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Camden Co. alters stance on nightly rentals
By Nancy Zoellner-Hogland

According to the Census data, 
Camden County was home to 
41,424 housing units as of July 
2016. Data also shows that just 
16,748 of those dwellings were 
occupied on a full-time basis by 
permanent residents.

“That means that 71 percent 
of the homes in Camden County 
are second homes or third homes 
– they’re not occupied by some-
one who lives here and works or 
is retired here,” said Presiding 
Commissioner Greg Hasty. 

“I ran some numbers. If just 
15,000 of those second homes 
were rented for one week, three 
times per summer, it could 
change our entire economy to 
the tune of millions of dollars in 
sales tax revenues. We need to be 
thinking about what we can do 
to allow that industry to expand 
and not to cut it off.”

He said that’s why he was 
pleased that in mid-July, Cam-
den County Assessor Kayla Hen-
ry announced that she would be 
willing to reclassify some 500 
homes from commercial back to 
residential assessment rates. The 
homes had been reassessed at 
the higher commercial rate of 32 
percent after the county learned 
those homes had been used for 
nightly rentals. The residential 
rate is 19 percent.

The properties had been un-
dergoing reclassification since 
2009 when Eddie Whitworth 
was assessor. Henry said in an 
earlier interview, however, that 
the instances were “few and far 
between” until 2014, when prop-
erty owners regularly started 

coming in to the assessor’s office 
to report their neighbors. At that 
time, Henry said Revised Mis-
souri Statute 137.016 required 
the reassessment. 

However, according to Hasty, 
Camden County was one of just 
a handful of counties that inter-
preted the law in that manner 
and assessed homes differently 
when they were rented “occa-
sionally.”

Henry’s action was part of 
an appeal process held July 
14 with the county’s Board of 
Equalization. More than 130 
property owners had filed ap-
peals requesting that their new 
commercial reassessment be re-
versed to their original assessed 
categories. It was at that meeting 
that Henry announced her deci-
sion. After the reversal was an-
nounced, Camden County Clerk 
Rowland Todd sent letters to af-
fected property owners telling 
them of the change. 

“The Lake of the Ozarks – and 
Camden County in particular 
- have what people want. And 
the numbers show we have it 
available. Why should we cut 
our nose off to spite our face? If 
those homes were full, we could 
be looking at a financial boon 
that could also be the answer to 
growing our economy,” he said. 

Hasty said he hopes the rever-
sal will actually encourage more 
owners to consider making their 
unoccupied homes available for 
rent on a nightly basis.

“Our county government is 
really in a crisis situation right 
now. It’s because while our taxes 
are low, our expenses are high. 

When you look at first class coun-
ties and the available funding for 
roads, although Camden County 
has almost the largest number 
of roads, we have less money per 
lane mile than any other county 
in the state to maintain and re-
pair those roads and bridges, 
and, in fact, have 30-percent 
less funding than the second-
worst first class county in the 
state. Camden County has about 
$3,611 per mile for roads. Taney 
County, on the other hand, has 
$6,566 per mile. It’s because, at 
11-cents per $100 valuation, we 
have one of the lowest tax rates 
in the state – but we have one of 
the highest number of lane miles 
in the state,” he said.

Hasty said the sheriff’s office 
is in the same boat with lots of 
expenses but few resources.

“We need to be thinking about 
what we can do to allow short-
term rental industry to expand 
and not to cut it off. However, 
we’re not ignoring the needs of 
people who live next door. We 
know there have been issues 
with renters getting out of hand 
so we, as a commission, just had 
a meeting this morning to dis-
cuss how we can work with the 
sheriff’s office and the prosecut-
ing attorney to deal with these 
kinds of problems, but we still 
have to set up a meeting with the 
judges to establish a framework. 
We’re working on that right now 
to look for a way to expand our 
economy while protecting the 
rights of all.”

Earlier this year, State Rep. 
Diane Franklin (R-Camdenton) 
introduced a bill that would have 

kept residential property used as 
vacation rentals protected from 
commercial assessments. In a 
press release issued at that time, 
she said the law would protect 
homeowners’ investments and 
property rights. However, that 
bill failed to move forward.

Jim Divincen, executive direc-
tor of the Tri-County Lodging As-
sociation, said the TCLA did not 
get involved in the reassessment 
discussion. However, he said the 
TCLA would like to see legisla-
tion that required facilitation 
platforms like Expedia or VRBO 
to collect and remit lodging and 
sales taxes for the properties 
they handled. The lodging taxes 
collected, among other things, 
are used to market the Lake of 
the Ozarks area.

He said that currently some 
6,200 properties in Camden, 
Miller and Morgan counties – 
hotels, motels, resorts, condo-
miniums, single-family homes, 
houseboats, campgrounds and 
RV parks – are registered with 
the TCLA, which recently was 
awarded $275,000 in matching 
funds from the state’s Division 
of Tourism. The money is to be 
used for marketing in fiscal year 
2018, which began July 1, 2017 
and ends June 30, 2018. Accord-
ing to the budget, $139,500 of that 
money will be spent with the St. 
Louis Cardinal’s Radio Network, 
which, with an average listener-
ship of 3.3 million people, is ma-
jor league baseball’s No. 1 radio 
network. The ads, created by 
Mike Shannon, air on 140 differ-
ent stations in nine states.
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Armchair 
Pilot
By Nancy Zoellner-Hogland

FEELING WEIGHED DOWN 
while traveling? Maybe it’s be-
cause you’ve overstuffed your 
suitcase! Before packing for your 
next trip, consider setting a limit 
on the number of outfits and 
pairs of shoes you will take and 
then stick with the plan. When-
ever possible, take only travel-
sized toiletries and realistically 
decide if any “what-if” items can 
be inexpensively or easily pur-
chased on the road, if they’re 
actually needed. Packing orga-
nizers – even plastic zip-top bags 
– help keep things neat and tidy. 
Take along an extra bag or two 
to store needed receipts or open 
snacks. Instead of packing bulky, 
heavy books, download them on 
your iPad or tablet. And while 
you’re at it – clean out and fresh-
en your suitcase by vacuuming it 
out and then wiping it down with 
disinfecting wipes.

TRAVELING WITH KIDS this 
summer? You need to visit this 
site for some great download 
apps for every age. They include 
everything from Sago Mini Road 
Trip, which takes toddlers on a 
fun-filled drive with Jinja the cat, 
and Caspar Babypants Music 
Time, a “fun and interactive mu-
sic app that lets kids explore their 
musicality,” to Monument Val-
ley, a puzzle game for kids 12 and 
older, in which the player manip-
ulates impossible architectures 
to guide a silent character across 
surreal landscapes and Rules!, a 
“fun little game that challenges 
your brain.” All the featured 
apps can be used offline. Check 
out the list at http://www.geek-
swithjuniors.com/best-apps-
for-traveling-with-kids/. If your 
child is a reader, you might also 
want to consider a subscription 
to Reading Rainbow, for iPad 
and Kindle Fire. At $4.99 a month 
or $39.99 a year, the app offers 
digital remakes of more than 
600 children’s books that can be 
read or listened to. Hint: kid-safe 
earbuds with volume protectors 
protect ears and parents’ and 
grandparents’ sanity!

SPEAKING OF APPS - The 
Houston Airport System part-
nered with a San Francisco-
based company to launch the 
world’s first turn-by-turn airport 
wayfinding phone app. The way-
finding program guides travel-
ers through Houston’s George 
Bush Intercontinental Airport 
and William P. Hobby Airport. 

The app, dubbed “Maps Online,” 
works on mobile devices, tablets 
or desktop to offer turn-by-turn 
points as well as the estimated 
time it will take to walk to the 
destinations. The app also in-
cludes points of interest to such 
things as gates, ground trans-
portation, restaurants, security 
checkpoints and more. Locus-
Labs, the company that devel-
oped the program and which 
specializes in indoor wayfinding 
tools, is said to be working on 
similar apps for other airports.

THE AIRHELP APP can help 
travelers get money for delayed 
or cancelled flights. According 
to Afar travel magazine, a newly 
added boarding pass scanner au-
tomates the process and allows 
passengers to check eligibility 
in real time without ever leaving 
the airport – or even the plane. 
To use the app, travelers take a 
photo of the QR code on their 
boarding pass or passes. The app 
will use that information to de-
termine if the traveler is entitled 
to compensation and will even 
submit the claim and assign a 
lawyer service to do the legwork. 
If a claim is filed and the traveler 
is reimbursed, AirHelp will take 
25 percent of the award; if noth-
ing is given, nothing is owed.

THE U.S. Department of 
Homeland Security (DHS) re-
cently reported that laptops 
and tablets will once again be 
allowed on a number of inter-
national flights from major air-
ports in the Middle East and 
North Africa to the U.S. Turkish 
Airlines, Emirates, Etihad and 
Qatar Airlines received the all-
clear from the DHS after security 
assessments determined the air-
lines were following new secu-
rity rules and regulations that 
called for additional protections. 
The change was expected to take 
place immediately. However, the 
ban remains in effect to several 
other U.S.-bound flights from six 
airports and the five airlines that 
serve them.

SOME 5 MILLION travelers de-
cided to speed up the security 
process by enrolling in Precheck. 
To use the program, applicants 
must provide some biographical 
information, pass a background 
check and provide fingerprints, 
as well as pay a fee. Once ap-
proved, they can then leave their 
laptops and small containers 
of liquids in their carry-on bags 
and keep wearing shoes and 
light jackets at checkpoints. The 
Transportation Security Admin-
istration said Precheck has kept 
lines moving briskly, even as a 
record number of passengers 

have flown this summer. Accord-
ing to a story in USA Today, air-
lines expect to carry a record 231 
million passengers this summer.

REQUIRING a near-perfect 
alignment of the earth, moon 
and sun, total solar eclipses are 
rare. The last total eclipse vis-
ible in the lower 48 states took 
place in 1979 – but in case you 
haven’t heard, another one will 
be swinging across the United 
States, in an arc from South Car-
olina to Oregon, a few minutes 
after 1 p.m. on Monday August 
21 (Lake of the Ozarks time). 
All of the United States will see 
a partial eclipse, however, only 
those in the eclipse track will 
also see totality. Public viewing 
events are being held across the 
nation; several are in Missouri, 
which will experience totality for 
approximately 2 minutes and 30-
some seconds and have a total 
duration of around 90 minutes. 
Jefferson City is planning a week-
end Capital Eclipse Moon River 
Festival with vendors, live music, 
lectures, an eclipse village and 
camping from Aug 18 to 21 and 
the Missouri State Museum in 
Jefferson City will host an eclipse 
viewing event on the south lawn 
of the Missouri State Capitol with 
interpretive programs and a live 
feed of the eclipse displayed on 
a big screen. For more informa-
tion, visit http://nationaleclipse.
com/events.html or https://
eclipse2017.nasa.gov/event-loca-
tions.

FROM CONNECTICUT to Cali-
fornia, researchers are warning 
that tick populations are on the 
rise this year. The pesky para-
sites can be found just about 
everywhere in North America, 
where they’re best known for 
carrying Lyme disease and 
Rocky Mountain spotted fever, 
but they’re also alive and doing 
well in Europe and Asia. In fact, 
ticks abroad carry different and 
just as dangerous diseases such 
as hemorrhagic fevers and en-
cephalitis. IAMAT, the Interna-
tional Association for Medical 
Assistance to Travellers, advises 
travelers apply a repellent con-
taining 20 to 30 percent DEET or 
20 percent Picaridin to clothes, 
shoes and any exposed skin be-
fore going outdoors. At the end of 
your excursion, examine your-
self, your gear and your pet for 
ticks before entering your hotel 
room, then take a shower and put 
your clothes in the dryer on high 
heat for 10 minutes, if possible. 
And if sunscreen is needed, ap-
ply that first, followed by repel-
lent 20 minutes later.

Voted Lake’s BEST Morning Show!
Mike & Stacy in the Morning
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Let’s meet 
about your 

upcoming 
project.re  mark  a  ble |riˈmärkəbəl|

adjective - worthy of  attention; striking.
• ••

new CommerCial & remodeling projeCts

101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145 or toll free at 888-318-1346

+ creative design  + quality construction  + competitive pricing + professional turn-key execution 

erformancP eBoat Center

our work and reputation continues 
to grow with the expansion of our 
custom new design-build commercial 
and remodeling projects. one reason 
for our success is our unique ability 
to design remarkable properties that 
carefully reflects our Clients goals and 
personalities.

an architect led design-build 
firm (aldB) best understands the 
projects intent and uses that intimate 
knowledge to faithfully execute the 
design and details.

as always, competitively bidding the 
subcontracted project components, 

hand-picking the construction team 
and managing their work in strict 
accordance with the project intent, 
codes and specifications, coupled with 
open-book project accounting, results 
in a completed project value that is 
simply unattainable by other methods. 

Thomas B. Roof, AIA
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Osage Beach on the hook for $17,000 after aldermen 
vote to cancel jet fuel truck purchase
By Nancy Zoellner-Hogland

Small airports make money 
from hanger rent and fuel sales. 
Due to the growing popularity 
of flight shares – basically Uber 
in the sky – and jet sharing pro-
grams that offer an interest in 
a specific aircraft, fuel sales are 
carrying most airports.

According to Ty Dinsdale, 
airport manager for the city of 
Osage Beach, which owns two 
airports – Lee C. Fine Memorial 
Airport, located in the Lake of 
the Ozarks State Park off State 
Route 42, and the Grand Glaize 
Airport, located near the in-
tersection of the Osage Beach 
Parkway and State Route KK – 
jet fuel sales carry Lee C. Fine.

“In 2016, 170,000 gallons of 
jet fuel were sold at Lee C. Fine 
Airport. In fact, for the past four 
or five years, 64 to 65 percent of 
my gross revenue at Lee C. Fine 
has come from fuel sales from 
that one truck,” he said. “When 
I take my gross fuel sales over 
the past four years – the dol-
lars generated – and subtract 
my jet fuel costs, disregarding 

the maintenance issues, that 
truck has netted over $662,000. 
As I said in the Board of Alder-
men meeting, never in a mil-
lion years would I have thought 
I’d be asking for a brand new 
truck but after looking at the 
numbers, and after being able 
to find a truck that met my ex-
act specifications, I thought 
it was best to buy a new one, 
especially since it could theo-
retically pay for itself in a very 
short time – and since our cur-
rent truck is on its ‘last leg.’ If 
it does finally give out before 
we’ve found something else, 
people will fly into Camden-
ton or Jeff City and we’ll lose all 
that revenue.”

The truck that’s currently 
being used is 28 years old. The 
city has owned it since 2000. 
Dinsdale said it breaks down 
regularly and has multiple me-
chanical problems.

He said that’s why he was 
disappointed and more than a 
little confused when on July 20, 
eight months after approving a 
budget that included the lease-

purchase of a new fuel truck, 
and a month after approving a 
$171,645 contract with low bid-
der Garsite Aviation Refueling 
Equipment, aldermen voted to 
reverse their decision and can-
cel the sale. City Administra-
tor Jeana Woods told aldermen 
that correspondence with the 
manufacturer led her to believe 
the company would expect 
to get 10 percent of the pur-
chase price, or approximately 
$17,000, if the city backed out of 
the contract.

Aldermen Kevin Rucker, 
who spent 10 years as chief of 
the Osage Beach Fire Protec-
tion District, said he was con-
cerned about the safety of con-
tinuing to use the current truck 
and felt the city should move 
forward with the purchase.

“I worry about fire. When 
someone is up there fueling a 
jet, we should make sure (the 
truck) has every safety feature 
and that all the valves and the 
hoses are doing what they’re 
supposed to be doing. When 
equipment gets old, those 

things start to fail. In addition, 
technology has improved over 
the last 10, 20, 30 years. Liabil-
ity is extremely important,” he 
said.

However, Alderman Jeff 
Bethurem, who misquoted the 
price of the new truck several 
times during the meeting, said 
while he was “all for safety,” he 
felt there were other options. 

“I think the pumps and 
tanks are good on our truck, 
we could retrofit and set them 
on a new chassis. Maybe buy 
another used truck as a back-
up. There are a lot of options 
out there that are less than 
$175,000,” he said, adding 
that he didn’t like borrowing 
money. “I don’t think we’ll sell 
more fuel to justify spending 
$175,000. A new truck isn’t go-
ing to help us sell more fuel or 
give us a greater profit. I think 
Ty said it would cost $55,000 
to rebuild it. That’s a lot better 
than $175,000.”

Aldermen Richard Ross and 
Phyllis Marose said they too 
felt the city should explore oth-

er options.
However, Alderman Greg 

Massey said he thought the 
city should honor the contract 
and move forward with the 
purchase instead of throwing 
away $17,000, adding “a new 
truck would last us 20 or 30 
years and we’d have the safety 
measures.”

Dinsdale, who has served 
as airport manager for three 
years and who worked at Lee C. 
Fine for five years before tak-
ing that position, made one last 
plea to the board, to no avail. 
Bethurem made a motion to 
rescind the authorization to 
purchase the new fuel truck 
with the potential loss of the 
10-percent down payment of 
$17,000. Mayor John Olivarri 
asked Bethurem if he wanted 
to move forward with his mo-
tion without first investigating 
the cost or availability of a used 
fuel truck and he said he did. 
His motion was seconded by 
Ross. Bethurem, Ross, Marose 
and Tom Walker voted “Yes.”

continues on page 21
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Osage Beach to look into regulating waste pick-up
By Nancy Zoellner-Hogland

To save wear and tear on the 
streets and possibly even get a 
lower rate for its citizens, Osage 
Beach will be looking into con-
tracting with one service pro-
vider to pick up trash inside 
city limits. 

The matter was brought up 
at the July 20 board of alder-
men meeting by Alderman Jeff 
Bethurem.

“Right now we’ve got like six 
trash services in town so we’ve 
got six trucks running down 

Dude Ranch Road every week 
because you can use whoever 
you want for your trash collec-
tion,” he said. “When you put 
75,000 pounds on a road on a 
100-degree day, you’re adding a 
lot of wear and tear. But if I can 
have that same 75,000-pound 
truck on the road one day a 
week…”

City Administrator Jeana 
Woods said this will be the first 
time the city has taken a seri-
ous look at regulating the ser-
vice.

“People moving here from 
the city always ask who we 
contract with so I think that’s 
common in the larger cities 
and locally, Camdenton, Lake 
Ozark, Eldon and Lebanon 
use just one provider. I can 
see both pros and cons for do-
ing that. It would certainly be 
easier on our roads to have just 
one trash truck driving around 
but when you do that, you take 
a choice away from people. But 
it was requested so I’ll look into 
it,” she said, adding that if the 

aldermen chose to go with one 
provider, state law regulated 
how that would be enacted.

Section 260.247 of the Re-
vised Missouri Statutes reads 
as follows:

1. Any city or political subdi-
vision which annexes an area 
or enters into or expands solid 
waste collection services into 
an area where the collection of 
solid waste is presently being 
provided by one or more pri-
vate entities, for commercial 
or residential services, shall 
notify the private entity or enti-
ties of its intent to provide solid 
waste collection services in the 
area by certified mail. 

2. A city or political subdivi-
sion shall not commence solid 
waste collection in such area 
for at least two years from the 
effective date of the annexa-
tion or at least two years from 
the effective date of the notice 
that the city or political sub-
division intends to enter into 
the business of solid waste col-
lection or to expand existing 
solid waste collection services 
into the area, unless the city or 
political subdivision contracts 
with the private entity or enti-
ties to continue such services 
for that period. If for any reason 
the city or political subdivision 
does not exercise its option to 
provide for or contract for the 
provision of services within 
an affected area within three 
years from the effective date of 
the notice, then the city or po-
litical subdivision shall reno-
tify under subsection 1 of this 
section. 

3. If the services to be pro-
vided under a contract with 
the city or political subdivision 
pursuant to subsection 2 of this 
section are substantially the 
same as the services rendered 
in the area prior to the decision 
of the city to annex the area or 
to enter into or expand its solid 
waste collection services into 
the area, the amount paid by 
the city shall be at least equal to 
the amount the private entity 
or entities would have received 
for providing such services 
during that period. 

4. Any private entity or enti-
ties which provide collection 
service in the area which the 
city or political subdivision has 
decided to annex or enter into 
or expand its solid waste col-
lection services into shall make 
available upon written request 
by the city not later than thirty 

days following such request all 
information in its possession 
or control which pertains to its 
activity in the area necessary 
for the city to determine the 
nature and scope of the poten-
tial contract. 

5. If a city or political subdi-
vision intends to expand solid 
waste collection services into 
an area where the collection of 
solid waste is presently being 
provided by one or more pri-
vate entities such intent shall 
be put to a vote of the people 
in the area where the city or 
political subdivision intends to 
expand.  

6. The provisions of this sec-
tion shall apply to private enti-
ties that service fifty or more 
residential accounts or any 
commercial accounts in the 
area in question.  

The city of Lake Ozark, who 
has regulated trash service for 
more than 10 years, signed a 
contract earlier this year with 
WCA Waste Corporation. Ac-
cording to Mayor Johnnie 
Franzeskos, the city bills for 
residential service but WCA 
handles billing for businesses, 
which are required to provide 
proof of service before a busi-
ness license will be issued. The 
city retains 20 percent of the 
monthly residential billings to 
cover processing costs.

Lake Ozark residential cus-
tomers currently pay $9.84 per 
month for trash service with-
out a cart and $11.57 per month 
with a cart. The rate for weekly 
trash pick-up and recycling 
pick-up without a cart is $12.29 
and $14.02 with a cart.

Although the Village of Four 
Seasons and the Four Seasons 
Property Owners Association 
chose not to regulate trash ser-
vice, after meeting with repre-
sentatives with several provid-
ers, they decided to endorse 
Republic Services. According 
to a press release from the POA, 
utilizing the service would pro-
vide lower monthly rates and 
trash pick-up would be con-
fined to Monday and Tuesday. 
In addition, alternative size re-
fuse containers would be made 
available, service could be sus-
pended when owners would 
be away for more than 30 days 
at a time and special pick-ups 
would be available when need-
ed.

Under the agreement, resi-
dents in the POA pay $17.17 per 
month.
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CAMDENTON LAKE OZARK REGIONAL AIRPORT #20 Airport Dr. Camdenton, MO 65020

573-348-1088

Your Gateway to Aviation!

Horseshoe Bend night spot will continue to operate
By Nancy Zoellner-Hogland

On July 19, Cole County Cir-
cuit County Judge Jon E. Beetem 
ruled that zoning allowing the 
venue was lawful.

The ruling stated, “The Court 
takes up the pending cause for 
ruling, having considered the 
arguments of counsel and the 
authorities submitted in support 
of the same. Being duly advised 
in the premises, the Court makes 
the following findings.

“The Court finds that the de-
cision of the Camden County 
Commission to rezone Lazy Ga-
tors to B2 zoning is authorized by 
law and supported by competent 
and substantial evidence upon 
the whole record. Accordingly, 
that decision is affirmed. 

“The claims for declaratory 
judgment and injunctive relief 
are denied as not being autho-
rized in this proceeding.

“The issue of whether or not 
the proper Camden County 
party was named is moot, given 
that Petitioners sought leave to 
substitute and had that been 
granted, would not change the 
conclusion of the Court.

“It is therefore ordered, ad-

judged and decreed the decision 
of the Camden County Commis-
sion of May 21, 2015, to rezone 
the property to B-2 with a Con-
ditional Use Permit, is affirmed. 
Costs taxed to Petitioners.”

The lawsuit against the coun-
ty was filed in July 2015 by 11 
Horseshoe Bend property own-
ers who, according to the suit, 
own residential property that is 
either adjoining, confronting, or 
near to Lazy Gators. They were 
represented by attorney Michael 
Berry. 

In addition to questioning 
the validity of the rezoning, the 
suit stated the plaintiffs were 
aggrieved by the rezoning and 
what they described as the “un-
lawful uses of the parcel.” The 
suit also stated that the uses 
which Prewitt intended to make 
of the property under the new 
zoning would directly impact 
the plaintiffs in the use and en-
joyment of their property. “The 
plaintiffs are impacted adversely 
by the creation of more noise, 
congestion, car lights, parking 
problems, traffic, intoxicated 
drivers, general crime against 
persons and property, decline in 

livability in the neighborhood, 
and the corresponding adverse 
impact on the values of their 
residential properties, all caused 
by these defendants’ business 
operations on the parcel and by 
patrons of these defendants us-
ing the parcel.”

Among other claims, the suit 
also stated there was no evi-
dence that the rezoning was for 
the public good and instead 
was purely for the private good 
of Prewitt and Glacier Park and 
that it was “arbitrary, capricious, 
inconsistent and unreasonable 
in that it bears no substantial 
relationship to the public health, 
safety, morals or welfare.”

The group filed the suit after 
the Camden County Commis-
sion voted to rezone the Lazy 
Gators 1.3-acre parcel from R-1 
Low-density Residential, to B-2 
General Commercial. The rezon-
ing request moved to the com-
missioners after the Camden 
County Planning and Zoning 
Commission recommended in a 
seven-to-three vote to approve 
the change at their March 18, 
2015 meeting.

A Conditional Use Permit 

(CUP), which allowed Prewitt to 
add a stage and outdoor music, 
was put into place automatically 
since it too was approved by the 
P&Z. 

At the time, the county gave 
Prewitt 10 days to provide Cam-
den County Planning Admin-
istrator Kim Willey with a con-
tract from a sound abatement 
company. In return for rezoning 
approval, Prewitt agreed to in-
stall the systems – some of which 
were to go up immediately and 
some were allowed to be added 
over the coming months. Prewitt 
also agreed to limit the water-
front venue’s hours of operation 
to from noon to 11 p.m. on week-
days, noon to midnight Friday 
through Sunday, and noon to 1 
a.m. on holiday weekends. He 
also promised to work with the 
county on all future develop-
ment at the site. 

Jerry Carroll, P&Z chairman 
at the time, said Prewitt would 
also be required to submit more 
detailed drawings of a proposed 
stage area and he would have to 
obtain all needed building per-
mits for construction; he would 
be required to obtain a variance 

for lakefront setback, subject to 
Ameren approval and floodplain 
limitations; and would also be 
required to obtain a variance 
from Camden County to use the 
previously approved satellite 
parking area. The county’s ordi-
nances require satellite parking 
to be located within 400 feet of 
the subject property.

According to Wiley, every-
thing was completed as required. 
She also said that since the ad-
dition of the sound abatement 
systems, which included a wall 
built on the north point of the 
property facing Imperial Point, 
where many of the complaining 
property owners live, the county 
had not received one complaint 
from nearby residents.

Sgt. Jim Elkin, supervisor of 
Horseshoe Bend/Shawnee Bend 
Zone of the Camden County 
Sheriff’s Office, said although 
they have been called to handle 
incidents, especially over holi-
day weekends, they have not had 
to deal with any illegal parking 
issues.

“The parking lot Mr. Prewitt 
built seems to have solved that 
problem,” Elkin said.
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“Insurance Talk”
with Amanda Fagan of 
Golden Rule Insurance

Tell Me Something 
Good…About Insur-
ance

It is probably safe to say that 
most folks are not associating 
something good with insurance 
these days. Especially when it 
has the word health in context. 
When we think of “something 
good” it may be a familiarity of 
a national radio show or it could 
be the mentality of saving lives, 
being in a protected environ-
ment, or having money in the 
bank at the end of the month. 
How does your mind defi ne 
something good in a world of so 
much negative? 

If I was a mind reader you 
may be thinking; I do not need 
insurance and at this age have 
never used it; insurance is a 
waste of money, or I am in-
surance poor? The statistics 
surrounding your need for in-
surance vary and increasing pre-
miums are as frustrating as the 
fl uctuation of a gallon of gas or 
milk. As a consumer myself, I feel 
your concerns, and as an insur-
ance advisor, I see the peace of 
mind clients have when insured 
properly at the time of loss. 

Did you know that in 2015, 
6.0 percent of policyholders with 
collision insurance on their auto 
had a claim and only 2.7 percent 
of policyholders carrying com-
prehensive coverage on their 
auto had a claim? To throw more 
numbers your way, only 1 per-
cent of people carrying liability 
insurance had a claim resulting 
in bodily injury and 3.7 percent 
had a claim resulting in property 
damage. To me that states your 
risk is pretty slim, however the 
average payout of a bodily in-
jury claim was $17,024 and the 
property damage average claim 
payout was $3,493. In two years 
time the cost of ambulance rides, 
hospital stays and repair of prop-
erty has only gotten higher.

So why chance the cost of no 
coverage when the cost of cov-
erage could be more affordable 
than you think? Many compa-
nies offer discounts and ways 
to save, as well as the growing 
options for consumers to shop 
between carriers. 

When we take a minute to 
look at the need for renters, 
homeowners or building insur-
ance for our business the per-
centage of claim possibility is 
also slim. About 5.3 percent of 
homes have a claim in a year 
and on average the United 
States has 57 disasters ranging 
from fl oods, fi res and storms. 
When the claim does happen 
proper insurance coverage can 
be the face of something good 
when everything else is negative. 

In my tenth year as an in-
dustry professional I do fi nd the 
good in insurance. I even fi nd 
good in the world when so much 
negative surrounds us. There are 
positives and sometimes you just 
have to stop what you are do-
ing and tell your friends about 
something good. 

If you are struggling to fi nd 
the positive in your insurance 
coverage, Amanda Fagan is 
a Certifi ed Insurance Coun-
selor for Golden Rule Insurance 
Agency and can be reached 
at 660.342.4713 or by email 
amanda@goldenruleinsurance.
com to discuss further. 

Amanda Fagan

Golden Rule Insurance 
has gone mobile!

Conveniently 
contact us with 
the touch of
a button or easily 
submit claims or 
policy changes 
whenever works 
best for you.

4065 Osage Beach Parkway, Suite 1 Osage Beach, MO 65065 
573.348.1731 | www.GoldenRuleInsurance.com

"Selling Lake Real Estate for 34 years total...Trust US to have YOUR Best Interest at the Forefront!"

1800 BAGNELL DAM BLVD - LAKE OZARK
2 Acres - 1800 SF - Expansion Potential

Paved Parking - EASY ACCESS - Large Electronic Signage
MLS# 3118488 $589,000

PRIME LOCATION COMMERCIAL REAL ESTATE

454 HWY 42 – OSAGE BEACH
Four Commercial Lots – 3.5 Acres

Highway Frontage with 2 Buildings 
MLS# 3120976 $350,000

EXCELLENT BUSINESS LOCATION

188 FLYNN - 1 MILE MARKER
567’ Gorgeous DEEP Water - Zoned R-3

6.34 Acres - Ameren Permitted 31 Large Slips 
MLS# 3118940 $699,000

NEW IMPROVED PRICE - EXCELLENT COVE BUILDING SITE

MARYALBERSGROUP.COM

129 WATERFORD TERRACE – PORTO CIMA
No-Wake Cove Lot – Property Faces East With Afternoon Shade

Located in One of the Most Premier Subdivisions at the Lake
MLS# 3123803  $219,900

111’ OF WATER FRONT AT THE 14MM

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Send us Your Press Releases, Public 
Events and Business News!
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Located at the entrance of the Osage Village Outlet Mall 4558 Osage Beach Parkway, Suite 100, Osage Beach, MO 65065
www.FirstBankLake.com • Lobby Hours M-F 8:30am to 4:00pm • Drive Thru Hours: M - F 8:00am to 5:00pm

Saturday Lobby/Drive Thru Hours: 8:00am to 12:00pm

The BEST Rates 
at the Lake!

FIRST BANK
OF THE LAKE

MONEY MARKET ACCOUNTS
0-$24,999.99 ............................................... 0.10% APY*

$25,000-$49,999.99 .................................... 0.15% APY*

$50,000-$99,999.99 .................................... 0.25% APY*

$100,000 and up ......................................... 0.50% APY*

CD SPECIALS
6 Months

1.0% APY*

9 Months
1.30% (1.31%) APY*

15 Months
1.55% (1.56%) APY*

33 Months
1.75%  (1.76%) APY*

*Annual Percentage Yield. Minimum to Open $5,000 CD and $500 Money 
Market. Penalty for early withdrawal on CDs. Other Terms and Conditions 

May Apply. Contact Bank for More Details.

573-348-2265

Investing in Money Market and CD Accounts is easy with the 
help of First Bank of the Lake!
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Mortgage $ense
with Michael Lasson of First State 
Bank Mortgage 

5 Tips for 
Maintaining a Good 
Credit Score

One of the most important aspects 
of applying for a mortgage is having 
good credit. If you have bad credit, 
you’ll need to work on improving your 
score in order to get a better interest 
rate, and in some cases to even obtain 
a mortgage loan at the Lake of the 
Ozarks at all. If you have good credit, 
then it’s important to maintain that 
credit rating. While it can take time and 
patience to improve your credit score, 
it’s unfortunately easy to mess it up. 
Keep reading for some tips to help you 
maintain a good credit score from your 
Lake of the Ozarks mortgage lender.
1. Setup Payment Reminders. 

One of the biggest factors contrib-
uting to your credit score is making all 
your payments on time. If you’re one of 
those people that has too many things 
on their plate (which is most of us), 
consider setting up payment reminders 
so that you don’t miss any payments. 
Depending on the type of bill, you have 
other options as well. Some companies 
will let you schedule a payment for the 
future instead of having to wait until 
payday to pay it. In addition, you may 
be able to setup automatic withdrawal 
or charge. This is a great option as long 
as you know you’ll have enough mon-
ey in your account to cover the bills.
2. Keep Credit Card Balances Low. 

Even if you pay your credit card bill 
on time each month, having high bal-
ances on your credit cards can affect 
your credit. Keep the balances on credit 
cards and other “revolving credit” as 
low as possible. If you can pay off your 
cards in full each month, that’s the 
best way to go. Then you don’t have to 
worry about high credit card rates in-
creasing your balance. Keep your credit 
cards under control and maintaining 
your credit score will be a lot easier.
3. Don’t Move Your Debt Around. 

The most effective way to improve 
your credit score is by paying down re-
volving debt. Rather than moving your 
debt around, for example consolidat-
ing it onto one card or a personal loan, 
you should work to pay it down. Owing 
the same amount, but having fewer ac-
counts may actually lower your credit 
score. Work on paying your small-
est balance fi rst and work your way 
around the rest of the payments. Mov-
ing the debt from one place to another 
isn’t going to decrease the amount you 
owe. Paying off debts will take time, 
but you’re sure to see your credit main-
taining and eventually improving. 
4. Don’t Open & Close Credit Ac-
counts. 

The more available debt you have, 
the more likely you are to put your 

credit score at risk. Each time you open 
a new credit account, your credit score 
gets dinged slightly. Opening a new ac-
count also lowers your average credit 
age, another contributing factor to 
your credit score. To maintain a good 
credit score, only open new credit ac-
counts when absolutely necessary. In 
addition, you don’t want to close any 
unused accounts. After time, that ac-
count will drop off your credit report, 
which can shorten your average credit 
rating.
5. Watch Your Credit Report. 

While you may be doing every-
thing right in regards to your credit, 
mistakes can be made. Errors on your 
report could lead to a drop in your 
credit rating. In addition, identity theft 
and credit card fraud can also lead to 
mistakes on your report. Therefore, it’s 
important to check your credit report 
regularly and look for any issues. The 
sooner you can correct them, the easier 
it is to maintain a good credit score.

If you have your credit in order and 
are ready to apply for a home loan at 
the Lake of the Ozarks, I’m here to help. 
As your local mortgage professional, I’ll 
work with you every step of the way. I’ll 
discuss your Lake of the Ozarks home 
fi nancing options, offer competitive 
interest rates and back it up with the 
fi rst-class service you deserve. Give me 
a call at 573-746-7211 today!

For Lake area news, resources and 
tips on fi nancial services, please 

LIKE my Facebook Page, Follow me 
on Twitter or Connect on LinkedIn

Michael H. Lasson, 
Senior Loan Offi cer, NMLS 

#493712
First State Bank Mortgage
NMLS #416668
4655-B Osage Beach Pkwy, 

Osage Beach, MO 65065
Direct:  (573) 746-7211
Cell: (573) 216-7258
Fax: 866-397-0138
www.yourlakeloan.com 
Email: mlasson@fsbfi nancial.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Ballparks of the Ozarks invests in 
state-of-the-art lighting for fields

The very latest lighting tech-
nology will make fly balls easier 
to see when Ballparks of the 
Ozarks opens later this year. 

Nationally recognized light-
ing industry leader Premium 
Quality Lighting will install 
LED lights on the park’s base-
ball fields as BPO moves to-
ward opening. LED lighting 
will improve the experience for 
fans watching the game and, 
most importantly, for players. 
Light-emitting-diode lights 
have become the standard for 
professional and amateur ath-
letic fields. The state-of-the-art 
lights are energy efficient, low 
maintenance and provide supe-
rior quality illumination. 

“Effective lighting is of 
course our first priority,” Jeff 
Vernetti, BPO CEO, said. “How-
ever, it is an important benefit 
of LED lighting that it saves en-
ergy. On a project of this mag-
nitude – more than $1.5 million 
worth of lights – it will save BPO 

as much as 65 percent on our 
electric billing.”

 An additional benefit of the 
lighting is a reduction in green-
house-gas emissions, Vernetti 
said. “It is a bonus that we get 
these additional benefits to go 
along with brighter, more uni-
form lighting. PQL’s expertise 
in the lighting field is just one 
more example of our focus on 
providing the very best baseball 
experience possible.”

Andy Sreden of PQL said one 
of the most attractive features 
of LED lighting over old-fash-
ioned metal-halide systems is 
bulb life.

“The LED luminaries we are 
installing at Ballparks of the 
Ozarks are rated for 100,000 
hours of life,” Sreden said. 
“That’s compared to the need 
for annual maintenance of ha-
lide bulbs and the 20 minutes it 
takes to warm up the light sys-
tems. LEDs come on and go off 
instantly.”

PQL, founded in 1989, manu-
factures a wide range of lamps, 
ballasts and fixtures. The com-
pany’s mission is to provide 
energy efficient, quality light-
ing products. PQL provides 
thousands of products under 
the trade name Superior Life, 
manufactured to the industry’s 
most stringent quality and en-
vironmental standards. 

Ballpark of the Ozarks is lo-
cated on more than 200 acres 
adjacent to Highway 54 just 
west of Camdenton. The state-
of-the-art facility will host 
baseball tournaments for teams 
of players ages 8 to 14. Support 
facilities in the first phase of the 
project will include batting cag-
es, concessions, a full-service 
bar and one-of-a-kind seating. 
The park will draw players and 
their families from around the 
nation, bringing a previously 
untapped market to the Lake. 

1-866-670-YHTI

It’s waiting
If your location is keeping 
you from enjoying the
internet, wireless internet 
from YHTI can reach 
places around the 
Lake the others can’t.

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

backbone! Lightning-fast response for your customers!

BUSINESS 
HOSTING

$3995

$2895

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.
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w w w. P r o p e r t y S h o p a t t h e L a k e . c o m  
2086 Horseshoe Bend Pkwy, Lake Ozark, MO 65049 

Residential           Commercial           Condominiums           Lots and Land 

Tina Stotler 
Broker/Owner 
573.480.7760 Annie Faulstich 

Broker/Sales 
573.216.4350 

Nicole Beecher 
Sales 

573.999.5589 

Rhonda Lettow 
Sales 

417.793.0092 

Susan Renda 
Sales 

573.280.9226 

Josie Mantle 
Broker/Sales 
573.216.2366 

Shaunna Gordy 
Sales 

573.692.2225 
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Building an effective 
web presence
with Krysti Rice, Social Media 
Coordinator, MSW Interactive 
Designs LLC 

Tips for 
Handling 
Negative 
Facebook Posts

We often get asked by our clients 
how to handle a negative comment 
or post on Facebook. Consumers 
might complain on your Business 
Facebook page simply because they 
want their problem solved. Turn their 
perception of you into a positive one 
by presenting timely customer service 
through your social media.

On the fl ip side, attention seekers 
just want to be heard. They will make 
negative comments with the goal of 
just sounding off. They don’t care how 
their problem is handled; they just 
want attention. Here are some tips to 
help you handle both types of posts.

1. Respond Publicly
It is vital that you respond to 

negative messages publicly. Failure to 
do this can make it seem like you’re 
ignoring your customers. People view 
Facebook as a forum for immediate 
customer service, and they expect 
to be responded to. This is a chance 
to show your customers how you 
problem solve.

2. Be Understanding
Don’t focus on who is to blame for 

the problem. Understand that a simple 
public apology can go a long way. 
Focus on transforming an unhappy 
customer into a loyal customer by 
simply making their experience better. 
It will pay off in the long run.

3. Direct the Conversation to a 
Private Message

While it’s best to apologize 
publicly, try to direct the conversation 
to a more private form. The goal is to 
extend something that signifi es your 
apology. Whether you choose to give 
out the manager’s phone number or a 
free gift card to invite them back for 
a better experience, you’ll want to do 
that privately. Trying this publically will 
give customers the idea that they can 
just complain to get free stuff and you 
don’t want that!

4. Let Your Other Fans Respond
Allowing your community to 

respond is really an end step. If 
you’ve already built a loyal group 
of customers, they most likely will 
disagree with the negative comment 
the initial customer has made. Allow 
them to stand up for your business.

5. Delete the Comment as a Last 
Resort

There are times where deleting a 
comment is necessary. If the Facebook 
fan is making: 

• Inappropriate comments toward 
your employees

• Threatening comments
• Hostile statements
• Cursing 
...then it may be necessary to 

delete the comment. Your employees 
don’t deserve verbal abuse and 
there’s no shame in banning someone 
from your page if they are harassing. 
We only suggest this as a last resort 
or if absolutely necessary. If someone 
is an active argument starter on your 
Facebook page and doesn’t respond 
to any of your attempts to resolve 
their problem, deleting their comment 
and/or banning them from your page 
is a last option.

Follow MSW Interactive Designs
Twitter:  @PutTheWebToWork
Facebook:  http://Facebook.com/
putthewebtowork
Blog: http://put-the-web-to-work.
blogspot.com
Krysti Rice, MSW Interactive Designs 
LLC ~ We put the web to work for 
you!
573-552-8403
www.PutTheWebToWork.com

Krysti Rice

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Send us Your Press Releases, Public 
Events and Business News!

A Division of First State Bank
NMLS # 416668

NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

NMLS # 332983

(573) 746-7214
bosteen@fsb�nancial.com

Bob O’Steen

Michael Lasson

...has a new home of their own!
Your  Trusted Lake Home Lender  

NMLS #  934557

(573) 746-7212
malasson@fsb�nancial.com

Michelle Lasson

4655B Osage Beach Pkwy
Osage Beach, MO 65065

Inside Dierbergs!

Visit us at our 

NEW OFFICE
in Dierbergs

Your business plan could get you $$$
Submitted by Bruce Mitchell, 
Lake of the Ozarks SCORE

The Lake of the Ozarks 
SCORE Chapter is now accept-
ing applications for the Ralph 
Stonebraker Business Plan 
Award.  This award was created 
to recognize outstanding busi-
ness plans for start-up or newly 
formed businesses in our area.  
The purpose of this award is to 

raise awareness of the impor-
tance of a detailed business 
plan to the future success of a 
new business.

Why have a business plan? 
The real value of creating a 
business plan is not in having 
the finished product in hand; 
rather, the value lies in the pro-
cess of researching and think-
ing about your business in a 

systematic way. The act of plan-
ning helps you to think things 
through thoroughly, study and 
research if you are not sure of 
the facts, and look at your ideas 
critically. It takes time now, but 
avoids costly, perhaps disas-
trous, mistakes later.

This competition is open to 
businesses located in Camden, 
Dallas, Hickory, Laclede, Mill-

er, Morgan or Pulaski counties, 
and that have been in existence 
for five years or less, or for busi-
nesses that are just in the start-
up phase. For help in develop-
ing and writing a business plan, 
visit the local SCORE chapter 
website at www.LakeOfTheO-
zarks.SCORE.org and click on 
the “Templates & Tools” link. 

Business plans must be re-

ceived no later than August 30, 
2016, to be considered for this 
award.  

Business plans will be evalu-
ated independently by a panel 
of judges. The judges will select 
the top plans, and then meet 
with those applicants for a 
face-to-face interview. The per-
son submitting the best busi-
ness plan will receive a $1,500 
cash award and over $1,000 
in print and radio ads; second 
place will receive a $500 award. 
Awards will be presented at a 
recognition luncheon on Oc-
tober 20, 2017. All plans will be 
kept in strict confidence.  

To receive an application 
form and a copy of the judges’ 
scoring criteria, please send an 
e-mail to StonebrakerBusiness-
Plan@yahoo.com. Business 
plans can be submitted elec-
tronically, which is preferred, 
to StonebrakerBusinessPlan@
yahoo.comsent. Or they can be 
sent to SCORE at PO Box 1375, 
Camdenton, MO 65020 or de-
livered to the SCORE office at 
the Camdenton Area Cham-
ber of Commerce, 739 West US 
Hwy 54 in Camdenton.
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Stop in at any of our 5  

 

FNB-LakeOzarks.com 

Jeff Tate 
 

Jeff Welsh April Tate 
 

’Dell 
 

Heather Cross-
McGuire 

Shawna Sherrill Stan Green Kayla Farrell Amber Eis Tim McGriff 
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A Matter of Trust
Planning for 
Your Vacation 
Home

The last recession took a toll on 
the value of vacation homes. The 
National Association of Realtors 
reports that, from the end of 2007 
through 2012, when primary homes 
were dropping in value by 14.8%, 
the value of vacation properties 
fell by 23%. The good news is that 
prices have come back strongly.  The 
median price of a vacation home 
rose 28% in 2015 and another 
4.2% in 2016, reaching $200,000.

The main reason for owning a 
vacation home is—or should be—
for rest and relaxation.  The vacation 
home also may serve as a “tryout” 
for a destination for retirement 
living.  In some cases, it may become 
the home one retires to.

But vacation homes have 
investment and tax angles to 
consider as well.

Rental income from the property 
may help cover some of the expenses 
of maintenance and improvement.  
If the property is rented for 14 or 
fewer days, the income is tax free.  
Rentals for longer periods may be 
offset with income tax deductions 
for mortgage interest, property 
taxes, insurance premiums, utilities, 
and other expenses, but the biggest 
tax benefi ts are available only to 
owners who use the property for 14 
or fewer days during the year.

When it’s time to sell
The $250,000 exclusion from 

capital gains ($500,000 for married 
couples fi ling jointly) for the sale of 
a principal residence does not apply 
to the sale of a vacation home.  At 
one time, it was possible to get 
around this rule by selling one’s 
principal residence and moving into 
the vacation home, living in it as the 
principal residence for at least two 
years.  At that point a new exclusion 
would become available.  This 
strategy was curtailed, beginning 
in 2009.  Now the exclusion is not 

available for the portion of your 
ownership attributable to vacation 
home use. 

Example.  You bought a $1 million 
vacation property in 2010.  In 2017 
you sold your primary residence to 
begin living in the vacation home.  
Now assume that you decide to sell 
that home in 2020, after living in it 
for three years, when it is worth $1.5 
million.  That period is 30% of your 
total ownership, so only 30% of 
your gain of $500,000 ($150,000) is 
excludable from income. The same 
dollar limit of $250,000 also applies.

Estate planning
The issue of capital gains taxes 

evaporates if ownership of the 
vacation home continues until the 
death of the owner.  At that moment 
the tax basis of the property steps 
up to fair market value, so there 
would be no capital gain on a sale 
soon after.

If estate taxes are a potential 
issue, a Qualifi ed Personal 
Residence Trust (QPRT) should be 
considered.  In any event, when 
planning your estate, make sure 
to address the ownership of any 
vacation homes you own.  Different 
planning methods may need to be 
considered depending on the state 
in which they are located.  Cont act 
Trenny Garrett today at (573) 
302-2474 or at trenny.garrett@
centraltrust.net.

Trenny Garrett, J.D., CTFA
Senior Vice President

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Send us Your Press
Releases, Public Events and 

Business News!

L AK E-S I L HOUET T ES . COM
 
• Furniture Grade Birch Wood, UV coated.
• Two frame styles: Walnut Stained or 

Distressed White
• Framed in 2 sizes: 15.5” x 27.5”, 

or 29” x 41” 
• Laser cut “Lake Silhouette” showing the mile 

markers every 5 miles, the bridges and the 
different arms of the lake.

• Professionally framed and glass covered, 
complete with all hardware required to hang 
on your wall.

• Special Engraving Available
• Available at Lake of the Ozarks
• Beautiful small “Crystal” to pinpoint where 

your home is located on the lake shore.
Call and get yours today!

Lake Silhouettes of the Midwest

Lake Silhouettes
A beautiful addition to 

any home or offi ce decor...

Example of a
Customized Silhouette

to Order Call:
Dennis B. Wedding

dwedding@bellsouth.net
Phone: 864-205-5005

White Distressed Frame

Engraved Gift Ideas
Laser Engraved Hickory 
“Cutting Board”
8.75” x 11.75” (left)

3.5” diameter Laser 
Engraved Christmas 
Ornament
Or Hostess gift on the
neck of a wine bottle (right)

Laser Engraved 
Wine Glass 
9.0” tall (far right)

Advertise in the 
Business Journal!

573-348-1958

It’s a great way to reach the thousands of visitors the Lake area 
has each year! Your advertisement is delivered to hundreds of 
locations all around and in the Lake area! 
Call Amber Baumgart today for more information!
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Osage Beach: 924 Hwy 42 (573) 348-4464
Kitchen & Bath Products, Cabinetry, Countertops & Appliances

dkbshowroom.com

 Discover the Possibilities

We partner 
with our 
customers to 
create their 
perfect room 
and select the 
right products. 

 ASSOCIATION MANAGEMENT & PROPERTY SERVICES

Condos, Homes & Communities 

We provide the following services; accounting, record keeping, lawn care & 
grounds, maintenance, pool maintenance, security, pest control, dock repairs

 
We offer full service, full time association management or for smaller associa-
tions we have ala carte services so that you can pay for just what you need.

 

 
Providing property

management services to 
the Lake Area 
since 1986.

Now offering 

full service association 

management.  Call for a bid 

today! 573-365-3367!

RBL Properties
4571 Osage Beach Parkway

Osage Beach, MO 65065

How to make writing 
a business plan less 
intimidating
Submitted by Bruce Mitchell, 
Lake of the Ozarks SCORE

A business plan is not only 
important for starting your 
business, it’s also an indis-
pensable tool for helping you 
manage and grow your busi-
ness. Your business plan is your 
roadmap in operating your 
company, and it’s essential if 
you intend to request funding 
from outside sources.

A business plan spells out 
specific details about your 
business related to business 
concept, marketplace, and fi-
nancials. The length of your 
business plan can depend on 
the complexity and scale of 
your business. Even short one-
page business plans have pur-
pose and can affect success.

Too many entrepreneurs 
make the mistake of not pre-
paring a business plan. That’s 
not terribly surprising, be-
cause writing one can seem a 
daunting task. It requires time, 
careful thought, research, and 
patience as you define your 
business’s critical success fac-
tors and goals.

Are you intimidated by the 
thought of writing a business 
plan? Know that the benefits 
are well worth the effort. The 
value of a business plan isn’t so 
much in the document you cre-
ate, but the discovery process 
you embark upon to create it. 
As you work on your business 
plan, you answer key ques-
tions about your business that 
you may not have otherwise 
considered. That can help you 
recognize risks and opportuni-
ties—and better position you 

for success. 
Here are some tips to make 

writing your business plan less 
intimidating:

·Don’t try to do it all at once.
If you tackle it in smaller bits 

and pieces, the project will be 
more manageable.

·Schedule time to work on it.
Plan time to work on your 

business plan. You’ll feel less 
stressed about it if you reserve 
time on your calendar to dedi-
cate to it.

·Use technology and re-
sources to your advantage.

Although business plan tem-
plates and software can’t do it 
all for you, they can save time. 
Consider using SBA’s online 
Business Plan Tool, which can 
be found by visiting https://
www.sba.gov/tools/business-
plan/1 and the full range of free 
business planning tools and 
templates that SCORE offers on 
its website, https://www.score.
org/resource/business-plan-
ning-f inancia l-statements-
template-gallery.

·Get feedback along the way.
As you work on the different 

sections of your business plan, 
ask a SCORE mentor or other 
unbiased business professional 
to review it and provide sug-
gestions for improvement and 
clarity.

Even though writing a busi-
ness plan will require effort, it 
doesn’t have to be a harrow-
ing experience. Follow the tips 
shared here, and keep your eye 
on the prize. With a business 
plan, you’ll be better able to 
move your business in the right 
direction from the start and 
navigate changes more easily 
in the future.

You’ll find a wealth of small 
business-related information, 
resources, and training, plus 
free, confidential counseling 
from more than 11,000 busi-
ness experts. For more infor-
mation about contacting a 
mentor or volunteering contact 
the Lake of the Ozarks SCORE 
Chapter at www.LakeoftheO-
zarks.SCORE.org, by e-mail at 
admin.0493@scorevolunteer.
org or call 573-346-5441.  Serv-
ing Camden, Dallas, Hickory, 
Laclede, Miller, Morgan and 
Pulaski Counties.
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Once-in-a-lifetime eclipse
By Darrel Willman

Just in case you hadn't heard, 
Missouri is one of the premiere 
spots in the country to view the 
eclipse later this month on the 
21st. It so happens our area will 
experience totality-- where the 
moon completely obscures the 
sun for a period of time. 

This month's eclipse will be 
the first visible totality in 38 
years, the last was in 1979. Now, 
you'll have to be quick, because 
the totality will only last about 
two and a half minutes. 

The perfect location for 
viewing this will be along the 
highway just north of Jefferson 
City, but almost everyone who 
reads this paper will be able to 
see a Total Solar Eclipse.

For us, the beginning of the 
partial eclipse will be at 11:46 
a.m., the total eclipse will be-
gin at 1:13:07 p.m. and end at 
1:15:47. The partial eclipse will 
end at 2:41 p.m.-- in all, three 
hours of diminished daylight.  
These times are calculated for 
a location 13 miles north of Jef-
ferson City, on Highway 54 at 
the County Road 348 intersec-
tion.

If you can't get out to see it, 
maybe you can catch one of 
NASA's live streams at https://
www.nasa.gov/eclipselive

Can you watch the eclipse? 
Not directly, no. Even obscured 
by the Moon, the Sun's light is 
so bright it can damage your 
eyesight permanently. Even 
the best sunglasses are not 
dark enough to filter out the 
harmful rays.

Eclipse glasses are being sold 
around the area inexpensively. 
They have plastic tinted inserts 
that are dark enough to enable 
you to view the event safely. 
Only during totality-- that pe-
riod of around 2 minutes when 
the sun is completely blocked 
out, can you photograph and 
view the eclipse safely without 
eye protection.

Why does the eclipse occur? 
According to NASA, it's rare 
because the Moon's orbit is not 
perfectly circular, and it's or-
bit around the Earth is not the 
same as our orbit around the 
Sun. So on the infrequent oc-
casions the Moon aligns with 
the Earth perfectly between 
it and the Sun-- bingo! The 
Moon blocks the light from the 
Sun, plunging a very small cir-
cle on the Earth into darkness 
(an area about 70 miles in di-
ameter this year).  The one this 

month is a Total Eclipse, but 
there are other, less rare types. 

How rare is a Total Solar 
Eclipse? Even though they oc-
cur about every 18 months 
somewhere on the Earth, sci-
entists estimate that any given 
location will only experience 
one in a person’s lifetime. And 
they don't last long, because 
the Moon's shadow moves at 
over 1,000 MPH. 

You'll have to wait a while 
to catch the next one-- a Total 
Solar Eclipse will occur again 
passing over the Bootheel on 
April 8th, 2024. After that, some 
of us could travel to see one in 
2045, 2052 and 2078. The very 
young might catch the eclipse 
passing over the New England 
states in 2099. Experts have 
calculated that because of the 
Sun's expansion the last one 
will occur in about six hundred 
million years.

As the Lake Churns
Lake 
Market 
Indicators

New construction rose in June to 
the fastest pace in four months, led by 
large increases in the Northeast and 
Midwest.  Housing starts of privately 
owned units climbed 8.3 percent in 
June above May 2017 and is 2.1 per-
cent above June 2016.  The gain end-
ed three straight monthly declines and 
marked the strongest pace of building 
since February.  

Home construction has risen 3.9 
percent year-to-date, but that slight 
increase has been unable to make 
up for the decrease in existing homes 
being listed for sale.  Housing starts 
jumped a spectacular 83.7 percent 
in the Northeast and 22 percent in 
the Midwest, sales edged up in the 
West but declined in the South.  June 
building permits, an indicator of fu-
ture construction, were up 7.4 percent 
compared to May 2017 and is 5.1 
percent above June 2016.

The Lake of the Ozarks real estate 
market continues to pull further ahead 
of previous years.  2017 Lakefront 
homes sales currently sit at 27.3 per-
cent above 2016.  This is more than a 
5 percent increase from June’s 2017 
YTD data.  Non-Lakefront homes sales 
have increased 7.3 percent YTD above 
2016 numbers.  Condominium sales 
are up a solid 19 percent in 2017 
vs. last year.  Lakefront lot sales have 
surged 79.3 percent YTD in 2017.  
This is another excellent indicator of 
future construction.  

If you need assistance in getting 
a clear picture of what this market 
means for you, please don’t hesitate 
to contact me or a member of my 
sales staff.  We have great insight into 
the current trends that effect the value 
and market demand of property.

 Sales data obtained from the Lake 
of the Ozarks MLS comparing the time 
frame from January 1st to July 25th of 
2016 and 2017 and the US Depart-
ment of Commerce.

Michael Elliott has been selling 
real estate at the Lake of the Ozarks 
since 1981.  He is one of the most 
respected brokers in the area.  If you 
have interest in a career in real estate 
or would like Michael’s assistance in 
the sale or purchase of property, you 
can reach him at 573.365.SOLD or 
cme@yourlake.com  View thousands 
of lake area listings at www.Your-
Lake.com $1 million plus homes at 
www.LakeMansions.com   You can 
also view each months’ article, ask 
questions and offer your opinion on 
Michael’s real estate blog, www.As-
TheLakeChurns.com

Real Estate and Lake News 
with C. Michael Elliott

This unique map shows the path of the 
moon’s umbral shadow – in which the 
sun will be completely obscured by the 
moon – during the total solar eclipse of 
Aug. 21, 2017, as well as the fraction 
of the sun’s area covered by the moon 
outside the path of totality. The lunar  
shadow enters the United States near 
Lincoln City, Oregon, at 9:05 a.m. PDT. 
Totality begins in the United States in 
Lincoln City, Oregon, at 10:16 a.m. PDT. 
The total eclipse will end in Charleston,  
South Carolina, at 2:48 p.m. EDT. The 
lunar shadow leaves the United States 
at 4:09 p.m. EDT. A partial eclipse will 
be visible throughout the United States.

Lunar topography data from NASA’s 
Lunar Reconnaissance Orbiter and the 
Japan Aerospace Exploration Agency’s 
SELENE lunar orbiter were used to 
precisely calculate the location of the 
moon’s shadow. Land shading is based 
on a global mosaic of images from 
NASA’s Moderate Resolution Imaging 
Spectroradiometer, and elevations are 
based on data from NASA’s Shuttle  
Radar Topography Mission. Planetary 
positions are from NASA’s Jet Propulsion 
Laboratory Development Ephemeris 421.
 
Credit: NASA’s Scientific Visualization Studio

EXPERIENCE

EVERYONE IN NORTH AMERICA 
WILL BE ABLE TO EXPERIENCE 
THIS ECLIPSE.

TH
E2017 ECLIPSE

TOTAL SOLAR ECLIPSE ON AUGUST 21, 2017

ACROSS AMERICA
http://eclipse2017.nasa.gov

NP-2016-11-525-GSFC (Rev 4/17)www.nasa.gov

 National Aeronautics and Space Administration

THROUGH THE EYES OF NASA

This year’s Total Solar Eclipse passes directly over Missouri. NASA

HOW AN ECLIPSE OCCURS - The Moon’s position between the Sun and the Earth.   Credit: NASA
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Tan-Tar-A’s new owners opt for island atmosphere
By Nancy Zoellner-Hogland

Nibblin' on sponge cake,  
Watchin' the sun bake;  All of 
those tourists covered with oil...

 Strummin' my six string on 
my front porch swing … You 
know the rest!

Tan-Tar-A is not owned by 
Jimmy Buffett. In fact, it is un-
likely that he will visit, or be at 
the grand opening – or even be 
performing at Tan-Tar-A. 

But his songs will certainly 
be playing through the minds 
of those visiting the 500-room 
lakefront resort, which recent-
ly sold and is being rebranded 
as “Tan-Tar-A, A Margaritaville 
Resort.” 

The name change will take 
place in 2019, according to 
Ann Walters, director of sales 
at Tan-Tar-A. Changes that will 
reflect the new “island state of 
mind” are underway. And that 
change is creating quite a buzz.

“Jimmy Buffet’s perfor-
mance contract has restric-
tions on the locations of his 
concerts. But from what we've 
heard, he can be a little unpre-
dictable, so we may see him at 
Tan-Tar-A at some point,” Wal-
ters quipped.

She said Tan-Tar-A's man-
agement company will remain 
Driftwood Hospitality Man-
agement, the same company 
that has managed the resort 
since 2012. Driftwood Acquisi-
tions and Development (DAD), 
a privately held investment 
firm specializing in the ac-
quisition and development of 
hotel assets and a division of 
Driftwood Hospitality Man-
agement, recently acquired 
Tan-Tar-A Resort.

Carlos Rodriguez, chief ex-
ecutive officer of DAD, said 
partnering with Margaritaville 
as they rebrand Tan-Tar-A was 
a “dream come true. The Tan-
Tar-A acquisition has helped us 
reach our 2017 growth goal al-
ready, just halfway through the 
year... We’re excited to get un-
derway, working together with 
the Margaritaville team to help 
travelers create unforgettable 
memories in the Midwest.”

Walters said improvements 
to the resort have already be-
gun with the painting of the 
exterior of all buildings on the 
resort complex. Improvements 
are also in process at the Oaks 
Pro Shop with new siding and 
future interior renovations 
planned. They are also working 
with the design team on new 

concepts for the resort guest 
rooms and food and beverage 
outlets. 

“Although a complete time-
line of all renovations is not 
available yet, work is sched-
uled begin at the conclusion of 
the 2017 summer season. The 
hotel will continue to oper-

ate as normal through all the 
renovations. Every attempt will 
be made to isolate the reno-
vations, so as not to inconve-
nience our guests,” she said.

Walters said renovation 

plans include a complete floor-
to-ceiling renovation of Build-
ing E, 133 rooms located across 
the road from the main lobby, 
connected by a catwalk. 

“Walk-in showers, bath-
room counters and tile, carpet, 
wall coverings, window treat-
ments, furniture, and artwork 
will bring a bright, fresh look to 
the guest rooms, keeping with 
the Margaritaville laid-back 
lifestyle. All guest rooms will 
have new artwork, patio fur-
niture, brightly colored entry 
doors and accent walls, bright 
white tops for the armoire and 
all tables in the rooms. The cof-
fee service will be upgraded 

to Keurig single serving coffee 
makers. Brightly colored hall-
ways will welcome guests to 
Margaritaville,” Walters said.

In addition, guest rooms in 
Buildings B, C, D, and the Win-
drose Building will receive new 
bathrooms. Carpet and win-
dow coverings were completed 

last year. Flooring in the main 
lobby and in Mr. D’s Lobby Bar 
will change to tile. 

“In our lobby bar, Mr. D’s, 
a kitchen will be added to fa-
cilitate food service with a 

light fare menu. Market Lane 
will also be freshened up with 
brightly colored walls, addi-
tional lighting, and tile floor-
ing. Tan-Tar-A has several re-
tail shops along Market Lane. 
One of these shops currently 
has souvenirs, sundries, and 
snacks. This shop will become 
a Margaritaville store, featur-
ing Margaritaville branded 
items for sale so everyone can 
take a little of the island life-
style home with them,” she 
said.

Changes are also coming to 
the resort’s restaurants. 

Black Bear Lodge, Tan-Tar-
A's main dining room, will be 

converted into a Margaritaville 
restaurant. The Windrose Res-
taurant on the Water concept 
will remain similar, but will 
receive a facelift to modernize 
the decor. In the Food Court, 
Pizzeria 26 will be relocated to 
where Grille Marx is currently. 
The area that is currently Piz-

zeria 26 will be utilized to cre-
ate a grand entrance to the 
Margaritaville restaurant.

But it doesn’t end there.
“A new restaurant - Land-

shark Bar and Grill - will be 
built next to the Arrowhead 
Pool inspired by the tradition-
al beach bars of the Atlantic 
Coast. Guests will be able to 
relax on the waterfront deck 
while enjoying breath taking 
views of the main channel of 
the Lake of the Ozarks. Four 
guest rooms will be removed to 
allow space for the new restau-
rant. A tiki bar will be added at 
the Arrowhead Pool,” she said, 
adding that timelines and de-
tails of the renovations are not 
finalized yet. “Plans for each of 
the projects are still in the de-
sign phase. It’s anticipated that 
the guest room renovations 
will begin after Labor Day of 
this year. Margaritaville Res-
taurant conversion will begin 
this fall, with plans to be open 
by spring, 2018. We will have a 
restaurant available while the 
Black Bear Lodge is closed for 
renovation.”

Walters also said that with 
Tan-Tar-A staying as the name 
of the resort, groups shouldn't 
have to be concerned about the 
image of “Margaritaville.” 

“And the large number of 
groups that Tan-Tar-A accom-
modates will continue, as Tan-
Tar-A will continue to offer 

90,000 square feet of flexible 
meeting space with 31 meet-
ing rooms, and more than 650 
guest rooms. Our professional 
staff is well trained to plan suc-
cessful events and that will 
continue. Any room rates for 
reservations and conferences 
already contracted and booked 
will be honored,” she said.

Longtime General Manager 
Fred Dehner said all of the as-
sociates at Tan-Tar-A are en-
thused about the changes and 
look forward to the new look 
that will be offered to custom-
ers. 

For those unfamiliar with 
the resort, the property cur-
rently includes 27-holes of golf 
across two courses, a 103-slip 
marina, eight food and bever-
age venues, a full-service spa 
and salon, a fitness center, 
horseback and pony riding, 
and numerous sports facilities 
including tennis, basketball 
and beach volleyball courts. 
Indoor and outdoor pools, as 
well as a 20,000 square-foot 
indoor waterpark, are located 
throughout the property. An 
on-site wedding chapel is also 
available.

Margaritaville features nine 
destination resorts/hotels 
across the Southeast United 
States and Caribbean and 20 
additional locations in active 
development, four gaming lo-
cations and more than 60 food 
and beverage locations includ-
ing signature concepts such 
as Margaritaville Restaurant, 
award-winning JWB Prime 
Steak and Seafood, 5 o’Clock 
Somewhere Bar & Grill and 
LandShark Bar & Grill. More 
than 15 million travelers every 
year change their latitude and 
attitude with a visit to a Mar-
garitaville resort, residential 
real estate destination, vaca-
tion club, vacation home rental 
and restaurant.

For more information on 
Tan-Tar-A Resort, visit www.
tan-tar-a.com. Follow Tan-Tar-
A on Facebook at www.face-
book.com/TanTarAResort, and 
on Twitter and Instagram @
tantararesort."

For more information on 
Margaritaville, visit www.
margaritaville.com. Follow 
Margaritaville on Facebook at 
www.facebook.com/margari-
taville, and on Twitter and Ins-
tagram at @Margaritaville.

Tan-Tar-A has long been a favorite vacation spot at Lake of the Ozarks. Begun in 1960 by St. Louis devel-
oper Burton W. Duenke, the resort has always maintained a lodge-style atmosphere. New owners have 
plans to renovate and remodel to turn the resort into an “island escape.” 

The stone fireplace in the entryway of Tan-Tar-A has long been a gath-
ering place for those visiting the resort. Although the fireplace will 
stay, the area surrounding it will get an update designed to reflect the 
new atmosphere. Photos provided.
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ONYX CAVE ON THE NIANGUA 
Onyx Cave is located not far 

up the Big Niangua Arm of the 
Lake above Ha Ha Tonka where 
the Lake transitions into a riv-
er. The opening is suffi ciently 
large and when the Lake is at 
its normal reservoir level it is 
possible to boat into the cave 
for a short distance.  This cave 
is a feature of the Niangua 
River Canoe Trail. Upon en-
tering one will immediately 
notice how the walls of the pas-
sage look as if a mad painter 
has thrown white wash every-
where. The boater may also 
hear the cooing of pigeons that 
nest in the cavities. Liquid pi-
geon droppings and dry depos-
its of calcium carbonate create 
the splatter.

The cave was explored in 
1909 by Garrett Laughlin, a lo-
cal county road supervisor, and 
reported to be large and exten-
sive, however, no one has been 
able to explore it beyond 650 
feet in modern times because 
Lake of the Ozarks, created in 
1931, backs water into the cave. 
The fi rst 150 feet is a high spa-
cious corridor but beyond that 

the continuing passage ceiling 
is at 660 feet in elevation and is 
inundated most of the time. In 
1965 the author was privileged 
to explore the cave up to 650 
feet because of a pumping op-
eration that lowered the water 
level, allowing one to exam-
ine a room 250 feet in where a 
large formation was quarried 

for its onyx in the 1890s by R.E 
Bradford and associates.  The 
pump-down by Lake Ozark 
Grotto was only possible be-
cause Lake of the Ozarks stood 
at 654 feet. Fluctuations of the 
Lake water are slowly erod-
ing away the cave formations 
in the cave’s fl ooded sections, 
and depositing sediments that 

nearly fi ll the water passage be-
yond the portion that explorers 
could reach in 1965. The photo 
of the cave entrance that ac-
companies this article was tak-
en by the author in  2003. 

This historical sketch is from 
the collection of H. Dwight 
Weaver. He is the author of six 
books on the history of Lake of 

the Ozarks.
The author’s latest book on 

Lake history – Images of Amer-
ica, Osage Beach – is now lo-
cally available and is a picto-
rial history of Osage Beach from 
1880 to 1980. Contact him at: 
dwightweaver@charter.net or 
call 573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more information or to 
purchase one of his books on line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

Corporate Employment
Background Screening Service

www.one2verify.com

Background Investigation/Verification Services:
Name Verification  -  Date of Birth Verification  -  SSN Verification  -  Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record
Nationwide Federal Felony and Misdemeanor arrest / conviction Record
Financial History - Bankruptcies, Liens, Judgments
Education History (Highest level completed)
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Let’s Go Boating!

Surf’s up! Wakesurfi ng, one 
of the fasting growing watersports 
on the planet, has exploded onto 
the watersport scene at Lake of the 
Ozarks in a big way. Wakesurfi ng is 
a water sport in which a rider surfs 
behind a boat, riding the boat’s 
wake without being directly pulled 
by the boat. After getting up on the 
wake, typically by use of a tow rope, 
the wakesurfers will drop the rope, 
and ride the wave in a fashion simi-
lar to surfi ng. 

This is a sport the entire fam-
ily can enjoy. Wakesurfi ng is low 
impact, requires no previous expe-
rience and is suitable for all ages 
and athletic ability. Less physically 
demanding than wakeboarding 
and done at a much slower speed, 
wakesurfi ng is fun, safe and equally 
rewarding. You get all of the thrill 
of surfi ng and wakeboarding with-
out the high speed or hard crashes. 
Wakesurfi ng is also super social as 
the surfers are close to the boat and 
within conversation range of the 
other boaters.

Wakesurfi ng is done behind an 
inboard boat at a speed of 9-13 
mph. Wake boats offer rear plat-
forms and submerged drives so 
the propeller is under the boat to 
protect the rider from getting hurt. 
Never wakesurf behind a boat with 
outboard engines. In addition to 
safety, today’s wake boats offer 
several features that allow you to 
customize your wave by fi ne-tuning 
the height, shape and length of the 
wave. With riders close to the back 
of the boat, under water exhaust 
systems are also important, as they 
reduce harmful gasses and carbon 
monoxide levels.

Wakesurfi ng requires very little 
equipment, just a board and a tow 
rope. Traditional surfboards can be 
used, but do yourself a favor and 
get a board specifi c to wakesurfi ng 
to make the learning curve easier. 

There are two styles of boards: 
“surf” and “skim”. Surf style 
boards usually have two or more 
fi ns towards the tail of the board 
and look like mini surfboards. Skim 
style boards usually have one center 
fi n in the back and possibly a small 
fi n in the front. Surf style boards 
are good for aggressive carving 
and catching air. Skim style boards 
are usually easier to spin. You will 
also want a wakesurf specifi c rope. 
Wakesurf ropes are typically shorter, 
thicker, and sometimes have a small 
handle or T-bar. 

If you want to learn to wakesurf, 
there are a few local boat dealers 
who offer lessons including instruc-
tor Ben Vens with MarineMax. With 
expert instruction and good advice, 
wakesurf riders can learn quickly 
and progress rapidly. Almost im-
mediately, most people of average 
physical ability can stand up and 
ride a wave. And, if you are not 
comfortable standing up, you can 
always surf on your knees or even 
lying down. 

If you have ever dreamt of being 
a surfer, or if it is simply time to try 
something new we encourage you 
to try wakesurfi ng. With the right 
boat you can be in Missouri and 
ride endless waves all day long. 
There are a variety of wake boats 
available at lake area dealerships 
including the award winning Nau-
tique line - up found at MarineMax. 

With 62 locations nationwide, 
MarineMax is the nation’s largest 
recreational boat dealer. Marine-
Max compliments its industry 
leading brands with dedicated de-
livery captains, educational classes, 
organized customer events, and 
unparalleled service. We invite you 
to visit our highway store in Osage 
Beach and our on water location in 
Lake Ozark. Always open at www.
marinemax. com

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing the 

photographs and your information in Word (.doc) files

Send us Your Press Releases, Public Events and Business News!

Medicaid, Medicare scam results 
in more than 400 arrests
Those indicted responsible for $1.3 billion in fraud losses

Last month, more than 400 
defendants, including 115 
doctors, nurses and other li-
censed medical profession-
als, across 41 federal districts 
were charged for allegedly 
participating in health care 
fraud schemes involving ap-
proximately $1.3 billion in 
false billings. According to At-
torney General Jeff Sessions 
and Department of Health and 
Human Services (HHS) Secre-
tary Tom Price, M.D., it was the 
largest ever health care fraud 
enforcement action by the 
Medicare Fraud Strike Force. 

Of those charged, more 
than 120 defendants, includ-
ing doctors, were charged for 
their roles in prescribing and 
distributing opioids and other 
dangerous narcotics. In addi-
tion, HHS has initiated sus-
pension actions against 295 
providers, including doctors, 
nurses and pharmacists. In the 
Eastern and Western Districts 
of Missouri, 16 defendants 
were charged in schemes in-
volving more than $16 million 
in claims, including 10 de-
fendants charged as part of a 
scheme involving fraudulent 
lab testing. The names of the 
16 were requested from the 
Department of Justice, which 
released the information, but 
were not provided by deadline 
of this issue of the “Lake of the 
Ozarks Business Journal.”

The charges, announced on 
July 13, targeted schemes bill-
ing Medicare, Medicaid, and 
TRICARE (a health insurance 
program for members and 
veterans of the armed forces 
and their families) for medi-
cally unnecessary prescrip-
tion drugs and compounded 
medications that often were 
never even purchased and/or 
distributed to beneficiaries. 
The charges also involve in-
dividuals contributing to the 
opioid epidemic, with a par-
ticular focus on medical pro-
fessionals involved in the un-
lawful distribution of opioids 
and other prescription narcot-
ics. According to the CDC, ap-
proximately 91 Americans die 
every day of an opioid related 
overdose.   

“Too many trusted medi-
cal professionals like doctors, 
nurses, and pharmacists have 
chosen to violate their oaths 

and put greed ahead of their 
patients,” said Attorney Gener-
al Sessions. “Amazingly, some 
have made their practices into 
multimillion dollar criminal 
enterprises. They seem oblivi-
ous to the disastrous conse-
quences of their greed. Their 
actions not only enrich them-
selves often at the expense of 

taxpayers but also feed addic-
tions and cause addictions to 
start. The consequences are 
real: emergency rooms, jail 
cells, futures lost, and grave-
yards.  While today is a historic 
day, the department's work is 
not finished. In fact, it is just 
beginning. We will continue to 
find, arrest, prosecute, convict, 
and incarcerate fraudsters and 
drug dealers wherever they 
are.”

Secretary Price said the na-
tional takedown represents 
“significant progress toward 
protecting the integrity and 
sustainability of Medicare and 
Medicaid, which we will con-
tinue to build upon in the years 
to come.”

According to court docu-
ments, the defendants alleg-
edly participated in schemes 
to submit claims to Medicare, 
Medicaid and TRICARE for 
treatments that were medi-
cally unnecessary and often 
never provided. In many cases, 
patient recruiters, beneficia-
ries and other co-conspirators 
were allegedly paid cash kick-
backs in return for supplying 
beneficiary information to 
providers, so that the providers 
could then submit fraudulent 
bills to Medicare for services 
that were medically unneces-
sary or never performed. The 

number of medical profes-
sionals charged is particularly 
significant, because virtually 
every health care fraud scheme 
requires a corrupt medical 
professional to be involved in 
order for Medicare or Medicaid 
to pay the fraudulent claims.  
Aggressively pursuing corrupt 
medical professionals not only 
has a deterrent effect on other 

medical professionals, but also 
ensures that their licenses can 
no longer be used to cheat the 
system.

The Strike Force locations 
included the Southern District 
of Florida, the Eastern District 
of Michigan, the Southern Dis-
trict of Texas, the Central Dis-
trict of California, the North-
ern District of Illinois, the 
Middle District of Florida, the 
Eastern District of New York, 
and the Southern Louisiana 
Strike Force, operating in the 
Middle and Eastern Districts of 
Louisiana as well as the South-
ern District of Mississippi.

In addition to the Strike 
Force locations, enforcement 
actions include cases and in-
vestigations brought by an ad-
ditional 31 U.S. Attorney’s Of-
fices, including the execution 
of search warrants in investi-
gations conducted in Califor-
nia, Ohio, Alabama, Arkansas, 
California, Connecticut, Geor-
gia, Illinois, Indiana, Iowa, 
Kentucky, Maine, Missouri, 
Nebraska, Nevada, New York, 
Ohio, Puerto Rico, Tennessee, 
Texas, Utah and Virginia.

Ninety six defendants from 
21 states were also charged in 
criminal and civil actions with 
defrauding the Medicaid pro-
gram out of over $31 million. 
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Crossword Puzzle
THEME: 1980s MOVIES
ACROSS
1. Discrimination against AARP 
members?
6. India’s smallest state
9. Bath powder
13. Espresso plus steamed milk
14. Center of activity
15. Pickled garnish
16. *”Hannah and Her Sisters” 
director
17. Distinctive period
18. Opposite of alpha
19. ”A Christmas Story” protagonist
21. *Ferris Bueller’s best friend
23. Confession subject
24. French Riviera city
25. Mischief-maker
28. King of India
30. Old master print maker
35. Getting warm
37. Knicks’ competitor
39. Finnish steam bath
40. Hipbones
41. Derive
43. Membranophone
44. Fixin’ to
46. Saudi Arabia’s neighbor
47. Acid gritty-textured fruit
48. Iroquois tribe
50. Chills and fever
52. Prefix for “new”
53. Place for a house plant
55. Registered nurses’ org.
57. *Sean Penn in “Fast Times at 
Ridgemont High”
61. *Oliver Stone’s Oscar winner
65. Fire in one’s soul
66. “____, humbug!”
68. Canine skin infection
69. Famous person
70. Freudian topic
71. Beyond suburb
72. Hightailed it
73. Computer network acronym
74. Destruction of cells, pl.

Solution page 16
DOWN
1. Resembling wings
2. Apple variety
3. It shall, for short
4. 12 ____ of AA
5. Stonehenge stone
6. Clarified butter
7. “Days of ____ Lives”
8. Olden day calculators
9. What to do with a shrew?
10. Copycat
11. Kids’ building block
12. “Ocean Spray” ____-Apple 
juice
15. Celestial body with a tail, pl.
20. Absurd
22. Card with one pip
24. *Robert Redford’s “The ____”
25. *Montoya’s first name
26. Honeydew, e.g.
27. Founding Father Thomas
29. *Returned in 1983
31. Not gentlemen
32. Second-largest Great Lake
33. Accustom
34. *Main character in “First 
Blood”
36. #28 Across’ daughter
38. Heroin, slang
42. Artificial sweetener brand
45. Not absorb, nor repel
49. Have a cold, e.g.
51. Canine’s coat
54. Denigrating statement
56. Muscle control problem
57. Puch-shaped structures in 
animals or plants.
58. *Like “Dead Poets Society” 
school, e.g.
59. Opposite of busy
60. College girl
61. Sound unit
62. Cross to bear
63. Mythological hominid
64. Snouts or beaks
67. ____ Khan

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
 Snow Removal - Powerwashing Decks & Docks

LLC

This offer is subject to availability and is not valid in all areas.
Dish Network: 1-855-397-7631
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continued from page 4
Rucker and Massey voted 

“No.”
In a later interview, Dins-

dale said he wasn’t sure what 
he would do next. Bethurem 
said he would like the city to 
consider purchasing two used 
jet fuel trucks – one that would 
serve as a “stand-by,” or look 
into the possibility of leasing 
a truck and made a motion 
to that effect, which was ap-
proved unanimously. However, 
Dinsdale later said a purchase 

of that amount would have to 
be approved by the board so 
that could make it more diffi-
cult to get a good deal because 
“good deals go fast.” The board 
also discussed the possibility 
of purchasing a new motor for 
the truck. 

The purchase process 
started in June 2016, when al-
dermen voted unanimously 
to purchase two new trucks 
through the Missouri Moves 
grant program, which would 
have reimbursed the city 50 

percent of the costs. However, 
before leaving office, Gov. Jay 
Nixon pulled the plug on the 
program so the matching grant 
money was no longer available.

Dinsdale said that’s when he 
and the city administrator dis-
cussed including a new truck in 
the 2017 budget. 

“We discussed that if alder-
men balked, we could always 
go to Plan B and look for some-

thing used. However, the board 
approved it without question,” 
he said, adding that in Janu-
ary, he started putting together 
specs for the bid process.

Three bids were received. 
The two high bidders provided 
financing, but the low bidder 
– Garsite – did not, so Dins-
dale secured financing. The 
contract was presented to al-
dermen at their June 29 meet-

ing and was approved in a 3-3 
vote with Mayor John Olivarri 
voting “Yes” to break the tie. 
Aldermen Kevin Rucker, Greg 
Massey and Phyllis Marose 
voted in favor of the purchase; 
Aldermen Richard Ross, Jeff 
Bethurem and Tom Walker vot-
ed against it. 

Then at the board’s next 
meeting on July 6, aldermen 
voted to hold up the purchase 
process until they had time to 
further review the matter.

“The truck would pay for 
itself in a very short time but 
instead of looking at that, I 
think everyone is looking at 
the bottom line – that the air-
port barely breaks even,” he 
said. “But the jet fuel truck is 
the lifeline of this airport. It’s 
because of the type of traffic 
that we’re getting. Gone are 
the days when you’d come out 
here and the ramp was full of 
single-piston or twin-piston 
airplanes. You come out on a 
holiday weekend now and the 
ramp’s only going to be half 
full because for the last three 
of four days we’ve had jets fly-
ing in and dropping people off, 
then leaving. We might see the 
same jet flying in here three or 
four times in one day.”

Pick up L•O PROFILE’S newest  issue statewide 

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.

Studio M Publishing
573-365-2288

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO

OVERSTOCK TIRE 
SALE ON ALL MAJOR 

BRANDS!

1100 Bluff Drive • Osage Beach

573-302-0229
 "Quality Repair with

People Who Care"

573-340-NERD  

 On-Site Tech 
Support For All 
Your Business 

Needs 

$50 PC Clean Up Special

Jet fuel truck purchase

Past its prime, this 2,200-gallon jet fuel truck, a 1989 Ford F700 with 
a single-point hose originally built by Garsite, has been having con-
stant mechanical problems and needs to be replaced, according to 
Osage Beach Airport Manager Ty Dinsdale. Nancy Hogland photo.
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THE BIGGEST CAR SHOW IN
THE MIDWEST COMES TO
LAKE OZARK, OTHER EVENTS
HELD THIS SUMMER

CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Life
at the LAKE!

Managing Rental Property
The Early 
Bird Gets 
The Worm

One of the big questions that I 
am asked quite often is “when is the 
best time to put my property on a 
vacation rental program?”  The an-
swer is that there isn’t a bad time, 
but some times are defi nitely bet-
ter than others, especially if you are 
looking to purchase and depending 
on the income to defer some of your 
expenses.

So if I was going to pick, the 
worst possible time, I would have to 
say that it would at the beginning of 
October.  You’ve just missed the en-
tire summer and quite possibly will 
not have a rental until May of the 
following year.  That is eight months 
without any income.  If you are de-
pending on your property to help pay 
some of your costs it will be a long 
wait.

The best time would probably be 
the end of November for a home and 
no later than the end of February for 
a condo.  As families gather for the 
holidays many people (at least the 
smart ones) begin planning their 
summer vacations.  By January 1st 
of this year we had booked 20% of 
our entire year, by April 1st we had 
booked 44% of our year and by June 
1st we had booked 64% of our ex-
pected revenue for the entire year.  
So you can see the importance of 
having your property ready to adver-
tise as early as possible.

Here are a couple of examples; 
we had a home join our program for 
the 2016 season right around the be-
ginning of the year which ended up 
renting 68 nights which is great for 
a fi rst year property.  Another home 
joined around the beginning of April 
(these homes are fairly close in size 
and bedrooms) and rented for 43 
nights. Not bad, but not as good as 

the other home.
Sometimes you cannot help when 

your property becomes available for 
rent.  You may be waiting on the 
closing, you’ve ordered furniture 
but it hasn’t arrived, you have re-
pairs that need to be completed or 
you inherited a property and it just 
took a while to get it ready.  There 
are many factors that come into play 
but as you can see timing can make 
a huge difference in how successful 
you are your fi rst year.  However after 
that you will always be ahead of the 
curve.

If you are planning on purchasing 
a vacation rental property you may 
want to consider looking in the fall 
or winter.  However if the perfect 
property comes along it may be bet-
ter to throw caution to the wind and 
purchase the home or condo before 
someone else does.  

Russell Burdette is the owner/bro-
ker of Your Lake Vacation, a profes-
sional vacation rental management 
company at the Lake of the Ozarks 
since 1986.  Russell currently serves 
as the vice-chairman of the Tri-
County Lodging Association and also 
serves on the board of directors for 
the Lake of the Ozarks CVB.  If you 
would like more info on renting your 
home or condo as a vacation rental, 
please call 573-365-3367 or e-mail 
russell@yourlakevacation.com.

Russell Burdette
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Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

“Eyes On Missouri celebrates joining the Lake West Chamber with a 
ribbon cutting event, as well as, welcoming Dr. Michele Haley to their 
practice. Dr. Haley has practiced as an optometrist for over 15 years. 
Pictured: Dr. Michele Haley, OD, Nicole Ottens, Office Manager, Tammy 
Morgan, Market Manager, Kim Dunn, DA, and Ellis McGuire, optician.

Magic Dragon Street 
Meet Nationals Gives 
Back to the Community

The Lake Area Chamber of 
Commerce was honored to 
have the opportunity to present 
several appreciation plaques as 
well as contributions locally 
from the efforts of the 2017 
Magic Dragon Car Show.  

Lake Area Chamber Execu-
tive Director K.C. Cloke and 

Car Show Chairman Bert West-
brook attended the City of Lake 
Ozark June Board of Alderman 
meeting and presented Mayor 
Franzeskos with a plaque of ap-
preciation for the City’s partici-
pation and support, along with 
a check and plaque presented 
to Chief Launderville of the 

Lake Ozark Police Department 
for the assistance provided 
with traffic control. 

Cloke presented the School 
of the Osage Fine Arts Booster 
Club with a check for their as-
sistance in providing volun-
teers and for managing the 
volunteer traffic control.  Cloke 

also presented the Lake of the 
Ozarks Coast Kiwanis Club 
with a check for their assis-
tance in providing volunteers 
for the show. 

Total contributions from the 
2017 Magic Dragon Street Meet 
Nationals equaled $2,750 back 
to the community. 
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Iguana Rip Rap & Dock
1206 Bagnell Dam Blvd
Lake Ozark, MO 65049
573.693.9411
todd@riprap-gurus.com
www.riprap-gurus.com
 
Kelly’s Port
5250 Dude Ranch Rd, 
Osage Beach, MO 65065
(573) 348-4700
kyle@kellysport.com
www.kellysport.com

Lake Area Chamber
PO Box 1570, Lake Ozark, MO 65049
(573) 964-1008
kcloke@lakeareachamber.com
www.lakeareachamber.com

Lake CVB
PO Box 1498, Osage Beach, MO 65065 
(573) 348-1599
tim@funlake.com
www.funlake.com

Lake Media
918 North Bus. Route 5, Camdenton, MO 
65020 • (573) 346-2132
tbookstaver@gatehousemedia.com
www.lakenewsonline.com

Lake Spider Netting
4837 Wilson Drive
Osage Beach, MO 65065
Spider Netting
573.434.0673
Tgregg3434@gmail.com

Lake Tow, LLC
PO Box 1402
Lake Ozark, MO 65049
(573) 216-4701
cap10dave@charter.net
www.laketow.blogspot.com

Lake30
PO Box 174 • Ridgedale MO 65739 
(417) 593-3510 
lake30@lake30.com
www.lake30.com

Lake West Chamber
PO Box 340, 125 Oddo Dr.
Sunrise Beach, MO, 65079
(573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com

Lake West Marine
350 South Main, Laurie, MO 65037
(573) 372-8115
bob@lakewestmarine.com
www.lakewestmarine.com

Lake Expo
PO Box 1805
Osage Beach, MO 65065
573.207.9004
brent@lakeexpo.com
www.lakeexpo.com 

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach, MO 65079
(573) 374-8368
laurietentrental@gmail.com
www.laurierental.com

L O Profile
PO Box 1457, Lake Ozark, MO 65049
(573) 365-2288
studiompublishing@gmail.com
www.loprofile.com

Marine Concepts
415 Kaiser Industrial Park,  
Kaiser, MO 65047
(913) 908-7223
marineconcepts@ymail.com
www.worldsbestboatcover.com

MarineMax
3070 Bagnell Dam Blvd
Lake Ozark, MO 65049
(573) 365-5382
Thad.jameson@marinemax.com
www.marinemax.com

Midwest Touchless Boat Covers
613 SE Brentwood, Lee’s Summit
MO 64063
(816) 985-6542
boatcoverguy@outlook.com
www.midwestboatcovers.com

Mike’s Lake Services
60 Knox Road
Rocky Mount, MO 65072
314.346.0990
mike@gonitetrack.com
www.gonitetrack.com 

Orscheln Products, LLC
1177 N. Morley St.
Moberly, MO 65270
660.269.2036
bgose@orscheln.com
www.orschelnproducts.com 

Otto Construction Inc.
PO Box 1821, Lake Ozark, MO 65049
(573) 693-3772
tony@ottoconstruction.biz
www.ottoconstruction.biz

Ozark Yacht Club
500 Yacht Club Landing Drive
Lake Ozark, MO 65049
(573) 552-8401
Sara.Clark@OzarkYachtClub.com
www.ozarkyachtclub.com

Paradise Upholstery & Canvas
PO Box 786, Linn Creek, MO 65052
(573) 216-7214
iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Services
197 Hidden Acres Road
Lake Ozark, MO 65049
(573) 365-5900
pdqmarineservice@hotmail.com
www.pdqmarine.com

Performance Boat Center
1650 Yacht Club Drive
Osage Beach
MO 65065
(573) 873-2300
brett@performanceboatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts
17163 North State Hwy 5, PO Box 135, 
Sunrise Beach, MO 65079
(573) 374-6545
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway
Osage Beach, MO 65065
(573) 552-8550
rich@premier54.com
www.premier54.com

Raftup, LLC • Corey Boelkens
4211 Wesley Drive
Little Rock, AR 72223
479.422.0868
corey@raftup.com
www.raftup.com 

Rogers Manufacturing, Inc.
19882 West 156 St, Olathe, KS
66062 • (913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing
2820 Bagnell Dam Blvd, #B 1 Lake 
Ozark, MO 65049 • (573) 365-2323
spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.
1165 Jeffries Rd, Osage Beach
MO 65065 • (573) 348-5073
brian@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
(573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com

The Real Estate Book
30 Old Duckhead Road,
Lake Ozark, MO 65049 
573-219-0326 • hcpage@aol.com

Village Marina & Yacht Club
107 Village Marine Road, Eldon
MO 65026 • (573) 365-1800
bpecenka@villagemarina.com
www.villagemarina.com

Wake Effects LLC
4773 Osage Beach Parkway,  
Osage Beach • MO 65065
(573) 348-2100
blake@wakeeffects.com
www,wakeeffects.com

Yacht Club Powersports
4760 Formula Drive
Osage Beach, MO 65065
(573) 348-6200
jeff@ycpowersports.com
www.ycpowersports.com
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Advantage Marine LOTO, LLC
48 Beachwood Drive, Sunrise Beach, MO 
65079 • (573) 374-2231
jessica@advantagemarineloto.com
www.advantagemarineloto.com

Aqua Pest Solutions, 
LLC 2840 S Natural Bridge Drive, Spring-
field MO 65809 
(800) 622-4547 
gregfears@icloud.com 
www.aquapestsolutions.com

All About Boats
3597 Osage Beach Parkway, Osage 
Beach, MO 65065 • (573) 302-4100
sales@boatozarks.com
www.boatozarks.com

Atlas Docks, LLC
248 Keystone Industrial Park Drive
Camdenton, MO 65020
573.346.3625
info@atlasdocks.com
www.atlasdocks.com 

B & M Manufacturing
1150 Old South 5, Camdenton, MO 
65020 • (573) 346-7246
mb@haulritetrailers.net
www.haulritetrailers.net

Big Thunder Marine 
PO BOX 759 Lake Ozark MO 65049 (573) 
365-4001 
sales@bigthundermarine.com 
www.bigthundermarine.com 

Aqua Stack Mat
2785 West 247th Street
Louisburg, KS 66053
913.927.8061
sales@aquastackmat.com
www.aquastackmat.com

Basys Processing
15423 West 100th Terrace
913.647.5800
Lenexa, KS 66219
kurt@basyspro.com
www.basyspro.com 

Benne Media
160 Highway 42, Kaiser, MO 65047
(573) 348-1958
gsullens@mix927.com
www.lakebusjournal.com

Bennett Electric
PO Box 1679, Laurie, MO 65038
(573) 374-5792
todd@bennettelectric.net

Bergers Marina
PO Box 517, Lake Ozark, MO 65049
(573) 365-2337
carolyn@bergersmarina.com
www.bergersmarina.net

Bob’s No Wake Zone
4655 Osage Beach Parkway, Ste A
Osage Beach, MO 65065
(660) 492-2720
nowakebob@gmail.com
www.bobsnowakezone.com

Bridgeport Jet Ski Sales and Service
PO Box 186, Osage Beach, MO 65065
(573) 348-1020
bridgeportjetski@yahoo.com
www.bridgeportjetski.com

Camdenton Area Chamber
Highway 54, Camdenton, MO 65020
(573) 346-2227
tcreach@camdentonchamber.com
www.camdentonchamber.com

Captains Choice
PO Box 321 Osage Beach MO 65065 
(573) 216-0630 
boatliftremotes@gmail.com 
www.boatliftremotecontrol.com 

Camden on the Lake Resort, Spa & Yacht 
Club 
2359 Bittersweet Road, Lake Ozark,
MO 65049 • (573) 365-5620
marty@camdenonthelake.com
www.camdenonthelake.com

Captain Ron’s Bar & Grill
PO Box 568, Sunrise Beach, MO 65079 • 
(573) 374-5852
duggan@usmo.com
www.captainronsatthelake.com

Crabco/Rough Water Dock
PO Box 1225 Sunrise Beach MO 65079
(573) 374-0470 
john@roughwaterdock.com 
www.roughwaterdock.com

D & B Dock, Inc.
166 Sparrow Drive, Climax Springs, MO 
65324 • (573) 347-2327
dbdock@att.net
www.dbdocks.com

Dock Realty/Dock Lifeguard
2820 Bagnell Dam Blvd, Unit 5A
Lake Ozark, MO 65049
(573) 374-8849
dave@dockrealty.com
www.dockrealty.com

Dock Works
PO Box 1180, Lake Ozark, MO 65049
(573) 964-1919
dockworks@dockworks.net
www.dockworks.net

Dog Days, LLC
1232 Jeffries Road, Osage Beach, MO 
65065 • (573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

Drew Boat Lift, Inc.
8161 North State Hwy 5, Camdenton
MO 65020 • (573) 873-0400
sales@drewlift.com
www.drewlift.com

Econo Lift Boat Hoist Inc.
3847 Old Hwy 5, Camdenton, MO 65020 
• (573) 346-7161
econolift7@gmail.com
www.econolift.com

Farmers Insurance-
The Wagner Agency LLC
PO Box 724 Lake Ozark MO 65049 (573) 
302-0001 
cwagner1@farmersagent.com 
www.farmersagent.com/cwagner1 
 
Fibersteel Boat Lifts
3910 North State Hwy 5, PO Box 113
Camdenton, MO 65020
(573) 346-3088
fibersteel@socket.net
www.lakeboatlifts.com

Firstmate, Inc.
130 Century Commerce Loop,  
Labadie, MO 63055 • (866) 570-9707 
julief@firstmatecontrols.com
www.firstmatecontrols.com

First State Bank Mortgage
4655 B Osage Beach Parkway
Osage Beach, MO 65065
(573) 746-7211
mlasson@fsbfinancial.com
www.yourlakeloan.com

Formula Boats of Missouri
4810 Formula Drive, Osage Beach, MO 
65065 • (573) 302-8000
info@formulaboatsmo.com
www.formulaboatsmo.com

Fort Knox Alarm & Security, LLC
PO Box 795, Camdenton, MO 65020
(573) 347-3800
alarms_01@yahoo.com
www.ftknoxalarmusa.com

G & G Marina, Inc.
1528 Maritime Lane
Roach, MO 65787
573-346-2433
larry@ggmarina.com
www.ggmarina.com 

Gladon Company
1350 S. Kingshighway Blvd
Saint Louis, MO 63110
314.449.8205
mike@gladon.com
www.gladon.com

Golden Rule Insurance Agency
PO Box 810
Osage Beach, MO 65065
573.348.1731
nick@goldenruleinsurance.com
www.goldenruleinsurance.com 

HydroHoist of the Ozarks
4065 E US Hwy 54, Linn Creek, MO 
65052 (573) 346-7505
jclark@boatlift.com
www.boatlift.com

Iguana Boat Sales
4363 Osage Beach Parkway
Osage Beach, MO 65065
573-355-5027
davidp@iguanawatersports.com
www.iguanaboatsales.com
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 33 Years!
We Sell Lifts For Everything From 
PWCs to Cruisers!

www.econolift.com  •  573-346-7161www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5 - We Haven’t Moved, The Highway Did!

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

YourNEWboat
is only as good as

the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs  . . . . . . . . . . . . . . . . . . . . . .4 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .8 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage 
Beach, MO 65065

573 348-3888
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 39 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage Beach, MO 65065

573 348-3888

2014 REGAL 3200 V8300 DP 100HRS $144,900

$99,900 $144,900  $109,900 $84,900
2011 REGAL 3350 5.7 GXI 350HRS $109,900 2016 REGAL 2700 ES 380 140HRS $84,9002004 REGAL 3560 COMMODORE 8.1 GXI DUO 

PROP $99,900

Our Pre-Owned Inventory - Online! KellysPort.com

See all the boats online at:

Lake’s
Best
Gas

Prices!

OUR TRADE INS
2002 REGAL 2900 5.7 GXI DP ....................................................................... $37,800
1997 CROWNLINE 225 7.4 GIDP ................................................................... $15,900
2009 CROWNLINE 270 BR 350 MAG MPPII B3 142HRS ................................ $49,900
2002 MAXUM 230 5.7. A1 353HRS ............................................................... $17,900
2004 CHAPARRAL 230 SSI MAG MPI B3 630HRS .......................................... $29,900
2003 SEARAY 240 SUNDECK 5.0 MPI B3 ...................................................... $24,900
2005 BENNINGTION 2550 RL 225 YAMAHA 405HRS ..................................... $32,900
2016 BENNINGTION 20SLX 115 100HRS ...................................................... $27,900
2012 BENNINGTON 2874 RCWIO 5.7. GIDP 500 HRS .................................... $57,900
2007N4460 COMMODORE 110HRS ................................................................... S0LD
2012 HARRIS 250 GRAND MARINER 225 VERADO 309HRS........................... $49,900
2014 BENNINGTON 2874 QCWIO 5.7 GXIDP 332HRS .................................... $69,900
2007 RINKER 320 EXPRESS 5.7 GIDP 312HRS .............................................. $79,900
1998 SEA RAY 29 SUNDANCER ..................................................................... $42,900
2004 REGAL 3560 COMM 8.1 GXI DUO PROP ............................................... $99,900
2005 RINKER 342 350 MAG MPI B3 425 HRS ............................................... $89,900
2011 REGAL 42 SPORT COUPE 8.1 GI IPS 550CAT 325HRS ........................ $329,900                    
    

TRADE-INS WELCOMED!
BRING IN YOUR BOAT AND LET’S

TALK ABOUT YOUR NEW ONE!

PONTOONS
2014 BENNINGTON 25QCW 300 ................................................................... $59,900
2007 2574 GL  159 FOUR STROKE 275 HRS ......................................................SOLD
2012 HARRIS 250 GRAND MARINER 225 VERADO 309HRS........................... $49,900
2014 BENNINGTON 2874 QCWIO 5.7 GXIP 332HRS ...................................... $69,900
2005 BENNINGTON 2550 RL 225 YAMAHA 405HRS ...................................... $32,900
2011 2874 RCW I/O 77.7HRS.............................................................................SOLD
2015 SS 230 LOWE 150 MERCURY 85HRS ........................................................SOLD 

BOWRIDERS
2014 REGAL 3200 V8300DP 110HRS.......................................................... $144,900
2000 SEA RAY 280 BOWRIDER TW 350MAG B3 ............................................ $29,900
2003 MAXUM 2400BR 350 MAG ................................................................... $19,900
2013 BOWRIDER 3200 V8 300 118HRS .............................................................SOLD
2001 MARIAH Z302 7.4 MPI 250HRS ............................................................ $24,900
2016 REGAL 2700 ES 380 140HRS ............................................................... $84,900
1999 REGAL 2800 LSR ................................................................................. $25,900
2005 COBALT 240 8.1 GIDP .......................................................................... $38,900
2004 REGAL 2900 LSR  455 HRS .......................................................................SOLD 
2004 ENVISION SOLARIS 29 6.2MPJ BRAVO 1DR 172HRS............................ $34,900
2013 REGAL 2700 ES 5.7 GXI DP 210HRS .................................................... $69,900

CRUISERS 
2004 SEA RAY SUNSPORT 290 ...................................................................... $47,900
2003 REGAL 3260 VOLVO PENTA .................................................................. $49,900
2003 MONTERY 302 5.0 MPI 365HRS ........................................................... $49,900
2006 3360 WINDOWS EXPRESS 270HRS ...........................................................SOLD
2005 CRUISERS INC 340 EXPRESS 8.1 GIDP ................................................. $89,900
2007 REGAL 4460 COMMOD 8.1 GXI 110HRS ............................................ $239,000
2004 SEA RAY 450 EXPRESS BRIDGE 480CE 145HRS ................................ $179,900
2007 REGAL 3350 235 HRS ...............................................................................SOLD 
2009 REGAL 4460 IPS 500 .......................................................................... $279,900
2012 REGAL 42 SPORT COUP IPS 400 8.1 GI 350HRS ................................ $339,000

DECK BOAT
2006 FOURWINNS 274 FUNSHIP 350 MAG MPI 210HRS ............................... $31,900
1999 REGAL 2800 LSR 350 MAG MPI B3 ...................................................... $24,900
2001 BAYLINER RENEZVOUS 350 .................................................................. $14,900

OTHER 
2005 FOUNTAIN 35 496MAG HO 150 HRS .................................................... $89,000
2002 ENVISION 3200 CUDDY 496 MAG HO BRAVO 1 270HRS ...................... $33,900
2011 REGAL 3350 5.7 GXI 350HRS ............................................................. $109,900
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PUSH BUTTON & REMOTE CONTROLPLANK KIT

BOW GUIDE CORNER BUMPERS

HYDROFENDER™ ULTRAFENDER™

BOAT AND DOCK PROTECTION

573.346.7505 | boatlift.com
hhloz@boatlift.com

HydroHoist
Meet the 

Family

HHLOZ_Ad_BusJournal_9.5x11.3_Family.indd   1 5/16/17   5:54 PM
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE or MARK!
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 
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 STOP ROLLING & 
Stack Your Floating Mat!

• Mix & Match Colors

• Adjustable Length 
– Add /Remove Mats

• Easy to Carry / 
Compact Storage

• Personalize Your Mats!

www.aquastackmat.com

Their Mat Our Mat

Strong Enough to hold a PWC

3 Anchor Points

Their Mat Our Mat
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We are a full service marine dealership and a factory authorized marine repair center!
WWW.PROSCHOICEMARINE.COM

Store it at the all new Pro's Choice Marine Storage.  Safe and secure it in Warsaw's 
newest and nicest facility with prices starting at only $60 per month.  
Call Pro's Choice Marine for winter service and storage at 877-827-2840.
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SOLUTIONS, SALES & SERVICE • 13696 Highway 7 • Warsaw MO 65355
877-827-2840

IT’S YOUR CHOICE...
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REPRESENTING

THE WORLD’S
FINEST BRANDS

MARINEMAX.COM

MarineMax Lake Ozark
 (573) 365-5382

3070 Bagnell Dam Blvd. 

MarineMax Osage Beach
 (573) 348-1299

4543 Osage Beach Parkway 
Always Open at MarineMax.com

WE MAKE IT EASY
•	 MarineMax will schedule surveys and recommend services to improve 

the marketability and value of your boat.

•	 MarineMax certified technicians can handle repairs needed in 
getting your boat ready to sell.

•	 MarineMax provides professional in house financial services with 
expertise in titling, documentation, and insurance ensuring a smooth 
transaction.

•	 MarineMax will answer phone calls and show your boat while you 
enjoy time with family and friends.

•	 MarineMax is familiar with current market conditions and knows 
how to price your boat to get it sold quickly.

•	 MarineMax will handle negotiations between the buyer and seller.

MARINEMAX BROKERAGE BRINGS BUYERS AND SELLERS TOGETHER

MAXIMUM EXPOSURE
•	 MarineMax has 300 plus sales consultants 

in 72 locations who will be able to sell your 
boat.

•	 MarineMax will showcase your boat to 
millions of online customers through 
MarineMax.com, Yachtworld.com, 
Boats.com, Boattraderonline.com, 
PowerandMotorYacht.com, Usedboats.com, 
Yachtbroker.com and more.

•	 MarineMax Lake Ozark and MarineMax 
Osage Beach have available in water and 
out of water display space for maximum 
exposure of your boat.
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Trust our team of Lenders 
to help put your family in 
the boat of their dreams. 

centralbank.net 573.348.2761  
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