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Local business expands via double digit growth
By Janet Dabbs

Madden Manufacturing 
is a Lake of the Ozarks suc-
cess story. According to Mad-
den Manufacturing Vice 
President of Sales Dan Hall, 
earnings have grown an av-
erage of 18.4 percent each 
year, over the past 14 years. 

Due to this success, owner 
Mike Madden has plans to ex-
pand by building an eCom-
merce distribution warehouse. 
However, that expansion 
hinges on whether he can get 
Camden County to approve 
his request to rezone 3.16 acres 
of property, located on Dog-
wood Road in Lake Ozark. The 
property is currently zoned R-1 
(Low Density Residential). He 
is seeking to rezone to I-1 In-
dustrial. The Camden County 
Planning and Zoning Commis-
sion approved recommend-
ing his request to the county 
commission on Wednesday, 
Oct. 21, after a public hearing 
with no opposition. The de-
cision will now go before the 
Camden County Commission. 

The rezoning action seeks 
to develop the parcel and 
build a new 18,000 square 
foot, 24/7 packaging and 
distribution center to sup-
port current operations. 

Madden produces alumi-
num baluster railing, glass 
baluster and glass panel rail-
ing, ADA compliant handrails, 
screen enclosures, aluminum 
patio covers and roofs and alu-
minum extrusions, with 14 pat-
ents across these product lines. 

Madden ships an average of 

2,700 units per month. Their 
customers include big box 
and online heavy weight gi-
ants such as Amazon. Com, 
Ace Hardware, Home Depot, 
Lowe’s, Menards, True Value 
and Walmart, under the follow-
ing Madden patented brands: 
EZ, Wolf Handrail, Winrail 
and Contractor Handrail™.

The company’s representa-
tives told the P&Z commission 
that the new facility is neces-
sary to meet continued growth 
demands, particularly the 
48-hour shipping level agree-
ments made by Homedepo.
com, Lowes.com and Walmart.
com. “Fast shipping is achieved 
by having product on the 
shelves and ready to leave that 
day. Amazon is our role mod-

el,” Hall explained. According 
to Hall, Madden is in the top 
three percent of all of Walmart.
com vendors for customer sat-
isfaction and delivery times. 
This includes shipments to 
Mexico, the Caribbean, Alaska, 
Hawaii, Guam, and Australia.

Construction plans are to 
build a 180-foot-by-100-foot 
warehouse, with a UPS and 
FedEx loading area, which will 
be used for packaging and in-
ternet order fulfillment. This 
warehouse will give them 
room for inventory storage, as 
well as room to expand within 
the warehouse for the planned 
introduction of at least two 
new products annually.     

Madden Manufacturing 
was founded by Mike Mad-

den and his wife Mary Anne 
in 1985, in Pompano Beach, 
Fla. to produce aluminum 
hurricane shutters and patio 
covers. In 2007, the Maddens 
centralized operations at their 
Lake Ozark facility, which 
started with three employ-
ees in 2001. He said the loca-
tion of this facility provides 
faster coast-to-coast shipping. 

Hall reported at the P&Z 
commission meeting, that 
for every one dollar that Mad-
den earns, 83 cents is from the 
outside of the Lake area. That 
money will be spent on local 
salaries, on local businesses 
to support operations, on local 
government, and for expansion, 
which will result in the hiring

continues on page 16

Madden Manufacturing requests rezoning from R-1 to I-1 to expand the facility, located on Dogwood Road 
in Lake Ozark. An aerial photograph shows the existing facility.  Janet Dabbs photo.
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Armchair 
Pilot
By Nancy Zoellner-Hogland

A reclining seat on a San 
Francisco-bound Southwest 
Airlines flight may have been 
the reason for a recent on-flight 
altercation between two travel-
ers. According to an eyewitness 
account, after a woman re-
clined her seat, the man sitting 
behind her allegedly started 
choking her. When the woman 
shouted for help, crew mem-
bers responded then alerted 
the cabin. The pilot declared 
an emergency and requested 
priority handling from air 
traffic controllers. Then the 
flight returned to Los Ange-
les, where law enforcement 
officers met the flight and es-
corted the man away. The FBI 
is handling the investigation.  

Those planning Hawai-
ian vacations next year might 
want to check out the new ac-
commodations to be offered 
on Hawaiian Airlines. The 
airline will feature 76-inch lie-
flat seats outfitted with a tele-
scoping large-format in-flight 
entertainment console in its 
A330 premium cabins. The 
cabins are arranged in a 2-2-2 
configuration that, according 
to the airline, is ideally suited 
for couples and families trav-
eling to the Hawaiian Islands. 
Singles can pull a decorative 
screen for privacy. The airline 
will also make changes to its 
premium economy seating, in-
cluding increasing the number 
of extra comfort seating, which 
offers a 36-inch pitch, on-de-
mand, in-seat entertainment, a 
personal power outlet and pri-
ority boarding. To make room 
for the upgrades, Hawaiian will 
change the layout and reduce 
the number of seats from 294 
to 278. Eighteen of those seats 
will be in Business/First Class; 
68 will be in Extra Comfort, 
and 192 will be in the main 
cabin, where all passengers 
will have 31 inches of legroom. 
Hawaiian said the new cabin 
configuration will enter service 
in the second quarter of 2016.

Virgin America, which was 
just rated as top U.S. carrier 
in Conde Nast Traveler’s 2015 
Readers’ Choice Awards, is also 
going all out to please its cus-
tomers. Earlier this year, the 
carrier launched high-speed 
in-flight Wi-Fi connections and 
onboard streaming of Netflix. 
In October, they announced 
a partnership with Spotify 
and the New York Times that 
will provide passengers with 
a wider variety of tunes and 

news. According to a release by 
the airlines, Spotify will be of-
fering free streaming of more 
than 30 million songs and a 
collection of news stories from 
the daily NYTimes.com will 
be available through March 
2, 2016 on any device con-
nected to the airline’s Wi-Fi.

While we’re on the subject 
of Readers’ Choice Awards – it’s 
interesting to note that more 
than 128,000 travelers took 
part in this year’s 28th an-
nual survey. That’s the highest 
number ever to participate in 
the study which allows read-
ers to rank everything from 
airlines and airports to cruise 
ships and resorts both at 
home and abroad. In the Best 
U.S. Airline category, in addi-
tion to Virgin America taking 
first, JetBlue came in second, 
Hawaiian Airlines was third, 
Southwest Airlines took fourth 
and Alaska Airlines was fifth. 

Destination dating site Mis-
sTravel.com conducted a sur-
vey of its own, asking 52,347 
individuals to rank airports 
based on four factors: com-
fort, convenience, customer 
service, and cleanliness. The 
top 10 winners in the “Best 
U.S. Airport to Wait Out Win-
ter Storms” survey, in no par-
ticular order, were Portland 
International Airport, picked 
for its pubs, cafés, shops and 
free Wi-Fi; Savannah/Hilton 
Head International Airport for 
its “warm and inviting” de-
sign; San Francisco Interna-
tional Airport, which features 
a yoga room, rotating SFO Mu-
seum art exhibitions displayed 
throughout the terminals, an 
aviation museum and library; 
Palm Beach International Air-
port, which installed a putting 
green for travelers with a little 
time between flights; Phila-
delphia International Airport, 
which provides new dining 
options and a “Just Plane Fun” 
fitness area with elliptical ma-
chines and stationary bikes; 
Austin-Bergstrom Interna-
tional Airport, which offers six 
live-music venues and plenty 
of good food; Orlando Interna-
tional Airport, with Hyatt Re-
gency Hotel directly connected 
to the main terminal lobby, an 
art gallery and a wide selection 
of restaurants; Tampa Interna-
tional Airport, which is close 
to downtown, easy to navigate 
and which has a full-service 
hotel on property; Raleigh-
Durham International Airport, 
with rocking chairs and plenty 
of shopping opportunities; and 
Logan International Airport 
for its proximity to Boston. 

Portugal’s Lisbon Airport 
probably won’t win any awards 

for being family friendly after 
an incident in mid-October. 
Around 3 a.m. on a Monday 
morning, TV screens in the 
airport’s baggage area began 
showing a graphic X-rated 
film. According to a Lisbon 
Airport spokesman, the TV 
was tuned to a Portuguese 
generalist channel which at 
the time was running a “soft 
porn movie.” The spokesman 
said as soon as it was noticed 
by officials, the “situation 
was corrected.” Apparently 
no one was offended because 
no complaints were received.

Expedia, an online travel 
agency, just announced last 
month that in addition to 
showing ticket prices, they will 
also include information about 
fees for checking bags and 
cancelling reservations. In the 
past – and on other travel sites 
– those fees have remained hid-
den until the ticket-purchase 
process has begun. According 
to a company spokesperson, 
they are hoping the transpar-
ency will help separate them 
from rival online travel sites. 
According to eBizMBA Rank, 
which is a continually moni-
tors and tracks travel websites’ 
traffic, the top five sites are, in 
order, Booking.com, Tripad-
visor.com, Yahootravel.com, 
Expedia and Priceline.com.

The State Department is-
sued an alert on October 21 
warning U.S. citizens of the 
risks of travel to the Philip-
pines, in particular to the Sulu 
Archipelago, certain regions 
and cities of the island of Min-
danao, and the southern Sulu 
Sea area. The warning reflects 
continuing threats in those 
areas due to terrorist and in-
surgent activities. According to 
the alert, U.S. citizens should 
continue to defer non-essential 
travel to those areas due to 
the high threat of kidnapping 
of international travelers and 
violence linked to insurgency 
and terrorism there. Over the 
past nine months, at least 15 
separate kidnappings – none 
of which were U.S. citizens 
– were reported across Mind-
anao. The State Department 
strongly recommends that U.S. 
citizens traveling to or residing 
in the Philippines enroll in the 
Department of State’s Smart 
Traveler Enrollment Program 
(STEP). STEP enrollment gives 
travelers the latest security 
updates, and makes it easier 
for the nearest U.S. embassy 
or consulate to contact those 
travelers in an emergency. For 
more information, visit http://
travel.state.gov/content/pass-
ports/en/alertswarnings.html.
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RETIREMENT. It’s what you’ve worked for your entire 
life. And, being prepared for this new chapter begins 
with Central Trust Company. With access to world-
class, nationally recognized investment solutions, and 
a comprehensive team approach to estate planning and 
wealth management, we can tailor a long-term plan to fit 
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After all, you deserve a seasoned team that will be there for 
you, along with the integrated investment solutions you 
want. Have the time of your life. Because You Are Central.TM

111 E .  M I L LER  ST.  |  JEFFERSON C ITY,  MO 65101

CAL L  888 -311 -1914  OR 

V I S I T  CENTRALTRUST.NET  TO  START  

YOUR  JOURNEY  TODAY

WEALTH & RETIREMENT PLANNING
INVESTMENT MANAGEMENT |  TRUST & ESTATE SERVICES

New man at the helm of the Lake West Chamber
By Nancy Zoellner-Hogland

The Lake West Chamber of 
Commerce has hired a new 
executive director and the 
public is invited to meet him 
at a networking social. That 
event is planned for Tues-
day, November 10 at Chances 
R on Highway 5 in Laurie.

Paul Hooper, who will take 
over November 9, has a strong 
background in business pro-
motion. He formerly served 

as president and CEO of the 
Corsicana, Texas Area Cham-
ber of Commerce, Corsicana 
Convention and Visitors Bu-
reau and Chamber Founda-
tion from 2006 to 2015. In ad-
dition, he spent four years as 
a liaison between local com-
munities and the state for 
economic development and 
work force training funding.

“The entire chamber 
staff is looking forward to 
his arrival and to work-
ing with him,” said Ruth 
Magill, communications 
director for the chamber. 

According to information 
provided by the chamber, 
Hooper began his profession-
al life in North Carolina and 
Georgia in consulting, sales, 
management, project devel-
opment, and information 
technology- and remained 
in that field for the next 30 
years. Paul moved to Texas 
in 1999 and began a new 
phase of his career life when 

he accepted a position with 
the Texas Workforce Com-
mission as a Senior Business 
Representative. That position 
soon led Paul to working with 
non-profit organizations.

The chamber also obtained 
glowing endorsements 
from former colleagues.

Lee McCleary, former eco-
nomic development director 
for the city of Corsicana and 
Navarro County said Hoop-
er was instrumental in the 
development of many eco-
nomic development projects, 
including the 8,800 square 
foot Independent Order of 
Odd Fellows (I.O.O.F.) Event 
Center, the eight-screen 
Movie-Bowl-Grille cinema 
theater, and the expan-
sion of Pactiv Corporation.

Les Leskoven, Senior 
Vice President and Senior 
Trust Officer, Community 
National Bank and Trust of 
Texas said Hooper was an 
instrumental leader in reor-

ganizing and refocusing the 
non-profit, United Way of 
Navarro County. The process 
included redefining its mis-
sion, creating new bylaws, 
hiring new staff, remodel-
ing offices and improving 
accounting and fundrais-
ing. “Whether in Paul’s day 
job or in his volunteer roles, 
I’ve always found Paul to be 
sincerely interested in im-
proving his organization and 
his community,” wrote Les 
Leskoven, senior vice presi-
dent and senior trust officer 
for the Community National 
Bank and Trust of Texas.

Don A. Perry, executive 
director of compliance and 
policy formation for the 
Dallas County Community 
College District praised his 
leadership and commit-
ment while serving on the 
college’s budget commit-
tee and then as board chair 
and Dr. Richard M. Sanchez, 
president of Navarro College 

lauded Hooper’s dedication 
and commitment to see proj-
ects through to completion.

Magill said the qualities 
Hooper is bringing to the 
table will benefit all cham-
ber members as well as 
the Lake West community. 
In a prepared statement, 
Hooper said he is thrilled 
to be able to bring his ex-
perience and expertise to 
Missouri and to have the 
privilege of working as the 
chamber’s executive direc-
tor in one of the most beau-
tiful states in the country. 

The chamber board of 
directors also invited mem-
bers to stop by the office 
and welcome him when 
he arrives in November. 

“He is ready to learn about 
you, your business, and 
how he can work together 
with you for a brighter fu-
ture,” the invitation read.

Paul Hooper
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HORSESHOE BEND PKWY & BUS. 54 LAKE OZARK • 573-693-9701 OFFICE
WWW.ALBERSANDALBERS.COM   •   WWW.4SEASONSREALTYINC.COM

Mary Albers - 2005 Bagnell Dam
Association Realtor of the Year

573-216-2139
mary@albersandalbers.com

Jim Albers
Selling Lake Ozark Real Estate Since 1973

573-216-5144
jim@albersandalbers.com

The #1 Team in 2012 at the #1
Independently Owned Real Estate

Organization at the Lake of the Ozarks

BUS 54 BAGNELL DAM BLVD  
LAKE OZARK

LOCATION – LOCATION – LOCATION
Super Visibility – 7 Acre +/- Parcel

Endless Business Possibilities

MLS# 3104417 $890,000

COFFMAN BEND DR
CLIMAX SPRINGS

3600’ Lake Frontage – 85 Acres
Subdivide or Corporate Retreat

Survey Copy Available

MLS# 3091952 $500,000

93 RIDLE
KAISER

Most BEAUTIFUL Farm in Area!
Mile of River Frontage – 157 Acres

Creeks – Hills – Ponds – Pasture – Timber

MLS# 3099793 $1,800,000

COMMERCIAL/RESIDENTIAL PROPERTIES COMMERCIAL/LAND

102 CASTAWAY DR – LAKE OZARK
Adorable Lakefront Home! Great Main Channel VIEW 
3BR/2.5BA – 2104 SF • Beamed Sun Room = RELAX

Large Open Floor Plan • City Water & Sewer • Boat Dock 
Deep Water Cove Protection • Great Location on Land & Water

Close to Restaurants & Attractions • Watch the Boat Races!
MLS# 3105088 $315,000 

FLYNN ROAD – LAKE OZARK
Unbelievable VALUE -  6 +/- Acres  -  over 550’ of Lakefront - City of Lake Ozark has zoned 
property LMU-1 - Lakefront Mixed Use District - Operations Permitted in a R-3 Multiple-
Family Dwelling District are: Hotels & Motels;  Marine-Related Commercial Operations, 

Lakefront Eating & Drinking Establishments & similar Water-Related uses qualify. Steal of a 
DEAL for someone w/VISION -  31 Large Boat Slips Permitted.

MLS# 3107465 $795,000

Road district warns bicyclists: Be safe
By Nancy Zoellner-Hogland

Bright yellow signs now 
warn bicyclists using two dif-
ferent sections of the hiking 
and biking trail on Horse-
shoe Bend Parkway that they 
should walk – and not ride – 
their bikes. Previously, signs 
warning of a steep grade in 
those areas were posted. An 
accident spurred the change. 

Horseshoe Bend Special 
Road District Superinten-
dent Kevin Luttrell explained.

“A female bicyclist was trav-
eling at a high rate of speed 
down the section of path be-
tween Carol and Hogan when 
she hit uneven pavement where 
the trail meets with Hogan. She 
lost control of her bike, fell and 
required medical transport. 
The grade of the road is really 
steep there and people just get 
going too fast and sometimes 
can’t stop, so we designated 
that area a bike-walk zone and 
posted the signs informing us-
ers of that. Once you get out of 
the zone, signified by yellow 
markings on the trail, you can 
get back on your bike and ride 
again,” he said, adding that to 
make the trail as safe as possi-

ble, the only alternative was to 
prohibit biking in those areas 
with steep grades. “And that 
would have been not only a 
public relations nightmare, but 
also very difficult to enforce.”

HBSRD board member 
Jerry Jackson said although 
there are no laws in place 
to force bicyclists to fol-
low the guidelines, he hopes 
common sense will prevail.

“I myself have witnessed 
several bicyclists coming down 
that hill at breakneck speed. 
That’s very dangerous. But if 
people would walk their bikes 
down that hill, there wouldn’t 
be a problem and nobody 
else should get hurt,” he said.

Luttrell said he too has 
witnessed bikers coast-
ing down the Parkway in 
that stretch of the trail and 
some are traveling at a faster 
rate of speed than vehicles.

“I’ve sat and watched as bi-
cyclist after bicyclist failed to 
not only slow down, but also 
fail to even look over their 
shoulders to see if a vehicle is 
going to make a turn on to Ho-
gan. We’re just hoping that peo-
ple will pay attention to these 

signs and slow down,” he said. 
According to the Missouri 

Bicycle and Pedestrian Fed-

eration, more than 2 million 
Missourians bicycle regularly. 
However, the amount of bicy-

cling and walking is growing 
rapidly in the state, according 
to U.S. Census figures from 
2010. The amount of bicycle 
commuting has nearly tripled 
from 2000-2010 – a rate over 
four times the national aver-
age – and walk-to-work trip is 
up 71 percent from 2007-2010.

•Some 400,000 Missou-
rians consider themselves 
“avid bicyclists,” bicycling 
at least once a week dur-
ing good-weather months.

•In the Midwest, bicycling 
is more popular than both 
running and public trans-
portation (36 percent par-
ticipate in bicycling vs 34 
percent running and 34 per-
cent public transportation).

According to the Center for 
Disease Control and Preven-
tion, while only 1 percent of all 
trips taken in the U.S. are by 
bicycle, bicyclists face a higher 
risk of crash-related injury and 
deaths than occupants of mo-
tor vehicles do. In 2013 in the 
U.S., more than 900 bicyclists 
were killed and there were an 
estimated 494,000 emergency 
department visits due to bicy-
cle-related injuries. Data from 
2010 show fatal and non-fatal 

continues on page 18
Road district officials hope these signs will cause bicyclists to walk 
their bikes in hilly areas or at least slow down.
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LET’S MEET 
ABOUT YOUR 

UPCOMING 
PROJECT.

re  mark  a  ble |riˈmärkəbəl|
adjective - worthy of  attention; striking.
• ••

NEW COMMERCIAL & REMODELING PROJECTS

101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145
917 Southwest 33rd street - Lee’s Summit, MO - toll free at 888-318-1346

+ creative design  + quality construction  + competitive pricing + professional turn-key execution 

ERFORMANCP EBOAT CENTER

Our work and reputation continues 
to grow with the expansion of our 
custom new design-build commercial 
and remodeling projects. One reason 
for our success is our unique ability 
to design remarkable properties that 
carefully reflects our Clients goals and 
personalities.

An Architect led design-build 
firm (ALDB) best understands the 
projects intent and uses that intimate 
knowledge to faithfully execute the 
design and details.

As always, competitively bidding the 
subcontracted project components, 

hand-picking the construction team 
and managing their work in strict 
accordance with the project intent, 
codes and specifications, coupled with 
open-book project accounting, results 
in a completed project value that is 
simply unattainable by other methods. 

Thomas B. Roof, AIA

2015 LAKE AREA CHAMBER SMALL BUSINESS OF THE YEAR
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Toll Free 1.866.306.FRAN 
573.302.2390  |  573.280.1110 
Osage Beach Parkway, Osage Beach, MO

Lake of the Ozarks
Each office independently owned and operated

FranCampbell.com

Click. 
Site. 
Team.O

N
E

MLS #3109648  ~  $264,900 MLS #3106065   ~   Call for Pricing MLS #3110156  ~  $212,000

VIEW ALL LAKE AREA 
PROPERTIES AT 

FRANCAMPBELL.COM

Two new grants for Lake’s clean water programs
By Janet Dabbs

The Lake of the Ozarks is 
an unmatched asset to cen-
tral Missouri, and the Lake is 
positioned to receive $146,000 
in grant funds to help protect 
this natural resource. The 
funds, which will be used for 
the continuation of clean wa-
ter projects, have not yet been 
received, but according to 
Bob Broz,  a state water qual-
ity specialist with the Univer-
sity of Missouri Extension and 
advisory board member the 
Lake of the Ozarks Watershed 
Alliance (LOWA), LOWA has 
been given verbal approval 
they will receive the funds. 

One of the grants is a 
$40,000 Environmental Pro-
tection Agency (EPA) grant. 
According to Broz, these 
are unallocated funds. 

“Based on LOWA’s record of 
successful clean-water proj-
ects, we now have the opportu-
nity to utilize these funds at the 
Lake of the Ozarks,” Broz said. 
“If received, this grant will be 
used to continue the imple-
mentation of the LOWA LIL’s 

program as well as the LOWA 
Septic Tank Maintenance Edu-
cation and Pump-Out Program.”

LIL is an acronym for Low 
Impact Landscaping. Accord-
ing to Donna Swall, executive 
director of LOWA, lakefront 
homeowners will continue to 
be educated on how they can 
do their part to protect the 
health of the Lake through the 
implementation of low-im-
pact landscaping. LIL’s reduce 
storm water runoff as well as 
pesticide and nutrient loading 
from reaching the lake. The 
EPA now considers storm water 
pollution to be one of the most 
significant contaminants to 
waterways from coast to coast. 

Through educational work-
shops and a cost-share in-
centive program, LOWA has 
equipped many lake prop-
erty owners to voluntarily use 
LOWA LIL’s Best Management 
Practices. These BMPs include 
rain gardens, native plants, 
rain barrels, vegetated buffer 
strips, less fertilizer, pervious 
pavement, and riprap instead 
of sea walls on the shoreline. 

LOWA’s Septic Tank pro-
gram educates property own-
ers on how to properly main-
tain onsite sewage systems 
and the program also offers 
discounts on sewer pump-out. 

The balance of the money 
will come from a $106,000 
EPA grant. The Lake Re-
gional Planning Commis-
sion will be the funding in-
termediary for this grant. 

Swall said LOWA will uti-
lize these funds to write a 
third Watershed Manage-
ment Plan (WMP) that will 
focus on the Niangua Arm of 
Lake of the Ozarks. Out of 33 
watershed plans submitted 
to the Department of Natu-
ral Resources, DNR, and EPA 
in Missouri, there have only 
been two accepted, one of 
those was written by LOWA. 

For more than 10 years 
LOWA has worked to build 
strong partnerships with many 
professionals and agencies in 
an effort to learn what is best 
for the lake. That list includes, 
but is not limited to, the United 
States Geological Survey, Lake 

Ozark Environmental, Geo-
syntec, Schultz Surveying and 
Engineering, the Lake Area 
Master Naturalist and Garden-
ers, Missouri Department of 
Conservation Fisheries Biolo-
gist Greg Stoner, Broz, LOWA 
Geologist Caroline Toole, Di-
rector of Lakes of Missouri Vol-
unteer Program Tony Thorpe, 
Emeritus Professor of Biol-
ogy Tom Wiltshire and many 
more, too numerous to list.

In addition to writing the 
WMP that focused on the Buck 
Creek and Lick Branch coves 
on the Lake of the Ozarks, 
over the course of four years, 
LOWA also conducted cove 
studies that concentrated on 
the area between the 0 to 19 
mile mark. The purpose of 
that study was to determine 
the E. coli and nutrient lev-
els in three cove types. Data 
from these plans and studies 
will be used for concept devel-
opment of this newest WMP. 

This newest plan will focus 
on the Niangua River, where it 
enters and affects the Lake of 
the Ozarks water quality up-

stream. This will include the 
headwaters of the Niangua 
River, or the Little Niangua, 
near Marshfield, Mo. A series 
of public meetings will then 
be held to identify the key is-
sues local property owners 
feel should be addressed first. 
LOWA will develop a long-
range plan of action, imple-
menting each project, as 
funding becomes available. 

“We all live downstream, 
and what we do in one area 
will affect someone further 
down as the water moves,” 
Broz explained. Collected 
data will be used to deter-
mine where there are issues, 
as well as where BMP’s are 
working. Property owners 
who are interested in learn-
ing will then be educated on 
how to implement these BMP’s. 

“With 93 percent of the land 
in Missouri being owned by 
private individuals, it is very 
unlikely the government will 
have the resources to take 
responsibility for our water 
quality. ‘We The People’ of 

continues on page 27
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Bank Hours: Lobby Hours Monday thru Friday 8:30am to 4pm • Drive Thru Hours:  M - F 8am to 5pm • Saturday Lobby/Drive Thru Hours 8am to Noon

www.FirstBankLake.com
(573) 348-2265

At the entrance of the Osage Village Outlet Mall
4558 Osage Beach Pkwy, Suite 100, Osage Beach

fi rstbk@fi rstbanklake.com

CD Specials
9 Month 1.0% APY*
15 Month 1.25% APY*

Money Market Accounts
Up to $24,999.99-.10% APY*

$25,000-$49,999.99-.15% APY*

$50,000-$99,999.99-.25% APY*

$100,000 and up-.50% APY*
* Annual Percentage Yield 
$5,000 minimum to open, Penalty for early withdrawal.  
Other Terms and Conditions May Apply.  Contact Bank for More Details.

Earning Your Trust & 
Business Daily

Earning Your Trust & 
Business Daily

Talk to one of our bankers today 
about the right investment to 

meet your needs.
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• Family owned for 23 years
• 13 locations in Missouri and Kansas
• Now open in Lake of The Ozarks
• ALTA Best Practices Compliant

WWW.GATOZARKS.COM

REAL ESTATE SERVICES :  CONSTRUCTION DISBURSEMENT  |  TITLE INSURANCE  |  ESCROW CLOSING

TRUST IN US
to make dreams happen one closing at a time

Great American Title has acquired Phillips and McElyea Land Title 
of Camden County and are looking to expand and open additional 
locations at the Lake and within Central Missouri. We’re looking for 
talented, enthusiastic professionals to join our team in the following 
positions:

Senior Escrow Area Manager
Business Development Representative
Escrow Closers, and Escrow Processors
Title Insurance Examiners and Searchers
(send your resume confi dentially to BRussell@gatozarks.com)

Trust in Us to provide excellent 
employment opportunities and career growth in the 
Real Estate industry. Our 23 year history and reputation 
speaks for itself.
Corporate Offi ce – Employment Offi ce
506 W. Battlefi eld, Springfi eld, MO. 65807
1-888-455-6988

Trust in Us as consumer, realtor, or 
lender looking to choose a title company to handle the 
purchase or sale of your home.

13 Branch locations including Lake of the Ozarks offi ce:
Great American Title 182 Ha Ha Tonka Cut Thru, Camdenton, MO  65020
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REDUCED 

Exclusive Broker for: 

Residential           Commercial           Condominiums           Lots and Land 

19MM 
3MM 

35MM 

The Knowledge, Experience & Commitment 
For All Your Real Estate Needs 

2086 Horseshoe Bend Pkwy 
Lake Ozark, MO 65049 

573-693-1100 

PropertyShopAtTheLake.com 

Nicole Blake 
Sales 

573.999.5589 

Tina Stotler 
Broker/Owner 
573.480.7760 

Bruce Phillips 
Sales 

573-434-6285 

Annie Glascock Faulstich 
Broker/Sales 
573.216.4350 

Rhonda Lettow 
Sales 

417.793.0092 

 PRICE REDUCED 

 PRICE REDUCED 

MLS# 3105975                   $89,900 
 2BR/ 2BA  1,176 SQ.FT.  

MLS# 3102918            $179,900 
 3BR/ 2BA  960 SQ.FT.  

MLS# 3109672                  $135,900 
 3BR/ 3BA  1,800 SQ.FT.  

MLS# 3110419                $294,900 
 3BR/ 2BA  1,419 SQ.FT.  

MLS# 3110382                 $225,000 
3BR/ 3BA  TWO 10’ X 30’ Boat Slips 

MLS# 3107695                 $179,000 
4BR/ 3BR 2,400 SQ.FT. 

MLS# 3103337                $299,900 
 3BR/ 3BA  3,000 SQ.FT.  

MLS# 3109179                 $175,000 
 3BR/ 2BA  TURNKEY 

MLS# 3109908                 $124,900 
2BR/ 2BA 840 SQ.FT. 

MLS# 3110293                $189,900 
 3BR/ 3BA  1,900 SQ.FT.  

MLS# 3110521                 $275,000 
3BR/ 2BA   12’ X 36’ Boat Slip 

MLS# 3110084                $209,900 
 3BR/ 3BA    12’ x 40’ Boat Slip 

MLS# 3109350                $269,900 
 3BR/ 2BA    14’ x 40’ Boat Slip 

MLS# 3110842                   $249,900 
 3BR/ 3BA       12’ X 32’  Boat Slip   

MLS# 3110049                $319,900 
 3BR/ 3BA     14’ X 40’ Boat Slip 

MLS# 3109092                 $515,000 
4BR/ 4BA             3,200 SQ.FT. 
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• Grid Tied 
or Off Grid

• Licensed 
and Bonded

• Financing 
Available

Override of HB 150 affects seasonal workers at the Lake
By Connye Griffin

In a one-day session this 
past September, the Missouri 
House and Senate succeeded 
in overturning Gov. Jay Nix-
on’s veto of Missouri House 
Bill 150. That bill reduces un-
employment benefits from a 
20-week duration to 13 weeks 
if the jobless rate falls below 
6 percent. It currently stands 
at 5.6 percent. Only North 
Carolina has a shorter un-
employment period, capping 
benefits at 12 weeks if the job-
less rate falls below 5 percent.

All Lake of the Ozarks rep-
resentatives and senators 
voted in favor of HB 150 dur-
ing the regular legislative ses-
sion and again to override the 
governor’s veto in September. 
According to those represen-
tatives, their affirmative votes 
were votes in favor of business-
es and a reduction in state debt.

Similar legislation pro-
posed in 2014 was designed 
to offset the state’s debt to the 
federal fund, borrowed dur-
ing the economic downturn. 
Repaying that debt has added 
costs to businesses, and busi-

nesses have sought to reduce 
those costs. In 2014, Sen. Mike 
Kehoe, who sponsored the leg-
islation then, said that saving 
“money from unemployment 
insurance … [will allow busi-
nesses] to expand, hire more 
employees, and pay existing 
employees more.” Represen-
tative Rocky Miller echoed 
this argument in 2015 when 
he advocated moving the bill 
forward to help Missouri’s un-
employment fund balances. 

Opponents of HB 150 argue 
that reducing unemployment 
benefits puts people at greater 
risk, and this was the reason 
given by Gov. Nixon in his veto 
letter to the legislature. In ad-
dition, in 2014, the state’s labor 
department reported that the 
state’s debt to the federal fund 
would be paid back in 2015, 
rendering HB 150 unnecessary.

The Senate’s override of HB 
150 has generated additional 
opposition because the Sen-
ate failed to act until the veto 
session in September. Accord-
ing to Missouri House Repre-
sentative Joe Adams’ Capitol 
Update, “the legislature had 

never previously attempted an 
override procedurally strad-
dling two legislative sessions.”

Michael Wolff, former Mis-
souri Chief Justice, stated his 
belief that the Senate missed its 
opportunity because it failed to 
act in May, but Senate Major-
ity leader Kehoe has defended 
the Senate’s vote, arguing 
that the Constitution does not 
prohibit the Senate’s action.

One legal challenge has 
come to light. ABC reported 
a law firm working “for the 
AFL-CIO” has filed suit in 
“Cole County Circuit Court to 
declare the measure uncon-
stitutional and issue an in-
junction against enforcing it.”

However, Gov. Nixon’s of-
fice has declined to file suit and 
Missouri’s Department of La-
bor Relations has announced 
that it will implement the law, 
effective January 1, 2016. At-
torney General Chris Koster 
said he intends to defend the 
department’s implementation 
of the law as necessary so Mis-
souri’s unemployed can expect 
to qualify for fewer weeks of 
unemployment benefits while 

the unemployment rate stands 
below 6 percent statewide.

At Lake of the Ozarks, un-
employment rates are typi-
cally 6 to 7 percent during the 
100-day summer season in 
Camden and Miller counties; 
Morgan county’s unemploy-
ment rate for the same time 
period is higher and ranges 
from 7 to 8 percent. For all 
three counties, however, dur-
ing the off-season, about one 
in 10 men and women of work-
ing age are unemployed. That 
off-season is 20 weeks from 
sometime in October or No-
vember to March or April when 
employers resume business.

What impact HB 150 
will have on approximately 
3,600 residents of Camden, 
Miller and Morgan coun-
ties unemployed in the off-
season remains to be seen. 

It may, as businesses hope, 
encourage unemployed work-
ers to take other jobs as soon 
as they become available. 

Those jobs trending up 
across the nation and in Mis-
souri include professional and 
business services, food and 

drink service, both ambulatory 
and hospital healthcare, social 
assistance for infants, chil-
dren, adults, and the disabled, 
and real estate or securities.

According to Lake of the 
Ozarks Regional Economic 
Development Council (LO-
REDC), between 2000 and 
2013, jobs trending up in the 
nation have trended up in 
Camden and Miller counties. 

Camden has shown the most 
employment growth in several 
categories including manage-
rial or professional jobs, recre-
ation and food service, and fi-
nancial or real estate positions. 

Miller County is not far be-
hind in these categories and 
has overseen modest but steady 
population growth. Morgan 
County, where the popula-
tion has declined, reported 
fewer jobs in those categories. 

For the unemployed in Cam-
den and Miller counties, the 
reduction in benefits from 20 
to 13 weeks may be less prob-
lematic if job trends continue.
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The Lake Area Chamber recently 
held a ribbon cutting for Poly 
Lift, in celebration of their 40th 
anniversary, at their Sunrise 
Beach location.  

In celebration of their 40 
years in business, Poly Lift 
held a customer appreciation 
celebration as a thank you to 
their clients for their business 
and support throughout all 
these years.  

Poly Lift boat lifts are the 
first choice for knowledgeable 
boat owners. With a stellar 
reputation and the best 
warranty in the industry, Poly 

Lift sets itself apart as the 
trusted solution for protecting 
your watercraft. They have top-
notch build, patented designs, 
and virtually indestructible 
polyethylene tanks.

To learn more about Poly Lift’s 
products and services, visit 
their website at PolyLift.com 

or call one of their locations, 
Sunrise Beach (573)374-6545 or 
Osage Beach (573)693-9277.

“Tax Time”
with Bobby Medlin CPA

Retention 
of Key 
Employees

Does your business have one or 
two employees that you want to keep 
on board for a long, long time?

Key employees don’t just stay 
around because you hope they will.  
Often, action by ownership is needed 
to ensure that the best of the best will 
be there for the long haul.

Halloween has come and gone, 
but let’s explore a concept with a 
ghoulish name:  Phantom Stock.

Phantom stock is what the name 
sounds like.  It is stock that doesn’t 
really exist. 

Issuing actual stock, or ownership 
shares, in your business to employees 
can bring all sorts of complications.  
Employees have to recognize income 
and pay tax on the value of the shares 
received. Further, your business has 
the daunting task of determining 
the value of the company each time 
the business issues shares to an em-
ployee.  The value of each business is 
unique and is impacted by the exis-
tence of fractional ownership.  The re-
lationship with an employee holding 
an ownership stake in your business 
is different than that of an employee 
that is not an owner.  

Phantom stock is a way to provide 
the right to an employee to receive 
cash at a future point in time with-
out the employee currently receiving 
an ownership stake in the business.  
Phantom stock is like a cash bonus 
deferred until the future and is typi-
cally larger than an annual cash bo-
nus.  Creating a phantom stock plan 
would be done by a legal document 
that includes contingencies such as 
the employee’s continued employ-
ment with the company.  

Key employees are more likely to 
stay with the company if they know 
that at some future point they will 
share in the benefi ts of ownership.  
Typical benefi ts of ownership include 
receiving cash dividends periodically 
and receiving a share of the sale of 
the business when that time comes.  
As the value of the company grows, 
the value of the phantom stock also 

grows.  When a key employee can 
see that their efforts to make the 
company more profi table and thus, 
more valuable, that employee begins 
to think like an owner.  As an entre-
preneur, you could now have a cohort 
that is invested in the success of your 
company.  Many business owners 
hope for this type of arrangement, 
but never take the steps to make it 
happen.

Once you have a phantom part-
ner, include that person in the process 
of reviewing budgets, fi nancial state-
ments, and management reports.  
Showing the person how their efforts 
are paying off will help with retention 
and help with improving the profi t-
ability of your enterprise.

Bringing key employees into 
ownership can be challenging.  Fac-
ing transition such as a shift in roles 
and ownership requires leadership, 
communication, and cooperation 
from family members, employees, 
and advisors.  Don’t let the fear of the 
unknown stymie the growth of your 
business nor risk the future of your 
business.  Learn about and explore 
how retention plans, such as phan-
tom stock, can help your business be 
the best.  Take steps to make it hap-
pen.

Bobby Medlin, CPA is a founding 
partner of Bobby Medlin CPA Group, 
LLC and has been advising businesses 
in areas of estate planning, succes-
sion planning, and tax strategy for 
over 30 years.

Bobby Medlin CPA has offi ces in 
Tipton, California and Lake Ozark. 
Bobby can be reached by phone at 
573-365-9400 or online at www.
bobbymedlincpa.com

Bobby Medlin, CPA
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pmplakeozarks.com  •  info@pmplakeozarks.com
1222 Lands’ End Parkway  •  Osage Beach, MO

573-302-1300 Scott FrisellaBonnie BurtonKevin Brown

We Put The Professional In 
Property Management

As the Developer and General Contractor 
of several Condominium Communities at the Lake, 

we understand the inner workings of your property like no other 
company can. You can trust Property Management Professionals, LLC 

for expertise in all areas of Property Management from infrastructure and 
building maintenance, to personal service and interaction 

with Homeowners. With 14 years of “Hands On – On Site” with Homeowners. With 14 years of “Hands On – On Site” 
experience we deliver with Professionalism. 

573-302-1300  •  1222 Lands’ End Parkway, Osage Beach  MO  65065  •  ProBuildLLC.com

ProBuild sets the standard for Excellence in Condominium, Multi-Family and Commercial 
construction at Lake of the Ozarks. Over the last 14 years, ProBuild has developed and built several of the 
Lake’s highest quality projects. We offer Clients a unique combination of Construction and Development expertise.

BRIDGE VIEW TRINITY POINTE LANDS’ END SUNSET PALMS

• Professional Design & Construction

• From Conception to Completion

• Superior Oversight & Management

• Result Driven for Success
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Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

Estate Planning
Financial Planning
Retirement Planning
Tax Preparation
Tax Planning
Business Consulting

Accounting Services
Payroll Services

Employee Bene� ts
Audit & Review Services

Business Succession Planning
Accounting Software

Wilson, Toellner & Associates, L.L.C.

Certi� ed Public Accountants
& Business Consultants

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
YOUR PARTNERS IN PROGRESS

www.wtcpa.com

2729 Bagnell Dam Blvd. Lake Ozark, MO • 573-964-5739
810 S. Highway 5 • Camdenton, MO • 573-346-6822

“Insurance Talk”
Why should 
I care about 
Workman’s 
Compensation?

My thirteen year old self would 
say “because your daughter needs 
cheerleading shoes!” That may 
sound odd, but at that time in my 
life I needed cheerleading shoes. My 
dad had been in a work related ac-
cident leaving our family with only 
one income and major medical bills 
to pay.  His employer did not pur-
chase Workman’s Compensation 
for himself or his employees.  Yes, 
he had health insurance, and we 
lived in an amazing community that 
blessed us a thousand times over. 
However, food drives and monetary 
donations only go so far when you 
are not able to return to work for 
over a year.  There are daily ex-
penses, utilities, rent, children’s aca-
demics and the list goes on! All of a 
sudden a weekly paycheck that your 
bank account relied heavily upon for 
survival is gone.  

When your employer carries 
Worker’s Compensation (also re-
ferred to as Work Comp), and a 
work related accident arises life 
can be a lot easier.  The Work Comp 
carrier will have a formula in place 
that calculates type of injury, state 
laws, percentage of disability, a 
percentage of compensation based 
on current wages, a return to work 
program and the carrier will pay 
medical bills.  Say you live in the 
state of Colorado and lose your 
thumb: Work Comp, if carried by 
employer, can offer a settlement of 
up to $13,000 and in the state of 
Missouri that same thumb is worth 
$26,000.1 This is in addition to the 
medical and wage compensation.  
Stipulations may apply depend-
ing on your state, injury, terms of 
employment, negligence and other 
items that can be further discussed 
with an insurance agent. 

Like all insurance, Work Comp 
has specifi ed limits of coverage.  
Your employer can purchase the 
minimum $100,000 each accident; 
$500,000 policy limit; $100,000 
each employee or increase to 
$500,000 or $1,000,000 all.  An 
employer has a responsibility to 
create a safe work place, safe tools 
for the trade, enforcement of safety 

rules and warnings of danger. As an 
employee you have the responsibil-
ity to be sane and sober during em-
ployment.2 

Work Comp is necessary no mat-
ter the job to provide benefi ts for 
those after a work related injury or 
disease.  Maybe as a salesperson or 
a clerical offi ce position Work Comp 
has never been a concern.  What if 
you are driving a business owned 
auto during the course of employ-
ment for an errand or to pick up the 
mail and an auto accident occurs? 
Unable to return to work for three 
months, Work Comp benefi ts would 
come in and pay.  Work Comp is im-
portant at all jobs.  The state of Mis-
souri requires an employer with fi ve 
or more employees to carry Work 
Comp or be fi ned by the Depart-
ment of Labor.  Contractors in Mis-
souri must carry for one or more em-
ployees or face a fi ne.3 Work Comp 
is mandated by the state you work 
in and can vary.  

When asked if you should care 
about Workman’s Compensation as 
an employer or an employee the an-
swer should always be yes.  Maybe 
you have health insurance, short 
term disability insurance or a trust 
fund to fall back on. However, there 
is no reason to take chances when 
Work Comp is readily available.  Re-
member, your daughter may need 
cheerleading shoes!

1. 2013 study, Analysis of Work Comp 
Laws, 2. CIC National Alliance Work Book 
“Commercial Casualty” 2014, 3. Missouri Em-
ployers Mutual website, FAQ

Amanda Fagan is a licensed 
Property & Casualty Insurance Agent 
at Golden Rule Insurance Agency 
and can be reached by phone at 
573-348-1731 or email amanda@
goldenruleinsurance.com.  

Amanda Fagan

SUBSCRIPTIONS
Are available from our business office! Receive the paper each 

month via mail and never miss an issue! 573-348-1958
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L AK E-S I L HOUET T ES . COM
 
• Furniture Grade Birch Wood, UV coated.
• Two frame styles: Walnut Stained or 

Distressed White
• Framed in 2 sizes: 15.5” x 27.5”, 

or 29” x 41” 
• Laser cut “Lake Silhouette” showing the mile 

markers every 5 miles, the bridges and the 
different arms of the lake.

• Professionally framed and glass covered, 
complete with all hardware required to hang 
on your wall.

• Special Engraving Available
• Available at Lake of the Ozarks
• Beautiful small “Crystal” to pinpoint where 

your home is located on the lake shore.
Call and get yours today!

Lake Silhouettes of the Midwest

Lake Silhouettes
A beautiful addition to 

any home or offi ce decor...

to Order Call:
Dennis B. Wedding

dwedding@bellsouth.net
Phone: 864-579-2695

Cell: 864-205-5005

White Distressed Frame
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continued from page 1
of more lake-area residents. 

The business currently 
employs more than 10 woro-
kers and 20-plus contractors, 
including Gateway Indus-
tries in Eldon. Once they ex-
pand, they plan to add more 

employees and contractors.  
Madden said they also 

will offer their employees 
the opportunity to do “piece 
work,” where a worker is paid 
a fixed-piece rate for each 
unit produced, or action per-
formed, regardless of time. 

“We are bringing back the 
old concept where you get paid 
for what you do,” Madden said 
at the P&Z commission meet-
ing. “This will afford anyone in 
the area who needs, or wants, 
a flexible schedule to come in 
and be paid for the piece work 

that he or she accomplishes.”
Raw material warehous-

ing and manufacturing will 
continue at the current main 
complex, across the street, 
and then be transferred for 
assembly, packaging and dis-
tribution to the new facility. 

The existing property is an 
undeveloped, wooded tract, 
consisting of approximately 
42 acres, with road frontage 
on Dogwood Road. The por-
tion of the 42 acres included 
in the rezoning request is in a 
mixed-use area. The Madden 
business, as well as Glen Cove 
Marina, is across Dogwood to 
the north, and is zoned B-2. Up 
the hill behind the property, 
to the south, is the Country 
Club Condominiums, which is 
zoned R-3. The area includes 
some R-1 Low Density Resi-
dential properties, as well as 
a few other parcels zoned I-1.

Hall promised that there 
would be little impact to the 
neighborhood. The company 
will use electric and natural 
gas energy, and there will be no 

emissions. The new warehouse 
and large lot will allow for big 
trucks to load and unload, 
eliminating the Dogwood Road 
traffic interference caused by 
trucks turning around at the 
main facility. According to 
Madden, daily truck traffic will 
consist of no more than three 
or four semi-tractor trucks, 
and UPS and FedEx delivery 
trucks. The Horseshoe Bend 
Road District indicated the 
current road is adequate for the 
intended use of the property. 

Madden agreed to comply 
with all county code land use 
provisions including landscap-
ing and buffer zones, permits 
from multiple regulating agen-
cies, paved parking as well as 
ADA vehicle accommodations.

Madden representatives said 
they support The Lighthouse, 
Habitat for Humanity and the 
Chamber of Commerce. They 
are in the process of planning 
programs with the local school 
districts to educate students 
on manufacturing processes 
and e-commerce technologies.

HEALTH INSURANCE

Open Enrollment
November 1, 2015 - January 31, 2016

You may be eligible for low cost insurance! Setup an in-person or phone 
appointment today with our award-winning, licensed & certifi ed professionals!

573-348-1731
4065 Osage Beach Parkway, Suite 100

Osage Beach, Mo 65065

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

BEST PRICES ON ALL MAJOR TIRE BRANDS
348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO

Left to right, Madden Manufacturing Vice President of Sales Dan Hall, Vice President of Operations Cory 
Hofeldt, Owner Mike Madden, and Product Specialist Rhett Reese attended the Wednesday, Oct. 22 meet-
ing of the Camden County Planning and Zoning Commission to request rezoning from R-1 to I-1 to expand 
the facility, located on Dogwood Road in Lake Ozark.  Janet Dabbs photo.

Local business expands via double digit growth

Listen Live each Weekday Morning 
from 6 am - 10 am!
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Holiday Memories are Made Here

In a rut
Tips for dealing with white-
tailed breeding season
By Nancy Zoellner-Hogland

In our neck of the woods, 
where we’re literally in the 
middle of the woods, driving 
can be particularly hazardous 
during deer season. According 
to Missouri State Highway Pa-
trol statistics, drivers across the 
state experience approximately 
3,500 deer-vehicle accidents 
each year causing hundreds of 
injuries and sometimes even 
deaths. That’s one every 2.5 
hours. Statistics also show that 
nearly 75 percent of all deer-ve-
hicle encounters occur in rural 
areas of the state, 50 percent 
occurred from October 1 to De-
cember 31 and nearly a quar-
ter of all accidents occur dur-
ing the month of November. 

Corp. Scott Hines, with the 
Camden County Sheriff’s Of-
fice, said that’s why drivers 
need to be particularly cau-
tious while driving this month.

“Unless it’s a buck, when you 
see a deer, watch out for the rest 
because deer typically travel in 
packs. During the rut – the mat-
ing season, which is what we’re 
running into now, if you see a 
doe, there will usually be a buck 
following along behind. So slow 
down and pay special attention 
to those areas where you’ve 
seen deer in the past or where 
a deer crossing sign is posted. 
The highway department posts 
those when there’s been a high 
incidence in sightings or ac-
cidents in those locations, so 
be especially cautious,” he 
warned, adding that because 
deer are nocturnal animals, the 
period between dusk and dawn 
was particularly hazardous.

MSHP statistics show the 
majority – more than 80 percent 
– of deer strike crashes occur 
from 5 p.m. through 6:59 a.m.

Hines also said drivers 
shouldn’t swerve to avoid hit-
ting a deer because it could 
result in loss of control and 
a much worse case scenario. 
Instead, drivers should hit 
their brakes and remain on 
course. He also said “laying 
on the horn” when deer are 
spotted can sometimes send 
them in the opposite direction.

“Sporadic honking – a little 
tap, tap, tap – might get their 
attention but a long, solid blast 

will usually scare deer enough 
that they’ll run away from the 
highway. Or you can try mount-
ing deer whistles that they sell 
at auto parts stores,” he said.

If those tactics fail, Hines 
said drivers who are involved 
in a deer-strike accident should 
follow some safety guidelines. 
First – pull off the roadway and 
stop as soon as possible. That 
could prevent causing addition-
al damage to an already dam-
aged vehicle. However, drivers 
should not get out of the vehicle 
either to pick up car parts or to 
look at the deer. Hines said deer 
can sometimes be stunned but 
quickly recover and be danger-
ous, possibly to the point of in-
juring someone simply because 
it’s in “defense mechanism.” 
Second – notify law enforce-
ment if car – or deer – parts 
are strewn across the roadway.

“Do not ever try to get out on 
the highway and clean up the 
mess yourself. If law enforce-
ment responds, we’ll block off 
the road and have all kinds 
of emergency lights on. We’ll 
also probably be wearing a 
reflective vest, he said, reiter-
ating that under no circum-
stances should anyone ever get 
out of their vehicle to remove 
anything from the roadway.

Third – he advised im-
mediately calling the 
insurance company.

Hines also said that while 
most of the time, the sheriff’s 
office is not going to take an ac-
cident report when they arrive 
at the scene, they will if an in-
surance company demands it.

However, not even a po-
lice accident report will help 
some motorists. House Bill 
1022, which went into effect 
August 28, allows insurance 
companies the option to re-
fuse to return premiums to 
policyholders as a result of 
not-at-fault accidents. Dam-
age is also not covered when 
drivers have collision and li-
ability coverage. The more 
costly comprehensive coverage 
covers deer-strike accidents.

Hines had another safety 
tip. “You’ve got to wear your 
seat belt all the time because if 
you’re involved in a deer acci-
dent and you’d don’t have your 
seatbelt on, you’re going to be 
in trouble,” he said.

continues on page 18
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A Matter of Trust
with Trenny Garrett,
Central Trust Company

Dear Trenny:
I’ve been appointed the execu-

tor for my mother’s estate, and she 
recently passed away. What do I do 
about the things in her house?

—Newbie In Estate Settlement

Dear Newbie:
There may be a number of people 

who have access to the property. 
These people may think they are 
entitled to some particular asset and 
take it without consulting the ex-
ecutor, and that is wrong. Immediate 
family members (and sometimes in-
laws, other remote family members 
and occasionally neighbors) may 
start taking things out of the home 
long before there has been an ap-
praisal or even an understanding of 
what assets are in the home. Some-
times, the explanation is, “When I 
was 10, your dad said I could have 
his shotgun.” Often, there is no evi-
dence of such intent. In most cases, 
any oral declarations are also legally 
unenforceable. 

We have seen situations in which 
children from prior marriages held 
keys to their deceased parent’s 
residence. They have gone into the 
house without talking to the surviv-
ing spouse or looking at the disposi-
tive documents because they “knew 
mom wanted me to have all of her 
jewelry,” or some similar justifi ca-
tion. These takings can constitute 
criminal theft. 

When we are named executor of 
an estate, we immediately change 
the locks on any residence or other 
location holding personal property 
so that we are in control of the prop-
erty. If there is a security system, the 
service provider is notifi ed, and all 
codes are changed as soon as pos-
sible. That should be your fi rst step, 

followed by an inventory of the con-
tents of the home. You will need it 
for the probate court.

Many times, it’s a good idea to 
try to avoid the probate process al-
together. Central Trust can help you 
determine whether a revocable liv-
ing trust, which helps avoid probate, 
is a good alternative for you.  

Sincerely, 
Trenny Garrett

Trenny Garrett is senior vice presi-
dent at Central Trust’s Lake of the 
Ozarks location. You can contact her 
at 573-302-2474, or visit central-
trust.net.

If you’re facing a complicated fi -
nancial issue, Central Trust can help! 
They have an experienced team of 
investment professionals that deals 
with these issues on a daily basis. 

Central Trust Company is af-
fi liated with Central Bank of Lake 
of the Ozarks. Products and services 
offered by Central Trust Company 
are not insured by the FDIC; are not 
deposits of or guaranteed by any de-
pository institution or affi liate bank; 
and are subject to investment risks, 
including possible loss of the princi-
pal amount invested.

Trenny Garrett, J.D., CTFA

Pick up L•O PROFILE’S newest  issue statewide 
or visit www.loprofile.com to download!

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.

All Your Favorite Oldies from the 70’s, 80’s 
and 90’s! 24 Hours a day, 102.7FM

continued from page 4
crash-related injuries to 

bicyclists resulted in lifetime 
medical costs and produc-
tivity losses of $10 billion.

•Adolescents and young 
adults (15-29 years) and adults 
aged 45 years and older have 
the highest bicycle death rates.

•Children (5-14 years), ado-
lescents, and young adults 
(15-24 years) have the high-
est rates of nonfatal bicycle-
related injuries, accounting 
for almost 52 percent of all 
bicycle-related injuries seen in 
U.S. emergency departments.

•Males are much more 
likely to be killed or injured 
on bicycles than are females.

•Most bicyclist deaths oc-
cur in urban areas and at 
non-intersection locations.

The CDC states effective 
interventions to reduce in-
juries and fatalities to bicy-
clists include the following:

•Bicycle helmets, which re-
duce the risk of head and brain 
injuries in the event of a crash.5 
All bicyclists, regardless of age, 
can help protect themselves by 
wearing properly fitted bicycle 
helmets every time they ride.

•Bicycle helmet laws for 
children, which are effective 
for increasing helmet use and 
reducing crash-related injuries 
and deaths among children.

•Fluorescent clothing that 
make bicyclists visible from 
further away than regular 
clothing during the daytime.

•Retro-reflective cloth-
ing that can make bicy-
clists more visible at night.

•Active lighting that in-
cludes front white lights, rear 
red lights, or other lighting on 
the bicycle or bicyclists, which 
increase visibility of bicyclists.

Bicyclists: Slow Down

In a Rut
continued from page 17

STATISTICS
According to data provid-

ed by State Farm Insurance, 
in 2014, Missouri ranked as 
the 18th most-likely state for 
deer collisions, and the state’s 
chances are above the national 
average, at 1 out of every 124 
drivers. Illinois was shown to 

be the safest state for drivers in 
the tri-state region, with a deer 
collision expected for 1 out of 
every 211 drivers, ranking that 
state at No. 31. The state ex-
pecting the highest number of 
collisions with deer was West 
Virginia, where 1 out of 39 driv-
ers will be involved in a deer-
strike accident.

The carrier also reported 
that deer-strike accident claims 
averaged $4,000.

The National Highway Safe-
ty Administration estimated 
that deer-strike accidents were 
responsible for some $1 billion 
in damage annually.
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Lake’s oldest marina achieves international ranking
Village Marina and Yacht 

Club was a big winner at the 
Cobalt Boats event in Las Ve-
gas, raking in recognition as 
the largest Cobalt and Marker 
One dealer in the world. Village 
was also named a Platinum 
Dealer for both brands based 
on customer satisfaction.

Village vice president Ryan 
Brick credits a combination of 
Village’s standard of excellence 
and superior Cobalt quality for 
his company’s market position. 
“We concentrate carefully on 
the needs of each client and 
service after the sale,” Brick 
said. “It is our goal to put peo-
ple on the water in a boat that 
enhances their lake experi-
ence and we believe Cobalt and 
Marker One are the very best.”

Marker One is the line of 
forward-designed tritoons of-
fered by Cobalt. “The market 
for platform boats is growing 
steadily and Cobalt is leading 
the way with elegant design 
and new concepts,” Brick said.

Village sales profession-
als Kirk Streed and Joe Burns 
were also big winners, named 
as Top 10 Cobalt salesmen 
worldwide. The award in-
cludes a trip to Cabo San Lucas.

Kirk Streed is a repeat win-
ner, having won the Captain’s 
Award six times in his 16-year 
boat-selling career. Streed says 
he helps his clients get a vi-
sion of the boating lifestyle. “I 
know the fond memories I have 
of being out on the lake with 
my daughters in our Cobalt,” 
Streed says, “I just try to pass 
that feeling along to others.”

Burns’ career is taking off 
with his Captain’s Award. After 
only three years selling boats, 
he has gone to the top. “I’m ex-
cited to be making a living on 
the water and in a fun indus-
try,” Burns said. “I think my en-
thusiasm gives my clients a look 
at how fun boating is and how 
exceptional Cobalt boats are.”

“Joe and Kirk exemplify the 
Village commitment to lis-
tening to our clients and put-
ting them in the right boat,” 
Village president Mark Brick 
says. “They know that we suc-
ceed when our clients are 
happy with the boat-buying 
process and become mem-
bers of the Village family.”

Village Marina and Yacht 
Club is the oldest continually 
operating marina on Lake of the 
Ozarks. It has been owned and 
operated by the Brick family 
since 1990. Village Marina and 
the Boathouse Bar and Grill are 
located at the 3-mile marker 
on the North Shore or Village 
Marina Road off Highway W.

Setting the record as the 
best-attended dealer meeting 
in Cobalt Boats history, more 
than 400 dealers and vendors 
gathered at the Hilton Lake Las 
Vegas in Henderson, Nevada to 
recap the previous model year 
and make plans for 2016. Dur-
ing the business portion of the 
convention, Cobalt and Marker 
One presented a check for more 
than $60,000 to the Folds of 
Honor Program, which pro-
vides educational scholarships 
to families of fallen soldiers.

Quality Inn
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Top in their trade, Village Marina and Yacht Club owners and employees were recently recog-
nized at the Cobalt Boats dealer meeting in Las Vegas, Nevada. On hand for the event were, 
from left to right, Pack St. Clair, founder of Cobalt; Gavan Hunt, vice president of Sales/Market-
ing; Clark Boone, regional sales manager; Village Marina employees Reed Wheeler, George Scan-
nicchio and Joe Burns; a Marilyn Monroe impersonator; Village Vice President Ryan Brick; Kirk 
Streed; Village President Mark Brick; and Paxson St. Clair, president of Cobalt. Photo provided.
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Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

A Business 
Website Is No 
Longer Enough

Most businesses have invested in 
some sort of a website and understand 
the importance of a basic internet 
presence.  However, with the growth of 
business social media, proliferation of 
smart devices (phones and tablets), as 
well as other internet marketing apps 
and tools, a basic business website is 
no longer enough.  To have a truly ef-
fective online presence, your business 
should consider investing in the follow-
ing for 2016.
Business Social Media – Stay 
Top of Mind and Top of Search

While your website is center of your 
digital marketing efforts, you should 
build a circle of social media channels 
around your website and post often 
on all of these channels.  Posting qual-
ity, relevant, interesting content will 
generate several good things for you.  
You will drive traf� c to your website, 
establish yourself as an expert in your 
business, improve your search engine 
rankings, � nd customers that you did 
not know existed, and stay top of mind 
for potential customers when they are 
ready to buy.  Want one more reason to 
do social media?  Your COMPETITORS 
are doing it.
Go Mobile – Be Accessible Any 
Time, Anywhere

According to eMarketer.com, the 
adult internet user in the USA spends 
5.6 hours per day using digital media.  
Over ½ use a mobile device versus a 
desktop to view information.   That 
means that the majority of people 
are viewing your website on a smart 
phone or tablet.  If you don’t have a 
mobile friendly version of your website, 
get one YESTERDAY!  Mobile friendly 
websites can either be a “responsive” 
design or a stand-alone site depending 
on how you want to portray your busi-
ness information. Responsive sites dis-
play everything from your site (mobile 
users likely don’t need “everything), 
where a dedicated mobile site is truly 
designed for the mobile experience 
… fast, simple, and easy to navigate.   
Keep in mind that mobile users are 
also searching on their mobile device, 
so mobile search engine optimization 
should also be included with your mo-
bile friendly website.

 E-Newsletters – Be Present In 
Your Customer’s Inbox

Email marketing is still a power-
ful tool in your digital media tool kit.  
Gone are the Wild West days of mass 
emails with strictly “sell” messages.  
Anti-spam laws, low open rates, and 
low conversion rates mean that these 
types of mass emails were not effec-
tive.  You can � nd success, however, if 
you do a few things a bit differently.  
Using Mail Chimp, Constant Contact 
or another e-newsletter platform will 
allow you to comply with anti-spam 
laws, build very branded/professional 
templates, and have insights on open 
rates and conversion.  Offer great con-
tent and value with your newsletters 
versus “I’m the best, buy from me”.  
GIVE real value and you will GET more 
sales.

If we can answer any of your ques-
tions on how to dramatically improve 
your Internet presence beyond just 
your website, give us a call.  We have 
been in the internet business since 
1999 and our team continually stays 
abreast of the best ways to maximize 
the results for every dollar spent on in-
ternet marketing.

Follow MSW Interactive Designs
Twitter:  @PutTheWebToWork
Facebook:  http://Facebook.com/put-
thewebtowork
Blog:   http://put-the-web-to-work.
blogspot.com
Sandy Waggett, MSW Interactive De-
signs LLC ~ We put the web to work 
for you!
573-552-8403
www.PutTheWebToWork.com

Sandy Waggett
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Going global while staying small
Submitted by Bruce Mitchell, 
Lake of the Ozarks SCORE

Where’s the next market 
opportunity for your small 
business? It may well be over-
seas. Thousands of U.S. small 
businesses are already export-
ing products and services to 
other countries. According to 
the Small Business Adminis-
tration, small firms account 
for 99.7 percent of all employ-
ers. Small firms also comprise 
of 97.5 percent of all identi-
fied exporters, and account 
for 31 percent of export value. 

Two-thirds of the world’s 
purchasing power is outside 
the U.S. along with 96 percent 
of consumers. Such a large, 
diverse market not only of-
fers opportunities for growth, 
but also provides a measure 
of protection from fluctua-
tions in your current domes-
tic markets. Plus, the ability to 
source products from overseas 
can help minimize acquisi-
tion costs, thereby enhanc-
ing your competitiveness.

In addition to its many op-
portunities, doing business 
overseas poses many risks 
and obstacles according to 
international trade expert 
Deep SenGupta. The biggest 
concerns are: getting paid, 
protecting your intellectual 
property rights (IPR), and 
lack of confidence or trust 
in local partners or agents 
you may be working with. 

 “That’s why it is important to 
know the destination country’s 
rules, restrictions, or license 
requirements before shipping 
your products to avoid logis-
tical delays and unexpected 
costs,” SenGupta, who serves as 
Principal, Trade & Customs Ad-
visory Services for FedEx Trade 
Networks Trade Services, Inc.”

A good place to start your ex-
ploration of the global market-
place is the SBA’s Office of Inter-
national Trade. The office works 
with other federal agencies 
and public and private groups 
to encourage export oppor-
tunities for small businesses.

There’s also the U.S. State 
Department’s Direct Line to 
American Business program 
which allows small businesses 
direct access to U.S. Ambas-
sadors, mission teams, and 
foreign government officials 
to explore market opportuni-
ties in their respective coun-
tries. The State Department 
has also launched the Busi-
ness Information Database 
System (BIDS), a portal built 
to help U.S. businesses learn 
about significant international 
projects that represent poten-
tial contract or tender oppor-
tunities for U.S. businesses.

To find trustworthy distrib-
utors or partners in the regions 
where you want to do busi-
ness, SenGupta recommends 
usingthe Gold Key Matching 
Service offered by the U.S. 

Commercial Service of the U.S. 
Department of Commerce. 

 “The Service will con-
duct market research, iden-
tify, and screen prospec-
tive business partners for 
your company,” he says.

It’s also helpful to familiarize 
yourself with both the culture 
and business climate of your 
target markets. A helpful re-
source can be found at the U.S. 
Commercial Service website, 
www.export.gov. “The coun-
try links on this website con-
tain customized guides to do-
ing business in each country,” 
SenGupta says. “You may then 
contact the U.S. Commercial 
service resources within each 
country for further assistance.”

The homepage for each 
U.S. Embassy and Consulate 
also has a Business Tab which 
provides a wealth of country-
specific information from key 
financial reports to news on 
other federal agency programs.  
You’ll find a wealth of small 
business-related information, 
resources, and training, plus 
free, confidential counseling 
from more than 11,000 business 
experts. For more information 
contact the Lake of the Ozarks 
SCORE Chapter at www.Lake-
oftheOzarks.SCORE.org, by e-
mail at admin.0493@scorevol-
unteer.org or call 573-346-5441.

The Lake Area Chamber recently held a ribbon cutting for Elite Home 
Staging & Redesign, at their showroom located at 3251 Bagnell 
Dam Boulevard in Lake Ozark, call Kathy at (573)434-2107, for more 
information. Owner, Kathy Beezley-Tite has been involved in the Real 
Estate business in one way or another for over 20 years, she has now 
expanded her reach by opening Elite Home Staging and Redesign.

The Lake Area Chamber recently held a ribbon cutting for Jennings 
Insurance Group. Owner, Becki Jennings, returned home to Lake of 
the Ozarks, and opened her own insurance agency. Jennings Insurance 
Group is located at 4732 Osage Beach Pkwy, Suite C in Osage 
Beach,Contact Becki today at (573) 693-9443.
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As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

Third Quarter 
Sales; Recovery 
Continues

Buyer interest continues to be high 
and I feel that we will continue to see 
a strong fall market.  Inventory contin-
ues to drop and as excitement builds in 
seeing relief in the market recovery; the 
inventory of accurately priced homes is 
in great demand.  

Residential building permits in Cam-
den County made a huge jump to 70 so 
far this year from 32 in 2014. Informa-
tion is based on reports from Camden 
County with data available thru Sep-
tember 30, 2015. 

Total 3rd quarter sales this year 
stand at 2,042.  This is approximately 
9% over the last year at the same time, 
2014 total sales were 1,870.  However, 
we show a healthy increase of 25% 
over 3 years ago in 2012 when total 
sales where at 1,633. Recovery is look-
ing better every year. 

Sales Activity has steadily increased 
over the last four years in Residential 
Lakefront, Condominium’s & Homes 
over a Million. Residential lakefront & 
offshore homes rose 9% over 2014 
and Condominiums rose 12%. This year 
44 waterfront lots have sold, about the 
same as 2014 but the dollar amount 
almost doubled – higher end lots are 
selling. 136 Offshore lots have sold this 
year so far, 17% more than 2014’s 3rd 
quarter sales of 116. Farm sales went 
up this year by 42% with total sales 
so far at 17 whereas 2014 saw sales 
of just 12.

Commercial movement continues 
to increase.  Some current construction 
in the works includes the planning of a 
new waterfront hotel and event space 
near the KK & Business 54 Intersection, 
a much needed potential revenue for 
the Westside Osage Beach economy 
including up to 300 possible jobs. 55 

commercial sales have closed so far 
this year with an additional 10 proper-
ties under contract.  This is an increase 
of 16% over 2014 and a huge 150% 
increase over 2012 commercial sales.

This year the luxury home market 
continues to grow with 19 homes priced 
over a million sold and 5 under contract 
so far in 2015, the same amount sold 
last year at this time but the selling dol-
lar volume was 14% higher this year.  In 
2012 only 6 lakefront homes were sold 
over the $1 million mark and 14 sold 
in 2013, a huge 156% increase.  If you 
would like to view homes that are avail-
able at $1 million and up, you can visit 
my website at www.LakeMansions.com 

Sales data was obtained from the 
Bagnell Dam and Lake of the Ozarks 
Board of Realtors MLS from January 1, 
2012 through September 30th, 2015.

Michael has been selling real estate 
at the Lake of the Ozarks since 1981.  
He is one of the most respected brokers 
in the area.  If you would like to work 
with Michael in the sale or purchase of 
property, contact him at 573.365.SOLD 
or cme@yourlake.com  View thousands 
of lake area listings at www.YourLake.
com $1 million plus homes at www.
LakeMansions.com   You can also view 
each months’ article, ask questions and 
offer your opinion on Michael’s real es-
tate blog, www.AsTheLakeChurns.com

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files
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New chip credit cards may still be vulnerable 
By October 2015, many U.S. 

banks had replaced millions of 
traditional credit cards, which 
rely on data stored on magnetic 
strips, with new credit cards 
containing a microchip known 
as an EMV chip. While EMV 
cards offer enhanced security, 
the FBI is warning law enforce-
ment, merchants, and the gen-
eral public that these cards can 
still be targeted by fraudsters.

The small gold chip found in 
many credit cards is most of-
ten referred to as an EMV chip. 
Cards containing this chip are 
known as EMV cards, as well 
as “chip-and-signature,” “chip-
and-pin,” or “smart” cards. The 
name “EMV” refers to the three 
originators of chip-enabled 
cards: Europay, MasterCard, 
and Visa. EMV chips are now 
the global standard for credit 
card security. Unlike tradition-
al credit cards that store data 
on a magnetic strip, EMV cards 
store card data in tiny integrat-
ed circuits and are authenti-
cated when the cardholder in-
puts a PIN into a PoS terminal.  

With traditional credit cards, 
the magnetic strip on the back 
of the card contains data and 
personal information about 
the cardholder. This informa-
tion is used to authenticate the 
card at the point of sale (PoS), 
before the purchase is autho-
rized. While most EMV cards 
still retain the traditional mag-
netic strip and the cardholder’s 
signature on the back of the 

card, they offer the additional 
enhancement of the micro-
chip embedded into the card. 
This allows merchants to verify 
the card ’s authenticity by the 
cardholder’s personal identifi-
cation number (PIN), which is 
known only to the cardholder 
and the issuing financial insti-
tution. In addition, EMV cards 
transmit transaction data be-
tween the merchant and the is-
suing bank with a special code 
that is unique to each individ-
ual transaction. This provides 
the cardholder greater security 
and makes the EMV card less 
vulnerable to hacking while 
the data is transmitted from 
the PoS to the issuing bank. 

Although EMV cards will 
provide greater security than 
traditional magnetic strip 
cards, they are still vulner-
able to fraud. EMV cards can 
be counterfeited using stolen 
card data obtained from the 
black market. Additionally, the 
data on the magnetic strip of 
an EMV card can still be stolen 
if the PoS terminal is infected 
with data-capturing malware. 
Further, the EMV chip will like-
ly not stop stolen or counterfeit 
credit cards from being used for 
online or telephone purchases 
where the card is not physi-
cally seen by the merchant and 
where the EMV chip is not used 
to transmit transaction data. 

Consumers should closely 
safeguard the security of their 
EMV cards. This includes being 

vigilant in handling, signing, 
and activating a card as soon as 
it arrives in the mail, reviewing 
credit card statements for irreg-
ularities, and promptly report-

ing lost or stolen credit cards to 
the issuing bank. When using 
the EMV card at a PoS termi-
nal, consumers should use the 
PIN, instead of a signature, to 

verify the transaction. This ful-
ly utilizes the security features 
built within the EMV card. 
Consumers should also shield 

continues on page 26

Your Lake Vacation
4571 Osage Beach Parkway, 
Suite A • Osage Beach, MO 65065
573-365-3367 • 877-284-0267
www.yourlakevacation.com
www.knollsresort.com
www.lazydaysrentals.com

Vacation Rental Management
Serving the Lake since 1986

Over 100 vacation homes and condos 
located in Osage Beach, Lake Ozark, 
Horseshoe Bend, Camdenton and on 

Located next to Vista Grande across 
from the outlet mall. Put your 

waterfront 

property to work for 

you!  Call today 

573-365-3367!

Requirements for curb cuts
By Nancy Zoellner-Hogland

Horseshoe Bend is expe-
riencing a building boom. 
Twenty-some new homes 
have been built or have 
started construction since 
the beginning of the year.

However, Kevin Lutrell, su-
perintendent for the Horse-
shoe Bend Special Road Dis-
trict, said about half were 
started without getting the 
proper permits from his office.

“We need to know when a 
driveway is going to be cut be-
cause it needs to be done a cer-
tain way and we have to install 
the culvert. But I’m getting a 
lot of contractors and home-
owners who are putting new 
driveways in without contact-
ing us. When they pour the 
concrete wrong, then I have 
to go out and make them tear 

it out, which doesn’t make 
anybody happy. This year 
has been the worst,” he said. 

Luttrell said he doesn’t think 
builders are trying to skip this 
step of the process to save 
money because the permits 
come at no charge. Instead, he’s 
been told by the builders he’s 
talked to that they just weren’t 
aware of the requirement.

That’s why they recently in-
stalled a 3-foot-by-5-foot sign 
at the beginning of Horseshoe 
Bend Parkway saying “Drive-
way connections by permit 
only.” The sign also bears the 
road district’s phone number.

To obtain a permit, build-
ers must first stop by the HB-
SRD office at 134 Verbena 
Road, off Bittersweet Road. 

“Then I’ll call and set up 
an appointment to meet with 

them to see what they’re doing. 
If it’s a culvert pipe, I’ll write 
on the bottom of the permit 
what they need and turn it in to 
the office so an invoice can be 
made. Once the builder comes 
in and pays for materials only, 
then we’ll go out and install 
the pipe,” Luttrell said, reiter-
ating that the only cost is for 
materials used. Labor is free.

He also said the cost for 
the rock and pipe for a typi-
cal driveway averages $300. 
The entire permitting pro-
cess takes approximately two 
weeks. Once approved, the 
permits are good for 10 days.

Permits are required for any 
changes that will be made in-
side HBSRD right-of-way – for 
retaining walls to create addi-
tional parking, new trash en-
closures and new mailboxes. 

Permits are not required to re-
place an existing mailbox. Sim-
ilar requirements are in place 

in other areas around the Lake.
For more informa-

tion, call 573-365-2832.

The Horseshoe Bend Special Road District supervisor is 
hoping this sign will attract attention and raise aware-
ness of requirements. Nancy Zoellner-Hogland photo.
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OSAGE RIVER ISLAND 
FARMING

The creation of Lake 
of the Ozarks inundated 
many islands that once 
graced the Osage River 
between Old Bagnell and 
Warsaw. They were often 
at bends in the river and 
where tributaries joined 
the Osage. Many of the 

islands were small but 
some were large enough 
to be useful. Brockman’s 
Island at the mouth of the 
Little Gravois Creek near 
Old Bagnell was a thick 
deposit of gravel. It was 
mined for gravel used in 
the construction of Bag-
nell Dam. Mining totally 
destroyed the island but 

years later, after mining 
ceased, it reformed. 

The image of a former 
Osage River island, now 
inundated, that accom-
panies this article was 
taken in 1928 (photog-
rapher unidentifi ed). It 
shows an island some-
where near Hurricane 
Deck and it supports a 

corn crop. This island is 
now deep beneath the 
lake but it probably still 
exists as a feature of the 
lakebed. 

Lloyd Slone, who 
passed away in 2007 
at the age of 95, was a 
Tuscumbia farmer who 
farmed several islands in 
the Osage River. The au-
thor interviewed Lloyd 
in January 2001 when 
he was a resident of Lee 
House in Eldon. He said: 
“I farmed Slone Island, 
which contained 40 
acres. It was about three 
miles above Tuscumbia. 
And I farmed Cotton Is-
land, which was about 
two miles still further up 
the river.  The eddy there 
was called Slone’s Cat-
fi sh Eddy.”

It wasn’t easy to farm 
an island because you 
had to fi nd a way to get 
your farming equipment 
to and from the island 
to put in and harvest 
the crop.  Lloyd said the 

Osage was a “bad fl ood-
er.” One time he got sur-
prised by an unexpected 
fl ood. He had a tractor 
on an island and it got 
washed away. It ended 
up in a tree. Retrieving 
that tractor must have 
been a real challenge.  

This historical sketch 
is from the collection of 
H. Dwight Weaver. He is 
the author of six books on 
the history of Lake of the 
Ozarks.

The author’s latest book 
on Lake history – Images 
of America, Osage Beach 
– is now locally available 

and is a pictorial history 
of Osage Beach from 1880 
to 1980. Weaver’s book 
“A Pictorial Guide to Ha 
Ha Tonka State Park” 
contains more than 300 
photos of the park, which 
include all of the park’s 
signifi cant natural and 
man-made features along 
its trails and boardwalks.

Contact him at: 
dwightweaver@charter.
net or call 573-365-1171. 
Visit www.lakeoftheo-
zarksbooks.com to 
obtain more information 
or to purchase one of his 
books on line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

Thursday
Night Social

Photos from September; Lower left, Left to Right: Joanie 
Walden, Dave Marose, Jane Carter, Phyliss Marose, Kim Jensen.

Lower right,  Left to Right: Irv Klimkewicz, Ann Klimkewicz, 
Remax, Frank Petrizze, Kelly’s Port, Angie Petrizze, Remax.
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Ready or not 
Santa Claus is 
coming to town
By Nancy Zoellner-Hogland

Business owners are being 
asked to climb on board and help 
sponsor Santa’s trip to town.

After a one-year hiatus, San-
ta’s Caravan will once again be 
winding its way through Osage 
Beach, then end at the camp-
ground below Bagnell Dam. 
However, instead of Santa 
making the trek the weekend 
before Thanksgiving, this year, 
he’ll be visiting Saturday, De-
cember 12 - the same day as the 
Lake Ozark Christmas Parade.

Jeff Van Donsel, a member 
of the Lake Ozark Bagnell Dam 
Strip Association, sponsor of 

the event, said they thought 
it would attract more people.

“In the past, Santa has been 
at the end of the parade and 
then everyone was invited to 
follow him down the Strip to 
the White House. But we had 
so many people ask about do-
ing the bonfire and Christmas 
celebration below the dam that 
we decided to combine the 
two. So this year, the parade 
will start at 1, just like always. 
But this year, the kids will have 
to hold on to their wish lists 
and bring them down when 
they come see Santa a little 
later in the evening,” he said.

Although the committee is 
still working out the details, 
Van Donsel said they know 

they want to include a big 
bonfire, hot chocolate, cook-
ies, a small fire where kids and 
adults can make S’mores, and 
entertainment - but they’re 
going to need help from the 
community to pull it off.

“We don’t have a huge 
budget to do this so we’re go-
ing to have to rely on dona-
tions,” he said, adding that 
committee members would 
be calling on businesses in 
coming weeks to ask for help. 

They’re also going to 
need more volunteers to 
help with things like direct-
ing traffic to parking spaces.

“We’re a small group and it 
takes quite a few people to carry 
this off so we’d really like to get 
more people involved,” he said.

While details are not yet fi-
nalized, they’re also hoping to 
reinstate awards for best floats. 
Instead of judging the floats 
before the parade, the com-
mittee is thinking about hav-
ing everyone park the floats 
below the dam and then let 
the public vote for their favor-
ite. Van Donsel said they’ve 
also discussed giving cash 
awards instead of ribbons.

For more information, or to 
volunteer or make a donation, 
call Van Donsel at 573-365-2460 
or Mike Page at 573-365-7132.

The Lake Ozark Bagnell Dam Strip Association is hoping to get help 
from the community to bring Santa’s Caravan and the Christmas cel-
ebration back.

TURN YOUR

Reality
Vision

INTO

Partnering with our customers 
to create their perfect room and 
select the right products. 

Osage Beach: 924 Hwy 42 (573) 343-4464
Kitchen & Bath Products, Cabinetry, Countertops & Appliancesdkbshowroom.com
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Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

Mortgage Payments 
Explained

Owning your own home is quite a 
bit different than renting one. When 
you rent, you simply write a check 
or hand cash to your landlord. Many 
of your utilities are included in that 
amount, with the exception of prob-
ably your electric bill, and maybe 
cable/internet. When you own a home 
though, you have to pay a mortgage, 
which isn’t as simple as making one 
payment. Your Lake of the Ozarks 
mortgage lender is here to explain the 
different aspects of your monthly mort-
gage payment:
Components of a Mortgage 
Payment

The primary factors in determining 
your monthly mortgage payment are 
the size and terms of the loan. Once 
those factors are set, you’ll be able 
to determine the monthly payment. A 
mortgage payment typically consists 
of four parts known as PITI: Principal, 
Interest, Taxes and Insurance. 
1. Principal - The principal is the ac-
tual amount that you borrowed. With 
each monthly mortgage payment, 
you will be paying this balance down. 
Fixed-rate loans are structured so that 
the amount of principal paid starts 
out small and increases with each 
monthly payment. This means that the 
mortgage payments in the beginning 
years consist mostly of interest, those 
payments later on will consist mostly 
of principal. 
2. Interest - Interest is the “cost” 
of borrowing the money (principal). 
The interest rate on a mortgage has 
a direct relationship with the amount 
you pay each month. A higher interest 
rate means higher monthly mortgage 
payments. Therefore, for most home 
buyers, a higher interest rate reduces 
the amount they’re able to borrow, 
while a lower interest rate increases 
that amount. 
3. Taxes - While real estate taxes 
are calculated by the government on 
an annual basis, you usually pay them 
as part of your monthly mortgage pay-
ment. Most lenders will require an es-
crow account in which 1/12 of your an-
nual property tax bill will be collected 
with each monthly mortgage payment. 
The funds will be held in the escrow 
account until the tax bill is due. 

4. Insurance - Like the real estate 
taxes, insurance payments are also 
paid monthly and held in escrow until 
the bill is due. There are two types of 
insurance that can be included in your 
monthly mortgage payments: home-
owners insurance and private mort-
gage insurance (PMI). The fi rst type 
protects the home and its contents 
from fi re, theft and other disasters. The 
second type protects the lender in the 
event the borrower is unable to repay 
the loan. PMI is mandatory for home-
owners who purchase a home with 
less than a 20% downpayment. The 
PMI portion can be dropped once the 
homeowner has at least 20% equity 
built up in the home.

Before you choose to make the fi -
nancial investment of purchasing a 
home at the Lake of the Ozarks, it’s im-
portant to understand all of the com-
ponents that go into a mortgage. As 
your mortgage lender, I am dedicated 
to working with you every step of the 
way. I’ll discuss fi nancing options, offer 
competitive interest rates and back it 
up with the fi rst class service you de-
serve. For all of your Lake of the Ozarks 
home loan needs, give me a call at 
573-746-7211.

For Lake area news, resources and 
tips on fi nancial services, please 

LIKE my Facebook Page, Follow me 
on Twitter or Connect on LinkedIn  

Michael Lasson
Sr. Residential Mortgage Lender
NMLS #: 493712
2265 Bagnell Dam Blvd, Suite B
PO Box 1449
Lake Ozark, MO 65049
Direct:  (573) 746-7211
Cell: (573) 216-7258
Fax: 866-397-0138
www.yourlakeloan.com 
Email:  mlasson@fsbfi nancial.com

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

continued from page 23
the keypad from bystanders 
when entering their card PIN.

Merchants are encouraged 
to require consumers to enter 
their PIN for each transaction, 
in order to verify their identity. 
If a consumer uses a signa-
ture, merchants should ask to 
also see a government-issued 
photo identification card to 
verify the cardholder’s identity.

The FBI encourages mer-
chants to handle the EMV 
card and its data with the 

same security precautions 
they use for standard credit 
cards. Merchants handling 
sales over the telephone or via 
the Internet are encouraged 
to adopt additional security 
measures to ensure the au-
thenticity of cards used for 
transactions. At a minimum, 
merchants should use secure 
servers and payment links for 
all Internet transactions with 
credit cards, and information 
should be encrypted, if pos-
sible, to avert hackers from 

compromising card informa-
tion provided by consumers. 
Credit card information taken 
over the telephone should be 
encrypted, and any written 
copies of the card information 
should be securely disposed.

If you believe you have been 
a victim of credit card fraud, 
reach out to your local law 
enforcement or FBI field of-
fice, and file a complaint with 
the Internet Crime Complaint 
Center (IC3) at www.IC3.gov.

New chip credit cards
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1100 Bluff Drive • Osage Beach

573-302-0229
 "Quality Repair with

People Who Care"

continued from pager 6
this large Niangua watershed 
have to work together and be 
sure to take advantage of this 
opportunity to make the de-
cisions concerning our own 
properties,” Swall said. “Land-
owners know what is best for 
them, and we propose to do as 
much as we can do to keep EPA 
and DNR out of our business.”

LOWA is not a regulatory 
group. Instead, it is made up 
of a group of volunteers with a 
mission statement that reads 
“Citizens will preserve, pro-
tect, and improve the Lake of 

the Ozarks Watershed, its wa-
ters, and natural resources, 
while maintaining our eco-
nomic, social and environ-
mental health of the lake.”

“Currently, the Lake of the 
Ozarks is a beautiful, healthy, 
and clean Lake. We can all 
continue to work together, 
and do the right things to 
preserve this beautiful natu-
ral resource,” Swall said. 

For more information on any 
of LOWA’s projects or events, 
visit www.lowawatershed.com 
or call Swall at 573 434-4400.

Two new grants
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CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Life
at the LAKE!

FSBOFOR SALE BY OWNER
FOR SALE BY OWNER
FOR SALE BY OWNER

One of A Kind Dock Manufacturing & Service 
Business for Sale Serving the Entire Lake Area:

 
*Well Established and Profi table
*Fabricates and installs own fl oating structures and other marine 

related products year round
*Has equipment, knowledgeable employees and large customer base 

already in place.
*Great business opportunity for individual or family wanting to 

relocate to Lake of the Ozarks.
 
All interested parties will need to demonstrate fi nancial ability.

Contact:  oneofakindbusiness0@gmail.com

Listen Live each Weekday Morning 
from 6 am - 10 am!



Lake of the Ozarks Business JournalNovember, 2015Page 28

Managing Rental Property
Beds, Beds and 
More Beds

One of the more frequent ques-
tions that I am asked is what size 
beds should the vacation rental 
home or condo have and how 
many?  The answer to that question 
is not as simple as you would think.  
The bed situation in any given home 
or condo can make a big difference 
in the number of rentals a property 
receives.

Our research over the years has 
shown that most guests, in fact al-
most all guests want at least one 
room, preferably the master bed-
room, outfi tted with a king bed.  
Our properties in the past that did 
not have a king bed or our proper-
ties that currently do not have one 
can see their rentals reduced any-
where from 15% to 40% compared 
to similar rental properties.  While 
there are exceptions to every rule a 
king bed defi nitely can attract more 
rentals.

Additional beds in bedrooms can 
also increase your rentals.  If the 
room is big enough you might con-
sider putting two queen beds in the 
second bedroom or a queen and a 
twin bunk bed.  You want to appeal 
to the widest variety of guests and 
by having additional beds you can 
sleep people separately when the 
need arises.

Here are some of the most popu-
lar bed situations based on the 
number of bedrooms at a property.  
A one bedroom condo should have 
a king bed and a queen sleeper or 
nice queen air mattress.  A two bed-
room condo should have a king bed, 
a queen bed and a queen sleeper 
or air mattress or you can put two 
twins in the second bedroom.  A 
three bedroom condo should have 
a king bed, a queen bed, two twin 
beds and a queen sleeper or air 
mattress or you could set the sec-

ond bedroom up with another king 
instead of the queen and you would 
probably see more rental nights 
with that confi guration.  A four bed-
room should have a king bed, a king 
bed, a queen bed, two twin beds 
and a queen sleeper or air mattress.

You should avoid using full/dou-
ble beds unless you can fi t two into 
one room using two doubles instead 
of two twins or if it is the lower bunk 
of a bunk bed giving you a twin on 
top and a double on the bottom.  
Otherwise use a queen instead of a 
full/double bed.  And when it comes 
to a sleeper sofa or air mattress we 
have found that our guests prefer 
a nice queen self-infl ating air mat-
tress to a sleeper sofa.  They are also 
about ten times cheaper and that 
much lighter!  You could purchase 
about 10 air mattresses for the price 
of a good sofa sleeper.  If the guests 
need additional sleeping you have it 
and if not you have saved a bit of 
money.

Russell Burdette is the owner of 
Your Lake Vacation, a professional 
vacation rental management com-
pany at the Lake of the Ozarks since 
1986.  If you would like more info 
on renting your home or condo as a 
vacation rental, please call 573-365-
3367 or e-mail russell@yourlakeva-
cation.com.

Russell Burdette

Miller honored by electric co-ops
The Association of Missouri 

Electric Cooperatives honored 
Rep. Rocky Miller with its Legis-
lative Leadership Award during 
the annual meeting of the asso-
ciation Oct. 8 in Branson. This se-
lect award recognizes legislators 
who have shown consistent lead-
ership and support on issues af-
fecting the electric cooperatives, 
the 650,000 electric cooperative 
member-owners and rural com-
munities across Missouri.

“It’s no secret that rural 
people are outnumbered at the 
state Capitol,” said David Klindt, 
AMEC vice president. “To suc-
ceed on the legislative front 
requires the support of key leg-
islators who believe in the rural 
way of life and aren’t afraid to 
stand up for what they believe 
in. Rep. Miller is one person who 
routinely steps up to the plate for 
rural people. Thanks to his sup-
port, we are making rural Mis-
souri a better place in to work 
and live.”

Klindt added that Miller was 
instrumental in helping pass 

a bill this year that fixed a pro-
vision in a 2014 measure that 
would have cost electric coop-
eratives more than $8 million 
annually. 

“Through Rep. Miller’s hard 
work we fixed a costly problem 
for the cooperatives,” Klindt 
said. 

Miller represents parts of 
Camden and Miller counties 

in the Missouri House of Rep-
resentatives. He was elected to 
his first two-year term in No-
vember 2012. He lives in Osage 
Beach with his wife, Della, and 
four children.

The Association of Missouri 
Electric Cooperatives, Jefferson 
City, is the statewide service or-
ganization for Missouri’s elec-
tric cooperatives.

Rep. Rocky Miller,center, receives his Legislative Leadership Award 
from AMEC Vice President David Klindt, left, and CEO Barry Hart.

Baxter’s Lakeside Grille Honored with OpenTable Award
Baxter’s Lakeside Grille on 

Missouri’s Lake of the Ozarks 
was honored this month with 
recognition from OpenTable, 
the world’s leading provider 
of online restaurant reserva-
tions and part of The Priceline 
Group (NASDAQ: PCLN). Bax-
ter’s received an OpenTable 
award as the most booked res-
taurant in the Lake of the Ozarks.

OpenTable regularly collects 
and analyzes data from its din-
ers regarding preferences and 
best performance for the more 

than 15,000 restaurants that use 
the company’s online reserva-
tion system. Based on feedback 
previously collected from din-
ers, OpenTable has also recog-
nized Baxter’s as one of the top 
scenic view restaurant in the 
America and one of the top 100 
American fare restaurants in the 
United States.

For more information on Bax-
ter’s Lakeside Grille, visit www.
baxterslakesidegrille.com. Bax-
ter’s is located at 2124 Bagnell 
Dam Blvd. in Lake Ozark, MO. 

Community Foundation of the Lake 
Champagne Campaign a Success

More than 140 people attend-
ed Community Foundation of 
the Lake’s (CFL) Champagne 
Campaign on September 15 at 
Edgewater Estates. The event 
was a huge success both in at-
tendance and funds raised.  All 
proceeds from the Champagne 
Campaign are donated to local 
charities through the CFL grant 
process. These charities in-
clude Kids Harbour, CADV, lo-
cal food pantries, and the Lake 
Area Arts Council. For a total 
list of the charities that Com-
munity Foundation of the Lake 
supports, please visit our web-

site at communityfoundation-
ofthelake.com. It is not too late 
to donate to the Community 
Foundation of the Lake and the 
local charities that we support. 
Please visit our website, click 
on donate now and enter the 
amount you wish to give. 

Thank you to all the donors 
who made the Champagne 
Campaign such a success. We 
also thank HyVee for donating 
the fabulous hors d’oeuvres, 
Paul’s Supermarket for donat-
ing the wine and beer, and Lynn 
and Peg Griswold for opening 
their beautiful home for this 

event and the donation of the 
tickets for the Oakridge Boys 
concert at Shawnee Bluff Vine-
yard for guests. Tan Tar A do-
nated the soft drinks, water and 
cups; Dierbergs donated the 
delicious dessert and La Roca 
Club donated set up items and 
ice. Lake Party Rental provided 
the champagne glasses at a dis-
counted rate.

We thank all of the people 
who attended the Champagne 
Campaign who helped make 
this 7th annual event phenom-
enally successful.
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Featuring:
• MudPie
• Lolita
• Periwinkle by Barlow
• ReSails

Formerly, OYC Ship Shop, the new 
Nautical Shoppe will offer a larger 
selection of nautical home furnishings, 
gifts, lake and coastal accents, including:

• Wall Décor
   Globes &
   Instruments
• Decorative Accessories
• Nautical Jewelry
•  Apparel, Model Ships–

Economy to Museum 
Quality

(573) 552-8401 • 300 Yacht Club Landing Dr., Lake Ozark, MO 65049

New Name! New Location!

www.NauticalShoppe.comCheck out our New Location!

We’re STILL the Gift 
Headquarters for 

Boating Enthusiasts

New
Location

Now
Open!

Woods casts vote of confidence in Lake economy
By Janet Dabbs

With record corporate merg-
ers and acquisitions headlining 
the economic news in October, 
and the market posting consec-
utive weeks of gains, (except for 
the Russell 2000), Woods Su-
permarket Inc. recently dem-
onstrated their confidence in 
a thriving lake economy by ac-
quiring three Paul’s Supermar-
kets at the Lake of the Ozarks.

The stores are located 
in Eldon, Osage Beach and 
Lake Ozark. Woods expan-
sion plans extend back to 
2013 when they opened a su-
perstore in Sunrise Beach. 

“The opportunity to buy 
Paul’s appeared to be a good 
fit for us,” said Woods Chief 
Executive Officer Craig Eas-
ter. “Tourism is good for the 
grocery business. It is equally 
important for us to cater to our 
local year-round customers. 
Our first goal is to take care of 
our associates and custom-
ers and get the store open.”

To facilitate the switch, the 
Paul’s Supermarket stores were 
scheduled to close for inven-
tory and stocking at 4 p.m. on 
Monday, Oct. 26, Easter said. 

The three stores were to reopen 
under the new Woods Super-
markets moniker with a “soft” 
opening during their normal 
store hours, on Thursday, Oct. 
29. A grand opening with major 
specials will be in November. 

 Both companies are 
family owned businesses. 

Paul and Ruth Her-
mann started their first 
Paul’s store in 1968. 

The first Woods store was 
established by Don Sr. and his 
wife Bertha Woods in 1947. 
Their son, Don Jr., grew up in the 
grocery business. After gradu-
ating from the University of 
Missouri and serving two years 
in the army, he joined his father 
in the family business. Don Jr. 
and wife Joan, longtime resi-
dents of the Lake area, are still 
active in the business today.

The majority of the Paul’s 
employees will remain the 
same. With the purchase of 
the new stores, the opportu-
nity for advancement within 
the company has increased. 

“Everyone that wanted a 
job was offered a job,” Easter 
said, adding that they also are 
currently accepting employ-

ment applications at all their 
store locations, or online at 
www.woodssupermarket.com. 

“We hire on personal-
ity and then we fit them 
to the task,” Easter said. 

The opportunity to clus-
ter stores in one geographi-
cal location will be advan-
tageous in that they will be 
able to share associates and 
products from store-to-store 
during the busy seasons. 

Both Woods and Paul’s pur-
chase from the same ware-
house out of Springfield, Mo. 
so the variety of products will 
remain the same, including 
national brands, specialty 
products, and the Best Choice 
and Always Save labels. The 
stores will also continue to 
carry the Butchers Pride USDA 
Choice Beef, Farmland All 
Natural Pork, Smart Chicken 
and Pilgrim’s Pride Chicken. 

They will also continue to of-
fer many of the popular Paul’s 
promotions, adding the Woods 
Loyalty Card promotion and 
other cost savings programs 
later. Woods, whose compe-
tition comes primarily from 
Walmart Supercenters, and 

several independent retailers, 
operates with a conventional 
high-low pricing program 
featuring quality perishables 
and a very aggressive pricing. 

Woods Supermarket, 
Inc. has 12 stores and ap-
proximately 900 employees.

In addition to the four lake 
area locations, there are stores 
in Bolivar, Buffalo, El Dorado 
Springs, Stockton, Nevada, 
Sedalia and Warrensburg 

in Missouri, as well as one 
store in Ft. Scott, Ks. Of its 12 
stores, eight were acquired 
and four were built new. The 
four Lake-area Woods Super-
markets are located at: 1002 
S. Aurora in Eldon; 2107 Bag-
nell Dam Blvd. in Lake Ozark; 
5816 Osage Beach Parkway in 
Osage Beach; and near the in-
tersection of Highway 5 and 
State Route F in Sunrise Beach.

The Paul’s Supermarket location at the corner of HH and Bagnell Dam 
Blvd., was one of the stores acquired by Woods Supermarket, Inc.
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Crossword Puzzle
Solution page 21

ACROSS
1. Laugh at with contempt
6. *Veterans Day stems from this war
9. *Hand-to-hand combat weapon
13. Par on a short golf hole
14. Immeasurable period
15. Gossipmonger
16. Triangular road sign
17. “M*A*S*H” character
18. *Commander’s instruction
19. *a.k.a. American flag
21. *Like soldier honored at certain 
tombs
23. Present plural of “be”
24. Acer, e.g.
25. Unit of electric current
28. Yearn or pine
30. *Traditional time for moment of 
silence
35. Luau souvenirs
37. Salad prep
39. Kidney problem
40. Cut or carve a design
41. Chose instead
43. High school breakout
44. Measure of alcohol
46. Republic of Ireland
47. Glorify
48. John Cusack’s time machine, 2010
50. Irena Cara’s 1980 hit
52. Fleur-de-___
53. Snoopy
55. Argo propeller
57. *Washington or Carter
61. *Key’s composition
64. 3-line poem
65. *Between “ready” and “fire”
67. Well-____ machine
69. Skier’s mecca
70. Winter glider
71. Unnerve
72. East India Company wares
73. Part of H.M.S.
74. T in Ferrari TR

DOWN
1. Hog haven
2. Like a “Vogue” ad
3. Three-layer cookie
4. Jolly good one
5. Indiana’s head gear
6. What one does at the altar
7. Court or solicit
8. Bring upon oneself
9. “Where the Red ____ Grows”
10. *Vietnam, on the ____china 
Peninsula
11. One-pot meal
12. Mountain lake
15. Bumpkins
20. Right-hand page
22. Denotes maiden last name
24. Bear witness
25. First in Hebrew alphabet
26. First M in MGM
27. Lace loop
29. *Honorary veteran, GI Bob
31. And elsewhere
32. Singing part
33. Boredom
34. Required things
36. *Marksmanship Badge denotes a 
good one
38. “Que Sera ____”
42. Evil one
45. Charity race
49. Flapper’s feathers
51. Have dinner at a restaurant
54. URL sign
56. *River Allies crossed in Invasian of 
Germany
57. Stairway to river in India
58. *”At ____, soldier”
59. Australian palm
60. Adds to or augments
61. Gulf V.I.P.
62. They have oval leaves that come to 
a point
63. Source of protein
66. *Veterans Day Proclamation signer
68. Genetic stuff

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks

LLC

Located ¼ mile west 
of the Grand Glaize Bridge 
on Osage Beach Parkway
Open Seven Days a Week

365 Days a Year
Reservations Recommended

573.348.2966 | www.jbruners.com

   THE LAKE’S 
Fine Dining Choice
   S i n c e  1 9 8 0

US-54 EXPY

Osage Beach Pkwy

W
inn Rd

Je�ries Rd

Grand 
Glaize 
Bridge

THEME: VETERANS DAY
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The buses run a circuit Mexicali Blues, Tucker’s Shuckers, Arris Pizza, Chevy’s Bar 
and Grill Lucky’s Bar & Grill, Bootleggers Sports Book, Wobbly Boots Bar-B-Que, 

Heroes Sports Saloon, JJ Twigs, and C Bro’s. Hop on a Woody Wagon!
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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OSAGE BEACH • 573-348-5073 
CAMDENTON • 573-873-5073

Lifting Your Dreams…
from Canoes to Cruisers!

www.summersetboatlifts.com
Make Sure Your Ready for Fall with a Maintenance check –up from Summerset!

Large or Small, Fast or Slow...
We’ve got the LIFT to keep Your Catamaran,

PWC, Yacht, or Pontoon High and Dry!

(573) 346-7161 • (800) 524-7161
Econo Lift will go anywhere in the entire Lake area to serve you. Econo Lift Boat Hoist with its polyethylene

tank and galvanized metal parts makes for the most durable and dependable lift available today!

THE OBVIOUSCHOICE !

Polyethylene bushings for quieter
operation & extended wear!

On The Lake For
Over 30 Years!

SALES
SERVICE 

INSTALLATION

econolift7@gmail.com   www.econolift.com

BOAT HOISTS
FIVE-YEAR WARRANTY ON ALL

GALVANIZED PARTS!
LIFETIME WARRANTY POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 20,000

PERSONAL WATERCRAFT LIFTS

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY 5, TURN RIGHT ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD



Lake of the Ozarks Boating November, 2015 Page 34

SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Lake West Chamber
PO Box 340, 125 Oddo Dr.
Sunrise Beach, MO, 65079
(573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Marine
350 South Main, Laurie, MO 65037
(573) 372-8115
bob@lakewestmarine.com
www.lakewestmarine.com

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach, MO 65079
(573) 216-2650
laurietentrental@gmail.com
www.laurierental.com

LO Profile
PO Box 1457, Lake Ozark, MO 65049
(573) 365-2288
studiompublishing@gmail.com
www.lakeprofile.com

Marine Concepts
501 Hwy 42, Osage Beach, MO 65065
(913) 908-7223
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max
3070 Bagnell Dam Blvd
Lake Ozark, MO 65049
(573) 365-5382
mark.higdon@marinemax.com
www.marinemax.com

Midwest Touchless Boat Covers
613 SE Brentwood, Lee’s Summit
MO 64063
boatcoverguy@outlook.com
www.midwestboatcovers.com

Otto Construction Inc.
PO Box 1821, Lake Ozark, MO 65049
(573) 693-3772
tony@ottoconstruction.biz
www.ottoconstruction.biz

Ozark Barge & Dock Service, Inc.
PO Box 140, Gravois Mills, MO 65037
(573) 372-5501
steve@ozarkbarge.com
www.ozarkbarge.com

Ozark Yacht Club
500 Yacht Club Landing Drive
Lake Ozark, MO 65049
(573) 552-8401
Sara.Clark@OzarkYachtClub.com
www.ozarkyachtclub.com

Paradise Upholstery & Canvas
PO Box 786, Linn Creek, MO 65052
(573) 216-7214
iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Services
197 Hidden Acres Road
Lake Ozark, MO 65049
(573) 365-5900
pdqmarineservice@hotmail.com
www.pdqmarine.com

Performance Boat Center
1650 Yacht Club Drive
Osage Beach
MO 65065
(573) 873-2300
brett@performanceboatcenter.com
www.performanceboatbrokerage.com

Poly Lift Boat Lifts
17163 North State Hwy 5, Sunrise 
Beach, MO 65079
(573) 374-6545
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway
Osage Beach, MO 65065
(573) 552-8550
rich@premier54.com
www.premier54.com

Rogers Manufacturing, Inc.
19882 West 156 St, Olathe, KS
66062 • (913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Sakelaris Chrysler Dodge Jeep Ram
PO Box 287, Camdenton, MO 65020
(573) 346-5551
steve@sakelaris.com
www.sakelaris.com

Showcase Publishing
2140 Bagnell Dam Blvd., Lake Ozark
MO 65049 • (573) 365-2323
spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.
1165 Jeffries Rd, Osage Beach
MO 65065 • (573) 348-5073
brian@summersetboatlifts.com
www.summersetboatlifts.com

Sunset Palms Development, LLC
1222 Lands End Parkway, Osage 
Beach, MO 65065
(573) 302-1300
edschmidt13@gmail.com
www.sunsetpalmscondominiums.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
(573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com

Tritoon Town
5965 Osage Beach Pkwy, Osage 
Beach, MO 65065
(573) 302-7539
tritoontown@yahoo.com
www.tritoontown.com

Village Marina & Yacht Club
107 Village Marine Road, Eldon
MO 65026 • (573) 365-1800
bpecenka@villagemarina.com
www.villagemarina.com

Wake Effects LLC
4773 Osage Beach Parkway, Osage 
Beach • MO 65065
(573) 348-2100
ryan@wakeeffects.com
www,wakeeffects.com

Wet Steps
17245 North State Hwy 5, Sunrise 
Beach, MO 65079
(573) 374-9731
info@wetsteps.com
www.wetsteps.com

Who’s Your Captain, LLC
210 Bluff Blvd, Suite 1-B, Camdenton
MO 65020 • (573) 569-5056
ray@whosyourcaptain.com
www.whosyourcaptain.com

Yacht Club Powersports
3864 Osage Beach Parkway, Osage 
Beach, MO 65065
(573) 348-6200
ryan@ycpowersports.com
www.ycpowersports.com
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Adair’s Animal Nuisance Trapping
PO Box 2265 Lake Ozark, MO, 65049
(573) 378-8739
trapperadair@wildblue.net
www.adairs-animals.com

Advantage Marine LOTO, LLC
48 Beachwood Drive, Sunrise Beach, 
MO 65079 • (573) 374-7095
connie@advantagemarineloto.com
www.advantagemarineloto.com

All About Boats
3597 Osage Beach Parkway, Osage 
Beach, MO 65065 • (573) 302-4100
mtylersanders@yahoo.com
www.boatozarks.com

B & M Manufacturing
1150 Old South 5, Camdenton, MO 
65020 • (573) 346-7246
mb@haulritetrailers.net
www.haulritetrailers.net

Benne Media
160 Highway 42, Kaiser, MO 65047
(573) 348-1958
gsullens@mix927.com
www.lakebusjournal.com

Bennett Electric
PO Box 1679, Laurie, MO 65038
(573) 374-5792
rita@bennettelectric.net

Bergers Marina
PO Box 517, Lake Ozark, MO 65049
(573) 365-2337
carolyn@bergersmarina.com

Bob’s No Wake Zone
4655 Osage Beach Parkway, Ste A
Osage Beach, MO 65065
(573) 348-2772
nowakebob@gmail.com
www.bobsnowakezone.com

Bridgeport Jet Ski Sales and Service
PO Box 186, Osage Beach, MO 65065
(573) 348-1020
bridgeportjetski@yahoo.com
bridgeportjetski.com

Camdenton Area Chamber
Highway 54, Camdenton, MO 65020
(573) 346-2227
tcreach@camdentonchamber.com
www.camdentonchamber.com

Captain Choice
PO Box 321, Osage Beach, MO 65065
(573) 216-0630
boatliftremotes@gmail.com
boatliftremotecontrol.com

Captain Ron’s Bar & Grill
PO Box 568, Sunrise Beach, MO 
65079 • (573) 374-5852
duggan@usmo.com
www.captainronsatthelake.com

Crabco/Rough Water Docks
PO Box 1225, Sunrise Beach, MO 
65079 • (573) 374-0470
crabcollc@yahoo.com
www.roughwaterdock.net

D & B Dock, Inc.
166 Sparrow Drive, Climax Springs, 
MO 65324 • (573) 347-2327
dbdock@att.net
www.dbdocks.com

Dock Realty/Dock Lifeguard
2820 Bagnell Dam Blvd, Unit 5A
Lake Ozark, MO 65049
(573) 374-8849
dave@dockrealty.com
dockrealty.com

Dock Works
PO Box 1180, Lake Ozark, MO 65049
(573) 964-1919
dockworks@dockworks.net
www.dockworks.net

Dog Days
1232 Jeffries Road, Osage Beach, MO 
65065 • (573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

Drew Boat Lifts, Inc.
8161 North State Hwy 5, Camdenton
MO 65020 • (573) 873-0400
craig@drewlift.com
www.drewlift.com

Econo Lift Boat Hoist Inc.
3847 Old Hwy 5, Camdenton, MO 
65020 • (573) 346-7161
econolift7@gmail.com
www.econolift.com

Fibersteel Boat Lifts
3910 North State Hwy 5, PO Box 113
Camdenton, MO 65020
(573) 346-9688
fibersteel@socket.net
www.lakeboatlifts.com

Firstmate, Inc.
130 Century Commerce Loop, Laba-
die, MO 63055 • (636) 239-9707
julief@aqualogicmarine.com
www.firstmateinc.net

Formula Boats of Missouri
4815 Windjammer Drive, Osage 
Beach, MO 65065 • (573) 302-8000
joe.gibbs@formulaboatsmo.com
www.formulaboatsmo.com

Fort Knox Alarm & Security
PO Box 795, Camdenton, MO 65020
(573) 347-3800
alarms_01@yahoo.com
www.ftknoxusa.com

G & G Marina
1528 Maritime Lane, Roach, MO 
65787 • (573) 346-2433
larry@ggmarina.com
www.ggmarina.com

Glencove Marina
PO Box 759, Lake Ozark, MO 65065
(573) 964-3404
sherry@glencovemarina.com
www.glencovemarina.com

High-Tech Services
2840 S Natural Bridge Drive, Spring-
field, MO 65809 • (800) 622-4547
gregfears@icloud.com
www.hightechservice.info

HydroHoist of the Ozarks
4065 E US Hwy 54, Linn Creek, MO 
65052 • (573) 346-7505
jclark@boatlift.com
www.boatlift.com

Iguana Boat Sales
1360 Bagnell Dam Blvd., Lake Ozark
MO 65049 • (573) 365-2399
austin@iguanaboatsales.com
www.iguanaboatsales.com

Kelly’s Port
5250 Dude Ranch Rd, Osage Beach, 
MO • (573) 348-4700
kyle@kellysport.com
www.kellysport.com

Krantz Docks
PO Box 196, Climax Springs, MO 
65324 • (573) 347-2952
dock4u@att.net
www.krantzdocks.com

Lake Area Chamber
PO Box 1573, Lake Ozark, MO 65049
(573) 964-1008
Wwhite@lakeareachamber.com
www.lakeareachamber.com

Lake CVB
PO Box 1498, Osage Beach, MO 
65065 • (573) 348-1599
tim@funlake.com
www.funlake.com

Lake Media
918 North Bus. Route 5, Camdenton, 
MO 65020 • (573) 346-2132
mcarroll@lakemediaonline.com
www.lakenewsonline.com

Lake Ozarks Marine
5874 Osage Beach Parkway
Osage Beach, MO 65065
(573) 693-9290
info@lakeozarksmarine.com
www.midwestboatparty.com

Lake Tow, LLC
12 Recent Court, Camdenton, MO 
65020 • (573) 216-4701
cap10dave@charter.net
www.laketow.blogspot.com

Lake30
PO Box 174 
Ridgedale MO 65739 
(417) 593-3510 
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573-348-4999
 info@boatliftmarine.com

A Lift for Every 
Boat and PWC!

www.boatliftmarine.com

Boat Lifts
A Heavy Duty Lift
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My Clean Boat
Mobile Boat Detailing
Gelcoat Repair & Restoration
Boat Upholstery

Serving Lake Ozark, Osage Beach, Camdenton
And Surrounding Lake Areas Since 2006!

www.mycleanboat.com
573-365-5396

From Sad :(

To Glad!

Call us Today!

Member Lake Area Chamber of Commerce

o f  t h e  o z a r k shhloz@boatlift.com   4065 E . US Hw y 54, linn cr EEk , miSSoUri 65052

800.259.7532 or 573.346.7505 | boatlift.com

UltraLift 2™ Series

Bow Guide

Corner Bumper

Put the Off-Season  
to work for you  

with upgrades and  
post-season maintenance !

Industry
Market

Innovator.
Or iginator .

HHLOZ_Ad_10x6.indd   1 9/8/15   4:00 PM
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE, MARK or ERIC!
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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YourNEWboat
is only as good as

the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs  . . . . . . . . . . . . . . . . . . . . . .4 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .8 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage 
Beach, MO 65065

573 348-3888

US OR BE ULGY!
Marine Fiberglass

Repair at the
Lake of the Ozarks!

bigboysfi berglassrepair.com

Boat Updates • PWCs •RVs & 5th Wheels • Metal Flake • Bass Boats 
• Gel Coating • Complete Refi nishing Using PPG Paint Systems

4008 Old Route Hwy.5 North Camdenton
Call for FREE Onsite Estimates 573-346-1175

SCHEDULE YOUR 
WINTER WORK NOW!

RESERVATIONS FILL UP FAST

Schedule work by Nov. 
15 and get EITHER free 
pick up and delivery OR 

winterization
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Trust our team of Lenders 
to help put your family in 
the boat of their dreams. 

cbolobank.com 573.348.2761  
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 38 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage Beach, MO 65065

573 348-3888

2005 BENNINGTON 2575 RL IO – MERCRUISER 5.0 MPI 
B3 $34,900 Boat just went through a compression test and will 
be getting a complete detail. Very clean inside and out

$77,000 $34,900  $39,900 $72,900
2008 CREST 2570 CARIBBEAN  - MERCRUISER 350 MAG 
B3 – 52 HRS – WHT $39,900 New trade in with very low hours! 
Super clean!!

1998  FOUNTAIN 38 FEVER – TW/500 HP’s – 268 HRS – 
WHT/TN $72,900 Very clean, one owner boat that comes with a 
custom trailer!

2005 COBALT 282 – TW/496 MAG HO’s BRAVO 3 – 187 HRS 
$77,000 Clean, clean boat with low hours!!

Our Pre-Owned Inventory - Online! KellysPort.com

See all the boats online at:

Lake’s
Best
Gas

Prices!

OUR TRADE INS
2008 SEA RAY 240 SUNDANCER – 5.0 – 140 HR – WHT ............................... $34,900
2001 MARIAH Z245 JUBILEE – 5.7L B3- ....................................................... $17,550
1993 SEA RAY 250EC – 7.4 – 625 HRS - ...................................................... $10,900
2008 CREST 250 CARIBBEAN I/O – 350 MAG MPI B3 – 52 HRS ................... $35,775
2005BENNINGTON 2575RL – 5.0L – WT/GRN ............................................... $34,900
2005 BENNINGTON 2575 RLI –  200 H.P. – YELLOW ..................................... $37,900
2001 BENNINGTON 25RL – 150 H.P. – WT/GRN ............................................ $26,900
2005 RINKER 262 BR – MERCURY 350 MAG – BLUE .................................... $28,900
1996 THOMPSON 2600 MID-CABIN – 7.4L ................................................... $12,900
1995 RINKER FLOTTILLA 26 – 5.0................................................................... $7,900
2005 SEA RAY 270 – 496 MAG – 415 HRS – RED ........................................... 42,900
1999 CHAPARRAL 2830 BR – VOLVO 5.0 GIDP – WT/GRN -  ......................... $28,900
2014 CHAPARRAL 298 SSI – TW/350 MAG MPI – RED - ............................... $59,900
1990 WEBBCRAFT 30 CONCORDE - T7.4 – WT/GRY – 500 HRS .................... $11,900  
2006 SEA RAY 340 SD – 6.2L – 425 HRS ................................................... $114,900
1997  FOUNTAIN 35 LIGHTNING – 500 H.P. – 250 HOURS ............................. $54,900  
2005 FOUNTAIN 35 LIGHTNING- 496 MAG HO – 116 HRS ............................. $79,900
1998 FOUNTAIN 38 FEVER -   500 H.P. .......................................................... $72,900                                                                          

CRUISERS
2008 SEA RAY 240 SD – 5.0 MPI B3 – 140 HRS – WHT/TAN ........................ $34,900
1993 SEA RAY 250EC – 7.4 – 625 HRS - ...................................................... $10,900
1999 LARSON  254 CABRIO – 5.7 GXI DP ..................................................... $14,900
1999 REGAL 2660 – T4.3L – 360 HRS – WT/TN ........................................... $33,900
1993 BAJA 290 MY – MERCURY 350 – 600 HRS – N/PPL ............................ $27,000
2014 CHAPARRAL 398 SSI – TW/350 MAG MPI – RED .................................. $59,900
2000 RINKER 310 FIESTA VEE -  5.0 – 440 HRS – WHITE ............................. $34,900                                                     
2004 RINKER 270 FIESTA VEE- MERC 496 MAG – PEWTER/WHT .................. $38,900
2002 REGAL 3260 – T5.7 – WHT/SAND ........................................................ $63,900
2006 REGAL 3360 – T5.7 – TT/TAN – 190 HRS .................................$109,900 SOLD

2005 REGAL 3360 – T5.7 GXI – 550 HRS ...................................................... $74,900
2006 SEA RAY 340 SD – 6.2L – 425 HRS ................................................... $114,900
2005 REGAL 3560 – T8.1 GI – 360 HRS ........................................................ $99,900
2005 FORMULA 370 SS – T8.1 – WHT – 400 HRS ...................................... $139,000
2008 REGAL 3760 – T8.1 GI DP – N/BLUE- 235 HRS .........................$159,900 SOLD
2004 REGAL 3860 – T8.1 GXI – WHT/BGE -320 HRS .................................. $164,900                                                                              
2011 REGAL 42 SC – T8.1 – N/GLACIER – 235 HRS. .................................. $399,900
2002 REGAL 4260 – T8.1 – 630 HRS .......................................................... $124,900
2007 REGAL 4460 – T/8.1 – NTT/BLK – 110 HRS. ...................................... $259,000
1994 SEA RAY 500 SUNDANCER – DET. DIESEL ENG. – 1050 H.P. – 1150 HRS . $129,900
2013 REGAL 52 SPORT COUPE – T600 IPS – NTT/BLUE ....................$809,000 SOLD

BOWRIDERS
2012 YAMAHA AR240HO – 1750 HO’s – 94 HRS – WHT/BLK ........................ $39,900
1996 WELLCRAFT 2600 ECLIPSE – 454 VOLVO – 200 HRS – TL/WHT .......... $12,500
2002 FOUR WINNS 260 HORIZON – 5.7 GXI – 480 HRS ................................ $23,900
1996 THOMPSON 2600 – 7.4L – WHT/GRN .................................................. $12,900
2006 RINKER 262 – 350 MAG MPI B3 –BLUE/WHT ....................................... $28,900                                                  
2003 CROWNLINE 270 BR – MERC 350 MAG – 322 HRS - ........................... $34,900
2008 CROWNLINE 270BR – 350 MAG MPI B3 – 160 HRS – N/BLK ............... $41,900
2005 SEA RAY 270 – 496 MAG – 415 HRS – RED ......................................... $42,900
2007 REGAL 2700 – VOLVO 5.7 GXI – 100 HRS – WHT ................................. $49,900
2008 REGAL 2700 – VOLVO 8.1 GI DP – 270 HRS – PREMEIR BLUE ............. $49,900
2011 REGAL 2700 – 5.7 GXI DP - ................................................................. $64,900
2013 REGAL 2700ES – 5.7GXI – TT/MED BLUE............................................... 69,900
1999 REGAL 2800 LSR – 7.4L – 355 HRS -  WHITE ...................................... $24,900
1999 CHAPARRAL 2830 BR – VOLVO 5.0 GIDP – WT/GRN ............................. $28,900
2007 SEA RAY 290 SELECT RX – TW 5.0 MAG MPI B3 – 460 HRS – WT/TN ... 59,900
2000 SKATER 32 – MERCURY  TW500 EFI -    125 HRS ................................ $99,900

CUDDY
1995 SEA RAY  28 SR – RD/WHT -   836 HRS – 7.4L B3 REDUCED! ............... $7,900                       
1993 REGAL 8.3SC – MERCURY 7.4 – TT/GRN ................................................ $9,900
2011 REGAL 3350 – T5.7GXI – 300 HRS- WHT ........................................... $129,000

DECK BOAT
2001 MARIAH Z245 JUBILEE – 5.7L B3 ........................................................ $17,550
2000 BAYLINER 2659 RENDEZVOUS 5.0 – 250 HRS. – WHT ......................... $14,900
2001 BAYLINER 2659 RENDEZVOUS – WHT/BLUE - ...................................... $13,500

PERFORMANCE
2008 BAJA 30 OL – 496 – 300 HRS – RD/WHT ............................................ $71,500                                                        
1990 WEBBCRAFT 30 CONCORDE – T7.4 – WT/GRY – 500 HRS ................... $11,900
1997 FOUNTAIN 35 LIGHTENING – 500 HP – 250 HRS .................................. $54,900
2005 FOUNTAIN 35 LIGHTNING – 496 MAG HO – 116 HRS ........................... $79,900
1998 FOUNTAIN 38 FEVER -   500 H.P. .......................................................... $72,900                                                               

PONTOONS
2011 HARRIS-FLOTEBOTE  250SL – 250 VERADO 4-STROKE – 201 HRS ..... $49,900          
2005 BENNINGTON 2550 RL – 225 – 339 HRS - .......................................... $34,900
2008 CREST 250 CARIBBEAN IO – 350 MAG MPI B3 – 52 HRS..................... $39,900
2001 BENNINGTON 25RL – YAMAHA 150 2-STROKE – WHT ......................... $26,900
2005 BENNINGTON 2575RL – MERC 5.0L – WHT/GRN ................................. $34,900
2005 BENNINGTON 2575 RLI – 200 H.P. – YELLOW ...................................... $37,900
2008 BENNINGTON 2575 RLI – 250 4-STROKE – 136 HRS – BEIGE/BLUE .... $44,900
2013 BENNINGTON 2575 QCW – YAMAHA 300 H.P. – 176 HRS – BLK .......... $63,900

PWC                        
2012SEA DOO  GTX 155 – ROTAX ENG. -  BLK/YL – 25 HRS ........................... $9,900
2008 YAMAHA FX CRUISER SHO – 160 H.P  - 70 HRS ..................................... $8,900
2005 YAMAHA FX CRUISER HIGH OUTPUT – 160 H.P. – 70 HRS ...................... $8,900
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