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A bit of history on the auction block
By Nancy Zoellner-Hogland

The old Osage Beach Ele-
mentary School property next 
to Miner Mike’s and across 
from the Osage Beach Premi-
um Outlets mall soon will be 
up for bid.

The school, built in 1938, 
was vacated last year when 
students were relocated to 
a new 82,684 sq. ft. school 
building on Nichols Road. The 
property to be sold houses 
a 33,178 sq. ft. school build-
ing, expanded in 1966 and 
again in 1996, that includes 
classrooms, offices, a kitchen, 
lunchroom and small gymna-
sium. Two playgrounds also 
are located on the property, 
which comes with a bit of his-
tory.

The land includes a small 
cemetery, established around 
1900 as part of the old Ze-
bra Church and School, torn 
down in the mid-1930s to 
make room for the initial 
phase of the current facility. 

According to the website 
Findagrave.com, between 
1900 and 1940, around 30 in-
dividuals were laid to rest in 
the cemetery bearing a sign 
“Bury your loved ones be-
tween the three post oaks.”

Osage Beach City Planner 
Cary Patterson said although 
the sign is long gone, the post 
oaks are still standing.

“This type of oak tree grows 
straight and tall and doesn’t 

have much girth so it was per-
fect for fence posts. It’s inter-
esting that they’re still stand-
ing. This actually is the most 
historical site in Osage Beach 
– it’s the area where the city 
actually began,” he said.

Because of state statutes 
that require next of kin to sign 
off before graves can be relo-
cated, and because it would be 
difficult to track down the list 
of those buried there – much 
less their family members – 
Patterson said the cemetery 

would likely have to stay put.
“It’s right in the middle 

of the property but it’s fairly 
small. Someone could put a 
pretty fence around it – maybe 
some benches – and still have 
plenty of room to put in, for 
instance, two nice restaurants 
with lots of parking,” he said. 
“It’s a great piece of property 
and the history behind the 
cemetery could actually add 
to its value.”

According to Camdenton 
R-III School District Superin-

tendent Tim Hadfield, to get 
the property ready to sell, the 
district re-platted the 5-acre 
piece of property, changing it 
from three lots to one. 

“It seemed to make sense, 
from the legal side of it, to 
combine the parcels so they 
would have one legal descrip-
tion. We had the property sur-
veyed, we made sure all the 
title work was nice and clean 
and after the school board 
approved the plat, we sent it

continues on page 8

As properties along Osage Beach Parkway become scarce, city officials believe the 5-acre tract housing 
the old Osage Beach Elementary School will go fast. The buyer will get a bonus with this property – the 
most historical site existing in the city of Osage Beach. Headstones date back to the early 1900s. Nancy 
Zoellner-Hogland photo.
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Armchair Pilot
By Nancy Zoellner-Hogland

THOSE FLYING OUT of St. 
Louis with service animals 
should be happy to hear that 
Lambert-St. Louis Interna-
tional Airport has opened 
three indoor service animal 
relief areas in each of the air-
port’s concourses. The SARAs 
are located in Concourse C 
(near gate C24), Concourse 
A (near gate A16) and in Ter-
minal 2 near gate E4. The 
SARAs, which comply with 
new federal regulations for 
improved accessibility, al-
low passengers’ pets to “use 
the facilities” without having 
to leave secured areas. Each 
area features a 100 sq. ft. 
wheelchair accessible space 
that includes a low profile tub 
covered with artificial turf 
and a decorative fire hydrant. 
A hose attached to the wall 
allows for easy cleanup of 
liquid waste and a dispenser 
for bags allows passengers 
to throw away the remaining 
animal waste. A sink is also 
provided for passenger use. 
Airport’s janitorial teams will 
monitor the areas to main-
tain cleanliness. Travelers 
also will continue to have the 
option to use the SARAs out-
side Terminal 1 (Door 6) and 
Terminal 2 (Door 15).

TRAVELING WITHOUT liq-
uids or gels just got a little 
easier. The website Smart-
ertravel.com provided tips 
on Transportation Security 
Administration (TSA)-ap-
proved solid (and unspill-
able) replacements for those 
sometimes messy toiletries 
that are required to meet the 
3-1-1 rule. According to that 
rule, travelers are allowed to 
bring one quart-sized bag of 
liquids, aerosols, gels, creams 
and pastes in their carryon 
bag and through the check-
point. However, items are 
limited to travel-sized con-
tainers that are 3.4 ounces 
(100 milliliters) or less. In-
stead, Smartertravel suggests 
using the Jojoba Shampoo 
Bar, Honey Silk Hair Condi-
tioner Bar or Detangling Con-
ditioner Bar for hair; Sum 37 
Miracle Cleanser stick for the 
face; the Lavishea Lotion Bar 
for moisturizing skin; Tooth-

paste Tabs to replace tubes; 
sunscreen sticks, which come 
in a variety of brands and 
strengths, to replace bottled 
sunscreen; insect repellent 
stick, which won’t leak on 
your clothes; and mini-sized 
bar soaps like the Shea Soap 
Sampler to replace body 
wash. Although you might 
want to bring a zip-top bag 
to store wet items, they don’t 
need to be bagged to meet 
TSA requirements.

DO YOU ANNOY the flight 
attendant? You could, if you 
are guilty of any of travel be-
haviors on a lengthy list com-
piled by “Business Insider” 
after interviewing more than 
60 working flight attendants. 
Those “annoying” habits, in 
no particular order, include 
hogging the overhead bins, 
not saying “hello” to the crew 
when boarding, giving the at-
tendants trash while they’re 
serving meals, putting your 
feet on walls or other passen-
gers’ seats, asking “What do 
you have?” instead of looking 
at the menu, ignoring safety 
announcements, not speci-
fying how you take your cof-
fee, not taking responsibility 
for your belongings, heading 
to or occupying the lavatory 
when the plane has begun its 
descent or when the seatbelt 
light is on, wearing head-
phones when speaking to the 
attendant, ringing the call 
button unnecessarily, poking 
attendants or snapping your 
fingers to get their attention, 
overreacting when a meal 
choice is unavailable – which 
could also be including in the 
“acting entitled” complaint, 
going barefoot, asking to bor-
row the attendant’s pen, us-
ing the galley area to stretch, 
blaming attendants for mis-
haps beyond their control 
and finally, expecting atten-
dants to be as informed as 
the captain. For those guilty 
parties, straighten up and fly 
right.

DREAMING OF a European 
vacation? If airfare has kept it 
from becoming a reality, you 
might just find that you’ll be 
able to wake up on a trans-
Atlantic flight in the near 
future. Perhaps driven by a 

lower number of travelers 
due to Brexit and terrorism 
concerns, a couple major air-
lines are looking at the pos-
sibility of offering reduced 
“no-frills” fares on European 
routes to boost their bot-
tom line. American, United 
and Delta are all expected to 
be offering “value fares” to 
those who are willing to com-
promise on seat selection, 
upgrades or other comforts. 
Keep watch on airline sites.

ALTHOUGH Hurricane Mat-
thew is long gone from the 
Bahamas, the Department 
of State is still advising U.S. 
citizens to check before mak-
ing any non-essential trips 
to Grand Bahama Island, in-
cluding the city of Freeport, 
and the North Andros area. 
As of late October, the power 
grids in these areas had not 
yet been fully restored and 
communications remained 
difficult due to limited land-
line and cellular coverage. 
The Travel Warning for New 
Providence Island (including 
Nassau and Paradise Island) 
and the rest of the Bahamas 
has been lifted. There is no 
travel advisory for The Turks 
and Caicos Islands.

A NEW WARNING also was is-
sued by the State Department 
to avoid travel to the Central 
African Republic (CAR) due 
to an “unpredictable secu-
rity situation subject to rapid 
deterioration, activities of 
armed groups, and violent 
crime.” According to the 
warning, despite the peaceful 
election of a new president 
this year and the continued 
presence of a United Nations 
stabilization force, the poten-
tial for sectarian violence re-
mains high and unrest could 
result in airport, land border 
and road closures with little 
or no advance notice.

THE AIR TRAVEL CONSUMER 
REPORT, a monthly product 
of the Department of Trans-
portation’s Office of Aviation 
Enforcement and Proceed-
ings (OAEP), showed that 
77.6 percent of all domes-
tic flights arrived on time in 
August. That means nearly a 
quarter were late. According 
to the report, 20 planes spent 
so much time on the tarmac, 
they could get fined, based

continues on page 17
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Stakeholders invited to share ideas on economic 
stimulus plan for Parkway West
By Nancy Zoellner-Hogland

To get a better understand-
ing of the conditions that are 
affecting the Osage Beach 
westside business commu-
nity and the measures that are 
needed to bring about a trans-
formation, the city will hold 
meeting designed to gather 
input from the public. The 
meeting, planned for 6 to 8 
p.m. November 9 at the Osage 
Beach City Hall, is part of the 
Osage Beach West Parkway 
Study that is being conduct-
ed by HDR, an engineering, 
architecture, environmen-
tal and construction services 
firm.

Maps and other illustra-
tions will be available for 
viewing from 6 to 6:30. Then 
handheld “clickers” will be 
distributed to those in atten-
dance so they can annony-
mously respond to questions 
or ideas presented by the con-
sultants during a PowerPoint 

slide show. Members of the 
project team also will be on 
hand to discuss the study.

“This will provide an op-
portunity for people to give 
their opinions without the guy 
standing next to him or her 
saying, ‘What? You like that 
idea?’ Because people will feel 
more comfortable answer-
ing, we think this will give us a 
more accurate picture of what 
people are really thinking – 
what kind of changes they’re 
really wanting. And it may 
turn out that they don’t want 
any changes, but this is the 
first step in determining that,” 
said Osage Beach City Planner 
Cary Patterson.

He added that although 
it’s the first of three meetings 
to be held, he felt it was the 
most important because this 
is where much of the ground-
work will be laid. Patterson 
stressed that the action plan 
the city would be following 

is to be completely based off 
what they hear from the pub-
lic. 

“The city wants to know 
what they want to see hap-
pen, what they want done, 
what they – as citizens, busi-
nenss owners and operators, 
and residents – think will best 
stimulate the economy on this 
side of town and what they 
think will continue to make it 
a good place to work, do busi-
ness and live,” he said.

To gather additional in-
formation, for the past few 
weeks, representatives with 
HDR have been meeting with 
large employers and stake-
holders – representatives from 
entities such as Ameren, the 
Lake of the Ozarks Conven-
tion and Visitor Bureau, Lake 
Regional Health System, Tan-
Tar-A Resort – people who 
both expressed strong support 
for improvements as well as

continued on page 18

Although the closure of the Nichols Road exit ramp has brought 
more traffic to the Osage Beach Parkway, that influx of motorists is 
temporarily. City officials are working with a consultant to look for a 
long-term fix to stimulate the economy on that side of town. Nancy 
Zoellner-Hogland photo.
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New Overtime Pay Rule
Change puts more money in pockets of workers, takes  
more from pockets of business owners
By Nancy Zoellner-Hogland

Effective December 1, any 
public or private sector salaried 
employee making less than $913 
per week ($47,476 per year) will 
be eligible for overtime pay if 
they work more than 40 hours in 
a seven-day period. This change 
raises the salary level from its 
previous amount of $455 per 
week or $23,660 per year. 

That’s the new mandate 
handed down by the Depart-
ment of Labor (DOL). It’s the 
result of a 2014 directive by 
President Obama to “update the 
overtime regulations to reflect 
the original intent of the Fair 
Labor Standards Act (FLSA), and 
to simplify and modernize the 
rules so they’re easier for work-
ers and businesses to under-
stand and apply.”

The DOL estimated the 
change will provide more take-
home pay for 4.2 million middle 
class workers – or give them 
more free time. It’s also been 
estimated that the new rule will 
cost private employers $1.8 bil-

lion in the first year alone. And it 
doesn’t stop there. Every 3 years 
the standard salary level will be 
updated. In January 2020, the 
rate is expected to increase to 
more than $51,000.

There are a few exceptions – 
doctors, lawyers, teachers and 
outside salespeople. 

An overview of the FLSA was 
shared last month by David 
Campanini, principal at C. Clar-
ity Consulting, Human Resourc-
es and Management Solutions, 
and Suzanne Bowling, senior 
human resources professional 
with Employer Advantage, a 
professional employer organi-
zation, at two different seminars 
sponsored by SCORE and area 
chambers of commerce.

Campanini said employees 
may be covered by the FLSA on 
an enterprise or individual basis.

A covered enterprise is one 
with an annual volume of sales 
or business in excess of $500,000 
annually. Employees can be 
covered individually when they 
are involved in the production 

of goods for commerce between 
states or when they are involved 
in any type of interstate com-
merce, “And there’s a very liber-

al interpretation of what ‘inter-
state commerce’ is,” Campanini 
told the 20 or so at the Lake West 
Chamber of Commerce presen-
tation. “Think about people 
who are doing anything on the 
internet – ordering things like 
shirts and pens or posting on 
social media, processing credit 
cards, handling long distance 
phone calls – virtually anyone 

working in an administrative ca-
pacity is going to be touching on 
some type of commerce across 
state lines. So the general rule of 
thumb when you’re thinking of 
who is covered and who is not, 
if you’re not going to adhere to 
the Fair Labor Standards Act 
rules, you’re going to need to 
be prepared to defend that be-
cause when you have a wage 
and hour investigator from the 
Department of Labor visit your 
business, they’re pretty much 
going to assume that everyone 
is covered. You need to be pre-
pared to justify your position as 
to why they’re not.”

Campanini said there are 
three types of employees – 
hourly non-exempt, meaning 
they are not exempt from the 
FLSA minimum wage and over-
time provisions; salaried ex-
empt, meaning they are exempt 
from the overtime provisions 
– you don’t have to pay them 
overtime for hours worked over 
40; and then a hybrid between 
the two - salaried non-exempt, 
meaning they are guaranteed 
a weekly wage but are still paid 
overtime if they work more than 
40 hours.

Bowling expanded on those 
definitions.

continued on page 14
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Candidates sought for MU Extension Council 
The Camden County Uni-

versity of Missouri Extension 
Council is now accepting 
nominations from mem-
bers of the public interested 
in serving on the Council 
beginning in March, 2017.

Council members as-
sist in identifying, planning 
and marketing extension 

programs in the county, 
providing local extension 
governance and serving as 
ambassadors of Univer-
sity of Missouri Extension.  

Every county in Missouri 
has an Extension Coun-
cil made up of elected and 
appointed members who 
represent the broad edu-

cational needs and back-
grounds of people in the 
county. Council candidates 
must be at least 18 years 
old and reside in the dis-
trict they represent. Coun-
cil members are elected 
to serve a two-year term 
on the Extension Council.

The Camden County 

Extension Council will 
have positions open in:
·District 1 (Horseshoe Bend, 
Osage Beach, Linn Creek, 
Camdenton, Sunrise Beach) 
·District 2 (Climax Springs, 
Greenview, Macks Creek, 
Roach) 
·District 3 (Freedom, Hill 
House, Montreal, Stoutland 

and Toronto)  
If you are interested in 

serving on the University of 
Missouri Extension Coun-
cil or for more information 
about the process, con-
tact the Camden County 
Extension Center at 573-
346-2644. Nominations are 
due by November 29, 2016.
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Ho, ho, ho – it’s that time of year again
By Nancy Zoellner-Hogland

Once again, it seems that the 
seasons are changing faster than 
expected. Even more unbeliev-
able – this month marks the 
kick-off of the Christmas shop-
ping season at Lake of the Ozarks.

To celebrate the holidays and 
hopefully attract visitors to their 
city, Osage Beach will once again 
host a light display in the city 
park off Osage Beach Parkway.

Assistant City Administrator 
Mike Welty said they’ve added a 
few more displays, they’re rear-
ranging some of the scenes and 
will be ready for visitors Saturday, 
November 26 – the weekend af-
ter Thanksgiving. The park will 
be open from 5 to 9 p.m., every 
Wednesday through Sunday un-
til Saturday, December 31. The 
park will continue to be free.

One change might not be as 
welcomed – by the kids, anyway. 
Santa won’t be able to visit the 
park this year. His toy-making 
schedule won’t allow it so kids 
will have to see him at retail loca-
tions around the area. And be-
cause Santa won’t be there, the 
concession stand won’t be open.

“We’re really sad that he couldn’t 

make it but we know he’s very, very 
busy at that time of year making 
sure his elves are getting everything 
is ready for Christmas,” quipped 
City Administrator Jeana Woods.

There are numerous oth-
er holiday events taking place 
all around the Lake area.

The Lake West Chamber will 
present the 15th annual Lighted 
Christmas Parade at 6 p.m. on 
Saturday, November 26. The pa-
rade will begin at the Central 
Bank in Laurie location and travel 
north on Highway 5 to the Ter-
race Mall. Santa will be on a float 
and will disembark and go inside 
the mall to visit with all the kids.

The City of Laurie will again 
present the Enchanted Village of 
Lights at the Laurie Fairgrounds, 
one of the largest drive-through 
holiday light parks in Mid-Mis-
souri. There is no charge to drive 
through the Enchanted Village, but 
any donations are accepted. The 
park will be open nightly from 5 to 
9 p.m. (10 p.m. on weekends) from 
November 18 thru January 1, 2017.

While you’re on the westside, 
make sure you also visit the Festival 
of Lights at the Shrine of St. Patrick, 
on Highway 5, Laurie, is the old-

est light park in the area. Started in 
1981, the display has continued to 
grow over the years with thousands 
of strings of lights decorating the 
buildings and grounds. Instead of 
animated displays, the focus is on 
the true meaning of Christmas, Je-
sus. The St. Patrick Festival of Lights 
will be open daily from 6 to 10 p.m. 
from Thanksgiving through Janu-
ary 1. There is no charge to view the 
display. Organizers say it is simply 
their gift to the community. A gift 
shop with restrooms will be open 
and serving hot chocolate and 
hot cider from 5 to 8 p.m., Thurs-
day through Sunday evenings.

Versailles will be hosting Christ-
mas on the Square from 4 to 8:30 
p.m. December 3. Booth vendors 
will be situated outside around 
the historic Courthouse Square, 
the Versailles Choir will sing on 
Courthouse steps, and Santa 
will arrive on the Versailles Ru-
ral Fire Department Fire Engine. 
Kids can visit him at the Royal 
Theater while their parents view 
and bid on the silent auction 
items in the Annex of the theater.

Those who would like to view 
Christmas lights from a different 
angle should check out the Deck 

the Docks dinner cruise aboard the 
Celebration Cruises ship. Begin-
ning November 25, the ship will 
embark on a cruise each Wednes-
day, Friday and Saturday to tour 
sparkly docks decorated for the 
holidays while enjoying live en-
tertainment and appetizers do-
nated by local entertainers and 
restaurants. Tickets are $25 per 
person with proceeds benefiting 
the Dogwood Animal Shelter. All 
Passengers must book reservations 
in advance by calling 573-480-
3212 or by visiting the website at 
www.cruiselakeoftheozarks.com.

Celebration will also be hosting 
a Frosty Float this year. From 4 to 
6 p.m. on Sunday, December 4 and 
Monday, December 11, families 
are invited to tour the Lake and en-
joy the lights while also taking part 
in lots of fun activities – all topped 
off with a visit with Santa. All kids 
will get a goody bag from the Jolly 
Old Elf. Tickets are $20 per person 
with proceeds benefitting the Chil-
dren’s Learning Center in Cam-
denton and will help raise funds 
to help support Lake-area children 
with special needs and develop-
mental delays in the lake area.

continues on page 10
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“Insurance Talk”
Is your Insurance 
agent actually the 
right one for you?

When you hire an insurance 
agent for your business, do you re-
ally use the same process as when 
you hire other professionals? Or, are 
you simply looking for the cheapest 
price? 

This is a serious question that 
you should be asking yourself. When 
you hire your attorney, CPA, banker 
or other professional staff, are you 
looking for the cheapest price? Not 
likely. In fact, your insurance agent 
should be a key player along with 
the other professionals that help 
keep your company thriving. A fi -
nancial crisis could ruin you entirely 
or leave you temporarily crippled. 
The outcome depends on how well 
prepared you are for things like a 
tornado damaging your business, a 
fi re destroying your retail store, or 
an employee accident totaling a car 
and injuring them or others in the 
process.

Although you might not have 
thought about it, insurance agents 
play a critical role in fi nancial plan-
ning. So it’s essential that you 
choose one that’s right for your 
needs. With lots of choices, how do 
you recognize the perfect insurance 
agent? Following are fi ve questions 
to ask when doing your search.

1. Instead of selling a product 
right off the bat, do they take 
the time to get to know you 
and learn about your specifi c 
needs? Your situation, fi nancial 
needs and expectations for the fu-
ture are unique to you. That means 
your agent should fi nd solutions 
that fi t your requirements. They can’t 
just try to push different insurance 
products that, in the long run, might 
not be what you need. Naturally, 
insurance agents who have the abil-
ity to recommend suitable solutions 
should have good listening skills. 
They must be attentive, know how 
to empathize and have patience.

2. Do they demonstrate 
the tact and under-
standing you require? 
Experienced insurance agents have 
the ability to understand different 
situations, and without letting their 
own prejudices interfere, they are 
able to give clients the right facts 
and information. These will allow 
you to make better decisions and 
create better risk management re-
garding certain insurance products.

3. Are they honest? Trustworthy 
insurance agents will not only pres-

ent you with wide-ranging options, 
they’ll also point out the downside 
to each one. Your agent has to give 
you a complete picture, candidly ex-
pressing the balanced views on each 
insurance product.

4. Are they accessible and do 
they respond immediately? 
It’s understandable for good insur-
ance agents to have as many clients 
as possible. But, it’s inexcusable for 
one agent to use their other clients 
as reasons for not getting back to 
you on time. Your agent should be 
able to return your call, respond to 
your emails or reply to text mes-
sages.

5. Are they knowledge-
able? The best insurance agents 
have extensive knowledge. This is 
especially critical with commercial 
insurance, which not only helps you 
protect your business but also lim-
its your exposure to risks. Very few 
insurance agents truly evaluate their 
clients risks. Instead, they take a list 
of risks common to that industry and 
just have a tabletop discussion once 
a year or once a quarter. Great insur-
ance agents push their clients to get 
more serious in their risk manage-
ment programs.

The question you should be 
asking.

Does your agent and company 
do an annual risk assessment? What 
happens afterward — is there on-
going monitoring and management 
of risks throughout the year? Is your 
insurance agent your partner in the 
process?  Or is the assessment just 
an exercise to review last year’s risk 
assessment and update it for this 
year’s?

To learn more contact Jeff Beth-
urem at Golden rule insurance at 
573-348-1731 or jeff@goldenru-
leinsurance.com. Jeff Bethurem, 
RWCS, is a licensed insurance agent 
at Golden Rule Insurance. 

Jeff Bethurem

Thursday
NightSocial

THURSDAY, november 10 ,  2016 •  5-7 PM

Stop by for a bite to eat or a cocktail, and 
decompress. Meet some new people or catch 

up with old friends. Maybe even stick 
around for dinner! Good friends, great 

food, it’s a super way to spend a Thursday 
evening at the Lake!

Join Us this 
Week at:

With Your 

Host: 4655 B Osage Beach Parkway, 
Osage Beach, MO 65065

573-365-LOAN

929 Premium Outlets Drive, across the street 
from Dierbergs

 573-302-1500

continued from page 1
to the city of Osage Beach for 
their approval. Once the plat 
is recorded at the county, the 
school board will have to vote 
to declare it surplus prop-
erty. Hopefully, that will take 
place at one of the November 
school board meetings,” Hat-
field said, adding that the next 
step would be to advertise the 
property and take sealed bids. 

All bids received would 
then go before the board for 
their consideration and they 
would have to take official ac-
tion, he said. 

“They’ve discussed setting 
a minimum bid requirement 
but have not taken any action 
on that yet. The property was 
appraised but at this time, 
cannot release that informa-
tion,” Hatfield added.

Last year, the district held 

at auction to sell the contents 
from the building that wasn’t 
needed or repurposed at the 
district’s other schools.

Patterson said the land cur-
rently is zoned Residential. 
However, both Patterson and 

City Administrator Jeanna 
Woods said they didn’t see a 
problem obtaining commer-
cial zoning because it’s sur-
rounded by commercial prop-
erties.

Historic plat on the block
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to Order Call: Dennis B. Wedding
dwedding@bellsouth.net
Phone: 864-205-5005

www.lake-silhouettes.com

Holiday Gift Ideas
The Lake Silhouette

• Furniture Grade Birch Wood, UV coated.
• Two frame styles: Walnut Stained or Distressed White
• Framed in 2 sizes: 15.5” x 27.5”, or 29” x 41” 
• Laser cut “Lake Silhouette” showing the mile markers every 5 miles, the 

bridges and the different arms of the lake.
• Professionally framed and glass covered, complete with all hardware 

required to hang on your wall. Ready for you to proudly display!
• Special Engraving Available upon request!
• Beautiful small “Crystal” to pinpoint where your home is located on the lake.

Laser Engraved Wine Glass 
9.0” tall

3.5” diameter 
Laser Engraved 

Christmas 
Ornament

Or Hostess gift on the
neck of a wine bottle.

Example of a
Customized Silhouette White Distressed Frame

Call and get yours today!
Available at Lake of the Ozarks

UNIQUE
ONE-OF-A-KIND

Laser Engraved Hickory “Cutting Board” - 8.75” x 11.75”
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A Matter of Trust
What is a 
“fi duciary” 
and why is it 
important to 
you?

By now, you’ve probably heard 
that the Department of Labor has 
passed regulations that will require 
those who provide investment 
advice to adhere to the “fi duciary” 
standard as opposed to the 
“suitability” standard.

Brokers generally have been 
held to a “suitability” standard. 
That is, they must be confi dent that 
the products they sell will meet 
client needs and time horizons. 
However, some investment 
managers are held to a higher 
standard, that of fi duciary duty. A 
fi duciary has a legal obligation to 
put client interests fi rst and must 
disclose all material confl icts of 
interest.  

For many advisors and brokers, 
the transition to the fi duciary 
standard won’t be fully effective 
until 2018.  As a trust company, 
Central Trust Company has 
always been held to the fi duciary 
standard, so this is nothing new 
for us. Fiduciary duty is an essential 
element of trust service, and it 

always has been. It goes well 
beyond a requirement to avoid 
con fl icts of interest, though that 
element is present.  There’s also a 
duty of loyalty to the benefi ciaries, 
a duty to invest trust assets, a duty 
of confi dentiality, a duty to furnish 
information and to communicate 
and a duty to enforce and defend 
claims, among many others.

It would be our pleasure to 
explain to you how our fi duciary 
capacity can work to help you meet 
your long-term estate planning and 
wealth management needs.  Contact 
Trenny Garrett at 573.302.2474 or 
trenny.garrett@centraltrust.net to 
learn more about how we can put 
our experience to work for you.

Trenny Garrett, J.D., CTFA

Osage Beach: 924 Hwy 42 (573) 348-4464
Kitchen & Bath Products, Cabinetry, Countertops & Appliances

dkbshowroom.com

 Discover the Possibilities

We partner 
with our 
customers to 
create their 
perfect room 
and select the 
right products. 

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

Ho, Ho, Ho
continued from page 7

A Christmas Village will 
be set up at Old Kinderhook 
with lots of activities including 
Christmas caroling, Santa, gin-
gerbread house making, horse 
drawn carriage rides, elf sto-
rytelling and S’mores around 
the campfire and the Lake’s 
only outdoor ice rink. Dates of 
Christmas Village are Novem-
ber 25 to 27, and December 
2 to 4, December 9 to 11, De-
cember 16 to 18 and Decem-

ber 23 to 25. Some items listed 
have a fee so call for more 
information, 573-317-4314. 

On Saturday, December 
10, the Bagnell Dam Strip As-
sociation will once again be 
hosting a Christmas parade. 
The parade, with the theme 
of “Christmas Through the 
Years: Lake Ozark 1966-2016” 
will begin at 1 p.m. on Bagnell 
Dam Boulevard. After the pa-
rade, everyone is invited to vis-
it with Santa and enjoy a com-
munity bonfire below the dam.

Listen each Weekday Morning 6 am - 10 am!
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Building an effective 
web presence
with Bailey Puppel, 
MSW Interactive Designs LLC 

Could NOT Using 
Social Media Be 
HURTING Your 
Business?

Smart phones, tablets, smart 
watches, PCs, smart TVs, gaming 
consoles... We live in a world where 
practically any device can access the 
internet. According to a report by 
GlobalWebIndex, most people spend 
more than 6 hours a day online. Of 
that time, 1.72 hours is spent on 
social media networks. This means 
that browsing social media makes up 
almost 30% of the time consumers 
spend online.

Yet despite these staggering 
statistics, there are several business 
owners out there who have not yet 
embraced social media marketing. 
Unfortunately, what these business 
owners may not realize is that 
neglecting to maintain an active social 
media presence may actually hurt 
their business. Keep reading to fi nd 
out what we mean.

Your Customers Expect 
You To Be There.

According to a report issued 
by Social Media Examiner, 93% of 
marketers are using Facebook and 
66% of marketers plan to increase 
their use of Twitter, LinkedIn, and 
YouTube. With so many businesses 
already on social media, consumers 
have come to expect it. If your 
business is nowhere to be found, it 
may make you seem inaccessible.
Your Competitors ARE There.

Since 93% of marketers are 
already on Facebook, it is safe 
to assume that at least one (and 
probably several) of your competitors 
are already leveraging these platforms 
as part of their marketing campaigns. 
If potential customers see your 
competitors continually posting great 
content and interacting with their 
existing customer base in a positive 
manner, what will make them come 
to your business instead?

There Is A Hole In Your 
Advertising Campaign.

Since your competitors are already 
on social media and consumers 
expect you to be there as well, people 
are going to notice if you’re lacking 

a social media presence. Social media 
marketing is less expensive than you 
might think, so it may be worthwhile 
to work it into your advertising budget 
for 2017.
It Can Be Harder To Recruit 
High-Quality Employees.

The recruitment industry has 
changed drastically since the onset 
of social media. AdWeek tells us that 
92% of recruiters use social media to 
attract high-quality candidates, and 
Link Humans reveals that 76% of 
social job seekers found their current 
positions through Facebook. Most 
of today’s job seekers (especially the 
Millennial generation) are looking for 
companies that are accessible and 
fun. Without an active presence on 
social media, you may have a harder 
time attracting the right candidates.
You Aren’t Part Of The 
Conversation.

Even if you aren’t on social media, 
the rest of the world is - and you 
can be confi dent that they’re talking 
about you! Consumers are always 
posting about their experiences with 
local companies, both good and bad. 
If you aren’t on social media, you 
won’t have any way of knowing what 
your customers are saying about you.

Contact us if we can help with 
your business social media! 

Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook:  http://Facebook.com/
putthewebtowork
Blog:   http://put-the-web-to-work.
blogspot.com
Bailey Puppel, Internet Marketing 
Specialist, MSW Interactive Designs 
LLC ~ We put the web to work for 
you!
573-552-8403
www.PutTheWebToWork.com

Bailey Puppel

A Division of First State Bank
NMLS # 416668

NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

NMLS # 332983

(573) 746-7214
bosteen@fsb�nancial.com

Bob O’Steen

Michael Lasson

...has a new home of their own!
Your  Trusted Lake Home Lender  

NMLS #  934557

(573) 746-7212
malasson@fsb�nancial.com

Michelle Lasson

4655B Osage Beach Pkwy
Osage Beach, MO 65065

Inside Dierbergs!

Visit us at our 

NEW OFFICE
in Dierbergs

Pick up L•O PROFILE’S newest  issue statewide 

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.

Made in America

’16’16

 

IssueIssue

 

Studio M Publishing
573-365-2288
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Located at the entrance of the
Osage Village Outlet Mall

4558 Osage Beach Parkway, Suite 100,
Osage Beach, MO 65065

fi rstbk@fi rstbanklake.com 
www.FirstBankLake.com

573-348-2265
Lobby Hours M-F 8:30am to 4:00pm

Drive Thru Hours:  M - F 8:00am to 5:00pm
Saturday Lobby/Drive Thru Hours:  8:00am to 12:00pm

Clay Lindhorst
VP & SBA Loan Offi  cer

MONEY MARKET ACCOUNTS
0-$24,999.99 ............................. .10% APY*

$25,000-$49,999.99 .................. .15% APY*

$50,000-$99,999.99 .................. .25% APY*

$100,000 and up ........................ .50% APY*

CD SPECIALS
9 Month

0.85% APY*

15 Month
1.05% APY*

33 Month
1.50% (1.51% APY*)

Still the BEST Rates at the Lake!

First Bank
of the Lake

*Annual Percentage Yield. Minimum to Open $5,000 CD and $500 Money Market. Penalty for early withdrawal on CDs. Other Terms and Conditions May Apply. Contact Bank for More Details.

Open a new business 
or expand your current business 

with an SBA Loan from First Bank of the Lake
• Long-Term Financing
• Low Down Payments

• Several Loan types to fi t 
your business needs
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PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO

WINTER TIRE & SERVICE SPECIALS! CALL NOW!

New overtime rule
continued from page 4

“With hourly non-exempt 
employees, you don’t have to 
track the ins and outs – you just 
have to track the hourly totals 
for the day. The reason you do 
that is because you have to pay 
overtime when they work more 
than 40 hours in a seven-day 
work period,” she explained. 
“It’s simple because if you don’t 
work, you’re not paid. And, by 
the way, anyone can be hourly 
non-exempt, including manag-
ers. Sometimes it just doesn’t 
make sense for everyone to 
be hourly, though, due to the 
amount of hours work and the 
responsibility someone has.” 

Bowling described a “salaried 
employee” as one who receives 
the same amount each pay pe-
riod and who is exempt from 
overtime. Hours worked can be 
tracked, but it’s not required by 
the DOL. 

“If the employee needs a day 
off, hours can be taken from 
a leave bank. If the company 
closes for a day because of snow 
or some other reason, employ-
ees are still paid as if they had 
worked. Pay cannot be reduced 
when employees are tardy or 

leave early and if you don’t have 
a sick leave policy and employ-
ees are out sick, you still need to 
pay them,” she said.

Salaried non-exempt receive 
the same pay each week, regard-
less of hours worked under 40. 
However, hours over 40 are paid 
time and a half, “which has me 
scratching my head wondering, 
‘Why would anyone want to do 
that?’ I don’t think it’s the best 
solution for a lot of people but 
you may have a tried and true 
employee and it’s easier to 
pay that way,” Bowling said.

Campanini explained a 
pay calculation that could be 
used in that situation.   

“It’s complicated, but 
basically the employee 
must be paid a salary that 
will cover all the hours 
worked at least at minimum 
wage. When they work over-
time, their pay will be at half 
times the regular hourly rate be-
cause you already covered the 
time at straight time,” he said, 
demonstrating the following ex-
amples of on a Power Point slide 
for salaried non-exempt em-
ployees who work a fluctuating 
workweek:

·Employee A works 50 hours 
in a seven-day period and is paid 
a $500 salary. He or she is also 
paid an additional $50 overtime 
for hours 41 to 50. The overtime 
is calculated at one-half times 
the regular rate times 10 hours, 
bringing that employee’s pay to 
$550 total.

·Employee B works 55 hours 
and is paid $500 salary plus an 
additional $68.18 in overtime for 

hours 41  
 

 
 
 
 
 
 

 
 
to 55. Again, the overtime pay 
is calculated at one half of the 
regular rate, but this time for 15 
hours, bringing that employee’s 
pay $568.18 total.

 “A complicating factor here 
is that the ‘regular rate’ has to 

be calculated each week. This is 
arrived at by dividing the week-
ly salary by the actual hours 
worked. Again, it’s complicated, 
but it is an essential part of un-
derstanding how this works,” 
Campanini added.

·Employee C works 32 hours 
and is paid $500 because no de-
ductions in pay are made due to 
a reduction in hours.

As in the example of Employ-
ee C, when employees are con-
sidered “salaried, non-exempt,” 
employers cannot reduce the 
salary because the employee 
worked fewer than 40 hours in 
that week. They may, however, 
utilize leave bank for things like 
vacation, Campanini reiterated.

According to the DOL, em-
ployers have several options 

for responding to the chang-
es. They can:

·Raise the employee’s 
salary to keep the employ-

ee exempt from overtime as 
long as those employees meet 
the “duties test” - their duties 
are those of an executive, ad-
ministrative or professional em-
ployee.

·Pay the overtime in addition 
to the employee’s current sal-
ary when those newly overtime-
eligible employees work more 
than 40 hours in a week. 

·Evaluate and realign hours 
and staff workload so they don’t 
have to pay overtime to white-
collar workers who earn below 
the salary threshold. For ex-
ample, employers may hire ad-
ditional workers. Or employees 
can work fewer hours on some 
days to compensate for days 
when more than 8 hours are 
worked. 

The DOL also said employ-
ers may use any method they 
choose for tracking and record-
ing hours, as long as those track-
ing methods are complete and 
accurate.

There are some exemptions 
but to establish that a white col-
lar employee is exempt from 
the FLSA’s minimum wage and 
overtime requirements involves 
assessing how the employee 
is paid (salary basis test), how 
much the employee earns (sal-
ary level test), and whether the 
employee primarily performs 
the kind of job duties that Con-
gress meant to exclude from the 
law’s overtime protections (du-
ties test).

For more information, visit 
the DOL website at https://
www.dol.gov/featured/over-
time or contact Campanini at 
his office at 573-346-1245.
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We have helped many associations and owners 
recover costs and repair their condominiums. 

Let us help you.

913-707-3726 
Call Mike Hughes today for a 
free consultation and assessment.
or Email: mhughes@mgbp-law.com.

Who Pays?
If your condominium has faulty construction, improper 

installation, or sub-standard materials, Who Pays?

CONDOMINIUM
CONSTRUCTION
ATTORNEYS

 Th e choice of a lawyer is an important decision and should not be based solely upon advertisements.

Many cases taken on a contingent-fee basis, meaning we get paid only if you win.

Protect your investment and property values.

If you have increased HOA Fees due to water leaks, 
wood rot and other problems, call us.

We seek payment from those responsible.
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BY-GONE LAKE 
ATTRACTIONS – PART 6: 
MAX ALLEN’S 
ZOOLOGICAL GARDENS

From the early 1950s to the 
early 1980s vacationers headed 
to Lake of the Ozarks on High-
way 54 did not have to wait until 
they reached the Lake to fi nd a 
roadside attraction to visit be-
cause such places proliferated 
along the roadside beginning 
in Eldon. The highway passed 
through Eldon, which had nu-
merous tourist-oriented places. 
When the highway bypassed 

Eldon and other places south-
west of town and became a di-
vided route with limited access, 
the roadside attractions quickly 
disappeared, leaving their ru-
ins languishing in the weeds 
along stretches of the old high-
way pavement. 

These attractions included 
Tom’s Monkey Jungle across the 
highway from today’s Walmart 
in Eldon, and Stuckey’s Pecan 
Shoppe, Nickerson’s Farms, 
Max Allen’s Zoological Gar-
dens, the Ozark Deer Farm (lat-
er called Animal World), and 

Stark Caverns, (later called Fan-
tasy World Caverns) southwest 
of Highway 52. When new high-
way construction was com-
plete, Max Allen’s moved across 
the new highway to a building 
now housing an antique mall.  
Fantasy World Caverns still ex-
ists but is currently not open to 
the public. The overgrown rock-
walled ruins of the original Max 
Allen’s Zoological Gardens can 
still be seen along the old high-
way but all vestiges of Animal 
World have vanished, as have  
the ruins of Stuckey’s Pecan 

Shoppe and Nickerson Farms 
restaurant. 

Several miles of the old high-
way along which most of these 
attractions sat is now called 
Midway Road. This route was 
also interesting in the 1930s and 
early 1940s for its many road-
houses and the popular Muss-
er’s Ozark Resort at the junction 
of highway’s 52-54, which was 
a sprawling complex of enter-
tainment opportunities. Muss-
er’s was replaced by El Rancho 
Resort, which sat where Silver 
Dollar Restaurant and the gas 
station are located today. The 
accompanying photo features 
the eye-catching sign that sat 
along the old highway at Max 
Allen’s Zoological Gardens, 
photo courtesy of Max Allen.   

This historical sketch is from 
the collection of H. Dwight Weav-
er. He is the author of six books on 
the history of Lake of the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial his-
tory of Osage Beach from 1880 
to 1980. Weaver’s book “A Picto-
rial Guide to Ha Ha Tonka State 

Park” contains more than 300 
photos of the park, which in-
clude all of the park’s signifi cant 
natural and man-made features 
along its trails and boardwalks.

Contact him at: dwight-
weaver@charter.net or call 
573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

November will bring an election to remember
By Nancy Zoellner-Hogland

Between threats of violence 
and rumors of voters being 
bussed from poll to poll to cast 
numerous ballots, rigged vot-
ing machines, hacked voter 
registration sites and United 
Nations election monitors 
working Missouri voting sites, 
controversy has surrounded 
this year’s general election.

However, County Clerk 
Rowland Todd promised those 
things won’t be happening in 
Camden County. In fact, he 
said he’s been hard at work the 
past few weeks making sure ev-
ery machine is working proper-
ly, every judge is trained thor-
oughly and every voting site is 
ready for November 8.

He said the county's partici-
pation in the Missouri Central-
ized Voting Registry will ensure 
that no one votes more than 
once.

“All Missouri counties, ex-
cept for Boone, are connected. 
If someone comes in to regis-
ter to vote and they’re already 
registered in another county, 

I’ll know it. When that hap-
pens, we send a letter to that 
county asking them to remove 
the name from their rolls. That 
way no one can be registered to 
vote in two different counties,” 
Todd said.

There’s also strict oversight 
at the polls. When people re-
quest ballots, their information 
will be checked against a list 
of registered voters. Election 
judges provide voters with the 
correct paper ballots, which 
are counted as they are slid 
into the machine. At the end 
of the day, the number of bal-
lots that were deposited into 
the ballot tabulating machine 
must match the number of bal-
lots handed out by the election 
judges at each polling site.

“It not, there has to be a rea-
son. The most common is that 
people walk out with their bal-
lot because they don’t like any 
of their choices,” he laughed. 
“But with our machines, no-
body - and I mean nobody – 
knows how you voted, what 
party you voted, even what 

number voter you are. The only 
numbers on the ballots are bal-
lot styles and we have those be-
cause some of our districts are 
split by Congressional districts 
and/or fire districts. And none 
of our machines are connected 
to the internet. The only wires 
attached to them are the power 
cords.”

Todd said that in 2004, his 
first presidential election after 
taking office, Camden County 
still used punch card ballots. 
Because of the issue with the 
hanging chads, in 2005, the 
government bought those ma-
chines and Camden County 
went to its first electronic vot-
ing machines. 

“Since then, we’ve switched 
to the Unisyn. It photographs 
the ballot – front and back – as 
it’s sliding through and all the 
votes are recorded on a special 
type of flash drive called a ‘TM.’ 
They’re made only for that ma-
chine so you can’t go out and 
buy them at Walmart,” he said. 
“After the polls close, the judges 
box up all the paper ballots, seal 

the boxes and sign on the seal. 
Then, they have to open the 
compartment where the TM 
is located and bring that TM, 
which is not connected to the 
internet, and the sealed boxes 
to my office. At the counter in 
my office, we then plug the TM 
into a laptop, which also is not 
plugged into the internet, and 
we download the results into it. 
We then transfer that data on 
to another flash drive, which is 
then downloaded into a special 
system connected directly with 
Jefferson City.”

Todd said he conducted a 
public test Friday, October 21 
on all the county’s voting ma-
chines to make sure they were 
working properly and record-
ing accurately. Four election 
judges as well as the chairman 
for the Missouri Democratic 
Central Committee and others 
from that group were on hand 
to monitor the process. The 
judges each had a stack of 50 or 
60 ballots called a “test deck” 
that they had to run thru the 
machines, one by one. The bal-

lots were matched to the num-
bers recorded by the machines 
to make sure everything regis-
tered correctly and, according 
to Todd, they were exact. 

“Then two gentlemen each 
took two stacks of 10 and they 
marked them how they wanted 
to mark them. We shut the ma-
chines down to reboot them 
and those ballots were run 
thru, again, one at a time. And 
again, the count was exact,” he 
said.

Todd also said that unless 
the governor steps over the 
local authorities, no one – not 
even representatives from the 
UN - can just show up at poll 
locations to be a poll watchers 
or monitors. To be a poll moni-
tor, each person is required to 
apply through either the Re-
publican or Democrat Cen-
tral Committee in that county 
and that person’s name and 
the location where he or she 
is going to work has to also be 
shared with the county clerk a 
minimum of two days before

continues on page 19
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Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

What is Loan-to-
Value? 

Loan-to-Value, or LTV, is a ratio of 
your mortgage loan balance to the 
value of your home. It is used to es-
timate how much you owe on your 
home compared to your home’s mar-
ket value. To determine your LTV, your 
Lake of the Ozarks mortgage lender 
will divide your loan amount by the 
lesser of the home’s appraised value 
or purchase price. As an example, 
if you have a $280,000 mortgage 
loan balance and a home value of 
$350,000, your LTV would be 80%. 
Why is Your LTV Important? 

When it comes to the mortgage 
approval process, your LTV is a key 
factor. Mortgage lenders use this 
ratio on both new purchases and 
refi nance transactions. It is a risk 
assessment tool that lenders can 
use to determine if you are eligible 
to receive a loan. With a higher LTV, 
lenders perceive that there is a high-
er risk of the loan going into default 
because there is little to no equity 
built up in the property. In the event 
of a foreclosure, the lender may fi nd 
it diffi cult to sell the home for a price 
suffi cient to cover the outstanding 
loan balance. Not only can a high 
LTV risk your chances for approval, 
but if you do get approved, you could 
be charged a higher rate. In addition 
to the higher interest rate, you may 
also be required to purchase private 
mortgage insurance. In general, most 
lenders will offer the best interest 
rates to those borrowers with an LTV 
of 80% or below. 

If you have more questions about 
your LTV or how it could affect your 
Lake of the Ozarks mortgage loan or 
refi nance, call 573-746-7211. When 
it comes to your home fi nancing 
needs, I’m here to work with you ev-
ery step of the way. I’ll discuss your 
options, offer competitive rates and 
back it up with the fi rst class service 
you deserve!

Michael H. Lasson, Senior Loan Of-
fi cer, NMLS #493712
First State Bank Mortgage
NMLS #416668
A Division of First State Bank of St. 
Charles
Equal Housing Lender
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015
4655-B Osage Beach Pkwy, Osage 
Beach, MO 65065
Direct:  (573) 746-7211
Cell: (573) 216-7258
Fax: 866-397-0138
www.yourlakeloan.com 
Email:  mlasson@fsbfi nancial.com

Armchair Pilot 
continued from page 2

on the results of investiga-
tions that are being conduct-
ed by the DOT. Under federal 
regulations, domestic flights 
holding passengers are al-
lowed to sit on the ground 
for three hours before allow-
ing passengers to disembark; 
international flights can sit 
four. The airline with the 
best on-time record was Ha-
waiian Airlines with Alaska 

Airlines coming in second 
and Skywest Airlines third. 

Frontier and Spirit airlines 
had the worst rates. Ironi-
cally, Skywest also had two 
flights on the list of domestic 
flights with tarmac delays of 
over three hours. With 5.61 
reports per 1,000 passengers, 
Expressjet Airlines had the 
worst record of mishandling 
baggage in August 2016. 
The report also showed that 
passengers filed 1,602 com-
plaints against U.S. airlines 
in August, down from 1,639 
filed in August 2015.

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Send us Your Press Releases, Public 
Events and Business News!
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As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

Year to Date 
Market 
Comparison

Lake of the Ozarks’ year to 
date home and condo market 
data indicates a mostly positive 
outlook as we head toward 2017. 

On a year-over-year basis, 
waterfront homes sales declined 
while non-waterfront home sales 
and condo sales both increased. 

Average home sales prices 
were up and average condo sales 
prices were slightly down.

Waterfront, single-family home 
sales year to date totaled 603, 
down 7.2 percent from October 
2015. The average sales price 
climbed 6.5 percent to $328,427, 
the 2nd highest in 5 years with 
2013 the highest at $388,224.

Days on Market (DOM), or the 
number of days it took the aver-
age home to sell, tightened to 
143 days versus 152 last year.

Broken out by home location, 
Year to Date, Waterfront Home 
sales performed as follows:

Totals for all 2016 home and 
condo sales show an increase of 
2 percent in units sold with the 
average sales price remaining 
steady at less than 1 percent in-
crease over 2015.

I have also compiled data for 
non-waterfront home sales. Total 
non-waterfront home sales were 
734; up 8.1 percent over 2015.

The average sales price rose 
4.2 percent to $132,899.

Data for condominium sales 
shows an increase of 5.3 percent 
with 608 units selling year to date 
versus 577 a year earlier.

The average price fell 2.6 per-
cent to $155,715.

I anticipate the 2016 housing 
market to � nish out overall with 
moderate but solid growth. 

I foresee the 2017 market 
looking very similar to the current 
year.

Lake area sales data has been 
obtained from the Lake of the 
Ozarks MLS based on all property 
type sales over the time frame 
from January 1, 2015 to October 
24, 2016 and all other times rep-
resented in the data.

LOCATION YEAR #SOLD AVG PRICE DOM
Four Seasons 2016 36 599,810$       122

2015 38 588,497$       137

Horseshoe Bend 2016 47 288,156$       113
2015 42 305,703$       144

The Villages 2016 8 1,304,215$   121
2015 6 1,060,500$   133

Porto Cima 2016 12 947,992$       147
2015 14 1,380,804$   91

Michael has been selling real 
estate at the Lake of the Ozarks 
since 1981.  He is one of the 
most respected brokers in the 
area.  If you would like to work 
with Michael in the sale or pur-
chase of property, contact him at 
573.365.SOLD or cme@yourlake.

com  View thousands of lake area 
listings at www.YourLake.com $1 
million plus homes at www.Lake-
Mansions.com   You can also view 
each months’ article, ask ques-
tions and offer your opinion on 
Michael’s real estate blog, www.
AsTheLakeChurns.com

continued from page 3
those who are against the city 
making any major changes. 

HDR also collected data 
from the Lake of the Ozarks 
Regional Economic Develop-
ment Council on such things 
as population, employment, 
transportation, traffic flows, 
how trends have changed over 
the years, how things have 
changed since the Expressway 
was put in and economic data 
that allowed them to compare 
Osage Beach with the rest of 
the area. 

“This whole thing kind-
of got off on the wrong foot. 
Initially, everyone just con-
centrated on an island down 
the middle of the Parkway 
and that made a few people 
anti-change right off the bat, 
but that was just one of the 
elements we were looking at. 
From the start, we wanted to 
hear what the public wanted 
so some re-educating had to 

take place. Hopefully every-
one now understands that 
we’ll only do what the public 
wants and that we’re not going 
to force anything down their 
throats,” Patterson promised.

At an earlier board of al-
dermen meeting, Christo-
pher Kinzel, HDR consultant, 
shared similar sentiments.

“The important thing on 
this project is we’re going to 
be doing a lot of listening. We 
won’t be coming in with a 
cookie-cutter answer. When 

we interviewed, we proposed 
this would be a process – a 
process where we work hand-
in-hand with the community 
to figure out what the com-
munity actually wants. We’ll 
bring our expertise and we’ll 
be creative – think outside the 
box – to determine what will 
work here in Osage Beach,” he 
said.

The project got its start last 
fall when, after hearing pre-
sentations about how differ-
ent road designs could attract 
more business, Alderman Jeff 
Bethurem suggested that al-
dermen look at redesigning 
the section of the Parkway 
between the Grand Glaize 
Bridge and Lazy Days Road. At 
that time, he suggested incor-
porating a “boulevard-style” 
roadway with more green 
space, decorative landscap-
ing and bike lanes. He said he 
felt the change would reflect 
the more residential tone of 

the west side and would also 
attract more boutique-type 
businesses and residential-
service businesses to that 
area. At the meeting, which in-
cluded a presentation from an 
engineering firm, several busi-
ness owners spoke against 
such a plan, saying that such 
a move would further hinder 
business – not help it.

The board decided to look 
further into the matter and 
last December, voted to spend 
up to $70,000 on a study that 

would evaluate options and 
to form a committee to steer 
the project. Soon after, the 
Osage Beach Parkway West 
Committee sent a Request for 
Qualifications (RFQ) to sever-
al engineering firms. HDR was 
chosen based on scoring that 
looked at things like qualifica-
tion, background, experience 
and knowledge of the area, ac-
cording to City Administrator 
Jeanna Woods.

On its website, HDR states 
that while they are most well-
known for adding beauty and 
structure to communities 
through high-performance 
buildings and smart infra-
structure, they provide much 
more than that. “We create 
an unshakable foundation for 
progress because our mul-
tidisciplinary teams also in-
clude scientists, economists, 
builders, analysts and art-
ists. Our employees, working 
in 225 locations around the 
world, push open the doors to 
what’s possible each and ev-
ery day.”

Mayor John Olivarri wrote 
in a prepared release that 
public participation in the No-
vember 9 meeting was vital for 
the city to better understand 
all the issues affecting the 
Westside business communi-
ty. “We encourage the public 
to attend as public involve-
ment is critical to the success 
of the progress,” he stated.

Those who are not able to 
attend the meeting can obtain 
copies of the meeting hand-
outs, including a comment 
form, by visiting the city’s 
website at www.osagebeach-
mo.gov. The public will have 
until November 23 to submit 
comments. Those comments 
can be emailed to christopher.
kinzel@hdrinc.com or they 
can be mailed to:

HDR
Attn: Christopher Kinzel 

4435 Main Street, Suite 
1000, Kansas City, MO 64111 
photo: file

Stakeholders invited to share 
ideas on economic stimulus 
plan for Parkway West

Lakebusjournal@gmail.com
Send your press releases 60 days in advance in text format with 

accompanying photo for publication.
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THE BIGGEST CAR SHOW IN
THE MIDWEST COMES TO
LAKE OZARK, OTHER EVENTS
HELD THIS SUMMER

CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Life
at the LAKE!

Your Lake Vacation
4571 Osage Beach Parkway, 
Suite A • Osage Beach, MO 65065
573-365-3367 • 877-284-0267
www.yourlakevacation.com
www.knollsresort.com
www.lazydaysrentals.com

Vacation Rental Management
Serving the Lake since 1986

Over 100 vacation homes and condos 
located in Osage Beach, Lake Ozark, 

Horseshoe Bend and Camdenton.
Located next to Vista Grande across 

from the outlet mall. Now 
offering full 

service association 

management.  Call 

for a bid today! 

573-365-3367!

Election
continued from page 16

Election Day. Todd said that, to 
date, no one has applied.

Not only will UN election 
monitors not be allowed, elec-
tioneering won’t even be tak-
ing place at all but one polling 
site.

“That got its start back in 
August 2008,” Todd explained. 
“We had a situation in Green-
view where people were wear-
ing their campaign logo shirts, 
hats and buttons inside the 
polling place, they were stop-
ping the voters from going 
inside – they were just doing 
a lot of things they weren’t al-
lowed to do. I was asked to go 
over and remove them from 
the property. The media got 
a hold of that and all of a sud-
den, I started getting calls from 
others asking if they could do 
the same. I told them a court 
case had already decided they 
could so it was like a storm. Ev-
eryone wanted them off their 
property. Not only were they 
giving voters a hard time, they 
were leaving literature on the 
ground – just leaving a mess in 
general.”

He said he recently called 
the Missouri Secretary of 
State’s Office to find out if that 
court decision still stood and 
after learning that it did, he 
shared that information with 
the owners of every location 
hosting polling sites. All but 
one – a publicly owned fire sta-
tion – chose to keep them away 

again this year.
And to be on the safe side, 

Todd also asked for extra 
deputies on the street during 
the election in case problems 
break out at any polling site.

“I don’t anticipate anything 
but with all the craziness that’s 
going on, I thought it was bet-
ter to be safe than sorry,” he 
said, adding that approximate-
ly 30,000 people are registered 
to vote in Camden County. In 
the 2008 general election, 75.6 
percent showed up to cast a 
ballot. In 2004, that number 
dropped slightly to 75.3. Todd 
said he’s expecting to exceed 
that number this year.

“And we’re geared up to 
handle it! On Horseshoe Bend 
and Osage Beach, where we 
have the most voters, we have 
eight judges and on Horseshoe 
Bend, I’ll probably have 50 
spots open at tables for voting. 
The only real problem we’ve 
run into is that the county’s in-
ternet is still down so I haven’t 
been able to post our ballot 
online, but it was in the news-
paper and it’s on the Missouri 
Secretary of State website so 
hopefully everyone that wants 
to, has seen it. We’re all work-
ing very hard to make sure 
things run as smoothly as pos-
sible and that we have a clean, 
controversy-free election. I 
was raised here and I don’t 
want my name or reputation 
trashed and I love my job and 
I want to keep it. I will not do 
anything for anybody that’s 
not right,” he promised.
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Crossword Puzzle
Solution page 19

ACROSS
1. Wisdom tooth, e.g.
6. Slovenly abode
9. ____ row
13. “Leave me ____!”
14. Lamb’s momma
15. Chew out
16. Stirs up
17. *Reagan, to friends
18. Extend subscription
19. *Electoral entity
21. *Election day
23. Right-angle building extension
24. Cat-headed Egyptian goddess
25. British broadcaster
28. Plural of locus
30. Farmer’s turf, pl.
35. Pale or bitter beverages
37. 1960s boots
39. “No way, ____ ____!”
40. Under the weather
41. #6 Across dwellers
43. Actress Moore
44. Arctic people
46. On the surface
47. Julia Roberts as ____ Brockovich
48. Clear and bright
50. Snorkeling site
52. *____ Whitman, co-chair of John 
McCain’s 2008 campaign
53. How snug bug in a rug feels?
55. Singular of #35 Across
57. Diver’s breathing device
61. *Election within a party
65. Conical tent
66. Miner’s bounty
68. Hindu queen
69. Do like Vesuvius
70. Additionally
71. Nashville player
72. A rolling stone gathers none of this
73. Japanese currency
74. Downhill riders

DOWN
1. Designer Jacobs
2. Hodgepodge
3. Take it easy
4. Anoint
5. Bring to consignment store
6. Dried up
7. *Presidential term limit
8. Yiddish busybody
9. She is
10. Warm-hearted
11. What’s the big one?
12. Like moist grass in the morning
15. King Minos, e.g.
20. Heidi’s shoes
22. Consume
24. Prejudice
25. Pesto ingredient
26. Russian cuisine staple
27. Small intestine/large intestine 
connection
29. RC or Pepsi
31. Went by horse
32. 100,000 BTU
33. Mr. Simpson, to Marge
34. *Important kind of state
36. “____ to My Lou”
38. Bassoon cousin
42. Asparagus unit
45. *List of candidates
49. Unidentified John
51. What coquette does
54. Polish currency
56. *This account of John Podesta was 
hacked
57. Curriculum based on science, 
technology, engineering, math
58. Claudius’ successor
59. “Moonlight Sonata,” e.g.
60. *Dems opponents
61. Colonial times’ laborer
62. Casino chip
63. Part of ROM
64. Yearnings
67. Wade’s opponent

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
 Snow Removal - Powerwashing Decks & Docks

LLC

Open Seven Days a Week
365 Days a Year

Reservations Recommended
573.348.2966 | www.jbruners.com

Located ¼ mile west
of the Grand Glaize Bridge
on Osage Beach Parkway

PERFECTION

�anksgiving
with a side of

OPEN AT 3 PM

Join us for

THEME: PRESIDENTIAL ELECTIONS
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Located at beautiful Lake of
the Ozarks, MO. The Wine Galley
is nestled among the OYC property
featuring a patio with a panoramic 
view of Jennings Branch Cove. Enjoy 
our gourmet eats such as Pizza’s, Fruit & Cheese Plates, and 
Tapas or any our specialty cocktails and wine. After you’ve finished 
relaxing on our patio visit our Nautical Shoppe upstairs for all of 
your Nautical Decor needs!

Wine,
Dine, &
Unwind

(573) 552-8401
www.OzarkYachtClub.com

500 Yacht Club Landing Dr.
Lake, Ozark, MO 65049

By Car: Just off Bagnell Dam Blvd.
By Boat: At the 1-MM turn south into Jennings Branch 
Cove. Park in one of the courtesy slips on the fuel dock.

Find us on:

Lake Ozark picking up speed
By Nancy Zoellner-Hogland

Two years ago, the city of 
Lake Ozark changed the speed 
limit from 55 mph to 40 mph 
on the quarter-mile stretch 
of highway that runs parallel 
with Eagles’ Landing between 
the Osage Beach city lim-
its and the intersection with 
State Highway 242.

The change was made when 
that portion of the roadway 
was turned over to the city by 
the Missouri Department of 
Transportation. At the time, a 
lengthy discussion took place 
between aldermen about re-
naming the road. Although 
opinions differed, they all 
agreed that leaving it “Osage 
Beach Parkway” when it ran 
through Lake Ozark, would 
not only confuse motorists, it 
would take recognition from 
the city. They finally agreed 
to rename that stretch of road 
“Bagnell Dam Boulevard,” but 
also refer to it as “Business 54” 
as a backup.

City Administrator Dave 
Van Dee said because the 
city’s ordinance in effect at 

that time stated that the speed 
on Bagnell Dam Boulevard 
would not exceed 40 mph, 
once renamed, that also be-
came the speed limit on the 
newly named portion of the 
highway.

At the request of many, 
this October, aldermen gave 
first-round approval to once 
again change the speed on 
that section to 45 mph. The 
second vote will take place at 
the city’s next meeting, sched-
uled for Wednesday, Novem-
ber 9. Meetings are normally 
held on the second and fourth 
Tuesdays of each month but 
the meeting was rescheduled 
because of the general elec-
tion.

“Some people wanted to 
change it back to 55 – or at 
least 50 – but for everyone’s 
safety, I felt that 45 made the 
most sense. There’s no way 
you can make the turn at the 
bottom of the hill by Menards 
if you’re going 55 and even 
though people are exiting the 
Expressway, where the speed 
limit is 65, to come up that hill, 

they’re slowing down for the 
light. And since 45 is the speed 
limit on Osage Beach Park-
way, it just made sense to set 
it at that,” Van Dee explained.

He also said that few tick-
ets had been issued over the 
past two years to motorists 
who didn’t slow down for the 
speed change.

“It was only when people 
used that stretch to pick up 
speed and were exceeding 
the limit by 20 or more. We 
weren’t using it as a speed 
trap,” he quipped.

The final vote was sched-
uled for a second meeting to 
give the public time to com-
ment.

In a later discussion, Van 
Dee also said he’s been in 
discussion with MoDOT offi-
cials about changes at the in-
tersection of Highway 54 and 
State Highway W near Rick’s C 
Store. He said the number of 
accidents at that location was 
cause for concern.

“I don’t know how far off in 
the future we’ll see a change 
and I don’t know exactly what 

they’re considering, but I 
know MoDOT is looking into 
doing something there, as 
they should. It’s always prob-
lematic when you suddenly 

have a stop light on a sec-
tion of road where people are 
traveling at 65 or 70 miles an 
hour,” he said.
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Golden Rule Insurance 
has gone mobile!

Conveniently 
contact us with 
the touch of
a button or easily 
submit claims or 
policy changes 
whenever works 
best for you.

4065 Osage Beach Parkway, Suite 1 Osage Beach, MO 65065 
573.348.1731 | www.GoldenRuleInsurance.com

1100 Bluff Drive • Osage Beach

573-302-0229
 "Quality Repair with

People Who Care"

Boat pumpout money 
available for marinas, 
boat clubs, nonprofits
From BoatUS  

Marinas, boat clubs or 
fuel docks with a working 
pumpout provide a vital ser-
vice to recreational boaters. 
Installing a pump, however, 
and the annual costs to main-
tain one, can be high. That’s 
where a program funded by 
the taxes and fees paid by 
boaters can help.  

This fall, the US Fish & 
Wildlife Service’s Clean Ves-
sel Act program aims to give 
out about $12 million for the 
construction, renovation, op-
eration and maintenance of 
public boat pumpouts. How-
ever, the deadline to apply for 
the 2017 grant cycle is early 
December 2016. Anyone in-
terested should apply now by 
contacting their state’s grant 
coordinator.

The nationally competitive, 
federal grant program, which 
is administered by individual 
states, pays up to 75 percent 
of the project costs and re-
quires 25 percent match-
ing funds. Some select states 
also contribute funds, which 
could essentially cover up to 
100 percent of the costs. Any 
public or private boating facil-
ity or nonprofit organization 

is eligible to apply. In addi-
tion to stationary locations on 
docks or shore, funds may pay 
for pumpout vessels, float-
ing restrooms used by boat-
ers, educational efforts on 
environmental pollution or 
for other boat sewage-related 
measures.

“With the growth of no-
discharge zones nationwide, 
we need to ensure boaters – 
from the largest to the smallest 
boats – have meaningful ac-
cess to local pumpouts,” said 
BoatUS Foundation Vice Pres-
ident Susan Shingledecker.

Since the inception of the 
Clean Vessel Act, the grant 
program has funded more 
than 6,000 pumpouts and 
dump stations and provided 
funds to help operate and 
maintain more than 3,700 sys-
tems.

Missouri’s Individual Clean 
Vessel Act coordinator is 
Marlyn Miller, Fisheries Pro-
grams supervisor for the Mis-
souri Department of Conser-
vation. She can be contacted 
by calling (573) 522-4115, ex-
tension 3164 or by emailing 
her at Marlyn.Miller@mdc.
mo.gov.

$525,000 • MLS 3114020

Bob Gattermeir
Cell: 573-280-0808 • Off: 573-365-1555

$325,000NOW MASSIVE PRICE 
REDUCTION!

One Large Of� ce Complex or 2 Units Approximately 2000 Sq Ft & 941 Sq Ft, Separate Utilities, 75 Ft. 
of US 54 Frontage, City Water & Sewer, Zoned C-2, 10+ Of� ces, Conference Room & Kitchen, Stone 
Fireplace, 2 Baths Up and Down, Signage in Place, Totally Renovated, Great Visiblity East/West, Multicar 
Blacktop Parking, Large Foyer Waiting Room with Cathedral Ceiling, Equipped with Avaya Phone System, 
Great Access Front & Back, 40 Year Metal Roof with Hardy Board Signing, Wired with CAT 5 Throughout.

WWW.LAKEOZARKEXECUTIVEOFFICECOMPLEX.COM

752 Bagnell Dam Blvd. Suite A  • Lake Ozark, MO 65049
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Content marketing metrics: What your small business measures matters
Submitted by Bruce Mitchell, 
Lake of the Ozarks SCORE

Metrics are a powerful tool 
for measuring the well-being of 
your business.

Many small business own-
ers, however, focus on the 
number of page “likes” or “fol-
lowers” they have as an indica-
tion of how well they’re doing 
on social media and in their 
content marketing efforts. But 
those “vanity metrics” don’t 
usually bear much relevance 
to how effectively your strategy 
and tactics are working. 

In a post for the KissMetrics 
blog, marketing analyst Lars 
Lofgren explains, “Vanity met-
rics are all those data points 
that make us feel good if they 
go up but don’t help us make 
decisions.”

Before putting a lot of stock 
into any metrics from social 
media insights or Google Ana-
lytics, first think about which 
metrics will realistically in-
dicate how well your small 
business is performing. These 
will be things like new leads, 
revenue, service subscription 
renewals, etc. After defining 
those key performance indi-

cators, you can look at ways to 
measure them using the ana-
lytical tools available to you. 
Otherwise, you’ll be inundated 
with a lot of numbers that may 
or may not be truly relevant to 
the health of your business.

In his eBook, “A Field Guide 
To The 4 Types Of Content Mar-
keting Metrics,” digital media 
entrepreneur Jay Baer breaks 
down content marketing met-
rics and the basic questions 
they answer into four catego-
ries:
·Consumption Metrics – How 
many people read, viewed, 
listened to, or downloaded a 
piece of content?
·Sharing Metrics – How many 
people shared a piece of con-
tent?
·Lead-Gen Metrics – How often 
did consumption of content 
result in a lead?
·Sales Metrics – Did you make 
money because of the content?

The last two in particular are 
those you might find most tell-
ing of how well your business 
is doing, and they’re far more 
representative of your small 
business’s content marketing 
and social media efforts than 

likes and follows. If your lead 
generation and revenue num-
bers aren’t where you antici-
pated or not at a level you need 
them to be to sustain and grow 
your business, you’ll know you 
need to make some changes 
and you can begin taking ac-
tion. 

If you need more insight 
about content marketing, so-
cial media, and other aspects 
of starting and growing a small 
business, contact the SCORE 
Chapter near you. SCORE 
mentors have a vast amount 
of experience in all areas of 
entrepreneurship, and they’re 
available to provide guidance 
and feedback to fuel your suc-
cess.

You’ll find a wealth of small 
business-related information, 
resources, and training, plus 
free, confidential counseling 
from more than 11,000 business 
experts. For more information 
contact the Lake of the Ozarks 
SCORE Chapter at www.Lake-
oftheOzarks.SCORE.org, by e-
mail at admin.0493@scorevol-
unteer.org or call 573-346-5441.
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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My Clean Boat
Mobile Boat Detailing
Gelcoat Repair & Restoration
Boat Upholstery

Serving Lake Ozark, Osage Beach, Camdenton
And Surrounding Lake Areas Since 2006!

www.mycleanboat.com

573-365-5396

From Nappy :(

Whether in your 
driveway, on the 
dock, or at the 
marina, we’ll 
come to you!

From Sad :(

If your boat has seen 
better days, don’t call 
it quits...  call  

My Clean Boat!

To Glad!

From Oww :(

To Wow!

Call us 
Today!

We Come 
To You!

Member Lake Area Chamber of Commerce

To Happy!
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Kelly’s Port
5250 Dude Ranch Rd, 
Osage Beach, MO 65065
(573) 348-4700
kyle@kellysport.com
www.kellysport.com

Lake Area Chamber
PO Box 1570, Lake Ozark, MO 65049
(573) 964-1008
kcloke@lakeareachamber.com
www.lakeareachamber.com

Lake CVB
PO Box 1498, Osage Beach, MO 
65065 • (573) 348-1599
tim@funlake.com
www.funlake.com

Lake Media
918 North Bus. Route 5, Camdenton, 
MO 65020 • (573) 346-2132
tbookstaver@gatehousemedia.com
www.lakenewsonline.com

Lake Tow, LLC
PO Box 1402
Lake Ozark, MO 65049
(573) 216-4701
cap10dave@charter.net
www.laketow.blogspot.com

Lake30
PO Box 174 • Ridgedale MO 65739 
(417) 593-3510 
lake30@lake30.com
www.lake30.com

Lake West Chamber
PO Box 340, 125 Oddo Dr.
Sunrise Beach, MO, 65079
(573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Marine
350 South Main, Laurie, MO 65037
(573) 372-8115
bob@lakewestmarine.com
www.lakewestmarine.com

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach, MO 65079
(573) 216-2650
laurietentrental@gmail.com
www.laurierental.com

L O Profile
PO Box 1457, Lake Ozark, MO 65049
(573) 365-2288
studiompublishing@gmail.com
www.loprofile.com

Marine Concepts
415 Kaiser Industrial Park,  
Kaiser, MO 65047
(913) 908-7223
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max
3070 Bagnell Dam Blvd
Lake Ozark, MO 65049
(573) 365-5382
Thad.jameson@marinemax.com
www.marinemax.com

Midwest Touchless Boat Covers
613 SE Brentwood, Lee’s Summit
MO 64063
(816) 985-6542
boatcoverguy@outlook.com
www.midwestboatcovers.com

Mike’s Lake Services
60 Knox Road
Rocky Mount, MO 65072
314.346.0990
mike@gonitetrack.com
www.gonitetrack.com 

Otto Construction Inc.
PO Box 1821, Lake Ozark, MO 65049
(573) 693-3772
tony@ottoconstruction.biz
www.ottoconstruction.biz

Ozark Yacht Club
500 Yacht Club Landing Drive
Lake Ozark, MO 65049
(573) 552-8401
Sara.Clark@OzarkYachtClub.com
www.ozarkyachtclub.com

Paradise Upholstery & Canvas
PO Box 786, Linn Creek, MO 65052
(573) 216-7214
iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Services
197 Hidden Acres Road
Lake Ozark, MO 65049
(573) 365-5900
pdqmarineservice@hotmail.com
www.pdqmarine.com

Performance Boat Center
1650 Yacht Club Drive
Osage Beach
MO 65065
(573) 873-2300
brett@performanceboatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts
17163 North State Hwy 5, Sunrise 
Beach, MO 65079
(573) 374-6545
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway
Osage Beach, MO 65065
(573) 552-8550
rich@premier54.com
www.premier54.com

Rogers Manufacturing, Inc.
19882 West 156 St, Olathe, KS
66062 • (913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing
2820 Bagnell Dam Blvd, #B 1 Lake 
Ozark, MO 65049 • (573) 365-2323
spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.
1165 Jeffries Rd, Osage Beach
MO 65065 • (573) 348-5073
brian@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
(573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com

The Real Estate Book
30 Old Duckhead Road,
Lake Ozark, MO 65049 
573-219-0326 • hcpage@aol.com

Village Marina & Yacht Club
107 Village Marine Road, Eldon
MO 65026 • (573) 365-1800
bpecenka@villagemarina.com
www.villagemarina.com

Wake Effects LLC
4773 Osage Beach Parkway, Osage 
Beach • MO 65065
(573) 348-2100
blake@wakeeffects.com
www,wakeeffects.com

Yacht Club Powersports
4760 Formula Drive
Osage Beach, MO 65065
(573) 348-6200
chad@ycpowersports.com
www.ycpowersports.com
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Advantage Marine LOTO, LLC
48 Beachwood Drive, Sunrise Beach, 
MO 65079 • (573) 374-2231
jessica@advantagemarineloto.com
www.advantagemarineloto.com

Aqua Pest Solutions, 
LLC 2840 S Natural Bridge Drive, 
Springfield MO 65809 
(800) 622-4547 
gregfears@icloud.com 
www.aquapestsolutions.com

All About Boats
3597 Osage Beach Parkway, Osage 
Beach, MO 65065 • (573) 302-4100
sales@boatozarks.com
www.boatozarks.com

B & M Manufacturing
1150 Old South 5, Camdenton, MO 
65020 • (573) 346-7246
mb@haulritetrailers.net
www.haulritetrailers.net

Big Thunder Marine 
PO BOX 759 Lake Ozark MO 65049 
(573) 365-4001 
sales@bigthundermarine.com 
www.bigthundermarine.com 

Benne Media
160 Highway 42, Kaiser, MO 65047
(573) 348-1958
gsullens@mix927.com
www.lakebusjournal.com

Bennett Electric
PO Box 1679, Laurie, MO 65038
(573) 374-5792
todd@bennettelectric.net

Bergers Marina
PO Box 517, Lake Ozark, MO 65049
(573) 365-2337
carolyn@bergersmarina.com
www.bergersmarina.net

Bob’s No Wake Zone
4655 Osage Beach Parkway, Ste A
Osage Beach, MO 65065
(573) 348-2772
nowakebob@gmail.com
www.bobsnowakezone.com

Bridgeport Jet Ski Sales and Service
PO Box 186, Osage Beach, MO 65065
(573) 348-1020
bridgeportjetski@yahoo.com
www.bridgeportjetski.com

Camdenton Area Chamber
Highway 54, Camdenton, MO 65020
(573) 346-2227
tcreach@camdentonchamber.com
www.camdentonchamber.com

Captains Choice
PO Box 321 Osage Beach MO 65065 
(573) 216-0630 
boatliftremotes@gmail.com 
www.boatliftremotecontrol.com 

Camden on the Lake Resort, Spa & 
Yacht Club 
2359 Bittersweet Road, Lake Ozark,
MO 65049 • (573) 365-5620
marty@camdenonthelake.com
www.camdenonthelake.com

Captain Ron’s Bar & Grill
PO Box 568, Sunrise Beach, MO 
65079 • (573) 374-5852
duggan@usmo.com
www.captainronsatthelake.com

Crabco/Rough Water Dock
PO Box 1225 Sunrise Beach MO 65079
(573) 374-0470 
john@roughwaterdock.com 
www.roughwaterdock.com

D & B Dock, Inc.
166 Sparrow Drive, Climax Springs, 
MO 65324 • (573) 347-2327
dbdock@att.net
www.dbdocks.com

Dock Realty/Dock Lifeguard
2820 Bagnell Dam Blvd, Unit 5A
Lake Ozark, MO 65049
(573) 374-8849
dave@dockrealty.com
www.dockrealty.com

Dock Works
PO Box 1180, Lake Ozark, MO 65049
(573) 964-1919
dockworks@dockworks.net
www.dockworks.net

Dog Days, LLC
1232 Jeffries Road, Osage Beach, MO 
65065 • (573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

Drew Boat Lift, Inc.
8161 North State Hwy 5, Camdenton
MO 65020 • (573) 873-0400
sales@drewlift.com
www.drewlift.com

Econo Lift Boat Hoist Inc.
3847 Old Hwy 5, Camdenton, MO 
65020 • (573) 346-7161
econolift7@gmail.com
www.econolift.com

Farmers Insurance-
The Wagner Agency LLC
PO Box 724 Lake Ozark MO 65049 
(573) 302-0001 
cwagner1@farmersagent.com 
www.farmersagent.com/cwagner1 
 
Fibersteel Boat Lifts
3910 North State Hwy 5, PO Box 113
Camdenton, MO 65020
(573) 346-9688
fibersteel@socket.net
www.lakeboatlifts.com

Firstmate, Inc.
130 Century Commerce Loop,  
Labadie, MO 63055 • (866) 570-9707 
julief@firstmatecontrols.com
www.firstmatecontrols.com

First State Bank Mortgage
4655 B Osage Beach Parkway
Osage Beach, MO 65065
573.746.7211
mlasson@fsbfinancial.com
www.yourlakeloan.com

Formula Boats of Missouri
4810 Formula Drive, Osage Beach, 
MO 65065 • (573) 302-8000
info@formulaboatsmo.com
www.formulaboatsmo.com

Fort Knox Alarm & Security, LLC
PO Box 795, Camdenton, MO 65020
(573) 347-3800
alarms_01@yahoo.com
www.ftknoxalarmusa.com

G & G Marina, Inc.
1528 Maritime Lane
Roach, MO 65787
573-346-2433
larry@ggmarina.com
www.ggmarina.com 

HydroHoist of the Ozarks
4065 E US Hwy 54, Linn Creek, MO 
65052 • (573) 346-7505
jclark@boatlift.com
www.boatlift.com

Iguana Watersports 
1360 Bagnell Dam Blvd. 
Lake Ozark MO 65049 
(573) 365-2399 
davidp@iguanawatersports.com 
www.iguanaboatsales.com
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Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 
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O F  T H E  O Z A R K Shhloz@boatlift.com   4065 E. US HW Y 54, LINN CREEK , MISSOURI 65052

573.346.7505 | boatlift.com

UltraLift 2™ Series

Bow Guide

Corner Bumper

Put the Off-Season to work for you  
with upgrades and post-season maintenance !

Hydroport™ Series

HHLOZ_Ad_10x6.indd   3 9/23/16   10:54 AM

314-346-0990
mike@gonitetrack.com

Available through your Independent Lake Dealer

Everybody has their story about night boating at Lake of the Ozarks.
Make sure yours is a happy one!

www.GoNiteTrack.com

Integrated Video Night VisionIntegrated Video Night Vision

Made in

Missouri!

MADE WITH THE SAME TECHNOLOGY USED
BY U.S. MILITARY AND LAW ENFORCEMENT.

Nite Track Ad_Half_BusJournal_Layout 1  7/19/2016  1:14 PM  Page 1
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE, MARK or ERIC!
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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Relax.

Us or
Be Ugly!

Let Big Boys do your body work this winter 

bigboysfi berglassrepair.com

4008 Old Route
Hwy.5 North
Camdenton

573-346-1175

Quality Products • Quality Work
Quality Job

Boat Updates • Personal Watercraft •RVs & 5th Wheels • Metal Flake Specialists 
• Gel Coating • Bass Boats • Complete Refi nishing Using PPG Paint Systems

Expert Marine Fiberglass Repair 
at the Lake of the Ozarks!
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 39 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage Beach, MO 65065

573 348-3888

1999 CHAPARRAL 2830 BR – TW5.0 GI DP – 580 HRS  Boat 
is very clean inside and out with twin Volvo 5.0 GI with DP drive. 
$24,900

$29,900 $24,900  $139,900 $28,900
2013 REGAL 3200 BR – TW/5.7 GXI DP – WHT/BLK One of 
a kind, extremely clean, one-owner boat with All the options: 
extended swim platform, new Garmin glass GPS, upgraded Fusion 
stereo, cockpit carpet, vacufl ush head, PowerTower, bow fi ller 
cushions, cockpit cover/bow cover and much more!!   $139,900

2005 J C 266 TRITOON – MERCURY 255 2-STROKE – 120 
HOURS – WHT/TAN $28,900 Very clean, pre-owned boat that 
comes with a 30 Day Major Mechanical Warranty. 

2005 BENNINGTON 2575RL  I/O – 5.0 MPI B3 –  Boat just 
went through a mechanical compression test and complete 
detail.  Clean inside and out!  $29,900

Our Pre-Owned Inventory - Online! KellysPort.com

See all the boats online at:

Lake’s
Best
Gas

Prices!

OUR TRADE INS
2004 BENTLEY 24 – 115 ............................................................................... $18,900
2015 BENNINGTON 25 RSRR – 250 MERC .................................................... $62,900
2005 BENNINGTON 2550 RL – 225 YAMAHA ................................................ $34,900                            
2001 BENNINGTON 2575RL – 150  OPTIMAX ............................................... $22,000
2008 FOUR WINNS 260 BR – 5.7GXI – 318 HRS ........................................... $38,900
2009 REGAL 2700 ES -  320 – 756 HRS ....................................................... $54,900
2002 SEA RAY 290BR – 496 MAG – 485 HRS ............................................... $42,900
2007 FOUR WINNS 318SC – MERC 350 MAG – 276 HRS – WHT/BLUE ......... $84,900
2005 JC 266 – 350 MAG B3 – 180 HRS – WHT/BLUE ................................... $28,900
1999 CHAPARRAL 2830 BR – VOLVO 5.0 GIDP – WT/GRN ............................. $24,900
2012 CROWNLINE 305SS – TW5.0 – BLK/WHT ............................................. $92,900
1999 REGAL 2850 – 350 MAG ...................................................................... $22,900
2016 CHAPARRAL 287 SSX – MERCURY 8.2 B3 – BLK/WHT/RD ........................SOLD
2016 REGAL 3200 – 380 VOLVO JOYSTICK – 35 HRS ................................. $179,900

CUDDY
1997 REGAL 8.3 – 7.4 GLDP -  WHT/BLUE .................................................... $14,900                      
1999 REGAL 2850 – 350 MAG ...................................................................... $22,900
2005 REGAL 3350 – TE5.7 – 550 HRS .......................................................... $74,900
2011 REGAL 3350 – TW5.7GXI DP – 275 HRS ............................................ $104,900
2011 REGAL 3350 – TW5.7 GXI DP -  350 HRS ............................................. $99,900                                                        
2011 REGAL 3350 – TW/5.7 GXI – 350 HRS – WHT/BLK ............................. $109,900

PERFORMANCE
2006 BAJA 35 OUTLAW – TW/496 MAG HO – RED ....................................... $79,900
2005 FOUNTAIN 35 – TW/496 MAG HO – 150 HRS ....................................... $89,000
2005 ENVISION DLX TRUDER – 6.2 ............................................................... $46,900

PONTOONS
2010 PLAYCRAFT 2400 CLIPPER –AKL – 180 HRS ........................................ $24,900
2001 SUNDANCER 240 – 150 OPTIMAX – BLUE/WHITE ................................ $13,900
2015 BENNINGTON 25 RSR – 250 MERC ...................................................... $62,900
2005 BENNINGTON 2550 RL – 225 – 339 HRS - .......................................... $33,900
2002 BENNINGTON 2550R – 225 .................................................................. $23,900
2001 BENNINGTON 2575 RL – YAMAHA 150 2-STROKE – WHT .................... $22,900                 
2005 BENNINGTON 2575RL – MERC 5.0L – WHT/GRN ................................. $29,900
2005 BENNINGTON 2550 RL – YAMAHA 225 4-STROKE – WHT - ................. $34,900
2014 BENNINGTON 2550 QCW – MERCURY 250 – 71 HRS – BLACK .................SOLD
2005 BENNINGTON 2575RL – 350 MAG B3 .................................................. $34,000
2005 JC 266 – 350 MAG B3 – 180 HRS. – WHT/BLUE .................................. $28,900
2011 BENNINGTON 2874RCW I/O – 5.7GXI ................................................... $59,900 
2016 BENNINGTON 28QCWWA I/O – V8 – 12 HRS ........................................ $99,900     

DECK BOAT
1995 BAYLINER 2659 RENDEZVOUS – MERCURY 4.3 – WHT/BLUE ............... $12,900

CRUISERS
2005 CHAPARRAL 260 – 350 MAG B3 – TRL- WHT/BEIGE ............................ $44,000
1999 REGAL 2660 – T4.3L – 360 HRS – WT/TN ........................................... $28,900
1993 BAJA 290 MY – T/MERC 350 MAG A1 – WHT – 800 HRS ..................... $24,900
2007  FOUR WINNS 318SC – MERC 350 MAG – 276 HRS – WHT/BLUE ........ $84,900
2013 CHAPARRAL 327 SSX – T350 – 120 HRS – BLACK ............................ $169,500
2009 FORMULA 350SS – TW/496 MAG AXI – 190 HRS ............................... $184,900
2006 REGAL 3560 – TW/8.1 GXI DP – 220 HRS – WHT ............................... $119,900
2010 REGAL 3760 – TW8.1 GI EVC JYSTK – N/TAN – 221 HRS................... $199,999                        

CRUISERS 
1998 SEA RAY 400 EXPRESS  – 705 HOURS – WHITE ................................... $79,900             
2008 REGAL 4060 IPS – TW 8.1 IPS – 540 HRS –HRS – WHT ..................... $199,900
2011 REGAL 42 SC – T8.1 – N/GLACIER – 235 HRS. .................................. $349,900
2007 REGAL 4460 – T/8.1 – NTT/BLK – 110 HRS. ...................................... $259,000

BOWRIDERS
2007 CROWNLINE 240 LS – MERCRUISER 350 – 290 HRS – BLK/WHT ........ $35,900  
2008 FOUR WINNS 260 BR – 5.7GXI – 318 HRS ........................................... $38,900                                                      
2011 REGAL 2700 ES – 5.7 GI DP – T/SAND/BLK – 200 HRS ............................SOLD
2012 REGAL 2700 ES – 320 DP – NTT/SAND   130 HES ............................... $72,900 
2009 REGAL 2700 ES – 320 – 756 HRS ....................................................... $54,900  
2002 SEA RAY 290BR – 496 MAG – 485 HRS ............................................... $42,900             
2012 CROWNLINE 305SS – TW5.0 – BLK/WHT ............................................. $92,900
1994 REGAL 8.3SE – 7.4 – 708 HRS ............................................................. $16,900
1995 REGAL 8.3SE – 7.4 GL DP – 210 HRS .................................................. $19,900
1999 CHAPARRAL 2830 – 5.0 GIDP - ............................................................ $24,900
2003 REGAL 2900LSR – 5.7GXI – 278 HRS .................................................. $35,900
2013 REGAL 3200 BR – TW5.7 GXI DP – N/BLK  ......................................... $139,900 
2013 REGAL 3200 – V8300 5.7L – 118 HRS ............................................... $159,900
2014 REGAL 3200 – V8300 – 110 HRS ....................................................... $149,900
2016 REGAL 3200 – VOLVO 380 JOYSTICK – 35 HRS ................................. $179,060      
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Trust our team of Lenders 
to help put your family in 
the boat of their dreams. 

cbolobank.com 573.348.2761  

YourNEWboat
is only as good as

the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs  . . . . . . . . . . . . . . . . . . . . . .4 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .8 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage 
Beach, MO 65065

573 348-3888
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