are required and taximeters must be in-
spected every 60 days.

Under the guidelines, owners must also present proof of insurance for each 
vehicle and all vehicles must possess a valid, permanent license plate.

Cab companies, their vehicles and drivers are all closely regulated in 
most major cities. Stock photo

PRECISION
AUTO & TIRE SERVICE LLC

Inventory Reduction on All
Major Brands While They Last!

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233 1024 INDUSTRIAL DR.

OSAGE BEACH MO

HUGE TRUCKLOAD

TIRE SALE!
HUGE TRUCKLOAD

TIRE SALE!
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Take 
Advantage

of our 3 Year 
Tax Review

 Today!

Bobby Medlin, CPA Adam Wolfe, CPA

Amy Messerli

Haley Homan, CPA Brett Rugen, CPA

Debbie Stahl

Jordan Fischer, CPA

Christine Dean, CB Patricia Higgins  Tammy Hoellering

“Connect with the Best!”“Connect with the Best!”

Income Tax Planning & Preparation
Financial Accounting & Reporting
Payroll Services
We listen to your needs

Real Estate Transaction: We can explain and handle
real estate transactions taxation

Estate Planning 
Business Set Up Including Entity Choice

A Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

Equity Styles
When you buy stocks, are you 

looking for growth or for value? 
For the uninitiated the question 
may seem nonsensical—everyone 
wants both growth and value, and 
large portions please! But these 
terms have a specifi c meaning to 
professional investors. The terms 
imply dramatically different risk 
profi les and expectations for rates 
of return on investments.

The traditional “value” investor 
seeks to invest in companies at rel-
atively low valuation levels. These 
bargain hunters of the investment 
world typically search for low ra-
tios of stock price to earnings (the 
price-earnings ratio, or P/E), or the 
book value (price-to-book value 
ratio, or P/B). They are hoping to 
discover investment opportunities 
“overlooked” by other investors, 
by the market as a whole. Very 
often these companies are out of 
favor on Wall Street and may be 
undergoing a restructuring or other 
transformation expected to “un-
lock” great future value. Patience is 
an attribute most often associated 
with value investors. Their patience 
may be rewarded with higher divi-
dend yields and lower risk of disap-
pointment.

Growth investors, residing at the 
other end of the spectrum, general-
ly pursue explosive growth of sales 
and earnings with little regard to 
price. The companies in which they 
invest typically sport high P/E’s, 
P/B’s and multiples of sales be-
cause their superior past records 
are well established. These Wall 
Street favorites can offer excite-
ment and above-market rates of 
return, and they tend to be young-
er fi rms in the fi elds of technology, 
communications and pharmaceuti-
cals. However, these characteristics 
tend to be accompanied by greater 
price volatility and risk of loss, es-
pecially when earnings soften.

Which approach is really bet-
ter? There have been a number of 
indices developed over the years 
to compare growth and value in-
vestments. Eugene Fama and Ken 
French developed the Fama-French 
Index, the results of which are 
published annually in the Ibbot-
son SBBI Classic Yearbook. In the 
Fama-French index, book value is 
divided by market capitalizations, 
with some adjustments. Value 
companies have a high book-to-

market ratio, while growth compa-
nies will have a low ratio. The 30% 
of companies with the highest ra-
tios constitute the value index, and 
the 30% with the lowest ratios will 
be the growth index. The middle 
40% is considered a blend of the 
two styles.

Over the past ten years, growth 
has slightly outperformed value, 
with a compound annual return of 
8% versus 7.5%. However, if one 
begins the examination in 2000, 
when the Internet bubble col-
lapsed, the picture changes. From 
2000 through 2013, value stocks 
had an annual compound return of 
just 0.3%, but that was far better 
than the -1.8% of growth stocks. 
One would expect that growth 
stocks would have higher highs 
and lower lows than value stocks, 
but this assumption has been 
wrong in recent years. Value stocks 
had their worst single year in 2008, 
with a loss of nearly 50%. But they 
handily beat the growth stocks in 
both 2012 and 2013, making up 
for the loss. 

Are you facing what could be a 
complicated fi nancial issue? We’re 
here to help! We have a team of 
investment professionals that in-
cludes portfolio managers that 
deal with these issues daily. Trenny 
Garrett is Senior Vice President at 
Central Trust & Investment Com-
pany, Lake Ozark. You can contact 
her at 573-302-2474 or visit www.
centrustco.com. Central Trust & 
Investment Company is affi liated 
with Central Bank of Lake of the 
Ozarks. 

Products and services offered by 
Central Trust & Investment Compa-
ny are not insured by the FDIC, are 
not deposits of or guaranteed by 
any depository institution or affi li-
ate bank and are subject to invest-
ment risks, including possible loss 
of the principal amount invested.

Trenny Garrett, J.D., CTFA

Get help understanding Obamacare at MU
Extension’s Health Insurance Education Initiative 
By Nancy Zoellner-Hogland

Open enrollment for insur-
ance provided through the 
Affordable Care Act began No-
vember 15 and will continue 
through February 15. Unless 
certain circumstances arise, 
those who don’t sign up during 
open enrollment, will have to 
wait another year to do so. To 
help citizens better understand 
their health insurance options 
and responsibilities under the 
law, the University of Missouri 
Extension in Camden County 
is holding a Health Insurance 
Education Initiative program. 
The class, which is free and 
open to the public, will be held 
from 6 to 7:30 p.m. Thursday, 
December 4 at the Camdenton 
Chamber of Commerce, 739 
West Hwy 54 in Camdenton. 

“I won’t be able to get real 
specific because each case var-
ies. However, I will be provid-
ing basic information on the 
program and then walking 
people through the process 
because it can be confusing,” 
said Melissa M. Bess, regional 

continued from page 1
running within two years. Mis-
souri’s Clean Energy District 
program was formed in Janu-
ary 2011 following the enact-
ment of the PACE Act of Mis-
souri (HB 1692) during the 2010 
legislative session.

Village officials said before 
voting on the Green Commu-
nity measure, trustees will first 
hold a public hearing to discuss 
the proposed voluntary annex-
ation of property belonging to 
the Lodge of Four Seasons. Im-
mediately following, the board 
will vote on the request.

City Administrator Tom 
Laird said when the Village 
boundaries were originally 
established in 1987, Missouri 
law required them to be no less 
than 4 miles from the bound-
aries of any existing munici-
palities. Consequently, not all 
of the Lodge property was in-
cluded. He said all the land on 
the right side of the main drive 
leading to the Lodge were in-
cluded in the Village but the 
land to the left was not. In addi-
tion, a small sliver of land to the 
west of the Lodge’s lower drive 
was left out. Under the annexa-

tion, all of the property would 
come into the Village, which 
would allow the municipality 
to start collecting sales tax rev-
enue from Avilla, the conven-
tion center and the marina.

Peter Brown, one of the own-
ers of the Lodge, asked the Vil-
lage to consider becoming a 
“green community.” Pickerill 
said the Lodge is undergoing 
a major remodel and wanted 
to take advantage of the sav-
ings offered through the PACE 
program. However, that would 
only be possible if the Village 

opted into the program.
The Lodge of Four Seasons 

was recently deemed “certified 
green” by the Missouri Hotel 
& Lodging Association, which 
lists specific initiatives that a 
hotel must complete in order 
to become certified as a green 
property. 

For more information on 
the program, visit www.mced.
mo.gov or call Pickerill at (866) 
554-4083 or email him at dpick-
erill@mced.mo.gov.

According to the Missouri Clean Energy District, the program 
provides multiple benefits to municipalities that participate in the 
PACE program:
• PACE provides unlimited capital resources to member communities
• The District is already established therefore no local effort or 

expense is required.
• Member communities bear no liability or administrative 

responsibility for program operation
• Significant job creation and or retention.
• Increased Property Values
• Increased Tax and Sales Revenue
• No Costs or Credit Risk for Participating Municipalities
• Encourages Investment by Property Owners
• Stabilization of Energy Costs for Constituents

Village considers special tax district
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price volatility and risk of loss, es-
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with a compound annual return of 
8% versus 7.5%. However, if one 
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when the Internet bubble col-
lapsed, the picture changes. From 
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had an annual compound return of 
just 0.3%, but that was far better 
than the -1.8% of growth stocks. 
One would expect that growth 
stocks would have higher highs 
and lower lows than value stocks, 
but this assumption has been 
wrong in recent years. Value stocks 
had their worst single year in 2008, 
with a loss of nearly 50%. But they 
handily beat the growth stocks in 
both 2012 and 2013, making up 
for the loss. 

Are you facing what could be a 
complicated fi nancial issue? We’re 
here to help! We have a team of 
investment professionals that in-
cludes portfolio managers that 
deal with these issues daily. Trenny 
Garrett is Senior Vice President at 
Central Trust & Investment Com-
pany, Lake Ozark. You can contact 
her at 573-302-2474 or visit www.
centrustco.com. Central Trust & 
Investment Company is affi liated 
with Central Bank of Lake of the 
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Products and services offered by 
Central Trust & Investment Compa-
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Is this How Your 

Parking Lot 

Looks in the 

Fall/Winter?

Are You Closing Shop for the Next 9 Months?

Stop! Don't Miss the 12,000+ People 
Coming to the Lake this Fall!

• Target your advertising dollars to the    
 audience that is ranked the # 3 travel 
 activity at the lake.
• Your message will reach over 30,000    
 tournament fisherman and hundreds of  
 thousands of LOZ fishing enthusiast
• 10,000 Fishing News Magazines will be • 10,000 Fishing News Magazines will be   
 distributed monthly to 100’s of key
 tourist areas

Fisherman are loyal and habitual 
customers, if you earn their 

business once, you will have 
a customer for life.

Get help understanding Obamacare at MU
Extension’s Health Insurance Education Initiative 
By Nancy Zoellner-Hogland

Open enrollment for insur-
ance provided through the 
Affordable Care Act began No-
vember 15 and will continue 
through February 15. Unless 
certain circumstances arise, 
those who don’t sign up during 
open enrollment, will have to 
wait another year to do so. To 
help citizens better understand 
their health insurance options 
and responsibilities under the 
law, the University of Missouri 
Extension in Camden County 
is holding a Health Insurance 
Education Initiative program. 
The class, which is free and 
open to the public, will be held 
from 6 to 7:30 p.m. Thursday, 
December 4 at the Camdenton 
Chamber of Commerce, 739 
West Hwy 54 in Camdenton. 

“I won’t be able to get real 
specific because each case var-
ies. However, I will be provid-
ing basic information on the 
program and then walking 
people through the process 
because it can be confusing,” 
said Melissa M. Bess, regional 

nutrition/health specialist and 
program integration facilitator 
for the extension. However, she 
said she hopes to have a local 
certified application counselor 
at the meeting to answer ques-
tions. “I’ll also be talking about 
some of the confusion out there 
caused by people starting up 
copycat websites like health-
care.com. People need to be es-
pecially careful when they are 
trying to enroll.”

This curriculum’s five sec-
tions cover the following top-
ics:

• Health insurance basics
• How the Affordable Care 

Act (ACA) has changed health 
insurance laws and how this 
may affect participants.

• Why health insurance is 
important.

• Basic health insurance 
terms participants need to un-
derstand.

• Coverage and payment op-
tions for individuals and fami-
lies.

• Options for getting health 
insurance coverage and details 

about Missouri’s Health In-
surance Marketplace (most of 
the Marketplace information 
is likely generalizable across 
states), including how the Mar-
ketplace works, types of plans, 
premium tax credits and cost-
sharing discounts, and how to 
get enrollment assistance.

• The range of health in-
surance options, including 
employer-sponsored insur-
ance, private insurance (or 
direct-purchase insurance), 
Medicare, Medicaid, and oth-
er options such as military or 
American Indian health in-
surance. The curriculum de-
scribes the benefits of health 
insurance and provides infor-
mation on the individual man-
date and the decision to not ob-
tain health insurance.

• Supplemental information 
for specific groups like seniors; 
near-retirees; women; young 
adults; college students; farm-
ers; veterans and military fam-
ilies; immigrants; and lesbian, 
gay, bisexual and transgender 
individuals) who may be spe-

cifically affected by certain as-
pects of the ACA.

• Employer-sponsored in-
surance: What employees 
need to know and nformation 
on employer-based insurance 
with a focus on the options for 
employees of various-sized 
businesses. While the focus 
is on what employees need to 
know, it is fairly thorough in 
terms of what employers need 
to know and could be a stand-
alone piece to be used in pre-
sentations to employer groups 
or in workforce development 
programming.

• Changes to Medicare - how 
it works and how it is affected 
by the ACA.

Pre-registration for the 
meeting is requested. To reg-
ister, call the Camden County 
MU Extension Office at 573-
346-2644 or email camdenco@
missouri.edu. The program is 
limited to the first 15 partici-
pants because of space con-
straints.

A website, at http://exten-
sion.missouri.edu/insure, pro-

vides educational materials 
and links to information on the 
plan. It also provides a map of 
Missouri educators who can 
provide local workshops and a 
calendar where you can learn 
about upcoming events in the 
area.

Although most believe full 
repeal of the law is unlikely, 
the ACA may see more chang-
es next year as Congressional 
power shifts to Republicans. 
The courts could also weigh 
in and, as a result, addition-
al changes could be handed 
down. Supreme Court justices 
have already ruled twice on the 
mandate and after the midterm 
elections announced it would 
hear another challenge that 
questions whether the federal 
government can give subsidies 
to Americans who purchased 
insurance through federally-
run health care exchanges. A 
section of the law states the 
subsidies are for those who buy 
insurance from an exchange 
established by the state.
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Lake Real 
Estate Sales 
Activity

The lake area real estate market 
has seen continuing recovery over 
the past year and 2014 brought a 
modest increase in home sales and 
values.  The latest updates from 
industry reports show positive 
indicators on a national front that 
I feel apply locally as well.

As I reported last month,  
the new home market is fi nally 
improving, as demonstrated 
by single-family housing 
starts¬—the number of privately 
owned housing units on which 
construction has begun. Single-
family starts in October were at 
the second-highest level in more 
than six years. Homebuilders are 
encouraged by this increase in 
activity, as builder confi dence 
also improved this month. The 
National Association of Home 
Builder’s Housing Market Index 
reached its second-highest level 
since November 2005, which 
was before the housing downturn 
began. The index reading is now at 
58, which is 7% higher than last 
year.

October broke the 11-month 
streak of year-over-year declines 
in total home sales. In October, 
we reached an annualized rate 
of 5.26 million sales, which was 
2.5% higher than last year. The 
pace of existing home sales has 
increased in six of the seven 
previous months.

The quality of sales is improving, 
with a substantial drop in the 
volume of distressed sales. If you 
look solely at good old-fashioned, 
non-distressed sales, October was 

up 2.6% over September and 
8.2% over last year. It’s beginning 
to look a lot like a recovery.

Tight supply remains a factor 
holding back the potential volume 
of home sales. The inventory of 
existing homes for sale fell 2.6% 
to 2.22 million homes, or 5.1 
months of supply at the current 
pace of sales. And while the pace 
of single-family construction is 
fi nally growing again, the growth 
is not enough to keep up with 
increasing demand.

The housing market’s positive 
momentum refl ects a substantially 
improving economy, and critical 
economic leading indicators point 
to even more growth ahead.

Michael has been selling real 
estate at the Lake of the Ozarks 
since 1981.  He is one of the most 
respected brokers in the area.  
If you would like to work with 
Michael in the sale or purchase 
of property, contact him at 
573.365.SOLD or cme@yourlake.
com  View thousands of lake area 
listings at www.YourLake.com 
$1 million plus homes at www.
LakeMansions.com   You can also 
view each months’ article, ask 
questions and offer your opinion 
on Michael’s real estate blog, 
www.AsTheLakeChurns.com

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files 

for publication consideration!

Great for staff, co-workers, family, teachers, and more.
Bonus gift cards are valid Jan. 1st through May 31st.

Catering available.
Let Baxter’s make your holiday party divine. Your place or ours.

The holiday gift that can’t go wrong... 
Baxter’s gift cards.

2124 Bagnell Dam Boulevard - Lake Ozark, MO 65049
T (573) 365.2669 F (573) 365.2686

www.BaxtersLakesideGrille.com

Purchase $100 in gift cards
and receive a $25 bonus gift card. 

Purchase $500 in gift cards
and receive a $150 bonus gift card. 

Bank Star One appoints David Salisbury
Bank Star One has an-

nounced the appointment of 
David Salisbury to the posi-
tion of senior loan officer in 
the bank’s Mortgage Lending 
Department.  He previously 
worked for Bank Star One 
from 2012 to 2013.

Salisbury has extensive ex-
perience in mortgage lending 
having served more than 37 
years in the banking indus-
try.

“We welcome David back 
to Bank Star,” says Gary Tu-
orto, senior vice president 
of the Mortgage Division of 
Bank Star One. “He will bring 
valuable experience to our 
team of lenders.  With mort-
gage rates still reaching near 
historic lows and real estate 
prices down, now is an ex-
cellent time to capitalize on 
great values at the Lake.”

Prior to working with Bank 
Star One, he served as branch 
manager and mortgage loan 
officer at US Bank in Ver-
sailles.  Other banking ex-
perience includes time spent 
with Central Bank of Lake of 
the Ozarks and Landmark 
National Bank.  He is a gradu-

ate of Missouri Western Uni-
versity in St. Joseph, Missouri 
with a B.S.in Education. 

Locally, David is a mem-
ber of the Elks Lodge #2705 in 
Laurie and has been a mem-
ber of the Laurie/Sunrise 
Beach Rotary. He and his wife 
make their home in Camden-
ton. 

Bank Star One is a subsid-
iary of the St. Louis-based 
BancStar Inc., a bank hold-
ing company with three bank 
charters, seven retail branch-
es and nearly $270 million in 
assets. 

Bank Star One has four 
branches: Fulton, New 
Bloomfield, Lake Ozark and 
Osage Beach; Bank Star of the 
BootHeel has two branches: 
Steele and Caruthersville; 

and Bank Star has one 
branch (Pacific).  All branch-
es are in Missouri. 

Bank Star One provides 
a full range of personal and 
business financial services, 
including checking, savings, 
remote deposit capture, cer-
tificates of deposit, safe de-
posit boxes, online banking 
and bill pay, mobile banking, 

construction loans, com-
mercial loans, SBA loans and 
consumer loans.  

Bank Star One is an active 
member in its’ communities 
and offers all forms of mort-
gage services, including fixed 
rate, adjustable rate, jumbo, 
construction, lot, home eq-
uity, interest only, second 
home, USDA, FHA and VA 
mortgage loans.  

For information on all 
Bank Star products, visit 
their website at            www.
bank-star.com or call 573-
365-BANK.  Bank Star One is 
a Member FDIC and an equal 
housing lender. 
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Lake Real 
Estate Sales 
Activity

The lake area real estate market 
has seen continuing recovery over 
the past year and 2014 brought a 
modest increase in home sales and 
values.  The latest updates from 
industry reports show positive 
indicators on a national front that 
I feel apply locally as well.

As I reported last month,  
the new home market is fi nally 
improving, as demonstrated 
by single-family housing 
starts¬—the number of privately 
owned housing units on which 
construction has begun. Single-
family starts in October were at 
the second-highest level in more 
than six years. Homebuilders are 
encouraged by this increase in 
activity, as builder confi dence 
also improved this month. The 
National Association of Home 
Builder’s Housing Market Index 
reached its second-highest level 
since November 2005, which 
was before the housing downturn 
began. The index reading is now at 
58, which is 7% higher than last 
year.

October broke the 11-month 
streak of year-over-year declines 
in total home sales. In October, 
we reached an annualized rate 
of 5.26 million sales, which was 
2.5% higher than last year. The 
pace of existing home sales has 
increased in six of the seven 
previous months.

The quality of sales is improving, 
with a substantial drop in the 
volume of distressed sales. If you 
look solely at good old-fashioned, 
non-distressed sales, October was 

up 2.6% over September and 
8.2% over last year. It’s beginning 
to look a lot like a recovery.

Tight supply remains a factor 
holding back the potential volume 
of home sales. The inventory of 
existing homes for sale fell 2.6% 
to 2.22 million homes, or 5.1 
months of supply at the current 
pace of sales. And while the pace 
of single-family construction is 
fi nally growing again, the growth 
is not enough to keep up with 
increasing demand.

The housing market’s positive 
momentum refl ects a substantially 
improving economy, and critical 
economic leading indicators point 
to even more growth ahead.

Michael has been selling real 
estate at the Lake of the Ozarks 
since 1981.  He is one of the most 
respected brokers in the area.  
If you would like to work with 
Michael in the sale or purchase 
of property, contact him at 
573.365.SOLD or cme@yourlake.
com  View thousands of lake area 
listings at www.YourLake.com 
$1 million plus homes at www.
LakeMansions.com   You can also 
view each months’ article, ask 
questions and offer your opinion 
on Michael’s real estate blog, 
www.AsTheLakeChurns.com

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

Sunday, December 14, 2014
Lodge of Four Seasons Campana Hall    |   7:00 PM

A Benefit Sponsored by the Christmas for Kids Committee, 
 Kiwanis Club of Ozark Coast and Lake Area Businesses.

Thank You to Our Corporate Sponsors:

All proceeds benefit underprivileged children in the Lake Area
 CADV, Wonderland Camp, Hope House, Big Bro./Big Sis., Lake Reg. Pediatrics, YMCA, Share the Harvest Food Pantry & Kid’s Harbor.

Must be 21 to enter. 

Please visit: www.lakeareachristmasforkids.com

1989 2014

For Reservations, Sponsorships, or More Information Call: Missy Martinette 365-2288, John Duba 692-0135,Maggie Brenizer 660-341-3305, 

$450.00 Table Sponsor 
Includes reserved seating for ten, ten admission tickets, 
10 drink tickets and entry to exclusive 6:00 pm VIP Party

$15.00/Person Donation
Plus a NEW Unwrapped Toy

($35/person donation for those attending without a toy)

Hors d’oeuvres • Cash Bar • Silent Auction • Entertainment

FEATURING:
Spontaneous Serendipity AND Captain Geech & The Shrimp Shack Shooters

Dealing with bad news and publicity about your business
Word of mouth and re-

ferrals have always been 
the most powerful forms of 
advertising. Today, social 
media and business review 
websites like Yelp, Yahoo, 
Google Reviews, and Angie’s 
List can instantly spread the 
word about a business to po-
tential customers you never 
dreamed existed.

While everyone wants fa-
vorable reviews, pleasing 
each and every customer is 
not always possible. Still, it’s 
a mistake to ignore negative 
reviews and descriptions of 
less-than-pleasant experi-
ences with your business. 

Whitney Lemon, a mem-
ber of Google’s Get Your 
Business Online Team, notes 
that in a recent edition of the 
American Express Global 
Customer Service Barometer, 
a consumer who has enjoyed 
a positive experience with a 
brand shares that experience 
with an average of 43 people. 
A consumer who has a nega-
tive experience with a brand 
or service tells an average of 

52 people.  
“In other words, negative 

experiences tend to move 
people into greater action,” 
Lemon said. “They want to 
spread the word farther, and 
make sure as many people 
find out about it as possible.” 

In some businesses like 
restaurants, negative reviews 
are almost expected. But they 
should never be brushed off. 
If the reviewer has a legiti-
mate complaint, take steps 
to remedy the problem im-
mediately. Though taking the 
discussion off of the public 
forum for speedier resolu-
tion may help, Lemon said a 
transparent strategy works 
best.  

“Use the same medium as 
the customer did to reply to 
their statement, even if you’re 
directing them offline for a 
resolution,” she said. “Future 
users who stumble across the 
information online will see 
your business is responsive 
and quick to resolve issues.” 

While some negative re-
views or comments may have 

merit, others may be inac-
curate or entirely wrong. To 
prevent wrong information 
from being perceived as fact, 
Lemon recommends calmly 
and respectfully open a dia-

logue with the user. 
“Many customers who 

leave negative feedback are 
mainly looking for recogni-
tion that their voice is being 
heard,” she said. “Addressing 
their concern and informing 

them of a way to be in touch 
with you, offline or online, 
to further the discussion and 
reach a resolution is usually 
appreciated.”

Use the same approach if 

misinformation about your 
business reaches the main-
stream media. Contact the 
media outlets that have run 
negative stories and respect-
fully request the opportunity 
to share your side of the story. 

Don’t just say “it’s wrong;” 
explain why the information 
is wrong and provide facts to 
back up your case.  

Depending on the seri-
ousness of the situation, you 
should also consult with an 
attorney and a public rela-
tions consultant with exper-
tise in handling bad news 
and crisis situations. This is 
also a must if the accusations 
are true. Don’t just hope the 
negative publicity dies down. 
People may not forget what 
happened quickly, but they’ll 
also remember that you took 
a sound, responsive strategy 
to address the situation and 
put things right. 

You’ll find a wealth of small 
business-related informa-
tion, resources, and training, 
plus free, confidential coun-
seling from more than 13,000 
business experts.  For more 
information contact the Lake 
of the Ozarks SCORE Chapter 
at www.LakeoftheOzarks.
SCORE.org, by e-mail at ad-
min.0493@scorevolunteer.
org or call 573-346-5441. 
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“Tax Time”
with Bobby Medlin CPA

Homeowner 
Tax Breaks

Your principal residence can pro-
vide multiple tax-saving opportuni-
ties that the average home-owner 
may not know about.  Being aware 
of these income tax breaks can save 
you income tax and help you build 
tax-free wealth.

The defi nition of principal resi-
dence is critical in many instances, so 
let’s get that established.  A person 
can only have one principal residence 
at a time.  Your principal residence 
is typically where you spend more 
time than you spend at any other 
residence.  Other variables help es-
tablish which home is your principal 
residence including where you are 
registered to vote, where your per-
sonal vehicles are registered, where 
you receive your mail, where your 
church and social club memberships 
are located, and in which jurisdiction 
your driver’s license is issued.  The 
more factors that point to a certain 
home, the more likely that home is 
your principal residence.

Since May of 1997, one of the 
largest exclusions from income is 
that of the sale of your principal resi-
dence.   If, on the date of sale of your 
residence, you have owned the home 
and used the home as your principal 
residence for days totaling at least 
two years out of the prior fi ve years, 
the gain from the sale is excluded 
from income, up to $250,000 for 
single taxpayers and up to $500,000 
for married taxpayers fi ling a joint tax 
return.  This provision can be used to 
exclude gain from the sale of a princi-
pal residence as long as you haven’t 
taken the exclusion in the prior two 
years.   Keep in mind, that your main 
home could be a houseboat, mobile 
home, condo, or apartment.

Another key exclusion from in-
come is the rental income from a resi-
dence you own and use personally if 

the home is rented for less than 15 
days during the tax year.  The income 
isn’t taxable and you can still deduct 
the property taxes and mortgage in-
terest on Schedule A Itemized Deduc-
tions on your tax return.

Business owners take note.  If 
your home is used for business meet-
ings or business outings, your busi-
ness may be able to rent the home 
for the day and gain a tax deduction.  
As long as the home is rented for 
less than 15 days during the year, the 
income is still tax free to you.  Busi-
nesses operated as a sole proprietor-
ship are not eligible for deducting 
rent paid to the sole proprietor, but 
could deduct rent paid to the spouse 
of the sole proprietor.  Businesses 
operated as a partnership or corpora-
tion should be eligible to deduct rent 
paid for the use of a home owned by 
a partner or shareholder.  As always, 
the business should keep records of 
the business use including event and 
meeting agendas and attendance re-
cords and a written rental agreement 
should be maintained.

Home ownership is a great way to 
build wealth and knowing the key tax 
provisions can save you money.  IRS 
Publications 523, 527, 530 and 587 
are great resources for learning which 
provisions may apply for you.

Bobby Medlin CPA has offi ces in 
Tipton, California and Lake Ozark. 
Bobby can be reached by phone at 
573-365-9400 or online at www.
bobbymedlincpa.com

Bobby Medlin, CPA

A Division of First State Bank, NMLS # 41668

...over 147 years as a community lender 
Your  Trusted Lake Lender  

Michael Lasson
(573) 302-0909

NMLS # 493712

573-365-LOAN | www.fsb�nancial.com
2265 Bagnell Dam Blvd. | Lake Ozark, MO 65049

Bob O’Steen
(573) 746-7214

NMLS # 332983

Newcomers/Longtimers Club January Events
Ne w c ome r s /L on g t i me r s 

Cards and Games 
Thursday, January 8
Osage National Golf Club
400 Osage Hills Road  Lake 

Ozark, MO 65049 
Cards and Games Events is 

held the 1st Thursday of each 
month October through May 
at various locations around 
the lake.  Registration begins 
at 9:30am with play beginning 
promptly at 10:00am and run-
ning to 3:00pm.  Attendees play 
bridge, canasta and other board 
games, by request so if you have 
a favorite just let us know.  You 
do not need to be an experi-
enced canasta player to attend.  
Experienced players are always 
on hand to assist those new to 
the game.

Lunch is $16.00 including 
gratuity.  Advanced reserva-
tions are required.  Reserva-
tions or cancellations must be 
made by 6pm on the Sunday 
prior to the event.  For reserva-
tions contact Elaine Moore at 
mooreelaine46@gmail.com or 
call 365-5806. 

 For additional information 
visit  www.newcomerslongtim-
ers.com

Ne w c ome r s /L on g t i me r s 
Dining Out 

Sunday, January 11
Old Kinderhook
20 Eagle Ridge Road  Cam-

denton, MO 65020
Dining Out is a social evening 

with spouses and friends held 
once a month at various res-
taurants, wineries and venues 
around the lake.  January’s Din-
ing Out will be held at Old Kin-
derhook’s Trophy Room with its 
gorgeous views and warm am-
bience.  Social hour, with cash 
bar, begins at 6 pm and dinner is 
served at 7 pm.  

Cost is $32 and includes your 
choice of truffle scented roasted 
1/2 Amish chicken, 6oz. filet mi-
gnon or Parmesan herb encrust-
ed trout. Dinner also includes 
vegetables, rolls, dessert and tea 
or coffee.   A reservation(s) and 
payment is required no later 
than Monday, January 5th.  One 
lucky diner will win a gift cer-
tificate for a two night stay at the 
Lodge at Old Kinderhook open-
ing 2015.

Please make checks pay-
able to Newcomers/Longtim-
ers and indicate your choice of 
entrée(s).  Mail checks to Katy 
Kirn at 1385 Arbor Ct., Osage 

Beach, MO. 65065.
For additional information 

call Katy Kirn at 573-693-9304 or 
Barb McGee at 573-220-1147.

Ne w c ome r s /L on g t i me r s 
Luncheon Meeting 

Thursday, January 15th 
Camden on the Lake, Gravois 

Room
Bittersweet, Lake Ozark, MO
The January luncheon will 

be held at Camden on the Lake.  
The social portion of the lun-
cheon begins at 11am with a 
business meeting at 11:30 and 
lunch at 12:00 noon.  Lunch will 
be followed by a performance of 
the Greater Lake Chorale under 
the direction of Michael Linde-
man.

The Greater Lake Area Arts 
Council sponsored the develop-
ment of the Greater Lake Area 
Chorale in 1994.  The Chorale 
presented a spring and fall con-
cert that season and has con-
tinued to do so throughout the 
years.  There have been several 
directors over the years, with 
current director, Michael Lin-
deman, beginning his term in 
2002.

For additional information 
visit www.newcomerslongtim-
ers.com    

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files 

for publication consideration!
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Be careful when making online purchases
By Nancy Zoellner-Hogland

It’s Christmas shopping 
season – a time when many 
are searching classified ad-
vertising websites and online 
garage sale sites and stores 
in order to find that “perfect 
gift” at an affordable price. 
Unfortunately, just as many 
illegal scams are operating, 
trying to steal those shop-
pers’ money.

The FBI is warning online 
holiday shoppers need to be 
especially careful.

According to the FBI, the 
Internet Crime Complaint 
Center (IC3) has received 
thousands of complaints re-
garding criminals targeting 
online consumers by posting 
false advertisements for high 
priced items such as auto-
mobiles, boats, heavy equip-
ment, recreational vehicles, 
lawn mowers, tractors, and 
other “large ticket” items. 
These complaints total more 
than $20 million in reported 
losses. 

The scam initiates when 
the criminals post a false ad-
vertisement offering the item 
for sale. The advertisement 
usually includes a fraudu-
lent photo to entice the con-
sumer to purchase the item. 
Within the advertisement, 
the criminal includes a con-
tact telephone number. The 
consumer leaves a message 
and the perpetrator responds 
via text message. The text 
message normally requests 
that the consumer provide an 
e-mail address. Once the e-
mail address is provided the 
consumer is sent additional 
details to include multiple 
images of the item for sale. 
The perpetrator provides 
logical reasons for offering 
the item at such a discounted 
price such as moving to an-
other location; therefore, the 
item needs to be sold quickly; 
the sale was part of a divorce 
settlement; or overseas de-
ployment. 

Consumers normally ne-
gotiate a price. Many scam-
mers advise the consumer the 
transaction will be conducted 
through eBay to ensure a safe 
and easy transaction. In real-
ity the scammer is only pre-
tending to use eBay. The con-
sumer receives a false e-mail 
that appears to be legitimate 
from eBay providing instruc-
tions on how to complete the 

transaction. The perpetrator 
provides the consumer with 
all the information necessary 
to complete the wire trans-
fer - the bank account name, 
address, and account num-
ber. The scammer provides a 
fraudulent toll-free eBay cus-
tomer service number for the 
consumer to use when they 
are ready to wire the money. 
These numbers were also 
used by many victims to con-
firm a successful wire trans-
fer or to check transaction 
status and shipping informa-
tion. After the transaction, 
the consumer is sent a false 
eBay confirmation e-mail 
that includes the fraudulent 
transaction or confirmation 
number and the expected de-
livery date of the item. 

Any follow-up calls, text 
messages or e-mails to the 
perpetrator(s) are normally 
ignored and many victims 
report the toll-free customer 
service telephone numbers 
provided are constantly busy. 
As a result, the consumer 
never receives the purchased 
item(s) and suffers a financial 
loss. 

The FBI recommends that 
consumers ensure they are 
purchasing the actual mer-
chandise from a reputable 
source by verifying the legiti-
macy of the seller. Below are 
some consumer tips when 
purchasing items online: 

• Use search engines or 
other websites to research the 
advertised item or person/
company selling the item. 

• Search the Internet for 
any negative feedback or re-
views on the seller, their e-
mail addresses, telephone 
numbers, or other searchable 
identifiers.

• Research the company 
policies before completing 
a transaction. For example, 
ensure the seller accepts pay-
ments via credit card as eBay 
does not conduct wire trans-
fers and only uses PayPal to 
conduct transactions.

• Be cautious when re-
sponding to advertisements 
and special offers or when 
dealing with persons/compa-
nies from outside the country. 

• Maintain records for all 
online transactions.

Central Bank of Lake of the 
Ozarks also provided online 
shopping tips for consumers. 

• When making purchases 

with a debit card, open a sep-
arate account from your main 
checking account, tie a debit 
card to it and only transfer 
over enough to cover your 
purchase. This way it you 
have fraudulent activity or 
someone uses your card they 
do not have access to your 
main account. 

• When making online pur-
chases, be sure to use a secure 
web connection. Anytime you 

are inputting your personal 
information, such as bank-
ing@home, debit card num-
bers, etc. you want to make 
sure you are using a secure 
connection and not a shared 
WIFI connection. This will 
help prevent fraudsters from 
piggybacking as you enter 
your personal information. 

• If all these tips fail, cus-
tomers of Central Bank have 
60 days from their statement 

cycle to dispute a debit card 
charge. Call the bank im-
mediately upon suspicion of 
fraud to report the problem.

Consumers who suspect 
they are victims of an Inter-
net-related crime should file 
a complaint with the FBI’s In-
ternet Crime Complaint Cen-
ter at www.IC3.gov. 
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Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

Enjoy a Stress-Free 
Holiday Season with 
these 5 Budgeting Tips

The Holidays can be a stressful 
time of year. You’re trying to balance 
the extra expense of extravagant 
foods and Christmas gifts with 
your monthly expenses such as car 
payments and your mortgage at the 
Lake of the Ozarks. These tips from 
the Mortgage Market Guide will 
help you budget for a stress-free 
holiday season!
1. Examine Last Year’s 
Spending. 

Before you start this year’s holiday 
shopping, review what you spent last 
year.  Take out your old credit card 
receipts or bank statements and add 
up the extra holiday expenses.  Be 
sure to include everything from gift 
wrap and cards to entertainment 
and food, in addition to the actual 
presents you purchased for others. 
2. Evaluate Those Past 
Purchases. 

Of those purchases last year, how 
many of them could you try to avoid 
this year?  Can you reduce your gift 
buying list or reduce the amount you 
spent on each of those gifts?  Being 
less extravagant with your purchases 
and hunting for the best bargains 
can help you avoid debt this holiday 
season.
3. Create a Budget for This 
Year. 

Once you have an idea of what 
you spent last year and what you’re 
going to need to buy this year, start 
setting up a budget.  Your budget 
should be based on money you 
currently have, not on how much 
you can borrow.  If your income or 
expenses have changed in the last 
year, be sure to account for that as 
you’re budgeting.  You don’t want be 
struggling to make payment on your 
home loan at the Lake of the Ozarks 
come January. 
4. Create a Detailed Shopping 
List. 

Once you have your budget, use 
it to create a detailed shopping list.  
You’ll need a list of recipients along 
with columns for the gifts you intend 

to buy and how much you can spend 
on each.  As you shop, keep track of 
your spending by marking it on the 
list.  If you overspend on one gift, be 
sure to make up the difference on 
another so you don’t end up over 
budget. 
5. Avoid Impulse Buying. 

Watch out for impulse shopping; it 
can easily ruin your good intentions.  
Don’t do anything “last minute,” as 
that is always more expensive.  You 
need time to shop around for the 
best deals.  It’s tempting to look at a 
budget as a restriction, but honestly 
its there for your own protection.

By planning in advance, you can 
give yourself the gift of a fi nancially 
stress free holiday!  As your Lake of 
the Ozarks mortgage lender, I under-
stand the importance of fi nances.  
If I can help you in any way with a 
home loan or refi nancing, please 
don’t hesitate to call me at 573-746-
7211.  I’ll discuss fi nancing options, 
offer competitive interest rates and 
back it up with the fi rst class service 
you deserve!   

For Lake area news, resources and 
tips on fi nancial services, please 

LIKE my Facebook Page, Follow 
me on Twitter or Connect on Linke-
dIn 

Michael Lasson
Sr. Residential Mortgage Lender
NMLS #: 493712
2265 Bagnell Dam Blvd, Suite B
PO Box 1449
Lake Ozark, MO 65049
Direct:  (573) 746-7211
Cell: (573) 216-7258
Fax: 866-397-0138
Email:  mlasson@fsbfi nancial.com

Golden Rule Insurance 
has gone mobile!

Conveniently 
contact us with 
the touch of
a button or easily 
submit claims or 
policy changes 
whenever works 
best for you.

4065 Osage Beach Parkway, Suite 1 Osage Beach, MO 65065 
573.348.1731 | www.GoldenRuleInsurance.com

Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks

LLC

Owens Ranch Stables was wel-
comed with a ribbon cutting re-
cently by the Lake West Cham-
ber.   Call 573-434-9430. Check 
out their website at www.ow-
ensranchstables.com Pictured 
left to right are: Duane & Connie 
Lowe, Ambassadors; Terry Clay-
ton,  Kay Baker,  Mary Jo Doores,  
Laurie Peretic,  Amber Schmidt,  
Deborah Buscher,  Marcia Noel, 
Debra Owens mother; Chris An-
derson,  Brad Deters,  Mark Lar-
son, ranch manager; Debra Ow-
ens, owner; Karen Arnold,  Kelli 
Case, Mike Myers,  Dennis Devine, 
Kyle Renfro, Chris O’Connor and 
John Wheeler.

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files 

for publication consideration!
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Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

Enjoy a Stress-Free 
Holiday Season with 
these 5 Budgeting Tips

The Holidays can be a stressful 
time of year. You’re trying to balance 
the extra expense of extravagant 
foods and Christmas gifts with 
your monthly expenses such as car 
payments and your mortgage at the 
Lake of the Ozarks. These tips from 
the Mortgage Market Guide will 
help you budget for a stress-free 
holiday season!
1. Examine Last Year’s 
Spending. 

Before you start this year’s holiday 
shopping, review what you spent last 
year.  Take out your old credit card 
receipts or bank statements and add 
up the extra holiday expenses.  Be 
sure to include everything from gift 
wrap and cards to entertainment 
and food, in addition to the actual 
presents you purchased for others. 
2. Evaluate Those Past 
Purchases. 

Of those purchases last year, how 
many of them could you try to avoid 
this year?  Can you reduce your gift 
buying list or reduce the amount you 
spent on each of those gifts?  Being 
less extravagant with your purchases 
and hunting for the best bargains 
can help you avoid debt this holiday 
season.
3. Create a Budget for This 
Year. 

Once you have an idea of what 
you spent last year and what you’re 
going to need to buy this year, start 
setting up a budget.  Your budget 
should be based on money you 
currently have, not on how much 
you can borrow.  If your income or 
expenses have changed in the last 
year, be sure to account for that as 
you’re budgeting.  You don’t want be 
struggling to make payment on your 
home loan at the Lake of the Ozarks 
come January. 
4. Create a Detailed Shopping 
List. 

Once you have your budget, use 
it to create a detailed shopping list.  
You’ll need a list of recipients along 
with columns for the gifts you intend 

to buy and how much you can spend 
on each.  As you shop, keep track of 
your spending by marking it on the 
list.  If you overspend on one gift, be 
sure to make up the difference on 
another so you don’t end up over 
budget. 
5. Avoid Impulse Buying. 

Watch out for impulse shopping; it 
can easily ruin your good intentions.  
Don’t do anything “last minute,” as 
that is always more expensive.  You 
need time to shop around for the 
best deals.  It’s tempting to look at a 
budget as a restriction, but honestly 
its there for your own protection.

By planning in advance, you can 
give yourself the gift of a fi nancially 
stress free holiday!  As your Lake of 
the Ozarks mortgage lender, I under-
stand the importance of fi nances.  
If I can help you in any way with a 
home loan or refi nancing, please 
don’t hesitate to call me at 573-746-
7211.  I’ll discuss fi nancing options, 
offer competitive interest rates and 
back it up with the fi rst class service 
you deserve!   

For Lake area news, resources and 
tips on fi nancial services, please 

LIKE my Facebook Page, Follow 
me on Twitter or Connect on Linke-
dIn 

Michael Lasson
Sr. Residential Mortgage Lender
NMLS #: 493712
2265 Bagnell Dam Blvd, Suite B
PO Box 1449
Lake Ozark, MO 65049
Direct:  (573) 746-7211
Cell: (573) 216-7258
Fax: 866-397-0138
Email:  mlasson@fsbfi nancial.com

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

PRECISION
AUTO & TIRE SERVICE LLC

Inventory Reduction on All
Major Brands While They Last!

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233 1024 INDUSTRIAL DR.

OSAGE BEACH MO

HUGE TRUCKLOAD

TIRE SALE!
HUGE TRUCKLOAD

TIRE SALE!

Focus on the Road 
Winner Announced

Heather Stephens of Jef-
ferson City, Mo., pledged to 
focus on the road and not 
drive distracted. On Thurs-
day evening, as a result of that 
pledge, she won a new car just 
in time for the holidays.

A 2014 Ford Focus from Joe 
Machens Ford was awarded 
to Stephens at the Machens 
dealership in Jefferson City 
as part of an awareness cam-
paign to keep drivers atten-
tive behind the wheel. The 
Missouri Coalition for Road-
way Safety teamed up with 
Machens Ford and KRCG-TV 

to sponsor the “Focus on the 
Road” campaign.

“No conversation or text 
is worth the risk of a crash, 
said Dr. Leanna Depue, ex-
ecutive chair of the Missouri 
Coalition for Roadway Safe-
ty. “When you’re behind the 
wheel, there is no more im-
portant activity than being 
focused on the road.”

For more information 
about staying focused on the 
road, visit www.saveMOlives.
com, or find them on social 
media at Save MO Lives.
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Managing Rental Property
How can I maximize 
my Vacation Rental 
Property?

Understanding our vacation rental 
season is the key to maximizing your 
property.  Since we have a very unique 
vacation season here at the Lake of 
the Ozarks, properly understanding 
that season can help you be more 
successful in your vacation rental 
ownership experience.  

Effectively the rental season at 
the Lake runs from Memorial Week-
end through Labor Day Weekend.  
This past year 83% of all our rent-
als occurred during that time period.  
Within that rental season there is a 
nine week “prime” rental season that 
runs from the middle of June through 
the middle of August.  64% of all our 
rentals occurred during that short 
time frame.  Compared with many 
other vacation areas this is a very 
short rental season.  Once you real-
ize that 83% of all your rentals may 
occur in the span of 15 weekends, 
which represents only 29% of the 
entire year, you can prepare for that 
short rental season.

During the prime season don’t be 
so quick to give discounts.  During 
those nine prime weeks there is very 
little availability around the Lake, so 
there is not much need to discount. 
Also try to avoid shorter rentals dur-
ing that time.  Depending on the size 
(number of bedrooms) of your prop-
erty, especially larger properties (four 
bedrooms or more) you should not 
take a two night rental.  In 2013 our 
larger homes averaged 4.31 nights 
per rental.  So taking a two night rent-
al would mean giving up 50% of your 
potential income during that period.

If you are going to discount, do 
so wisely.  Obviously you will have to 
discount during the winter months 
where almost any rental is like found 
money.  During the spring and fall, 

prior to Memorial Day and after La-
bor Day you may have to discount to 
compete with other rental properties.  
During the summer a good time to 
discount is during the week.  If you 
typically only fi ll up the weekends 
then discounting Monday through 
Thursday may increase your rentals 
and fi ll your unoccupied nights.  

The other way to maximize your 
property is by ensuring you have what 
the vacationing public is looking for in 
a rental.  These days you need to have 
wifi , fl at screen TVs, an updated nice 
looking décor and everything needs 
to be in good working order.  If not, 
potential guests will pass you over for 
places that look nicer and that have 
better amenities.  It is also important 
to build your repeat business clientele.

If you’re in the market and look-
ing for a great rental property or think 
you might have a great potential rent-
al property, don’t hesitate to give me 
a call.  I would love to speak with you!  
Happy renting and have a great day!

Russell Burdette is the owner of 
Your Lake Vacation, a professional va-
cation rental management company 
at the Lake of the Ozarks since 1986.  
If you would like more info on rent-
ing your home or condo as a vacation 
rental, please call 573-365-3367 or 
e-mail russell@yourlakevacation.com. 

Russell Burdette

1100 Bluff Drive • Osage Beach

573-302-0229
 "Quality Repair with

People Who Care"

The Ice at Old Kinderhook to open
Old Kinderhook would like 

to announce the grand open-
ing of The Ice at Old Kinder-
hook on December 4, 2014. The 
Ice, an outdoor pond hockey 
sized ice rink, will be the only 
rink at the Lake of the Ozarks. 
Located just five minutes west 
of Camdenton at the Old Kin-
derhook Golf Resort. 

The Ice will offer public skat-
ing seven days a week with ses-
sions starting at 4:00pm Mon-
day thru Friday and 10:00am 
to 10:00pm on Saturday and 
Sundays. The rink is nestled 
between the Tom Weiskopf sig-
nature designed championship 
golf course, the award winning 
Trophy Room restaurant and 
the new Lodge at Old Kinder-
hook, offering 84 spacious 

rooms opening in early 2015. 
Grand opening festivities 

will begin at 4:00p.m. with mu-
sic featuring Shawn C, a holi-
day dance demonstration by a 
local dance studio, autograph 
and meet and greet session 
with Ken Morrow; President of 
KC Ice, four time Stanley Cup 
Champion and 1984 Miracle 
on Ice Olympic Gold Medalist, 
a pond hockey demonstration 
and a complimentary perfor-
mance by the Mizzou Synchro-
nized Figure Skating Club. Free 
open skating will be available 
between demonstrations. 

The Ice will offer seasonal 
skating along with cozy fire pits 
for roasting S’mores and hot 
chocolate available at the new 
cabana. S’mores with Santa 

will be offered on Saturdays 
throughout the holiday sea-
son from 10:00am to 2:00pm 
and 1:00pm to 3:00pm Sun-
days. Pond hockey leagues will 
be forming along with skate 
lessons. During the summer 
months, The Ice will transform 
into The Sand at Old Kinder-
hook, which will include two 
full size sand volley ball courts, 
which adds another new ame-
nity to the Old Kinderhook de-
velopment. 

Contact Information: info@
oldkinderhook.com, events@
oldkinderhook.com or Danielle 
Cornelius: Event Coordinator 
@ (573) 317-3587 or Jeff Carroll: 
Director of Business Develop-
ment, jcarroll@oldkinderhook.
com.

continued from page 11
and complete descriptions of 
each vehicle to be used in the 
taxicab business; and any in-
signia to be used to designate 
the taxicab service.

The talking points also 
spelled out reasons the appli-
cations could be denied and 
suggested inspections by the 
police department that would 
look at safety issues as well as 
maintenance, cleanliness and 
body damage that would in-
terfere with the safe operation 
of the vehicle and comfortable 
transport of the passenger. 
Under the suggested guide-
lines, permit holders would be 
required to maintain a pub-
licly listed telephone number 
and have someone available 
between 8 a.m. and 5 p.m. 
Monday through Friday to re-
ceive reports of lost articles, 
complaints, injuries and re-

lated matters. Permit holders 
would also be required to file 
a monthly report with the city 
that listed all drivers employed 
during the preceding month.

Kelley said since the No-
vember 11 meeting, she’s heard 
from only two taxicab driv-
ers – one who supported the 
city’s efforts and even asked for 
stricter measures and another 
who felt the city was “going af-
ter” drivers.

“I explained to him that we 
were not interested in hurting 
the businesses, we just wanted 
to make it safe for the passen-
gers and wanted to do what 
we could to make sure people 
weren’t getting gouged. After I 
talked to him about some of the 
guidelines that were discussed 
at the meeting, he seemed to 
agree that they were a good 
idea,” she said.

Kelley said the matter prob-

ably won’t come up for a vote 
until December.

Osage Beach City Adminis-
trator Jeana Woods said other 
than being required to obtain 
a business license if the taxi-
cab service is based inside city 
limits, they have no regulations 
covering the business. The city 
of Sunrise Beach, however, is 
considering adopting an ordi-
nance after it was requested by 
TNA Designated Driving Ser-
vice owners Aaron and Theresa 
Ethridge. At a November board 
meeting, the couple, who has 
been operating at the Lake for 
eight years, said several taxicab 
companies were operating un-
der less than safe conditions. 
Theresa said she knew of drug 
use by passengers, “crazy” 
driving by taxicab drivers who 
do not have the required chauf-
feurs’ license or liability insur-
ace and price gouging.

“Taken for a Ride”

Bank Star elects Lorenz to Board
Gary Lorenz, owner of Lake 

Printing, has been elected to 
the Board of Directors of Bank 
Star One.

“Gary’s presence on our 
Board will bring added 
strength and experience to a 
wonderful group of dedicat-
ed business and community 
leaders from the four markets 
served by Bank Star One,” said 
Joseph C. Stewart III, president 
and CEO of the bank.  

Lorenz is a long-time owner 
of Lake Printing and its pre-
decessor Color Art at the Lake.  

His entire career has been 
in the printing business—46 
years with Color Art out of St. 
Louis, then here at the Lake 
both as Color Art and as Lake 
Printing. 

He has served on the boards 
of the St. Louis Area Boy Scouts 
and the Make-A-Wish Founda-
tion.  

Bank Star One is a subsidiary 
of the St. Louis-based BancStar 
Inc., a bank holding company 
with three independent bank 
charters, seven retail branches. 
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Your Lake Vacation
4571 Osage Beach Parkway, Suite A • Osage Beach, MO 65065
573-365-3367 • 877-284-0267 • www.yourlakevacation.com
www.knollsresort.com • www.lazydaysrentals.com

Vacation Rental Management
Serving the Lake since 1986

Over 100 vacation homes and condos 
located in Osage Beach, Lake Ozark, 
Horseshoe Bend, Camdenton and on 

the North Shore
Now in our new location at 4571 Osage 

Beach Parkway, Suite A next to Vista 
Grande across from the outlet mall.

Now
Accepting 

Waterfront Homes 

And Condos in the 

Osage Beach, Horse-

shoe Bend & North 

Shore areas!

MAY/JUNE 2014   $5.99
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Magnificent & Masterful Kitchens

COACH  GARY PINKEL
The leadership of Pinkel, his staff and seniors 

took the Tigers to historic heights in MIZZOU 

Football. In honor of these accomplishments, 

Pinkel has been named Honorary Chairman 

of HK’s Annual Benefit Golf  
Tournament.
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Pick up L•O PROFILE’S newest  issue statewide 
or visit www.loprofile.com to download!

Tues. - Fri. 9-5:30 Sat. 10-4:30 • Closed Sun. & Mon.
108 High St. • Jefferson City

www.divinitygiftshop.com

Divinity Religious Gift Shop

573-636-5470

Over 150 Pieces Available - building Nativity 
Scenes for Grandchildren and God Children

The Largest Collection of
Fontanini Collectible

Series in Central Missouri

The Largest Collection of
Fontanini Collectible

Series in Central Missouri

continued from page 6
Jeana Woods said that dur-

ing budget meetings, the board 
had set aside up to $10,000 for 
cooperative advertising but 
had said they wanted to see a 
detailed plan of action before 
committing it all to the TCLA. 

“I think everyone feels we 
got a great deal and good re-
sults. I think the board would 
like to see more in the St. Louis 
area if we’re going to expand 
our advertising budget,” she 
said, adding that all advertis-
ing will promote the city as a 

whole. The board will vote on 
the 2015 budget in December.

In the meantime, the city 
hopes to attract more people 
to the city this December with 
its Christmas light display in 
the city park off Hatchery Road 
and along the Osage Beach 
Parkway. The light park will 
begin on November 29, the Sat-
urday after Thanksgiving, and 
run through New Year’s Day. 
The park will be free and open 
from dusk to 9 p.m. Wednesday 
through Sunday and closed 
Monday and Tuesday.

Osage Beach gets 
massive return



Lake of the Ozarks Business JournalDecember, 2014Page 22

277 LOWER BUSINESS PARK ROAD • LINN CREEK, MO 65052
(573) 525-0490 • CULLIGANPRO.COM

2 WEEK
FREE TRIAL
CULLIGAN

®

 BOTTLED WATER SERVICE

*Yep, it’s free. Includes cooler and 10 gallons of water. Limited time offer. Dealer participation may vary.

NO COST!  NO OBLIGATION!

*

Wall Coverings By DesignWall Coverings By DesignWall Coverings By Design

Repainting • lnterior/Exterior
Wallpaper Installation

Wallpaper Removal
Light Texturing

Insured • Experienced •Free Estimates
All Work Guaranteed
Michael W. Cooley

573-378-7335 Versailles, MO

Protect your Business
with Missouri’s #1

Commercial/Business Insurer!  

3515 Osage Beach Pkwy, Ste 204
www.lakeoftheozarksinsurance.com

nreid@Amfam.com • 573-348-5451

NATHAN REID AGENCY, LLC

American Family Mutual Insurance Company, 6000 American Parkway, Madison WI  53783  3204 08/14  exp. 07/15 

Lake Regional’s Hunter Promoted 
to Director of Nursing

Melissa Hunter, R.N., MSN, 
has been named Lake Regional 
Health System’s director of nurs-
ing. Hunter, who assumed the 
role Nov. 17, previously served 
as the hospital’s Emergency De-
partment manager for 10 years.

“Throughout her career at 
Lake Regional, Melissa has dem-
onstrated leadership and a dedi-
cation to clinical excellence,” 
said Michael E. Henze, chief ex-
ecutive officer of Lake Regional 
Health System. “In her new role, 
I believe she will continue that 
commitment to providing ex-
ceptional health care, and I am 
pleased to welcome her to the 
administration team.”

As director of nursing, Hunter 
will oversee the hospital’s nurs-
ing units and nursing adminis-
tration, a total of 421 employees.

Hunter joined Lake Regional 
in 1997 as a patient care tech-
nician in the Emergency De-
partment. She also worked as a 
registered nurse on a medical/
surgical floor and in the ED as 
a staff nurse and charge nurse, 
and as a house supervisor before 
being named the ED manager in 
2004.

Hunter’s experience as ED 
manager included overseeing 
more than 60 employees, as well 
as the hospital’s emergency pre-
paredness and SANE programs. 
She also served on the Trauma 
Review, Cardiac Care, Corporate 
Compliance and Stroke Multi-
disciplinary Team committees.

Hunter attended Central 
Methodist University, where she 
received associate’s and bach-
elor’s degrees in nursing before 
earning a master’s degree in 
nursing in 2013.

She and her husband, JD, 
have two sons, Zachary and Ty-
ler. They live in Osage Beach.

Lake Regional Health Sys-
tem provides comprehensive 
health care services to the resi-
dents and visitors of the lake 
area. The hospital is accredited 
by The Joint Commission and 
is a three-time recipient of the 
Missouri Quality Award. Lake 
Regional also operates primary 
care, urgent care, specialty and 
rehab therapy clinics, retail 
pharmacies and home health 
services throughout the lake 
area. To learn more, visit lakere-
gional.com.
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Building an effective 
web presence
Erin Burdette, MSW Interactive 
Designs LLC 
7 Reasons to Update 
Your Website

If you have an older website, it 
might be time to update it.  Having a 
great looking, modern website with 
fresh, relevant content can really help 
your business!

1. Search Engine Rankings - Are 
you showing up on page 1 of Google 
for the terms people are searching for 
to � nd your business?  If not, you need 
to consider those keywords people are 
searching for and update your content 
to include those.  When 75% of users 
aren’t clicking past the � rst page of 
search results, you need to be on that 
� rst page! 

2. Outdated Content - Many 
times your website content becomes 
outdated. Maybe you’re offering new 
products and services that weren’t 
available 5 years ago when you built 
the site.  Businesses are always grow-
ing and evolving, and you’re website 
should too. 

3. Visual Appeal - When it comes 
to a website, visual appeal is every-
thing.  Ask yourself, can my readers � nd 
the information they’re looking for?  Is 
this layout cluttered and confusing, old 
and tired?  You want your website to 
be easy to use and navigate or people 
are going to leave the page right away.   

4. Mobile Friendly - With the up-
grades in technology we’ve seen over 
the past few years, more and more 
consumers are using their smartphones 
to search the web.  Having a website 
that easily displays on a mobile device 
is more of a necessity than a trend.  Ac-
cording to Smartmetrics, you could be 
missing out on 27% of your website 
traf� c if you don’t have a mobile ver-
sion of your website. 

5. Competition - How does your 
website compare to your competitors’ 
sites?  How are you ranking in relation 
to them?  This goes back to the fresh 
content concept.  You want to make 
sure that you are presented as the 
best at what you do.  Your website is 
a re� ection of your business and you 
need to update it to stay ahead of your 
competitors.  

6. Social Media Integration - 
Businesses are using social media to 

not only increase their brand aware-
ness, but also to drive consumers to 
their website.  If you’re website was 
built before social media became a 
crucial part of marketing, you need 
to update your website to integrate 
social media.  Your website should be 
the center of your online marketing ef-
forts and the social media updates and 
posts should be directing people back 
to your website.   

7. Load Time – Many older web-
sites feature “Flash technology.”  That 
was a great concept back then, but 
if you have a buggy old Flash-based 
website with a bunch of lagging HTML, 
it can hurt your marketing efforts.  
Forty-Seven percent of consumers ex-
pect a web page to load in 2 seconds 
or less!   

Your website is often the � rst im-
pression a customer has of your com-
pany and you want to make it a posi-
tive, memorable one.  Take advantage 
of the opportunities that an updated 
website provides by contacting MSW 
Interactive Designs today!  Contact us 
at 573-552-8403 for more details! 

Follow MSW Interactive Designs 
Web: www.MSWInteractiveDe-

signs.com
Twitter:  @PutTheWebToWork
Facebook:  http://Facebook.com/

putthewebtowork
Blog:   http://put-the-web-to-work.

blogspot.com
Erin Burdette, MSW In-

teractive Designs LLC ~ We 
put the web to work for you!
573-552-8403

www.PutTheWebToWork.com

Erin Burdette

vacation news

lake lifesty
les

CELEBRATING

Celebrating 65 Years!

L A K E  O F  T H E  O Z A R K S

L A K E  O F  T H E  O Z A R K S

present

and

present

and
.com

.com

Celebrating 14 Years!

Quality of Lifeat the LAKE!

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available
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MAIN STREET MUSIC HALL
FRI. & SAT. MARCH 6TH & 7TH

FRIDAY & SATURDAY MARCH 6-7 2015 • 8 PM SHOW • MAIN ST. MUSIC HALL • OSAGE BEACH, MO

Call 800-386-5253 For Tickets
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Last month’s Business Social 
was Thursday November 13th at 
the City Grill from 4-7 with our 
host Golden Rule Insurance.

1. Jim & Debbie Eckert
2. L-R  Nick Brenizer, Golden 

Rule Insurance. Cindy Simpson, 
On Media. Josh Robinson, MHQ 
Financial Services. Brandie 
Briddle, On Media

3. Carey Patterson, City of 
Osage Beach (seated). Jeff 
Bertherum, Golden Rule Insur-
ance

4. Jonny Peacock, Peacock 
Customs LLC. Katie Peacock 
(seated). Tonia Starr, Golden 
Rule Insurance (standing)

Would your company like to 
book a BJ social? Contact Glenn 
for Details at 573-286-4368 or 
ggoodwin@mix927.com.

This month’s  event is De-
cember 11th at PaPPo’s Pizza 
in Osage Beach with our hosts 
Jeanne Rackers and Todd 
Lawler with Pulaski Bank 
Home Lending.

4

2

3

1
Business Journal Social Event Photos

TUSCUMBIA – THE QUEEN 
CITY OF THE OZARKS

Tuscumbia, the county seat 
of Miller County once billed 
itself as the “Queen City of 
the Ozarks.” Today it is but a 
shadow of its former self when 
it was a prosperous and popu-
lous river town along the Osage 
River at the beginning of the 
twentieth century. The town 
site dates to 1837 when the land 
upon which it resides was do-

nated to the county by J. P. and 
J. B. Harrison near the mouth of 
Saline Creek.   

The intriguing Indian name 
is said to be derived not from an 
Osage Indian name but from a 
Cherokee Indian name mean-
ing “the warrior who kills.” 
Legend says an Indian trading 
camp originally occupied the 
site and that the name honors 
Tuscumbia, Alabama. 

The most imposing struc-

tures in the town today are 
the two county courthouses-- 
the modern one recently built 
along State Highway 52 and 
a century older structure a 
couple of blocks off the high-
way. The town once bustled 
with industry that included 
the prominent Anchor Roller 
Mills where the Miller County 
Historical Society is currently 
 headquartered and its state-of-
the-art Miller County Museum 

is housed, a wagon-making en-
terprise, a steamboat-building 
center, the Pryor Novelty Com-
pany and many, many small 
businesses. The town was so 
prosperous that it once sup-
ported three hotels. When Bag-
nell Dam was under construc-
tion the town was so lively the 
impression was given that the 
coming of Lake of the Ozarks 
was going to transform Tus-
cumbia into a metropolis but 
that turned out to be a false 
hope. 

The city park, featured here 
in a century old photograph 
by Schuster Studio, Hermann, 
Mo., shows the park in its glory 
days. Many a city and county 
celebratory event took place in 
this park in the fi rst half of the 
twentieth century.  �

This historical sketch is from 
the collection of H. Dwight 
Weaver. He is the author of six 
books on the history of Lake of 
the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial his-
tory of Osage Beach from 1880 

to 1980. 
Weaver’s book “A Pictorial 

Guide to Ha Ha Tonka State 
Park” contains more than 300 
photos of the park, which in-
clude all of the park’s signifi -
cant natural and man-made 
features along its trails and 
boardwalks.

Contact him at: dwight-
weaver@charter.net or call 
573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver
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Crossword 
Puzzle THEME: TV CLASSICS

WWW.USA-MORTGAGELOTO.COM
2820 Bagnell Dam Blvd. #6B Lake Ozark Company NMLS 227262, Missouri Residential 

Mortgage Licensee

The Lake Home of Your Dreams is in Reach

Eric Sandholm
573-873-4039
Aleighsha Ferry
573-552-8744

2193-MLO 
- NMLS: 
322274

Obtaining a mortgage in today’s lending environment can be challenging, so working with a Lender with experience 
can make all the difference. Call us today and we’ll help you navigate thru the process! 

“The Better Way To Buy a Lake Home!”

Solution page 21
ACROSS
1. Proclamation
6. FEMA provisions, e.g.
9. “____” by Van Halen
13. *Like the Fonz
14. Go a-courting
15. Saints’ lights
16. Holy water holder
17. To carry, as in heavy suitcase
18. Lowest point
19. *Sabrina, Kelly and Jill
21. *Tom Selleck’s private investigator 
character
23. *”Wide World of Sports” opened 
with a failed ___ jump
24. *Otis’ room on “The Andy Griffith 
Show”
25. Chance occurrence
28. Shells, e.g.
30. *Talking palomino’s title
35. *West of “Batman”
37. Lad, in Ireland
39. Do penance
40. *”Project Runway” judge
41. Root of iris, ingredient in many gins
43. Old Norse texts
44. “__ ___ in sight”
46. Pottery oven
47. Log splitter
48. Like Princess Aurora
50. Pair
52. *”___, Dear” starring Anthony 
Clark and Mike O’Malley
53. *”My ____ is Earl”
55. Cook in a pan
57. *Arnaz-Ball production company
60. *Kevin James was its king?
63. Ado
64. Winter bug
66. *Like Thurston Howell III of 
“Gilligan’s Island”
68. Declare invalid
69. High ___
70. Hiding place
71. *Voice of the Mayor in “Family 
Guy”
72. It would
73. Used for searching

DOWN
1. Emergency responder
2. *Lieutenant Commander ____ in 
“Star Trek: the Next Generation”
3. Clickable image
4. *What Thomas the Train does
5. Kansas capital
6. Hole-making tools
7. Debtor’s note
8. Proclaimed true without proof
9. Ponce de León’s first name
10. Language of Pakistan
11. Disable
12. P in m.p.g.
15. England, in Latin
20. Horizontal bar dance
22. This was true for Annie Oakley
24. A drive for fun
25. *Barbera’s animated partner
26. *Dora the Explorer’s farewell
27. Instrument _____
29. *He greeted others with “Na-Nu 
Na-Nu”
31. Kind of cell
32. *NBC’s “The _____ Show”
33. Provide with ability
34. Old Brazilian coins
36. Lion’s do
38. Like acne-prone skin
42. Mix-up
45. Coping mechanism
49. Chum
51. In fancy clothing
54. Civilian clothes
56. Female gossip
57. Ready to serve
58. A long, long time
59. Bolted
60. Thigh
61. *____ Wyle of TV’s “ER” 2014 
movie
62. Comme ci, comme ça
63. *”Hee ___” variety show
65. Allow
67. However, poetically
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SEDALIA VERSAILLES BOLIVARTHE LAKE

Your Country
KYOO 1200 AM
KYOO 1200 AM
KYOO 1200 AM

KYOO

FM
KYOO

FM
KYOO

FM
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE, MARK or ERIC!
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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Iguana Boat Sales
1360 Bagnell Dam Blvd
Lake Ozark, MO 65049
573.365.2399
573.365.7128
steve@iguanaboatsales.com
www.iquanaboatsales.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

Krantz Docks
PO Box 196
Climax Springs, MO 65324
573.347.2952
573.347.4018
Dock4u@att.net
www.krantzdocks.com

Lake Media
918 North Bus. Route 5 
Camdenton, MO 65020
Bus: (573) 317-8124
Bus Fax: (573) 348-0556
mcarroll@lakemediaonline.com 
www.lakenewsonline.com

Lake Ozark Marine
5408 Bell Flower Court
Columbia, MO 65203
Bus: (573) 693-9290
Bus Fax: (573) 693-9290
ed@midwestboatparty.com
www.midwestboatparty.com
Lake Tow/Tow Boat US
PO Box 1402
Lake Ozark, MO 65049
573.216.4701
Cap10dave@charter.net
www.laketow2.com

Lake West Marine
350 South Main
Laurie, MO 65037
573.372.8115
bob@lakewestmarine.com
www.lakewestmarine.com 

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach, MO 65079
573.216.2650
laurietentrental@gmail.com
www.laurierental.com

Marine Concepts
501Hwy 42
Osage Beach, MO 65065
Bus (913) 908-7223
Bus Fax: (573) 693-9203
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max
3070 Bagnell Dam Blvd. 
Lake Ozark, MO 65049
Bus: (573) 365-5382
Bus Fax: (573) 365-6487
mark.higdon@marinemax.com
www.marinemax.com

Midwest Touchless Boat Covers
613 SE Brentwood
Lee’s Summit, MO 64063
816.985.6542
boatcoverguy@outlook.com
www.midwestboatcovers.com 

Ozark Barge & Dock Service
PO Box 140
Gravois Mills, MO 65037
Bus: (573) 372-5501
Bus Fax: (573) 372-3672
ninag@socket.net
www.ozarkbarge.com

Ozark Yacht Club
 500 Yacht Club Landing Drive 
Lake Ozark, MO 65049
Bus: (573) 552-8401
Bus Fax: (573) 693-9102
tim.shields@ozarkyachtclub.com
www.ozarkyachtclub.com

Paradise Upholstery
PO Box 786
Linn Creek, MO 65052
573.216.7214
Iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Service
PO Box 2487
Lake Ozark, MO 65049
Bus: (573) 365-5900
Bus Fax: (573) 365-5901
www.pdqmarine.com
pdqmarineservice@hotmail.com

Performance Boat Center
1650 Yacht Club Drive
Osage Beach, MO 65065
Bus: (573) 873-2300
Bus Fax: (573) 874-2302
www.performanceboatcenter.com
brett@performanceboatcenter.com

Poly Lift Boat Lifts
PO Box 135
Sunrise Beach, MO 65079
Bus: (573) 374-6545
Bus Fax: (573) 374-8081
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 552-8550
Bus Fax: (573) 552-8557
rich@premier54.com
www.premier54.com

Rough Water Docks/Crabco LLC 
PO Box 1225
Sunrise Beach, MO 65079
Bus: (573) 374-0470
Bus Fax: (573) 374-8025
crabcollc@yahoo.com
www.roughwaterdock.net

RMI Golf Carts
19882 West 156th Street
Olathe, KS 66062
913.829.1211
913.829.1609
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

LO Pro� le Magazine
PO Box 1457
Lake Ozark, MO 65049
Bus: (573) 365-2288
Bus Fax: (573) 365-2288
studiompublishing@gmail.com 
Smith Construction & Drafting
PO Box 588
Camdenton, MO 65020
573.480.5285
craig@csmithc.com

Summerset Boat Lifts
1165 Jeffries Rd
Osage Beach, MO 65065
Bus: (573) 348-5073
Bus Fax: (573) 348-4676
info@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
Bus: (573) 348-6575
Bus Fax: (573) 348-6252
greg@surdykeyamaha.com
www.surdykeyamaha.com

TriToon Town
1062 Susan Road
Lake Ozark, MO 65049
Bus: (573) 365-2805
Bus Fax: (573) 964-6171
tritoontown@yahoo.com
www.tritoontown.com

Ugly Johns Custom Boats
PO Box 759
Lake Ozark, MO 65049
573.964.3107
Jason.taylor@uglyjohns.com
www.uglyjohns.com

Village Marina Yacht Club
107 Village Marine Road
Eldon, MO 65026
Bus: (573) 365-1800
Bus Fax: (573) 365-0777
mbrick@villagemarina.com 
www.villagemarina.com

Wake Effects
4773 Osage Beach Parkway
Osage Beach, MO 65065
573.348.2100
573.348.2142
ryan@wakeeffects.com
www.wakeeffects.com

Wet Steps
17245 North State Hwy 5
Sunrise Beach, MO 65079
Bus: (573) 374-9731
info@wetsteps.com
www.wetsteps.com

Yacht Club Powersports
3864 Osage Beach Parkway
PO Box 248
Osage Beach, MO 65065
Bus: (573) 693.9250
Bus Fax: (573) 693-9257 
carey@ycpowersports.com
www.ycpowersports.com

SERVING THE LAKE OF THE OZARKS AREASERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association
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Advantage Marine 
48 Beachwood Drive
Sunrise Beach, MO 65079
Bus: (573) 374-7095
Bus Fax: (573) 374-2232
Connie@advantagemarineloto.com
www.advantagemarineloto.com

All About Boats 
3597 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 302-4100
Bus Fax: (573) 302-4102
mtylersanders@yahoo.com
www.boatozarks.com 

B & M Manufacturing
1150 Old South 5 
Camdenton, MO 65020
Bus: (573) 346-7246
Bus Fax: (573) 346-5470
mb@haulritetrailers.net
www.haulritetrailers.net 

Benne Media
160 Highway 42
Kaiser, MO 65047
Bus: (573) 348-1958
Bus Fax: (573) 348-1923
gsullens@mix927.com
www.mix927.com 
www.lakebusjournal.com

Bennett Electric
PO Box 1679 Laurie, MO 65038
573.374.5792
Fax: 573.374.4635
rita@bennettelectric.com
www.bennettelectric.com

Berger’s Marina
PO Box 517
Lake Ozark, MO 65049
Bus: (573) 365-2337
Bus Fax: (573) 365-6979
carolynsberger@yahoo.com

Boat Lift Marine Center
PO Box 586
Osage Beach, MO 65065
Bus: (573) 348-4999
Bus Fax: (573) 348-4496
www.boatliftmarine.com
david@boatliftmarine.com
jim@boatliftmarine.com

Bob’s No Wake Zone Radio Show
5715 Osage Beach Parkway
Osage Beach, MO 65065
nowakebob@gmail.com
www.bobsnowakezone.com
573.348.2772 

Bridgeport Jet Ski
PO Box 186
Osage Beach, MO  65065 
Bus: (573) 348-1020
Bus Fax: (573) 348-3S88
bridgeportjetski@yahoo.com
bridgeportjetski.com

Captain Ron’s Bar & Grill
PO Box 568
Sunrise Beach, MO 65079
Bus: (573) 374-5852
Bus Fax: (573) 374-8834
duggan@usmo.com
www.captainronsatthelake.com

Captain’s Choice
PO Box 321
Osage Beach, MO 65065
573.216.0630
boatliftremotes@gmail.com
http://boatliftremotecontrol.com

D & B Dock, Inc. 
166 Sparrow Drive
Climax Springs, MO 6S5324
Bus: (573) 347-2327
Bus Fax: (573) 347-2349
dbdock@att.net
www.dbdocks.com

Dock Realty
2820 Bagnell Dam Blvd, Unit 5A 
Lake Ozark, MO 65049
Bus: (573) 374-8849
Bus Fax: (573) 374-9285
dave@dockrealty.com 
www.dockrealty.com 

Dock Works
PO Box 1180
Lake Ozark, MO 65049
Bus: (573) 964-1919
Bus Fax: (573) 964-0410
dockworks@dockworks.net
www.dockworks.net

Dog Days Bar & Grill
1232 Jeffries Road 
Osage Beach, MO  65065 
Bus: (573) 348-9797
Bus Fax: (573) 348-4244
barrettrestuarants@gmail.com
www.dogdays.ws

Drew Boat Lifts, Inc. 
8161 North State Hwy 5
Camdenton, MO  65020
Bus: (573) 873-0400
Bus Fax: (573) 873-0401
brandi@drewlift.com
www.drewlift.com

Econo Lift
Bill Robinson/Steve Robinson
3847 Old Hwy 5-PO Box 377
Camdenton, MO 65020
573.346.7161
573.346.7589
Econolift7@gmail.com
www.econolift.com
Fibersteel Boat Lifts
3910 North Hwy 5 
Camdenton, MO 65020
Bus: (573) 346-9688
Bus Fax: (573) 346-3088
� bersteel@socket.net
www.lakeboatlifts.com 

Formula Boats of Missouri
4815 Windjammer Drive
Osage Beach, MO 65065
Bus: (573) 302-8000
Bus Fax: (573) 302-7301
info@formulaboatsmo.com
www.formulaboatsmo.com

Freedom Boat Club
873 Crow Lane, Ste B5
Osage Beach, MO 65065
573.302.0392
573.234.4307
geryb@freedomboatclub.com
www.freedomboatclub.com

G &G Marina
1528 Maritime
Roach, MO 65787
Bus: (573) 346-2433
Bus Fax: (573) 346-5505
larry@ggmarina.com
www.ggmarina.com

Glencove Marina
PO Box 759
Lake Ozark, MO 65065
Bus: (573) 964-3404
Bus Fax: (573) 964-3604
sherry@glencovemarina.com
www.glencovemarina.com

High-Tech Services
3694 Antique Court
Harrison, AR 72601
417.598.2622
gregfears@icloud.com
www.hightechservice.info 

Hydrohoist of the Ozarks
4065 E US Hwy 54, Suite A 
Linn Creek, MO 65052
Bus: (573) 346-7505
Bus Fax: (573) 346-4504
jclark@boatlift.com
www.boatlift.com

Iguana Boat Sales
1360 Bagnell Dam Blvd
Lake Ozark, MO 65049
573.365.2399
573.365.7128
steve@iguanaboatsales.com
www.iquanaboatsales.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

Krantz Docks
PO Box 196
Climax Springs, MO 65324
573.347.2952
573.347.4018
Dock4u@att.net
www.krantzdocks.com

Lake Media
918 North Bus. Route 5 
Camdenton, MO 65020
Bus: (573) 317-8124
Bus Fax: (573) 348-0556
mcarroll@lakemediaonline.com 
www.lakenewsonline.com

Lake Ozark Marine
5408 Bell Flower Court
Columbia, MO 65203
Bus: (573) 693-9290
Bus Fax: (573) 693-9290
ed@midwestboatparty.com
www.midwestboatparty.com
Lake Tow/Tow Boat US
PO Box 1402
Lake Ozark, MO 65049
573.216.4701
Cap10dave@charter.net
www.laketow2.com

carolynsberger@yahoo.com

SERVING THE LAKE OF THE OZARKS AREASERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association
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Marina:   500 Yacht Club Landing Dr. 
Lake Ozark, MO 65049 
(At the 1-Mile Marker) 

Power 
38’  2007 Fountain Express……............$239,900 
36’  1975 Uniflite……………………...…….….$22,000 
35’  2002 Silverton Motor Yacht……....$123,900 
31’  1990 SeaRay Sundancer…………..... $ 28,995 
28’  2005 Chapparral 280SSi……………...$ 39,900 
28’  2005 Sea Ray 260 DA………….………..$59,900 
26’  1995 Bayliner Rendezvous……….....$12,950 
22’  1992 Navigator Deck Boat.…........... $6,800 
21’  2006 Stratos Fish N’Ski ……………....$24,995 

Brokerage  
Power & Sail  
(573) 552-8401   
www.OzarkYachtClub.com 

Sail 
38’ 2007 C&C115 …………...…………...… .$149,000 
36’ 1987 Catalina 36…………...…………..... $49,500 
34’ 1991 Catalina 34…………………….…..   $48,900 
26’  2007 MacGregor…..………………....… $21,500 
25’  2004 Catalina 250, Trlr……………......$27,900 
25’  1987 S2 8.0 ……………………………….... $ 5,200 
24’  1975 C&C……………..…………….……...  $ 6,995 
22’ 1985 Catalina  Pop-Top………………..... $6,195 
22’  1981 Catalina, Trailer ………….…….....$4,000  
19’  2013 VXOne (New), Trlr……………....$32,500 
16’  2002 Melges MC Scow…..…………......$6,450 
13’  1985 Laser …..………………………….……$ 1,750 
13’  1990 Sunfish ………..……………….……….. $ 875 
12’  1990 Butterfly ……..…………….…..……$ 1,750 
   9’ 2008 Catalina Sabot…………..………...  $2,800 
   8’ 2011  Open Bic  …………………..………..$1,750 

The Premier Marina For Power & Sail 

REDUCED 

YourNEWboat is only as good as
the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs . . . . . . . . . . . . . . . . . . . . . .3 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .6 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????

573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888
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30 Years Experience!
Marine Fiberglass

Repair at the
Lake of the Ozarks!

bigboysfi berglassrepair.com

Boat Updates • Personal Watercraft •RVs & 5th Wheels • Metal Flake Specialists 
• Gel Coating • Bass Boats • Complete Refi nishing Using PPG Paint Systems

4008 Old Route Hwy.5 North Camdenton

SCHEDULE YOUR WINTER 
WORK NOW!

RESERVATIONS FILL UP FAST

Call for FREE 
Estimates 

573-346-1175

BOAT BOw guidescOrner BumpersBumper guArds pwc BOw guides

4065 E. US Hwy 54, Linn Creek, MO
800.259.7532 • 573.346.7505

boatlift.com of the ozarks

A Gift For All Seasons
Boat protection package
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OSAGE BEACH • 573-348-5073 • CAMDENTON • 573-873-5073

Lifting Your Dreams…from Canoes to Cruisers!

www.summersetboatlifts.com

We would like to express our “Thanks” 
to all of Our Customers for their 

Business!
We know that you have many choices 

when it comes to Boat Lifts at the Lake! 
We appreciate your confi dence and 
trust in us and we’ll do our best to 

continuing earning it!

Exclusive 
Lake of the 

Ozarks dealer for
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 37 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 HWY 54 • Osage Beach, MO

573 348-3888

2006 SEA RAY 40 SD – MERCRUISER 
T496 V DRIVE – 400 HRS. BLUE/WHT                                 

$199,900 Beautiful pre-owned cruiser with all 
the bells and whistles!!

$234,900$199,900  $88,900
$57,900

2005 REGAL 3360 SC – T5.7 GXI – 540  HRS – T/
BLK/RD $88,900 Very clean, one-owner boat with 

great options!

 2011 BENNINGTON 2575 RCW I/O – VOLVO 320 – 
77 HRS. – BLK $57,900 Very clean 2011 Benning-

ton with well maintained interior and exterior! 

2011 REGAL 38 EXPRESS – VOLVO T8.1 GI, 150 
HRS BLK/RD $234,900 Very clean trade, still 

under warranty!!

Our Pre-Owned Inventory

See the boats online at:

OUR TRADE INS
2003 BENNINGTON 2075 RLSS – 115 YAMAHA OB – WHT/RD – TRL ...........$16,900
1994 CHAPARRAL 250 SUNESTS – 7.4L B3 – WT/GRN .................................$13,500
1999 LOWE 250 JA,ACAN – 150 – TAN .........................................................$14,900
2004 BENNINGTON 25 RL – 225 ET EC .........................................................$28,900
2008 MANITOU 26 LEGACY – 250 SUSUKI ....................................................$36,900
1996 REGAL 260 LEGACY  LEISURECAT – YAMAHA 150 – WHT ....................$12,900
1990 WEBBCRAFT 30 CONCORDE - T7.4 – WT/GRY – 500 HRS ....................$15,900
2011 REGAL 38 EXP – T8.1 – BLK/RD – 159 HRS .......................................$234,900
2006 SEA RAY 400 DA- T8.1 – BLUE – 395 HRS .........................................$199,000                                                        

PONTOON BOATS
2003 BENNINGTON 2075 RLSS – 115 YAMAHA OB – WT/RD – TRL ..............$16,900
2007 SMOKERCRAFT 24 SUNCHASER – 150 – CHAMPAGNE ........................$25,000
2003 ALOHA 250 PARADISE – 225- 4 STROKE – N/BLUE .............................$19,900
1999 LOWE 250 JAMACIAN – 150 – TAN ......................................................$14,900
2011 BENNINGTON 2575 RCW I/O – 320 – BLK............................................$57,900
2008 MANITOU 26 LEGACY – 250 SUSUKI -..................................................$36,900

DECK
1995 CHAPARRAL 250 SUNESTA – N/GRN – 7.4L .........................................$13,500
1994 LEISURECAT 260 LEGACY– 150 YAMAHA - WHT ..................................$12,900
2005 CHAPARRAL 216 SUNESTA – 155 HRS – YLW/WHT/TRL - ....................$24,900

PWC
2004 YAMAHA FX HO – 4 STROKE – 200 HRS .................................................$5,900
2004 YAMAHA FX HO – 4 SYTROKE – 200 HRS ...............................................$5,900
2011 BOMBARDIER GII 155 – 155 H.P. – 44 HRS – TRAILER ...........................$6,500

CRUISERS
1999 REGAL 2660 – T4.3L – 360 HRS – WT/TN ...........................................$33,900
2004 DORAL 29 PRESTANCIA –  MERCRUISER 496 MAG - ...........................$39,300
1995 RINKER 300 FIESTA – T5.7- .................................................................$19,900
2003 MONTEREY 302 – 5.0 – WHT/LIFT INCLUDED – 310 HRS ....................$55,900
1998 CHRIS-CRAFT 320 EXP.-T5.7 DUP PROP – 775 HRS – WT/GRN ...........$60,000
2005 SEA RAY 320 SD – T350 – WHT – 290+ HRS .......................................$93,900
1992 SEA RAY 330 DA – T7.4 .......................................................................$32,900 
2006 REGAL 3360 – T5.7 – TT/TAN – 190 HRS ...............................$109,900   SOLD
2005 REGAL 3360 – T5.7 – BLK/RD - ...........................................................$89,900
2005 REGAL 3360 – T5.7 GXI – 550 HRS ......................................................$88,900 
2001 RINKER 340 FIESTA VEE – T350 MAG MPI – 415 HRS.- WHT ...............$54,900
2005 REGAL 3560 – T8.1 – TT/SAND ..........................................................$129,900
2005 FORMULA 370 SS – T8.1 – WHT – 400 HRS ......................................$157,000                                                     
1994 SEA RAY 380 SS – T/502 – WT/DK GRY ...............................................$48,600
2011 REGAL 38 EXP. – T8.1 – BLK/RD – 159 HRS ......................................$234,900
2006 SEA RAY 400 DA-T8.1 – BLUE – 395 HRS ..........................................$199,000  
2003 REGAL 3860 T8.1 – N/BLK – 450 HRS ...............................................$114,900                                                                              
2002 FORMULA 400SS – T8.1GXI – 265 HRS .............................................$124,900
1996 REGAL 402 – T7.4 – 800 HRS - WHT ...................................................$64,500            
2009 REGAL 4060 COMMODORE – T8.1 – T/TAN .......................................$249,900
2001 REGAL 4160 – T502 – WHT/TAN – 450 HRS ........................................$91,900
2011 REGAL 42 SC – T8.1 – N/GLACIER – 235 HRS. ..................................$469,900
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT! .......................$240,000
2007 REGAL 4460 – T/8.1 – NTT/BLK – 110 HRS. ......................................$259,000
2013 REGAL 52 SPORT COUPE – T600 IPS – NTT/BLUE ...................$809,000  SOLD

PERFORMANCE
1990 WEBBCRAFT 30 CONCORDE – T7.4 – WT/GRY – 500 HRS ...................$15,900
                    
CUDDY
1995 SEA RAY  28 SR – RD/WHT - ................................................................$17,900
1997 REGAL 8.3SC – 7.4 GL DP – T/GRN – 350 HRS ....................................$17,900
2002 FORMULA 330 SS – T496 MAG B3 – 325 HRS .....................................$79,900
2004 REGAL 3350 – T5.7 – TAN ...................................................................$74,900
2005 REGAL 3350 – T5.7GXI – TT/SAND - ....................................................$79,900
2006 REGAL 3350- T5.7 GXI – 340 HRS – N/BLK .........................................$99,900
2007 REGAL 3350 – T5.7 GXI – WHT – 150 HRS ........................................$119,500

BOWRIDERS
2006 MASTWECRAFT X1 – 350 HURTH – RD/TRL – 200 HRS.......................$39,900
2006 FOUR WINNS 240 HORIZON – 5.7GI DP - .............................................$34,900
2005 COBALT 250 BR – 496 MAG B3 – 415  HRS – N/BLUE .........................$39,900
1999 CROWNLINE 266 BR – 7.4 – 400 HRS .................................................$19,900
2002 CROWNLINE 266BR – 5.7 – 200 HRS ..................................................$21,000    
2008 REGAL 2700 – 5.7 – NTT/BLK – 96 HRS ..............................................$55,400
2011 REGAL 2700 – 5.7 GXI DP - .................................................................$68,900
2012 REGAL 2700 – 5.7 – BLUE/WHT - ........................................................$75,900
1997 REGAL 8.3SE – 7.4L – T/GRN – 375 HRS .............................................$17,900
2000 COBALT 292BR – T5.0 GI DP – 121 HRS – WHT ...................................$34,900
2004 SEA RAY 290 BR – 496 MAG HO B3 - ..................................................$54,900
2006 CROWNLINE 320 LS-350 MAG MPI – 180 HR – N/BLK ........................$69,900
2008 SUNSATION 32 DOMINATOR – T6.2L – WT/BLK/RD .............................$74,500
2003 ENVISION 3600 LEGACY – T6.2 – 326 HRS ..........................................$66,900

Lake’s
Best
Gas

Prices!
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(573)346-7161•(800)524-7161
EconoLiftwillgoanywhereintheentireLakeareatoserveyou.EconoLiftBoatHoistwithitspolyethylene

tankandgalvanizedmetalpartsmakesforthemostdurableanddependableliftavailabletoday!

THEOBVIOUS CHOICE!

Polyethylenebushingsforquieter
operation&extendedwear!

OnTheLakeFor
Over30Years!

SALES
SERVICE 

INSTALLATION

econolift7@gmail.com   www.econolift.com

BOAT HOISTS
FIVE-YEAR WARRANTY ON ALL

GALVANIZED PARTS!
LIFETIME WARRANTY POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 20,000

PERSONAL WATERCRAFT LIFTS

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY 5, TURN RIGHT ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD

cbolobank.com Main Bank 573-348-2761 • Eldon 573-392-5086 • Camdenton 573-346-2203 • Laurie 573-374-7775

We can have you on the water fast, with competitive rates and fl exible terms. 

Stop by or call today and let’s 
get you out on the water!

The money you need for the boat you want.

Member
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Performance Boats
2007 Sunsation 28 Combo, 496 HO, 425 HP ...................................$64,900
2001 Envision 29 Combo 7.4L, 310 HP ...........................................$33,500
2002 Envision 29 Combo 496 HO, 425 HP ......................................$36,900
1999 Formula 353 FasTech Twin 500, 470HP ..................................$49,900
Cuddys/Cruisers
2000 Sea Ray 26 OV, 7.4L, 310 HP .................................................$29,900
1987 Chaparral 285XLC, Tw.5.7L, 260 HP .......................................$12,900
1998 Chaparral 2835 CC Tw 5.7L, 250 HP .......................................$31,900
2008 Cruisers 300 CXI, Twin 5.0L GXI, 270 HP ...............................$99,900
1999 Formula 330SS, Twin 7.4, 310HP ...........................................$49,900
2005 Rinker 342, T/350, 300 HP ....................................................$109,900
2008 Regal 3760, T/8.1L Volvo, 375 HP ........................................$169,900
 Pontoons/Deck Boats
2003 Lowe 222 FS, 150 Yamaha, 150HP .........................................$12,900
2001 Sea Ray 240 SD, 5.7L, 260 HP ...............................................$24,900
2008 Sea Ray 260 SD, 6.2L, 320 HP ...............................................$44,900
2000 Playcraft 26TT, 200 Merc, 200HP ...........................................$21,900

Runabouts
1999 Nitro 185FS, 115 Merc., 115 HP .............................................$10,900
1999 Bay Hawk 18, 90 Evinrude, 90 HP .............................................$7.900
2005 Sea Doo 205 UT, V6 250HP ....................................................$14,900
1987 Cobalt 23 BR, 454 CID, 300 HP ................................................$9,900
1998 Cobalt 248 BR, 7.4L, 310 HP ..................................................$19,900
2000 Cobalt 252 BR, 7.4L, 310 HP ..................................................$29,900
1995 Crownline 266BR, 7.4L, 310 HP .............................................$16,900
2003 Crownline 270 BR, 496 CID, 375 HP .......................................$34,900
1997 Cobalt 272BR, 7.4L 310HP .....................................................$22,900
1998 Cobalt 272BR, 7.4L 310HP .....................................................$26,900
1999 Sea Ray 280BR, T-5.7L, T-260 HP, white ...............................$37,900
2012 Chaparral 287 BR, 8.2L, 380 HP ..................................................$89,900
2010 Cobalt 296BR, 8.1L HO, 420 HP ..................................................$99.900
2000 Mariah 302 BR, 7.4L, 310 HP .................................................$31,900

GREAT RATES - IN HOUSE FINANCING & INSURANCE AVAILABLE!

www.premier54.com
(573) 552-8550 • On Osage Beach Parkway between Walmart and Outlet Mall

PROUD TO BE THE LAKE OF THE OZARKS

DEALER
Chaparral Boats - Leading the Industry for 

50 Years In Consistency, Stability and Value!

NEW 2015 MODELS
ARRIVING DAILY

ON ALL 2014 CHAPARRALS IN STOCK!
HOLIDAY CLEARANCE PRICING!
ON ALL 2014 CHAPARRALS IN STOCK!
HOLIDAY CLEARANCE PRICING!
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500 Yacht Club Landing Dr. • Lake Ozark, MO 65049
573-552-8401 • www.OzarkYachtClub.com

The Premier Marina for Power & Sail

Like us on Facebook!
Facebook.com/OzarkYachtClub

List Your Boat With Us!


