
A MONTHLY NEWS MAGAZINE FOR THE LAKE OF THE OZARKS VOL. 9 -- ISSUE 11 NOVEMBER, 2013

WWW.LAKEBUSJOURNAL.COMRead the Latest News in the online daily blog!

BOATING ON BACKTAKE
ONEFREE

160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.

Contents © Copyright 2013 - All Rights Reserved

Volume Twelve • Issue Eleven • November, 2013 

NEWS IN BRIEF

Dwight Weaver’s look back. Page 22

A special expanded edition of Technology 
covering device overlap! Page 27

Monthly Features

Glimpses of the Lake’s Past

Technology and Lifestyles

Who’s representing YOU 
at the negotiating table?

For the latest market stats and real estate info turn
to Page 23 for this month’s “As the Lake Churns”

573.365.3330   www.YourLake.com

What happened to 
summer? 
Organizers get ready for Santa. Page 30

You go girl! 
Seminar focuses on women. Page 18

Breath of fresh air 
Coalition helps smooth the way to smoke free 
community. Page 4

Enjoying the view 
Lake’s natural beauty serves as draw. Page 31

Swiss Army Knife Software 
We review the “do-it-all” media manipulator 
for the PC. Page 34 

Crossword 
Fill in the blanks on Page 29

Glitches continue in Obamacare
By Nancy Zoellner-Hogland

The reports of problems log-
ging on to healthcare.gov, the 
official site of the Health In-
surance Marketplace, have not 
been exaggerated. 

Tami Brown, a certified Pa-
tient Protection and Affordable 
Care Act (PPACA) agent with 
Mills and Sons Insurance, a 
Lake-area insurance broker, 
said after the website went live, 
she spent hours at her comput-
er, trying to log on and get in-
formation for clients, but after 
nearly four weeks, still wasn’t 
able to get past the beginning 
pages.

“I even attempted to set 
up my own account just so I 
could familiarize myself with 
the site and be prepared to tell 
people what kinds of informa-
tion they’ll need to provide, 
but I haven’t even been able to 
do that. Each time I log on, I’m 
able to get a little further into it 
but still haven’t even gotten to 
the point to determine who is 
eligible for a subsidy,” she said, 
adding that she has a long list 
of people who want help when 
– or if – she’s ever able to get 
into the system. 

“In training, we were told 
people would need their So-
cial Security number and their 
W-2 from 2012. I’m guessing 
that families will need their 
tax returns because the cost 
is supposed to be based on 
household income. However – 
I’m not sure because I’ve never 
been able to get that far in the 
process!”

According to what she was 
taught in training, after log-
ging in and providing infor-
mation about their income, 
individuals are supposed to be 
directed to a page that allows 
them to shop for insurance. 
To date, only two companies 
chose to participate in Mis-
souri’s exchange – Anthem Blue 
Cross Blue Shield and Coventry 
Health Care. Between the two, 
several plans are offered, she 
said.

Once a plan has been chosen 
and the insurance company 
is contacted, the consumer is 
given the opportunity to either 
pay the full cost of the plan, 
split over the 12-month period, 
and receive their subsidy by 
way of an income tax refund at 
the end of the year or they can 
agree to have the subsidy paid 
directly to the insurance com-
pany and pay lower monthly 
premiums. Brown said she 
believes the insurance com-

panies will allow monthly pay-
ments, rather than payment in 
advance, and that those premi-
ums most likely will be set up 
as automatic deductions from 
a bank account.

“One thing we’ve recently 
learned is that when you file 
your taxes at the end of the 
year, if you income is different 
than what you said it would 
be, you’ll either get a refund 
– if it’s lower – or if it’s higher, 
you’ll have to pay or have that 

amount taken from your re-
fund, if one is coming,” she 
said.

This reporter also made 
numerous attempts to create 
a Marketplace Account how-
ever, none were successful. It 
can be a tedious process be-
cause consumers are forced to 
start “from scratch” on each 
application. None of the in-
formation – name, state and 
email address; username and 
password; and three security 

questions and answers – is re-
tained after hitting the “Set up 
account” button. The only ver-
biage that continues to be dis-
played reads: “Important: Your 
account couldn’t be created at 
this time. Call the Marketplace 
Call Center at 1-800-318-2596. 
TTY users should call 1-855-
889-4325.”

Brown said it might not 
matter anyway. In discussions 
with insurance companies she 
learned that the few applica-
tions that are being completed 
and submitted online are ac-
tually incomplete when they 
arrive at the insurance com-
panies, forcing agents to turn 
them back to the applicant.

“There’s either a problem in 
the program or in the feed from 
the data base to the insurance 
company – either it didn’t re-
tain it or it didn’t transmit it,” 
she said.

The glitch has to be internal 
because consumers are not al-
lowed to advance in the pro-
cess without providing all the 
information requested.
More changes are coming

In the meantime, with or 
without the ability to actually 
enroll Americans, the program 
continues to move forward. 
Several more components of 
the law will be kicking in on 
January 1, 2014.  Brown said 
all plans – even those obtained 
without going through the Ex-
change – must be ACA compli-
ant, which means:

continues on page 22

Multiple failed attempts were made to sign into the Health Insur-
ance Marketplace. To date, the government has not released any 
numbers about how many were able to get through and sign up for 
insurance. Photo by Nancy Zoellner-Hogland.

TECHNOLOGY AND LIFESTYLE A Special Expanded Look at 
new Gadgets and Gizmos

The soon-to-be-launched improved Nexus 10 tablet features a Snapdragon 800 pro-
cessor. This quad-core 64-bit CPU runs at 2.3 GHz, and includes a built-in GPU to 
handle the graphics— moving it up into laptop territory. What’s remarkable however 
is this line of CPUs from Qualcomm also handles the Bluetooth, WiFi, GPS, Gyroscope, 
USB and more. The Nexus 10 gets an upgraded 8 MP camera (also on the CPU), a 10” 
2560x1600 LCD touch-screen and 3 GB of RAM. Closer, but this CPU is still not up 
for intensive tasks. $499+

Like smartphones, tablets use light operating systems and feature downloadable Apps 
to expand their functionality. These bridge the gap between smartphones and laptops, 
with screens ranging from 5 inches to more than 10 inches diagonally. The screens 
are not as limiting, but the CPUs again are not suited for heavy computing. Almost all 
tablets can accommodate a stand, a keyboard and mouse, external storage (USB) and 
more. This category also includes the e-readers, whose specifi cations have brought 
them close to tablets, like the Kindle Fire HD.

Apple iPhone 5S

Handheld devices blur the lines between work and play 
So you work, play, go out—and in to-
day’s world—never lose your connectiv-
ity. You can interact on social networks, 
snap photos and record video, check 
your email and messages, even jot down 
a few notes or refi ne that presentation. 
How?  Through any one of a myriad of 
devices that are blurring the lines be-
tween phones, computers and laptops. 

The convenience may be evident, but 
the reality is we are never far away from 
work and commitments that we try to 
leave at the offi ce. Are these devices 
also blurring the defi nition of “time off” 
and the traditional 40-hour, 9-5 work-
place?
Previously, we (may) have worked with 
computers at the offi ce during the day, 

and had a cellphone for work and 
personal use—we may also have pur-
chased a computer to keep at home for 
recreation and the occasional last-min-
ute work project. Sure, there were after-
hours calls—but checking email on the 
go was completely unheard of. Are we 
working more without realizing it now 
that we can be reached at any moment 

through text, email, phone, etc.?
Today’s personal electronics (smart-
phones, tablets, e-readers, Netbooks, 
Ultrabooks and Laptops) are redefi ning 
the way we work—and play—offering 
up instant access to everything the inter-
net has to offer at any time, and allow-
ing us to share anything with anyone, 
almost instantly at any time.

They share capabilities to the extent 
that today’s smartphones can almost 
take the place of the home computer, 
and everything in between —tablets, 
notebooks and the like—fi ll in the gaps. 
What device(s) you need today, is com-
pletely dependent on what you need to 
do.

Smartphones Tablets Chrome
BooksWith the Android (or iPhone OS) operating system, capabilities are almost endless 

through downloadable “Apps”. The single limitation here is size and power—the 
small displays are limiting and the CPUs are not designed for intensive applications.
Smartphones approach the size and functionality of tablets with some sporting a 6.4-
inch 1920x1080 resolution display. Most of the top contenders in the fi eld however, 
remain at under 5 inches measured diagonally - the forthcoming Sony Xperia Z Ultra 
and Samsung’s wildly popular Galaxy S4 being notable exceptions.

Apple’s iPhone 5S outsells the rest of the crowd – it’s very light, includes a 4 inch 
1136x640 razor-sharp 326 DPI screen, a quad-core 64-bit processor, an 8 mega-
pixel (MP) camera (plus 1.2 MP forward-facing) and a huge developer base providing 
countless applications. It sports up to 64 GB of internal storage, but no card slot for 
external expansion. Apple includes free cloud storage. $399-$749

continued on page 28

Google Nexus 10

The Asus Transformer Pad TF701T—
(right) Does this look familiar? No, this 
is not a laptop. But this device does blur 
the lines a bit more between the tablets 
and laptops. The Asus Transformer is de-
signed to look like a laptop. 
It is in fact the top-of-the-line tablet of-
fered by the Taiwanese consumer elec-
tronics giant ASUSTek. At $599 includ-
ing the keyboard, this 10.1” 2560x1600 
pad offers similar specifi cations to the 
Google Nexus 10. All the usual: 2 GB 
RAM, WiFi, USB, Bluetooth, twin cam-
eras front and back, SD reader, and 
more. The display and matching key-
board snap together when needed. The 
touch-screen tablet portion is also sold 
separately with keyboard.

Chromebooks and similar “net appli-
ances” are nothing new,. Laptop manu-
facturers produced “netbooks” in recent 
years to bridge the gap in between com-
puters and laptops for users who did 
little other than use the internet on their 
computers. Cheaper than computers 
and laptops, they were designed to ac-
cess the internet, and often shipped with 
stripped-down Linux operating systems 
or embedded systems like Windows CE.
Chromebooks are defi ned on the same 
principle, but feature Google’s Chrome 
operating system. Designed primarily for 
web access, these lower-priced laptop 
look-alikes provide offi ce functionality 
through online apps on Google Drive 
(Document, Presentation, Spreadsheet, 
Form, Drawing and fi le storage, all cloud-
based). They can however, cost as much 
as $1299 and have full laptop specs, as 
in the Google Pixel Chromebook.

continued on page 28

ASUS Transformer TF701T
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By Nancy Zoellner-Hogland
Although legislators ad-

opted a new law last year mak-
ing it a federal offense to aim 
a laser pointer at an aircraft, it 
hasn’t stopped the practice. In 
fact, according to the FBI, the 
number of incidents contin-
ues to rise. Nearly 4,000 were 
reported last year. The most 
recent took place last month 
at LaGuardia Airport in New 
York where a green laser il-
luminated the cockpit of a 
Shuttle America flight. Later 
that same evening, a private 
aircraft reported a similar in-
cident two miles south of the 
airport. Although no injuries 
were reported in the latest in-
cidents, over the years, several 
commercial pilots have suf-
fered “significant injuries,” 
including a burned retina. 
The FBI’s Joint Terrorism Task 
Force is offering a reward for 
information leading to the 
identification, arrest and con-
viction of anyone targeting 
aircraft with lasers.

George Jetson – move over. 
The first flying car will be roll-
ing off the assembly line in 
2015. Built by the Massachu-
setts-based company, Ter-
rafugia, the plane that also 
drives will sell for around 
$279,000. However, not every-
one will be able to sit behind 
the wheel – err stick – at least 
in the air. Only those with 20 
hours of flying time will be al-
lowed to pilot the craft, which 
flies at a speed of 115 mph and 
runs on regular, unleaded gas.

Loungebuddy, a new smart-
phone app, allows fliers to find 
the nearest airport lounge, 
based on location to their 
gate, and let the traveler know 
if they can access it for free or 
if they must pay a fee. After 
downloading the app, featur-
ing some 700 lounges in more 
than 60 airports around the 

world, travelers enter their 
itinerary, frequent flier pro-
grams, travel club member-
ships and credit card infor-
mation. The app will then tell 
travelers what’s available and 
will provide ratings and re-
views by other visitors, photos, 
hours of operations and ame-
nities offered. The app can 
be downloaded for free in the 
Apple store.

Although not yet developed 
into its own app, the website 
Sleepinginairports.net advis-
es travelers on the best – and 
worst – airports to sleep in. 
“Airport sleeping is no lon-
ger just for the cheap young 
backpacker,” the site declares. 
“Nowadays, early morning 
flights, long layovers, flight 
cancellations, snow storms 
and erupting volcanoes are 
just a few reasons why you’ll 
see people of all ages and in-
comes stretched out on air-
port floors around the world. 
Whether you sleep in an air-
port overnight by choice or 
you just get stuck in the air-
port due to a layover, let The 
Guide to Sleeping in Airports 
help make your travel experi-
ence more tolerable.”

Smartphones aren’t be-
ing used to locate lounges 
and sleeping arrangements 
– travelers are using them to 
seek out travel deals and then 
book travel at record rates. Ac-
cording to Expedia, an online 
travel agency, smartphone 
travel bookings are expected 
to reach $26 billion – a sharp 
increase from the estimated 
$2.6 billion recorded in 2010. 
Experts credit the conve-
nience and ease of use to the 
rapid increase.

Smartphone bookings aren’t 
the only thing increasing. The 
International Air Transport 
Association recently report-
ed that the number of travel 

miles rose on average 6.8 per-
cent in 2013 over 2012. August 
was a peak month for pas-
senger travel, reaching 83.4 
percent of load capacity. Mid 
East carriers had the strongest 
showing with growth at 15.1 
percent compared to the same 
time last year; Latin America 
posted a rise of 9.8 percent; 
Asia-Pacific carriers reported 
an increase of 8.6 percent; 
China showed an increase of 
6.3 percent and European car-
riers reported a 5.4 percent 
increase. At 5.1 percent, North 
American airlines reported 
the slowest growth for any re-
gion.

US Airways is doing its best 
to increase choices for those 
wanting to travel to Europe. 
In October, the airline an-
nounced it would be adding 
flights to Barcelona, Brussels, 
Lisbon and Manchester Eng-
land out of its Charlotte hub. 
The routes will be offered next 
summer but will end when the 
peak tourist season is over. 
US Airways currently serves 
those cities from its Philadel-
phia hub.

While some airports are 
boasting about new flight of-
ferings, comfortable sleeping 
arrangements and other ame-
nities, the Indianapolis Inter-
national Airport is bragging 
about its newly completed 
44,000-panel solar farm, the 
largest such facility in the U.S. 
According to a press release, 
the airport expects to receive 
some $315,000 per year from 
Indianapolis Power and Light, 
which will purchase the so-
lar farm’s power. The project 
might be a good deal for the 
airport but not so much for the 
customers of IPL. Because the 
sun-generated power will cost 
three to four times more than 
the power company can sell it 
for, the utility is raising rates 
to its customers to subsidize 
the program.
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Armchair Pilot

Get a bite to eat or a 
cocktail, and decompress.  
Meet some new people or 
catch up with old friends. 
Maybe even stick around for  
dinner! Good friends, great 
food! This month’s  event is 
Thursday Nov. 14th at the City 
Grill. Sponsor is Lake Ozark 
REI Real Estate Inspection!

Business Journal Socials
Thursday
NightSocial

Nov. 14

Look for us on
Facebook
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miles rose on average 6.8 per-
cent in 2013 over 2012. August 
was a peak month for pas-
senger travel, reaching 83.4 
percent of load capacity. Mid 
East carriers had the strongest 
showing with growth at 15.1 
percent compared to the same 
time last year; Latin America 
posted a rise of 9.8 percent; 
Asia-Pacific carriers reported 
an increase of 8.6 percent; 
China showed an increase of 
6.3 percent and European car-
riers reported a 5.4 percent 
increase. At 5.1 percent, North 
American airlines reported 
the slowest growth for any re-
gion.

US Airways is doing its best 
to increase choices for those 
wanting to travel to Europe. 
In October, the airline an-
nounced it would be adding 
flights to Barcelona, Brussels, 
Lisbon and Manchester Eng-
land out of its Charlotte hub. 
The routes will be offered next 
summer but will end when the 
peak tourist season is over. 
US Airways currently serves 
those cities from its Philadel-
phia hub.

While some airports are 
boasting about new flight of-
ferings, comfortable sleeping 
arrangements and other ame-
nities, the Indianapolis Inter-
national Airport is bragging 
about its newly completed 
44,000-panel solar farm, the 
largest such facility in the U.S. 
According to a press release, 
the airport expects to receive 
some $315,000 per year from 
Indianapolis Power and Light, 
which will purchase the so-
lar farm’s power. The project 
might be a good deal for the 
airport but not so much for the 
customers of IPL. Because the 
sun-generated power will cost 
three to four times more than 
the power company can sell it 
for, the utility is raising rates 
to its customers to subsidize 
the program.

E q u i p p i n g  y o u 
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Preparing for tomorrow starts with confidence and respect. 
Central Trust & Investment Company gives you both. With 
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solutions, and a comprehensive team approach to estate 
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for you, along with the integrated investment solutions 
you want. 
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Learn how to be a ‘Lake Protector’ and save 
By Nancy Zoellner-Hogland

Property owners who are 
willing to invest a couple 
hours of their time can reap 
huge rewards – both mon-
etarily and esthetically. 

The Lake of the Ozarks Wa-
tershed Alliance (LOWA) is of-
fering up to 20 percent off on 
qualifying landscaping and 
riprap projects designed to 
keep storm water out of the 
Lake through its Cost-Share 
Incentive Program. That pro-
gram is funded by the 319 
Healthy Lake Grant received 
in 2010 from the Missouri De-
partment of Natural Resourc-
es (DNR) and is available to all 
residences within the grant’s 
focus area – the first 18.8 
miles of the Osage Arm and 
its coves. Rebates also will 
be available for septic tank 
pump-outs through A&A Sep-
tic. For residences outside of 
the focus area, approved proj-
ects will be eligible for up to 
$500 off their qualifying land-
scape and riprap projects.

However, in order to be eli-
gible for the savings, property 
owners must attend a LOWA 

workshop set for 6:30 p.m. 
Wednesday, November 13 at 
the Stables, which is located 
next door to Cannon Smoked 
Saloon in Sunrise Beach. In 
addition, the projects must be 
booked by December 31, 2013 
and completed by March 2014. 
This is the first time the entire 
Lake area has been invited to 
participate – and it will be the 
last chance property owners 
will have to participate in this 
portion of the grant program.

At the meeting, partici-
pants will learn what sorts of 
landscape and riprap projects 
are eligible for the cost share 
program. In addition, a panel 
of experts will discuss the 
different methods that can 
be used to keep storm water 
runoff and sediment, which 
can serve as a platform for E. 
coli, out of the Lake; and how 
those methods can be imple-
mented. 

To participate in the rip-
rap program, property own-
ers just need to call one of the 
partnering companies. The 
riprap company will visit the 
property, take pictures and 

submit the funding request 
to LOWA. If approved, the 
company will also apply for 
the permit from Ameren. The 
property owner must only 
write out the check for his or 
her portion of the job once it’s 
completed.

Under the LOWA LILs pro-
gram, which includes land-
scaping measures that help 
to manage and control storm 
water runoff and soil erosion, 
LOWA sends a team of trained 
volunteer evaluators (TVEs) 
to meet with property owners 
and discuss their needs and 
plans to incorporate low-im-
pact landscaping (LILs).

To be accepted and receive 
the cost-share funds, owners, 
with assistance of the TVEs if 
desired, must fill out a form 
that includes a description 
of the project, a sketch of the 
plan and a written cost es-
timate from the landscaper 
that will be doing the work. 
After reviewing the pro-
posal, LOWA will return the 
form with approved dollar 
amounts to the home or busi-
ness owner. When the work is 

completed the landscaper or 
the home or business owner 
must notify LOWA, which will 
send an evaluator out to con-
firm the project was complet-
ed as approved. Then LOWA 
will pay the landscaper, who 
must agree to give a 10-per-
cent discount, the amount 
specified in the pre-approval.

Projects that may qualify 
include:

• Repairing and/or adding 
terraces along with native or 
low maintenance vegetation 
to steep slopes to slow the 
progress of storm water down 
the slope and provide a place 
for it to soak in.

• Adding rain gardens that 
divert runoff from impervi-
ous surfaces like roofs, patios, 
and parking areas into areas 
where it has time to soak in.

• Installing compost socks 
to catch and slow runoff on 
slopes or create rain gardens.

• Removing landscaping 
river rock and replacing with 
vegetation, especially native 
and low maintenance plant-
ings that provide shade, soak 
up runoff, require little irriga-

tion or fertilizer.
• Adding trees or shrubs 

intended to shade houses or 
foundations

• Replacing turf grass that 
require mowing with native 
and low maintenance plants

• Adding rain barrels
• Converting eroded ar-

eas to a series of vegetated 
and mulched berms that will 
catch and soak up future run-
off.

• Adding or converting an 
existing patio to pervious 
pavers

• Removing a flume, con-
crete or rocky channel that 
funnels runoff directly into 
the lake, streams or storm 
sewers 

Swall said so far, more than 
90 people have submitted re-
quests under the LOWA LILs 
landscaping and riprapping 
program.

Refreshments will be pro-
vided and although the work-
shop is free, reservations are 
required. Register online at 
www.sosLOWA.org or call 
573-207-4707.
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Mary Albers - 2005 Bagnell Dam
Association Realtor of the Year

573-216-2139
mary@albersandalbers.com

Jim Albers
Selling Lake Ozark Real Estate Since 1973

573-216-5144
jim@albersandalbers.com

The #1 Team in 2012 at the #1
Independently Owned Real Estate

Organization at the Lake of the Ozarks

4 Bedrooms, 4 Baths, main 
level offi ce 3,927 Sq.Ft., 2 Level 
Waterfront Villa. This beautiful & 
luxurious home has 2 sunrooms, 
an open deck & a covered patio 
for all seasons. The fi replace will 

warm you in the fall & winter. Yard 
maintenance is taken 
care of for you so you 
can truly relax. Just a 
minute or two to golf, 

restaurants
& shopping. 14’x40’ 

Boat slip & PWC 
slip included. Enjoy 
the docks & pool 

too! Beautiful view! 
$499,900.

4 Beds, 3.5 Baths, 3,766 Sq. 
ft. Gentle lot, cove protected 

lakefront with a lovely view with 
Pella windows & doors. Just 

what you’re waiting for! Newer 
home in favorite Four Seasons 

neighborhood. Well maintained 
luxury w/ custom cabinets and 

pillars. New HVAC, 
afternoon shade 

on lake side & fl at 
driveway. Lush
landscaping to 

waterfront martini 
deck. Great view. 

Two well dock with 
swim platform 
& dock locker. 

$675,000.

141 Cypress Point Ln., 
Country Club Cove

26 Point Hickory Ct., 
Four Seasons 

Coalition seeks a healthier Lake community
By Nancy Zoellner-Hogland

According to the American 
Cancer Society, smoking is 
the third highest preventable 
cause of death.

In Missouri, nearly 10,000 
people die each year from 
tobacco-related illnesses. An-
other 1,100 additional deaths 
are caused by exposure to sec-
ondhand smoke. 

Leah Martin, director of ad-
vocacy for the American Lung 
Association and a member of 
Smoke Free at the Lake, said 
that’s why her organization is 
working so hard to reduce to-
bacco use and eliminate sec-
ondhand smoke through edu-
cation and policy change.

“People have a right to smoke 
but non-smokers have a right 
to breathe clean, smoke-free 
air. If you work as a bartender 
in an establishment that allows 
smoking, you are breathing 
second-hand smoke six, eight, 
10 hours a day. Even if you 
smoke, you’re inhaling a small 
portion of carcinogens com-
pared to what you’re breathing 
in, when everyone around you 
is smoking,” she said.

The group meets at 9 a.m. 

the first Wednesday of every 
month at the main branch of 
Central Bank. Martin and oth-
ers also man booths at confer-
ences and attend every club 
and civic organization meeting 
possible to inform community 
members how they can work 
together to secure their right to 
breathe clean air.

In 2011, the city of Osage 
Beach explored the idea of go-
ing “smoke free.” They first con-
ducted a survey asking respon-
dents if they would favor bans 
on smoking in restaurants and 
bars. The city received 1,509 re-
sponses. Of those, 74 percent, 
of which 69.3 percent were 
full-time residents, supported 
making restaurants smoke free 
and 68.2 percent, 63 percent of 
which were full-time residents, 
supported making bars smoke 
free.

However, although the sur-
vey showed overwhelming 
support for the ban, aldermen 
buckled after a handful of busi-
ness owners voiced objections.

Kym Ebling, owner of The 
Topsider and The Poop Deck, 
was one of the business owners 
that spoke against the ban. She 

said she was disturbed that the 
city was going to stick its “long 
arm” into a business owner’s 
right to operate his or her busi-
ness. “The city should leave 
that decision to the consumer. 
The city should trust a busi-
ness to make that decision,” 
she said.

Linda Craig, who with her 
husband, Mike, owned two 
restaurants in Osage Beach, 
argued that the ban was sure to 
hurt business – as well as tour-
ism – especially among those 
tourists who were forbidden to 
smoke in their home states.

However, Martin said statis-
tics show otherwise.

According to a study that 
looked at the economic effect 
of smoke-free ordinances on 11 
Missouri municipalities, eight 
of the 11 actually showed in-
creased sales in taxable sales. 
The other three showed no 
change. The study, conducted 
by the Centers for Disease Con-
trol and Prevention, used data 
from 20 quarters before the 
smoke-free ordinances were 
adopted and at least 10 quar-
ters after.

“That’s where we come in. 

We can provide education – 
statistics – and guide munici-
palities through the process,” 
she said, adding that although 
the first argument that usu-
ally gets raised is that a ban on 
smoking violates rights, that 
fight is also misguided. “It’s not 
a ‘rights’ issue – it’s a health is-
sue. Restaurants are required 
to follow all kinds of regula-
tions – they have to follow fire 
codes; they must keep and cook 
their food at certain tempera-
tures; employees are required 
to wash their hands after us-
ing the bathroom. Compare 
the number of people who died 
from second-hand smoke to 
the number of people that died 
from an employee who didn’t 
wash his hands. Bottom line - a 
smoke-free policy is the No. 1 
way to provide a safe working 
environment for your employ-
ees and your customers.”

Secondhand smoke, classi-
fied as a known cancer-causing 
agent, has been linked to lung 
cancer, heart disease, asthma 
and asthma-related problems 
and respiratory tract infections 
in children. There is also some 
evidence suggesting it may be 

linked with childhood leuke-
mia and cancers of the larynx, 
throat, brain, bladder, rectum, 
stomach and breast. Children 
exposed to secondhand smoke 
are much more likely to be put 
into intensive care when they 
have the flu, they are in the 
hospital longer, and are more 
likely to need breathing tubes 
than kids who aren’t exposed 
to SHS

∙In the United States, the 
costs of extra medical care, ill-
ness, and death caused by SHS 
are more than $10 billion per 
year

∙In Missouri, 25 percent of 
adults and more than 18 per-
cent of high school students 
smoke, ranking the state ninth 
highest in the nation.

∙ Lake of the Ozarks is above 
average with 34 percent of 
adults smoking.

∙Smoking rates are also high 
among pregnant women. One 
of every six pregnant women 
smokes, a rate 64 percent high-
er than the national average. 
Smoking during pregnancy 
increases the risk for preterm 
delivery, stillbirth, low birth 

continues on page 26
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101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145
917 Southwest 33rd street - Lee’s Summit, MO - toll free at 888-318-1346

+ creative design  + quality construction  + competitive pricing + professional turn-key execution 

AFTER

BEFORE

BEFORE
“TXR did a fantastic job on our home addition remodeling and 
exterior lakescape. We really appreciate their high quality work 
and the follow through from beginning to end.”
                                                                             ~ Jim Blaszak

Our clients say it best...

AFTER

BEFORE

AFTER
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As the Developers and General Contractor for several communities at the Lake, we understand the inner workings of your 
property like no other group can. You can trust Property Management Professionals for expertise in all areas of property 
management from site infrastructure and building maintenance to personal service and interaction with Homeowners. 
With over 10 years of “Hands On - On Site” experience we deliver with Professionalism.

We Put The Professional In Property Management

Phone: 573-302-1300 After hours: 573-216-0605
info@pmplakeozarks.com • www.pmplakeozarks.com

1222 Lands’ End Parkway • Osage Beach, MO

Kevin Brown, Bonnie Burton & Scott Frisella

PROPERT Y M ANAGEMENT PROFESS IONALS
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Call Chelsea Klimkewicz 
Special Events Sales Manager 
at 573.365.8579 or email 
cklimkewicz@4SeasonsResort.com

A new twist at The Lodge of Four Seasons. Mixology 
is an art spoken here. THIRST offers an elegant adult 
atmosphere and a unique experience at the lake. Open 
for your party events and for parties every holiday of the 
year.

HORSESHOE BEND PARKWAY   |  LAKE OZARK, MO 
 800.843.5253  |  573.365.3000  |  WWW.4SEASONSRESORT.COM

Located on the Japanese Garden Terrace level 

HOLIDAY PARTY PLANNING?
thirst is the lake’s 
newest and most 
unique facility

FEMA to aid in flood damage repairs
By Nancy Zoellner-Hogland

Camden County officials are 
waiting with bated breath to 
learn if the Federal Emergency 
Management Agency (FEMA) 
will be paying a portion of the 
costs at more than 50 sites, as 
well as on seven different miti-
gation projects – all damaged 
in August by flood waters. Ac-
cording to Camden County 
Presiding Commissioner Kris 
Franken, seven of the “fixes” 
include corrective measures to 
avoid similar problems in the 
future.

FEMA representatives were 
scheduled to be in the area Oc-
tober 28 through November 6 
to tour several sites, not just the 
Camden County roads. Fran-
ken said he wasn’t sure how 
long it would be before FEMA 
notified the county of their de-
cision.

“Our damage was pretty 
much confined to the south-
eastern portion of the county 
where every road – paved or 
gravel – had issues. At the very 
least, we’re attempting to get 
money to allow us to bring 
those roads back to pre-flood 

conditions. That would run 
between $1.2 million and $1.4 
million,” Franken said, add-
ing that in addition to mangled 
culverts and road washouts, 
seven low-water crossings were 
damaged extensively. “We’re 

hoping that FEMA will help 
us fix them in a way that they 
won’t be subject to that same 
type of damage again.”

He said many of the projects 
include replacement of low-
water slabs with small bridge 

structures, road relocation or 
reconstruction and slight el-
evations of the roads as they 
approach the bridges.

The list of mitigation proj-
ects includes:

Carroll Cave Road – 600-foot-
long road reconstruction and 
bridge $204,904

Carroll Cave Road – 1,800-
foot road relocation and bridge 
$1.5 million

Freedom Ridge Road – 1,883-
foot road relocation and bridge 
$824,391

Baranowski Road – 600-foot 
road reconstruction and box 
culvert $90,450

Business Park Road – 1,250-
foot road relocation and box 
culvert $242,345

Wet Glaize Road 300-foot 
road reconstruction and box 
culvert $57.483

Anderson Hollow Road – 
2,000-foot road relocation and 
box culvert $258,428

“We’ve been trying to re-
place three to four concrete 
slabs each year anyway. If we 
can get assistance from FEMA, 
we’ll just be able to get them 
done sooner,” Franken said.

The Camden County Road 
District wasn’t the only agen-
cy waiting to learn how much 
FEMA would award. The 
Horseshoe Bend Special Road 
District was requesting FEMA 
assistance of between $150,000 
and $200,000 to cover the cost 
of repairing erosion under 
roads, to rebuild ditch lines 
and to clear and/or replace 
damaged culverts.

The city of Osage Beach also 
asked FEMA to help pay to re-
pair its 92-acre city park, which 
was damaged extensively by 
the storm waters. City Admin-
istrator Nancy Viselli said they 
estimated the cost at approxi-
mately $700,000.

“I’ve never seen anything 
like it in my life! The small 
creek that runs alongside the 
park turned into a raging riv-
er, washing everything in its 
path into the big lake. We had 
so much standing water that 
it lifted the parking lot off the 
ground and floated it, which 
allowed trees and other debris 
to get trapped underneath. The 
rainwater was coming down 
from the state park so hard that 
huge trees were washed down 
the hill and shoved into the 

continues on page 19

Heavy August flood waters wreaked havoc in portions of Camden 
County, destroying roads, ripping out culverts and even floating the 
parking lot in the Osage Beach City Park. Photo contributed.
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A Menu Sampling
(All beef selections are Certifi ed Angus)

6 & 8oz Tenderloins • Signature Steaks
Coarse Salt Encrusted Prime Rib

14oz Strip Steak • Ribeyes
Beef New England • King Crab Legs

Orange Roughy • Blackened Tuna Filet
Chicken • Pork • Pasta Dishes

Children’s Menu Available

The Homm Family have owned and operated a restaurant here 
in the heart of Osage Beach for each of the last 50 years beginning with Jo-Jo’s in the fi fties. 
Our newest location is City Grill and Blue Room Night Club. We are an 8,000 sq.ft.operation 
that includes our City Grill, offering a casual lunch and dinner menu with a bit of fl air. We sell 
certifi ed Angus steaks, fresh seafood, chicken entrees, crisp salads and an array of appetizers. 
Each Thursday, Papa Joe and Annelie prepare authentic German cuisine that includes Beef 
Rouladen, Jager Schnitzel, Sauerbraten and fresh Potato Pancakes. We have expanded our 
wine list and added some fun new desserts!

Three In One... Something for Everyone

5384 Osage Beach Pkwy in Osage Beach • 573-302-0848
EXIT CASE RD • ONE MILE WEST OF THE GRAND GLAIZE BRIDGE

• Live Professional Comedy Every Wed.
• Executive Ladies Night 1st Thursday of 
the Month! • Martinis • Manicures 
• Pedicures • Massages
• Live Concerts on Blue Room Stage
• Last Thursday of the Month is
   Business Social Nite
• Book Your Private or Company Parties 
   Year Round

The Sportsbar

• 2010 Best Adult Nightlife 
• 2011-12 Best Bar for Adults

Featuring 35 TVs
The Blue Room

Enjoy a meal or drink 
and catch your game!

Live Entertainment DJ’s & Music 
Wed – Sat  Party Until Early Morning!

Sports Bar Menu
Appetizers • Salads • Wraps • Sandwiches • Burgers 

Joey Homm Voted #1 Chef at the Lake!

Blinds And More
5509 Osage Beach Pkwy.

Osage Beach • 573-348-4708
M-F 10-5 • Sat. 10-2 • By Appt.

blindsnmoreatthelake.com

Blinds And More
5509 Osage Beach Pkwy.

Osage Beach • 573-348-4708
M-F 10-5 • Sat. 10-2 • By Appt.

blindsnmoreatthelake.com

SMART HUNTER DOUGLAS PRODUCTS

SMART ENERGY SAVINGS
OPPORTUNITIES FOR FEDERAL TAX CREDIT FOR ENERGY EFFICIENCY

QUALIFYING HUNTER DOUGLAS PRODUCTS MUST BE 
PURCHASED AND INSTALLED BY DECEMBER 31, 2013.

SMART HUNTER DOUGLAS PRODUCTS

SMART ENERGY SAVINGS
OPPORTUNITIES FOR FEDERAL TAX CREDIT FOR ENERGY EFFICIENCY

ENJOY BIG ENERGY SAVINGS
AT THE WINDOW WITH SOME OF OUR MOST ENERGY 
EFFICIENT PRODUCTS, AND YOU MAY ALSO QUALIFY 

FOR A FEDERAL TAX CREDIT OF UP TO $500.

AT THE WINDOW WITH SOME OF OUR MOST ENERGY 
EFFICIENT PRODUCTS, AND YOU MAY ALSO QUALIFY 

FOR A FEDERAL TAX CREDIT OF UP TO $500.

Cell phone companies 
must play by rules
By Nancy Zoellner-Hogland

When cell phone companies 
want to build towers in Missouri, 
they’re going to have to follow 
the same guidelines as every 
other business.

That’s because Cole County 
Circuit Judge Patricia Joyce 
struck down a bill passed early 
this year that gave those com-
panies carte blanche. She had 
issued a preliminary injunction 
on Aug. 27 that blocked the laws 
from taking effect as scheduled 
the next day. Then, in the per-
manent injunction, issued in 
late October, she declared the 
law invalid, saying it violated 
constitutional requirements 
that the title of a bill contain 
only a single subject and that it 
can’t be amended to change its 
original purpose.

Osage Beach City Attorney Ed 
Rucker said the cell phone com-
panies promised to file an ap-
peal with the Missouri Supreme 
Court. He also said because 
there’s no judgment saying they 
can’t file again, he expected law-
makers to reintroduce similar 
legislation next January.

Currently, the city’s munici-
pal code allows them to turn 
down an application if the tower 
would conflict with safety and 
safety-related codes and re-
quirements or the historic na-
ture or character of a neighbor-
hood or historical district; if the 
use or construction of wireless 
telecommunications facilities 
is contrary to an already stated 
purpose of a specific zoning or 
land use designation; or if place-
ment and location of wireless 
telecommunications facilities 
would create an unacceptable 
risk, or the reasonable probabil-
ity of such a risk, to residents, 
the public, employees or anyone 
else. The ordinance also regu-
lates, among other things, tower 
height and visibility, security 
measures and signage. 

However, according to Osage 
Beach City Administrator Nancy 
Viselli, as it was written, the state 
law removed all restrictions and 
basically allowed an unlimited 
number of cell phone towers to 
be constructed anywhere the 
companies wanted to build them 
and to any standard. In fact, the 
bill listed 18 items that local 
governments were no longer al-
lowed to consider or require, 
including asking the cell phone 

company to add it’s equipment 
to an existing structure that be-
longs to a competitor; capping 
the amount of rent that could be 
collected by a local government; 
and requiring the removal of an 
existing structure as a condition 
for adding a new one.

“We already get complaints 
from people that there are too 
many towers in the city … and 
we have 13. Can you imagine 
how our residents would feel if 
we had double – or triple – that 
amount? They’d really be mad,” 
she said.

Cary Patterson, city planner, 
said cell phone companies had 
also complained about the fees 
charged by the city.

The ordinance requires appli-
cants to make an initial deposit 
of $8,500 to cover the costs of a 
consultant and to pay a fee of 
$5,000 for construction of a new 
tower and $2,500 to co-locate on 
an existing tower.

Viselli said in a later interview, 
that the city, along with Camden 
County and a few other entities 
around the Lake area, contract 
with Dick Comi, an engineer 
who specializes in telecommu-
nications equipment, to handle 
the permitting process. 

“When we get a request, we 
just turn it over to him and he 
reviews everything – placement, 
design – and he makes sure that 
it’s built to hold what they plan to 
put on it. The consulting fee goes 
to him – we don’t keep any of it,” 
she explained.

Viselli also said she and other 
city officials didn’t understand 
why legislators adopted a law 
that limited the ability of cities 
and counties to regulate the tow-
ers. That’s why they asked State 
Rep. Rocky Miller, the sponsor of 
the bill, to attend the November 
7 Board of Aldermen meeting. 
The meeting is scheduled for 
6:30 p.m. at the Osage Beach City 
Hall.

In an earlier interview, Miller 
said the law would help expand 
broadband access to rural com-
munities; it would make the 
process more fair; and it would 
balance the power between 
the municipalities and the 
telecommunications industry. 
However, Richard Sheets, the 
deputy director for the Missouri 
Municipal League, said the only 
thing the law did was limit local 
control over cell phone towers.
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THE LANDMARK CENTER
3535 OSAGE BEACH PARKWAY

SUITE 303
OSAGE BEACH

Libby Holland
NMLS 504008

Loan Production 
Manager

28 year Lake resident
30+ years of experience

Derek Marose
NMLS 776311
Loan Officer

17 Years of lending 
experience & Lake Area resident

Bob Cotter
Branch Manager

18 year Lake resident
30+ years of experience

Robert Cotter
Financial Advisor

ESTABLISHED 1883

Your Local
Loan Production

Specialist

Your Local
Raymond JamesTM

Representative*

• *Securities offered through Raymond James Financial
Services, Inc. • Member FINRA/SIPC  • Not FDIC insured or
guaranteed by any government agency., not a deposit  • NOT
GUARANTEED by Iroquois Federal • Subject to risk and may
lose value  • Iroquois Financial, Libby Holland, Derek Marose
and Iroquois Federal are independent of RJFS.
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Lake Ozark goes after vendor sales tax
By Nancy Zoellner-Hogland

Thanks to the wife of Lake 
Ozark Mayor Johnnie Franzes-
kos, the city may be able to start 
enjoying a piece of the “special 
event” pie.

According to Courtney Franz-
eskos, who makes and sells jew-
elry as a hobby, when she arrived 
at Osage Beach City Hall to par-
ticipate as a vendor in this year’s 
Fall Festival, she was handed a 
packet of information. That pack-
et included a notice telling her 
that she was required to submit 
all sales tax collected during that 
fair within 10 days to the Missouri 
Department of Revenue (DOR), 
and a Special Event Sales Tax Re-
port informing her that if prod-
ucts were sold at the event, she 
was required to provide the name 
of the city and/or county where 
the items were sold so the DOR 
could properly distribute those 
entities’ portions of the sales tax.

“I’d never heard of that before 
so I shared it with the city. I know 
Lake Ozark has been playing host 
to numerous festivals year after 
year after year and I didn’t think 
any of the vendors had ever been 
told they had to report where 
their sales were made,” Courtney 

Franzeskos said.
She was right.
Both City Administrator Dave 

Van Dee and the mayor said that 
as far as they knew, none of the 
event promoters had ever shared 
that information with vendors. 

“Promoters would always 
come in and tell us how much 
added revenue would be coming 
in to the city through all these 
events but I never saw any spikes 
to back up those claims. I think 
it’s because although vendors 
are paying their sales tax, they’re 
paying them for the area where 
their business is located,” Van 
Dee said, adding that a search 
of the list of businesses that paid 
sales tax over the past several 
months confirmed his suspicion. 
“The city gets a detailed break-
down of all sales tax that’s paid. I 
didn’t see any names I didn’t rec-
ognize for the receipts that came 
in the month the Lake Race was 
held, for instance.”

Johnnie Franzeskos said he 
hates to think of all the money 
that’s been lost due to the lack of 
proper reporting.

“Take the Magic Dragon car 
show. Some of those vendors sell 
high-dollar parts. All the taxes 

that have been collected over the 
years at those shows should have 
been coming to Lake Ozark,” he 
said.

To remedy the situation, in Oc-
tober, aldermen voted to amend 
the special event request to fol-
low state guidelines. According 
to the DOR rules, event organiz-
ers are required to contact the 
DOR at least three weeks before 
the event; give the date and the 
time of the event; the place it will 
be held; their address and phone 
number; and the number of ven-
dors that will be participating 
in the event. The DOR will then 
furnish the organizers with re-
porting forms and sales tax rate 
charts to distribute to those ven-
dors. Rate charts are also avail-
able for download on the DOR 
site at http://www.dort.mo.gov/
tax/business/sales/taxcards/. 

Event organizers are also re-
quired to keep and furnish to the 
DOR, and now to the city, a list 
of all participating vendors that 
includes the vendors’ names, 
addresses and phone numbers. 
This list may be furnished before 
the event or within 10 days after 
the event.

According to Van Dee, the 

DOR’s rules apply to every event 
– even when a vendor village is 
established on private property.

“This doesn’t just cover people 
selling items out of booths or 
concession trucks parked on the 
Strip. It also includes any booths 
that are set up below the dam, 
for instance,” he explained, add-
ing that letters outlining the new 
rules will be sent to everyone 
who organized events in 2013.

According to the DOR website:
∙Contest entry fees and admis-

sion charges are taxable as fees 
paid to a place of amusement, 
entertainment, or recreation if 
the show includes activities that 
are considered “amusement, en-
tertainment, or recreation,” un-
less the event falls under an ex-
emption. However, the amounts 
charged for vendor space or swap 
space used to display products 
for sale are not taxable fees.

∙Section 144.014, RSMo, pro-
vides a reduced tax rate for cer-
tain food sales. The 3-percent 
reduction applies to all types 
of food items that may be pur-
chased with food stamps. This 
includes food or food products 
for home consumption, seeds 
and plants for use in gardens to 
produce food for personal con-
sumption, and food items refrig-

erated or at room temperature. 
Any food that is normally bought 
at events to be eaten at the event 
and not be taken home does not 
qualify for the reduced food tax 
rate.

∙Anyone who sells at more 
than five shows or events per year 
in the state of Missouri should 
obtain a Missouri sales tax li-
cense.

∙Everyone who sells retail to 
the public is responsible for col-
lecting sales tax, even if they are 
selling as a hobby.

∙Those who are at least 65 
years of age and the income from 
the sales of handicraft items does 
not constitute more than 50 per-
cent or their annual income, are 
allowed to obtain an Exemption 
Certificate for Sales of Handicraft 
Items (Form 2478). That certifi-
cate must be displayed on the 
booth.

∙To obtain a sales tax license, 
a Missouri Tax Registration Ap-
plication (Form 2643), must be 
completed and submitted to the 
Missouri DOR. The registration 
application may be completed 
online at http://dor.mo.gov/
business/register/. It can also be 
obtained by visiting the DOR’s 
Business Tax Registration Forms 
page or by calling (800) 877-6881.



Lake of the Ozarks Business JournalNovember, 2013Page 10

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233

OSAGE BEACH MO
1024 INDUSTRIAL DR.

Family owned and operated for over 27 years!

OLD MAN WINTER
is coming! 

Call NOW for your Winter 
Check Up!

Osage Communtiy Elks 
Lodge Shootout Donation

Osage Community Lodge 
#2705 in Laurie had 96 mem-
bers volunteering to park cars 
for the Shootout.  Pictured are 
the volunteers along with Ron 
Duggan, Shootout Committee 
Chairman and Frank Scarpino, 
Shootout Committee Member.  
A thank you Shootout dona-
tion check in the amount of 

$13,647.70 was presented.  The 
funds will be used to support 
their Elks Christmas Program 
that will feed 100 families, 20 
senior households and provide 
toys to over 300 children. In ad-
dition, Christmas donations 
will be made to Share the Har-
vest and other local food pan-
tries. 

Southport Storage, LLC, 125 Southport Blvd., is conveniently located 
just off of Hwy 5 in Laurie, MO behind Chances R Restaurant. They of-
fer 123 units from 6X10 to 12X30 for your personal, business, boat, and 
auto storage needs. Originally from Carrollton, MO, Greg & Pam Sides 
chose Laurie as their new home and are residing on the property to 
provide a secure environment for your belongings. They are offering 
a 1/2 price storage special for 3 months.  The offer is valid until 1/1/14.  
Call 573-569-5411 or visit their website www.southportstoragelaurie.
com for more information.
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PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233

OSAGE BEACH MO
1024 INDUSTRIAL DR.

Family owned and operated for over 27 years!

OLD MAN WINTER
is coming! 

Call NOW for your Winter 
Check Up!

(573) 480-3212 - www.cruiselakeo�heozarks.com

ON A SCENIC CRUISE
ABOARD THE CELEBRATION. 

FRIDAY & SATURDAY NIGHTS, 
NOVEMBER 29TH - DECEMBER 28TH

Dock Realty and KRMS

Mortgage $ense
with Mike Ogle of 
First State Bank Mortgage 

Why Is Bad 
Economic News 
Typically Good 
For Mortgage 
Loan Rates?

Many clients believe there is a direct 
relationship between the Federal Reserve 
and interest rates, when in actuality, 
stocks and bonds have a greater effect on 
mortgage rates.

Why is bad economic news typically 
good for mortgages...and vice versa?

“There’s actually a pretty simple ex-
planation for this seemingly strange phe-
nomenon. But you need to understand a 
couple of important fi nancial concepts:

“First, big money managers - who 
are always in search of higher returns - 
avoid holding onto cash. So they invest 
in both Stocks and Bonds. Second, home 
loan rates are actually based on the per-
formance of Mortgage Backed Securities 
(MBS), which are a type of Bond.

“When we put those two facts to-
gether, we begin to understand the rela-
tionship between bad economic news and 
good home loan rates.

“Whenever the economy is on fi re 
and there are good economic reports 
along with positive economic news, inves-
tors tend to put more money into Stocks. 
That’s because Stocks are more risky, but 
they generally offer higher returns. I like 
to refer to the stock market as the craps 
table in a casino. When the table is hot 
everyone is playing, and it is moving pretty 
fast. However, to accomplish this, inves-
tors must remove some of their money 
from less-risky Bonds, which is more like 
the Black Jack table in the casino - a lot 
slower, can’t lose your money as fast, and 
a little less risky. This decreased demand in 
Bonds causes the Bond prices to worsen, 
which causes home loan rates to rise. The 
lower the bonds are selling the higher 
the rates, and vice versa; this can change 
quickly, sometimes even within minutes. 
When economic news is released (usually 
something from the Feds, or a Jobs report, 
for example), it can cause a huge sell off 
in the bond market. We have seen the 

market drop well over 100 points in just 
a few minutes. That will create immediate 
change in mortgage interest rates, as lend-
ers will start re-pricing and within minutes 
we can see a jump of as much as a full 
point in interest rates. 

“Inversely, when the economy is slug-
gish and economic reports are negative, 
money managers tend to remove money 
from higher-risk Stocks (craps table) and 
put it into less-risky Bonds (Black Jack 
table). As they take all their money off the 
craps table and move back to the Black 
Jack table, this creates more demand for 
the Bonds and, therefore, causes prices 
increase and home loan rates decrease.”

So as a mortgage professional, it is our 
job to stay up with this on a daily basis, 
and be aware of any economic news that 
may affect the markets so that we are 
able to offer the best rates available at 
that time or in the future. We also need 
to be aware of which direction the market 
is heading in order to lock in the best rate 
for the borrowers depending on their pro-
jected closing date. That is the hard part 
as no one has that crystal ball and can see 
what might happen, but knowing what 
economic news is coming that may affect 
the trend and when to watch it closely is 
the key. 

So when you’re looking into purchas-
ing or refi nancing your property, you need 
to make sure you are working with a true 
professional that knows the trends of 
where the market is headed, and is alerted 
when the market changes so you can take 
advantage of the lower rates. For More 
information please contact Mike Ogle in 
the offi ce of First State Bank Mortgage at 
573-302-0080 or the cell phone at 573-
216-0618.

Join your host 
Mike Clayton with 
News, Information, 
Guests and more 
each weekday 

morning on  
Mix 92.7 FM,  

Today’s Best Hits!

Listen Each Weekday Morning!

Shootout Chaiman, Ron 
Duggan made a check pre-
sentation to the Share the 
Harvest board in the amount 
of $5,178.29 for their volun-
teer efforts during the Shoot-
out.  Pictured from left to 
right, are Share the Harvest 
board members Norman 
Wimmer, Judy Wimmer, Di-
rector, Marcelle Buxton, Pat 
Logue, and Ron Duggan.  
(not pictured: Liz Ripley, 
Share the Harvest President).

Share the Harvest Donation
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Mary Albers with Four Sea-
sons Realty has earned the 
prestigious Certified Luxury 
Home Marketing Specialist® 
designation in recognition of 
her experience, knowledge and 
expertise in the luxury home 
market. 

“Mary Albers is an example 
of a real estate professional who 
has worked to develop mar-
ket knowledge and the special 
skills and competencies nec-
essary to provide exceptional 
service in the fine homes and 

estates marketplace,” said In-
stitute President Laurie Moore-
Moore, upon announcing Al-
bers’s designation. 

“Affluent buyers and sellers 
can turn to sales professionals 
who have this designation and 
be confident that they have spe-
cial expertise and experience in 
the luxury home marketplace.” 

“I am committed to provid-
ing outstanding service to my 
clients,” said Albers “the Certi-
fied Luxury Home Marketing 
Specialist® designation is evi-

dence of my ability to meet the 
needs of affluent buyers and 
sellers. My membership in The 
Institute for Luxury Home Mar-
keting also provides me with 
marketing tools and network-
ing capabilities that benefit my 
clients.”

Albers is an award-winning 
real estate professional who 
has gone through special train-
ing and met performance stan-
dards in the upper tier market. 
She has been in real estate 
since 1995 and specializes in 

the Lake of the Ozarks real es-
tate market. Mary was honored 
as the 2005 Bagnell Dam Asso-
ciation Realtor of the Year. She 
is an Accredited Buyer’s Repre-
sentative, Certified Residential 
Specialist and Graduate Real-
tor Institute. Recently Mary 
teamed up with her father, Jim 
Albers to form a partnership, 
Albers and Albers, Two Genera-
tions of Real Estate.

For current information on 
the upper tier market, contact 
Mary Albers at Four Seasons 
Realty 573-216-2139 or e-mail 
mary@albersandalbers.com

3535 Osage Beach Parkway, Suite 401
Osage Beach, MO

www.millsinsurance.com

573-302-1616

Persistence

We’re on your side...  because life happens!

At Mills & Sons Insurance, ambition is OUR  
path to success; persistence is the vehicle in  

which YOU meet US there.

3535 Osage Beach Parkway, Suite 401
Osage Beach, MO

www.millsinsurance.com

573-302-1616

Persistence

We’re on your side...  because life happens!

At Mills & Sons Insurance, ambition is OUR  
path to success; persistence is the vehicle in  

which YOU meet US there.Let Mills & Sons help get you the savings you deserve.

We’re on your side…because life happens!

• Protective Device
• Home Renovation
• Multi-Policy
• Accident-Free

If not, you could be missing out on hundreds of dollars.  
Let us check your policy for the following discounts:

Have you had your  
personal insurance review lately?

• New Home Credit
• New Vehicle
• Safe Driving
• Life Insurance

LEASING
AVAILABLE

Sales Professional Earns Designation for Luxury Home Marketing
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4050 Osage Beach Parkway
573.348.3332 • Mon-Sat 9-6

www.lakeliquor.net Laurie:
212 S. Main

(573) 374-4850

Osage Beach: Dumar Plaza 
3715 Highway 54

(573) 348-3838

Please drink responsibly.

Enjoy Lake of the Ozarks!

“Tax Time”
with Bobby Medlin CPA

Two Common 
Tax Mistakes 
Made by 
Investors

Emotions often affect fi nancial 
decisions.  Family issues, health mat-
ters, job changes, and retirement 
often trigger action by an investor.   
Unfortunately, action before thought 
can be very costly to today’s inves-
tor.  Let’s take a look at two common 
mistakes that could cost you thou-
sands of dollars.

#1 - The sale of appreciated se-
curities and other appreciated assets 
by elderly taxpayers can result in 
needless amounts of tax due.  Here is 
why.  Typically, investments held for a 
long time carry a low basis because 
they were purchased so inexpensive-
ly many years ago.  That means if the 
investments are sold, a large capital 
gain will result.  Capital gains, while 
taxed at lower rates than ordinary 
income, become part of a taxpayer’s 
adjusted gross income. 

Anytime a taxpayer’s adjusted 
gross income increases, of course, 
the amount of tax due goes up.  
However, did you know that many 
deductions and credits are reduced, 
limited, or eliminated the higher your 
adjusted gross income is?  In addi-
tion, for elderly taxpayers receiving 
Social Security Benefi ts, the taxabil-
ity of those benefi ts increases as ad-
justed gross income increases.

An alternative to selling appreci-
ated securities is to allow your heirs 
to inherit the securities.  The basis 
of appreciated securities is stepped 
up to the current market value upon 
the death of the owner.  As a result, 
capital gains disappear.  Investments 
with built-in losses should be sold 
by elderly investors because at their 
death, the basis of these securities is 
lowered to the current market value 
and the losses disappear, unused.

#2 – Failure to consider convert-
ing IRAs to Roth IRAs is another mis-

take that can cost you and your heirs.  
When a traditional IRA is converted 
to a Roth IRA, the amount converted 
is included in adjusted gross income.  
Thereafter, qualifi ed distributions 
from the Roth IRA are not taxable.

Here is the beauty of the strategy:  
Convert from a traditional IRA to a 
Roth IRA in a low-income year and it 
will cost you little or no tax.  Keep in 
mind that you do not have to convert 
your entire IRA, you can reach in and 
convert whatever amount you desire.  
Going forward, gains in the Roth IRA 
escape taxation when distributed.

In addition, there is no required 
minimum distribution from a Roth 
IRA when you reach age 70 & ½ as 
there is with a traditional IRA.  That 
means you can allow those invest-
ments to grow tax free, untouched 
for as long as you wish.  Further-
more, if you are fortunate enough to 
not need to spend all of the funds in 
your Roth IRA, your heirs can receive 
the amounts tax free, unlike the re-
ceipt of a traditional IRA, which must 
be taxed to your heirs when distribu-
tions are made.

Taxpayers, other than your 
spouse, inheriting an IRA, or a Roth 
IRA, can elect to take annual distri-
butions over their life expectancy, 
effectively allowing the accounts to 
grow for a long, long time and in the 
case of a Roth IRA, never be taxed.

Bobby Medlin CPA has offi ces in 
Tipton, California and Lake Ozark. 
Bobby can be reached by phone at 
573-365-9400 or online at www.
bobbymedlincpa.com

Bobby Medlin, CPA

Listen Each Weekday Morning!
Join your host 

Mike Clayton with 
News, Information, 
Guests and more 
each weekday 

morning on  
Mix 92.7 FM,  

Today’s Best Hits!
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Of� ce Equipment & Mailing
Of� ce IT Solutions

Of� ce Furniture & Supplies

Call In: 573-348-1440
Walk-In: 877 Hwy. 42 E
Log In: www.datacomminc.com

IT Services • Document Solutions

108 High St. • Jefferson City Mon. - Fri. 9-5:30
Sat. 10-4:30 www.divinitygiftshop.com

We are your Religious
Gift Headquarters!

One of Missouri’s largest
Suppliers of Fontanini and 

Inspirational Puzzles!

Divinity Religious Gift Shop

573-636-5470

SEAFOOD
FISH &
STEAKS

COME BREAK 
A LEG!

Well Drink & Domestic Bottle Specials
4pm-6pm Monday-Friday

Select Appetizers

HAPPY
HOUR!!

2545 BAGNELL DAM BLVD. • LAKE OZARK
TO GO: 573-693-9041

BUY ONE GET ONE FREE!

Rent the Private Party Shack 
for your holiday party!

Call to Reserve Now!

Shootout Committee 
Check Presentation to the 
Lake West Chamber

Pictured: Andrew Renken, 
Lake West Chamber Board 
President, Mark Maasen, Ron 
Duggan, & Frank Scarpino, 
Shootout Committee

Members of the 2013 Shoot-
out Committee made a check 
presentation this morning, 
Thursday, October 10, 2013, at 
the Lake West Chamber Board 
Meeting.  A contribution in the 
amount of $13,144.89 was made 
to the Chamber.  This contribu-
tion is based upon the number 

of volunteer hours that can be 
contributed to the Chamber it-
self, totaling 929.  The number 
of volunteer hours at this year’s 
event was a record breaker at 
over 6,800 contributed by a to-
tal of 575 volunteers!  Thank 
you to the Shootout Committee 
for allowing the Chamber to 
be a part of this fantastic event 
and to each of the individual 
volunteers who help to make it 
a huge success! 

Shootout Donation 
to Optimist Club

Shootout Committee Mem-
ber, Frank Scarpino (right) 
made a check presentation to 
the Optimist Club President, 
Lorraine Hilliard (center), 
and parking volunteers in the 
amount of $1,371.30 for their 
volunteer parking efforts dur-
ing the Shootout.  The Opti-
mists support many youth pro-
grams.  
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Osage Beach
924 Hwy 42
573-348-4464
www.dkbshowroom.com

I  use
Because 
they offer 
professional 
planning services 
with stylish 
and affordable 
options

DKB is here to help you create your dream kitchen, bath, entry, study, laundry room … 

“Insurance Talk”
with Amanda Fagan of 
Golden Rule Insurance

Safe Driving
As the season changes from 

fall to winter road conditions can 
be volatile. Rain, snow and ice or 
the two bucks and a doe that 
crossed my path this morning in 
a curvy one mile stretch of high-
way are examples of these dan-
gers. It is important to remember 
a few safe driving techniques to 
keep you on the road and out 
of an accident, not only for the 
safety of you but also for those 
sharing the road.  

I am notorious for running 
behind in the mornings which 
means not starting my car early 
enough to properly defrost win-
dows prior to leaving the drive.  
Some of you reading along are 
nodding your head in agree-
ment (or laughing because you 
know me). We are just so busy, 
and I personally want those last 
few minutes of sleep.  However, 
to practice safe driving, it starts 
before you back down the drive:  
adjust your seat and mirrors, 
defog your windows, and have 
the climate controlled prior to 
switching out of park.  Secure 
any items that could fall to the 
fl oor or roll around distract-
ing you while driving.  Have 
items such as toll fees ready to 
go in a convenient place that 
will not cause you to jerk your 
wheel when picking up.  Keep 
a two to four second cushion 
(some extremists might say car 
lengths) between you and the 
car in front of you, or four to 
eight seconds when weather 
is bad.  Watch your speed and 
stay within the limit.  My motto 
is “I will get there when I get 
there.” An $80 ticket, points on 
my license, and increased auto 
insurance rate just because I 
was trying to make up time are 
really not necessary.  Speeding 
gives you less time to react and 
can increase the amount of dam-
age in an accident. Always wear 
your seatbelt, pull over to eat, 
or take phone calls.  Tuck your 

phone into your purse or pocket 
to keep it from distracting you.  
At the time of an accident, an 
unsecured phone will fl y and fl ip 
around your vehicle which could 
keep you from being able to 
reach 911.  Use a dash mounted 
GPS system instead of phone in 
one hand, driving with your knee 
and other hand on radio dial or 
eating fries type of scenario.  

The last tip about safe driving 
kind of goes without saying; but 
after an outing with friends, call 
a cab. There is no need to drive 
impaired.  The lake area has a 
great selection of insured cab 
services that will happily get you 
home safely with less cost than a 
ticket or an ambulance ride. 

Defensive driving keeps you 
safe, those sharing the road safe 
and insurance costs low.  A lot 
of companies are offering safe 
driver discounts, and we would 
be happy to discuss those op-
tions with you.  Amanda Fagan 
is a Commercial Insurance Ser-
vice Representative at Golden 
Rule Insurance Agency and can 
be reached at 573-348-1731 or 
amanda@goldenruleinsurance.
com.

Amanda Fagan is a Commer-
cial Insurance Service Represen-
tative at Golden Rule Insurance 
Agency and can be reached at 
573-348-1731 or amanda@
goldenruleinsurance.com.

www.nationwide.com/dwd-
safety-tips.jsp

Amanda Fagan

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing the pho-

tographs and your information in Word (.doc) files for  
publication consideration!
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Lake business community 
grows again
By Nancy Zoellner-Hogland

While the national news is 
filled with reports of a stag-
nant economy, the story is 
quite a bit different at the 
Lake.

Recently, Kent Nixon 
of Entertainment Proper-
ties, LLC announced plans 
to build Towne Harbour, a 
164,000-square-foot water-
front entertainment complex 
that will include a hotel, res-
taurants and shops. The proj-
ect will be located off Jefferies 
Road, just off Highway 54, on 
land previously occupied by 
Kalfran Lodge.

Nixon said the develop-
ment will move forward only 
if Osage Beach approves his 
request to establish Tax Incre-
ment Financing (TIF) district, 
which would fund certain au-
thorized improvements with 
new taxes generated by the 
development. However, soon 
after his announcement, city 
officials said they were eager 
to meet with Nixon and hear 
the details. Nixon said he is 
currently in the process of ob-
taining letters of intent from 
potential tenants and plans 
to present his proposal to the 
city in early 2014.

If approved, he said the 
two-phase development 
would be completed over 
a period of four years. The 
first phase will include an 
80,000-square-foot, three-
story, 74-room hotel; three 
mixed-use areas that will oc-
cupy some 2,000 feet of lake-
front and a 416-space park-
ing area. Phase 2 will include 
three mixed-use areas; ap-
proximately 4,000 square feet 
of retail space; a waterfront, 
six-story, 140-room hotel; and 
another 436-space parking 
area.

Nixon said the decision to 
move forward with the proj-
ect was based, in part, on the 
anticipated growth in the 
area. The state estimated that 
within the next 20 year, the 
traffic count on Highway 54 
through Osage Beach will in-
crease from its current 40,000 
vehicles per day to more than 
70,000.

If approved, this would 
be the fourth TIF granted by 
the city. Previously, the board 
of aldermen gave the nod to 
TIFs for Prewitt’s Point shop-

ping mall; the John Q. Ham-
mons project, Chateau on the 
Lake; and Dierbergs Lakev-
iew Pointe. 

In the meantime, on No-
vember 1, after this issue 
of the “Lake of the Ozarks 
Business Journal” went to 
press, Wehrenberg was set 
to open its Eagles’ Landing 
8 Ciné, which features eight 
digital movie screens includ-
ing three state-of-the-art 3D 
digital auditoriums. All audi-
toriums will include stadium 
luxury, rocking and snuggle-
seating; an expanded conces-
sion stand and a self-service 
soda fountain.

November 1 was also the 
opening date set for Dick’s 
Sporting Goods in Dierbergs 
Lakeview Pointe. In a pre-
pared release, Lauren Hobart, 
senior vice president and 
chief marketing officer for 
the nation’s largest full-line 
sporting goods retailer, said 
they were looking forward 
to opening the new store, 
becoming part of the Lake 
community and providing 
residents the equipment they 
need to excel.

In October, Andy Pre-
witt of RIS Inc. announced 
that Buffalo Wild Wings had 
signed a contract and was 
beginning construction on 
a 7,000-square-foot building 
next to CVS Pharmacy in Ea-
gles’ Landing.

Osage Beach City Planner 
Cary Patterson said a new res-
taurant would soon be com-
ing to the building formerly 
occupied by Biggies, across 
from Dierbergs.

Two new restaurants are 
also in the process of open-
ing on the Bagnell Dam Strip 
and the city of Lake Ozark is 
working closely with a devel-
oper that is looking at unde-
veloped ground. 

Developer Kent Nixon 
promised his new commer-
cial development featuring 
hotels, restaurants and shop-
ping will be a “hot spot” at the 
Lake, boosting economic de-
velopment and providing ad-
ditional full-time jobs for the 
community.

The developer’s website has 
a rendering at this location. 
http://w w w.joerlinggroup.
com/article.php?ID=310

The Lake Area Chamber 
of Commerce announces the 
winners of the 2013 Communi-
ty Awards, presented on Thurs-
day, Oct 10 at the Lodge of Four 
Seasons during the Lake Area 
Chamber Annual Fall Dinner.  

Four prestigious awards 
were given throughout the 
evening in the following cat-
egories:  Non-Profit of the Year, 
Small Business of the Year, 
Large Business of the Year and 
Distinguished Citizen.  Recipi-
ents of the awards were nomi-
nated by their peers during a 
month-long nomination pro-
cess.     

The first award of the night 
was presented to the Non-Profit 

of the Year; the award went 
to Lake Ozark Day Break Ro-
tary.  The second award of the 
evening was presented to the 
Small Business of the Year; Page 
Stores, LCC.  The award for 
Large Business of the Year was 
presented to Hy-Vee.  The Dis-
tinguished Citizen award was 
the last award presented and 
went to Joe Roeger.  Recipients 
of the awards were nominated 
by their peers.    

Another award presented 
that evening went to Alan Sulli-
van for his dedication as Chair-
man to the Magic Dragon Street 
Meet Nationals.  The Lake Area 
Chamber wishes to congratu-
late all award recipients and to 

thank all sponsors and guests 
who made the night possible.  

Pictured are Lake Area 
Chamber board president Joe 
Loth, Central Bank of Lake of 
the Ozarks (at left) and Wen-
dy White, chamber director 
(at right) with: Alan Sullivan, 
Ameren Missouri (recognized 
for serving as Magic Dragon 
chairman for the past nine 
years); Cindy Streed, Lake 
Ozark Daybreak Rotary (Non-
Profit of the Year); Mike Page, 
Page LLC (Small Business of 
the Year); Jodi Weeber, Hy-Vee 
(Large Business of the Year); Joe 
Roeger, First Title Insurance 
(Distinguished Citizen of the 
Year).

Prestigious Community Awards  
Presented by the Lake Area Chamber

Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks
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Maximizing Your Potential
with Michael McIntosh of Lake 
Sport and Sprine Rehab 

What Is A Physical 
Therapist?

When asked what functions a phy-
sician serves, most people can likely 
provide a variety of fairly accurate 
answers. The same is probably true 
about nurses, dentists and personal 
trainers. However, ask the same ques-
tions about a physical therapist (PT) 
and you might get a very different set 
of answers. Even people who have 
had physical therapy may not have 
an accurate idea of what a PT knows 
or what functions they perform in the 
health care system.

According to the American Physi-
cal Therapy Association, in the United 
States in 2007 48.8 percent of practic-
ing PTs had a master’s degree, 45.7 
percent a bachelor’s degree and 4 per-
cent a doctoral degree. All PTs have a 
bachelor’s degree prior to entering 
the graduate-level program specifi c to 
physical therapy. However, there are 
no longer any educational programs 
offering a bachelor’s degree in physi-
cal therapy. All educational programs 
now offer master’s degrees and many 
have progressed to the doctoral level. 
The primary motivation for education-
al institutions to increase the level of 
degree offered is the large volume of 
material that must be learned and the 
depth of knowledge needed to be a 
practicing physical therapist.

Through all of this, PTs learn how 
to evaluate patients with all types of 
diagnoses. For example, strokes and 
other neurological disorders, devel-
opmental disorders like cerebral palsy 
and orthopedic disorders like back pain 
and knee pain all require their own set 
of techniques and knowledge. Accord-
ing to the APTA, PTs “are health care 
professionals who diagnose and treat 
individuals of all ages, from newborns 
to the very oldest, who have medi-
cal problems or other health-related 
conditions that limit their abilities to 
move and perform functional activities 
in their daily lives.” PTs are experts in 
body movement and all the factors 
that effect movement. They are also 
specialists in exercise and all the limi-
tations that can occur due to setbacks 
like heart problems, diabetes, joint 
injuries, strength or deconditioning. 
PTs have knowledge in the use and 
prescription of adaptive equipment 
like wheelchairs, crutches, braces and 

shoe orthotics.
On a practical level, a PT would be 

a good choice if you suffer from back 
pain, shoulder pain, muscle tension 
headaches, diabetes, a stroke or just 
want to begin an exercise program 
safely. Due to their deep understand-
ing of how the body moves and func-
tions normally, a PT will take your 
individual body’s status into account 
when determining what treatment 
would be best. PTs examine each 
individual and develop a plan using 
treatment techniques to promote the 
ability to move, reduce pain, restore 
function and prevent disability.

The profession has been growing 
steadily over the last 20 years. Increas-
es in the demand for therapists and 
the number of clinicians have led to 
improvements in academic and clini-
cal education. However, the growth 
and development of the profession 
has not been accompanied by public 
awareness. During this time of rapidly 
rising rates of diabetes, joint replace-
ments and back pain investigating 
the services of a PT would likely be 
an appropriate option for many. As 
with many professional choices, it is 
important to choose a PT that fi ts your 
needs. Many specialize in certain ar-
eas, like sports, pediatrics, geriatrics or 
neurology. If you need to fi nd a PT in 
your area or would like further infor-
mation on the types of offerings PTs 
can provide, log on apta.org.

Michael McIntosh is the clinic di-
rector of Osage Beach Lake Sport & 
Spine Rehab and offers outpatient re-
habilitation, MedEx, work condition-
ing, work hardening, and functional 
capacity evaluations. You can reach 
them at 573-693-9128 or visit their 
offi ce at 5780 Hwy 54, Suite 220, 
Osage Beach.

Michael McIntosh, PT, MBA, CFCE

 

5780 Osage Beach Parkway
Suite 220 - Osage Beach, MO 

LAKE SPORT
& SPINE REHAB
LAKE SPORT
& SPINE REHAB

-JESSICA CHANEY, PT, DPT

YOU HAVE A CHOICE!
Sport & Spine Rehabilitation is a physical therapy company with locations 
throughout the central Missouri and St. Louis regions.  We currently have 
locations in Columbia, Mexico, Jefferson City, Moberly, Osage Beach, 
Brentwood, Crestwood, and Mid County.  We provide comprehensive 
physical, industrial, and sports rehabilitation for patients with a variety 
of joint and muscle issues. Post-surgical rehabilitation, chronic pain 
management, balance impairments, and patient education programs are 
just some of the many services we offer. We are unaffi liated with any other 
healthcare organizations. Therefore, we rely on patient satisfaction to stay 
competitive in the industry. 

You Have A Choice
• Non-Surgical Care • Industrial Rehabilitation 

• Sports Injury Management • Post-Surgical Care
• Balance & Vestibular Rehabilitation

Lake business community 
grows again

ping mall; the John Q. Ham-
mons project, Chateau on the 
Lake; and Dierbergs Lakev-
iew Pointe. 

In the meantime, on No-
vember 1, after this issue 
of the “Lake of the Ozarks 
Business Journal” went to 
press, Wehrenberg was set 
to open its Eagles’ Landing 
8 Ciné, which features eight 
digital movie screens includ-
ing three state-of-the-art 3D 
digital auditoriums. All audi-
toriums will include stadium 
luxury, rocking and snuggle-
seating; an expanded conces-
sion stand and a self-service 
soda fountain.

November 1 was also the 
opening date set for Dick’s 
Sporting Goods in Dierbergs 
Lakeview Pointe. In a pre-
pared release, Lauren Hobart, 
senior vice president and 
chief marketing officer for 
the nation’s largest full-line 
sporting goods retailer, said 
they were looking forward 
to opening the new store, 
becoming part of the Lake 
community and providing 
residents the equipment they 
need to excel.

In October, Andy Pre-
witt of RIS Inc. announced 
that Buffalo Wild Wings had 
signed a contract and was 
beginning construction on 
a 7,000-square-foot building 
next to CVS Pharmacy in Ea-
gles’ Landing.

Osage Beach City Planner 
Cary Patterson said a new res-
taurant would soon be com-
ing to the building formerly 
occupied by Biggies, across 
from Dierbergs.

Two new restaurants are 
also in the process of open-
ing on the Bagnell Dam Strip 
and the city of Lake Ozark is 
working closely with a devel-
oper that is looking at unde-
veloped ground. 

Developer Kent Nixon 
promised his new commer-
cial development featuring 
hotels, restaurants and shop-
ping will be a “hot spot” at the 
Lake, boosting economic de-
velopment and providing ad-
ditional full-time jobs for the 
community.

The developer’s website has 
a rendering at this location. 
http://w w w.joerlinggroup.
com/article.php?ID=310
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Seminar focuses on business opportunities for women
By Nancy Zoellner-Hogland

In a continued attempt to 
spur new business growth in 
the Lake area, Central Ozarks 
Development will be hosting a 
Women Owned Business Semi-
nar.

The panel discussion is set 
for 6 to 8 p.m., Tuesday, No-
vember 12 at the Inn of Grand 
Glaize. It is free and open to the 
public – and even men can at-
tend.

“Because of the state of 
the economy, there’s been a 
real hesitation for people to 
start new businesses at the 
Lake. We’re trying to encour-
age people to taking that step 
by holding workshops that 
target different groups. A few 
months ago we held a fran-
chise workshop that encour-
aged three different people to 
look into that opportunity. At 
November’s workshop we’ll 
have women from a variety of 
businesses sharing informa-
tion about their experiences,” 
explained Linda Conner, the 
executive director of the Lake 
of the Ozarks Council of Local 
Governments, which serves 

as the umbrella for Central 
Ozarks Development.

The list of speakers includes 
Stephanie Isaacson, owner 
of New Horizons LLC, an en-
gineering firm offering envi-
ronmental solutions; Theresa 
Sapp, owner of Legend Land 
Services, a title company in 
Lake Ozark; Geniece Taylor, 
owner of Golden Door Motel 
in Osage Beach; Kim Spangler, 
founder and CEO of Woman 
2 Woman, a faith-based non-
profit organization dedicated 
to mentoring, training and 
coaching women in the work-
force; and Judy Meyers, a vol-
unteer counselor with SCORE, 
which provides free, confiden-
tial business counseling and 
mentoring tailored to meet the 
needs of businesses in a seven-
county area surrounding the 
Lake.

Conner said the female en-
trepreneurs will be talking 
about their businesses – shar-
ing information on how they 
got started, talking about some 
of the challenges they face, and 
also sharing some of the great-
est rewards of owning their 

own businesses.
“Those types of things. We 

asked Kim to come and talk 
about her not-for-profit busi-
ness to get women to ‘think 
outside the box.’ Then Judy will 

be discussing how SCORE can 
help make dreams of owning 
your own business come true! 
Clayton Rogers with Heritage 
Bank will also be there to dis-
cuss the SBA 504 loan program. 
It will be a full seminar,” she 
promised.

For more information, call 
573-346-5692.

Central Ozarks Develop-
ment, Inc., established in 1983 
as a Certified Development 
Company (CDC), is a non-profit 
corporation certified and regu-
lated by the U.S. Small Business 
Administration and designed 
to work with participating 
lenders to provide financing to 
small businesses. Conner said 
the board is composed of busi-
ness owners, community lead-
ers and government represen-
tatives who are able to review 
business plans before they’re 

submitted to the SBA to real-
istically assess the proposed 
businesses and then help re-
fine those plans.

The CDC 504 loan program 
can be used to purchase real 
estate and equipment needed 
to start a business. To be eli-
gible, the business must be a 
for-profit business; it must be 
located in Missouri and it must 
have less than $15 million of 
net worth.

The SBA’s Office of Wom-
en’s Business Ownership sup-
ports women entrepreneurs 
through a number of programs 
that provide business train-
ing and counseling, access to 
credit and capital, and market-
ing opportunities, including 
federal contracts. In 2012, the 
SBA backed nearly 8,500 loans 
worth about $2.5 billion to 
women entrepreneurs.

CD Rates
12 Months 0.75 (0.75 APY)*
18 Months 0.80 (0.80 APY)*
24 Months 0.85 (0.85 APY)*
30 Months 0.85 (0.85 APY)*
36 Months 1.25 (1.25 APY)*
48 Months 1.45 (1.46 APY)*
60 Months 1.75 (1.76 APY)*

Contact our New Account 
Representative to � nd out 
how to increase your rate!

573-348-2265

Member FDIC 
Deposits Insured 

up to $250,000

Located at the entrance of the Osage Village Outlet Mall
4558 Osage Beach Parkway, Suite 100 Osage Beach, MO 65065

*Annual Percentage Yield assumes quarterly 
compounding. Substantial penalty for early 

withdrawal. $2,000 minimum opening 
balance. � is o� er can expire at any time.
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Building an effective 
web presence
with Mike Waggett, 
MSW Interactive Designs LLC

Hummingbird – 
Google’s new
search algorithm

Yep, Google has done it again.  
On the 15th anniversary date of 
the company, the world’s most 
used search engine announced 
a new ranking algorithm called 
“Hummingbird.”  It is designed to 
give users faster query results and it 
is focused on what the user actually 
wants versus individual search terms.  

According to Google, this is the 
most dramatic algorithm change since 
2001 and is a complete replacement 
of the old algorithm.

So what does that mean for 
your business?  It means that if 
you are not creating original, deep, 
subject-relevant content often for 
your website and your social media 
channels, you may be falling behind.  
The Hummingbird algorithm no 
longer uses the brute force approach 
of looking at each individual keyword 
in a Google search. Instead it looks at 
the query as a whole to process the 
meaning behind it.

Hummingbird considers over 200 
signals when determining a rank for a 
website. Traditional SEO practices are 
not necessarily dead … they are just 
not as relevant with this algorithm.  
Building a trustworthy social media 
sphere that has hundreds (if not 
thousands) of fans and followers who 
interact with your content will allow 
Google’s Hummingbird algorithm 
to better see your site and rank it 
appropriately for terms related to your 
business.

Here is an example.  With the old 
Google algorithm, if you searched for 
a long tail term like “who is the best 
realtor at the Lake of the Ozarks”, 
Google would look at each individual 
word in the string and factor in its 
relevancy with content, links, and 
meta-tags on websites to the return 
the results.  As its being described, 
with Hummingbird, Google attempts 
to fi nd the most relevant result to the 
entire question by looking at content 
on websites along with associated 
social channels and signals to indicate 
which sites refl ect the best answer to 
this question.  

The Hummingbird algorithm is 
also geared toward displaying more 
relevant results to mobile users. 63% 

of all adult cell phone owners use 
their phone regularly to go online 
(according to socialmediatoday.com).  
If you don’t already have a mobile 
website, it may be time to consider 
one!

This algorithm change may not 
affect some businesses.  If your 
website was already ranking poorly, 
you probably will not see a change.  
If your website was ranking well and 
you do see a drop in your traffi c as 
a result of the algorithm change, talk 
with your webmaster.  It may be time 
for your business to develop a better 
social media and content strategy for 
your online presence.

Information on the Hummingbird 
algorithm is trickling out every day. As 
more information becomes available 
we will share it in this column. 

Information on Google 
Hummingbird algorithm gathered 
from: http://searchengineland.com/
google-hummingbird-172816
h t t p : / / w w w . w i r e d . c o m /
i n s i g h t s / 2 0 1 3 / 1 0 / g o o g l e -
hummingbird-where-no-search-has-
gone-before/
h t tp : / / soc ia lmed ia today.com/
leaderswest/1820906/what-google-
hummingbird-does-infographic
For questions about this topic, or 
any other website or social media 
questions, please give us a call!
.
Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook: http://Facebook.com/
putthewebtowork
Blog: http://put-the-web-to-work.
blogspot.com Mike Waggett, MSW 
Interactive Designs LLC ~ We put the 
web to work for you! 573-552-8403
www.PutTheWebToWork.com

Mike Waggett 

Brad Krantz
Krantz Insurance Group 2820 Bagnell Dam Blvd,  Suite 5B
Lake Ozark, MO 65049 • Offi ce: (573) 964-6860 • Cell: (573) 216-2297

www.krantzinsurance.com
AUTO • HOME • BUSINESS • LIFE

Contact us today for a free, 
no obligation review of your 
Business Insurance.

continued from page 7
building. It was wild,” she said.

According to Cindy Leigh, 
Human Resources generalist, 
the list of damages includes the 
pond dam, the parking lot be-
low the dam, the baseball fields, 
the concession stand and its 
contents, the irrigation system, 
three vehicles, a tractor, the Jon 
boat and multiple items such as 
picnic tables, soccer goals, fenc-
ing, soccer nets and trash bar-
rels.

Viselli said the city’s insur-
ance will cover not only the lost 
and damaged items but also 
maintenance shop clean up, lost 
income and the cost of moving 
the fall festival expenses. How-
ever, it won’t cover the pond dam, 
parking lot, debris removal, and 
laser grading for baseball fields.

That’s where FEMA will come 
in. Any funds approved by FEMA 
will require the City to match 25 
percent.  

According to Gov. Jay Nixon’s 
office, the federal government 
approved public assistance to 
the tune of $18 million to cover 
damage in18 Missouri counties. 
While reports vary, estimates of 

rainfall range from 9 to 13 inches 
in a 24-hour period.

Viselli said Camden County 
wasn’t included in the original 
declaration but thanks to the 
efforts of Franken, it was soon 
added to the list.

“I’m not sure why we weren’t 
originally included. We all went 
out and did different assess-
ments and knew we were eli-
gible so I got on the phone with 
Senator Roy Blunt, Congressman 
Blain Luetkemeyer and Con-
gresswoman Vicky Hartzler and 
they all worked together to take 
care of it,” Franken said.

The Aug. 6 storms, which 

produced about eight to nine 
inches of rain in the Lake Area, 
wreaked havoc on the park’s 
many amenities and forced the 
City of Osage Beach to close the 
park Aug. 7 until further notice. 
Willey said the park’s seven-
acre pond had reached its top 
elevation and overflowed. Ev-
erything that had drained into it 
came down the hillside, and logs 
lodged themselves underneath 
pavement of parts of the flooded 
parking lot. 

City officials said they hope to 
get the park open by next spring 
– but that was based on good 
weather through the winter.

FEMA to aid in repairs

FEMA's Urban Search and Rescue (USAR) conduct door to door 
checks in flood-damaged left hand canyon near Boulder, CO.  
Photo by Michael Rieger/FEMA 
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Sponsor was Yacht Club Pow-
ersports.

#1 Congratulations to Ruth 
Roorda, Four Seasons’s Real Es-
tate, for winning the Sea Scooter 
from Yacht Club Powersports 
last night at the Business Journal 
Social!

#2 Jan & Jim Tatangelo- Ro-
ca’s on the Square, Versailles

#3 YACHT CLUB POWERS-
PORTS CREW

#4 Carey Wooldridge-General 
Manager Yacht Club Powers-
ports displays the new PWC. 
$100.00 from every sale during 
August went to Breast Cancer 
Research.

21 3

4

Business Journal Social Event Photos

JEWELRY AND PAWN

115 S. Main Ste. C
Laurie MO 65038
573-207-0708

4344 Osage Beach Pkwy.
Osage Beach MO 65065
573-693-9599

ALWAYS BUYING GOLD 
& SILVER

TOP PRICES PAID

RINGS • WATCHES
STEREOS

GUNS AND AMMO
COMPUTERS
 MUCH MORE

2 LAKE LOCATIONS 
TO SERVE YOU!

West-
Lake

East-
Lake

6656 Highway 54 - Osage Beach
(573) 348-9002 • hmi� replaceshop.com

Toll Free 800-401-2623

1744 N Deffer Dr, Nixa, MO
700C West 2nd Rolla, MO

Wood-Burning, Pellet Burning, Gas and Electric 
Fireplaces, Furnaces and Accessories

Save up to
$400

And Get a 
$300 

Federal
Tax Credit!

FALL SAVINGS 
EVENT UNDERWAY!

Photos by Rita Rose Event Photography.
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JEWELRY AND PAWN

115 S. Main Ste. C
Laurie MO 65038
573-207-0708

4344 Osage Beach Pkwy.
Osage Beach MO 65065
573-693-9599

ALWAYS BUYING GOLD 
& SILVER

TOP PRICES PAID

RINGS • WATCHES
STEREOS

GUNS AND AMMO
COMPUTERS
 MUCH MORE

2 LAKE LOCATIONS 
TO SERVE YOU!

West-
Lake

East-
Lake

A Benefit Sponsored by the 
Christmas for Kids Committee, 

Ozark Coast Kiwanis Club, 
and Lake Area Businesses.

 

$15.00/Person Donation
Plus a NEW Unwrapped Toy

Entertainment TBA

Country Club Hotel & Spa

$450.00 Table Sponsor 
Includes ten admission/drink tickets 

and entry to exclusive VIP Party

For Reservations, Sponsorships, or More Information contact: Missy Martinette 365-2288, John Duba 692-0135, Katie Karr 216-4247  
Child Assistance: call Gayle Repetto 216-4051

Sunday, December 8, 2013
6pm-VIP Party

 Featured Entertainer: Michael V
7pm-General Admission

Thank You to Our
Corporate Sponsors:

• Hors d’oeuvres • Cash Bar • Silent Auction • Entertainment•

($35/person donation for those attending without a toy)

All proceeds benefit underprivileged children in the Lake Area and CADV, Wonderland Camp, Hope House, 
Big Bro./Big Sis., Lake Regional Pediatrics, YMCA, Share the Harvest Food Pantry & Kid’s Harbor.

Must be 21 to enter. 

AT&T Celebrates 4G LTE Launch at the Lake of the Ozarks
AT&T and the Camdenton Area Chamber of Commerce held a ribbon-
cutting to celebrate the launch of AT&T’s 4G LTE network in the Lake 
of the Ozarks, which includes the communities of Camdenton, Eldon, 
Gravois Mills, Lake Ozark, Laurie, Linn Creek, Osage Beach, Sunrise 
Beach and Versailles. AT&T’s 4G LTE network allows customers to 
stream, download, upload and game faster than ever before on the 
latest smartphones, tablets and other devices.
Back row [L/R] Tom Smith, American Sun Control; Doug Horman and 
Amy Hadfield, First National Bank; John McNabb, Mayor; Brenda Col-
ter, City Administrator; Laura Wright, Police Chief; Diane Franklin, 
State Representative; Pat Thurston, Manpower;  Charli Allee; First 
National Bank; Trish Creach, Executive Director, Camdenton Chamber 
of Commerce; Corey Leuwerke, Lake Aviation;  Front row [L/R] Mike 
Hayes; Christian Dassrath [with scissors]; Don VanHise; Jerry Hull, 
AT&T Representatives.

TOLL FREE REQUEST LINE 1-800-833-9211

Classic hits from the 60’s, 

70’s and 80’s!
It’s the music you

loved then and love now!

www.Mix927.com  
www.Cool1027.com

www.LakeRadio.com

Today’s Country and Your All Time Favorites!

News - Sports - Information and more!

TOLL FREE REQUEST LINE 1-800-251-5795

Listen to the  
Big Show on 

Mix 92.7
Weekdays 
6 - 10 am!

TOLL FREE REQUEST LINE  1-800-613-9993

Listen Live Anytime!
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WATER SKIING AT LAKE OZARK
According to an early issue 

of the Vacation News, which 
was established around 1947 
by Dwight Jones of Eldon, Mis-
souri, water skiing was fi rst or-
ganized as a performance club 
at Lake of the Ozarks in1954. 
The early performances were 
staged near the west end of Ba-
gnell Dam. By 1959 the Lake of 
the Ozarks Water Ski Club had 
become offi cial with Larry Fry, 
president; John Pilkington, 
vice-president; Judy Haage, 
Secretary; and Sharon Sut-
ton, Treasurer. Directors were 
Earl McCormick, Harold Pilk-
ington and Dick Jasinsky who 
were the owners of various 
businesses in Lake Ozark and 
nearby.

Out of this came the profes-
sional water skiing produc-
tion known as the Ozark Water 
Ski Pageant later called the 
Ozark Water Ski Thrill Show 
produced by Tex Bemis and 
performed in Paradise Cove, 
the east branch of Jennings 
Branch Cove.   The “Thrill 
Show” was in full seasonal op-
eration by the 1960s and would 

be in production for more than 
25 years.

The classic pyramid act 
of the Ozark Water Ski Thrill 

Show, shown in the photo 
that accompanies this article 
(courtesy of the late Sylvia 
Brinkman/Slone), Larry Fry 

serves as the male anchor and 
center for the four young la-
dies. Left to right on the bot-
tom row is Cookie Clayton, 
Larry Fry and Sharon Sutton. 
On the top row left to right is 
Ruth (Skeeter) Payne and Jane 
Fry.  

In ski tournaments spon-
sored by the Lake of the 
Ozarks Water Ski Club be-
fore the troupe began stag-
ing professional commercial 
performances, club skiing 
tournaments were open to all 
skiers.  Competitions charged 
an entry fee of $3.00 and the 
judges were from the club. 
John Pilkington, who owned 
Pilkington’s Lake Ozark Sup-
ply Store on the Bagnell Dam 
Strip,  served as mail central. 
Skiing tournaments included 
slalom riding, trick riding and 
jumping. �

This historical sketch is from 
the collection of H. Dwight 
Weaver. He is the author of six 
books on the history of Lake of 
the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-
ca, Osage Beach – is now locally 

available and is a pictorial his-
tory of Osage Beach from 1880 
to 1980. 

Weaver’s book “A Pictorial 
Guide to Ha Ha Tonka State 
Park” contains more than 300 
photos of the park, which in-
clude all of the park’s signifi -
cant natural and man-made 
features along its trails and 
boardwalks.

Contact him at: dwight-
weaver@charter.net or call 
573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more 
information 
or to pur-
chase one of 
his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

continued from page 1
∙High deductibles will be a 

thing of the past. The law al-
lows a maximum out-of-pocket 
expense of $6,350 per person. 

∙Annual limits on payouts by 
insurance companies are pro-
hibited.

∙Adults can no longer be de-
nied coverage because of pre-
existing conditions.

∙Women purchasing indi-
vidual insurance will gain cov-
erage for maternity services.

∙Insurance companies in 
the individual and small group 
markets will no longer be per-
mitted to charge higher rates 
due to gender or health status.

∙Insurers will be prohibited 
from dropping or limiting cov-
erage because an individual 
chooses to participate in a clin-
ical trial that treats cancer or 
other life-threatening diseases.

Brown said because insur-
ance companies will have to 
recoup those costs, premiums 
will be increased. An “aver-
age” policy for a non-smoking 
couple in their 60s that previ-
ously carried a $10,000 deduct-
ible and cost between $500 and 

$600 per month will likely run 
$600 to $700 per month – per 
person – after January 1.

“Policies that have these 
big deductibles will have to be 
rewritten and when they are, 
people are going to be in for a 
big shock when they see their 
new premiums,” she said.
The New Year brings a couple 
other changes as well.

Under the Individual Man-
date, those that go without 
health care for more than three 
months during 2014, and all 
coming years, will be hit with 
penalties unless they are eli-
gible for an exemption. Brown 
said she doesn’t know if the 
problems with the website will 
result in a delay of that Individ-
ual Mandate Penalty.

“They originally set a cut-
off date of December 15 to give 
them time to process all the 
applications and get the insur-
ance ID cards out by January 
1, but I don’t see how they can 
stick to that if people can’t even 
get online to sign up,” she said.

Although many are report-
ing that the White House has 
granted a six-week extension, 

that isn’t correct. That deadline 
has always been set at March 
31. In late October, the White 
House released a prepared 
statement that read:

“In the Marketplaces, you 
have to sign up by the 15th of a 
given month in order for health 
insurance to start on the first 
day of the next month. As a re-
sult, some have asked whether 
consumers could face a tax 
penalty if they don’t enroll in 
coverage by Feb. 15th of next 
year.  This is not the case.  If 
you sign up for insurance by 
the end of March, you will not 
face a penalty.”
The consequences for violating 
the law

According to the Kaiser 
Family Foundation (KFF), the 
minimum penalty charged in 
2014 will be $95 per uninsured 
adult and $47.50 per uninsured 
child or one percent of the 
family’s income, whichever is 
greater. However, penalties in-
crease annually through 2016 
when they will be as much as 
$695 per adult and $347 per 
child (up to $2,085 for a fam-
ily) or 2.5 percent of family in-

come, whichever is greater. If 
any penalties are owed, the IRS 
will subtract that amount out 
of any refund owed. Those who 
don’t get refunds or who owe 
more than they are getting will 
be expected to mail a check or 
pay electronically. 

The ACA also changed eligi-
bility requirements for Medic-
aid. Under the new guidelines, 
those who earn less than 138 
percent of the poverty level – 
approximately $14,000 for an 
individual and $29,000 for a 
family of four – will be eligible 
in 2014. States will receive 100 
percent federal funding for the 
first three years to support this 
expanded coverage, phasing to 
90 percent federal funding in 
subsequent years. 

However, a Supreme Court 
ruling allowed states to opt 
out of the expansion and Mis-
souri was one of the 25 states 
that chose that route. KFF sta-
tistics show nearly 5 million 
poor uninsured adults living 
in those 25 states will make too 
much money to be eligible for 
Medicaid but they’ll be below 
the lower limit for Marketplace 
premium tax credits. Health-
care.org states 13 percent of 
Missourians lack healthcare.

Who’s eligible?
To determine if you qualify 

for a health insurance subsidy, 
visit www.kff.org. 

Plug your zip code, income, 
family size, age, and tobacco 
usage into the Kaiser Family 
Foundation’s subsidy calcula-
tor to get a rough estimate of 
how the Affordable Care Act 
might impact you financially.

According to the 2010 Cen-
sus, the median household 
income in Camden County 
is $44,617. Using that figure, 
based on the median age for 
a male – 48 – and the median 
age for a female – 49 – with no 
children, the health insurance 
premium in 2014 (for a silver 
plan, before tax credit) would 
be $8,470 per year. The fam-
ily would qualify for a govern-
ment tax credit subsidy of up 
to $4,391 per year, which would 
cover 52 percent of the overall 
premium, resulting in a premi-
um out-of-pocket cost of $4,079 
per year.

The lower-level “bronze” 
plans have smaller premiums, 
but consumers will pay higher 
cost-sharing percentages and 
the “gold” plans have larger 
premiums but smaller cost-
sharing requirements.

Glitches continue in Obamacare
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Go to www.lakewinlectric.com

COMMERCIAL
RESIDENTIAL

• LIGHTING • WIRE
• WEATHERPROOF DOCK SUPPLIES

• ELECTRIC SUPPLIES

482 Business Park Road, Linn Creek, MO 65052
573-317-0420 • 573-317-0472 fax  • 573-216-4206 cell

Go to www.lakewinlectric.com

COMMERCIAL
RESIDENTIAL

  573.317.0420

• LIGHTING 
• WIRE
• WEATHERPROOF 
  DOCK SUPPLIES

ELECTRICAL
SUPPLIES

482 Business Park Road, Linn Creek, MO 65052 573-317-0472 fax • 573-216-4206 cell

Market Notes
A few months ago I touched 

on the activity on Osage Beach’s 
Grand Glaize west end. Here’s an 
update on a couple of items I had 
discussed. 

The new owner/developers 
of The Hamptons on the Lake 
Condominium development have 
fi nalized their purchase. They are 
experiencing very good activ-
ity with several sales already in 
place and requests for units in 
future buildings. They are in the 
process of planning the next 
building. The developers have a 
long successful track record on 
projects in other areas including 
Branson.

The Towne Harbour Enter-
tainment and Hospitality District 
project has been receiving a lot 
of press and its developers are 
poised to move forward as well. 
This development will be located 
in part on the former Kalfran 
Lodge property and will bring a 
variety of retail and commercial 
venues.

We continue to see a slight 
increase in lot sales. There have 
been a total of 57 lakefront lot 
sales closed as of October 15th. 
Prices have ranged from $4,900 
to $470,000 with a median price 
of $68,000. Camden County 
new home building permits to-
taled 32 at the end of July, this 
compares favorably against the 
previous three years totals for all 
12 months at 47 in 2012, 34 in 
2011 and 44 in 2010.

Total number of properties 
sold in 2013 has risen 13% over 
2012 and the average sales price 
has increased by 6.6%. 

Several new businesses have 

opened recently including Dick’s 
Sporting Good and the new 
Eagles Landing 8 Cine and I am 
hearing reports of other national 
franchises making commitments 
here at the lake. Several of my 
investment clientele are also re-
viewing demographics to deter-
mine whether to move forward in 
expanding their businesses to the 
Lake of the Ozarks area.

Data has been obtained from 
the Lake of the Ozarks MLS 
based on all property type sales 
over the time frame from January 
1, 2004 to October 28, 2013 and 
all other times represented in the 
data.

This just a summary of sales 
here at the lake. If you would 
like a detailed sales report and 
value for your specifi c property 
type or neighborhood, or would 
like information on the best buys 
at the lake, contact C. Michael 
Elliott & Associates at 866.Your.
Lake or cme@yourlake.com. You 
can view thousands of lake area 
listings with photos and virtual 
tours at www.YourLake.com. You 
can also log your opinions on 
Michael’s real estate blog, www.
AsTheLakeChurns.com

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

State Farm, Bloomington, IL

We all feel the same commitment to care for our 
families. Helping you meet your insurance needs 
is part of my commitment to you. Like a good 
neighbor, State Farm is there.® 
CALL ME TODAY.

Family is 
why we 
do it all.

0907504 

Malcolm Decker, Agent
1179 E Highway 54

Camdenton, MO 65020
Bus: 573-346-5920

mac.decker.le2o@statefarm.com



Lake of the Ozarks Business JournalNovember, 2013Page 24

The Lake Area Chamber recently held a ribbon cutting for Alterations 
by Valentina. Alterations by Valentina is open from 9am to 5pm, Tues-
day through Fridays, and 9am to noon on Saturdays. Contact Valentina 
at (573)348-2817. Pictured from left to right: Front Row: Ron Schmidt, 
CAV; Bert & Valentina Ehling, Owners of Alterations by Valentina; Joni 
Walden, Blinds & More; Jennifer Betherum, Lake Regional Health Sys-
tem; Marge & Al Hanson, CAV; Jean Brazill, CAV; Jackie Daves, CAV; 
Paul Brazill, CAV; Ed Daves, CAV. Back Row: Win Ehling, Ken Stites, Bob 
Russell, architect.

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing the pho-

tographs and your information in Word (.doc) files for  
publication consideration!
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olden Rule Insurance Agency

 

4065 Osage Beach Parkway Osage Beach, MO 
573-348-1731  www.goldenruleinsurance.com

Services Provided Include:
Boat Dealers     Boat Repair     Marinas       Boats     PWC     Docks    

Providing a full-time staff located here at The Lake to 
serve all your personal and commercial needs.

A Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

Q & A on IRAs
At the end of Q1 of 2013, to-

tal retirement assets in the U.S. 
reached $20.8 trillion. IRAs had a 
27.4% market share of the total, 
estimated at $5.7 trillion. Most re-
tirement capital is being managed 
by institutional professionals, but 
not so the IRAs. Accordingly, there 
are a great many possibilities for 
missteps. 

Failed Roth Conversion of 
RMD

Q. I’m 73, so I have to take 
required minimum distributions 
(RMDs) from my $1 million IRA. 
Consequently, I transferred the full 
balance to a Roth IRA, and paid the 
taxes from my taxable portfolio. Any 
problems with that?

A. You can’t convert an RMD to 
a Roth IRA. In your case, the RMD 
comes to about $40,485. The good 
news is that you will be deemed to 
have taken the RMD, so there’s no 
50% penalty for not taking it. The 
bad news is you’ve made an excess 
contribution to your Roth IRA of 
$40,485. There is a 6% excise tax 
penalty imposed on the excess con-
tribution. Cure the problem with a 
corrective distribution of the excess 
amount.

Missed the 60-day Deadline
Q. I received a retirement plan 

distribution which I meant to roll 
over to an IRA, but not within 60 
days. What can I do now?

A. Try a trustee-to-trustee trans-
fer. If the distribution check is made 
out to the recipient plan, instead of 
to you, this may still be a trustee-to-
trustee transfer. Such a check may 
be delivered to the payee plan af-
ter the 60-day deadline has passed, 
even after the death of the partici-
pant. The next question is whether 
an exception to the 60-day rule 
might apply. Exceptions:

-First-time homebuyer.  If your 
withdrawal was a “fi rst-time home-
buyer” distribution and there is a 
delay or cancellation of the pur-
chase or construction of the home, 
the amount withdrawn may be re-
contributed back into the IRA with-
out penalty within 120 days.

-Disaster-based extensions.  If a 
federal disaster has been declared 
in your area, the IRS may issue a 
pronouncement on the availability 
of automatic extensions for various 
fi lings.

-Financial institution errors. If 
you took action within 60 days, but 
the deposit to the IRA happened af-
ter 60 days solely due to an error 
by your fi nancial institution, you 
can get an automatic waiver of the 
60-day rule. Ensure the funds are 
deposited in the eligible plan within 
a year of the original distribution.

-Frozen deposits. If a bank be-
comes insolvent, so that a par-
ticipant can’t get the money out in 
time to meet the 60-day rule, the 
rule is suspended. The time during 
which the money has been frozen 
doesn’t count toward the 60 days, 
and the participant has 10 days af-
ter the assets are unfrozen to com-
plete the rollover.

Are you facing what could be a 
complicated fi nancial issue? We’re 
here to help! Trenny Garrett is Senior 
Vice President at Central Trust & In-
vestment Company, Lake Ozark. You 
can contact her at 573-302-2474 or 
visit www.centrustco.com. Central 
Trust & Investment Company is affi li-
ated with Central Bank of Lake of the 

Ozarks.
Products and services offered by 

Central Trust & Investment Compa-
ny are not insured by the FDIC, are 
not deposits of or guaranteed by 
any depository institution or affi li-
ate bank and are subject to invest-
ment risks, including possible loss 
of the principal amount invested.

Trenny Garrett, J.D., CTFA

WHO ARE YOU GOING TO

TRUST
HOME’S

WATER?
WITH
YOUR

When it comes to this region’s water, your Lake of the Ozarks Culligan Man® is the 
local expert. Culligan has been a trusted name in the water treatment industry for 
over 75 years. You can have Peace of Mind that our trained, certified staff of water 
professionals will provide the best possible solution for your home’s water.

Culligan Lake of the Ozarks
(573) 346-5221

277 Lower Business Park Rd.
Linn Creek, MO 65052

CulliganPro.com

Better quality water is only a call or a click away. 
Just say “Hey Culligan Man!®”
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continued from page 4
weight and Sudden Infant 
Death Syndrome.

“Several years ago, people 
concerned about the high 
number of teen pregnancies, 
teen drinking and teen smok-
ing formed Project Healthy 
Living. Out of that came Smoke 
Free at the Lake. The easiest 
way to keep teens from smok-
ing is to stop them from start-
ing. The earlier parents stop 
smoking, the less likely their 

teens are to become smokers,” 
Martin said.

To arrange a presentation by 
Martin, email her at lmartin@
breathehealthy.org.

To date, 25 Missouri cities 
have adopted smoke-free laws:

Ballwin
Brentwood
Chillicothe
Clayton
Columbia
Creve Coeur
Excelsior Springs
Fulton
Hannibal
Independence

Jefferson City
Kansas City
Kirksville
Kirkwood
Lake Saint Louis
Lee’s Summit
Liberty
North Kansas City
Maryville
O’Fallon
Rolla
Sedalia
Springfield
Warrensburg
Washington

Healthier Tournament winners

The Lake of the Ozarks West 
Chamber of Commerce hosted 
the 29th Annual MO Buddy 
Bass State Championship fish-
ing tournament October 19th 
and 20th, 2013 at Captain Ron’s.  
A special thanks to all of the 
anglers who came out to fish as 
well as to all the sponsors and 
volunteers who helped to make 
the event a huge success!  A full 
listing of tournament results as 
well as information on the 2014 
tournament can be found at 
www.lakewestchamber.com.  

Our First Place team for 2013 
was Roger Cook & Mike Hutton 
with a 2 day overall weigh-in of 
26.52lbs. (shown above)

Second Place was awarded 
to Mike Malone & Terry Blan-
kenship with a 2 day total 
weight of 25.89lbs.

The third place anglers were 
Jeff Hedberg & Mike Kelsey 
with a two day weigh-in total of 
24.21lbs.

Overall Big Bass, sponsored 
by the Bank of Versailles, was 

awarded to Scott Stonitsch & 
John Bledsoe for a fish weigh-
ing 5.77lbs.

The 2nd Annual Highway 5 
Kid’s Fishing Derby was held on 
Saturday, October 19th in con-
junction with the Buddy Bass 
Tournament. Approximately 
35 children ages 12 and un-
der participated and received 
prizes.  Additional recogni-
tion was awarded to the child 
who caught the Biggest Fish 
and the Most Fish in two age 
divisions, 8 and under or 9 – 12 
years.  (Winners are pictured 
in attached photo).  Several 
sponsors and volunteers are in-
volved in this growing annual 
event and we appreciate all the 
support!  We are looking for-
ward to seeing more kid’s come 
out next year!

For full tournament stand-
ings and more information re-
garding 2014 MO Buddy Bass 
State Championship or High-
way 5 Kid’s Fishing Derby visit 
www.lakewestchamber.com.
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TECHNOLOGY AND LIFESTYLE A Special Expanded Look at 
new Gadgets and Gizmos

The soon-to-be-launched improved Nexus 10 tablet features a Snapdragon 800 pro-
cessor. This quad-core 64-bit CPU runs at 2.3 GHz, and includes a built-in GPU to 
handle the graphics— moving it up into laptop territory. What’s remarkable however 
is this line of CPUs from Qualcomm also handles the Bluetooth, WiFi, GPS, Gyroscope, 
USB and more. The Nexus 10 gets an upgraded 8 MP camera (also on the CPU), a 10” 
2560x1600 LCD touch-screen and 3 GB of RAM. Closer, but this CPU is still not up 
for intensive tasks. $499+

Like smartphones, tablets use light operating systems and feature downloadable Apps 
to expand their functionality. These bridge the gap between smartphones and laptops, 
with screens ranging from 5 inches to more than 10 inches diagonally. The screens 
are not as limiting, but the CPUs again are not suited for heavy computing. Almost all 
tablets can accommodate a stand, a keyboard and mouse, external storage (USB) and 
more. This category also includes the e-readers, whose specifi cations have brought 
them close to tablets, like the Kindle Fire HD.

Apple iPhone 5S

Handheld devices blur the lines between work and play 
So you work, play, go out—and in to-
day’s world—never lose your connectiv-
ity. You can interact on social networks, 
snap photos and record video, check 
your email and messages, even jot down 
a few notes or refi ne that presentation. 
How?  Through any one of a myriad of 
devices that are blurring the lines be-
tween phones, computers and laptops. 

The convenience may be evident, but 
the reality is we are never far away from 
work and commitments that we try to 
leave at the offi ce. Are these devices 
also blurring the defi nition of “time off” 
and the traditional 40-hour, 9-5 work-
place?
Previously, we (may) have worked with 
computers at the offi ce during the day, 

and had a cellphone for work and 
personal use—we may also have pur-
chased a computer to keep at home for 
recreation and the occasional last-min-
ute work project. Sure, there were after-
hours calls—but checking email on the 
go was completely unheard of. Are we 
working more without realizing it now 
that we can be reached at any moment 

through text, email, phone, etc.?
Today’s personal electronics (smart-
phones, tablets, e-readers, Netbooks, 
Ultrabooks and Laptops) are redefi ning 
the way we work—and play—offering 
up instant access to everything the inter-
net has to offer at any time, and allow-
ing us to share anything with anyone, 
almost instantly at any time.

They share capabilities to the extent 
that today’s smartphones can almost 
take the place of the home computer, 
and everything in between —tablets, 
notebooks and the like—fi ll in the gaps. 
What device(s) you need today, is com-
pletely dependent on what you need to 
do.

Smartphones Tablets Chrome
BooksWith the Android (or iPhone OS) operating system, capabilities are almost endless 

through downloadable “Apps”. The single limitation here is size and power—the 
small displays are limiting and the CPUs are not designed for intensive applications.
Smartphones approach the size and functionality of tablets with some sporting a 6.4-
inch 1920x1080 resolution display. Most of the top contenders in the fi eld however, 
remain at under 5 inches measured diagonally - the forthcoming Sony Xperia Z Ultra 
and Samsung’s wildly popular Galaxy S4 being notable exceptions.

Apple’s iPhone 5S outsells the rest of the crowd – it’s very light, includes a 4 inch 
1136x640 razor-sharp 326 DPI screen, a quad-core 64-bit processor, an 8 mega-
pixel (MP) camera (plus 1.2 MP forward-facing) and a huge developer base providing 
countless applications. It sports up to 64 GB of internal storage, but no card slot for 
external expansion. Apple includes free cloud storage. $399-$749

continued on page 28

Google Nexus 10

The Asus Transformer Pad TF701T—
(right) Does this look familiar? No, this 
is not a laptop. But this device does blur 
the lines a bit more between the tablets 
and laptops. The Asus Transformer is de-
signed to look like a laptop. 
It is in fact the top-of-the-line tablet of-
fered by the Taiwanese consumer elec-
tronics giant ASUSTek. At $599 includ-
ing the keyboard, this 10.1” 2560x1600 
pad offers similar specifi cations to the 
Google Nexus 10. All the usual: 2 GB 
RAM, WiFi, USB, Bluetooth, twin cam-
eras front and back, SD reader, and 
more. The display and matching key-
board snap together when needed. The 
touch-screen tablet portion is also sold 
separately with keyboard.

Chromebooks and similar “net appli-
ances” are nothing new,. Laptop manu-
facturers produced “netbooks” in recent 
years to bridge the gap in between com-
puters and laptops for users who did 
little other than use the internet on their 
computers. Cheaper than computers 
and laptops, they were designed to ac-
cess the internet, and often shipped with 
stripped-down Linux operating systems 
or embedded systems like Windows CE.
Chromebooks are defi ned on the same 
principle, but feature Google’s Chrome 
operating system. Designed primarily for 
web access, these lower-priced laptop 
look-alikes provide offi ce functionality 
through online apps on Google Drive 
(Document, Presentation, Spreadsheet, 
Form, Drawing and fi le storage, all cloud-
based). They can however, cost as much 
as $1299 and have full laptop specs, as 
in the Google Pixel Chromebook.

continued on page 28

ASUS Transformer TF701T

Tournament winners
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The aforementioned Sony Xperia Z Ultra features a gigantic 
6.4 inch TFT screen at 1920x1080 pixels, with a very-fast Snapdrag-
on 800 2.2 GHz quad-core processor and twin cameras (8MP/2MP 
front)—along with the usual WiFi, Bluetooth, GPS, multi-band an-
tenna, 16 GB storage (plus up to 64 GB with expansion slot) and 3 
GB device memory. $679-$899

Acer’s 710-2457 Chromebook at $230 is more common, however—
with a 1.1 GHz Intel Celeron processor and an 11.6” widescreen HD 
LED display. It features 4 GB of memory and 16 GB of solid-state inter-
nal storage. Like laptops, it also has a webcam, USB slots, an SD card 
reader, and built-in WiFi. Similar Chromebooks are made by manufac-
turers like Samsung.

Samsung’s XE303C12 Chromebook features a 1.7 GHz Samsung Exy-
nos 5 dual core processor, with 2 GB of RAM, and 16 GB of internal 
solid-state storage. It’s 11.6 inch LED screen is bigger than most tab-
lets, but shy of a laptop. It features a photo card reader, built-in wire-
less, along with webcam and microphone. $250 (not shown)

Toshiba’s L55D mid-range $600 laptop brings power for intensive ap-
plications like databases, photo editing, video capture and others. Its 
brand-new dual-core Intel i5 (3337U) processor runs at 2.7 GHz.
It features 6 GB of RAM, 500 GB internal hard drive storage, DVD 
multi-player/burner optical drive, along with USB, WiFi, HD graphic 
port and more.

Smartphones ChromeBooks Laptops
Laptops, and more recently Ultrabooks (high-end lightweight laptops) 
are the last stop before the desktop computer. They can feature quad-
core 2.5 GHz and faster CPUs, with high-end discrete graphics built-in. 
This enables them to handle any task that can be accomplished by a 
desktop. At a price, to be sure—the most powerful laptops can ap-
proach $2,000.

Samsung’s Galaxy S4 sports a 1920x1080 4.99 inch screen, 
13 MP camera, twin processors (quad-core 1.8GHz ARM plus quad-
core 1.2GHz ARM Cortex-A7—branded “Samsung Exynos 5 Octa 
5410”) plus the usual WiFi, Bluetooth, GPS, multi-band antenna, 16 
GB storage (plus expansion slot) and 2 GB memory. $99-$499

Your Lake of the 
Ozark’s Magazine. 
Promoting its businesses, 

community and the people 
who are making it happen.
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ACROSS
1. Measured with a penny?
6. *Carrie Bradshaw and Mr. ___ hit 
silver screen in ‘08
9. “Ali ___ and the 40 Thieves”
13. Twilled woolen fabric
14. Australian flightless bird
15. _____ Mara in Africa
16. Like pre-Christian religion
17. Often measured on the dash
18. One born under Aries
19. *Lance’s offense
21. *Influenza health scare
23. E in CE or BCE
24. Where the road splits
25. Scot’s woolen cap
28. Walkie-talkie word
30. Saudi Arabia’s neighbor
35. Color wheel elements
37. Seed covering
39. Native American fruit
40. In neutral
41. Reasoned judgement
43. Frost
44. *Segway user
46. Gilbert of “Roseanne”
47. Subway in U.K.
48. Crashed or slept
50. ____ Bell
52. Top engineering school
53. Detest
55. Make a scene
57. *U.S. enemy
61. *Kind of media
64. “El Capitan” composer
65. Pressure unit
67. Disconnected
69. Deadly snake of southeastern 
Asia
70. Reef dweller
71. Olive branch meaning
72. ___ _ good example
73. Backstabber
74. Mandarin’s headquarters

DOWN
1. Cooking unit
2. *What people do on a Kindle
3. Therefore or consequently
4. Open-mouthed
5. *”Meet the Fockers” star
6. Titanic’s cause of sinking
7. Mischief-maker
8. New Orleans restaurant staple
9. Shakespeare, e.g.
10. “In your dreams!”
11. Worshipped by ancient Semitic 
peoples
12. Hokkaido native
15. Price minus cost
20. Maryland Academy
22. Rub the wrong way
24. War vessel
25. *Current millennium, e.g.
26. *What an iPod delivers
27. Blends
29. Aphrodite’s son
31. Result of kissing a frog
32. Celery, technically
33. Iambus, pl.
34. *Succinct public message
36. Witnesses
38. *Italy stopped using it in 2002
42. Chocolate source
45. Fix leftovers
49. *Prince William became one in 
2013
51. *______ Wall Street
54. Common candle shape
56. Fungal skin infection
57. Requests
58. Paul Bunyan story, e.g.
59. Arabian tea
60. *Kim Jong-un’s part of the world
61. Deposited by a river
62. Comic Sandler
63. Head vermin
66. Last word of “America, the 
Beautiful”
68. Bear cave

Crossword 
Puzzle THEME: TWENTY-FIRST 

CENTURY

SOLUTION: Page 26

Attention!!!  Developers & Investors needed for a
variety of development opportunities ... Call for details!

Commercial • Residential • Condominiums • Vacant Land • Farms

WWW.THEBEELERGROUP.COM

toll-free 866.434.3660 
at the lake 573.302.3660RE/MAX Lake of the Ozarks

To Find Out the Latest
Real Estate Market updates and trends visit our website!

Laptops
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The Premier Marina For Power & Sail  

We offer a wide selection of  
nautical décor, gifts, lake and 
coastal accents, including: 
 

 Furnishings 
 Wall Decor 
 Apparel 
 Jewelry 
 Accessories 
 Kids Corner 
 Model Ships— 
  Economy to Museum Quality 

Ship Shop 
1800 Bagnell Dam Blvd., Lake Ozark, MO 65049  
(573) 552-8401  www.OzarkYachtClub.com 

Shop online at www.OYCNautical.com 

November kicks off Christmas season at the Lake
By Nancy Zoellner-Hogland

Although some haven’t even 
winterized their boats yet, 
many others around the Lake 
of the Ozarks area have begun 
preparing for the arrival of ev-
eryone’s favorite jolly old elf.

Main Street Music Hall kicks 
off their Christmas Show on 
November 8 and continues to 
December 22. Show times are 
7 p.m. daily and 3 p.m. on Sun-
days. For more information, 
call 573-348-9500 or 800-348-
9501.

For more opportunities to 
enjoy classic carols, plan to at-
tend one of the Greater Lake 
Area Chorale “Winter Songs” 
events, scheduled for:

∙Sun Nov 17 at Harper Cha-
pel UMC, Osage Beach

∙Sun Nov 24 at Christ the 
King Lutheran Church, Lake 
Ozark

∙Mon Nov 25 at West Lake 
Christian Church, Laurie

∙Sun Dec 8 at New Life Naza-
rene, Camdenton

∙Mon Dec 9 at Versailles 
UMC, Versailles

Sunday performances are at 
3 p.m., Monday performances 

are at 7 p.m.
With help from her commit-

tee members, Betsy Browning, 
owner of Dam Bait Shop and 
Caravan, the sponsor of the 
event, has been busy organiz-
ing Santa’s Caravan. The event, 
free and open to the public, is 
set for Saturday, November 23. 
Santa – and possibly Mrs. Claus 
– will board their sleigh around 
5:30 p.m. at Prewitt’s Point 
Shopping Center and depart 
for the campground at 6. The 
public is invited to join with 
the caravan or just head down 
to the campground to warm 
themselves by the campfire; 
sing – or hum – along to Christ-
mas carols; greet Santa and en-
joy free cookies, hot chocolate 
and S’mores. Volunteers and 
donations are needed for this 
“official” kick-off of the holiday 
season. For more information 
call 573-216-2084.

All around the Lake, Santa’s 
elves have been occupied dig-
ging out decorations and dust-
ing off displays. 

With the donation of 80-plus 
displays from the Lake Holiday 
Lights Committee, this year’s 

Enchanted Village of Lights dis-
play at the Laurie Hillbilly Fair-
grounds promises to be the best 
yet. Last year, 4,950 vehicles 
carrying 16,110 people visited 
the park. This year’s opening 
date is set for Sunday, Novem-
ber 17 and the display will con-
tinue nightly until January 1. 
There is no admission charge to 
drive through the 27-acre park 
that this year will host more 
than 200 displays, however do-
nations are accepted. Business 
owners, community organiza-
tions and even individuals are 
invited to sponsor an exhibit 
or display a personal greeting. 
For more information, call Su-
sann at 573-374-8776 or email 
events@cityoflaurie.com.

The Shrine of St. Patrick’s 
Festival of Lights is set to kick 
off on Thanksgiving - Thurs-
day, November 28. The Festi-
val of Lights, which started in 
1981 with hundreds of lights 
decorating the buildings and 
grounds, is the oldest display 
in the area. Now, with 4,000 
strings of lights and displays fo-
cusing on the true meaning of 
Christmas – the birth of Jesus 

– it has turned into one of the 
“must-visit” events in the area. 
The display, which is free and 
open to the public, will be open 
daily from 6 to10 p.m. through 
Jan. 1. For more information, 
call 573-374-7855.

The Lake West Chamber of 
Commerce will be holding a 
Lighted Christmas Parade at 
6 p.m. on Saturday, November 
30. The parade, themed “Polar 
Express,” will start at Central 
Bank in Laurie and travel north 
on Highway 5 to the Laurie Ter-
race Mall where Santa will dis-
embark and go inside the mall 
to visit with all the boys and 
girls. For more information, or 
to enter a float, call 573-374-
5500.

More events are coming in 
December.

The City of Versailles will 
light up its City Park Decem-
ber 2 through December 31 
for the Unity Circle of Lights. 
The holiday light park, will in-
clude some 40 lighted exhibits, 
including several animated 
holiday scenes, is located at the 
park entrance at the junction of 
Highways 5 and 52. The park is 

open from dark until midnight 
and admission is free. For more 
information, call 1-800-386-
5253.

Christmas on the Square 
is scheduled for 11 a.m. to 2 
p.m. Saturday, December 7, 
2013 on the Camden County 
Courthouse lawn. Admission is 
free. However, everyone needs 
to bring canned goods to be 
eligible for special drawings. 
Santa will be on hand to hear 
Christmas wish lists and his 
elves will provide lots of activi-
ties for children. For more in-
formation, call the Camdenton 
Chamber at573-346-2227.

Everyone is also invited to 
celebrate the Christmas season 
at the 29th Annual Christmas 
Parade. The parade, which will 
begin at 1 p.m., will feature a 
variety of floats and Santa Claus 
riding Lake-style in his boat led 
by reindeer. In addition, chil-
dren can visit with Santa at The 
White House building located 
on Bagnell Dam Strip. The pa-
rade line-up begins on Route 
242 and travels down the Bag-
nell Dam Strip. For more infor-
mation, call 573-365-2460.
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Lake’s natural beauty, activities pay off
By Nancy Zoellner-Hogland

Lake of the Ozarks was in-
cluded in online travel advisor 
Flip Key’s category of “Sites in 
America’s Heartland: Top Mid-
west Travel Spots.” At the same 
time, the Lake was included 
in Flip Key’s list of “Top Cabin 
Getaway Locations.”

Apparently bike owners 
agree. According to figures 
tabulated by Tim Jacobsen, di-
rector of the Lake of the Ozarks 
Convention and Visitor Bureau, 
a record 30,000 people took 
part in this year’s Bike Fest, re-
sulting in a total economic im-
pact of more than $3.7 million. 
He shared the information 
at the October 22 Lake Ozark 
Board of Aldermen meeting.

“Bike Fest was a great suc-
cess! This year’s event resulted 
in 46,000 room nights – we had 
about 27,000 last year. We look 
at this event growing and hav-
ing a continued impact on the 
area,” he told the board, add-
ing that this year’s event had 
the largest impact of any since 
the CVB began tracking – even 
beating out the Shootout.

The CVB arrived at the num-
bers though a questionnaire 
distributed to participants who 
came in from out of town. Ac-
cording to the results:

∙43.75 percent paid for over-
night accommodations in hotel 
rooms

∙13.22 rented condomini-
ums

∙14.18 camped
∙28.85 percent stayed with 

friends or at second homes
The survey also showed that 

while most came from inside 
the state, some traveled great 
distances to attend. In fact, just 
13.16 percent of participants 
lived within 50 miles of the 
Lake; 86.84 percent traveled 
more than 50 miles to get here

The top “feeder” states were:
∙Missouri with 76.84 percent
∙Illinois with 9.47 percent
∙Kansas with 2.63 percent
∙Iowa with 2.63 percent
∙Nebraska with 1.58 percent
∙Minnesota with 1.05 per-

cent
∙Wisconsin with 1.05 percent
The top “feeder” cities were:
∙St. Louis with 27.37 percent
∙Kansas City, MO with 19.47 

percent
∙Springfield, MO with 4.21 

percent
∙Des Moines, IA with 1.57 

percent
∙Chicago, IL with 1.57 

percent
∙Columbia, MO with 1.05 

percent

Flip Key’s lead-in to the “Top 
Midwest Travel Spots” listing 
reads: “The best way to see 
this 92-mile central-Missouri 
lake is from behind the wheel 
of a boat, where you’ll be able 
to pull back the throttle and 
cover a lot of shoreline. Rest for 
a bit to enjoy the sight of happy 
people having the most pos-
sible fun in the water – jet ski-
ing, tubing, dining lakeside or 
enjoying the beach.” Clicking 
on the Lake of the Ozarks link 
brings up a listing of 80 differ-
ent properties available to rent, 
priced from $50 to $1,085 per 
night.

Other featured destinations 
in that category include Chi-
cago, the Bad Lands in South 
Dakota, Branson, Minneapolis 
and its Mall of America and the 
Wisconsin Dells. 

Trip Key’s lead in to its “Top 
Cabin Getaway Locations” 
reads: “With more than 1,150 
miles of shoreline, there’s 
bound to be a perfect cabin 
spot for you.”

According to a press release 
from Wendy White, execu-
tive director of the Lake Area 

Chamber of Commerce, the 
recognition was based on a 
variety of factors including 
the appeal of activities to both 
young and old; iconic land-
scapes and awe-inspiring nat-
ural beauty.

“When we received the 
phone call, we were thrilled. It 
is great to see the Lake Area be-
ing recognized on such a large 
scale,” White wrote. 

In an earlier interview, Ja-
cobsen said one of the things 
he heard over and over again 
from bikers was that they en-
joyed the scenery.

“Everywhere they went, 
whether it was on a scheduled 
ride or just traveling from site 
to site, they said they loved the 
natural beauty of the area – 
that it was one of the reasons 
they loved it here,” he said.

FlipKey is a TripAdvisor 
company and powers the vaca-
tion rental experience on Tri-
pAdvisor. TripAdvisor-branded 
sites alone make up the largest 
travel community in the world, 
with 20 million members and 
over 50 million reviews and 
opinions. Properties listed 
on FlipKey are exposed to 
more than 150 million unique 
monthly visitors on FlipKey 
and TripAdvisor.

Fall is a beautiful time to be at the Lake, but the summer scenery also proved to be an attraction for visitors.  Nancy Hogland photo

1100 Bluff Drive • Osage Beach

573-302-0229

November kicks off Christmas season at the Lake
open from dark until midnight 
and admission is free. For more 
information, call 1-800-386-
5253.

Christmas on the Square 
is scheduled for 11 a.m. to 2 
p.m. Saturday, December 7, 
2013 on the Camden County 
Courthouse lawn. Admission is 
free. However, everyone needs 
to bring canned goods to be 
eligible for special drawings. 
Santa will be on hand to hear 
Christmas wish lists and his 
elves will provide lots of activi-
ties for children. For more in-
formation, call the Camdenton 
Chamber at573-346-2227.

Everyone is also invited to 
celebrate the Christmas season 
at the 29th Annual Christmas 
Parade. The parade, which will 
begin at 1 p.m., will feature a 
variety of floats and Santa Claus 
riding Lake-style in his boat led 
by reindeer. In addition, chil-
dren can visit with Santa at The 
White House building located 
on Bagnell Dam Strip. The pa-
rade line-up begins on Route 
242 and travels down the Bag-
nell Dam Strip. For more infor-
mation, call 573-365-2460.
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•	 Sample	the	most	
sumptuous	dishes	
of	lake-area	chefs.	

•	 Bid	on	fabulous	
dining	packages.	

•	 Give	every	baby	
a	chance	for	a	
healthy	start.

Join Us for this Premier Event!
Wednesday, November 6 
The Lodge of Four Seasons, Lake Ozark

5:45	p.m.	Culinary	reception	and	silent	auction
7:15	p.m.	Live	auction

For	ticket	information,	call	573-353-9821	
or	visit	SignatureChefsLakeOzark.com.

•	 Sample	the	most	
sumptuous	dishes	
of	lake-area	chefs.	

•	 Bid	on	fabulous	
dining	packages.	

•	 Give	every	baby	
a	chance	for	a	
healthy	start.



Lake of the Ozarks Business Journal November, 2013 Page 33

Estate Planning
Financial Planning
Retirement Planning
Tax Preparation
Tax Planning
Business Consulting

Accounting Services
Payroll Services

Employee Bene� ts
Audit & Review Services

Business Succession Planning
Accounting Software

Wilson, Toellner & Associates, L.L.C.

Certi� ed Public Accountants
& Business Consultants

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
YOUR PARTNERS IN PROGRESS

www.wtcpa.com

2140 Bagnell Dam Blvd. • Lake Ozark, MO • 573-964-5739
3251 Bagnell Dam Blvd. • Lake Ozark, MO • 573-365-3384

810 S. Highway 5 • Camdenton, MO • 573-346-6822

The Lake Area Chamber recently held a ground breaking for Osage 
Beach Senior Center at 1027 Industrial Drive in Osage Beach. The 
competition date for the Osage Beach Senior Center is scheduled for 
spring 2014. Pictured from Left to Right of Shovel: Jerol Laughlin, 
Osage Beach Senior Center President; Gene Scheiter, Congregation 
President; Pastor Guillaume Williams, Sr.

The Lake Area Chamber recently held a ribbon cutting for Yankee Can-
dle. Call (573)302-7410 for more information. Pictured from Left to 
Right: Ed & Jackie Daves, CAB: John Caran, Lamar Outdoors; Morgan 
Crainshaw, Lake Area Chamber; Marjetta Atkinson, Yankee Candle 
Store Manager; Barb Chatman, Yankee Candle District Manager, Jean 
& Paul Brazill, CAV. 

Thank you to the Lake West 
Chamber from Share the Harvest

What a great bunch of peo-
ple that went way above and 
beyond for the “after hours” 
last Tuesday.  The people that 
attended must have REALLY 
enjoyed themselves because 
the tips were great.  Share the 
Harvest Food Pantry received 
a check for $1,000 from Connie 
& Randy Foote this week.  You 
cannot imagine how much this 
helps us help others.  Some-
times we are helping someone 
who is trying so hard but just 
can’t quite make it. This past 
week I helped a single Mom 
who had been laid off and was 
applying for a job with the 
school district, got an interview 
and was so excited, but she had 
to go to Lebanon to get finger 
prints and pay $44.00 for them.  
She came to us asking for help, 
she neither had enough money 
for gas to get there or the money 
to pay for them.  We were able to 
help her with gas & pay for the 
finger prints. This, my friends, 
we can only do because of peo-
ple like you. It makes my heart 
sing when I feel I have made a 

somewhat difficult situation 
better for another human be-
ing.  Thank you so much for 
your generous donations.  Judy 
Wimmer, Director, Share the 
Harvest Food Pantry

Photo Attached.  Pictured from 
Left to Right: Connie Foote, Lake 
Liquor & Tobacco, Judy Wimmer, 
Share the Harvest and Randy 
Foote, Lake Liquor & Tobacco

Dayna Davis joins staff
The Board of Directors of the 

Lake West Chamber is pleased 
to announce that Dayna Davis 
has joined the Chamber fam-
ily as office manager. Dayna 
brings a wealth of experience 
and knowledge of the area, 
chamber, events, fundraising 
and customer service to the 
membership of the Chamber. 
Dayna lives on the Westside 
with her husband Adam and 
is excited to meet everyone 
and become involved with the 
Chamber and the community.

The addition of Dayna to the 
Chamber staff will enhance 
our member’s benefits and al-
low the office to further serve 
the member’s needs well into 

the future. Give Dayna a call 
at the office 573.374.5500 and 
welcome her into the Lake West 
Chamber family.
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Software “Swiss Army Knife”: Roxio Creator NXT Pro 2
$129.99/$99.99 upgrade PC

by Darrel Willman
Whenever the topic of "es-

sential" applications for the 
PC come up, there are a few 
programs that make the 
"short" list. A photo manag-
er, a file management utility, 
an anti-virus-- and this one. 
We're covered the Creator se-
ries extensively, so you may be 
familiar. Roxio's Creator NXT 
Pro 2 is the latest incarnation 
of their "Swiss army knife" for 
your computer. 

It earns this rather descrip-
tive nickname through the 
ability to do almost anything 
you need on a computer. Sure, 
there's no word processor 
built-in, no anti-virus, no da-
tabase. But, if you work with 
music, video, photographs 
and other media-- it's the king 
of multi-tasking.

Taking a look at the home 
screen of the application gives 
you an idea. There are four 
useful sections on the left: 
data, video, music and photo. 
The Learning Center at the 
bottom directs you to help us-
ing the program suite. 

Data/Copy allows you to 
backup and restore files, burn 
a data disc (or image) and disc 
labels, copy a disc to disc or 
image, or copy and convert 
video files. These are fairly 
obvious-- burning files to disc 
or an "image" of a disc-- it's a 
file that will later allow a disc 
to be burned from the "image". 

Copying discs-- whether CD, 
DVD, or Blu-Ray. Copy or con-
vert video from one format to 
another. And backing up files 
to a disc or other location like 
an external hard drive, and 
recovering the data when it's 
needed.

Video/Movies has sections 
for importing, creating, edit-
ing and transferring video. 
Capture from a camera (to 
your PC or straight to a DVD), 
create video productions from 

your home footage, create 
DVD's from your video (com-
plete with custom labels), or 
edit and convert video from a 
wide variety of sources.

Under Music/Audio, you 
find ripping from a CD or DVD, 
digitizing old tapes and vinyl 
to your PC, capturing audio 
from a source through your 
sound card, burning audio 
CD's, burning MP3 discs (CD/
DVD), copying music discs, 
creating custom labels, edit-
ing audio, editing the song in-
formation, and even creating 
audiobooks.

And finally under photo 
you'll see editing, enhanc-
ing, organizing, printing, and 

sharing photos in almost every 
way you can think of. Create 
Slideshows, panoramas, 3D 
photos and more-- even put 
them in your videos.

It really does handle virtu-
ally all of the tasks you would 
associate with media on your 
PC. Each task is handled by a 
separate application inside 
the suite, so you only tie up the 
system memory and power as 
needed. Most of the applica-
tions are small, handling just 
what they need to, but there 
are a couple of the larger ones 
like Photosuite and VideoWave 
that are larger and more ro-
bust. 

The names of the programs 

have not changed over the 
years, just the functions-- 
they've added more options 
to keep up with the changes in 
the way we use our computers. 
More emphasis today on shar-
ing through the internet on so-
cial media and photo sites, for 
example.

They have also updated 
them as the systems have 
changed, from Windows XP to 
today's Windows 8.1.

What's new and improved for 
Creator NXT Pro 2?
New tracks from Fun Times and 
Core Beyond music libraries
Create true HDR (High Dynamic 
Range) color photos from mul-
tiple exposures
Improved burning discs from 
the desktop with the Roxio Burn 
widget
Edit and transcode video up to 
10x faster, new profiles for auto-
matic video conversion; includ-
ing iPad, iPhone and Android 
smartphones
Share and convert videos in high 
quality DIVX format
Intel Quicksync Video support 
performance improved, added 
support for Intel Core processors
Improved uploading and sharing 
of photos and videos to sites like 
Facebook, Google+, Microsoft 
Skydrive, Flickr, YouTube and 
others
Smart encoding allows for faster 
video production (up to 10%)
New easy DVD and AVCHD disc 
playback on the PC with WinDVD
New Scorefitter royalty-free 
music library
Improved Learning Center with 
dozens of tutorials and instruc-
tional walkthroughs

Home users, if you have a 
new computer, you can't go 
wrong with Roxio's Creator 
NXT Pro 2. Take those photos 
and videos from your phone 
or video/photo camera and 
edit them into your personal 
masterpiece. Add soundtracks 
and special effects, create your 
own music bed from the in-
cluded libraries. Convert vid-
eos from the internet to use, or 
burn them to disc to enjoy lat-
er. Make music and data discs, 
edit sound files, edit, crop and 
organize your photos-- the list 
goes on. It really is a "Swiss 
Army Knife" when it comes to 
media on your PC. This is the 
one program you'll find your-
self going back to again and 
again. 

Creator NXT Pro 2’s Home menu gives you easy access to all of the program modules from one starting 
place. Choose whether you want to work with Data, Video, Music or Photos and go from there.

PhotoSuite is one of the main modules in Creator NXT Pro 2. It’s here 
that you can edit, correct, crop, resize, etc. photos easily.

Sound Editor lets you open almost any sound file and edit as you like, 
with effects and then save into several output formats for use on 
discs, with MP3 players, smartphones, in video productions and more.
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Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks

A Division of First State Bank of St. Charles
NMLS # 41668

Visit us at our NEW OFFICEin the John Elliott Interiors Building across from J.B. Hook’s

...But the same award-winning service!

Mike Ogle
(573) 302-0080

NMLS #  231620

Michael Lasson
(573) 216-7258

NMLS #  493712

2265 Bagnell Dam Blvd.
Lake Ozark, MO 65049

573-365-LOAN   |  www.fsb�nancial.com

Your  Trusted Lake Lender  has a NEW LOCATION...

The Lake Area Chamber recently held a ribbon cutting for AAA In-
surance.  Call (573)634-3322 or at johnson.candi@aaamissouri.com. 
Pictured from Left to Right: Jean & Pual Brazill, CAV; Gloria O’Keefe, 
CAV; Jackie & Ed Daves, CAV; Candi Johnson, AAA Insurance; Wendy 
White, Lake Area Chamber; Morgan Crainshaw, Lake Area Chamber; 
Ron Schmidt, CAV; Tom Smith, All American Sun Control.   

The Lake Area Chamber recently held a ribbon cutting for Clear Point 
Bible Fellowship.  Call (573)693-9499 or stop by their church at 378 
Highway 42 in Kaiser. Pictured from Left to Right: 
Steven Underwood, Service Industry; Danna Kahrs, Lake Area Cham-
ber; Jan Joy, Director Kradle to Krayon; Rev. Keith Burden, NAFWB; 
Terecita Goode, Service Industry; Rev. Stan Bunch, State Executive 
Secretary, MOFWB; Brenda Bunch, Educator; Debbie Webster, Educa-
tor; Rev. Frank Webster, MOFWB Missions Dir.; Jennifer Wentz, Mar-
keting; Jamin Wentz; Rev. Darius Wentz,  Sr. Pastor Clear Point Bible 
Fellowship; Rev. Richard Carr, Assoc. Pastor Clear Point Bible Fellow-
ship; Brenda Carr, Child Development; Riley Kruger; Jenny Kruger, RN; 
Wendy White,  Lake Area Chamber; Rev. John Kruger, Retired Pastor.

The Lake Area Chamber recently held a ribbon cutting for L.O.’s Crab 
Shack. For reservations call (573)693-9041. Pictured from Left to 
Right:  First Row: Ed Daves, Heather Oddo, of L.O.’s Crab Shack; Eli 
Oddo, General Manager L.O.’s Crab Shack, Second Row: Morgan Crain-
shaw, Courtney Franzeskos, Pam Hahn. Third Row: Tom Smith, Mayor 
Johnnie Franzeskos, Christie Gallegos, L.O.’s Crab Shack. Fourth Row: 
Jackie Daves, Tony Oddo, Owner L.O.’s Crab Shack; Clay King, Chef 
L.O.’s Crab Shack; Bob Hahn. Fifth Row: Steve Naught, Eric Hauser, 
L.O.’s Crabshack; William Oddo, L.O.’s Crab Shack
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE or GREG
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beautification
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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(573)346-7161•(800)524-7161
EconoLiftwillgoanywhereintheentireLakeareatoserveyou.EconoLiftBoatHoistwithitspolyethylene

tankandgalvanizedmetalpartsmakesforthemostdurableanddependableliftavailabletoday!

THEOBVIOUS CHOICE!

Polyethylenebushingsforquieter
operation&extendedwear!

OnTheLakeFor
Over30Years!

SALES
SERVICE 

INSTALLATION

econolift@charter.net   www.econolift.com

BOAT HOISTS
FIVE-YEAR WARRANTY ON ALL

GALVANIZED PARTS!
LIFETIME WARRANTY POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 20,000

PERSONAL WATERCRAFT LIFTS

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY 5, TURN RIGHT ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD
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High Pressure Sandblasting 
safely removes rust and 
restores your valuables

SignDecor 573-392-7020

Pickup & Delivery
Available

Wrought Iron Railings
Lawn Furniture • Trailers

Auto Parts • Frames
Antiques

Carved Garden Stones & Pet Memorials 
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DRoadLocation
LocatedbehindHyveeonDRoadOsageBeach

573-348-0434
OpenMon.-Fri.7a.m.to4:30p.m.

www.cwdsupply.com YourlocalSourceforQualityDockSuppliesDockFlotation ®
ConcreteDecking•GalvanizedDockCables•Buoys

Presentthis
couponandtake

anadditional off
$50.00anywet

stepproduct. PatentNo.D635,690

YourlocalSourceforQualityDockSuppliesDockFlotation®Concrete
Decking•GalvanizedDockCables•Buoys•DockVinyl

DockWinches•DockLadders•CableFloats
3’and6’PostBumpers•PersonalWatercraftLifts•&More!
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         1-866-GO-OZARK | 573-302-7539
5695 Osage Beach Parkway, Osage Beach | www.TriToonTown.com

4.99% FINANCING AVAILABLE

PRE-OWNED
2000 Bass Boat 901CD Nitro without Motor, Includes Trailer ................................................$6,900
2013 27’ Manitou SES Bench w/LEDS 250HP Loaded...........................................$57,900 $57,500 
2009 Bentley 243 TriToon, 200 HP Merc Optimax .................................................................$22,900
1991 Sundancer 240, 60 HP Evinrude .....................................................................................$3,900
1988 Webbcraft 230, Merc 350 V8 with Trailer ........................................................................$5,900
1992 Regal, 8.3 Ventura SC, 7.4L ................................................................$11,900 $10,900 $9,900
2012 JC Manufacturing Spirit 221, 115 HP,  Tritoon Honda 4-Stroke ......$25,900 $24,900 $21,900
2003 Powerquest 280 SC, Twin Mercs, Perfect .....................................................$69,950  $54,900
1993 Carver Yachts 330 Mariner, Twin 350’s ..........................................................$69,000  $49,900
2005 Sea Ray 360 Sundancer, Twin 8.1 S Horizon Mercruiser V-Drives ...........$169,900  $159,900
1989 27’ Slickcraft 279SL w/ Twin Volvo 205’s .........................................$13,900 $12,900 $10,900
1996 Regal Ventura 8.3 SC, 7.4L ...............................................................$17,900 $16,900 $14,900
1993 Suncruiser w/ 115 HP ......................................................................................................$5,500
2004 Colbalt 262 BR w/ 496 Mag HO 425HP B3 ..................................................................$44,900

NEW MANITOU V-TOONS
2013 25’ SES Entertainer, Loaded w/250 HP, GREAT PRICE! ..............................................$59,500
2013 25’ Oasis SR SHP, 250 HP, 4 Stroke .............................................................................$49,000
2013 Oasis SR SHP 250 HP ......................................................................................................SOLD 
2013 25’ Oasis SE VP, 150 HP ................................................................................................$39,900
2013 25’ Oasis SE SHP, 200 HP .............................................................................................$46,000
2013 25’ SES, SHP, 250 HP 4-stroke, Black, Tan or Cream ..................................................$54,000
2013 Oasis 22’ SHP Fish 250HO Evinrude, Fast ...................................................................$39,900
2014 25’ Explode SRS .....................................................................................BRAND NEW MODEL
NEW JC TRITOON
2014 27’ SportToon, 250 HP Honda ....................................................................SOLD   IN STOCK!
2014 25’ JC Sunlounger w/250HP Suzuki ........................................................CALL FOR PRICING
2014 25’ Neptoon w/ 200 HP, 4 Stroke ..............................................................................IN STOCK
2014 243 spirit fish with 115 Evinrude ...................................................................................$30,000
2014 24’ Limited 150HP .........................................................................................................$32,900
2013 23’ JC SportToon, Fully Loaded, w/250 HP Honda .........................................SOLD $52,000
2014 24’ JC Limited, 200 HP 4 Stroke, Loaded, In Tube Storage ........................................$37,900
2014 26’ JC Sport Toon, 250 HP ...................................................................................NEW MODEL

 
StartS tODaY!

Buy now for the BEST DEAL OF THE YEAR!

BOat Sale 

$1,50000 OFF our already crazy low  
prices on 2013, In Stock NEW 

MANITOU!

While supplies last or 11/28/13. Cannot be combined with other offers.  
Mention this ad for discount.

Guaranteed Lowest Prices!

Sales:     1800 Bagnell Dam Blvd. 
Marina:   500 Yacht Club Landing Dr. 
Lake Ozark, MO 65049 
(At the 1-Mile Marker) 

Power 
41’ 1997  4100 SCR Maxum………..........$69,900 
40’ 2006  SeaRay Sundancer …….........$259,000 
38’  2007 Fountain Express……............$239,900 
36’  1975 Uniflite……………………...…….….$22,000 
35’  2002 Silverton Motor Yacht……....$129,900 
34’  1999 SeaRay Sundancer………..…..…$63,000 
33’  2002 Silverton 330 SportBridge….$105,000 
31’  1990 SeaRay Sundancer…………..... $ 28,995 
31’  1996 Tiara 31 Open………….……..... $ 79,900 
28’  2005 Chapparral 280SSi……………...$ 39,900 
28’  2005 Sea Ray 260 DA………….………..$62,900 
26’  1995 Bayliner Rendezvous……….....$12,950 
22’  1992 Navigator Deck Boat.…........... $6,800 
21’  2006 Stratos Fish N’Ski ……………....$24,995 

Brokerage  
Power & Sail 
(573) 552-8401   www.OzarkYachtClub.com 

Sail 
38’ 2007 C&C115 …………...……… .$149,000 
36’ 1987 Catalina 36…………...….... $49,500 
35’ 2011 Catalina 355………….....$149,000 
35’ 1992 Tartan 3500 Sailboat..... $78,000 
34’ 1991 Catalina 34………………..   $48,900 
26’  2007 MacGregor…..………...… $21,500 
25’  2004 Catalina 250, Trlr…….....$27,900 
25’  1987 S2 8.0 ……………………….. $ 5,200 
24’  1975 C&C……………..…………...  $ 6,995 
22’ 1985 Catalina  Pop-Top……...... $6,195 
22’  1981 Catalina, Trailer ……….....$4,000  
19’  2013 VXOne (New), Trlr……...$32,500 
16’  2002 Melges MC Scow…..…....$6,450 
13’  1985 Laser …..………………..……$ 1,750 
13’  1990 Sunfish ………..……..……….. $ 875 
12’  1990 Butterfly ……..………..……$ 1,750 
   9’ 2008 Catalina Sabot…………...  $2,800 
   8’ 2011  Open Bic  …………………..$1,750 

The Premier Marina For Power & Sail 
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OSAGE BEACH • 573-348-5073 • CAMDENTON • 573-873-5073

Lifting Your Dreams…
from Canoes to Cruisers!

www.summersetboatlifts.com

Expert Marine 
Fiberglass Repair at the 

Lake of the Ozarks!

bigboysfi berglassrepair.com
Boat Updates • Personal Watercraft •RVs & 5th Wheels • Metal Flake Specialists 

• Gel Coating • Bass Boats • Complete Refi nishing Using PPG Paint Systems

Schedule
gelcoat work by Dec. 1st

 and receive FREE
Pick Up, Delivery and

Winterization!

4008 Old Route
Hwy.5 North
Camdenton

573-346-1175
Quality Products

Quality Work
Quality Job

From “OWee” 
to “WOWee!”

We Fix Whiskey Dings 
and Bud Light Scratches!
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573-372-5501
Don't make 
a Mistake!

YourNEWboat is only as good as
the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs . . . . . . . . . . . . . . . . . . . . . .3 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .6 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????

573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888
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Take  Us  Along!
In the Boat, In the Car . . .    
Wherever You Are . . .
We’ve Got the Music You 
Want to Hear!

92.7 FM
www.Mix927.com

102.7 FM
www.Cool1027.com

160 N. Hwy 42 • Kaiser
Offi ces 573-348-1958

573-348-4999
 info@boatliftmarine.com

A Lift for Every 
Boat and PWC!

www.boatliftmarine.com

Boat Lifts
A Heavy Duty Lift

Lifeguard Lifeguard DOCK.com

Detects
Electrical Current 

in  the Water

    Dock Warning System 

573-434-6453
Dock Lifeguard, LLC   •   Lake Ozark, MODockRealty.com Offered by
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www.premier54.com
(573) 552-8550 • On Osage Beach Parkway between Walmart and Outlet Mall

PROUD TO BE THE LAKE OF THE OZARKS

DEALER
Chaparral Boats - Leading the Industry for 

49 Years In Consistency, Stability and Value!

NEW INVENTORY ARRIVING WEEKLY
Specializing In Pre-Enjoyed Boats

Runabouts
2005 VIP 185 BR, 4.3L, 190 HP ..................................................................................................................$12,900
2013 Chaparral 19 SF 3.0L, 135 HP, Blue ...................................................................................................$27,500
2005 Four Winns 190 BR, 5.7L, 260 HP .....................................................................................................$18,900
2012 Chaparral 19BR, 4.3L, 220 HP, Red .....................................................................................................26,900
2003 Bayliner 195 BR, 3.0L, 135 HP .............................................................................................................$8,900
2008 Crownline 21SS BR, 5.0L, 220 HP, Burg ...........................................................................................$34,900
2012 Chaparral 246 SSI, 350 Mag, 300 HP, Blue .......................................................................................$59,900
2008 Cobalt 25BR, 496, 375 HP, Blue ........................................................................................................$64,900
2008 Glastron 25 BR, 5.7L, 300 HP, Blue ...................................................................................................$39,900
2007 Chaparral 276BR, 496 CID, 375 HP ...................................................................................................$64,900
2007 Chaparral 276 BR, 496 HD, 425 HP ...................................................................................................$64,900
2007 Chaparral 276 BR, 496 CID, 375 HP ..................................................................................................$64,900
2001 Chaparral 280 BR, 496 CID, 375 HP, Red ..........................................................................................$39,900
2007 Sea Ray 290 BR, Twin 350 Mag, 300 HP ...........................................................................................$74,900 

Performance Boats
2002 Baja 275, 496CID Mag HO, 425 HP, White ...............................................................................SOLD $35,900
1997 Baja 302, T-454, 310 HP, Red ..................................................................................................SOLD $36,900
1998 Imp 32, T/454 CID, 310 HP, White .....................................................................................................$39,900

Cuddys/Cruisers 2004 Bayliner, 245 Cierra, 220 HP, White ...................................................................................................$29,900
1999 Four Winns 258 Vista, 5.7L V, 280 HP ...............................................................................................$21,900
1989 Sea Ray 26CC 454 CID, 330 HP .........................................................................................................$12,900
1995 Rinker 265, White ..............................................................................................................................$11,900
2000 Formula 280SS, 7.4L, 310 HP, White ................................................................................................$39,900
1992 Sea Ray 32 Weekender, T5.7V, 260 HP, White ..................................................................................$19,900 
2001 Sea Ray 34 DA, Twin 454 Horizon, 380 HP ........................................................................................$74,900 
2000 Maxum 4100 SCB, 454 Horizon .....................................................................WAS $159,900 NOW $124,900

Pontoons/Deck Boats
2006 Harris 23 TT, Merc 175, 175 HP, Tan .................................................................................................$29,900
2008 Manitou 24TT, Merc. 250, 250 HP .....................................................................................................$29,900
2007 Four Winns 244 Fun 350 Mag, 300 HP ..............................................................................................$37,900 
2008 Sea Ray 260 SD, 496 CID, 375 HP, Black ..........................................................................................$59,900

19 Sport 264

19 Ski & Fish 284

ABSOLUTE BEST PRICING AND INCENTIVES OF THE YEAR!
ON ALL 2013 MODELS!

BUY NOW, PAY LATER PLAN!
6 YEAR ENGINE & DRIVE TRAIN 

WARRANTY INCLUDED!
FREE WINTERIZATION & 

DE-WINTERIZATION!
FREE WINTER STORAGE!

ENDS 12/31/13

INTRODUCING THE ALL NEW 307SSX!
THE NEXT GREAT ADDITION TO THE AWARD-WINNING 

LINEUP OF CHAPARRAL BOWRIDERS!

2014 307SSX• Single or Twin Engine
Includes Arch

• More Standard 
Features

• Huge Rear-Facing 
Multi-Purpose

Sun Lounge!
Incredible Value: 
Starts at $124,995!
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 36 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 HWY 54 • Osage Beach, MO

573 348-3888

2013 BENTLEY ENCORE 243 CRUISE – MERCURY 
200 XS  OUTBOARD DIRECT INJECTION 2-STROKE 
– 14 HRS. $34,900 Very clean  2013 Bentley with 
low hours  and warranty left until June of 2016!!

$36,900$34,900  $33,900$69,900
2001 REGAL 2800 LSR BOWRIDER – MERCRUISER 350 
MAG MPI BRAVO III – 340 HRS. $33,900 Beautiful one-
owner boat that has been meticulously maintained!

2007 COBALT 282 BOWRIDER – MERCRUISER 496 
– INBOARD/OUTBOARD – 150 HRS $69,900 This 

2007 Cobalt is in immaculate condition..boat looks 
like new and has low hours!!

2011 LANDAU TRI-TOON 2500 SIGNATURE – 
YAMAHA VF225LA – OUTBOARD 4 STROKE – TRL 
$36,900 Very clean tri-toon with trailer and trans-

ferable warranty!

Our Pre-Owned Inventory

See the boats online at:

OUR TRADE INS
2000 SEA DOO 200 SPORTSTER – T215 – WT/BLU/TRL – 40 HRS ...............$18,900
2000 RINKER 232 – 454 – TRL – 450 HRS ...................................................$14,900
2001 HARRIS KAYOT 24 SUPER SUNLINER – 150 – N/BLUE .........................$13,900
2013 BENTLEY 243 ENCORE CRUISE – 200 XS – 14 HRS .............................$34,900
2011 LANDAU 2500 SIGNATURE – 225 – BLK/WT/TRL .................................$36,900
2007 COBALT 282 – 496 – WT – 150 HRS ....................................................$69,900          
PERFORMANCE
2000 BAJA 302 BOSS 7.4L – WHT/PPL/BLK – 380 HRS ...............................$39,900
2001 BAJA 342 – T502 – 600+ HRS ............................................................$63,900
1998 FORMULA 353 FASTECH – T500 – TRL – 450 HRS ..............................$69,900
CUDDY
1994 REGAL 6.8 VENTURA – 5.7 GS DP – 621 HRS – WT/RD .........................$9,900
1989 SLICKERCRAFT 279 SL – T250 VOLVO - ...............................................$12,900
1993 REGAL 8.3 SC – VOLVO 7.4 – I/O – 675 HRS – WHT ............................$12,900
1994 WEBBCRAFT 28 VELLOTO – 7.4 B1 – 390 HRS – N/RED ........................$9,900
2005 RINKER 282 – 6.2 – BLUE – 90 HRS ....................................................$35,900
1999 FORMULA 330 SS – T7.4 – WHT – 370 HRS ........................................$49,900
2004 REGAL 3350 – T5.7 – BLU/YLW - .........................................................$78,900
2007 REGAL 3350 – T5.7 GXI DP – N/TAN – 201 HRS ................................$124,900

DECK BOATS
2002 SEA RAY 220 SUNDECK – 5.0 MPI – 274 HRSWT/GRN ........................$27,900
2007 AZURE 24 – 350 MAG B 3 – WHT/BLK/TRL  – 56 HRS .........................$38,900
BOWRIDERS
2008 SEA DOO 200 SPORTSSTER – T215 – WT/BLU W/TRL – 40 HRS .........$18,900
2009 FOUR WINNS SL222 – 5.7 GXI DP – WT/BLK - .....................................$39,900
2005 RINKER 232 CAPTIVA – 5.7 – N/BLK – 120 HRS...................................$24,900
1996 FOUR WINNS 24 HORIZON – 5.8 V – N/TEAL ........................................$15,900
1993 SEA RAY 240 BR – 7.4 – WT/BLUE .......................................................$15,900
2012 RINKER 246 – 350 M – WT/RD/TRL – 98 HRS .....................................$49,900
2008 REGAL 2700 5.7 GXI – 320 H.P. - .........................................................$54,900                
2001 REGAL 2800 – 350 MAG B3 – 350 HRS –NTT/BERG ............................$33,900
2007 COBALT 282 – 496 – WHT – 150 HRS..................................................$69,900
1999 REGAL 2800 LSR – 5.7 – WHT/BLK......................................................$26,900
1998 MACH 1 by BAHA CRUISERS – MACH 1 – 7.4 MPI – N/GRN- 630 HR ...$24,900
2006 CROWNLINE 290 BR – 496 MAG – 200 HRS ........................................$55,900
2000 COBALT 292 BR – 300 MAG I B3 – 430 HRS – N/BLUE ........................$36,900 
2000 MARIAH 302 SHABAH –  704 – MAR/WT /TRL - 800  HRS ...................$29,900
2003 ENVISION 3600 LEGACY – T6.2 – 326 HRS ..........................................$79,900   

PONTOON BOATS
2001 HARRIS KAYOT – 240 SUPER SUNLINER – 150 – N/BLUE ....................$13,900
2013 BENTLEY 243 CRUISE SE – MERC 200 OPTI XS – 14 HRS ...................$34,900
2011 LANDAU  2500 SIGNATURE – 225 – TRL ..............................................$34,900
2005 CREST II – 25 LM – 150 – WHT/BLUE – 275 HRS ................................$19,900
2008 PREMIER 250 SUNSATION – 225 E – N/PPL – 65 HRS. ........................$38,500
CRUISERS
1999 REGAL 2660 – T4.3L – 360 HRS – WT/TN ...........................................$33,900
1996 SEA RAY  SUNDANCER 300 – ...............................................................$33,900
1995 RINKER 300 FIESTA – T5.7 ...................................................................$23,900
2008 RINKER 320 EXP – T350 – WT/BLK – 88 HRS ................................... $109,900
1997 MAXUM 3200 SCR –  MERCRUISER 5.7 LX – WHT ...............................$32,500
1998 REGAL 322 – T/ 350 – GRN   - 600 HRS ..............................................$49,900
1994 CARVER 370 VOYAGER – T7.4L – 800 HRS – N/TAN ............................$49,900 
2002 FORMULA 330 SS – T/6.2 B3 – 350 HRS. ............................................$62,900
2010 REGAL 3760 – T8.1 – NTT/GLACIER  - 124 HRS ................................$234,900                                             
2005 SILVERTON 39 MY – T8.1 – WT/BLK – 175 HRS .................................$174,900
1996 REGAL 402 – T7.4 – 800 HRS ..............................................................$64,900                                                
2009 REGAL 4060 COMMODORE – T8.1 – T/TAN .......................................$305,000
2003 REGAL 4260 – T8.1 – NTT/BLK – 325 HRS ........................................$174,900
2001 REGAL 4160 – T502 – WHT/TAN – 450 HRS ......................................$131,000
2003 REGAL 4260 TWIN 8.1 LOADED WITH HARD TOP! ..............................$179,000
2003 REGAL 4260 – T8.1 – NTT/BLK – 325 HRS ........................................$174,900
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT! .......................$240,000
2007 REGAL 4460 – T/8.1 – NTT/BLK – 70 HRS. ........................................$298,000
2006 SEA RAY 520 SUNDANCER – 220 HRS –T/BLUE.................................$519,900

CALL FOR WINTERIZATION AND STORAGE OPTIONS!
SCHEDULE YOUR MAINTENANCE NOW! 

CERTIFIED MASTER MECHANICS ON STAFF!

Lake’s
Best
Gas

Prices!



TAKE
ONE FREE
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