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BOATING ON BACK

Hot Summer Nights coming June 12

By Nancy Zoellner
According to organizers, the 

June 12 Cruise-In is on.
The theme for June is Hot 

Rods and Little Deuce Coupes, 
which, at one time, were con-
sidered the very definition of 
the “American hot rod.” The 
Ford coupes premiered in 1932 
but became well-known to a 
whole new generation in 1963 
when Beach Boys released the 
song “Little Deuce Coupe” fea-
tured as track 8 on their “Surfer 
Girl” album. The song was 
track 1 on their fourth album, 
a collection of car tunes ap-

propriately titled “Little Deuce 
Coupe.”

The kick off of Hot Summer 
Nights was delayed a month 
due to restrictions put in place 
to stop the spread of the coro-
navirus. May’s event, “Invasion 
of the Rat Rods,” will take place 
from 11 a.m. to 4 p.m. Saturday, 
October 17.

“It gets dark too early and 
would likely be too chilly to 
hold it in the evening in Oc-
tober,” explained Hot Sum-
mer Nights Chairman Bob 
Schwartz. “We hated to post-
pone it because the Cruise-

Ins are very popular, drawing 
thousands of people to the 
Strip, but with the Stay-Home 
order in place and most of the 
businesses closed to walk-in 
traffic it was our only choice. 
We were very happy to see the 
Lake open back up for business 
in mid-May and agreed it was 
time to roll!”

This year’s events will start 
and 5 p.m. and end at 10 to ac-
commodate the large numbers 
of people who come to the Ba-
gnell Dam Strip early to enjoy 
dinner, then walk the street 
looking at the classic cars, 

trucks and motorcycles.
The overall theme for the 

year is “Cruisin’ Where the 
Lake Begins.” Monthly themes 
are July 10 – “Cruisin' Thru the 
Decades;” August 14 – “Cor-
vette – America's Sports Car;” 
September 11 – “A Salute to Our 
Military, Police, Fire Fighters 
and EMTs as We Remember 
9/11;” and October 17 (formerly 
scheduled for May) – “Invasion 
of the Rat Rods.” The Septem-
ber cruise-in will also include 
a parade where veterans will be 
invited to ride down the Strip in 

continued on page 6

1923 T-Bucket Coupe
Photo by Darrel Willman
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The past few months have 
been a struggle for everyone. 
The pandemic has disrupted 
lives in so many ways, includ-
ing how companies do busi-
ness, how students learn, and 
even how communities hold 
elections.

On June 2, voters in the 
Camdenton school district will 
decide if their school district 
will be annexed into the taxing 
district of a community college 
approximately 75 miles away in 
Springfield. 

For the past 36 years, State 
Fair Community College has 
been a staple of higher educa-
tion at the Lake of the Ozarks 
and for that, on behalf of the 
faculty and staff, the Board 
of Trustees, and most impor-
tantly the students, I want to 
express sincerest and heartfelt 
gratitude and appreciation – 
thank you.

Thank you for helping to 
make college a reality for thou-
sands of students who have 
completed technical programs 
(including the #1 Nursing pro-
gram in Missouri), associate 
degrees, and transfer classes at 
the lake, so that they might ful-
fill their dreams, pursue their 
passions and become tremen-
dous assets to the community 
of the Lake of the Ozarks, 

The lake is fortunate to be 
the home of countless busi-
nesses and industries that pro-
vide the economic backbone of 
the community, and State Fair 
Community College is grateful 
to have established partner-
ships with so many of them.

Our annual Workforce 
Training grant spends $65,000 

- $100,000 per year at the lake 
and positions the college per-
fectly to work with compa-
nies like, Gates Rubber, with 
whom the college provided 
job retention training; Adi-
ent and Speedline Technolo-
gies, for whom SFCC provided 
long-term training to skill-up 
workers’ Industrial Electrical 
Maintenance skills; Quaker 
Windows, a new company on 
the north side of the lake that, 
through a Missouri Depart-
ment of Economic Develop-
ment grant, received skills 
training and onboarding for 
173 new employees; and Lake 
Regional Health System, with 
which SFCC completed lead-
ership and Six Sigma quality 
training for approximately 250 
employees.

While the college relishes 
our industry partners, we also 
cherish opportunities to work 
with small businesses and en-
trepreneurs. We continue to of-
fer courses through our Small 
Business Development Center 
that helps companies and indi-
viduals succeed. In fact, we are 
currently enrolling students 
through June in a series of free 
classes designed to help small 
businesses succeed.

State Fair Community Col-
lege is grateful to the Lake of the 
Ozarks Regional Economic De-
velopment Council (LOREDC), 
to which the college has been 
a member since its founding, 
and to the area Chambers of 
Commerce in Lake West, Lake 
Ozark, Eldon, Versailles, and 
Camdenton (of which we have 
been a member since 2001). 
Thanks to these outstanding 

organizations, SFCC is able to 
meet the needs of the commu-
nity.

I also want to thank the 
members of the community 
who currently sit on the SFCC 
at Lake of the Ozarks Advisory 
Committee. Their vision and 
dedication help drive our suc-
cess at the lake and keep pro-
grams relevant to our students’ 
needs.

One of those needs is expo-
sure to college for students who 
may never have the opportu-
nity to experience it, and that 
is precisely why I am grateful 
to the Camdenton and Eldon 
school districts for partner-
ing with State Fair Commu-
nity College to develop the Up-
ward Bound program for these 
high schools. Thanks to a $1.4 
million grant, students from 
Camdenton and Eldon have 
the opportunity to spend their 
summers on our campus and 
see how attending college and 
a higher degree of learning is 
possible.

As you can see, State Fair 
Community College has in-
vested a great deal of time, 
talent and treasure in the lake 
area over the past 36 years. We 
hope to continue building that 
relationship in the future be-
cause at State Fair Community 
College, it’s about community. 

Don’t forget to vote on June 
2, 2020.

Sincerely,
Dr. Joanna Anderson 

State Fair Community College, 
President

Letters to the Editor
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Internet could be coming soon to rural Camden County
By Nancy Zoellner

As fear of the coronavi-
rus spread, school districts 
switched from classroom 
to online learning and em-
ployees were asked to work 
remotely from their home 
computers, the need for ex-
pansion of internet to rural 
areas quickly became appar-
ent.

Camden County, Second 
District Commissioner Don 
Williams said although he 
had already been search-
ing for a way to bring service 
to the outlying areas of the 
county, the COVID-19 crisis 
caused him to kick those ef-
forts up a notch – or 10.

“I live out in the country 
and I had tried unsuccess-
fully to get good internet ser-
vice through satellite. When 
I moved to a new home we 
had built at my mom and 
dad’s great-grandparent’s 
farm, I was able to get ser-
vice through Wisper, which 
provides mixed technology 
to provide high-speed inter-
net. They use fiber optic cable 
where it’s available but in ru-
ral areas like ours, they relay 

the signal from one tower to 
another,” he explained, add-
ing “It works pretty well! I can 
have two computers online 
at the same time and stream 
two different movies at the 
same time without glitches. 
I recently learned Wisper is 
coming out with new tech-
nology that will allow the 
signal to transmit through 
leaves, which is great with all 
the trees we have. They’re the 
first provider in the nation to 
have that ability.”

Williams said when he 
learned about a group of resi-
dents in the northwest corner 
of the county who were at-
tempting to obtain internet 
service, he contacted Wisper, 
learned that the company 
was the second-largest win-
ner in the FCC’s rural broad-
band auction, also known as 
The Connect America Fund 
Phase II. As a result, Wisper 
has $220.3 million to expand 
internet service – and they 
are looking for places to build 
out.

According to Wisper’s 
website “Recipients of CAF 
funding must follow require-

ments for speed, latency, us-
age allowance, and pricing 
to ensure service is of a pre-
determined quality standard 
and affordability. In addition 
to these predetermined stan-
dards, recipients are required 
to provide internet to their al-
lotted areas within a six-year 
time frame.”  

“The group of residents 
said they were working with 
Co-Mo Connect (offered by 
Co-Mo Electric Cooperative) 
but were told it could be sev-
eral more years before the 
provider could get to that 
area. I told them about Wisper 
and they were interested, so I 
set up a conference call with 
Wisper representatives to dis-
cuss the possibility of bring-
ing service to areas around 
Lake Roads 7-6 and 7-9, Iron 
Town and possibly Z Road,” 
he said. “Wisper was very re-
sponsive to us. Even the com-
pany CEO was in on the call!”

Williams said Wisper reps 
will be in the area is coming 
weeks to survey residents, as-
sess cell-tower locations and 
look at other factors but said 
he is optimistically hopeful 

they will be moving forward.
“A big part of our county 

is without service. In areas 
where you can get a good 
enough signal you can get in-
ternet access on your phone 
but it’s far from perfect and 
once you reach your data lim-
it, it can get pretty expensive 
to even watch a movie. That’s 
why I’m so excited about 
Wisper. I think we’re really 
going to make some serious 
progress on bringing service 
to the county,” Williams said, 
adding that he will make sure 
the county does everything 
possible to facilitate Wisper’s 
efforts. “These days, the in-
ternet has become as much 
a utility as electricity and the 
telephone. Rural kids need 
it to do research for school 
projects and complete their 
homework, especially now 
that we don’t know what will 
happen with the coronavirus. 
Rural businesses and lakeside 
bars and restaurants need it to 
process credit and debit cards 
at the point of purchase. And 
high-speed broadband allows 
home-based businesses to 
market their goods and ser-

vices to the entire world right 
from their own homes, bring-
ing money from the outside 
world into Camden County. 

“While we’re currently fo-
cusing on the Roach/Green-
view/Climax Springs area 
along Highway 7, my plan 
is to continue working with 
Wisper – and any other qual-
ity broadband provider avail-
able – to bring service to all 
of rural Camden County 
because it’s my belief that it 
can greatly improve the lives 
of our citizens,” he said. “As 
a matter of fact, I’ve already 
reached out to another com-
pany that might be able to 
help us provide broadband 
to our rural residents in the 
Richland and Stoutland ar-
eas. After three and a half 
long years of searching for a 
method to deliver high-speed 
internet to the rural areas 
of Camden County, I’m very 
excited that the new federal 
grants, combined with the 
mixed use technology, are 
making it a real possibility in 
the very near future.”
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Armchair Pilot
By Nancy Zoellner

HOT BLOODED? Don’t 
attempt to fly Frontier 
Airlines, which began 
touchless temperature 
screenings of all passen-
gers on June 1. Frontier was 
the first U.S. airline to an-
nounce it would be check-
ing for elevated tempera-
tures since the pandemic 
was declared. According 
to a release, anyone – pas-
sengers or crew members – 
who register a temperature 
of 100.4 degrees Fahrenheit 
or above will not be allowed 
to board but instead will be 
allowed to rest and, if time 
allows, have their tempera-
ture taken a second time. If 
the second reading is above 
100.4, customers will not be 
allowed to fly but the airline 
will attempt to rebook trav-
el for them at a later date. 

HONG KONG Interna-
tional Airport has taken 
safety measures several 
giant steps further. They 
added disinfecting booths 
called “CleanTech pods” 
that check temperatures 
and then spray a disin-
fectant and sanitizer on 
passengers as they pass 
though. The process, which 
allegedly kills viruses and 
bacteria on the body, takes 
approximately 40 seconds. 
Those with elevated tem-
peratures aren’t allowed in. 
The airport also added ster-
ilization robots that emit 
ultra-violet light, air steril-
izers and cleaning robots 
that continuously disinfect 
restrooms and other high-
traffic areas and is testing 
an antimicrobial coating 
spray that kills germs, bac-
teria and viruses on contact 
on high-touch areas.

YOU SHOULDN’T feel self-
conscious any more about 
wearing a mask while fly-
ing. All domestic airlines 
now require travelers to 
wear face masks while on 
board. Small children who 
are not able to keep a mask 
on by themselves are ex-
empt. Health organizations 
do not recommend face 

masks for children under 2. 
Airlines are carrying extra 
masks for those who don’t 
have their own.

DID YOU or your airline 
cancel a flight? A new bill 
introduced in the U.S. Sen-
ate in May would require 
airlines as well as third-
party ticket vendors to pro-
vide full cash refunds for all 
flight cancellations during 
the pandemic, no matter 
who cancelled. According 
to Afar travel magazine, the 
Cash Refunds for Corona-
virus Cancellations Act of 
2020 will require airlines to 
provide the option of a full 
refund, but it also allows 
them to offer travel vouch-
ers to those who want them. 
However, the voucher must 
not have an expiration date. 
If passed into law, the leg-
islation would be retroac-
tive and would apply to 
any flight that took place 
or was scheduled to take 
place on or after March 1, 
2020, according to Afar. And 
passengers who received a 
travel voucher in lieu of a 
refund would be able to re-
quest a cash refund. 

THERE WON’T BE any 
cruisin’ on a Sunday after-
noon – or any other day – 
at least for another month. 
Both Royal Caribbean 
Cruises and Norwegian 
Lines announced they will 
extend their suspension of 
cruises through July 31. So 
far, Royal Caribbean has 
cancelled more than 130 
sailings since the outbreak 
of COVID-19 in mid-March, 
causing the company to re-
port a net loss of $1.4 billion 
for the opening quarter. In 
addition to cash refunds, 
the cruise lines is offering 
125 percent future cruise 
credits on al cancelled sail-
ings with about 45 percent 
opting for cash back. Nor-
wegian guests can receive 
either a cash refund or a 125 
to 150-percent refund in 
the form of a future cruise 
credit.

PEOPLE WATCHING can 
be one of the most enjoy-

able parts of any vaca-
tion. Capturing memories 
that include those people 
should be done respect-
fully and politely, accord-
ing to travel photographer 
Lucy Laucht, who shared 
her rules in a story appear-
ing in Afar online travel 
magazine. She suggests you 
first study the area so you’ll 
have a better sense of how 
to operate respectfully in 
the place you’re in. And you 
should always ask permis-
sion – with a smile. It can 
sometimes be uncomfort-
able but it’s important. It’s 
also important to accept 
the answer you receive, 
she said explaining that 
in certain cultures, taking 
photos can be considered 
incredibly rude, especially 
with children and elders or 
in religious settings. That’s 
why it’s also important to 
learn local customs, rules of 
etiquette and basic phrases 
before traveling to foreign 
countries. “At the very least, 
I always try to learn how to 
say ‘Can I take your pho-
tograph?’ in the local lan-
guage,’” Laucht said. It’s 
even better to travel with 
two cameras, one of which 
should be a Polaroid so you 
can leave instant-print pho-
tos with your subjects. Fi-
nally, for the best photos, 
foster a connection with 
people in the place you 
visit before you take their 
picture. “If you’re prepared 
to spend a bit of time with 
someone—even if you don’t 
speak the same language—
they’ll be more open to giv-
ing you their time. Plus, 
as a traveler, you’re going 
to walk away with a much 
richer experience if you’ve 
been able to actually con-
nect with your subject.”

TRAVEL TO MEXICO is 
still dangerous, possibly 
more dangerous than ever, 
according to the State De-
partment, FBI and health 
officials. Although officials 
with the Mexican govern-
ment promise the outbreak 
is slowing, the numbers 
suggest otherwise as Mex-
ico continues to report re-
cord numbers of new cases 

of COVID-19 – and deaths 
- each day. Hospitals in the 
hardest hit areas are report-
ing they are near capac-
ity and have begun turn-
ing the sick away. In the 
meantime, shipments from 
China that used to bring 

the chemical precursors 
for making fentanyl – and 
other drugs - have stopped, 
as have shipments of coun-
terfeit luxury goods sold in 
markets across the coun-
try. According to a report,

continues on page 8

Mortgage $ense
with Michael Lasson of First State 
Bank Mortgage 

5 Things to Know 
About Mortgage 
Insurance

When you are purchasing a new 
home, one aspect to prepare for is 
mortgage insurance. Mortgage insur-
ance can be a huge asset to homebuy-
ers, as it can allow them to purchase 
a home without having to put the full 
20% down. Here are a few things you 
will want to know about mortgage 
insurance as you go through the pro-
cess of purchasing your next vacation 
home at the Lake of the Ozarks.
What is PMI (Private Mortgage 
Insurance)?

Generally, if your mortgage down 
payment is less than 20% you will 
be required to carry mortgage insur-
ance. This isn’t to be confused with 
homeowner’s insurance, as they are 
two separate points of coverage pro-
tecting from two different events. The 
basis of it is that if a borrower were to 
stop payments on their mortgage, the 
insurance company would make sure 
that the lender is paid.
Will You Need Mortgage Insur-
ance?

If you are able to pay the full 20% 
down, you will not need mortgage 
insurance. One interesting aspect is 
that if you are required to purchase 
mortgage insurance when you fi rst 
get your loan, you can often request 
to cancel it after a certain period of 
time, usually when your loan reaches 
a point that you have 20% equity in 
the property.
What Types of Mortgage Insur-
ance Are Available?

There are commonly two types of 
mortgage insurance available, private 
and public. If you get private mort-
gage insurance, it means you have a 
conventional loan and that the insur-
ance is obtained through a PMI com-
pany. If you have public mortgage in-
surance, it means that your insurance 
is bought from the government and 
is usually paired with a government 
loan, such as FHA. The mortgage in-
surance that you will be required to 
obtain will depend on the type of 
loan that you are choosing, but we 
can help you with this as we progress 
through your loan process.
How Long Do I Have to Keep the 
PMI?

As a general rule, you usually pay 
the insurance premiums until your 
loan-to-value (LTV) ratio hits 80%. 

The LTV is essentially the amount of 
money that you borrowed and then 
divided by the value of the property 
you bought. You can often cancel the 
mortgage insurance policy when you 
have 20% of the home’s equity built 
up!
How Much Does PMI Cost?

The premiums for a conventional 
loan can vary, but a good rule of 
thumb is that the lower your down 
payment, and/or the lower your 
credit score, the higher your premium 
will be. Generally, the premiums can 
range from $30-$70 per month for 
every $100,000 borrowed. However, 
on FHA loans, there are some addi-
tional fees. There is a UFMIP (up front 
mortgage insurance premium) as well 
as an annual premium that will be 
collected monthly. For VA loans, you 
will have an upfront fee, but no an-
nual or monthly premiums, unless you 
are exempt from the funding fee.
It’s a Great Time to Buy

If you have further questions 
about this, we invite you to fi ll out the 
application for a loan on our website 
(www.YourLakeLoan.com), and we 
can talk with you further about the 
details that are specifi c to you! We 
look forward to discussing your op-
tions when it comes to your fi nancing 
needs, and we’re committed to work-
ing with you every step of the way.
Michael Lasson
Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.
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Rates, Flexible Terms and 
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Armchair Pilot
continued from page 6

businesses have stopped 
making extortion payments 
to the cartels as they were 
no longer getting shipments 
of that illegal merchandise 
from China. The discon-
tinuance of all foreign air 
travel and the closed bor-
ders have also significantly 
disrupted criminal activi-
ties like drug trafficking, 
contraband smuggling and 
human trafficking. As a re-
sult, violent crime is wors-

ening as cartels turn to 
other means to supplement 
their income. Although 
Mexico announced plans 
to kick off a huge market-
ing campaign designed to 
bring tourists back to previ-
ously popular resort areas, 
U.S. law enforcement warns 
that cartels will likely target 
those tourists in an attempt 
to recoup some of the losses 
they’ve experienced during 
the pandemic.

573-365-2002 - www.millsinsurance.com

Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks

continued from page 1
classic cars. Because the com-
mittee has not met to discuss 
details of the parade, they are 
asking everyone to check the 
Facebook page www.facebook.
com/cruisehotsummernights 
as the event get closer for up-
to-date information.

“Of course, we’re asking ev-
eryone to be responsible – prac-
tice social distancing and using 
the hand sanitizer dispensers 
that the city of Lake Ozark has 
put up along the Strip. We also 
won’t be including entertain-
ment for the kids in June. Our 
face painters, clowns and other 
entertainers said they could 
wear masks but we felt it would 
be better to eliminate anything 
that might bring people face-
to-face. Hopefully we’ll be able 
to bring that back in July,” he 
said, adding that he also hoped 
the COVID-19 threat would 
not interfere with any other 
planned events. After all, we 
are the Lake!"  

Dubbed a “mile-long slice of 

Americana pie,” the Cruise-Ins 
are hosted by the Bagnell Dam 
Strip Association (BDSA) with 
the help of several sponsors. 

This year’s Platinum Spon-
sors are Classic Hits Cool 102.7, 
Missouri Life Magazine, Fun-
lake.Com, LO Profile,  Facelift, 
Alley Kats and Lake Media and 
Vacation News. Gold Sponsors 
are Tucker's Shuckers, Super 
Bright LEDs, Inc., Hawken Car-
star Auto Body, Summer USA, 
Dogpatch, Grandma's Candy 
Kitchen, The Leather Man and 
Lake Ozark Self Storage. Silver 
Sponsors are Old Time Photos. 
Bronze Sponsors are Oak Star 
Bank, Lake Of The Ozarks Cor-
vette Club and Central Bank 
Lake Of The Ozarks.  Plackard 
Sponsors Are Vince Kolb Auto 
Sales and Parkway Plaza Tire. 

In 2011, Hot Summers Nights 
won the Missouri Tourism In-
novator Award, which pays 
tribute to those smaller tourist 
entities that achieved great re-
sults on small budgets.

Hot Summer Nights

Lodging Owner
continued from page 17

to the annual meeting to vote 
during designated hours,” 
Divincen said.

Section 1 of RSMO 67.1175 
addresses the composition 
and duties of the advisory 
board. However, nothing is in-
cluded on how the actual vot-
ing procedure is to be carried 
out. That section of the law is 
available at https://revisor.
mo.gov/ma in/OneSect ion.

aspx?section=67.1175.
A copy of the TCLA letter 

was requested but because of 
the Memorial Day holiday was 
not made available by deadine 
of this issue of the “Lake of the 
Ozarks Business Journal.”

The Camden County case 
was set for a hearing on Tues-
day, May 26 – after this issue 
went to press. Griswold did 
not yet have a hearing date.
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

T H E  C H O I C E  O F  A  L A W Y E R  I S  A N  I M P O R T A N T  D E C I S I O N  A N D  S H O U L D  N O T  B E  B A S E D  S O L E L Y  U P O N  A D V E R T I S E M E N T S .

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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It’s Movie 
Night!

We’ve got the technology, and the expertise to make your home entertainment 
unbelievable! Give us a call today for a no-obligation consultation!

Curt (816) 215-2425 • cgordy@SmartSystemsGallery.com

Home & Business Automation • Access Control • Security Systems & Cameras • Audio/Video 
• Home Theater Systems • Cabling & Wireless Networking • Dock Lifeguard™ Reseller

(573) 693-1686 • 2820 Bagnell Dam Blvd. A-1 • Lake Ozark, MO • www.SmartSystemsGallery.com

Municipalities back to operating at a ‘new normal’
By Nancy Zoellner

It’s pretty much back to busi-
ness for the cities of Lake Ozark 
and Osage Beach, although 
things won’t be operating quite 
the same.

The City of Lake Ozark re-
opened its lobby Tuesday, May 
26, with some restrictions.

City Administrator Dave 
Van Dee said that until fur-
ther notice, the public will be 
allowed in the building three 
at a time to conduct business. 
Masks can be worn at the dis-
cretion of the individual.

“It’s funny to see how the 
coronavirus has changed 
things. At one time if someone 
had tried to walk into the lobby 
of city hall wearing a mask, we 
would have thought we were 
going to get robbed and would 
have probably asked them to 
take it off! Now we hope they 
keep it on,” Van Dee laughed. “I 
still feel like a train robber ev-
ery time I put one on.”

He said city officials have 
taken additional precautions, 
including installing sneeze 
shields, and they will continue 
to “social distance.” Hand sani-
tizer will be available as well. 

However, anyone who is not 
comfortable with entering the 
building can make an appoint-
ment with the appropriate staff 
member by calling City Hall at 
573-365-5378 during regular 
office hours of 8 a.m. to 5 p.m. 
Monday through Friday.

Utility payments and court 
fines can continue to be made 
at the drop box outside City 
Hall, or inside the building.

The Lake Ozark Police De-
partment also opened its lobby 

on May 26 but is allowing only 
one person in the lobby at a 
time. Fingerprinting services 
will still remain on hold un-
til further notice. Police Chief 
Gary Launderville encourages 
people to call the LOPD instead 
of coming in person with any 
concerns or complaints. And 
anyone who is ill or who has 
any of the COPVID-19 symp-
toms is encouraged to stay 
home and contact their physi-
cian or the health department.

Osage Beach City Hall, pub-
lic works and airport facilities 
lobbies opened to the public 
on May 26, with similar restric-
tions. The city is limiting the 
number of people that can be 
in any of the lobbies at one time 
and social distancing practices 
will be enforced there as well. 
Anyone who needs to meet 
with a city staff member will 
be asked a series of COVID-19 
related questions and be re-
quired to have their tempera-

ture taken.
Public meetings, including 

include the Board of Alder-
men, Planning and Zoning, 
Board of Zoning Adjustment, 
Liquor Control, as well as Mu-
nicipal Court, will be resum-
ing in June, also with specific 
restrictions that are designed 
to protect the health and safety 
of employees and the public. 
Meetings will be set up to of-
fer limited seating in order to 
properly social distance and 
attendees will be screened for 
COVID-19 symptoms and tem-
perature. Live video access via 
Zoom will continue to be pro-
vided for those who choose not 
to attend in person. In an effort 
to allow public input, public 
questions and comments will 
be accepted prior to the meet-
ing and will be made part of the 
public process.

For upcoming meeting 
dates, visit https://www.
osagebeach-mo.gov/calendar.
aspx?CID=38,39,14,37.

For more information and 
updates visit the city’s website 
www.osagebeach.org and fol-
low the city on Facebook.

Osage Beach City Hall opened May 26 with social distancing restrictions
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Osage Beach adopts COVID-19 Economic Rebate Plan
By Nancy Zoellner

To assist those who may be 
facing financial hardship be-
cause of the pandemic, the 
City of Osage Beach is offering 
a limited economic rebate plan 
available to all Osage Beach 
water and sewer customers.

Under the program, water 
and sewer customers can earn 
a $15 rebate that will be ap-
plied to their Osage Beach wa-
ter and/or sewer bill for every 
$25 they spend at any business 
within the Osage Beach city 
limits. The rebates are capped 
at $60 for individual account 
holders and the expenditures 
have to be made between May 
8, the start of the program, and 
July 31, 2020. Receipts must be 
turned in by August 31 to qual-
ify.

According to City Admin-
istrator Jeana Woods, partici-
pants can use multiple receipts 
and they don’t have to be full-
time residents of the city. The 
program is also open to sec-

ond home owners, businesses, 
commercial and industrial ac-
counts and those who reside 
outside city limits but have city 
services. 

According to the guidelines:
▪Each $25 of spending counts 

as one credit
▪Under no circumstances 

shall credits result in payments 
directly to a customer

▪The credits do not apply to 
reconnection fees

▪Multi-family structures 
such as apartment buildings, 
condominiums, duplexes 
where the water and sewer ser-
vice are billed jointly are eli-
gible for rebates not to exceed 
$60.00 per unit and not more 
than $1,000.00 per account. To 
qualify for of the multifamily 
rebate, the owner or manager 
managed must present receipts 
for spending by residents or 
tenants of the building from lo-
cal businesses.

Woods said once the receipts 
are presented, the city will pro-

cess the paperwork.
The program was initially 

approved by the board of alder-
men at their May 7 meeting but 
when it was presented to Mayor 
John Olivarri, he did not sign it. 
Woods said for the program to 
be adopted, it had to come back 
to the board for a veto override. 
That happened at the May 21 
meeting.

The mayor explained his 
reasoning in a letter to the al-
dermen.

“I disapprove of this ordi-
nance because the objective 
of this ordinance as stated is 
to ‘encourage local shopping 
and economic activity’ but it 
does not effectively do that. 
My concern is the aggregate 
impact (worse case $200,000) 
on the City's ability to cover 
unanticipated revenue losses 
vs how the small $60 rebate 

for individuals will impact 
the Osage Beach economy as 
a whole,” he wrote. “While the 
objective states ‘encourage lo-
cal shopping and economic 
activity’ it doesn't encourage 
the promotion of additional 
spending, but simply rewards 
normal spending. The ordi-
nance verbiage recognizes the 
impact on businesses unable to 
open during the shut-down but 
it does nothing to incentivize 
(sic) spending with the busi-
nesses needing the most help. 
In fact, the ‘essential business-
es’ allowed to remain open will 
probably be the larger benefac-
tors of this program.”

He wrote that he also dis-
approved of the ordinance 
because the City anticipates 
a revenue loss in 2020 of $4.2 
million dollars and the budget 
had been adjusted to offset this 

loss by:
▪Reducing 35 budgeted em-

ployee positions which in-
cludes not filling part-time 
summer jobs

▪Leaving unfilled positions 
vacant and furloughing em-
ployees - nearly one third of the 
City's workforce

▪Eliminating employee 
training and cancelling travel

▪Putting purchases of opera-
tion and maintenance supplies 
and materials on hold 

▪Putting all non-essential 
capital purchases and projects 
on hold

For more information and 
a list of frequently asked ques-
tions visit https://osagebeach-
mo.gov/2126/Economic-Re-
bate-Plan.

 

*Individual results may vary 
 

Jean Voss Wellness, DC   
573-619-8328 

100 Crossings East, Suite 3 
Lake Ozark, MO 65049 

Businesses need to 
check before they text
By Nancy Zoellner

Business that send texts to 
customers need to first make 
sure their customers actually 
want to receive them.

In May, U.S. District Judge 
Nanette K. Laughrey allowed 
a class action suit to move for-
ward against a bar in Kansas 
City’s Power & Light entertain-
ment district. 

The plaintiff, J.T. Hand, is al-
leging that Shark Bar, as well 
as the district’s developer, The 
Cordish Companies Inc., and 
its subsidiary, Entertainment 
Consulting International LLC, 
violated the Telephone Con-
sumer Protection Act by col-

lecting patrons’ information 
during happy hour events and 
then later texting promotional 
messages to those patrons, 
who were on the national Do-
Not-Call registry. 

A similar suit was filed 
against No Other Pub and the 
developer.

Hand is also alleging that the 
defendants sent more than one 
telemarketing message within 
a 12-month period without 
implementing a program that 
would maintain a list of indi-
viduals who asked to opt out of 
the marketing messages.

Hand’s suit is believed to in-
clude more than 4,800 people.

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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Building an effective 
web presence
with Alycia Conrad, Social 
Media Coordinator at MSW 
Interactive Designs LLC

Hear from MSW on 
Staying Connected 
at Home

It’s no secret that there are a lot 
of uncertainties and challenges facing 
businesses today. One of the biggest 
changes that some companies are fac-
ing right now is transitioning from an 
of� ce to an at-home environment. Our 
MSW team members have become 
work-from-home heroes over the past 
two months, and we have a few tips 
and tricks to help make work-from-
home work for you and your business. 
Take Advantage of Video 
Conferencing

The more senses you use when 
communicating with a client, the clear-
er your message will probably be. Body 
language and facial expressions are 
an important part of communication. 
That’s why emails are good, phone 
calls are great, and video conferences 
are even better. 

At MSW, we have regular video 
conferences using Zoom. It’s great to 
see the team during the week! In these 
informal meetings, we get to see each 
other in our natural habitats. We’ve 
been able to meet one another’s kids, 
see adorable pets making cameos on 
our calls, and learn more about team 
members’ hobbies… all through a 
computer screen.
Get Creative with Virtual 
Activities

Zoom doesn’t just have to be about 
meetings and checking in for you and 
your team. Keeping the team connect-
ed to one another during work-from-
home isn’t too hard if you get creative. 
If you and your coworkers usually go 
out for happy hour drinks and apps 
every Friday, then you could schedule a 
virtual happy hour with the team once 
a week. 

MSW’s weekly tradition of “Take 
Care Tuesday” has evolved into a vir-
tual version during work-from-home. 
Every Tuesday, the team hops onto a 
Zoom call for yoga, dance aerobics, 
stretches for stiff muscles, or to share 
thoughts and information on health, 

nutrition, and self-care. It’s a great way 
to take a break from our to-do lists and 
check in with ourselves and each other 
during the week.
Maintain a Strong Online Pres-
ence

We may have to do things a little 
differently during the pandemic, but 
not everything has changed. Having an 
active online presence is still incredibly 
important – perhaps now more than 
ever. With a lot of extra free time on 
their hands, people are spending more 
time than ever on their computers and 
phones, sur� ng the web and scrolling 
through social media. 

Meet your customers where they 
are with a robust social media cam-
paign and a website built to bring 
your ideal customers to your business. 
If you’re looking for help to make that 
happen, MSW’s team of rock stars 
would love to chat with you about the 
many ways we can help boost your 
business during this season. Whether 
you’re starting from scratch, or build-
ing on a strong foundation, we have 
the skills and experience to help ex-
pand your reach and be top-of-mind in 
today’s market.

Facebook:  http://Facebook.com/
putthewebtowork

Twitter:  @PutTheWebToWork
Blog:   http://put-the-web-to-work.

blogspot.com
Alycia Conrad, MSW Interactive 

Designs LLC ~ We put the web to work 
for you!

573-552-8403
www.PutTheWebToWork.com

Alycia Conrad

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files

The LearningForce at State Fair Community College can provide your 
business with customized workforce training to help leverage your resources, 
strengthen your workforce and gain a competitive edge. We offer courses 
at your business site, online and on campus in the following areas:

3797 Osage Beach Parkway                                            Osage Beach, MO

• Front-Line Supervision
• Executive Leadership
• Quality Assurance (Six Sigma)
• Lean (5S, value stream 

mapping, identifying and 
eliminating waste)

• Technical skills
• Electrical
• Programmable Logic 

Controller (PLC)
• Welding
• Machining
• Industrial maintenance
• Print reading
• Computer-aided design (CAD)
• Networking

• Safety (OSHA, HAZMAT, general 
topics)  and more

Call (660) 530-5822 or visit 
www.sfccmo.edu/the-learning-force

State Fair Community College is accredited by The Higher Learning 
Commission and is a smoke- and tobacco-free campus. State Fair 
Community College is an equal opportunity employer.

Serving the Lake of the Ozarks for 36 years
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Lake Ozark needs voter support to repair streets
By Nancy Zoellner

One of the most pressing is-
sues for the City of Lake Ozark 

is how to improve its 90 miles of 
aging streets. Officials are hop-
ing voters agree June 2 that the 
city’s streets need a major over-
haul – and that they are willing 
to help fix them. 

Last year the city contracted 
with Cochran Engineering to 
assess the city’s streets and 
learned it would cost between 
$5 million and $7 million to 
compete all repairs. Renova-
tion of Bagnell Dam Boulevard 
from Quality Inn to the dam 
would cost about $2.9 million, 
which was included in the total 
cost.

“I don’t think there’s any-
body who doesn’t think we 
need new roads,” said Rick 
Hasty, chairman of the Lake 
Ozark Citizens’ Transportation 
Committee. “The question is, 
how do we do it?”

City Administrator Dave Van 
Dee said there are two issues 
on the General Municipal Elec-
tion ballot that, if approved, 
would be a major step toward 
answering that question. Other 
sources of revenue will be con-
sidered if the ballot issues are 
approved. 

According to Van Dee:
•Voters will be asked to au-

thorize the city to borrow up 
to $6 million over the next sev-
eral years to support the vari-
ous construction projects that 
would improve the streets. 

•Voters will be asked to ap-
prove a Use Tax, which is a 
sales tax on out-of-state online 
purchases. City Administra-
tor Dave Van Dee said this will 
not be an addition to the local 
sales tax, but would only apply 
to online out-of-state purchas-

es from businesses that do not 
have a presence in Missouri. 
Revenue would be used to help 

pay off any debt incurred dur-
ing construction.

Van Dee said the city would 
not be tackling the projects all 
at once, but over several years. 
And no individual construction 
projects would move forward 
without the approval of the 
board of aldermen.

“It's just like the importance 
of keeping your house in order, 
keeping it well maintained,” he 
said. “Streets, like sewer and 
water, are part of our infra-
structure and, again like our 
homes, we want to keep them 
in the best condition possible. 
We would really be remiss and 
short-sighted if we didn’t at 
least try to make the improve-
ments.”

He said voters authorized 
debt in 2012 to expand the ca-
pacity of the wastewater sewer 
system, and in 2006 did the 
same to upgrade the water sys-
tem. “Now, our streets will be 
our priority in the future.” 

The city was denied a $3 mil-
lion Governor’s Transportation 
Cost Share Grant in January 
that would have been a huge 
boost toward street improve-
ments.

“Without the grant, it’s even 
more crucial that we get the 
support of the voters on the two 
ballot issues so we can address 
the needs,” Van Dee explained. 
“There’s little chance we can 
afford to make any significant 
improvements if the issues 
fail.”

He pointed out that it’s a 
matter of financial reality that 
the city can’t afford to make 
payments on millions of dol-
lars in street improvements 

without the debt authorization 
and the Use Tax approval. Sales 
tax revenues have remained flat 

in recent years – up only 1.29 
percent from 2018-19, which is 
about the rate of inflation. The 
Transportation Department 
budget – responsible for street 
maintenance and improve-
ments – was slightly down from 
2018-19.

“The revenue for any large 
projects just isn’t there. We just 
don’t have a sustainable capital 

investment fund to adequately 
repair, maintain and upgrade 
our streets. Operation of our 
day-to-day systems requires 
most of our revenue,” Van Dee 
said, adding that with COV-
ID-19 virtually shutting down 
Lake Ozark businesses for two 
months, the city lost thou-
sands of sales tax dollars. “That 
makes approval of the Use Tax 
even more critical. Because res-
idents and visitors were not able 
to buy locally, they turned to 
online purchases. Those online 
purchases represent tax dollars 
that we stand to lose if voters 
don’t approve the Use Tax. We 
always encourage everyone to 
buy locally, but we also real-
ize people will continue to buy 
online. We expect that trend 
to continue and those Use Tax 
dollars would certainly help 
pay off any construction debt.”

Ballot issues
Here are the issues as they 

will appear on the ballot April 
7. Van Dee said it’s important to 
note that on Question No. 1, the 
wording speaks to transporta-
tion infrastructure as the focus 
of debt. That relates specifically 
to street improvements and 

revenue would not be used for 
capitol purchases.

QUESTION NO. 1
Shall the City of Lake Ozark, 

Missouri issue revenue bonds 
not to exceed $6,000.000.00 
for the purpose of improving 
the City's transportation in-
frastructure system, and the 
principal and interest on said 
revenue bonds to be payable 
from revenues derived by the 
City from the City's Use Tax, 
and available general revenue 
funds derived from property 
taxes and sales taxes?

QUESTION NO. 2                                                                                                               
Shall the City of Lake Ozark, 

Missouri impose a local Use 
Tax to be used to fund trans-
portation improvements at 
the same rate as the total local 
sales tax rate, currently 2.75%, 
provided that if the local sales 
tax rate is reduced or raised by 
voter approval, the local Use 
Tax rate shall also be reduced 
or raised by the same action? 
A Use Tax Return shall not be 
required to be filed by persons 
whose purchases from out-of-
state vendors do not in total 
exceed two thousand dollars in 
any calendar year.                                                                                                       
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Pick up L•O PROFILE’S newest  issue statewide 

Bagnell Dam Blvd needs around $2.9 million in repairs



Lake of the Ozarks Business JournalJune, 2020Page 14

A Matter of Trust
Dear Bart:
Dear Bart: The stock market 
has been so crazy lately. Is 
it time to look at selling or 
should I continue to hold?

You’re right. The markets have 
been extremely volatile the last 
several months. It has become 
common for the DOW to swing 
hundreds of points in a single day. So 
what is an investor to do?

Meet With Your Financial 
Advisor. 

When was the last time you 
reviewed your investments with your 
advisor?  Your advisor should pro-
actively reach out to you to discuss 
your portfolio, but if it’s been more 
than six months set up a meeting now. 
In times of market volatility it is very 
important that you know how you are 
positioned and what the downside 
potential is for your particular asset 
allocation. Your advisor should be 
able to communicate their thoughts 
on the economy and what that 
might mean for your particular 
investments. Ask what the advisor is 
recommending to other clients with 
your objectives and risk tolerance and 
how they are compensated for those 
recommendations. 

Re-evaluate Your Risk 
Tolerance. 

Although the fi rst quarter of 2020 
was down, for most investors in 
the stock market, the last few years 
have been very strong. Will the bull 
market continue on indefi nitely? 
Absolutely not. Markets are cyclical 
and many investment professionals 
agree that we likely are late in the 
cycle. Therefore, it is a good time 
to seriously reassess your current 
tolerance for market declines. As one 
moves closer to retirement, tolerance 
for risk often decreases. Make sure 
your investments are aligned with 
your time horizon and work with your 
advisor to determine the right asset 
mix to meet your desired returns and 
ability to withstand loss.

Rebalance. 
If you do not have a plan in 

place to periodically rebalance 
your investment portfolio, please 
consider it. With the volatility in the 
market, your portfolio may need to 
be rebalanced. At least annually, 
your advisor should meet with 

you to review your allocation and 
determine if adjustments should 
be made. It is common to take a 
buy and hold approach. However, 
for many investors this approach 
has resulted in an over allocation 
to equity investments over the last 
several years of positive stock market 
returns. Perhaps you invested money 
ten years ago when you felt that a 
mix of 50% stocks and 50% bonds 
was appropriate. Due to stock growth 
you may now fi nd your investment 
portfolio is nearing 70% stock at a 
time when you are ten years older 
and ten years closer to retirement. Of 
course asset allocation is particular 
to the individual but it is always a 
good idea to know how your money 
is invested, what type of risk is 
associated with your allocation and 
to rebalance and review where you 
are on a regular basis.

Central Trust Company offers a 
free Second Opinion Service which 
includes a comprehensive analysis 
of your current investments including 
fees, tax effi ciency and risk. We 
provide a consolidated report of all 
of your investment and retirement 
accounts. In addition, we will review 
your current estate plan, identify 
key issues and discuss ways to 
ensure a smooth transition to future 
benefi ciaries. Contact Bart Schulte 
at 573-634-1397 or bart.schulte@
centraltrust.net to schedule your 
complimentary review.

The information in this article is 
not presented as personal, fi nancial, 
tax or legal advice and should not 
be relied upon as a substitute for 
obtaining advice specifi c to your 
situation.

Bart Schulte, MBA, CWS®

Vice Pres. & Portfolio Manager

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         
573.348.1731        
www.goldenruleinsurance.com   

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         
573.348.1731        
www.goldenruleinsurance.com   

For your many 
sides, there’s
Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         
573.348.1731        
www.goldenruleinsurance.com   

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files



Lake of the Ozarks Business Journal June, 2020 Page 15



Lake of the Ozarks Business JournalJune, 2020Page 16

“Insurance Talk”
Inland marine 
insurance: Do you 
need it?

Don’t let the term “inland 
marine” confuse you. Unlike “marine 
insurance,” which covers products 
when transported over water, inland 
marine insurance covers products, 
materials and equipment when 
transported over land—by truck 
or train, for example—or while 
temporarily warehoused by a third 
party. Collisions and cargo theft are 
the two most frequent causes of 
inland marine losses.

For many businesses, the property 
insurance provided by your business 
owners policy may be suffi cient. 
In general, this type of insurance 
covers property housed at a specifi c 
location, but tools and equipment 
that travel with employees to nearby 
job sites also may be covered.

However if your business 
frequently ships products or 
equipment, you may want to 
consider purchasing inland marine 
insurance. This type of coverage 
is especially important if you ship 
high-value products or materials, 
which are often excluded from basic 
property coverage. Inland marine 
insurance can cover a wide range of 
specialty equipment and products, 
including:

• Computers, everything from 
servers to laptops

• Communications and 
networking equipment

• Construction and contracting 
equipment

• Medical and scientifi c 
equipment

• Photography equipment
When weighing the need for 

inland marine insurance, consider 
the nature of your business and 
operations. Inland marine insurance 
isn’t just for companies that ship 
products to retailers and customers. 
For example, if you have a valuable 
tradeshow booth that is frequently 
shipped around the country and 
stored offsite by a vendor, you 
may want the protection provided 

by inland marine insurance. In 
addition, if someone else’s property 
is temporarily in your possession, 
inland marine insurance can provide 
coverage against the loss of this 
property. Special inland marine 
coverages include:

• Bailee’s Customer Coverage—
Protects clients’ property that is left 
in the care of your business; for 
example, if you operate a warehouse 
or repair shop.

• Builder’s Risk—Protects 
structures and materials during new 
construction projects or renovations.

• Exhibition and Fine Art 
Coverage—Keeps valuable items 
protected while on exhibit, in transit 
or on loan.

• Installation Floater—
Covers materials from the moment 
they are loaded onto a truck until 
they are put to use or installed.

• Motor Truck Cargo 
Coverage—Keeps clients’ goods 
protected while your business 
transports and delivers them.

Your insurance professional can 
help you determine whether or not 
purchasing inland marine insurance 
makes sense for your business. If 
you opt for this type of coverage, 
your insurer may provide services 
to help you evaluate and minimize 
your inland marine risks and control 
losses.

For more information, please 
contact Jeff Bethurem at Golden 
Rule Insurance at 573-348-1731 or 
jeff@goldenruleinsurance.com.

Jeff Bethurem

Send Your Public Event Information and 
News Releases to

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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DESIGNER’S SHOWCASE 
R E M O D E L I N G ,  L L CDSR

Remodel Made Easy

Designs That 
You’ll Love.
Remodeling 
You Can Trust...

Our Award-Winning staff can 
handle projects at any price 
point and will consult with 
you on your project FREE with 
no obligation. We specialize in 
making your outdoor spaces 
the rooms you’ll want to be in!

Mention this ad and get 10% o�  Labor for Your Project!

www.designersshowcase.me • 800-329-1620
We’re the Lake’s Remodeling Experts!

Are you tired of your old tub or shower? 
Update with some create tile designs!
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Lodging owner files suit to change election method
By Nancy Zoellner

Gail Griswold, owner of 
Shawnee Bluff Winery and Inn 
on Bagnell Dam Boulevard in 
Lake Ozark, filed a Petition for 
Declaratory Judgment and In-
junctive Relief in the 26th Cir-
cuit Court. She said she took 
the action in hopes of chang-
ing how ballots are cast in 
the election of the Tri-County 
Lodging Association (TCLA) 
Board of Directors represent-
ing the Miller County Busi-
ness District. 

Laura Salamun filed a sepa-
rate Petition for Declaratory 
Judgment and Injunctive Re-
lief in the 26th Circuit Court 
asking for the same ruling for 
the Camden County Business 
District.

The TCLA was formed 
in 1993 by a group of lodg-
ing facility owners who were 
concerned they didn’t have 
enough funding to adequately 
market Lake of the Ozarks. As 
part of the process, three busi-
nesses districts were estab-
lished – one each in Camden, 
Miller and Morgan counties; 
a 3-percent lodging tax was 
presented to and approved by 
voters in those counties; and a 
board of directors was estab-
lished. That board is tasked 
with overseeing how those 
collected tax dollars are spent.

Griswold explained why she 
wants a change on how those 
board members get seated.

“My business, Shawnee 
Bluff Winery and Inn, col-
lects lodging tax in the Miller 
County Business District. Un-
der Missouri law, each busi-
ness district is considered a 
political subdivision. Mis-
souri law also requires each 
subdivision to have an elec-
tion authority. Because Miller 
County is too small to have a 
board of commissioners, the 
county clerk is the election au-
thority and oversees the vot-
ing process. In other elections 
for seats on the board of direc-
tors, whether it’s for the fire 
district, school district, road 
district or any other political 
subdivision, voters go to their 
local precincts to cast their 
ballots. However, the TCLA 
has been holding its elections 
at their office in Osage Beach 
and they are defining the 
scope of the dates. I didn’t re-
alize until I decided to run for 
a seat on the board and went 
to the county clerk’s office to 

sign up, that the county clerk 
is not doing the filing – and in 
fact, isn’t managing the elec-
tion at all. The only thing the 
county clerk has ever done is 
put out a manila envelope that 
serves as another location for 
people to drop off their bal-
lots. And the ballot isn’t an ac-
tual ‘ballot’ like we see at the 
polls. It’s a sheet of paper with 
names on it,” she said.

Griswold said she contact-
ed the Miller County commis-
sioners and prosecuting attor-
ney and asked them to review 
the process to make sure it 
complied with state law. 

Although she heard only 
that the county officials were 
looking into her request, she 
said she did get a response 
from the TCLA attorney who 
said a clause in Missouri law 
exempts the TCLA from those 
guidelines because the tax 
collectors (in this case, lodg-
ing facility owners)  hold real 
property, similarly to boards 
of home owner associations. 

“But the thing is, many 
lodging owners don’t own real 
property. One such entity is 
the houseboat rentals. It’s the 
business that collects the tax 
and not the landowner. Even 
here at my location I don’t own 
the land that my business sits 
on. I pay a landlord,” Griswold 
said. 

She said she finally got a let-
ter from Commissioner Tom 
Wright stating that they felt 
the system was working and 
they would not be requesting 
any changes.

“I did not name the TCLA 
in the suit, although Laura 
Salamun, the owner of Point 
View Resort, named them in a 
similar suit she filed in Cam-
den County. I named only 
the Miller County Commis-
sion, the county clerk and the 
county collector, and I asked 
the judge for a declaratory 
judgement and injunctive re-
lief, which means we’re asking 
them to stop giving money to 
a non-elected board until they 
hold a proper election within 
the election authority,” she 
said. “The real thing I want is 
for the county clerks to hold 
the election. In my opinion, 
the reason they don’t want to 
do that is because this is how 
it’s been done for 27 years.”

Griswold said she also dis-
agrees with who is eligible to 
vote and how many ballots 

they can cast.
“Right after I filed the law-

suit, the TCLA sent a letter 
out stating they were going 
to allow proxy voting. So, for 
example, there are vacation 
rental managers on the board 
that manage up to 100 rentals 
and they would be allow to 
cast a ballot for each vacation 
rental that they manage – if 
the owner allows it,” she ex-
plained. “My lawsuit doesn’t 
address that but the suit filed 
against Camden County and 
the TCLA does. I’m hoping if 
the county takes over the pro-
cess, they will get legal advice 
in order to follow state stat-
ute.”

In an interview conducted 
with former TCLA Execu-
tive Director Jim Divincen 
before he retired, Divincen 
said the board felt they had 
been taking every reasonable 
precaution to make sure that 
the election process was not 
breached at any point.

 “The statute says that 45 
days ahead of the election day, 
we have to send out a call for 
nominations – a letter asking 
them to nominate someone for 

a board position and whether 
it’s to fill an unexpired term 
or for a new three-year term. 
Those are sent to all accom-
modation facility owners who 
are current in their collection 
of lodging tax. The nomina-
tions must be returned to the 
office by a certain date and 
then a staff members calls all 
people who have been nomi-
nated to confirm that they are 
willing to serve,” Divincen 
said. “If those nominated do 
want to serve, 30 days before 
the annual March meeting a 
letter is sent to all lodging es-
tablishments informing them 
of who is running for seats 
on the board. They’re divided 
in the following categories: 
Camden County 1 to 50 units, 
Camden County 51 to 299 
units and Camden County 300 
units and more. Miller has two 
categories and Morgan has 
one.”

During the interview con-
ducted last November, Divin-
cen said anyone who owns a 
lodging facility in Camden, 
Miller and Morgan is eligible 
to vote and they are allowed to 
vote for two representatives in 

each category. Absentee bal-
lots can be taken to the county 
clerk’s office in the appropri-
ate county or they can be cast 
at the TCLA’s annual meeting, 
(typically held in March but 
was postponed this year be-
cause of the coronavirus). He 
also said that those who file an 
absentee ballot must present 
valid identification and the 
clerk would verify that person 
has cast only one ballot.

However, according to the 
letter dated April 20, property 
managers can now cast one 
ballot per property managed, 
with the owners’ permission. 
(See attached letter.)

“The day before the annual 
meeting, the county clerks 
from each county are required 
to compile the ballots and 
notarize a document of how 
many ballots there are before 
placing them in an envelope 
that is sealed and signed be-
fore it is turned over to the 
TCLA staff member. The en-
velope is opened before wit-
nesses - board members - and 
recorded. All accommodation 
facility owners can also come

continues on page 8

YOU’VE HAD “THE LIST” FOR YEARS. The parts of your kitchen you’d like to change: new 
countertops, updated cabinets, a faucet, an island or maybe a bar…and that wine cooler. You keep 
promising yourself that you’ll get to it...someday. Well guess what? Today IS someday. Now is the 
time to let DKB Showroom make your list a reality, in a way that fits your style and budget.

Visit our website at dkbshowroom.com to see the wide selection of products we have to offer and 
build your wish list or schedule a one-on-one consultation with our kitchen and bath experts.

D    E    S    I    G    N    E    R

by

d k b s h o w r o o m . c o m924 Hwy 42, Osage Beach, MO
573-348-4464
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As the Lake Churns
The Market is
Strong

Memorial weekend 2020 may 
have been the busiest the lake has 
ever seen.  The real estate market 
is an even stronger seller’s market 
than thirty days ago.  Homes and 
condos are selling within a few days 
and prices keep getting higher.   The 
number of sales is still down due to 
the lack of inventory which fell even 
more because home owners are 
delaying listing.   Some have decid-
ed not to sell, some are using their 
homes more during various shut 
down orders across the country and 
some don’t want to have buyers in 
their property at this time.  

Here’s a personal example of 
how strong the market has remained 
during the Covid-19 situation.  A new 
property became available in early 
May.  It was a lakefront home located 
on Horseshoe Bend and was priced 
in the upper $300’s.  This is currently 
one of the highest sought-after price 
points so it does draw a large audi-
ence.  I scheduled an appointment 
and met clients at the home since 
we are not currently sharing vehicles 
to limit exposure.  When I arrived, 
cars were lined up the driveway and 
down the street with buyers waiting 
their turn to view the home.  The 
home was shown about three dozen 
times in the � rst few hours of becom-
ing available and received twelve 
written offers.  My buyers made a 
cash offer, above list price with a fast 
closing and, unfortunately, did not 
end up with the winning contract.  

If you are considering selling, 
there are a huge amount of buyers 
who are ready and capable.  We can 

work with you remotely if you prefer 
not to travel to the lake right now.  
Agents and buyers are being very 
considerate and aware of the need to 
protect each other and be respectful 
not to touch or handle items inside a 
home.  I feel the strong buying trend 
will continue over the summer.  New 
listings have been down over � fty 
percent and I think we will see inven-
tory levels start to rise some in June, 
but I feel new inventory will continue 
to be lower than previous years for 
several months.

Michael Elliott has been selling real 
estate at the Lake of the Ozarks since 
1981.  He is one of the most respected 
brokers in the area.  If you would like to 
work with Michael in the sale or purchase 
of property, or have interest in a career 
in real estate, contact him at 573.365.
SOLD or cme@yourlake.com  or stop by C. 
Michael Elliott & Associates, 3738 Osage 
Beach Parkway.  View thousands of lake 
area listings at www.YourLake.com.  You 
can also view each months’ article, ask 
questions and offer your opinion on Mi-
chael’s real estate blog, www.AsTheLake-
Churns.com

Real Estate and Lake News 
with C. Michael Elliott

Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 

Multi-year recognition as Bagnell Dam Association of 
REALTORS’ A�liate of the YearA Division of First State Bank, NMLS #416668

Your Home Loan...Your Way

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO
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WHAT HAPPENED TO THE 
CUPS?

Eating places have always 
been a feature of the Bagnell 
Dam Strip, although bar and 
grill establishments gener-
ally outnumber regular cafes 
and restaurants that do not 
serve alcoholic drinks. In the 
1950s and 60s Clayton’s Café 

was unquestionably one of 
the most popular despite 
its diminutive size because 
the food was so good. The 
café was opened in 1947 by 
Marion and Phyllis Clayton. 
The Claytons were in the fi rst 
graduating class from School 
of the Osage and Marion was 
the fi rst mayor of Lake Ozark. 
If you visit the Strip you will 

fi nd a clock on a street cor-
ner near the Christian Church 
erected in Marion Clayton’s 
honor and it keeps remark-
ably good time for a street 
clock.

But Marion and the clock 
are not the subject of this col-
umn – it is the personalized 
coffee cups that one found 
in Clayton’s Café. It wasn’t 

long after the Café opened for 
business that it became the 
favorite hangout for local men 
and each man had his own 
cup with his name on it on 
the shelf behind the counter. 
There one would have found 
a cup belonging to Al Elam of 
Al Elam Real Estate; Burl Hen-
derson, School of the Osage 
principal and coach; Doc Ma-
son, the fi rst medical doctor 
in Lake Ozark; Vince Jones  of 
the Lake Ozark Meat Process-
ing Plant; Harold Pilkington 
of Lake Ozark Supply Store; 
John Deere of J. B. Deere Ce-
darcrafts; Bruce James Sr., 
the superintendent of Union 
Electric’s Lakeside Division; 
and other movers and shak-
ers of Lake Ozark in those 
days. They went to Clayton’s 
café to eat, drink coffee, gos-
sip and loaf, so says an early 
issue of Vacation News. The 
question is, what happened 
to all of those cups? I assume 
for those deceased some of 
the cups still exist and are 
treasured by their children 
and grandchildren.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

The author’s latest book 
on Lake history – Images of 
America, Osage Beach – is 
now locally available and is a 
pictorial history of Osage Beach 
from 1880 to 1980. 

TECHNOLOGY AND LIFESTYLE Cool Gadgets and Gizmos
for the Geek in All of Us

When it comes to fi ghting infection, there’s a risk in touching handrails, 
opening doors and the like. To help you out, there are a variety of 
devices to minimize the contact with surfaces you encounter everyday. 
This clever tool from the Ridge offers you away to open doors and 
turn door handles without physically touching the surfaces. The front of 
the tool comes to a blunted point making the accessory easy for other 
routine tasks like pushing buttons on an ATM or entering a pin code to 
access a door. It also comes with a belt clip for easy access, a stylus tip, 
a hex bit driver, and a bottle opener for added convenience. Only $40 
at TheRidge.com

The Hook Door Opener
For those people nervous about going back to work an offi ce air 
fi ltration system would be a great idea -- the Molekule Air Mini+ may 
be the right device for you. Its onboard fi ltration system captures and 
destroys viruses, bacteria, and other airborne baddies. It also syncs 
with the Molekule app allowing you to easily gauge the health of 
the fi lter and replace it when it’s needed. The Air Mini+ is designed 
to accommodate rooms 250 square feet and less, making it ideal 
for offi ces. They also offer a larger model to fi t bigger spaces such as 
conference rooms. $499 at Molekule.com

Molekule Air Mini+If you thought that a public bathroom was one of the nastiest things out 
there, you may be overlooking the cell phone in your hand. Research 
from the University of Michigan says that the average cell phone is 
exponentially dirtier than a standard toilet seat-- by a factor of 10! 
As a result, these devices are like a petri dish of unsavory microbes-- 
and that’s certainly less-than-ideal with today’s Coronavirus concerns. 
Fortunately, you don’t have to sanitize your phone several times a 
day to feel better. This UV-C device combats the germies on your cell 
phone, disinfecting it between uses. For added utility, the compartment 
is large enough to disinfect other commonly handled items such as 
keys, wallets, sunglasses and remote controls. $120 at Casetify.com

Casetify UV Sanitizer
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Family Owned & Operated Since 1987 • Down State Road “Y” Past Big Surf

Call Us On All Your Repair Needs! 

Denny J. Berberich
Owner

Factory Authorized Mercury Mercruiser Service • Factory Certi� ed Technicians

Warranty Work

Engine Repair & 
Replacement

OutDrive
Specialists

Rebuilding

Replacements

CLEAN
CONSIGNMENTS

WANTED!

Authorized

573-346-3696

Schedule Your
Winterization
And Repair Work Now!

Protect Your Investment! Winter is Approaching

SFCC offers free classes 
to lake area businesses 
and residents

State Fair Community Col-
lege’s The LearningForce is of-
fering 10 free online, self-paced 
courses designed to help lake 
area small business owners, 
entrepreneurs and residents 
during the COVID-19 pandem-
ic. Enrollment is open through 
June 30. 

“The LearningForce exists 
for this very reason,” said Dr. 
Joanna Anderson, college pres-
ident. “We value the partner-
ships that have been formed 
between businesses and indus-
tries and State Fair Community 
College. These partnerships 
present opportunities that 
have resulted in many chances 
for professional development 
and personal enrichment, and 
those experiences make a com-
munity stronger.”

These courses are tuition-
free courtesy of The Learning-
Force and consist of 24 course 
hours that need to be complet-
ed in three months. There is no 
limit to the number of online 
courses in which participants 
can enroll. Courses are offered 
in the following areas of study:

Managing Customer Service 
– discover how to identify and 
meet customers’ needs, refine 
customer service policies and 
build long-lasting customer re-
lations.

Fundamentals of Supervi-
sion and Management – learn 
people skills that motivate and 
delegate; learn tools for prob-
lem solving and conflict resolu-
tion.

Personal Finance – protect 
your assets and discover how 
best to achieve all your finan-
cial goals.

Twelve Steps to a Successful 
Job Search - learn how to get 

the job you want in any econo-
my with these 12 steps.

Creating Web Pages – learn 
the basics of HTML so you can 
design, create and post your 
very own site on the web.

Creating WordPress Web-
sites – learn how to create web-
sites with WordPress, the most 
popular website-building plat-
form.

Individual Excellence – mas-
ter 12 career enhancing skills 
including goal settings time 
management, personal organi-
zation and creativity.

Small Business Market-
ing on a Shoestring – discover 
small business marketing 
strategies that can help you at-
tract attention, woo your target 
audience, grow your customer 
base, and expand your prof-
its—all for little or no money. 

Keys to Effective Communi-
cation – learn to build rapport, 
trust, warmth, and respect 
through conversation. 

Marketing Your Business 
on the Internet – develop an 
internet marketing plan that 
incorporates search engine op-
timization (SEO), advertising, 
email, social media, and more. 

While the courses are ideal 
for small business owners and 
entrepreneurs, enrollment is 
open to anyone.

The SFCC LearningForce of-
fers a diverse schedule of non-
credit, continuing education 
courses for business and indus-
try, professional development 
and personal enrichment. 

For more information and 
to register, go to www.sfccmo.
edu/thelearningforce, call 
(660) 530-5822 or email the-
learningforce@sfccmo.edu. 

JUNE 16, 2020 • 5-7p.m.
Join us at:

Tirebiters Peanut Pub
4704 Jayhawk Street, Osage Beach, MO 65065

573-552-8842

Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks
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ACROSS
THEME: LAWYER LINGO
ACROSS
1. Requests
5. Pub dispenser
8. Feline sound
11. HGTV’s “____ or Flop”
12. Ferdinand, e.g.
13. Like a ghost
14. *Pro ____, or in proportion
15. Miscellany
16. *Elsewhere
17. *Response to #51 Across?
19. Cher has one
20. Marine enchantress
21. Not tac nor toe
22. *Not underwear!
25. *Battery’s companion
29. Literary “even”
30. “____ it ____,” or go full 
force
33. Quartet minus one
34. Greyish brown
36. Common conjunction
37. Ban from school, e.g.
38. Homesteader’s measurement
39. Complete failure
41. “Stand and Deliver” singer
42. Relating to breastbone
44. Spectacle venues
46. Marcia’s jealous sister
47. Type of assistant, for short
49. Sudden and brilliant success
51. *Courtroom protest
55. Like blue sky
56. Twins, e.g.
57. Was a passenger
58. Shirking work
59. Volcano in Sicily
60. All over again
61. *____ se or ____ tem
62. Bear’s hangout
63. Quiet attention grabber

THEME: MOTHER’S DAY
Solution page 23
DOWN
1. Big do
2. Eastern European
3. Toy with a tail
4. Thinly spread
5. Tutu fabric
6. Mork from Ork
7. Walk, as through mud
8. Cripple
9. Major European river
10. Ancient Chinese dynasty
12. Stock exchange, in Paris
13. Mollify
16. Anisette, for short
18. Often precedes through, to 
search
21. Cough syrup amt.
22. Greek Bs
23. Don’t just stand there!
24. Habituate
25. Gives a hand
26. Of a city
27. Tarzan’s swing rope
28. *Reasons to sue
31. Peacock’s pride
32. Genetic initials
35. *Lie made under oath
37. Pre-Ionic
39. Belieber or Parrothead, e.g.
40. Usually not allowed in court
43. Back of the neck
45. *To lure into a compromising 
act
47. *To annul or suspend
48. Jinn or genie
49. Old Russian autocrat
50. Anis-flavored aperitif
51. Newspaper piece
52. Atom that lost an electron, pl.
53. Words from Wordsworth, pl.
54. Type of salamander
55. European peak

Crossword Puzzle

Of� ce: 573-374-4041
Toll Free: 800-437-8848

635 N Main Street
Laurie, Missouri 65037

M-F 8:30am-5pm
Sat. 9am-4pm

Commodore Bellevue Modular Home $153,000 Now $140,000
Our most popular � oor plan! Beautiful 3 BR 
and 2 BA home, 1,750 square feet. Features 
Commodores Hickory cabinets and is paired 

with the soft close cabinet option as well. Solid 
core hickory doors and the natural stained 

trim package throughout the entire house. The 
master bathroom is a very luxurious with the 
tranquility option which includes the 4x8 tile 

shower with dual shower heads and the larger 
of the soaker tubs.

Own Your Own 
Home for Much 
Less Than You 

Imagined!
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A cliché but true – ‘Safe boating is no accident’
By Nancy Zoellner

Between January 1 and Oc-
tober 1 of last year, 75 boating 
accidents were reported on 
Lake of the Ozarks. Nearly half 
resulted in injuries and more 
than half of those injury crash-
es involved one or more rental 
boats.

The Lake of the Ozarks Wa-
ter Safety Council is working 
to lower those numbers by of-
fering a Water Safety Seminar 
from 8 a.m. to noon on Satur-
day, June 20 at Port Arrowhead 
Resort. 

“We just want to make sure 
people have a safe, enjoyable 
time on the water whether 
they’re visitors or they live here 
full time. To do that, however, 
boaters have to understand 
safety, they have to understand 
boating laws and they have to 
know what’s required of them 
and other people. That’s where 
we come in. We held our first 
seminar last year to tie in with 
National Safe Boating Week 
and were very pleased with the 
turnout and the response. We 
had about 50 people attend and 
several speakers that discussed 
a wide variety of safe boating 
topics. Everyone was very re-
ceptive and appreciative so we 
decided to hold it again this 
year,” said Water Safety Coun-
cil Marketing Chairman Doug 
Beck.

Many of those presenters 
will be back in 2020. Beck said 
the list of sponsors and speak-
ers for this year’s seminar in-
cludes the Lake of the Ozarks 
Captains Association, the Wa-
ter Safety Council, the Marine 
Dealers Association, the Unit-
ed States Coast Guard and the 
Water Division of the Missouri 
State Highway Patrol. Officers 
with those two agencies will 
be addressing changes for 2020 
and also discussing how they 
work together on the Lake of 
the Ozarks. 

Speakers will also include 
Darin Keim, who will talk 
about how a life jacket could 
have saved his friend’s life, and 
Camilla Molica, who began 
working to raise awareness of 
boating laws and safety and 
to change state law to require 
more young people to wear life 
jackets after her husband and 
son drowned on another Mis-
souri lake.

The seminar will also in-
clude:

▪ Greg Newell from Bridge 

View Marina talking about the 
boat explosion that occurred 
on May 3, and actions that were 
taken to prevent further trag-
edy

▪ Lake Regional Health Sys-
tem, which will be presenting 
“Stop the Bleed” – what you 
need to know if an accident oc-
curs on the water

▪ Greg Gutirrez, who will be 
speaking about hazards on the 

water – what to look for and 
how to be prepared

▪ Michael Boyd with Integ-
rity Electric and representing 
the Lake of the Ozark Electri-
cal Contractors – who will talk 
about how to be aware of elec-
trical hazards on shore and on 
a dock, and what steps need to 
be taken to resolve them.

▪ Mark Amsinger, chief of 
the Lake Ozark Fire Protec-
tion District, and Capt. Travis 
Coleman, Tow Boat, Lake of 
the Ozarks – who will address 
emergency assistance on the 
Lake, whether it’s needed 
by boaters who experience a 
breakdown or run out of gas or 
those who have an emergency

Vendors will be there offer-
ing a variety of products and 
information and attendees will 
have opportunities to sign up 
for additional programs and 
classes.

According to Bob May, a 

member of the Water Safety 
Council, Lake of the Ozarks is 
home to approximately 25,000 
boat docks and 180,000 boats. 
That doesn’t include the boats 
that are trailered in. 

“We host at least 100 fishing 
tournaments each year and 
some weekends two, three or 
four are going on in different 
parts of the Lake. That’s why 
it’s so important to get this in-

formation out,” he said, adding 
that because statistics show a 
significant number of reported 
incidents involve rental boats, 
in May members of the Water 
Safety Council and the Cap-
tains Association met with the 
owners and/or manager of 18 
boat rental companies to go 
over rules, regulations and pre-
ventative measures that can be 
taken to improve safety and re-
duce accidents. The captain of 
the U.S. Coast Guard St. Louis 
Port Authority addressed the 
group via Zoom.

“The rental companies are 
very interested in safety and 
taking care of their customers 
but they have a limited amount 
of time to train people who are 
renting those boats. Rental-
boatsafety.com provided DVDs 
and other information about 
things they could do to educate 
their renters before they get 
keys to the boat and head out. 

The videos aren’t too long so 
we’re encouraging rental com-
panies to send links to those 
who have made reservations,” 
May said. “That way they can 
watch the videos at home be-
cause once they’re here and 
anxious to get out on the water, 
safety instructions and operat-
ing details may be going in one 
ear and out the other!”

Both May and Beck agreed 
that the number of boats and 
personal watercraft on the 
Lake typically doubles or even 
triples between Memorial Day 
and Labor Day. However, this 
year, with many second home 
owners self-quarantining at 
the Lake, the increase came
much sooner.

“The marinas – the gas 
docks were seeing it and it’s 
really changed the dynamic. 
I talked to Capt. Coleman the 
other day and he said he had 
already handled more than 160 
calls by mid-May – and he said 
he normally handles about 600 
for the entire year. That’s an in-
dication of how busy the Lake 
has been already,” May said.

“And it could be an indica-
tion of how much busier it’s 
going to be this summer,” Beck 
added. 

Beck said Marine Max, next
continues next page

continued from previous page
to Port Arrowhead Resort, 

has offered several slips to al-
low the Coast Guard, Water Pa-
trol and LOFPD to have boats 
on display and to provide free 
vessel inspections by the Coast 
Guard and Water Patrol.

A continental breakfast will 
be provided – and it’s all free 
– however, Beck said every-
one must preregister in order 
for organizers to have enough 
food on hand to feed everyone 
and enough space to allow for 
social distancing. 

May said they hope to get 
more people involved in the 
Water Safety Council, which 
also promotes Wear Your Life 
Jacket to Work Day, Safe Boat-
ing Week, Operation Dry Water 
and a program that provides 
signs, for a donation, to dock 
owners, encouraging children 
to wear life jackets on the dock. 
The group obtains a portion of 
its funding by volunteering at 
the Lake of the Ozarks Shoot-
out and meets once a month 
in the spring, fall and winter 
but less frequently during the 
summer.

For more information, call 
Beck at 573-216-8141 or email 
him at LOTOWSC@gmail.com. 
Vendors interested in partici-
pating should contact Trish 
Creach, executive director of 
the Camdenton Area Chamber 
of Commerce and a member 
of the Water Safety Council, at 
573-346-2227.

To register for the seminar, 
visit lakeregional.com/water-
safety 

To read the laws that gov-
ern boating on Lake of the 
Ozarks and other Missouri 
lakes, visit https://house.
mo.gov/billtracking/bills181/
hlrbillspdf/5706S.03T.pdf

For information on safe 
boating classes presented by 
the Water Patrol Division visit 
https://w w w.mshp.dps.mis-
sou r i .gov/ W P 02Web/app/
safetyEdClasses

Preliminary stats provided 
by the Water Division of the 
MSHP show:

Jan. 1 through Oct. 1, 2017:
Total number of boating crash-
es 75
Total number of injury boating 
crashes 32
Total number of injuries 45
Total number of injury boating 
crashes involving one or more 
rental boat 26
Total number of injuries involv-
ing one or more rental boats 38
Total number of drownings 7
Total number of BWIs 73

Jan. 1 through Oct. 1, 2018 stats:
Total number of boating crashes 
85
Total number of injury boating 
crashes 41
Total number of injuries from 62
Total number of injury boating 
crashes involving one or more 
rental boats 38
Total number of injuries involv-
ing one or more rental boats 59
Total number of drownings 3
Total number of BWIs 82

Jan. 1 through Oct. 1, 2019 stats:
Total number of boating crashes 
75
Total number of injury boating 
crashes 35
Total number of injuries 47
Total number of injury boating 
crashes involving one or more 
rental boats 38
Total number of injuries involv-
ing one or more rental boats 39
Total number of drownings 4
Total number of BWIs 54
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PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
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Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files
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• Bike Fest week September 17th 

Register to Win a New Road King from Lake of the Ozarks Harley-
Davidson, customized by Vincent Custom Paint.  Free to enter! Winner 

will be announced during fall Bikefest. 

Sponsored By Surdyke Yamaha and Hosted 
by the Noble Eagles Motorcycle Association. 

Join in the Fun of a Poker Walk, 
Bounce from participating Bars for 

your chance to win cash and donate 
to Lake area charities,.. Hosted by the 
Iron Celtics Motorcycle Association. 

Prizes and Giveaways Register for the Ride-In Bike Show

A Chance to Win One of Two Harley-Davidson Motorcycles!
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Staying safe by finding your own level of comfort
By Nancy Zoellner

As businesses reopen after 
a several-week shutdown, as 
events ramp up and new cases 
of the coronavirus go down, 
as tourists and second home 
owners flood the area, filling 
restaurants, bars and stores, 
Bee Dampier, administrator 
of the Camden County Public 
Health Department has advice 
for those with concerns about 
health risks.

“Take care of yourself. If 
you feel comfortable wear-
ing a mask, by all means wear 
a mask. If you want to wear 
gloves, wear gloves. Don’t let 
anyone tell you that what you 
want to do to protect yourself 
is silly. You do what you need 
to do to protect yourself. And 
if that means that you only do 
drive-thru or grocery pick-up, 
you do what makes you com-
fortable. When you’re ready, 
when you feel it’s safe to go out 
and participate in things in the 
community, you make that de-
cision. Just because the gover-
nor says you’re safe or the com-
missioners say so – or I say so 
– you do what you feel is right 
for you,” she said.

As of Monday, May 26, al-
though Missouri’s numbers 
rose to 12,167 confirmed cases 
with 685 deaths, Camden, 
Miller and Morgan counties’ 
numbers remained somewhat 
stable. Camden County stayed 
at 36 confirmed cases and one 
death until May 25 when it 
rose to 38; Miller County has 
had four cases and no reported 
deaths and Morgan County has 
had eight cases and no report-
ed deaths.

However, according to 
Dampier, although those num-
bers might be comforting, they 
might not reflect the actual 
number of cases that occurred 
in the Lake area.

“I’ve been doing this for 22 
years and I have no doubts that 
this has been underreported. 
Back when they started test-
ing for the flu I told them it was 
underreported because people 
don’t necessarily go to the doc-
tor when they get the flu – they 
just stay home and ride it out. I 
think the same thing happened 
with the coronavirus,” she said. 
“I think a lot of people were sick 
and decided to just stay home 
and ride it out – maybe even 
thinking they just had the flu 
– or their doctor told them to 
stay home unless they needed 

medical assistance because 
they didn’t want them coming 
in and potentially spreading it 
to someone else. I think there 
are also a lot of people who had 
the virus and didn’t get tested 
because they thought they had 
seasonal allergies.” 

Dampier said, as an allergy 
sufferer, that’s why it’s impor-
tant for everyone to make deci-
sions about what’s best for their 
own health as businesses open 
and people are out in public 
more. “Every spring and every 
fall I always have a runny nose, 
itchy eyes and a sneeze. And 
I’ve talked to people who have 
tested positive and they’ve said 
‘Oh I just thought I had aller-
gies’ so I’m wondering how 
many of these we’ve had walk-
ing around.”

And then there are those 
who were asymptomatic. Re-
searchers report that the num-
ber of people who are unaware 
they have COVID-19 could be 
as high as 25 percent to 50 per-
cent.

There’s also a possibil-
ity that there have been more 
confirmed cases at the Lake 
than what has been reported 
because the reporting jurisdic-

tion is tied to the person’s ad-
dress. If a second home owner 
goes to a Camden County doc-
tor because they’re not feel-
ing well, is tested in Camden 
County and provides a Camden 
County address, that person 
is being counted in Camden 
County, according to Dampier. 

However, if, for instance, a 
second home owner who lives 
full time in St. Louis but was 
riding out the stay home order 
at the Lake went to a Camden 
County doctor and listed their 
address as St. Louis, and that 
test was positive, the results 
were sent back to St. Louis for 
follow-up.

Dampier said she didn’t 
think that was happening fre-
quently. 

However, one St. Louis 
County resident who did not 
want to be identified said that 
was exactly her experience. She 
said she had come to her sec-
ond home at the Lake in mid-
March after her business went 
to online only. After being at the 
Lake a short time, she began to 
feel sick, went to a local clinic 
and used her home address in 
St. Louis County because that 
address was on her driver’s 

license and was the address 
linked to her health insurance. 
She said she was sent to a test-
ing facility and again used her 
St. Louis County address, in 
part, because she doesn’t have 
an official address at the Lake. 

“If it was happening fre-
quently, I think we would’ve 
seen more serious illnesses,” 
Dampier said. “Only about 
a third of our cases actually 
ended up in the hospital but if 
all these people coming from 
St. Louis and Kansas City were 
bringing COVID-19 with them, 
just by the law of average we’d 
have seen more people hospi-
talized.”

She also said it will be inter-
esting to see the results of the 
antibody tests that are now 
available. Antibody, or serol-
ogy, tests show whether a per-
son has ever had COVID-19. 
In the past, the test results 
were being combined with the 
coronavirus test results but as 
of Saturday, May 24 were be-
ing reported separately. The 
“Lake of the Ozarks Business 
Journal” attempted to obtain 
those numbers but because of 
the Memorial Day holiday, they 
were not available.

As of 12:01 a.m. May 21, 
there were 926 total negatives 
in Camden County. Further 
complicating things, Dampier 
said health officials are not 
sure how they’re going to be re-
ported – if they’ll be classified 
as “Probable” or “Confirmed” 
because, generally, in order to 
be “Confirmed” both lab evi-
dence and clinical symptoms 
are required and some never 
had clinical symptoms.

Dampier said the entire situ-
ation is quickly evolving. 

“Every day, by the time you 
get a chance to read the lat-
est report and read the guide-
lines and get it committed to 
something you can work with, 
they change it. Suddenly you 
don’t have to do this but you 
do have to do that and infor-
mation no longer applies. It’s 
been absolutely crazy! There’s 
no other way to describe it,” 
she said. “And it’s so new – and 
so different in every individual 
– that there’s no such thing as 
‘standard’ care. Instead, you 
try this and if it doesn’t work 
you try that. Some of our own 
citizens were on ventilators for 
weeks. They’re all better now 
and in recovery, but they’ve 
been through hell. Then others 
simply had a headache or just 
didn’t feel right.”

Dampier said she keeps a 
mask in her car and if the per-
son she’s with or the facility 
she’s going in wants her to wear 
a mask, she puts it on. If she’s 
going to be outside with plenty 
of space, she doesn’t.

“I was driving home the 
other day and saw a woman 
mowing the yard in a mask 
and gloves and was thinking to 
myself, ‘That’s not really neces-
sary - but whatever makes you 
feel safe.’ This is not going away 
any time soon. We have to learn 
how to live with it and make the 
right decisions for us and our 
families because researchers 
don’t know that we’ll ever build 
an immunity. Viruses mutate 
so it could change year after 
year. If I go to Walmart and the 
parking lot looks like it’s Black 
Friday, I’ll probably go back an-
other time. It’s the same thing 
with the restaurants and bars, 
especially on holiday week-
ends. If we pull up and we’re 
not comfortable with the num-
ber of people there, we can go 
somewhere else or we can call 
in an order to go. Everyone can 
make their own decisions.”

To the delight of many business owners, Memorial Day Weekend brought its usual crowd, resulting 
in numerous arguments on social media sites. One heath official said that’s why it’s important for 
everyone to make their own choices.
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REQUEST A FREE QUOTE
NO OBLIGATION | CONTACT US NOW!

Relax. It’s covered while you’re away.

Security Alarm Systems provided 
by ACF Alarm Company 
email: sales@securitystl.com

John Mueller
314-575-1396

A Simple App on your phone to keep an eye on your 
home when you’re not there.
· Remotely control your security system, locks and 

thermostat.
· Receive alerts when activity is detected.
· Watch live or recorded video.
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The Membership of the Lake of the 
Ozarks Marine Dealers Association

Lake Printing Company
6815 Hwy 54 Osage Beach MO 65065 
(573) 346-0600
brad.sprieck@lakeprinting.com
www.lakeprinting.com
Lake Race Corp
2111 Bagnell Dam Blvd, Suite 219 Lake 
Ozark MO 65049 • (573) 434-0611 
eliteerrandsllc@yahoo.com
www.lakerace.com 

Lake Spider Netting
4837 Wilson Drive Osage Beach MO 
65065 • (573) 434-4887
tgregg3434@gmail.com

Lake West Chamber of Commerce
PO Box 340, 125 Oddo Dr. Sunrise 
Beach MO 65079 • (573) 374-5500 
director@lakewestchamber.com
www.lakewestchamber.com 

Lake West Marine, LLC
350 South Main Laurie MO 65037
(573) 372-8115 bob@lakewestmarine.com
www.lakewestmarine.com 

LakeExpo.com
PO Box 1805 • Osage Beach MO 65065 
(573) 207-9004 • brent@lakeexpo.com 
www.lakeexpo.com 

Lakefront Living Realty
4631 Windsor Drive Lake Ozark MO 
65049 • (573) 693-1613
stacey@lakefrontliving.com
www.lakefrontliving.com/mo 

Laurie Tent & Event Rental
14120 North State Hwy 5 Sunrise Beach 
MO 65079 • (573) 374-8368
laurietentrental@gmail.com
www.laurierental.com 

Marine Concepts, LLC
415 Kaiser Industrial Park Kaiser MO 
65047 • (913) 908-7223
marineconcepts@ymail.com
www.worldsbestboatcover.com 

MarineMax
3070 Bagnell Dam Blvd Lake Ozark MO 
65049 • (573) 365-5382
dale.law@marinemax.com
www.marinemax.com 

Marty’s Marine
6755 Highway 54 Osage Beach MO 
65065 • (573) 346-0023
sales@martysmarine.com
www.martysmarine.com 

Midwest Touchless Boat Covers
613 SE Brentwood Lee’s Summit MO 
64063 • (816) 985-6542
boatcoverguy@outlook.com
www.midwestboatcovers.com 

Nauti Renovations
22024 Saddlefield Court Warrenton MO 
63383 • (636) 359-5899
nautirenovations@gmail.com
www.aquatraction.com 

One Source Services, LLC
305 North Locust Ave,PO Box 487 
Linn Creek MO 65052 (573) 502-9350 
marty@onesourceservices.net
www.onesourceservices.net 

Otto Construction Inc. PO Box 1821 Lake 
Ozark MO 65049 • (573) 693-3772 
james@ottoconstruction.biz
www.ottoconstruction.biz 

Paradise Upholstery, LLC
PO Box 786 Linn Creek MO 65052
(573) 216-7214 • iaff198@hotmail.com 
www.paradiseupholstery.com 

PDQ Marine Services, LLC
PO Box 2489 Lake Ozark MO 65049 
(573) 365-5900 
pdqmarineservice@hotmail.com
www.pdqmarine.com 

Performance Boat Center
1650 Yacht Club Drive Osage Beach MO 
65065 • (573) 873-2300
brett@performanceboatcenter.com 
www.performanceboatcenter.com 

Poly Lift Boat Lifts
PO Box 135 Sunrise Beach MO 65079 
(573) 374-6545 • mark@polylift.com 
www.polylift.com 

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway Osage 
Beach MO 65065 (573) 552-8550 
brad@premier54.com
www.premier54.com 

Raftup Technologies
417 Main Street Little Rock AR 72201 
(479) 422-0868 • corey@raftup.com 
www.raftup.com 

RMI Golf Carts
19882 West 156 St Olathe KS 66062 
(913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com 

Showcase Publishing
2820 Bagnell Dam Blvd., B-1 Lake Ozark 
MO 65049 • (573) 365-2323
spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.
1165 Jeffries Rd Osage Beach MO 
65065 • (573) 348-5073
info@summersetboatlifts.com
www.summersetboatlifts.com 

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy Osage Beach 
MO 65065 • (573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com 

The Dock Box Guy, LLC
PO Box 3627 Camdenton MO 65020 
(573) 836-5304
stephen.doll@sbcglobal.net 

The Real Estate Book
30 Old Duckhead Road Lake Ozark MO 
65049 • (573) 219-0326
hcpage@aol.com
www.realestatebook.com/homes/usa/
mo/lake-ozark

The Wagner Agency, LLC
Farmers Insurance
PO Box 724 Lake Ozark MO 65049
(573) 302-0001
cwagner1@farmersagent.com
www.lakeoftheozarksmarineinsurance.com 

Towboat U.S., Lake of the Ozarks
PO BOX 1356 Lake Ozark MO 65049
(573) 216-4701
laketow1@gmail.com
www.firstmateyachtservices.com 

Trico Open Water Dock Co.
5298 Osage Beach Parkway Osage 
Beach MO 65065 • (573) 280-8299 
patrick@openwaterdocks.com
www.openwaterdocks.com 

Village Marina & Yacht Club
107 Village Marine Road
Eldon MO 65026 • (573) 365-1800 
ryanbrick@villagemarina.com
www.villagemarina.com 

Voyage Marine & Storage, LLC
PO BOX 1060 Lake Ozark MO 65049 
(573) 365-5900
info@voyagemarineandstorage.com 
www.voyagemarineandstorage.net

Yacht Club Powersports
4760 Formula Drive Osage Beach MO 
65065 • (573) 348-6200
dan@ycpowersports.com
www.ycpowersports.com
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The Membership of the Lake of the 
Ozarks Marine Dealers Association

Advantage Marine LOTO, LLC 
48 Beachwood Dr Sunrise Beach MO 65079 
(573) 374-2231 
greg@advantagemarineloto.com 
www.advantagemarineloto.com 

All About Boats 3597 Osage Beach 
Parkway Osage Beach MO 65065 
(573) 302-4100 mtylersanders@yahoo.com
www.boatozarks.com 

Aqua Pest Solutions, LLC 
1105 Runabout Drive Osage Beach MO 
65065 • (800) 718-1869 
aquapestsolutions@gmail.com 
www.aquapestsolutions.com 

Aqua Stack Mat 
2785 West 247th Street Louisburg KS 
66053 • (913) 927-8061 
sales@aquastackmat.com 
www.aquastackmat.com 

Atlas Docks, LLC
248 Keystone Industrial Park Drive Cam-
denton MO 65020 • (573) 346-3625 
jason@atlasdocks.com
www.atlasdocks.com 

B & M Manufacturing
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net 

Benne Media
160 Highway 42 Kaiser MO 65047
(573) 348-1958 gsullens@mix927.com 
www.lakebusjournal.com 

Bergers Marina
PO Box 517 Lake Ozark MO 65049
(573) 365-2337 dan@bergersmarina.com
www.bergermarina.net 

Big Thunder Marine
PO BOX 759 Lake Ozark MO 65049
(573) 365-4001 sales@bigthundermarine.com
www.bigthundermarine.com 

BoBo Ladders 1177 North Morley Street 
Moberly MO 65270 (660) 269-3404 
janiman@orscheln.com
www.orschelnproducts.com 

Bob’s No Wake Zone Boating Radio Show
4655 Osage Beach Parkway, St A Osage 
Beach MO 65065 • (660) 492-2720
nowakebob@gmail.com 
www.bobsnowakezone.com 

Bridgeport Jet Ski PO Box
186 Osage Beach MO 65065
(573) 348-1020 sales@bridgeportjetski.com 
bridgeportjetski.com 

Camdenton Area Chamber of Commerce 
PO Box 1375 Camdenton MO 65020 
(573) 346-2227 info@camdentonchamber.com
www.camdentonchamber.com 

Captain Ron’s Bar & Grill
PO Box 568 Sunrise Beach MO 65079 
(573) 374-8400 duggan@usmo.com 
www.captainronsatthelake.com 

Captain’s Choice 
PO Box 321 Osage Beach MO 65065 
(573) 216-0630 boatliftremotes@gmail.com
boatliftremotecontrol.com 

Castaway Customs Midwest
PO Box 155 Jackson MO 63755
(573) 579-1334 ellie@castawaycustoms.com
www.castawaycustomsmwsc.com

Catalyst Electric 
31 Rock House Rd., Linn Creek, MO 
65052 • (573) 552-8488 
Jon@catalystelectric.com

Crabco/Rough Water Dock
PO Box 1225 Sunrise Beach MO 65079 
(573) 374-0470 john@roughwaterdock.com
www.roughwaterdock.com 

D & B Dock, Inc.
166 Sparrow Drive Climax Springs MO 65324
(573) 347-2327 dbdock@att.net
www.dbdocks.com 

Dock Dealers 183 Conquistador Drive 
Camdenton MO 65020 (573) 347-0505 
steve@dockdealers.com
www.dockdealers.com 

Dock Realty/Dock Lifeguard
PO Box 8 Lake Ozark MO 65049
(573) 374-8849 dave@dockrealty.com 
www.dockrealty.com 

DockGlide
54 Kays Point Ct Four Seasons MO 65049
(573) 693-0041 lisa@dockglide.com 
www.dockglide.com 

Dog Days, LLC
1232 Jeffries Road Osage Beach MO 
65065 • (573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

DockWorks, LLC 
18 Penrose Dr., Eldon, MO 65026 
(573) 964-1919 • Dockworks@dock-
works.net • www.dockworks.net

Drive In Boatwash LOTO
4820 Millridge Shawnee KS 66226
(913) 638-7980
tony@driveinboatwashusa.com
www.facebook.com/dibwloto 

Econo Lift Boat Hoist Inc.
PO Box 377 Camdenton MO 65020
(573) 346-7161 econoliftmegan@gmail.com
www.econolift.com

Fibersteel Boat Lifts
3910 N Old Hwy 5 Camdenton MO 65020
(573) 346-9688 fibersteel@socket.net 
www.lakeboatlifts.com

First State Bank Mortgage
4655 B Osage Beach Parkway Osage 
Beach MO 65065 • (573) 746-7211 
mlasson@fsbfinancial.com
www.yourlakeloan.com 

Firstmate, Inc.
130 Century Commerce Loop Labadie 
MO 63055 • (866) 570-9707
support@firstmatecontrols.com 
www.firstmatecontrols.com 

Formula Boats of Missouri
4810 Formula Drive Osage Beach MO 
65065 • (573) 302-8000 
joe.gibbs@formulaboatsmo.com
www.formulaboatsmo.com 

G & G Marina
1528 Maritime Lane Roach MO 65787 
(573) 346-2433 larry@ggmarina.com 
www.ggmarina.com 

Golden Rule Insurance Agency
PO Box 810 Osage Beach MO 65065 
(573) 348-1731
nick@goldenruleinsurance.com
www.goldenruleinsurance.com 

HydroHoist of the Ozarks
5695 Osage Beach Parkway, Osage 
Beach MO 65065 (573) 346-7505  
kevin@hhboatlift.com 
www.hhboatlift.com

Iguana Marine Group 
4773 Osage Beach Parkway, Osage 
Beach MO 65065 • (573) 355-5027
info@iguanamarinegroup.com
www.iguanamarinegroup.com

Jesse Your Lake Friend RE/MAX 
4595 Osage Beach Pkwy #27 
Osage Beach, MO 65065 
(573) 302-2335 
Jesse@yourlakefriend.com 
www.yourlakefriend.com

Kelly’s Port
5250 Dude Ranch Rd Osage Beach MO 
65065 • (573) 348-4700
kyle@kellysport.com
www.kellysport.com 

Kwik Kar
3730 Osage Beach Parkway Osage 
Beach MO 65065 • (573) 552-8460
Jesse.Witt@kwikkarmo.com
www.kwikkarmo.com 

L O Profile
PO Box 1457 Lake Ozark MO 65049 
(573) 365-2288 • jennifer@lakeprofile.com
www.loprofile.com

Lake Area Chamber of Commerce
PO Box 1570 Lake Ozark MO 65049 
(573) 964-1008 kcloke@lakeareachamber.com
www.lakeareachamber.com 

Lake Media
4427 Osage Beach Pkwy A300, Osage 
Beach MO 65065 • (573) 346-2132
bschneider@lakemediaonline.com
www.lakenewsonline.com 

Lake of the Ozarks Convention & Visitor 
Bureau • PO Box 1498 • Osage Beach 
MO 65065 • (573) 348-1599
tim@funlake.com
www.funlake.com 
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DESIGN
FEATURES
WARRANTY
PRICES!

Q U A L I T Y  M A R I N E  P R O D U C T S  F O R  O V E R  2 5  Y E A R S

B
E
S
T Boat Show 

Deals Going 
On NOW!

(573) 346-3088Call Dean!
L I F E T I M E  W A R R A N T Y  O N  A L L  P A R T S

powered by

Smart Security

REQUEST A FREE QUOTE
NO OBLIGATION | CONTACT US NOW!

Relax. It’s covered while you’re away.

Security Alarm Systems provided 
by ACF Alarm Company 
email: sales@securitystl.com

John Mueller
314-575-1396

A Simple App on your phone to keep an eye on your 
business when you’re not there.
· Remotely control your security system, locks and 

thermostat.
· Receive alerts when activity is detected.
· Watch live or recorded video.
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Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 
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AQUA STACK MATAQUA STACK MAT

AquaStackMat.com

Compact Adjustable
Length

AQUA
DRINK

MAT

NEW 2020 HIGH DENSE  FOAM EDITION

Dog Friendly Fabric

Full Mesh Sides & Bottom

No Swim Platform?
No Problem!

573-365-5362 
3070 Bagnell Dam Blvd.
Lake Ozark MO 65049
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$38,900 
2011 G-3

$52,900 
2011 CROWNLINE

$42,900 
2005 BAJA

$72,900 
2013 BENNINGTON 2875 QCWIOT

CERTIFIED PREOWNED
2016 REGAL 27 FASDECK VOLVO PENTA V8 300 DP ............$69,900
2008 RINKER 246 MERC 350 MAG ......................................$32,900
2003 FOUR WINNS 240 HORIZON VOLVO PENTA 5.0 ............$24,900
2011 REGAL 2700 VOLVO PENTA 5.7 ...................................$59,900
1994 MARIAH 240Z MERC 5.0 ...............................................$9,900
2011 CROWNLINE 275 MERC 350 MAG ...............................$52,900
2007 REGAL 2700 VOLVO PENTA 5.7 GXIDP.........................$34,900
2009 PREMIER 250 SUNSATION EVINRUDE 200 ETEC .........$34,900
2017 PREMIER 270 INTRIGUE MERC 300 VERADO ..............$64,900
2002 LOWE TRINIDAD 240 EVINRUDE 115 ETEC .................$11,900
2011 G-3 ELITE 326 DC VF250 ............................................$38,900
2005 ENVISION 2900 COMBO MERC 496 MAG ....................$29,900

BOWRIDERS
2002 CROWNLINE 266 BR MERCURY 5.7L B3 .......................$9,500
2016 RINKER 246 CAPTIVA MERCURY 6.2 BRAVO 3 ............$54,900
2003 CROWNLINE 270 BR VOLVO PENTA 8.1 .......................$33,500
2000 SEA RAY 260 SRS MERCRUISER 7.4 ...........................$24,900

CUDDY/CRUISERS
1996 SEA RAY 240 SUNDANCER MERCRUISER 5.0L............$16,900
1996 SEA RAY 290 SUNDANCER MERCRUISER 7.4L............$26,900
1997 MAXUM 4100 SCR MERCRUISER 8.2L 502 .................$50,900
2007 FOUR WINNS 318 VISTA MERC 350 MAG ....................$74,900
2006 REGAL 3560 VOLVO PENTA 8.1 GI .............................$129,900
2003 CRANCHI 39 ENDURANCE KAD 300 DP .......................$89,900
1999 SEA RAY 310 SUNDANCER MERC 350 MAG ................$38,900 
 

OTHER 
2005 BAJA 29 OUTLAW .........................................................$42,900

PONTOONS
2013 BENNINGTON 2875 QCWIOT VOLVO PENTA V8 DP .......$72,900
2013 BENNINGTON 2550 RSR MERC VERADO PRO 250 ......$54,900
2004 BENNINGTON 2575 RFS EVINRUDE 150 .....................$24,900
2015 BENNINGTON 2575 QCWIO VOLVO PENTA V8 320 .......$69,900
2013 BENNINGTON 28 QCWIO VOLVO PENTA 5.7 GXIDP ......$67,900
2004  PLAYCRAFT 2500 SS W/TRL BF130L ..........................$24,900
2015 BENNINGTON 30 RSRX2 350 VERADO ......................$114,900
2002 PLAYCRAFT 2600 YAMAHA 225TXRA ...........................$24,900
2013 BENNINGTON 25 RCW MERCURY 250 .........................$52,900
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Regal 25 RX Surf
TAKE YOUR BOATING TO THE NEXT LEVEL.

Designed to give water sports enthusiasts the ride of a lifetime.

Kelly’s Port is proud to be Regal’s oldest dealer!

KellysPort.com

Showroom
3545 osage Beach PKwy

osage Beach, mo 65065
573-348-3888

Marina
5250 DuDe ranch rD

osage Beach, mo 65065
573-348-4700

Buy the Best, and Only Cry Once.
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LAKE OF THE OZARKS 
SHOOTOUT

AUGUST 29-30 • 2020
LISTEN LIVE

AQUAPALOOZA
SATURDAY JULY 18  • 2020

DOG DAYS

HOME OF THE LAKE’S LARGEST FAMILY EVENT!

FUNLAKE.COM  PHOTOS
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SPIDERS
on your dock?

5STAR LAKE SERVICES 
SSteve’s Pest Control’s 5-Star Lake Services are designed to ensure that you, your family, and your lake property are protected year 
‘round from invading and damaging pests.  Our 5-Star Services are not only designed to protect your property (and dock if 
present) but to also to eliminate and prevent pest infestations before they get started.  Steve’s 5-Star Services will prevent, control, 
and eliminate:  ants, beetles, boxelder bugs, centipedes, clover mites, crickets, mice, millipedes, mosquitoes, pill bugs scorpions, 
spiders, springtails, termites, wasp & bees (within 10’ of the structure), and other “seasonal invaders”.  Steve’s Pest Control will solve 
your pest and spider pyour pest and spider problems… that’s a personal promise from Steve!

For more information or to schedule an appointment call us today at 
573-365-9555 or go on-line to StevesPestControl.com
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Family Owned & Operated Since 1987 • Down State Road “Y” Past Big Surf

Call Us On All Your Repair Needs! 

Denny J. Berberich
Owner

Factory Authorized Mercury Mercruiser Service • Factory Certi� ed Technicians

Warranty Work

Engine Repair & 
Replacement

OutDrive
Specialists

Rebuilding

Replacements

CLEAN
CONSIGNMENTS

WANTED!

Authorized

573-346-3696

Schedule Your
Winterization
And Repair Work Now!

Protect Your Investment! Winter is Approaching
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 30 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, Pontoons, Fishing Boats, Waverunners & more
Boat Lifts to support up to 20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

NOW!
 INTRODUCING 

NEW 
SHALLOW 

WATER 
LIFTS!
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 30 Years!

Now offering shallow water lifts! We Sell Lifts For Everything From PWCs to Cruisers!

www.econolift.com  •  573-346-7161
From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

BOAT LIFT 
SYSTEMS
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