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Camden County is strong financially
By Nancy Zoellner

Camden County has been 
identified as the seventh finan-
cially strongest county in the 
state, ranking behind St Louis 
County, which is No. 1; Boone 
County, No. 2; Clay County, No. 
3; Greene County, No. 4; Jackson 
County, No. 5; and St. Charles 
County, No. 6, which all include 
large metropolitan areas. As 
a comparison, Taney County 
(Branson), Lake of the Ozarks’ 
main tourism competitor, is 
ranked in 17th place

The designation, based on the 
county’s AA rating, was given by 
D.A. Davidson, a financial ser-
vices company that specializes 
in public financing projects for 
communities across the United 
States. It was announced at a 
recent commission meeting by 
Charlie Zitnik, senior vice presi-
dent for D.A. Davidson. Zitnik 
said Camden County had made 
unprecedented progress in its fi-
nancial strength since 2015 and 
attributed that progress to sev-
eral factors, which Commissioner 
Don Williams detailed in a later 
interview. 

“In 2017 we issued bonds to re-
pair the roof on the Justice Build-
ing. Then on February 23, 2018, 
we were notified by Standard and 
Poors that our credit rating had 
gone from an AA- rating to an AA 
and they affirmed ‘a stable out-
look,’ which meant it wasn’t just 
a temporary hike,” Williams ex-
plained, adding that by that time, 
commissioners had already re-

quested and were granted a state 
audit. “We didn’t have any claims 
of misconduct – we just hadn’t 
had a comprehensive state audit 
since we went from third class to 
first class county status, which 
took place about 20 years earlier.” 

He said because first class 
counties have their own auditors, 
the state auditor usually audits 
only third and fourth class coun-
ties, “so when we first contacted 
them, they refused to do it, but 
they finally agreed and for the 
next year, we had from four to 
seven or eight people here every 
day. It cost the county just under 
$200,000 and after they finished, 
they gave the county a rating of 
‘Fair.’ They found no corruption 
but they found a lot of our proce-
dures were outdated and issued a 
long list of recommendations.” 

Soon after, Williams and Pre-
siding Commissioner Greg Hasty 
sat down with the list and started 
implementing the recommended 
changes. The commissioners re-
quested a wholesale reworking 
and updating of Camden Coun-
ty’s Accounting Policies and Pro-
cedures Manual from County Au-
ditor Jimmy Laughlin. The county 
also bought a $450,000 software 
accounting system that tied to-
gether the computer systems in 
every county office, providing the 
ability to track every dollar as it 
moves through the county sys-
tem. And they worked on increas-
ing the county’s reserves.

“When I took office, the county 
had two and a half weeks of oper-

ating expenses in reserve, which 
meant if we had some sort of ca-
tastrophe, the government could 
operate only two and a half weeks 
before we’d have to shut down. 
I felt that was unacceptable so 
we started building back our re-
serves, adding a little each year. It 
costs a little more than $3 million 
a month to run county govern-
ment and I’m very pleased to say 
that we now have three months 
operating expenses in reserve,” 
Williams said. “That’s what the 
state auditor recommended but 
they say six months is best prac-
tices so that’s what we’re now 
shooting for. S&P pointed to 
these reserves and the growth in 
the county’s liquidity as impor-
tant factors in Camden County’s 
extremely strong financial condi-
tion.”

Williams said although they 
could have ignored the state au-
ditor’s recommendations, he, 
Hasty and Zitnik all felt that mak-
ing the recommended changes 
rather than making excuses was 
also responsible for the improved 
credit rating, “And D.A. David-
son felt the performance of the 
county’s General Revenue Fund 
was also an indication of a more 
tightly-controlled annual budget 
and improved county accounting 
policies and procedures.”

The ending balance of Cam-
den County’s General Revenue 
increased from $5,480,368 in 
2016 to $8.032,795 in 2019 to 
$10,008,239 in 2021 – nearly dou-
bling over a five year period.  

During that same time period, 
sales tax revenue grew at an an-
nual average of 3.2 percent from 
a total of $10,794,752 in 2016 to 
$14,685,557 in 2021, which was an 
increase of 19.1 percent over the 
previous year.

“From 2016 to 2021, Camden 
County enjoyed an 8 percent 
growth in assessed value, a 36 
percent growth in sales tax rev-
enue, and an 83 percent growth 
in the general fund balance. The 
Camden County Commission is 
now in the process of making the 
applications to have the county’s 
credit rating raised again to AA+. 
We expect to receive an answer 
within the next couple months,” 
Williams said. “Needless to say, 
we are very proud of these num-
bers.  They are the culmination 
of years of hard work and daily 
decisions made by the County 
Commission - results that only 
come into view over the long 
term. These reports, including 
the county’s financial ranking 
and the key indicators of Camden 
County’s financial strengths have 
all been documented and exam-
ined by an independent, outside 
entity – D.A. Davidson and  we 
value their unbiased, fact-based 
perspective.”

Incorporated in 1935, D.A. 
Davidson is a highly respected 
national-level public finance cor-
poration.  With offices in 17 cities, 
they are responsible for over $9 
Billion in public sector principal 
underwritten in just the past 10 
years alone.
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Armchair
Pilot
By Nancy Zoellner
Up, Up ANd AWAY! Those aren’t 
just lyrics to a 1960s song per-
formed by the Fifth Dimension. 
According to the Skift Travel 
Health Index, which covers travel 
performance from January 2020 
through April 2022, it’s also the fu-
ture of the travel industry, which 
has recovered to 77 percent of pre-
pandemic levels. The Skift take on 
the report states, “April 2020 was 
the all-time low of the pandemic, 
with the Skift Travel Health Index 
recording a score of 20. April 2022 
registered the highest score since, 
with the Index now standing at 
77 points, against a 2019 baseline 
of 100.” The Skift summary of the 
index also stated that although 
there are concerns about how 
high inflation and a possible re-
cession could impact travel, “the 
general feeling in the industry is 
that the summer of 2022 will be a 
bumper season.” 
INtERNAtIONAL tRAvEL is also 
looking up. A survey of 4,000 
travelers by Skyscanner, a global 
travel search site, found that 86 
percent of respondents plan to 
spend more or the same on inter-
national travel this year than they 
did in 2019, with 40 percent defi-
nitely planning to spend more. 
The survey, conducted in the U.S., 
UK, Germany, and Australia, 
also showed that travelers were 
booking longer trips and choos-
ing more expensive accommo-
dations. Forty one percent of all 
respondents said they were look-
ing for ultimate relaxation while 
just 15 percent were looking for 
an “adrenaline fueled trip” or eco-
conscious travel.
thE COURt RULINg AgAINSt 
the mask mandate may be re-
sponsible for some of the renewed 
enthusiasm. However, while 
masks have not been required on 
flights within the United States 
since April and in some Europe-
an countries since May, several 
international carriers still have 
mask mandates in place for all 
public transit – not just airlines. 
The European Union countries, 
which can make their own poli-
cies, still requiring masks as of 
late May include Austria, Cyprus, 
Estonia, Germany, Italy, Latvia, 
Lithuania, Luxembourg, Malta, 
Netherlands, Portugal, and Spain. 
Masking is also required on some 
airlines that fly to Asia, Africa, 
Oceania, and the Americas. Afar 
travel magazine suggests that 

travelers check the requirements 
for the airline they’re flying be-
cause policies frequently change.
tRAvELERS ShOULd ALSO check 
with the U.S. State Department 
before making international 
travel plans. While many foreign 
countries are no longer experi-
encing high rates of COVID-19, 
they still have overreaching CO-
VID-19 restrictions in place. For 
instance, the State Department 
warns against travel to the Peo-
ple’s Republic of China, particu-
larly Hong Kong, where restric-
tions include the risk of parents 
and children being separated. The 
State Department also continues 
to warn against travel to some 
areas of Mexico where violent 
crime such as homicide, kidnap-
ping, carjacking, and robbery is 
widespread and common. The 
U.S. government has limited abil-
ity to provide emergency services 
to U.S. citizens in many areas of 
Mexico, as travel by U.S. govern-
ment employees to certain areas 
is prohibited or restricted.
EntrEprEnEurs with innovative 
travel ideas are invited to submit 
proposals to the American Soci-
ety of Travel Advisors (ASTA) for 
consideration of the Entrepreneur 
of the Year Award and $10,000 to 
put toward their endeavor. The 
competition is open to travel ad-
visors, agency owners, suppliers, 
technology start-ups, and others 
in the travel and hospitality in-
dustry. Three finalists will partici-
pate in a live, onstage competition 
for the cash prize at this year’s 
ASTA Global Convention, set for 
August 24 to 26 in San Francisco. 
For more information, visit asta-
globalconvention.org.

LOSt LUggAgE. It can cause a 
rough start to your trip no matter 
where you’re going. According to 
LuggageHero, a luggage storage 
company, some 1.25 million bags 
were mishandled – delayed, dam-
aged, lost or stolen - by U.S. air-
lines just during the second half 
of 2021. That’s a lot of rough starts. 
Luggage shipping services – and 

even standard shipping services 
like UPS and FedX - could provide 
an alternative that, in some cases, 
could be less costly than checking 
your bags. According to a story in 
Afar travel magazine, while most 
domestic airlines charge $30 to 
$35 for your first checked bag, 
prices increase significantly on 
additional bags. Shipping compa-
nies offer the same price per bag, 
no matter how many are sent. An-
other bonus is that most luggage 
shipping companies also offer 
pickup and drop-off service and 
can ship bulkier items like golf 
clubs and bicycles.
AftER thE MASK MANdAtE was 
dropped, the number of com-
plaints about badly behaving air-
line passengers filed with the Fed-
eral Aviation Administration also 
fell. In fact, they dropped to their 
lowest level in more than a year, 
according to FAA data. Those in 
the industry said lifting the mask 
mandate eased tensions signifi-
cantly. However, although the 
number of incidents is down, the 
number of reports filed on disrup-
tive passengers is still higher than 
pre-pandemic. 
ALthOUgh NOt dISRUptIvE, 
according to the J.D. Power 2022 
North American Airline Satisfac-
tion Study, passengers are now 
more dissatisfied than ever with 
their customer experience. Dur-
ing the pandemic, some services 
were cut by airlines in the name of 
safety – but many believe the cuts 
are here to stay. The study showed 
that passengers were unhappy 
with cost, flight crews and aircraft 
quality. Satisfaction scores on pre-
mium economy food and bever-
age took the biggest hit, decreas-
ing by 38 points. Airline costs, 
driven by the recent demand for 
air travel and increased fuel costs, 
also were a source of dissatisfac-
tion. 
At LEASt ONE pASSENgER on a 
Frontier Airlines flight from Den-
ver to Orlando would give high 
scores on service. Mid-flight, a 
woman on the plane went into 
labor and because the baby 
wouldn’t wait, a flight attendant 
helped deliver the baby. The pilot 
diverted the flight to Pensacola to 
get the mom and baby to a medi-
cal facility as soon as possible and 
others arranged for paramedics to 
meet them at the gate.
pLANNINg A ROAd tRIp with a 
pet? You might want to check out 
Wyndham’s new trip-planning 
app for IOS and Android devices, 
which lets users find pet-friendly 
hotels along their route. The app 
shows a map view of the detour re-
quired and it provides the hotel’s 
review ratings and lists amenities. 
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Campaign aims to save lives
By Nancy Zoellner

Seat belts have been proven 
to be one of the best ways to save 
your life in a crash. Yet, many 
in Missouri still don’t buckle 
up. Data from 2021 shows Mis-
souri’s overall safety belt usage 
in passenger cars, SUVs, vans, 
and pickup trucks is 88 percent. 
The national safety belt usage 
rate was 90.4 percent in the 
same year. Usage rate among 
teens is even lower at 75.5 per-
cent.

The Click It or Ticket cam-
paign, which began in 2003 in 
most states, focuses on safety 
education, strong laws, and law 
enforcement support to save 
lives. It is coordinated by par-
ticipating state highway safety 
offices and their respective law 
enforcement liaisons across the 
country – not just in Missouri – 
and it is funded through federal 
grant funding earmarked for oc-
cupant protection enforcement.  

“We provide grant funds to 
law enforcement agencies to use 
specifically for seat belt enforce-
ment,” explained Michael Stapp 
with the Missouri Department 
of Transportation (MODOT) Of-
fice Of Highway Safety. “Those 

agencies file vouchers with us 
to get reimbursed for their over-
time pay to conduct the enforce-
ment. We in turn then file our 
vouchers with NHTSA (National 
Highway Traffic Safety Admin-
istration) to receive reimburse-
ment for what we paid out.”

The agencies are provided a 
grant contract for the two-week 
period for CIOT, which this year 
runs from May 23 through June 
5. 

“Each contract is for a spe-
cific amount.  Smaller agen-
cies receive around $500 while 
larger agencies receive $1,000 or 
more. The agencies get officers 
to volunteer to work overtime 
shifts during the campaign and 
then report back their overtime 
worked, amount paid, and all 
the enforcement stats that they 
had,” Stapp said.

The Camden County Sher-
iff’s Office teamed up with other 
law enforcement agencies in 
the area, across the state and 
around the nation for a Border 
to Border (B2B) effort. 

CCSO Public Information 
Officer Scott Hines said aren’t 
using a seatbelt violation as a 
primary offense, “meaning we 

will not pull over a driver for not 
wearing their seatbelt.  Seatbelt 
enforcement will be a second-
ary offense.  This means we will 
only issue a seatbelt ticket if it is 
in addition to a driving offense.”

Stapp said more than 100 
agencies in Missouri are partici-
pating in this year’s campaign.

“In years past, we had up-
wards of 150 agencies but with 
COVID and after the effects of 
Ferguson, those numbers have 
been going down. Numerous 
agencies have disbanded and 
turned over their law enforce-
ment duties to other agencies,” 
he said.

According to the NHTSA, in 
2020, there were 10,893 unbuck-
led passenger vehicle occupants 
killed in crashes in the United 
States. In that same year, 58 per-
cent of passenger vehicle occu-
pants killed at night (6 p.m.–5:59 
a.m.) were not wearing their seat 
belts. Organizers say that’s why 
one focus of the Click It or Ticket 
campaign and the B2B kickoff 
event is nighttime enforcement. 
However, participating law en-
forcement agencies will be tak-
ing a no-excuses approach to 
seat belt law enforcement, writ-

ing citations both day and night. 
In Missouri, the maximum pen-
alty for a seat belt violation is 
only $10.00.

The price of not wearing a 
seatbelt is often much higher. 

Among young adults 18 to 
34 killed in passenger vehicle 
crashes in 2020, more than half 
(60 percent) were completely 
unrestrained — one of the 
highest percentages for all age 
groups. 

Men make up the majority 
of those killed in motor vehicle 
traffic crashes. In 2020, 67 per-
cent of the 23,824 passenger 
vehicle occupants who were 
killed were men. Men also wear 
their seat belts at a lower rate 
than women do — 55 percent of 
men killed in crashes were un-
restrained, compared to 43 per-
cent of women killed in crashes. 

Missouri Coalition For Road-
way Safety’s 2021 Missouri 
Crash Statistics show that:

• 609 teens were killed or se-
riously injured in traffic crashes 
in 2021.

• 86% of teen substance-
impaired drivers killed in 2021 
were unbuckled.

To change those numbers, 
MODOT and the NHTSA, along 
with other organizations, also 
have partnered to provide pro-

grams for teens. 
• TRACTION, a youth traffic 

safety leadership training pro-
gram, is designed to empower 
youth to take an active role in 
promoting safe driving habits. 
TRACTION training confer-
ences provide youth and adult 
advisors with the tools needed 
to develop a plan of action to ad-
dress unsafe driving practices, 
then implement those plans in 
their schools and communities. 
Four conferences will be held 
around the state this summer. 
Visit motraction.com for more 
information.

• First Impact, a free 90-min-
ute evidence-based traffic safety 
program offered by ThinkFirst 
Missouri, educates parents 
about Missouri’s Graduated 
Driver License (GDL) law, and 
provides them with the tools 
they need to monitor, coach, 
and support their new teen driv-
er. To learn more, visit firstim-
pact.missouri.edu.

For more information on 
what is being done to end traffic 
fatalities and serious injuries for 
all age groups on public road-
ways visit www.savemorelives.
com.

For more information on the 
Click It or Ticket mobilization 
visit NHTSA.gov/ciot.
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Former labor leader to head economic development
By Nancy Zoellner

A lobbyist and former union 
official from St. Louis has been 
contracted to assist with eco-
nomic development in the city of 
Lake Ozark. 

At their May 10 meeting alder-
men voted 5 to 1, with Alderman 
Judy Neels voting against the 
move, to retain Regional Strat-
egies, LLC, owned by Jeffrey P. 
Aboussie, to “assist the City’s eco-
nomic development team and 
further explore potential interest 
with local developers, regional 
developers and national devel-
opers and help to facilitate com-
munication between these de-
velopers and local stakeholders 
in the furtherance of the City’s 
economic growth and develop-
ment.” 

The contract is for 90 days and 
began immediately after adop-
tion. Aboussie, who will be paid 
$4,900 for the work, said he would 
“serve and work at the pleasure of 
the board of aldermen” at the end 
of the contract.

Two weeks after coming on 
board, Assistant City Adminis-
trator Harrison Fry said Aboussie 
had already met with three or 
four of the groups that had indi-

cated interest in developing in 
Lake Ozark.

“He sent us a report Monday 
before the board meeting and 
said he’s trying to identify where 
there may be competition or 
where there are complimentary 
efforts. He’s assessing where folks 
can work together and where 
they don’t need to share informa-
tion before he moves forward,” 
Fry said. “His ‘9-to-5’ is as a lob-
byist in Jeff City. I think he has a 
couple other clients but he’s able 
to devote a lot more time to this 
now than he would have been a 
month ago because they’re out of 
session.”

At the May 10 meeting, 
Aboussie told the board he was 
introduced to Mayor Dennis 
Newberry several months ago 
by Rick Duncan, a friend of both 
men. The two began discuss-
ing the value of master planning 
that would include not only Lake 
Ozark, but also the other munici-
palities and counties around the 
Lake, “because we are on the cusp 
of all this money that’s coming to 
the Lake from somewhere else. 
Everybody wants to see some 
really neat investments happen 
here, whether cleaning up Ba-

gnell Dam Boulevard, building 
out more hotels and conventions 
so that we have enough capacity 
to meet the needs, and fixing the 
ailing infrastructure all over the 
Lake – not just in Lake Ozark.”

Aboussie said after meeting 
with Newberry he began seri-
ously thinking about what could 
be accomplished by bringing de-
velopers together for discussions 
about a development concept 
that would allow each of them to 
do what they do best. 

“Maybe one’s better at hous-
ing, one’s better at infrastructure. 
Mr. Prewitt has done a phenom-
enal job with the developments 
he’s done around the Lake and I 
know you have an interested par-
ty called ‘Imagine That (Imagine 
Resorts and Hotels).’ Greg Cer-
vantes’ father owned that lodge 
when I was going there at 6 or 7 
years old,” he said. “You have 
folks that have a lot of synergy 
and energy and finances to do 
some things that would be co-
ordinated through this political 
subdivision. I think it would be a 
valuable asset for the city to meld 
all these components together, 
figure out who does what best, 
and have some really robust dis-

cussions about how you do this as 
a team instead of everybody can-
nibalizing themselves, as most 
economic development deals do 
around the state.”

Aboussie said in addition to 
determining if developers would 
be a good fit, he also plans to find 
out if they plan to be good stew-
ards of Lake Ozark. “Public safety 
is a good topic. We want to see 
how generous they’re going to be 
to the city through give-backs be-
cause this will be a profit center 
for any developer.”

He said he also plans to meet 
with property owners to learn if 
they would be willing to sell, “be-
cause that’s the first thing that 
has to happen.”

To keep city officials and al-
dermen apprised of his progress 
Aboussie said that during that 
discovery process he will provide 
reports twice a month, adding 
that non-disclosures between 
developers and the city would 
likely be required to obtain ac-
cess to that information.

Lake Ozark started looking at 
economic development in ear-
nest late last year after the Osage 
Nation announced in October 
that it had purchased 28 acres at 

the intersection of Bagnell Dam 
Boulevard and the Osage Beach 
Parkway across from Eagles’ 
Landing to build a casino and en-
tertainment complex that would 
include a high-rise hotel and res-
taurant. 

Lake Ozark City Administra-
tor David Mitchem, who had 
just come on board earlier that 
month, said once the news was 
out, he began getting calls from 
developers interested in building 
in the city. To determine their lev-
el of interest, he sent “Hospitality 
and Entertainment Complex Re-
quest for Information/Propos-
als/Qualifications” to more than 
a dozen developers – some who 
had already contacted the city, as 
well as those that looked like they 
might be a good fit – and that spe-
cialized in retail, hospitality, en-
tertainment, and housing. 

According to Fry, they re-
ceived one very thorough busi-
ness plan, three letters of intent 
“and another half dozen or so 
that said they would open the 
communication channel when 
the time was right.”

Aboussie told the board 
that he believed he had direct

continues on page 21
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Casinos at both ends of Bagnell Dam Boulevard?
By Nancy Zoellner

In April a delegation of Lake 
area business owners, citizens 
and government officials visited 
the Capitol Building in Jefferson 
City to voice support for House 
Joint Resolution 127 (HJR-127). 

The bill, sponsored by Rep-
resentative Ron Hicks, seeks to 
amend the Missouri State Consti-
tution to include the Osage River 
as a legally permissible location 
for gaming and add an additional 
gaming license designated for a 
stretch of the river between Bag-
nell Dam and the Missouri River. 
Currently, gaming in Missouri 
is allowed only on the Missouri 
and Mississippi rivers, Missouri 
Gaming licenses are capped at 
13, and all are currently in use.

HJR-127 was to be introduced 
to the Emerging Issues Commit-
tee on the day of the delegation’s 
visit. However, because of the 
timing of the legislative cycle, the 
House hearing was ceremonial 
only; HJR-127 will not be intro-
duced and voted on until the next 
legislative session in 2023.

According to a written state-
ment submitted to the media by 
Tim Hand, spokesman for the 
delegation, prior to the hearing, 

the group met with several senior 
state legislators who he said, “all 
voiced support for HJR-127 in 
principle based on its substan-
tial economic impact to the Lake 
economy.”

“Our group outlined the mag-
nitude of the effort in creating 
approximately 700 jobs - mostly 
local – during the construction 
phase of the project and at least 
that many permanent jobs once 
operations commence. A state-
regulated casino would generate 
at least $100 million in net new 
revenue to the Lake economy 
and more than $25 million in 
state and local tax revenue,” he 
wrote. “Once completed, a state-
regulated casino on the Osage 
River would be Lake Ozark and 
Miller County’s largest tax rev-
enue source by far. The facility 
would likely be the Lake area’s 
second largest employer behind 
Lake Regional Health system.”

In the meantime, the Osage 
Nation is moving forward with 
its plans to build a casino at the 
intersection of Bagnell Dam Bou-
levard and Business 54, across 
from Eagles’ Landing. 

In March a liquidation auction 
was held to sell the contents of 

the Quality Inn Hotel, which was 
on that site, and demolition of the 
hotel began.

In April, while heavy equip-
ment was completing the tear-
down and clearing the land, the 
Osage Nation held a luncheon 
in observance of National Crime 
Victims’ Rights Week. At that 
luncheon Byron Bighorse, CEO of 
Osage Casinos, presented checks 
for $30,528.07 – the proceeds of 
the auction – to both Kids’ Har-
bor Child Advocacy Center and 
Citizens Against Domestic Vio-
lence (CADV). 

Kids’ Harbor provides sup-
port to children from birth to 18 
who have been victims of sexual, 
physical, or emotional abuse.  
The center also provides a safe 
and nurturing environment for 
children who have witnessed a 
violent crime or are dealing with 
unmet physical and medical 
needs.  

 CADV operates a 24-hour, 7 
day a week hotline for victims of 
domestic violence to seek sup-
port and a free shelter for victims 
and their children, as well as cri-
sis intervention and other sup-
port services. 

According to a press release 

accompanying the rendering of 
the Osage Casino, the project will 
be completed in multiple phases 
with an estimated $60 million 
investment in the region. Phase 1 
includes construction of a casino, 
sports bar, restaurant, and meet-
ing space. Plans also call for con-
struction of a hotel, which will 
have general hotel rooms, suites, 
a fitness and exercise facility, a 

pool and hot tub, and a pool bar. 
Phase 1 construction is expected 
to start upon approval from the 
United States Department of In-
terior.

To read about some programs 
implemented by the Osage Na-
tion visit their Facebook page at 
https://www.facebook.com/osa-
genation.

The Osage Nation presented checks to Kids Harbor and Citizens Against 
Domestic Violence during National Crime Victims Week.
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Building an effective 
web presence
with Karen Horsman, 
MSW Interactive Designs LLC

Protect Yourself 
from Falling for 
Phishing or Spoofi ng 
Attempts

We love to fi sh at the Lake of the 
Ozarks, but there is another kind of 
“phish” you should always avoid. 
E-mail is a popular target for cyber 
criminals to gather information and is 
often used for “phishing”. This com-
munication method is an easy way to 
steal sensitive details about people or 
deposit malware or a virus on your 
device. It’s widely used, because most 
people are generally trusting and/or 
curious. 
What is phishing?

The term Phishing is coined after 
“fi shing” and is when a cyber-criminal 
hangs a digital “lure” and waits for an 
unsuspecting victim to bite. A phish-
ing e-mail typically has a link for the 
e-mail user to click, and attachment to 
open, or prompts an e-mail reply. Once 
you’ve taken the requested action on 
a phishing e-mail, the cyber bug is in 
and likely gathering personal or work-
related information off your device or 
infecting your machine and potentially 
your entire network. 
“hey, I didn’t send that e-
mail!”

You may be contacted by someone 
saying they got an unknown e-mail 
with your address on it. An e-mail 
“spoof” is when a cyber-criminal recre-
ates an e-mail that looks legitimate. Cy-
ber criminals can create an e-mail that 
appears to be from someone you trust. 
It can be someone in your inbox that 
you correspond with via e-mail, or it can 
even be your own e-mail account. An-
other effective method is to spoof the 
display name that the e-mail appears as 
when it hits your inbox. You see an e-
mail from your boss or client via the dis-
play name, so you open it. Since it has 
their display name at the top, you may 
not realize that it’s not from the actual 
person you think it is from. 

What to do if You See an At-
tempt

Our best advice is to avoid click-
ing a link, opening an attachment, or 
replying to the e-mail unless you’re 
100% confi dent that it is legitimate. 
If something seems off, double check 
who the e-mail is from (not just the 
display name at the top). You can re-
port these kinds of attempts to your 
e-mail hosting company. The good 
news is that most cyber criminals move 
on quickly if there is no action taken. 
The bad news is that there’s really not 
much you can do but report the issue. 

Watch out for these attempts! If 
you do click on a link, open an attach-
ment, or reply to an e-mail that could 
be an attempt, quickly run a scan with 
your anti-virus protection and run a 
malware test. These tests can hopefully 
catch something before it becomes a 
bigger issue for your device or your 
network. Call us if we can answer your 
questions on “phishing” or “spoof-
ing”.

Facebook: Facebook.com/put-
thewebtowork
Twitter: @PutTheWebToWork
Blog: http://put-the-web-to-work.
blogspot.com
Karen Horsman, Director of Creative 
Services
MSW Interactive Designs LLC
We put the web to work for you!
573-552-8403
www.PutTheWebToWork.com

Karen horsman

Osage Beach meeting explains 
economic development tools
By Nancy Zoellner

Osage Beach recently held a 
special meeting to present infor-
mation on financing mechanisms 
commonly used by developers.

City Attorney Ed Rucker and 
Gilmore Bell attorney Mark Spik-
erman, who concentrates in eco-
nomic development law, talked 
about the “big picture” as well as 
the intricate details that make the 
financing tools work to benefit the 
city and ultimately, its residents. 

Gilmore Bell, a public finance 
law firm, primarily represents 
governmental entities and 501c3 
organizations to negotiate financ-
ing alternatives, including bond 
and lease transactions, econom-
ic development incentives and 
public-private partnerships. They 
have represented Osage Beach on 
all its TIFs and they have been re-
tained again to represent the city 
on the Osage Beach Outlet Mall 
redevelopment plan proposed by 
the Dan Foster family and Kansas 
City-based Legacy Development. 

However, the May 23 presen-
tation was held to explain Tax 
Increment Financing, Transpor-
tation Development District and 
Community Improvement Dis-
trict financing tools and not any 
one specific project.

Rucker started by explaining 
what a TIF does and doesn’t do.

“A Tax Increment Financing 
Plan doesn’t create new taxes. 
It doesn’t increase the tax rates 
that people are already paying. 
It doesn’t disrupt an existing rev-
enue stream. If a piece of ground 
is paying $100 to the Camdenton 
School District today, after that 
piece of ground is TIFed, it will 
continue to pay $100 to the Cam-
denton School District. Tax Incre-
ment Financing does not abate 
taxes. It does not wipe out taxes. 

You continue to pay those taxes,” 
he said. 

Rucker said that although a 
TIF is sometimes referred to as a 
“public-private partnership,” the 
city doesn’t become a part owner 
of the project. 

“The city isn’t buying into the 
development. The city doesn’t get 
money from rents or from what 
the TIF makes. The city doesn’t 
get any capital appreciation, the 
city doesn’t depreciate it against 
other assets,” he said, adding 
that a TIF provides an incentive 
for developers to “do something 
with a place that no one wants to 
develop so it doesn’t continue to 
sit there and rot. This is why cities 
create TIFs. This is why they con-
sider it in the first place. It’s the 
increasing economic activity and 
eventually increasing revenues 
and new jobs.”

Rucker also explained some 
of the terms used during the TIF 
process:

PILOTS – Payments in Lieu of 
Taxes is the increment – the extra 
money the TIF project will gener-
ate.

EATS – Economic Activity Tax-
es or sales taxes

Special Allocation Fund – the 
“pot” that all the money goes into

Reimbursable Project Costs – 
what money from the special al-
location fund pays for

Rucker also shared a brief out-
line of how the money works and 
the process followed to develop 
the project with the TIF.

“TIFs can last for 23 years. 
Hence your bottom line that 
stretches out. Then we talk about 
the tax revenues to come in. The 
existing property tax continues. 
The total property tax after re-
development is the increment. 
The increment is what gets the 

developer interested in helping 
out. The people who get existing 
property tax today will continue 
to get that – your school, your fire 
district, your library board. All 
those folks continue to get the 
same dollar they get now. But af-
ter a developer has spent a bunch 
of money and redeveloped a 
property, the taxable value of the 
property will increase. That taxes 
increase and the increased tax 
is the increment. A TIF redirects 
that increment into a special al-
location fund. It’s new money. 
It is not money out of anybody’s 
pocket. It’s new money because 
the developer took a risk in the 
first place,” he said, adding that if 
it involves vacant ground, it may 
create new sales taxes, which can 
also be redirected.”

Spikerman then explained the 
finer details - the statutory re-
quirements, the review process, 
the makeup of the TIF commis-
sion, as well as the other funding 
mechanisms that can be used for 
development.

City Administrator Jeana 
Woods said they held a similar 
presentation when they called 
a TIF commission on an earlier 
project. “So this is a refresher to 
those who have served and an in-
troduction to those who are new 
to the commission.”

A public hearing for the Osage 
Beach Outlet Mall project has 
been set for 6 p.m. June 13 at the 
Osage Beach City Hall. A copy of 
the TIF plan is available on the 
city’s website.

For more information on all 
the funding mechanisms, visit 
the City of Osage Beach Facebook 
page, where the special meeting 
is available in its entirety. 

Cool1027.com • Your Favorite Songs from the 60s - 70s - 80s
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Shared Work Program provides 
security for businesses, workers
By Nancy Zoellner

The summer tourist season is 
here at last. For the next three 
months business owners in ev-
ery sector and in every area 
around the Lake will be scram-
bling to find employees to fill all 
their open positions. 

However, this season – like so 
many others – will pass quickly 
and employers will suddenly 
find they have more employ-
ees than work. This fall, instead 
of laying off workers, employ-
ers should consider Missouri’s 
Shared Work Unemployment 
Compensation Program.

Shared Work allows an em-
ployer facing a downturn in 
business or production to divide 
the work that is available among 
a group of employees by reduc-
ing their work hours instead of 
laying off, meaning 100 percent 
of employees are retained and 
everyone continues to work – 
they just work less. When hours 
are cut, eligible employees can 
collect partial unemployment 
benefits for the hours they’ve 

lost.
“For example – you have a 40-

hour employee whose hours are 
cut by 20 percent. The employee 
will still receive his or her regu-
lar pay for the 32 hours of work. 
But since their hours were cut 
by 20 percent, they can receive 
20 hours of unemployment ben-
efits for the week,” explained a 
spokesperson for the Missouri 
Department of Labor. 

It’s a win-win for everyone. 
Employers save payroll and re-
tain staff and their employees 
keep their benefits and collect 
unemployment benefits for any 
hours lost. Because the program 
is flexible, employers can scale 
up or scale down their workforce 
on a weekly basis depending on 
changing business needs.

“It protects your business by 
retaining your valued and ex-
perienced employees and shows 
your employees that their hard 
work is recognized, appreciated 
and necessary for the business’ 
success, particularly during un-
certain times,” the spokesperson 

said. “When business returns 
to normal, the employer is in a 
competitive position because 
they have a fully intact, highly-
skilled workforce ready to return 
to work without the lost time, 
money, and productivity associ-
ated with recruiting, hiring, and 
training new employees.”

According to statistics, 98 per-
cent of the businesses that have 
used the shared work program 
said they would use it again and 
virtually all said they would rec-
ommend it to other employers.

“Every business goes through 
highs and lows. We want every-
one to know that if things get 
tough, the shared work program 
is there to help your business 
and your employees,” said Ethan 
Deimeke, Shared Work senior PR 
specialist.

For more information about 
the program, who is eligible and 
how to file an application, visit 
https://labor.mo.gov/shared-
work.

The Lake’s Country Station

Today's Hottest Country & 
Your All Time Favorites

The Country Sale Buy-Sell-Trade

KS95 • 95.1fm 
573-378-5669

www.lakeradio.com
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A Matter of Trust
What if Your 
Financial 
Advisor Retires?

As you transition through life, 
your needs will change, particularly 
with your investments and estate 
plan.  It can be diffi cult to know 
when you should take action in 
anticipation of these changes or how 
you can adjust as a result of these 
changes.

As you focus on the future, you 
may be wondering what would 
happen if your fi nancial advisor 
decides to retire. Do they have a 
succession plan to avoid disruption 
in service? Who will your family 
members consult in the future? If 
your advisor has already retired, has 
the fi rm been proactive in terms of 
calling you? What will motivate 
your new advisor to consider the big 
picture for you?

If your advisor has retired, here 
are several things to consider before 
establishing a new relationship. 

depth and Breadth of Staff
Is it time to work with a 

comprehensive wealth advisor? 
You are more than your investment 
portfolio. You need a company with 
bench strength and different types of 
expertise. If you have sold a business, 
are near retirement, or preparing for 
multi-generational wealth transfer, 
you may have outgrown your current 
adviser.

Consider this, what if your needs 
were served by a team of experts? A 
team approach could help you plan 
for the future by thinking holistically. 
Your team of advisors should be 
made up of dedicated professionals 
who pursue continuing education 
through certifi cations. 

Why? A single person can’t be 
an expert in all areas, so a team 
provides the range of experience 
and collaboration to create the 
best strategy for you. Your team 
should be forward-looking in terms 
of economic events and changes in 
your personal situation. They can 
explain how your portfolio will work 
in concert with your estate plan.

fiduciary Standard
Now, let’s go one step further 

and hold this team to a high level of 
accountability.  In other words, this 
team should serve you in a fi duciary 
capacity.

What does this mean? A fi duciary 
relationship is based on trust.  It’s a 
legal obligation to provide advice 
and make decisions that are always 
in your best interest. The fi duciary 
standard differs from the suitability 
standard that many fi nancial advisors 
may follow.

Second Opinions
When meeting with a successor, 

consider whether their personality 
is a good fi t with yours and if their 
investment philosophy lines up with 
your goals and preferences. If you 
don’t feel a strong connection, you 
can interview other fi rms and learn 
about the people who will be taking 
care of you and your family.

Ask what they love about their jobs 
and if they offer other services that 
may benefi t you. A comprehensive 
wealth manager should have a lot of 
people on staff to take care of clients 
whether that’s through complimentary 
bill-pay services, fi nancial planning, 
the facilitation of family meetings, or 
proactive meetings with your attorney 
and tax professional.

Before you’re handed off to the 
“new person”, take charge of your 
fi nancial future and interview several 
fi rms.  This is an opportune time to 
get a second opinion on your current 
portfolio to learn what you are paying 
and how your investments have 
performed. There may be a better way 
to achieve your goals! Contact Trenny 
Garrett today at (573) 302-2474 or 
trenny.garrett@centraltrust.net

The information in this article is not 
presented as personal, fi nancial, or 
legal advice and should not be relied 
upon as a substitute for obtaining 
advice specifi c to your situation.

trenny garrett, J.d., CtfA
Senior Vice President

CAREER OPPORTUNITIES
Evers & Company, CPAs, LLC, with offices in
Jefferson City and at the Lake of the Ozarks

providing professional services to the
Mid-Missouri area is searching for:

AUDIT AND TAX PROFESSIONALS
For career information:  www.everscpas.com

520 Dix Road
Jefferson City, MO  65109

573-635-0227
humanresources@everscpas.com

Send Your public Event Information and 
News Releases to

Lakebusjournal@gmail.com
please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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Mortgage $ense
Tips to 
Quickly Build 
Savings 
for a Down 
Payment

If you’re preparing to purchase 
a home in the near future, it’s best 
to start getting your fi nancial plan 
fi nalized. Our mortgage lender at 
Lake of the Ozarks can help you pre-
pare! We know saving for a down 
payment is a big step in preparing 
to purchase a home at Lake of the 
Ozarks. This step can also be in-
timidating, especially if this is your 
fi rst home purchase. The traditional 
20% down isn’t typically required, 
depending on your loan type. That 
being said, it’s still important to 
save for a down payment when pur-
chasing a home. Team Lasson is here 
with some savings tips you can put 
to work!
Create a Realistic Budget

Sit down and create a budget. It’s 
best to set attainable amounts for 
your budget to help you stick to it. If 
something seems unrealistic, you’re 
more likely to give up on it entirely. 
Once you have a budget that is re-
alistic, you’re more likely to commit 
and reach your savings goals!
Increase Your Income

There are a few different ways to 
go about increasing your income. If 
you have been performing well at 
work, you could consider negotiat-
ing for a higher salary or commis-
sion rate. Selling items online has 
increased in popularity in recent 
years. Jump on the bandwagon and 
start selling your unused items on-
line. You could also consider turning 
your passion or hobby into a side-
gig that increases your income. Keep 
in mind that there are different re-
quirements for counting additional 
income, so check with your lender if 
you are trying to use this income to 
qualify for your loan program. 
Decrease Your Expenses

Track where your money goes 
each month. Once you realize what 
your expenses are, you can start de-
ciding which expenses you can cut 
out of your monthly expenditure in 
order to fast track your down pay-
ment savings plan. Cutting out ex-
penses like cable, multiple stream-
ing services, and other subscriptions 
can be a great benefi t, even if it is 

only for a short term while you build 
up your savings. 
Save In an Account That 
Makes Money

Set the money you are planning 
to use for your down payment in a 
savings account where it can make 
money while you are building up the 
account. This only helps your effort 
of saving for your down payment. 
Savings or investment accounts in 
which you can quickly access the 
funds don’t typically offer a high 
yield but we recommend talking 
with your bank or investment com-
pany about the options you have for 
a down payment savings. 
Cut Back on Everyday 
Spending

Try to cut back on your daily 
spending and put that money to-
ward your savings for your down 
payment. Swap out that $5 coffee 
you grab every morning and brew a 
cup at home instead. You may not 
realize how much you’re spending 
on minimal cost items throughout 
the week and being strict with your 
spending can help increase your 
savings in order to reach your goals 
faster!

Give us a call at (573) 746-7211 
or visit our website at www.your-
lakeloan.com.

Follow me on Twitter or Connect 
on LinkedIn
Michael Lasson, Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM
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For more information about our luxury
periodicals, please check out any of our websites.

Be a part of our award-winning publications in 2022

Lake of the Ozarks Second Home Living
Published quarterly

Lake of the Ozarks Million Dollar Homes
Published twice a year

Official Shootout Program Guide
Published annually

Cabo Living
Published three times a year

Lake Relo
Published twice a year

KC Options
Published once a year
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“Insurance Talk”
Are You 
Covered If Your 
Subcontractor’s 
Work Isn’t 
done, Right?

Acme Construction, a home build-
ing company, constructed 20 homes 
in 2003. It hired subcontractors to 
perform the concrete work, plumb-
ing, wiring, and roofi ng. One year 
later, it received complaints from two 
of the homeowners about cracks in 
their foundations. Acme notifi ed its li-
ability insurance company. When the 
homeowners eventually sued Acme, 
the insurance company provided le-
gal defense and set up reserves to 
pay for any resulting settlements.

Fast forward to 2005 when Acme 
built 35 homes to meet the demands 
of an active housing market. Other 
than the subcontractor who did 
the concrete work in 2003, Acme 
hired the same group of subs to 
work on these homes. When snow 
started melting after the winter of 
2007, complaints started to come 
in about leaking roofs. Eventually, 
seven homeowners determined that 
they had to completely replace their 
roofs, and sued Acme for the faulty 
work. Acme again notifi ed its insur-
ance company. This time, however, 
the company denied the claims, say-
ing that the insurance policy did not 
cover them. Acme had to pay for its 
own legal defense and liabilities.

 What changed between 2005 
and 2007? The insurance company 
added to the policy an endorsement 
that created a signifi cant coverage 
gap-  Exclusion-Damage to Work 
Performed by Subcontractors on Your 
Behalf.

 This endorsement modifi es an 
important exclusion contained in the 
general liability section of the policy. 
Without this endorsement, the exclu-
sion states that the insurance does 
not apply to damage to the insured’s 
work if the damage arises out of it 
or any part of it and if the damage 
occurs after the insured has fi nished 
the work. However, the provision 
gives coverage back if the damage 
arose out of work performed by a 
subcontractor working on the in-
sured’s behalf. In the 2005 incident, 
Acme had hired a subcontractor to 
build the foundations for the new 
homes. Because the subcontractor 
had done the faulty work, Acme’s 
general liability policy covered the 
resulting defense costs and liability.

With the endorsement attached, 
the policy does not cover liability 
for damage to the insured’s work 

and arising out of it, even if another 
contractor performed the work. Ac-
cordingly, Acme’s policy did not cover 
its liability for the defective roofs. 
Without the attachment of this en-
dorsement, Acme would have had 
coverage.

An insurance company might add 
this endorsement to a policy in the 
belief that faulty construction is a 
business risk, not an insurable one. 
Accidents such as slips and falls, 
unintentional fi res, and injuries suf-
fered while using a product are all 
examples of insurable risks. Perform-
ing work improperly, mismanaging 
cash fl ow, and making poor strategic 
business decisions are examples of 
business risks. Insurance companies 
feel they cannot insure business risks 
because to do so would remove an 
incentive to reduce those risks. If a 
carpenter knows he can collect insur-
ance if he does a sloppy job building 
a house, he has less of an incentive 
to build it well. When a company at-
taches this to a policy, it is transfer-
ring the risk of a subcontractor’s poor 
performance back to the insured.

Almost all contractors subcontract 
at least some of their work, so this 
is an issue to take seriously. All con-
tractors should review their liability 
insurance with their insurance agents 
to determine whether they have this 
endorsement. Since it can present a 
very signifi cant coverage gap, they 
should discuss alternatives such as 
negotiating with the company to re-
move it or seeking another company 
that is willing to leave it off. Even if 
it means paying an additional premi-
um, removing the endorsement may 
save a lot of expense in the long run.

To discuss this and other en-
dorsement’s, give Jeff a call at (573) 
348-1731,  and he will be more than 
happy to sit down and discuss it. 
Jeff@goldenruleinsurance.com. Jeff 
Bethurem, RWCS, is a licensed insur-
ance agent at Golden Rule Insurance. 

Jeff Bethurem

924 Hwy 42
Osage Beach, MO

573-348-4464

dkbshowroom.com

Make a statement 
with 

Pivotal® Faucet 
Collection

Talk to one of our 
showroom associates 
about incorporating 

a Delta Pivotal Faucet into 
your current, renovated 

or new bathroom or 
kitchen design.

Cabinets | Countertops | Kitchen & Bathroom 
Faucets and Fixtures | Custom Showers | Appliances

For your many 

Nationwide®.

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www

For your many 

Nationwide®.

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www

For your many 

Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www
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NOW HIRING
HELPFUL SMILES

FULL & PART TIME POSITIONS
We’re looking for outgoing, hardworking and 
customer service-minded employees!

• 10% Grocery Discount
• Hy-Vee and Af� liates 401(k) Plan with match
• Employee Bonus
• Hy-Vee Tuition Assistance Program
• Health Savings (HSA) & Flexible Spending Accounts (FSA)
• Vacation and paid � ex time
• Medical, Dental, Life, Vision Short& Long term 

disability
• And so Much More!

Visit Hy-Veedeals.com for Career 
information.

Hy-Vee
Jefferson City

3721 West Truman Blvd.
Jefferson City, MO

65109
573-893-2505

Hy-Vee
Osage Beach

929 Hwy. D Prewitt’s Pt
Osage Beach, Missouri 

65065
(573) 302-7977

On-site parking is now available at Shady Gators
By Nancy Zoellner

If it wasn’t for the sign out 
front, those heading to the Shady 
Gators entertainment complex 
might not be able to find the 

place. That’s because the en-
trance to the complex has com-
pletely changed. 

Over the winter, the rental 
houses on the right side of Sweet 

William were torn down, Sweet 
William was vacated by the 
Horseshoe Bend Special Road 
District and removed, and a new 
entrance and parking lot were 

built in their place.
Andy Prewitt, vice president 

of Prewitt Enterprises, said al-
though they started early in the 
year in hopes of having the proj-
ect completed by Memorial Day 
weekend, the constant rain kept 
them from accomplishing that.

“We opened with a rolled, 
pressed gravel parking lot. Then 
we started paving Monday and 
we got the curbs in and about 80 
percent of the blacktop down. 
Judging by the weather forecast, 
that’s probably the way it’s going 
to have to stay for the weekend,” 
he said. “If the weather cooper-
ates, we might be able to get the 
lot striped but until that happens, 
we’ll have a couple people in the 
parking lot directing the traffic.”

Prewitt said the lot will hold 
more than 200 vehicles when it’s 
finished, “and that will take care 
of the walker problem we’ve been 
fighting for years.”

Previously, parking at the ven-
ue was limited to a 50-space lot 
directly across from Shady Ga-
tors so when it filled up, patrons 
drove as close as possible to Ga-
tors, then they parked along the 
street – sometimes blocking the 
flow of traffic – they parked in lots 

belonging to other businesses 
and sometimes they even parked 
in the front yards of neighboring 
homes. To alleviate the prob-
lem, in 2014 Gary Prewitt built a 
100-space parking lot near the 
corner of Bittersweet and Anem-
one and ran shuttles between 
the off-site lot and Gators. How-
ever, many customers chose not 
to wait for the shuttles. Because 
there are no sidewalks in that 
area, they walked in the street 
and, according to neighbors, sev-
eral people were nearly hit.

The process to build the on-
site lot began in 2019 when Gary 
Prewitt requested rezoning for 
the rental house lots from R-1 
Residential to B-1 Low Impact 
Commercial. The rezoning was 
supported by Camden County 
Sheriff Tony Helms as well as 
several neighbors and eventually 
made its way through the process 
to approval.

“I think we’ll still have to run 
the shuttle for big events but we 
quadrupled – no, we actually 
quintupled – our on-site parking 
so I think we’ll be able to handle 
the regular weekend crowds on 
site,” Andy Prewitt said.
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Candidate Forum
Your chance to ask the 
important questions facing 
voters in this fall’s elections

On Monday July 25th Lake TV will air a closed forum with the candidates, first the prosecutors and judges 
followed by the commissioners for Camden County.  Please submit questions for these races and Miller and 

Morgan counties to journalsales@mix927.com no later than June 19th!

What do you want to know about the future leaders in your community? 
Here’s one way for you to learn more about them.

The Lake of the Ozarks Business Journal has partnered with the 
Lake Area Chamber of Commerce and LakeTV to bring you the 

2022 Candidate Political Q & A Forum.

We are asking you, our readers, to submit questions to the candidates in our 
local races of topics that concern you, your family and your business.
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Managing Rental Property
Do I need 
a sleeper 
sofa?

We get this question all the 
time from new owners that 
are going on our program.  
They let us know that they 
don’t have a sleeper sofa but 
that they will be getting one, 
or that they want to replace 
the current sleeper sofa.  And 
we tell them that they may 
want to rethink their pur-
chase.

Let’s look at the pros and 
cons of having a sleeper sofa.  
Pro:  The sleeper also doubles 
as a sofa.  While this is obvi-
ous, it is also just about the 
only pro to having a sleeper 
sofa.  Cons:  This list is a little 
longer as a sleeper sofa is 
heavy, expensive, uncomfort-
able, diffi cult to repair and 
did I mention uncomfortable?

Most of us have probably 
had to sleep on a sleeper sofa 
at some point in our life.  It 
does in a pinch but the thin 
mattress and steel bar run-
ning through you back just 
isn’t that attractive.  And after 
the frame and mattress are a 
few years old, the couch seats 
start to sink in and the couch 
becomes uncomfortable.

About 10 years ago we 
started suggesting that our 
owners replace their sleeper 
sofas with a nice, double 
high, queen air mattress.  Air 
mattresses have come a long 
way in the last couple of de-
cades and provide a more 
comfortable sleeping option 
for your guests.  Today’s air 
mattresses are self-infl ating, 
are double high so that you 
are not sleeping right on the 
fl oor and some even have 
built in head rests!

An air mattress also weighs 
about a thousand pounds less 
than a sleeper sofa!  Now you 
can buy a regular couch and 
save about 40% to 50% off 

the price of the sleeper.  You 
will also have more options to 
choose from.  Save your back 
and your wallet by switch-
ing to a nice queen, double 
high, air mattress which will 
cost you between $60.00 and 
$75.00, instead of $499.00 
to $800.00 and if you have 
to replace every so often you 
will still be money ahead and 
your back (or the delivery per-
sons) will thank you.

Just put the air mattress in 
a trunk or in a closet along 
with the sheets, pillows and 
blankets (to make it easy for 
the guest to fi nd) and if they 
need it, they have it and if 
not, it just stays in the trunk 
or closet.  Most guests will 
appreciate how much more 
comfortable the air mattress 
is compared to the sleeper 
sofa and again this is just ex-
tra sleeping in most cases.

We do a lot of golf reser-
vations, for mostly older men, 
who all like to sleep one per-
son per bed and their fi rst re-
quest every single time is “no 
sleeper sofas”.

Russell Burdette is the 
owner of Your Lake Vacation, 
a professional vacation rental 
management company at 
the Lake of the Ozarks since 
1986.  If you would like a va-
cation rental market analysis 
or more info on renting your 
home or condo as a vacation 
rental, please call 573-365-
3367 or e-mail russell@your-
lakevacation.com.

Russell Burdette

Lake Race points to city’s need 
for better event planning
By Nancy Zoellner

With the Lake Race just a few 
days away, Lake Ozark Police 
Chief Gary Launderville is hoping 
organizers have recruited enough 
volunteers to carry it off because 
he doesn’t have the manpower to 
pitch in and help. 

And with the extended road 
closures, he said they’re going to 
need a lot.

The Bagnell Dam Strip will 
close to traffic at noon on Friday, 
June 3 to allow the boats to get set 
up for the Meet-and-Greet. Volun-
teers will be needed to man bar-
ricades, which the police depart-
ment will provide, at both ends of 
the Strip until 10 p.m., when the 
event ends. During the event, the 
open container law will be lifted 
inside an area running from Lu-
by’s Plaza to Bagnell Dam so vol-
unteers will be needed to check 
IDs and issue wristbands to those 
over 21.

Boats that are not racing will 
have until 11 p.m. to be removed, 
but the boats that will be racing 
the following day will be allowed 
to remain on the Strip overnight. 
At 11 p.m., police will move the 
barricade from Ballinger Road to 
the White House and that lower 
end of the Strip will remain closed 
to traffic to be used as the racers’ 
pit area. 

“So they’ll also need volun-
teers to stay on the Strip overnight 
to make sure people stop and turn 
around at the barricades, and 
to keep an eye the boats,” Chief 
Launderville said. “Then on Sat-
urday, the lower end of the Strip as 
well as the dam will be closed so 
they can bring in the crane to put 
the boats in and out of the water. 
Again – volunteers will be needed 

to stop traffic until the dam and 
the street open back up at 6 p.m. 
That’s a lot of manhours, any way 
you look at it – and the city can’t 
afford to pay officers to stand out 
there for 12 to 14 hours. Besides 
that, we don’t have the manpow-
er. I’m responsible for providing 
police protection for the entire 
city – not just the Bagnell Dam 
Strip.”

Last fall, Chief Launderville 
said the lack of volunteers to han-
dle traffic for special events forced 
him to put his officers to work. As 
a result, the $17,000 he had allo-
cated for overtime for all of 2021 
was spent by the end of June. 
Another $10,000 in overtime was 
spent by the end of the year.

“We just can’t do it,” he said.
That’s why he and Assistant 

City Administrator Harrison 
Fry have been working with the 
Special Events Committee to de-
velop a new application that will 
streamline the process for orga-
nizers but also make them more 
accountable.

“Last year we formed a com-
mittee to review the applications 
and provide recommendations. 
The people in that committee 
are very involved and want to be 
engaged in decision-making and 
together we’ve identified a few 
things that need to be changed,” 
Fry said. 

One of the most important 
changes is making sure organiz-
ers understand they are respon-
sible for manning the event and 
if they don’t, the police and public 
works departments may bill for 
any hours worked beyond their 
normal service. 

Fry said that’s why they feel it’s 
important to include language 

in the application that makes it 
clear organizers are responsible 
for finding enough volunteers to 
carry off the event. “And we don’t 
care if they have enough volun-
teers to man the T-shirt table. 
We’re concerned about the safety 
of the event.”

To help with the process, the 
chief has been calculating the 
number of individuals needed to 
do a particular job during a set pe-
riod of time. Both he and Fry said 
that information will be shared 
with organizers early in the appli-
cation process. The chief said they 
also plan to hold a forum with the 
chambers, the Convention and 
Visitor Bureau and other groups 
to let them know exactly what will 
be expected from them, “and that 
should make the whole process 
flow better.”

Fry said they also plan to look 
at their timeline. Currently ap-
plicants are required to submit 
applications at least 30 days in ad-
vance but not more than 90 days 
prior to the event “and we don’t 
feel that’s very user friendly. So 
many of these events occur every 
year so they start planning for it 
and advertising for it the day after 
they’re done. Right now I can’t say 
how early they’ll be able to submit 
their application, but the 90-day 
window is certainly too restrictive 
– especially if there’s an issue that 
they need to plan around.”

He said they also need to do a 
better job of outlining the expec-
tations and rules for open con-
tainer events, “So I don’t know 
what all the changes will look like, 
but I do know that the committee 
is working to find and address 
some of the inefficiencies.”

VISIT US ONLINE AT www.mIx927.cOm  

wEEKDAYS 
6Am - 10Am

THETHE

With Mike & JeffWith Mike & Jeff

FOLLOw US
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As the Lake Churns
Lake Market 
Conditions

I’m seeing the lake area market 
start to plateau. I don’t see cause 
for alarm, sales and values are still 
extremely strong but the accelera-
tion of the past two years appears 
to be easing slightly.

Prices have reached a point 
where many have been unable 
to afford to purchase in whatever 
category they were previously a 
contender. Many buyers are sitting 
out the bidding wars after multiple 
losses and sheer exhaustion from 
their efforts. Rising interest rates 
are concerning to some potential 
buyers as well as the current world 
discord and uncertainty as to what 
the future holds.

Strong lot sales over the past 
two years has led to an increase 
in new home construction. This 
also helps the inventory squeeze 
we have been feeling. More peo-
ple building takes them out of the 
home buying market. Some who de-
cided to build are now or will soon 
be putting their previous home on 
the market. In other cases, people 
purchased existing homes that 
did not completely fi t their needs 
or that required updating and are 
remodeling to suit. My wife, Karen 
and I are a perfect example of this. 
We purchased a home the end of 
last year and are fi nishing up the 
remodel and will soon be ready to 
sell the home we are moving from.

The latest property stats show 
that currently active on the mar-
ket there are 131 lakefront homes 
on the market, 76 lake access and 
view homes, 186 off lake homes, 
and 121 condos available. This is a 
larger selection than we have been 
seeing at one time in the past year 
or more. There are currently 189 
lakefront lots available across the 
lake area.

The number of lakefront homes 
sold increased by 17.9 percent in 
May compared with April 2022 
however that was 12.22 percent 
less than the homes sold in May of 
2021. That number is down 19.74 
percent year to date compared with 
2021.

New lakefront home listings 
remained the same this May as 
in May of 2021, decreased overall 
year to date by 11.9 percent but 
showed an increase of 23.36 per-
cent over last month.

Median list price of lakefront 
homes is down this May by 12.86 
percent compared to last month 
but has increased by 50 percent 

compared to last May and is up 
33.4 percent year to date. The me-
dian sales price of lakefront homes 
is also down this May when com-
pared to April by a little over 10 
percent but shows an increase of 
43.5 percent compared to last May 
and 35.08 percent year to date in-
crease over 2021.

Condo listings increased 8 per-
cent in May over last month but 
decreased 2.68 percent compared 
with May 2021 and shows a 21.26 
percent decrease year to date when 
compared to 2021. The number of 
condos sold decreased 14.8 percent 
in May compared to April, 28.87 
percent decrease in May 2022 vs. 
May 2021 and a decrease of 27.32 
percent year to date. Financing 
regulations have been tightened 
on certain loan types such as Fan-
nie Mae and Freddie Mac. I don’t 
have access to data that would 
determine the facts, but I feel this 
may have played a factor in the de-
crease in these sales. If you own a 
condo or are considering purchas-
ing a condo, be sure to speak with 
a knowledgeable realtor or lender 
so you are familiar with the new 
guidelines that could affect a sale. 

If you would like full data on 
all property types, give me a call 
or drop me a line. I’ll be glad to 
prepare as detailed a report as you 
would like to see.

Michael Elliott has been sell-
ing real estate at the Lake of the 
Ozarks since 1981. He is one of 
the most respected brokers in the 
area and operates a boutique offi ce 
focused on personal service. If you 
would like to work with Michael in 
the sale or purchase of property, or 
have interest in a career in real es-
tate, contact him at 573.365.SOLD 
or cme@yourlake.com or stop by C. 
Michael Elliott & Associates locat-
ed at 3738 Osage Beach Parkway. 
Data obtained from the Lake of the 
Ozarks Multiple Listing System for 
2021 and 2022.

Real Estate and Lake News 
with C. Michael Elliott

Pick up L•O PROFILE’S newest  issue statewide 

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.

Studio M Publishing
573-365-2288

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 

Multi-year recognition as Bagnell Dam Association of 
REALTORS’ A�liate of the YearA Division of First State Bank, NMLS #416668

Your Home Loan...Your Way
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Crossword Puzzle
THEME: WEATHER 101
ACROSS
1. Found in Pandora’s box
5. Kind of trip
8. Toothy freshwater fish
12. Medieval headdress
13. Ne on periodic table
14. Golfer’s weapons
15. Biblical twin
16. Russian river or Russian 

mountains
17. Understand (2 words)
18. *Moisture in the air
20. Law school test acronym
21. Layers in plywood
22. Trigonometry abbr.
23. Uses a laser
25. Squawked or crabbed
29. Bitty
30. Two dots above a letter
33. Jasmine of “Aladdin,” e.g.
34. Forbidden, in Islam
36. Bruin legend Bobby
37. Lays in peace
38. “Metamorphoses” poet
39. Charge with crime
41. “For ____ a jolly...”
42. Easily irritated
44. *No clouds
46. Gremlin or pixie
47. *Check the weather before 

hitting this hiking path
49. Speech defect
51. *Cloudy
54. Classic TV’s Mrs. Brady
55. Same as island
56. “Cheers” regular
58. Elephant poacher’s ware
59. Pb on periodic table
60. *The first sign of rain?
61. Declare untrue
62. Pig’s digs
63. MacFarlane or Rogen

Solution on page 23 
DOWN
1. *Road hazard
2. Eyelid hair
3. Oahu shindig
4. Assumes bad posture
5. Chill-inducing
6. Bearded ruminants
7. Unrivaled
8. *Barometer reading
9. Tiny bit
10. Purl partner
11. Three ahead of PST
13. Certain beachgoers’ 

philosophy
14. *Cold weather is needed for 

this meltable home
19. Part of small intestine
22. Cathode-ray tube
23. Hit the road
24. Falcon’s home
25. Mentor or expert
26. The Obamas’ daughter
27. Bruce Lee’s “____ the 

Dragon”
28. Treat without respect
29. Wallop
31. Scottish lake
32. *Rainbow shape
35. *Weather warning
37. Archeologist’s find
39. Venom source
40. Filled with dread
43. State indirectly
45. African antelopes
47. Living room centerpiece?  

(2 words)
48. 4 x 4 race
49. Cleanse
50. #14 Across, sing.
51. They don’t mix with water
52. Sight for what eyes?
53. Between walk and canter
54. El ____ of medieval Spain
57. *Knot alternative, acr.

CLEANERS
WASH & FOLD

www.LotoLiving.com • rond627@outlook.com
573-578-9025

Call Me Today!
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JULY 16

THE LAKE’S LARGEST FAMILY EVENT!

FIVE HOURS - FOUR BANDS

The Nobodies

Members OnlyDirt Road Addiction

Black Note Band

CAPTAIN RON’S - 34.5 MM BY WATER
 82 ALOHA LN SUNRISE BEACH

PRESENTS
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Lake Ozark mayor wants 
improvements to Route 42 
By Nancy Zoellner

Lake Ozark Mayor Dennis 
Newberry announced at a recent 
board of aldermen meeting that 
he is going to do what he can to 
get Route 42 realigned so it’s 
straighter, wider and has fewer 
blind spots. He said he decided 
to make the push after 16-year-
old Bailey Luttrell, a friend of his 
daughter, died in a car crash on 
the road, which runs from the 
Osage Beach Parkway in Osage 
Beach, through Miller and 
Maries counties to Highway 28, 
just south of Belle, Missouri. 

In a later interview, Bob 
Lynch, district engineer for the 
Missouri Department of Trans-
portation (MoDOT), said Mo-
DOT works with regional plan-
ning partners to develop project 
lists that reflect the transpor-
tation needs of communities 
across the state. “If a new align-
ment of Route 42 is requested, 
then identified as a priority and 
submitted to MoDOT, it would 
certainly be considered, just the 
same as all other projects.”

In the Lake area, the process 
to identify safety problems and 
request improvements starts 
with the Lake of the Ozarks 
Council of Local Governments 
(LOCLG), a regional planning 
commission providing techni-
cal service for Camden, Laclede, 
Miller, and Morgan counties. 
With the help of its Transporta-
tion Advisory Committee (TAC) 
that group identifies and priori-
tizes road and bridge projects, 
based in part on public input. 
Then the TAC reviews the proj-
ects submitted and analyzes 
the traffic data along with other 
factors, including safety, as they 
prioritize the projects for the re-
gion. 

Once those projects are de-
fined, the public is invited to 
comment on the plans. In fact, 
MoDOT is currently taking com-
ments on plans to improve the 
U.S. Route 54 intersections at 
Hickory Hills and Penny Hollow, 
which were identified as need-
ing safety enhancements due 
to crash frequency and sever-
ity. Similar improvements along 
Route 54 are underway in Miller 
County.

“We have an unfunded needs 
list on our website. We’ve asked 
planning partners to develop 

projects over the years to fill that 
unfunded needs list – Tier 1, Tier 
2, and Tier 3 projects. The time-
line for Tier 1 is within the next 
five years, meaning we would 
be able to bring it into our five-
year Statewide Transportation 
Improvement Program. Tier 2 
projects are unfunded projects 
that could be developed in a 
five to 10-year timeframe. Tier 3 
projects are future projects that 
are out 10 years or more,” Lynch 
explained.

Currently, the Tier 1 list in-
cludes only one project in the 
Central District – the addition of 
two directional ramps at the I-70/
Route 63 interchange in Boone 
County, at a cost of $62,000. The 
Tier 2 list includes eight projects 
in the Central District, but none 
are in the counties surrounding 
Lake of the Ozarks. The Tier 3 list 
includes two projects in Camden 
County – capacity improvement 
on Route 5 from the Hurricane 
Deck Bridge to Route F and a 
study to address congestion and 
safety at the Route 54 and Route 
5 interchange.

MoDOT’s introduction to the 
list of high priority unfunded 
projects explains why more 
money isn’t available for new 
projects.

“Missourians have repeatedly 
communicated the number one 
goal for MoDOT is to take care 
of the existing system of roads 
and bridges, so the majority of 
taxpayer dollars for transporta-
tion are invested in asset man-
agement projects. Current fund-
ing levels are only sufficient to 
maintain the transportation sys-
tem in its current condition leav-
ing many transportation needs 
unfunded. While the latest Citi-
zen’s Guide identifies $825 mil-
lion in annual transportation 
needs, MoDOT has applied in-
flation bringing this number to 
$1 billion which totals $10 billion 
over 10 years.”

To review the list of unfunded 
projects, visit https://www.mo-
dot.org/unfundedneeds.

Problems with Route 42 were 
discussed at length at the Lake 
Ozark meeting by both Mayor 
Newberry and Merlyn Vande-
voort, who formerly owned a 
1,200-acre ranch dissected by 
Route 42.

“We need to do something 

about it. Just in that mile stretch 
of highway there are three kept 
markers with flowers and a 
cross – and that’s just the people 
who went to the effort of put-
ting something out there. I don’t 
know how many people have 
died on that stretch of highway,” 
Vandervoort said, explaining 
that he took a personal interest 
because he had known Bailey 
since she was 1 year old. “She 
lived across the street from us. 
She’d come over to our house 
and swim almost every summer. 
She just had her prom and came 
for dinner at the Encore. I took a 
great picture of her and now I’m 
glad I did.”

Newberry said he knew of 
several accidents that have oc-
curred on Route 42. The first took 
place in the 1970s when he was 
a child. 

“My dad was towing a 70s 
model hardtop IMP boat behind 
a Chevy pickup truck. We had a 
man pass us in a Mustang. Five 
minutes later we came upon 
him turned upside down in a 
ditch. He was the first fatality I 
ever recall,” he said, adding that 
every time he drives the road to 
go home, he thinks about the fa-
talities that have occurred on 42, 
“and many are people I know.”

According to the Missouri 
Statewide Traffic Accident Re-
cords System (STARS) Motor Ve-
hicle Traffic Accident Summary, 
between January 2002 and May 
2022, law enforcement respond-
ed to 25 accidents involving fa-
talities, with 34 deaths reported 
in the stretch of Route 42 that 
runs through Miller County.

A check with MoDOT’s proj-
ect list found that improvements 
have been made to Route 42 over 
the years. In 2013 they added 
3-foot wide shoulders to both 
sides of the road and rumble 
strips along both shoulders and 
on the center line from Osage 
Beach to Brumley. In 2018, Route 
42 between Iberia and Vienna, 
in Maries County, was resur-
faced, and shoulders and guard-
rails, where needed, were added. 
Americans with Disabilities Act 
improvements were also made. 
This year MoDOT is resurfacing 
Route 42 and replacing guard-
rails between Osage Beach and 
Iberia.

continued from page 6
contact or access to every devel-
oper that submitted letters of in-
terest. “And there are others.”

Newberry said he was im-
pressed that Aboussie had direct 
contact with the Warner Baxter, 
the CEO of Ameren at that time, 
adding, “I doubt that in the histo-
ry of Lake Ozark any mayor ever 
had direct contact with the CEO 
of Ameren. When Jeff offered a 
meeting with Warner Baxter, how 
could you pass up that opportu-
nity? I wanted him to know Lake 
Ozark wanted a stronger rela-
tionship with Ameren. This isn’t 
a punch at Ameren but as a city, 
every kilowatt that’s produced 
at that plant - there’s no tax that 
comes to the city because they’re 
their own entity – they’re not in 

the city of Lake Ozark. They’ve 
been a good steward and think 
they may step up and do some 
amazing things for Lake Ozark. 
Although Warner is no longer the 
CEO, I continue to have discus-
sions with Ameren through those 
channels. Those are the kinds of 
things Jeff can do for us.”

Neels said she was concerned 
about the public’s perception that 
they were spending city money to 
assist private development but 
Newberry said Aboussie would 
only be collecting data for the 
city.

Aboussie told the board that 
economic development was the 
crux of the majority of the clients 
he served. A list of those clients 
can be found on the Missouri 
Ethics Commission website.

Boyd Harris Companies, Inc., a state-wide real 
estate company, is seeking Residential or General 
Certified Appraisers to join our team.  Applicants 
should have current credentials.  Email interest to 
blhalc@boydharris.org or call 573-682-6500.

Former labor leader

Advertise in the Business Journal!

573-348-1958
It’s a great way to reach the thousands of visitors the Lake area has each year! Your 
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!
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Shopping with Old-Fashioned Charm

A variety of local, small shops 
including boutiques, antiques, 

home decor and specialty shops.

138 W. US Hwy 54
In Camdenton

(630) 885-3006 Facebook.com/Boardwalkon54

Free live webinars for small business
SCORE hosts live webinars 

every week on small business 
tips and strategies presented by 
business experts and mentors. 
The webinars are free and they all 
begin at noon and end at 1 p.m. To 
register, visit SCORE.org, click on 
the “Take a Workshop” tab at the 
top of the page, then click on the 
webinar you want to take.

SCORE, the nation’s larg-
est network of volunteer, expert 
business mentors, is dedicated 
to helping small businesses get 
off the ground, grow and achieve 
their goals. Since 1964, SCORE 
has provided education and men-
torship to more than 11 million 
entrepreneurs.

JUNE 9: YOUR MARKETING 
ROADMAP - GET IN THE MAR-
KETING MINDSET

Join SCORE and small busi-
ness expert and entrepreneur 
Ramon Ray for a fresh and new 4 
part series. We’ll take you through 
the ultimate marketing essentials 
you will need for your business to 
be a success.

Workshop 1: Your Marketing 
Mindset.

What mindset do you need to 
be an effective marketer? Ramon 
will guide you through  the key 

principles you must focus on be-
fore leveraging marketing tactics. 
In this webinar you will learn:

Who is your perfect customer?
Do you know them better than 

they know themselves?
Billion-dollar brands are not 

your competitors.
The power of winning in small 

markets.
Follow-up, frequency and en-

gagement are your tickets to suc-
cessful marketing.

JUNE 14: GOOGLE BUSINESS 
PROFILE - HOW TO RANK HIGH 
ON GOOGLE LOCAL SEARCH 
RESULTS

An important first step in any 
local SEO strategy is to claim and 
verify your business’s Google 
Business Profile, formerly known 
as Google My Business. The name 
isn’t the only change Google 
made to this service.

However, what hasn’t changed 
is the need for your local com-
pany to get listed on Google Busi-
ness Profile so you can increase 
your chances of showing up in 
Google’s Local Pack, Local Finder 
and Google Maps. In this session, 
we’ll cover changes to Google 
Business Profiles and you will 
also learn:

How to manage your Google 
Business Profile in Google Search

How to select the best catego-
ries for your business and why 
categories are so important

Why you must frequently 
check your Google Business Pro-
file for changes

Ways to get more reviews and 
what you should do about nega-
tive reviews

And much more
JUNE 16: THE 5 STAGES OF 

DELEGATION TO ENERGIZE 
YOUR BUSINESS GROWTH

Owning a business can be 
rough. With so many ideas and 
tasks, you could work every night 
and weekend and still not get ev-
erything done. It is so easy to let 
your personal life, family life, and 
goals suffer as the demands of 
your business increase.

During this webinar, present-
ers Lisa Crilley Mallis and Laura 
Licursi, co-founders of Delegate 
Like A Pro, will explain how del-
egating is the answer to regaining 
balance and creating the ability 
to scale your business. In this we-
binar you will learn:

Why delegating is a feasible 
way to create time freedom

How to understand the 5 Stag-

es of Delegation
How  to reclaim at least one 

hour of your day by delegating
JUNE 21: A REALISTIC STRAT-

EGY TO SMALL BUSINESS BUD-
GETING

Having a business budget is 
key to working effectively as a 
small business owner and  espe-
cially if you’re running a busi-
ness with a business partner. In 
this webinar you will learn how a 
budget can help grow your busi-
ness and solve problems.

At the end of this webinar 
you’ll be able to:

Understand the budget pro-
cess

Set realistic goals
Evaluate a budget
Measure actual results
JUNE 23: HOW TO COMPLETE 

A SWOT ANALYSIS - A STEP BY 
STEP DEMONSTRATION

Understanding your busi-
ness as a whole using a SWOT 
(strengths.weaknesses.opportu-
nities.threats.) analysis will allow 
you to identify the critical factors 
of your business and help you cre-
ate a strategic plan for your busi-
ness. In this webinar you will get a 
brief overview of a SWOT analysis 
with examples from well-known 
companies. Finally, there will be 
an interactive live demonstration 

of an actual SWOT with an at-
tendee in this webinar.

We encourage attendees to 
have the following information 
available:

Your businesses Strengths
Your businesses Weaknesses
Your businesses Opportuni-

ties
Your businesses Threats
JUNE 30: THE BASICS OF TIK 

TOK DIGITAL MARKETING
TikTok is just one tool in every 

smart marketer’s arsenal, but to 
begin your TikTok journey on the 
right foot you need to understand 
TikTok SEO, hashtags, influenc-
ers, and how to optimize your 
profile.

During this webinar, Mike 
Corso, founder of Roovio, will 
walk you through his proprietary 
8 Step TikTok Domination Meth-
od. Do not waste another minute 
trying to promote your business 
on TikTok until you join us on 
June 28th. During this one-of-a-
kind webinar you will learn:

How to master TikTok SEO
How the TikTok algorithm 

works
Everything you need to know 

about TikTok ads
What kind of videos to post
How to optimize your profile 

and why it is SO important
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Do you have spider webs covering your 

dock? There’s a good chance it is infested 

with Long Jawed Orb Weaving Spiders. 

Although not poisonous, these spiders are 

an annoyance, unsightly and leave a mess.

Call Steve’s Pest Control to let our team will 

help you and your family relax and enjoy 

your dock. We will prevent you from being 

overrun with spiders and other unwanted 

guests,…  We guarantee it.

For More Information, or to Schedule an Appointment, Call Us Today at

573-365-9555 or go on-line to StevesPestControl.com
Now you’ve got a friend in the pest control business!
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Lake of the Ozarks Regional Housing Study

The Lake of the Ozarks Region-
al Economic Development Coun-
cil (LOREDC) Board of Directors 
signed an agreement with RDG 
Schutte Wilscam Birge, INC to 
update the Lake of the Ozarks Re-
gional Housing Study. Originally 
completed in 2016, the update 
provides a current market assess-
ment and analysis of our region’s 
housing conditions, displaying 
our region’s unique personalities 
and challenges. Launched with 
generous contributions from the 
Camden County Commission-
ers and Central Bank of Lake of 
the Ozarks, this initiative would 
not be possible without the fi-

nancial assistance and support 
from businesses and industries. 
The original study was extremely 
useful for developers, builders, 
financial institutions, and com-
munity leaders in understanding 
our region’s market trends; and 
this update will provide valuable 
updated data to the region.

Housing development is an 
essential aspect of effective eco-
nomic development. Without 
available, affordable, and quality 
housing, regions and individual 
communities will be challenged 
to plan for and fulfill the demand 
for a variety of housing types. It is 
imperative for decisions made to 

be based on empirical data to en-
able good investment decisions 
to increase the supply of housing 
necessary to not only expand the 
region’s economic capacity, but to 
also maintain the current level of 
commerce supplied by the labor 
market. 

“The Lake area continues to 
experience tremendous growth 
and development, and this is a 
favorable time to analyze the 
housing market for LOREDC to 
provide useful data and analyt-
ics for marketing and expansion 
in all sectors of our region.” Jeana 

Woods, LOREDC President.
LOREDC represents a three-

county region at the Lake of the 
Ozarks, Camden, Miller, and 
Morgan counties, and the com-
munities within. Our focus is to 
coordinate, promote, and initi-
ate regional economic develop-
ments efforts to bring economic 
growth and cohesiveness to our 
communities. To get a full under-
standing of the housing needs for 
people working in all sectors, LO-
REDC partnered with adjoining 
Lebanon Economic Development 
Corp. to include Laclede County 

data. 
The Lake of the Ozarks Re-

gional Economic Development 
Council (LOREDC) is a non-
profit organization driven by the 
outstanding representation and 
dedicated work of community 
leaders from the various cities, 
chambers, industries, and coun-
ties it represents; and is dedi-
cated to a regional approach to 
economic growth of the Lake 
region, providing organization 
and programs for development, 
motivation, coordination, and 
evaluation of community proj-
ects, programs, and resources. 
More information can be found at 
www.LOREDC.com. 

Crosswords Solution

BUSINESS NETWORKING

JUNE 21st, 2022 • 5-7p.m.
Join us at: Sponsored by:

1206 Bagnell Dam Blvd Lake Ozark
(573) 552-1515

6192 Osage Beach Pkwy Osage Beach 
(573) 693-1993



Lake of the Ozarks Boating june, 2022 Page 26

0 MM - Bagnell Dam Strip Access 
1076 Bagnell Dam Blvd., Lake Ozark, MO

  573.964.6064  |  theneontaco.com

tacos • Burritos • Bowls • Signature Margaritas
LIVE ENTERTAINMENT • FUN & GAMES

A Dam Taco Bar!

Full Page ad shown at 80% (on 8.5” x 11” page)

Notes: Page number and right hand read orientation to show position 
only. Page orientation and number TBD.

Approving Signature Date

Book Section: Dining
Ad Size: 1Pg

Proof 4: 11/1/2021

 2022 Vacation & Service Guide - Member Proof
Member: Neon Taco

Approving With Changes (No New Proof Required)

Please proof carefully. The advertiser is solely responsible for proofing the content of their ads. 

Cancellation fees are as follows: forfeit of 100% of ad cost if ad has been designed and approved, 75% forfeit of ad cost if 2nd proof has been generated, 
50% forfeit of ad cost if 1st proof has been generated, 25% of ad cost if contract is confirmed.

All invoices are due and payable upon receipt of invoice.  Interest will be charged on past due invoices at the rate of 1.5% per month (18% per year).  In the event 
it becomes necessary to turn your account(s) over to a collection agency or use an attorney, I (we) promise to pay, in addition to the amount due, all costs of 
collection, court costs and reasonable attorney fees.  The parties agree that the jurisdiction for any dispute under this contract shall be the County of Camden.
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6050 Crossing Drive • Osage Beach • (573) 480-0039

MACADOODLES Just off  HWY 54 Next to McDonalds on KK
M-Th  7AM-11PM • Fri.-Sat. 7AM-12AM • Sun. 9AM-9PM

Get gas for 

the boat and 

drinks for the 

cooler right 
here!

The Lakes 
largest 

selection of beer  

with over 600 

different draft 

and imports to 

choose from!
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1345 Bagnell Dam Blvd, Lake Ozark • (573) 693-9792 • MaltedMonkey.com 

ROPES COURSE
and RESTAURANT

        -  M u s t  b e  4 0 ”  t a l l  to  e n te r  t h e  c o u r s e

           A n d  4 8 ”  t a l l  w i t h o u t  a  g u a rd i a n

        -  M u s t  b e  u n d e r  3 0 0  l b s

        -  S h o e s  m u s t  h a ve  h ee l  o r  h ee l  s t ra p

SHAKES, DOGS, 

BURGERS AND MORE!  
Good eats & amazing sweets!

OPEN 7 DAYS A WEEK

ASK ABOUT 
PARTIES & EVENTS 

Birthdays • Team-Building • Groups

EXPERIENCE FAMILY FUN 

AT THE LAKE!

CRAZY DELICIOUS TREATS!

Scan
for more 

Info

Attractions

Full Page ad shown at 80% (on 8.5” x 11” page)

Notes: Page number and right hand read orientation to show position 
only. Page orientation and number TBD.

Approving Signature Date

Book Section: Attractions
Ad Size: 1Pg

Proof 2: 11/1/2021

 2022 Vacation Guide - Member Proof
Member: Malted Monkey

Approving With Changes (No New Proof Required)

Please proof carefully. The advertiser is solely responsible for proofing the content of their ads. 

Cancellation fees are as follows: forfeit of 100% of ad cost if ad has been designed and approved, 75% forfeit of ad cost if 2nd proof has been generated, 
50% forfeit of ad cost if 1st proof has been generated, 25% of ad cost if contract is confirmed.

All invoices are due and payable upon receipt of invoice.  Interest will be charged on past due invoices at the rate of 1.5% per month (18% per year).  In the event 
it becomes necessary to turn your account(s) over to a collection agency or use an attorney, I (we) promise to pay, in addition to the amount due, all costs of 
collection, court costs and reasonable attorney fees.  The parties agree that the jurisdiction for any dispute under this contract shall be the County of Camden.
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SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

All About Boats
3597 Osage Beach Parkway Osage Beach MO 
65065 (573) 302-4100
mtylersanders@yahoo.com
www.boatozarks.com
Aqua Pest Solutions, LLC
1105 Runabout Drive Osage Beach MO 65065 
(800) 718-1869
aquapestsolutions@gmail.com
www.aquapestsolutions.com
Atlas Docks, LLC
248 Keystone Industrial Park Dr
Camdenton MO 65020(573) 346-3625
jason@atlasdocks.com
www.atlasdocks.com
B & M Manufacturing Company
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net
Benne Media
160 Highway 42 Kaiser MO 65047
(573) 348-1958 gsullens@mix927.com www.
lakebusjournal.com
Bergers Marina
PO Box 517 Lake Ozark MO 65049
(573) 365-2337dan@bergersmarina.com 
www.bergermarina.net
Big Thunder Marine
3401 Bagnell Dam Blvd., Lake Ozark MO 65049
(573) 365-4001 
sales@bigthundermarine.com
www.bigthundermarine.com
Boat-WrX, LLC
4363 Osage Beach Parkway Osage Beach MO 
65065 (573) 836-8042 
joe@boat-wrx.com www.boat-wrx.com
BoBo Ladders
PO Box 280 Moberly MO 65270
(660) 651-3562 sales@boboladders.com 
www.orschelnproducts.com
Bob’s No Wake Zone Boating Radio Show 
4655 Osage Beach Parkway, St A
Osage Beach MO 65065
(660) 492-2720 nowakebob@gmail.com 
www.bobsnowakezone.com
Bridgeport Jet Ski Sales
PO Box 186 Osage Beach MO 65065
(573) 348-1020
sales@bridgeportjetski.com
www.bridgeportjetski.com
Buzz’s Board & Beyond
3797 Osage Beach Parkway, F6
Osage Beach MO 65065
(573) 286-9664
buzzsboardsbeyond@gmail.com
www.buzzsboardsozark.com
Camdenton Area Chamber of Commerce PO 
Box 1375 Camdenton MO 65020
(573) 346-2227 
info@camdentonchamber.com
www.camdentonchamber.com
Captain Ron’s Bar & Grill
PO Box 568 Sunrise Beach MO 65079
(573) 374-5852duggan@usmo.com
www.captainronsatthelake.com
Captain’s Choice
PO Box 321 Osage Beach MO 65065
(573) 216-0630boatliftremotes@gmail.com 
www.boatliftremotecontrol.com
Castaway Customs Midwest
4181 Osage Beach Pkwy., Osage Beach MO 
65065 • (573) 693-9858
mwinfo@castawaycustoms.com
www.castawaycustomsmwsc.com

Catalyst Electric
31 Rock House Road Linn Creek MO 65052 
(573) 552-8488 of� ce@catalystelectric.com
www.catalystelectric.com
Crabco/Rough Water Dock
PO Box 1225 Sunrise Beach MO 65079 (573) 
374-0470 john@roughwaterdock.com
www.roughwaterdock.com
D & B Dock, Inc.
166 Sparrow Drive Climax Spring MO 65324 
(573) 347-2327 dbdock@att.net www.
dbdocks.com
Dock Dealers
87 Sorrento Drive Camdenton MO 65020 
(573) 347-0505 steve@dockdealers.com 
www.dockdealers.com
Dock Realty/Dock Lifeguard
PO Box 8 Lake Ozark MO 65049
(573) 374-8849 dave@dockrealty.com www.
dockrealty.com
DockGlide
54 Kays Point Ct Four Seasons MO 65049 
(573) 693-0041 lisa@dockglide.com
www.dockglide.com
Dog Days, LLC
1232 Jeffries Road Osage Beach MO 65065 
(573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws
Econo Lift Boat Hoist Inc.
PO Box 377 Camdenton MO 65020 
(573) 346-7161 
econoliftmegan@gmail.com
www.econolift.com
Fibersteel Boat Lifts
3910 N OLD HWY 5 Camdenton MO 65020 
(573) 346-9688 � bersteelsales@gmail.com
www.lakeboatlifts.com
First State Bank Mortgage
4655 B Osage Beach Parkway
Osage Beach MO 65065 (573) 746-7211 
mlasson@fsb� nancial.com
www.yourlakeloan.com
Firstmate Yacht Services
PO BOX 1356 Lake Ozark MO 65049 
(573) 216-2050 dave@fmys1.com
www.� rstmateyachtservices.com
Firstmate, Inc.
410 Century Business Drive Labadie MO 
63055 (866) 570-9707
support@� rstmatecontrols.com
www.� rstmatecontrols.com
Formula Boats of Missouri
4810 Formula Drive Osage Beach MO 65065 
(573) 302-8000 
chadn@formulaboatsmo.com
www.formulaboatsmo.com
G & G Marina
1528 Maritime Lane Roach MO 65787
(573) 346-2433 larry@ggmarina.com 
www.ggmarina.com

Gannett Media Group
494 Short Street Osage Beach MO 65065 
(573) 424-0881 lhess@gannett.com
Golden Rule Insurance Agency
PO Box 810 Osage Beach MO 65065
(573) 348-1731
nick@goldenruleinsurance.com 
www.goldenruleinsurance.com

H & H DockWorks, LLC
18 Penrose Drive Eldon MO 65026
(573) 964-1919 dockworks@dockworks.net 
www.dockworks.net
HydroHoist of the Ozarks
448 South Main Laurie MO 65037
(573) 346-7505
lakeoftheozarks@boatlift.com
www.boatlift.com
Iguana Marine Group
4773 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-9532
info@iguanamarinegroup.com
www.iguanamarinegroup.com
Jennings Insurance Group
4732 Osage Beach Parkway, Suite Osage 
Beach MO 65065 (573) 693-9443
admin@jenningsinsurancegroup.com www.
jenningsinsurancegroup.com
Kelly’s Port
5250 Dude Ranch Rd Osage Beach MO 65065 
(573) 348-4700 kyle@kellysport.com
www.kellysport.com
Kwik Kar Dockside Boat Cleaning
3730 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8460 
Jesse.Witt@kwikkarmo.com
www.kwikkarmo.com/dockside
L O Pro� le
PO Box 1457 Lake Ozark MO 65049 
(573) 365-2288 jennifer@lakepro� le.com 
www.lopro� le.com
Lake Area Chamber of Commerce
PO Box 1570 Lake Ozark MO 65049
(573) 964-1008 info@lakeareachamber.com 
www.lakeareachamber.com
Lake Life Outdoor Furniture
3613 Osage Beach Parkway
Osage Beach MO 65065 (573) 693-9271 
info@lakelifeoutdoorfurniture.com
www.lakelifeoutdoorfurniture.com
Lake Media
415 South Maple Eldon MO 65026
(573) 392-5658 
tvernon@vernonpublishing.com
www.lakenewsonline.com
Lake of the Ozarks Convention & Visitor Bur
PO Box 1498 Osage Beach MO 65065
(573) 348-1599 heather@funlake.com www.
funlake.com
Lake Printing Company
6815 Hwy 54 Osage Beach MO 65065
(573) 346-0600
randy.wilson@lakeprinting.com
www.lakeprinting.com
Lake West Chamber of Commerce
PO Box 340, 125 Oddo Dr. Sunrise Beach MO 
65079 (573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com
Lake West Marine, LLC
350 South Main Laurie MO 65037
(573) 372-8115 bob@lakewestmarine.com 
www.lakewestmarine.com
LakeExpo PO Box 1805 
Osage Beach MO 65065 (573) 207-9004 
brent@lakeexpo.com lakeexpo.com
Lakefront Living Realty
4631 Windsor Drive Lake Ozark MO 65049 
(573) 693-1613 stacey@lakefrontliving.com 
www.lakefrontliving.com/mo

Laurie Tent & Event Rental
14120 North State Hwy 5 Sunrise Beach MO 
65079 (573) 374-8368 
laurietentrental@gmail.com
www.laurierental.com
Lincoln Marine
579 State Hwy Y Eldon MO 65026
(573) 745-0154
athompson@thunderstonemfg.com
www.lincoln-marine.com
LOTO Lift, LLC
4971 Old Route 5 Camdenton MO 65065 
(573) 873-6058 lotolift@gmail.com
www.lotolift.com
Marine Concepts, LLC
415 Kaiser Industrial Park Kaiser MO 65047 
(913) 908-7223 marineconcepts@ymail.com
www.worldsbestboatcover.com
MarineMax
3070 Bagnell Dam Blvd Lake Ozark MO 
65049 (573) 365-5382 
dale.law@marinemax.com
www.marinemax.com
Marty’s Marine
3864 Osage Beach Parkway Osage Beach MO 
65065 (573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com
Midwest Boating Center 
3007 Bagnell Dam Blvd., Lake Ozark MO 
65049 • (573)286-6079
jason@midwestboatingcenter.com
www.midwestboatingcenter.com
Midwest Touchless Boat Covers
613 SE Brentwood Lee’s Summit MO 64063 
(816) 985-6542 
boatcoverguy@outlook.com
www.midwestboatcovers.com
Nauti Renovations
22024 Saddle� eld Court Warrenton MO 
63383 (636) 359-5833
nautirenovations@gmail.com
www.aquatraction.com
One Source Services, LLC
305 North Locust Street Linn Creek MO 
65052 (573) 502-9350
marty@onesourceservices.net
www.onesourceservices.net
Otto Construction Inc.
PO Box 1821 Lake Ozark MO 65049 
(573) 693-3772 james@ottoconstruction.biz 
www.ottoconstruction.biz
Ozark Touchless Boat Covers
107 Village Marine Road Eldon MO 65026
(844) 238-0346
lauren@ozarktouchlesscover.com
www.ozarktouchlesscover.com
Paradise Upholstery & Canvas, LLC
1136 Spring Valley Road Osage Beach MO 
65065 (573) 216-7214 
pete@paradiseupholstery.com
www.paradiseupholstery.com
Performance Boat Center
1650 Yacht Club Drive Osage Beach MO 
65065 (573) 873-2300 
brett@performanceboatcenter.com 
www.performanceboatcenter.com

Poly Lift Boat Lifts
PO Box 135 Sunrise Beach MO 65079
(573) 374-6545 mark@polylift.com 
www.polylift.com

Premier 54 Boat Sales
4370 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8550
rlmartin20@aol.com www.premier54.com
Premier Advantage Marine
48 Beachwood Drive Sunrise Beach MO 
65079(573) 374-2231cody@premier54.com 
www.advantagemarineloto.com
RMI Golf Carts
19882 West 156 St Olathe KS 66062
(913) 829-1211 mrogers@rmigolfcarts.com 
www.rmigolfcarts.com
Showcase Publishing
2820 Bagnell Dam Blvd., B-1 Lake Ozark MO 
65049 (573) 365-2323
spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com
Summerset Boat Lifts, Inc.
4277 Old Rte. 5, Camdenton MO 65020
(573) 348-5073 
info@summersetboatlifts.com 
www.summersetboatlifts.com
Sunny’s Marina
197 Hidden Acres Road, Lake Ozark, MO 
65049 • (573) 365-5333 
keely@sunnysmarina.com
www.sunnysmarina.com
Surdyke Yamaha & Marina
5863 Osage Beach Pkwy Osage Beach MO 
65065 (573) 348-6575 
greg@surdykeyamaha.com 
www.surdykeyamaha.com
The Dock Box Guy, LLC
PO Box 3627 Camdenton MO 65020 
(573) 836-5304 thedockboxguy@gmail.com 
www.thedockboxguy.com
The Real Estate Book
30 Old Duckhead Road Lake Ozark MO 65049 
(573) 219-0326 hcpagelake@gmail.com 
www.realestatebook.com/homes/usa/mo/lake-ozark
The Wagner Agency, LLC
PO Box 724 Lake Ozark MO 65049 
(573) 302-0001 cwagner1@farmersagent.com 
www.lakeoftheozarksmarineinsurance.com
Trico Dock Company
6000 Baydy Peak Road Osage Beach MO 
65065 (573) 348-2737
patrick@openwaterdocks.com
www.openwaterdocks.com
Trionic Corp
PO Box 324 Port Washington WI 50374
(262) 268-9240 sales@trioniccorp.com 
www.trioniccorp.com
Village Marina & Yacht Club
107 Village Marine Road Eldon MO 65026 
(573) 365-1800 markbrick@villagemarina.com 
www.villagemarina.com
Voyage Marine & Storage, LLC
PO BOX 1060 Lake Ozark MO 65049 
(573) 365-5900 
info@voyagemarineandstorage.com
www.voyagemarineandstorage.net
WP Controls, LLC
232A South Main Street, Laurie, MO 65037 
(888) 841-4404
twright@wpcontrolsllc.com
www.wpcontrolsllc.com
Yacht Club Powersports
4760 Formula Drive Osage Beach MO 65065 
(573) 348-6200 dan@ycpowersports.com 
www.ycpowersports.com
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The Lake’s Tropical Getaway
with a 7 Mile View!

Follow Us!

live gas 
price

OPEN 7 DAYS A WEEK, April – October
24 MM • 430 Tropical Trail • sunrise Beach 
Paradiseatthelake.com • 573-374-4777

CHEAPEST GAS ON THE WATER!

LUNCH & 
DINNER
Mon – Fri @ 11 am

Breakfast
Saturday, Sunday 
& Holidays @ 9 am

LIVE MUSIC
Wednesday – SUNDAY

MEMORIAL DAY – LABOR DAY

Full Page ad shown at 80% (on 8.5” x 11” page)

Notes: Page number and right hand read orientation to show position 
only. Page orientation and number TBD.

Approving Signature Date

Book Section: Lodging
Ad Size: 1Pg

Proof 4: 10/28/2021

 2022 Vacation Guide - Member Proof
Member: Paradise Tropical Restaurant 

Approving With Changes (No New Proof Required)

Notice: Advertising contracts shall be payable at a minimum of 25% upon implementing the contract, with remainder due upon acceptance of final proofs. 
The advertiser is solely responsible for proofing the content of their ads and ensuring they are paid for in full prior to November 1st. Ads may be canceled 
before October 1st. Cancellation fees are as follows: forfeit of deposit if ad has been designed and approved, 75% forfeit of deposit if 2nd proof has been 
generated, 50% forfeit of deposit if 1st proof has been generated.

All invoices are due and payable within 30 days of invoice.  Interest will be charged on past due invoices at the rate of 1.5% per month (18% per year).  In 
the event it becomes necessary to turn your account(s) over to a collection agency or use an attorney, I (we) promise to pay, in addition to the amount due, 
all costs of collection, court costs and reasonable attorney fees.  The parties agree that the jurisdiction for any dispute under this contract shall be the County 
of Camden.
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Crabco LLC

Custom Dock Construction

SUPPORT  
OUR TROOPS

Moves  •  Repairs  •  Add-Ons  •  Barge  •  24/7 Emergency Service
573-374-0470  |  www.RoughWaterDock.com  |  Hwy  5 & Lk Rd 5-31 • Sunrise Beach

Certified Dock Builders

555 Marshall Dr, Saint Robert, MO 65584
573-336-5359

Playing all your current favorites!
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90% automatic 
tarp cover, less 
time spent 
getting your boat 
covered and more 
time on the water

Custom fit tarp 
that is mold and 
mildew resistant to 
ensure boat stays 
clean and free of 
any outside debris

www.lincoln-marine.com

Lincoln Marine
579 State Hwy Y, Eldon, MO 65026

573-745-0154

HIGH DIVE
Dock Ladders In-Stock

EZSTEP
&

Make Lake Life Easier
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is your dock 
complete?

come visit the local source for 
quality dock supplies

• Buoys • PWC Lifts • Dock Boxes • Post Bumpers • Dock Winches • Dock Flotation 
• Cruiser Cushions • Galvanized Dock Cables • WetSteps Dock Products

573-348-0434 - HIGHWAY D - OSAGE BEACH BEHIND HY-VEE
MON.-FRI. 8-4:30 SAT. 8-12 - WWW.CWDSUPPLY.COM

Boat Lift Controls You 
Can Count On

YOUR BOAT: will add air automatically 
when lift goes in water
YOUR DOCK: keeps your lift up from the 
undercurrent of those “Plow Dog” waves
YOUR LIFT:  will add air if air restriction 
in tanks or leak in hose
YOUR GUEST: will hold your boat in 
place for boarding / debarking
YOUR WALLET: increases the resale of 
value of your lift

Easy to Install · Community Dock Friendly
 Stainless Steel Construction · Corrosion Resistant

Mount a variety of Accessories without drilling 
holes in your dock!

Including Dock Cleats, Tethers, Rod Holders, Fan 
Mounts, TV Mounts, Cleats and more!

Generation 3 Pro
from Firstmate
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 37 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, 
Pontoons, Fishing Boats, 

Waverunners & more
Boat Lifts to support up to 

20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

ECONO
BOAT LIFT SYSTEMS

ECONO
BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

SHALLOW 
WATER 
LIFTS

AVAILABLE!
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Endless Possiblities
Central Bank has a boat loan option that’s just for you.

Member FDIC

CAMDENTON • (573) 348-5073

EXCLUSIVE DURATEK BOAT LIFT DEALER

NEW AND USED LIFTS

www. SummersetBoatLifts.com

Boating Made Bett er!
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