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App-based charter service successfully 
launches over holiday weekend
By Nancy Zoellner-Hogland

The Memorial Day weekend 
was a huge success for Anchor 
Charter Services, an on-de-
mand, on-the-water transpor-
tation provider in the same 
vein as Uber.

Zach Hatraf, founder of An-
chor Charters Services, said 
although their launch week-
end put them face-to-face with 
some very tough challenges, 
he’s extremely pleased with 
how his drivers were able to 
respond.

“Tornado producing storms 
knocked down three cell tow-
ers. That, combined with the 
amount of people who flooded 
down here, made cell service 
very difficult. Even so, we were 
able to do almost 200 charters 
between Friday and Monday. 
Unfortunately, we missed an-
other 200 due to high volume 
and low cell service,” he said, 
adding that drivers went out 
of the way to make customers 
happy. “We even had some tak-
ing groups for free! It was an 
incredible response. We know 
exactly what we need to do to 
improve and plan on fixing any 
bugs as soon as possible.”

Hatraf said that from a fleet 
standpoint, with 59 drivers, 
Anchor is already the largest 
charter company the Lake of 
the Ozarks has ever seen. How-
ever, he still has people signing 
up on the website every single 
day and anticipates more than 
doubling that number by the 

end of the season. And those 
drivers provide a mix of boats 
– everything from speed boats 
to pontoons and deck boats to 
cruisers – and in the cruiser 
category, they range from 28 to 
44 feet.

A free, downloadable mo-
bile app, available to iPhone 
users through the Apple store 
and to Android users through 
the Google store, connects 
those people who want to get 
somewhere on the water with 
boat owners who can get them 
where they want to go – and 
then back home again – safely.

Hatraf promised the app is 
very simple to use.

“People enter their name 
and cell phone number so 
Anchor drivers will be able to 
communicate with their pas-
sengers to, for instance, locate 
them on the dock. After creat-
ing a profile, passengers en-
ter information about where 
they need to be picked up and 
where they want to go. Several 
one-touch locations are offered 
or people can enter their own 
destinations. The app is fully 
integrated with Google Maps 
so once the charter itinerary is 
set, users can then select from a 
list of available crew members 
who are listed by proximity 
to the pick-up point. Passen-
gers will see the closest person 
first,” he explained, adding that 
drivers already on charters will 
not appear in the list. “Once a 
driver engages in a transaction 

with another customer, they 
get removed from the list and 
don’t reappear until they are 
finished with their charter.”

Passengers also are required 
to enter their PayPal or credit 
card info into the app before 
they can execute a transac-
tion. Hatraf said they are using 
very strong, very trusted third-
party software like PayPal and 
Apple Pay to ensure the securi-
ty and safety of their informa-
tion. The payment is all han-
dled within the app after the 
charter is completed. A propri-
etary algorithm is built into the 
app that measures group size 
and the amount of distance/
time traveled and then sets the 
fee based on those factors. Pas-
sengers sharing a ride are able 
to split the fare using Venmo, a 
service offered thru PayPal. 

Special fares were offered 
at various times and locations 
over the holiday weekend. 

Getting Anchor Charter off 
the ground and on to the water 
also came with challenges, ac-
cording to Hatraf.

It wasn’t until a few days 
before the holiday weekend ar-
rived that insurance with Aon, 
the company that provides 
coverage for Uber, was ar-
ranged and the app wasn’t op-
erational until Friday evening.

Hatraf said he also had to 
meet several times with the 
Water Patrol Division of the 
Missouri State Highway Patrol 
and the U.S. Coast Guard. The 

Water Patrol decided that, al-
though Anchor Charter drivers 
are required to comply with 
state regulations and obey nor-
mal boating laws, they had no 
jurisdiction over this type of 
business.

“Although we have not re-
ceived final determination 
from the U.S. Coast Guard, 
correspondence has led us to 
believe that we are able to con-
tinue to move forward with 
our current model. We got all 
the way down to the big ques-
tions of ‘Can the owner of a 
bareboat charter be on board?’ 
There was some legal jargon 
that made it unclear – it was 
‘may or may not’ kind-of lan-
guage – but the Coast Guard 
finally came back and said 
they couldn’t find a law stat-
ing the owner cannot be on 
board,” Hatraf said. “In fact, 
in the commercial world, the 
owner, manager and agent 
are on board during a bare-
boat charter. Therefore, a legal 
precedent has been set that 
they can legally be on board or 
they would have to change the 
laws in the commercial world 
as well – and that’s not going 
to happen. So finding that the 
owner of the boat can be on 
board in a bareboat charter 
was the most exciting news we 
got – we were good to go.”

He said he’s also had to deal 
with criticism from various 
groups in the area.

continues on page 6
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Armchair 
Pilot
By Nancy Zoellner-Hogland

WANT TO FLY THROUGH AIR-
PORT SECURITY? Airfarewatch-
dog.com provides these tips: 
1. Wear slip-on shoes – laces 
slow you down – but don’t for-
get to wear socks (unless you 
don’t mind standing barefoot 
where thousands of travelers 
have tracked in who-knows-
what). 2. Use a tote that stores 
your laptop, toiletry bags, and 
other mandated removals 
in an easy-to-reach place. 3. 
Don’t forget to follow the 3-1-1 
rule while packing: All toilet-
ries must be three ounces or 
less, stored in one plastic bag, 
and the rule limits one bag 
per traveler. 4. Keep calm. Ev-
eryone is in a hurry to get to 
their destination but agitation 
could result in extra question-
ing – and delays. 5. Sign up for 
expedited security programs 
like TSA Pre-Check which al-
lows you to avoid body scan-
ners, keep your shoes on, and 
keep your laptop, tablets, and 
toiletries in your bag.

AND SPEAKING OF CARRY-
ONS, Pure Wow online maga-
zine provided a list of things 
you should always keep in 
your carryon to be prepared 
for travel delays: 1. Eye mask, 
which will block out light 
and help you get sleep wher-
ever you are; 2. Antibacterial 
wipes to reduce the “yuk” fac-
tor of airports and shuttles; 3. 
clothing to layer 4. Layers of 
clothing to keep your comfort-
able on flights; 5; Pain reliev-
ers to nip headaches in the 
bud; 6. Several photocopies of 
your passport tucked in vari-
ous places - your wallet, your 
handbag, your toiletry case; 7. 
Toothbrush and toothpaste to 
freshen your breath and im-
prove your outlook; 8. Extra 
cash; 9. Slippers, which are 
more comfortable to sleep in 
than shoes; 10. Refillable wa-
ter bottle; 11. Notebook; 12. 
Snacks to avoid the “hangries.”

NOT INCLUDED in anyone’s 
suggested lists, but maybe 
should be, is info about the 
latest in travel pillows, re-
viewed by Smartertravel.com, 
an online magazine for trav-
elers. A video demonstrating 
the pillows and providing a 
list of pros and cons can be 
seen by visiting Smartertravel.
com and typing “Travel pil-
lows the next generation” into 

the search bar accessed at the 
magnifying glass symbol.

THE ATLANTIC HURRICANE 
season begins June 1 and ends 
November 30. Although the 
period between 2013 and 2016 
was fairly calm, last year’s sea-
son was ranked “above aver-
age” with 15 named storms, 
seven hurricanes, and four 
major hurricanes. That’s 
why it’s always a good idea to 
purchase travel insurance if 
you’re traveling to areas with-
in the “hurricane zone.” Ac-
cording to Airfarewatchdog.
com, if you have insurance, 
which is sometimes even of-
fered through your charge 
cards, and if flights are can-
celled due to weather, you will 
be entitled to a refund – even if 
your ticket is non-refundable. 
Travel insurance may also 
cover your losses if you have 
non-refundable deposits on 
hotels and events. If you’ve 
already arrived at your desti-
nation when a hurricane hits, 
travel insurance could help 
absorb some of the expenses 
incurred as a result of the 
storm. However, don’t wait un-
til a storm is brewing to make 
your purchase because travel 
insurance is no longer avail-
able once a storm is named. 

JETBLUE HAS TAKEN HONOR 
for law enforcement to new 
heights. In May, the airline 
rolled out a new paint scheme 
that honors the New York City 
Police Department. The “Blue 
Finest” scheme features a 
bright blue fuselage and the 
NYPD flag, adopted by the 
department in 1919, across 
the tail section. A badge and 
shield adorns the jet’s forward 
boarding door. At a special 
ceremony, JetBlue officials 
said they adopted the new look 
to support the work the NYPD 
does to keep communities safe 
and to honor those who serve. 
The airline estimated that up 
to 15 percent of its in-flight 
crewmembers have served as 
public servant positions rang-
ing from law enforcement to 
military service.

THOSE 62 AND OLDER who 
plan to visit America’s national 
parks and monuments in the 
future might want to quickly 
purchase a National Park Ser-
vice lifetime pass. Currently, 
the cost of the pass is $10 but 
Congressional mandate ad-
opted in December 2016 will 
soon hike the cost to $80. The 
pass offers lifetime admission 
to more than 2,000 recreation 
sites managed by the Bureau 

of Land Management, Bureau 
of Reclamation, Fish and Wild-
life Service, Forest Service, 
National Park Service and U.S. 
Army Corps of Engineers.

UNITED AIRLINES’ problems 
continue. In May, a last-min-
ute gate change resulted in a 
French woman, who speaks 
only French, to board a flight 
to San Francisco instead 
Paris. The gate change was 
announced but because the 
woman does not speak Eng-
lish and because she did not 
get notified via text or email, 
she boarded the flight headed 
to San Francisco. When the 
flight attendant looked at her 
ticket, instead of asking the 
woman to de-board the plane, 
she found her an empty seat. 
The woman then had an 11-
hour layover in San Francisco 
before finally boarding a flight 
to Paris. In April, a United Air-
lines passenger was assaulted 
and violently dragged off an 
overbooked flight after he re-
fused to give up his seat, a 
somewhat-famous rabbit died 
in the cargo hold of a flight 
from London to Chicago, and 
a survey conducted by the 
American Customer Satis-
faction Index showed United 
ranked at the very bottom of 
the list of carriers that travel-
ers would choose to fly.

CURRENTLY, 157 FOREIGN 
COUNTRIES allow U.S. citi-
zens with a passport to enter 
without a visa, 43 require a 
visa upon arrival and another 
45 require or recommend vi-
sas ahead of arrival. The Eu-
ropean Parliament recently 
voted to end visa-free travel 
for Americans but, according 
to officials, it’s a non-binding 
vote with no real impact. How-
ever, that could change. To 
learn about changing and/or 
specific entry requirements 
for all foreign countries, visit 
the State Department’s travel 
page. An interactive map al-
lows travelers to find infor-
mation on passports, visas, 
immunizations, medical in-
formation, additional fees, and 
conditions abroad that may 
affect your safety and security. 
The site also provides the loca-
tions of U.S. embassy and any 
consular offices, crime and se-
curity information, health and 
medical considerations, drug 
penalties, localized hot spots 
and more. https://travel.state.
gov/content/passports/en/
country.htmlVoted BEST Morning Show!

Mike & Stacy in the Morning
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Let’s meet 
about your 

upcoming 
project.re  mark  a  ble |riˈmärkəbəl|

adjective - worthy of  attention; striking.
• ••

new CommerCial & remodeling projeCts

101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145 or toll free at 888-318-1346

+ creative design  + quality construction  + competitive pricing + professional turn-key execution 

erformancP eBoat Center

our work and reputation continues 
to grow with the expansion of our 
custom new design-build commercial 
and remodeling projects. one reason 
for our success is our unique ability 
to design remarkable properties that 
carefully reflects our Clients goals and 
personalities.

an architect led design-build 
firm (aldB) best understands the 
projects intent and uses that intimate 
knowledge to faithfully execute the 
design and details.

as always, competitively bidding the 
subcontracted project components, 

hand-picking the construction team 
and managing their work in strict 
accordance with the project intent, 
codes and specifications, coupled with 
open-book project accounting, results 
in a completed project value that is 
simply unattainable by other methods. 

Thomas B. Roof, AIA
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Osage Beach takes closer look at bid requirement
By Nancy Zoellner-Hogland

Prevailing Wage, which 
must be paid to workers on all 
construction projects in the 
state that are funded by tax-
payer dollars, is a hot-button 
topic in Missouri this year. The 
attention is due largely to the 
attempts of legislators to re-
verse the law. 

In March, the Missouri 
House passed a bill with an 
89-60 vote that would repeal 
the law. The bill then moved to 
the Senate but was not taken 
up before the session ended 
on May 12. However, many are 
promising to reintroduce the 
bill in the next session and Gov. 
Eric Greitens has pledged to 
support it, if they do.

Prevailing wage is also a hot-
button topic in Osage Beach, 
where aldermen held up ac-
tion on an ordinance in order 
to determine if the city had to 
pay prevailing wage on main-
tenance work.

At the May 18 board of alder-
men meeting, there was some 
confusion over how a contract 
for maintenance services on 
traffic signals, street lights and 

ball field lights, to be provided 
on an “as-needed” basis, was 
put out to bid. Aldermen Jeff 
Bethurem asked why the con-
tract was to be bid at prevailing 
wage.

Although Osage Beach Di-
rector of Public Works Nick 
Edelman initially said he didn’t 
think it was, he amended that 
and explained his statement in 
a later interview.

“There are some things that 
are considered ‘maintenance’ 
and those things don’t have 
to be paid at prevailing wage 
rates. However, I found some 
information on the Depart-
ment of Labor’s website that 
(the light replacement) does 
have to be prevailing wage and 
I’ve sent some information to 
the board of aldermen to fur-
ther explain the situation,” he 
said, adding that he has “mixed 
thoughts” on the law. “I think 
we could get more bidders, es-
pecially on some of our smaller 
projects, if they weren’t pre-
vailing wage contracts because 
local contractors don’t want 
to deal with the additional re-
quirements.”

Under the contract dis-
cussed by Osage Beach alder-
men, only two bids were re-
ceived - Reinhold Electric Inc. 
out of St. Louis and Meyer Elec-
tric Co. out of Jefferson City. Re-
inhold was the low bidder with 
a price of $5,820.

According to Edelman, com-
panies that typically handle 
their own payroll often times 
find they need to hire an ac-
countant to make sure they are 
complying with the Missouri 
Department of Labor’s (DOL) 
strict – and complicated – 
guidelines if they take on a gov-
ernment project. Among other 
things, those guidelines insist 
employees are given the cor-
rect occupational title and that 
they are correctly classified – 
for instance, if they’re consid-
ered a laborer, whether they’re 
a general laborer or are they a 
skilled laborer and if they’re an 
operator, which one of five cat-
egories they fall under. 

The Missouri Division 
of Labor Standards Public 
Works Guidebook, which can 
be found online, sets out the 
lengthy list of requirements for 

prevailing wage jobs:
A bid bond is required from 

all bidders and the successful 
bidder must provide perfor-
mance and payment bonds 
for 100 percent of the contract 
amount. Successful bidders 
must use a government-ap-
proved system to verify that 
their employees are all eligible 
to work on the project. In ad-
dition, those who enter into 
contracts with public bodies 
must submit certified payroll 
records every two weeks to the 
public entity involved in the 
project showing all employ-
ees’ occupational titles, hours 
worked and rate of pay. Con-
tractors and sub-contractors 
are also required to provide a 
standard OSHA 10-hour con-
struction course for their em-
ployees within 60 days of be-
ginning work on the project. 
Contractors who fail to comply 
with the training requirement 
can be fined $2,500 plus $100 
per day per employee for each 
day that employee works with-
out the required training. 

Prevailing wage must be 
paid to all employees on the 

job. Failure to comply with the 
law may constitute a misde-
meanor for the employer and 
for the public official who does 
not fulfill the responsibilities it 
imposes.

Further complicating mat-
ters, according to the DOL, the 
prevailing wage rate differs by 
county and for different types 
of work. 

Each year, Missouri's pre-
vailing wage rates are deter-
mined based on information 
provided by contractors, pub-
lic bodies, labor organizations 
and other entities through 
the Contractor's Wage Survey. 
Contractors from both union 
and open shops report the wag-
es paid on all work – both gov-
ernmental and non-govern-
mental – except for residential 
construction. The DOL then 
selects the wage rate that was 
paid most often to establish the 
prevailing wage for each oc-
cupational title in that county 
during that year.

If no hours are submitted 
for an occupational title in that 
county, the DOL will go back

continues on page 6
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U N P A R A L L E L E D  E X P E R I E N C E .   U N P A R A L L E L E D  R E S U L T S .

Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.

S E L E C T  T H E  F I R M  W I T H  P R O V E N  R E S U L T S .   L E A R N  M O R E  A T
 W W W . L O N G R O B I N S O N . C O M  O R  C A L L  8 1 6 - 5 4 1 - 2 1 0 0  T O  A R R A N G E  A  C O N S U L T A T I O N

1 8 0 0  B A L T I M O R E  A V E N U E ,  S T E .  5 0 0 ,  K A N S A S  C I T Y ,  M O  6 4 1 0 8
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continued from page 1
“Some were arguing that 

this isn’t going to help make 
the Lake safer, which is just 
preposterous. With Anchor, 
people can enjoy a nice boat 
ride to their favorite spot, party 
all night long and then enjoy 
another boat ride home – with a 
sober driver,” Hatraf said, add-
ing that all drivers, who must 
have a valid driver’s license, are 
required to undergo a complete 
criminal background check 
conducted by an employ-
ment screening firm. Tickets 
for Boating While Intoxicated 
or Driving While Intoxicated, 
and/or a history of driving in-

fractions or felony arrests put 
applicants out of the running. 
Those born after January 1, 
1984 were required to possess a 
valid Missouri boater’s license.

Information and photo-
graphs were collected on all 
vessels to make sure they are 
appropriate for this type of 
service and that information 
was made available on the app 
so people can see what they’ll 
be renting. The ability to of-
fer feedback will help Anchor 
weed out drivers who don’t 
share the same desire for excel-
lence in service.

Hatraf and his business 
partner on the project also 

inspected boats and will con-
tinue to hold trainings and 
webinars for drivers, who are 
required to conduct safety in-
spections of their boats at the 
end of each fare. 

“And since when does hav-
ing a license make you any 
more capable of handling a 
boat? Our drivers are all expe-
rienced - the same people who 
have taken their family and 
friends out in their boats for 
years. Safety is our main con-
cern. Yes, we will be making 
money and yes, our drivers will 
be making a lot of money, but 
that’s a side benefit. The focus 
is making the Lake safer for all 
of us,” he said. 

Building an effective 
web presence
with Bailey Puppel, 
MSW Interactive Designs LLC 

7 Questions 
to Ask When 
C hoosing a 
Website Design 
Company 

Choosing the right website 
company to build your business on-
line presence can be a crucial decision 
.     You need to pick a company that 
has YOUR best interests in mind.  
We developed 7 questions that you 
should ask your potential website 
design company before you move 
ahead.

Will My Site Be Mobile-Friendly?
In today’s increasingly mobile 

world, having a mobile-friendly 
website is essential. Whether that 
means having a responsive design 
that will scale to fi t varying screen 
sizes or building a stand-alone mobile 
site for devices, your web designer 
should be able to provide you with an 
effective mobile-friendly site. 

Can You Quote My Price 
Upfront?

The rates charged for web 
design vary greatly from company to 
company. Before you hire a designer 
to build your site, ask if they can 
inform you of the total cost upfront. 
The last thing you’ll want is to be hit 
with surprise costs and hidden fees 
after you are locked into a contract.

What’s Included In The Cost?
Not only will trustworthy web 

designers be able to quote you an 
upfront cost - they’ll be able to tell 
you exactly what you’re paying for 
when you use their services. This 
will enable you to understand what 
services you are entitled to and which 
ones you may have to pay extra for.

How Long Does Your Contract 
Last?

Often, companies will include a 
hosting agreement with their website 
design contract. Some website design 
companies may require that you stay 
with them for a minimum of 6-12 
months (or sometimes even longer) 
before you can take your website 
elsewhere.

Will I Own My Domain and 
Website fi les?

Your web address is an important 
part of your company’s online 
presence. As the business owner, it 
makes sense that the domain should 
be registered under your name so that 
you maintain sole ownership of this 
piece of virtual property.   Also, make 
sure that you will own the website 
fi les as well.  Many companies have 
proprietary templates that you can’t 
move anywhere.

How Do You Handle Website 
Updates?

Ongoing updates are a critical 
component of good web design. 
Having recently updated content can 
help boost your website’s rankings 
in Google, as well as ensuring that 
your online visitors have access to 
up-to-date information. Find out if 
your designer will handle updates 
personally or if you will be expected 
to perform the updates yourself. 

Can I See Examples Of Your 
Previous Work?
Any website design company worth 
its salt will be able to provide you 
with an online portfolio with links 
to other websites the company 
has designed.   If they can’t show 
you what they can do, move on.
Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook:  http://Facebook.com/
putthewebtowork
Blog:   http://put-the-web-to-work.
blogspot.com
Bailey Puppel, Internet Marketing 
Specialist, MSW Interactive Designs LLC 
~ We put the web to work for you!
573-552-8403
www.PutTheWebToWork.com

Bailey Puppel

continued from page 4
up to six years to see if wages 
have been reported. If they 
have, that’s the wage used to 
set prevailing wage unless the 
wage was established under a 
collective bargain agreement 
and then the wage is bumped 
up to what is being paid at the 
time. 

If no hours are submitted in 
the six wage orders, the prevail-
ing wage is automatically set at 
the collective bargain agree-
ment amount in that area. The 
collective bargain agreement 
is determined by the union ju-
risdiction that county is in. For 
instance, electricians in Cam-
den County would fall under 
Electrical Workers Local 257 in 
Jefferson City. However, paint-
ers would fall under the Inter-
national Union of Painters and 

Allied Trades District Council 
58 in St. Louis. According to the 
DOL Annual Wage Order, filed 
with the Secretary of State in 
March 2017, prevailing wage 
for a painter in Camden County 
is $28.58 per hour with fringe 
benefits of $11.78 per hour. The 
basic hourly prevailing wage 
rate for an electrician ranges 
from $43.50 per hour to $18.14, 
based on the type of work being 
done, plus fringe benefits based 
on a percentage of pay.

Proponents of prevailing 
wage, like Democratic Senator 
Gina Walsh from St. Louis, say 
prevailing wage allows workers 
to make extra money if they get 
assigned to a public works proj-
ect.

Opponents of the law say pre-
vailing wage jobs can cause un-
rest in a company when some of 

the employees are working on a 
private job and making regular 
wages while others are working 
on a public project and making 
double what the other employ-
ees are getting. They also say 
prevailing wage can double – or 
more than double – the cost of 
projects, making them unaf-
fordable.

Edelman said that was the 
case recently when a depart-
ment head wanted to take ad-
vantage of free window instal-
lation offered by a local home 
improvement store to update 
windows in a city-owned build-
ing. However, because that 
would be considered a prevail-
ing wage job, Edelman said the 
city was prohibited by law from 
taking advantage of the offer. 

“That’s when the taxpayers 
lose,” he said.

For more information, visit 
http://labor.mo.gov/DLS/Pre-
vailingWage/.

Bid requirement

Charter service

Take yourself out to the ballgame!
Time is running out to get 

tickets for the Saturday, June 24 
Lake of the Ozarks night at the 
ballpark in Springfield, Mis-
souri. The Springfield Cardi-
nals will take on the Arkansas 
travelers, an AA affiliate of the 
Los Angeles Angels.  

Game time is 6:10 p.m. with 
the gates opening at 5:10 p.m.  

Tickets are still available but 
ticket sales will end on June 9.

Tickets for the Redbird 
Roost, which includes suite-
level seating and all the ball-
park food you care to eat plus 
salad bar, soft drinks and more, 
are $28 per person. Dugout box 
seats are available at $12 each.

All ticket holders will receive 

a voucher for a free Cardinal 
Cap redeemable that evening, 
plus the first 2,000 fans will re-
ceive a free Mercer T-shirt.  

That night also happens 
to be Fort Leonard Night and 
there will be a special mili-

tary fireworks display after the 
game. A playground is avail-
able for the kids.

To purchase tickets, call 
Sandy or Trish at the Camden 
Chamber – 573-346-2227.  
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Osage Beach Commons’ ‘big reveal’ this month?
By Nancy Zoellner-Hogland

The proposed $30.4 million 
Osage Beach Commons proj-
ect is one step closer to reality. 
And that means everyone is 
one step closer to finding out 
if Hobby Lobby is coming to 
town. That’s been the talk on 
the street – and on Facebook 
pages – for the past several 
months.

In May, the Tax Increment 
Financing (TIF) Commission 

met and unanimously ap-
proved the developer’s plan 
for some 14 acres along Osage 
Beach Parkway. The land is cur-
rently occupied by the Golden 
Door Motel and the now-vacant 
Jake’s Steak and Fish Restau-
rant as well as two, abandoned 
single-family homes. Although 
several people were on hand, 
no one spoke in opposition to 
the project. Osage Beach Fire 
Chief Jeff Dorhauer, who sat on 

the commission board, was the 
only person to ask questions 
after the presentation. 

Although no specific names 
of possible retailers were pro-
vided at the May 11 meeting, 
representatives of the Staen-

berg Group, the developer of 
the project, did reveal that the 
proposed 131,000-square-foot 
retail center would include a 
mix of junior anchors, smaller 
retail tenants, and fast food 
and quick serve restaurants 
that promise to complement 
already existing retail centers 
and the outlet mall. The center, 
scheduled for completion in 
2019, will not include “outlet” 
tenants, however. 

Osage Beach City Attorney 
Ed Rucker said he knows the 
project also won’t include a 
home improvement or grocery 
store. That’s because the TIF 
agreement forbids those types 
of retailers.

According to City Admin-
istrator Jeana Woods, the next 
step is for the TIF plan, which 
details such things as what the 
developer will build, how the 
city’s requirements will be met, 

how the TIF funding will be 
spent and how the project will 
be paid off; the TIF contract; 
and the TIF redevelopment 
project to go to the city’s board 
of aldermen for their consider-
ation.

“Since the Festival of Speed 
(a street festival featuring a 
display of racing boats, ven-
dors and other activities) was 
planned for Thursday, June 
1, which would have been 
our normal meeting date, we 
moved our meetings to June 15 
and 29. Because we now have 
a little extra time for our city 
attorney to prepare the paper-
work, I expect that we should 
see the first reading at our first 

June meeting,” she said, adding 
that on June 15 they would also 
hold a public hearing on the de-
veloper’s petition to establish a 
Community Improvement Dis-
trict (CID). “The CID isn’t any-
thing that has to go through 
the TIF commission – it just has 
to go before the board.”

According to Missouri stat-
utes, a CID consists of the area 
in which the improvements are 
to be constructed or services 
are to be provided and is cre-
ated by a petition circulated 
within the proposed district. 
Once established, a special 
tax – in this case a 1-cent sales 
tax – can be collected to fund 
those improvements. CIDs can 
finance, among other things, 
shopping malls, sidewalks, 
streets, traffic signals, utilities, 
sewer systems and other site 
improvements as well as park-
ing lots, lighting, trash recep-
tacles, restrooms and kiosks.

Woods said that, if approved, 
the additional tax would only 

be collected in the stores in 
that shopping mall – not any-
where else in the city.

“If all the first readings are 
approved on June 15, the sec-
ond readings should be June 
29,” she said, adding that she 
isn’t sure if the names of the 
retailers will be released in 
June. “At this point, all the city 
is interested in is whether the 
developer has signed commit-
ments – whether our attorney 

sees signed contracts. It’s up to 
the developer to announce who 
it is. That may or may not hap-
pen in June. I know everyone is 
excited to learn who is coming. 
Everywhere I go, that’s what 
everyone wants to talk about!”

How a TIF works
Local Tax Increment Fi-

nancing (TIF), created by the 
Missouri General Assembly, al-
lows a portion of the new taxes 
that a development generates 
to be used by the developer to 
repay the costs of the project 
itself.

Woods said Staenberg’s 
project is a pay-as-you-go TIF, 
which means the city will not 
be spending any of its funds 
and instead, will see some im-
mediate money “because we 
don’t let them TIF 100 percent 
of the new tax.” She also said 
the developer was proposing a 
12-year payoff.

According to the Missouri 
Department of Revenue, TIFs 
may be used to pay certain 

costs incurred with a redevel-
opment project. Such costs 
may include, but are not lim-
ited to:
• Professional services such as 
studies, surveys, plans, finan-
cial management, and legal 
counsel;
• Land acquisition and demoli-
tion of structures;
• Rehabilitating, repairing ex-
isting buildings on site;
• Building necessary new in-
frastructure in the project area 
such as streets, sewers, park-
ing, lighting; and
• Relocation of resident and 
business occupants located in 
the project area.
Areas eligible for a local TIF 
must contain property clas-
sified as a “blighted,” “con-
servation,” or an “economic 
development” area, or any 
combination thereof, as de-
fined by Missouri Statutes.
A property may be declared 
blighted in an area which, by 
reason of:
• The predominance of defec-
tive or inadequate street layout;
• Unsanitary or unsafe condi-
tions;
• Deterioration of site improve-
ments;
• Improper subdivision or ob-
solete platting; or 
• The existence of conditions 
which endanger life or property 
by fire and other causes, or any 
combination of such factors, 
and results in one of the fol-
lowing - retards the provision 
of housing accommodations or 
constitutes an economic or so-
cial liability or a menace to the 
public health, safety, morals, or 
welfare in its present condition 
and use.

Under the Staenberg Group’s 
proposal, $5.52 million in TIF 
funds would be used for land 
acquisition and development 
costs, $20.76 million in private 
funding would cover building 
construction and other project 
costs, and $4.12 million col-
lected through CID sales tax 
would fund on-site develop-
ment costs.

To date, the Staenberg 
Group has developed, leased 
and managed a portfolio of 
more than 200 shopping cen-
ters comprising in excess of 
35 million square feet of retail 
space, including more than 
1,000 restaurant and 1,000 re-
tail transactions, across the 
United States.   

KING’S PLAZA
SHOPPING

JAKE’S STEAK
& FISH

GOLDEN DOOR
MOTEL

A proposed retail development along Osage Beach Parkway promises to bring new stores and restaurants to the area.  file/Willman
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“Insurance Talk”
with Ron Hall of 
Golden Rule Insurance

Long-Term Care
Insurance

These days, people are living lon-
ger than ever. A 2011 study by the So-
ciety of Actuaries found that, since the 
1960’s, life expectancy has increased 
between 1.5 and 2 years each decade. 
It’s a good thing that more and more 
of us can expect to live well into our 
golden years. Yet, there is a fl ip side 
that a lot of us don’t like to talk about: 
How healthy will we be when we are 
90? According to the 2010 U.S. Cen-
sus, 70.5% of Americans are disabled 
by age 80. Although it’s not fun to 
think about, we don’t want to be a 
tremendous burden on our loved ones 
if we wind up needing a nursing home 
or other long-term care. That’s what 
long-term care insurance is for. And 
there are reasons you need to know 
about it well before the wrinkles set in.
Reasons to Consider Long-
Term Care Insurance

In addition to sparing your family 
the expense of caring for a long-term 
disability, long-term care insurance 
can keep you from draining your sav-
ings and ending up fully or partially on 
Medicaid. That’s a good thing because, 
while there’s no out-of-pocket cost for 
Medicaid, the benefi ts are not exten-
sive enough to cover many things that 
would affect your quality of life, like a 
private room at a nursing home. Med-
icaid benefi ts have also been cut re-
cently, leading to cutbacks at nursing 
homes and infl uencing some providers 
to stop accepting Medicaid entirely. 
With long-term care insurance, you 
would have more money to draw 
on, so you could pay for nicer care 
and wouldn’t be limited to provid-
ers that accept Medicaid. Long-term 
care insurance can also help protect 
your assets and your family’s inheri-
tance. For example, if, heaven forbid, 
you developed dementia, you’d likely 
need round-the-clock care. The Metro-
politan Life Insurance Company found 
that in 2012, a Semi-private room in 
a nursing home cost $222 a day, or 
$81,030 a year. A private room cost 
$248 a day, or $90,520 a year. Just a 
few years of that could quickly deplete 
a middle-class couple’s savings, leav-
ing little behind for future generations.
How Exactly Does It Work?

Long-term care insurance gener-
ally kicks in if you need help with at 
least two or three activities of daily 
living, like bathing, eating, using the 
toilet, dressing, walking and so on. If 
you’re dealing with a cognitive disabil-
ity, our eligibility might be determined 

by a mental test score instead. Once 
you are eligible for benefi ts, most in-
surance plans pay a specifi ed amount 
per day to cover the costs of dealing 
with that disability. That could mean a 
nurse helping out in your own home, 
an assisted living facility or a full-
service nursing home. Some policies 
let you apply the per-day payment to 
any kind of care you like. Others only 
permit you to use the one for qualify-
ing expenses, as defi ned by the policy. 
Almost all long-term care insurance 
plans have a waiting period, or elimi-
nation period, when you must pay for 
your own care. Most plans waiting 
periods are 90 to 100 days, according 
to the American Association for Long-
Term Care.
Do You Need Long-Term Care
Insurance?

Generally speaking, long-term care 
insurance is most important for the 
middle class. According to Consumer 
Reports, people whose net worth is 
below $200,000 or $300,000 (not in-
cluding a house) likely can’t afford the 
premiums and will probably end up re-
lying on family, friends or Medicaid in 
any case. On the other end of the spec-
trum, people with a net worth of $2 
million or more probably don’t need 
long-term care insurance because they 
can likely pay for their own care. Insur-
ers are choosy too. The older you are, 
the more likely you are to be turned 
down – and the more expensive the 
policy will be if you are accepted. So, 
generally speaking, long-term care in-
surance is probably only worthwhile if 
you’re somewhere in the middle. Ron 
Hall is an agent with Golden Rule In-
surance Agency in Osage Beach. He 
can be reached at 573-348-1731 or 
ron@goldenruleinsurance.com

Ron Hall is an agent with Golden 
Rule Insurance Agency in Osage 
Beach. He can be reached at 573-
348-1731 or ron@goldenruleinsur-
ance.com.

Ron Hall

Golden Rule Insurance 
has gone mobile!

Conveniently 
contact us with 
the touch of
a button or easily 
submit claims or 
policy changes 
whenever works 
best for you.

4065 Osage Beach Parkway, Suite 1 Osage Beach, MO 65065 
573.348.1731 | www.GoldenRuleInsurance.com

"Selling Lake Real Estate for 34 years total...Trust US to have YOUR Best Interest at the Forefront!"

1800 BAGNELL DAM BLVD - LAKE OZARK
2 Acres - 1800 SF - Expansion Potential

Paved Parking - EASY ACCESS - Large Electronic Signage
MLS# 3118488 $589,000

PRIME LOCATION COMMERCIAL REAL ESTATE

BUSINESS 54 & FISH HAVEN - LAKE OZARK
Awesome location - View of Bagnell Dam & Lake of the Ozarks

Perfect spot for restaurant with rooftop cocktails
MLS#3120309  $325,000

UNIQUE PROPERTY LIKE NO OTHER - 4.4 Acres

454 HWY 42 – OSAGE BEACH
Four Commercial Lots – 3.5 Acres

Highway Frontage with 2 Buildings 
MLS# 3120976 $350,000

EXCELLENT BUSINESS LOCATION

188 FLYNN - 1 MILE MARKER
567’ Gorgeous DEEP Water - Zoned R-3

6.34 Acres - Ameren Permitted 31 Large Slips 
MLS# 3118940 $699,000

NEW IMPROVED PRICE - EXCELLENT COVE BUILDING SITE

MARYALBERSGROUP.COM
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Located at the entrance of the Osage Village Outlet Mall 4558 Osage Beach Parkway, Suite 100, Osage Beach, MO 65065
www.FirstBankLake.com • Lobby Hours M-F 8:30am to 4:00pm • Drive Thru Hours: M - F 8:00am to 5:00pm
Saturday Lobby/Drive Thru Hours: 8:00am to 12:00pm

Some of the
BEST Rates at the Lake!

FIRST BANK
OF THE LAKE

MONEY MARKET ACCOUNTS
0-$24,999.99 ......................................................0.10% APY*

$25,000-$49,999.99 ...........................................0.15% APY*

$50,000-$99,999.99 ...........................................0.25% APY*

$100,000 and up ................................................0.50% APY*

CD SPECIALS
6 Month
0.40% APY*

9 Month
1.0% APY*

15 Month
1.25% APY*

33 Month
1.50% (1.51% APY*)

*Annual Percentage Yield. Minimum to Open $5,000 CD and $500 Money Market. Penalty for early 
withdrawal on CDs. Other Terms and Conditions May Apply. Contact Bank for More Details.

573-348-2265

We’ll help you 
get there.

Investing in our 

Money Market or 

CD accounts is a 

great way to make 

tomorrow’s dreams 

a reality!

Call today and let 

us help you plan for 

life’s destinations!
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Mortgage $ense
with Michael Lasson of First State 
Bank Mortgage 

5 Necessities for a 
Mortgage
Pre-Approval

If you’re thinking about purchasing 
a home, the place to start is a mort-
gage pre-approval. What do you need 
to get a Lake of the Ozarks mortgage 
pre-approval? Today’s blog from the 
best mortgage lender at the Lake of the 
Ozarks offers a list of necessities you’ll 
need for a pre-approval.

1. Identifi cation. 
The fi rst step in a mortgage pre-

approval is providing proof of identity. 
Your mortgage lender will require a 
copy of your driver’s license or passport 
and your social security number.

2. Proof of Income. 
After you’ve provided your identi-

fi cation, you’ll need to show proof of 
income. Generally, you will need to pro-
vide recent pay stubs, W-2 forms, bank 
statements, copies of tax returns for 
the past two years, investment account 
statements, 1099-forms, etc. Essen-
tially, your mortgage lender is going to 
want to see verifi cation for every form 
of income. The bank will want to verify 
that you have stable, regular income 
that makes you a low risk for default 
on your Lake of the Ozarks home loan.

3. Proof of Assets. 
In addition to proof of income,your 

lender is going to need to see proof of 
any major assets you have. He or she 
needs to ensure that you have suffi -
cient assets and reserves to handle a 
down payment and closing costs, as 
well as enough cash reserves to make 
payment for a certain period (typically 
one year). 

4. Good Credit Score. 
Be prepared for your Lake of the 

Ozarks mortgage lender to run your 
credit report. Your credit score is one of 
the major determining factors for mort-
gage approval and the interest rates 
made available to you. If your credit 
score is poor or you have excessive 
debt, you may want to improve those 
areas fi rst. Lower credit scores may re-
quire greater down payments or higher 
interest rates, and in some cases could 
result in being denied for a mortgage.

5. Low Debt-to-Income Ratio. 
Not only does your lender want to 

make sure you pay your bills and that 
you pay them on time, but also that 
you don’t have too many debts. Your 
lender will determine your debt-to-
income ratio, which is also a factor in 
determining approval, interest rate and 
the price range of homes you can af-
ford. You need to make sure that your 
debts aren’t too high in comparison 
to your income, otherwise you will be 
seen as a higher risk borrower. 

If you’re currently in the market for 
purchasing a home at the Lake of the 
Ozarks, talk with me about getting the 
pre-approval process started! Give me 
a call at 573-746-7211 to discuss Lake 
of the Ozarks home fi nancing options 
today. I’m here to work with you every 
step of the way, offering the fi rst-class 
service you deserve! LIKE my Facebook 
Page, Follow me on Twitter or Connect 
on LinkedIn

Michael H. Lasson, 
Senior Loan Offi cer, NMLS 

#493712
First State Bank Mortgage
NMLS #416668
4655-B Osage Beach Pkwy, 

Osage Beach, MO 65065
Direct:  (573) 746-7211
Cell: (573) 216-7258
Fax: 866-397-0138
www.yourlakeloan.com 
Email: mlasson@fsbfi nancial.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Send us Your Press Releases, Public 
Events and Business News!

Missouri Sheriffs’ Association Training Academy students take part in jail training. Photo provided.

It’s Time to Change Your Life, 
Change Your Community
By Nancy Zoellner-Hogland

Individuals who want to 
make a difference in their com-
munities have an opportunity 
to do that by enrolling in the 
next round of law enforcement 
training courses offered by the 
Missouri Sheriffs’ Association 
Training Academy (MSATA). 

The academy classes, which 
begin in August, are taught by 
a variety of professions includ-
ing working or retired deputies, 
police officers, highway patrol 
troopers, federal law enforce-
ment officers, juvenile officers, 
judges, firefighters and attor-
neys who live in the commu-
nities where classes are held. 
They are licensed and regulated 
by the Peace Officers Standards 
and Training (POST) Program, 
a Division of the Missouri De-
partment of Public Safety. 

Two academy classes are 
scheduled for the Lake area – 
one to be held at the Camden 
County Sheriff’s Office in Cam-
denton and one to be held at the 
Morgan County Sheriff’s Office 
in Versailles. Although the Mor-
gan County academy has the 
required number of students to 
be held, the academy to be held 
at Camden County needs a few 
more enrollees or it will be can-
celled.

In an attempt to fill the class 
at Camden County, and to allow 
additional registrations at the 
other locations, the deadline for 
registration has been extended 
to June 15.

Part-time classes, which will 
also be offered in several other 
locations around the state, will 

be held Tuesday and Thursday 
evenings from 6 to 10 p.m., Sat-
urdays from 8 a.m. to 5 p.m. and 
Sundays as needed. The course 
takes approximately 11 months 
to complete. Full-time classes 
are also available at the Jeffer-
son City location only. Those 
classes are scheduled 8 a.m. to 
5 p.m. Monday through Friday 
and will start in October.

Tuition is $5,000. Financial 
aid – either grants, which don’t 
have to be paid back, or stu-
dent loans, which do – can be 
arranged through the Missouri 
State University in West Plains. 
Students are also required to 
provide their own uniforms 
and supplies, including a laptop 
computer, and to furnish their 
own handgun and ammuni-
tion. Acceptable handguns are 
semiautomatic between 9mm 
and 45 calibers.

Requirements are simple: 
You must be 20 years of age pri-
or to the start date of the acad-
emy and a citizen of the United 
States and you must be free 
from conviction – no felony con-
victions, no Suspended Imposi-
tion of Sentence (SIS) or Sus-
pended Execution of Sentence 
(SES) and no gross misconduct, 
which would be an indication 
of inability function as a peace 
officer. You must also have doc-
umented proof that you gradu-
ated from high school or that 
you have obtained a state high 
school equivalence certificate; 
your vision in each eye must be 
correctable to 20/40; and you 
must possess a valid driver’s li-
cense at the time of application. 

If you served in the military, you 
must have an honorable dis-
charge or an under honorable 
conditions discharge.

The MSATA 700-Hour Basic 
Peace Officer Academy exceeds 
the State of Missouri’s mini-
mum basic training require-
ments for peace officer licens-
ing and is the only academy in 
the state to incorporate jail and 
court security officer certifica-
tion into the curriculum. 

Upon completion of the 
course, successful graduates 
will have:
• A class “A” Peace Officer License
• 120 Hour Jail Officer Certification
• Court Security Officer Certification
• PPCT Defense Tactics Certification
• PPCT Ground Avoidance/Ground 

Escape Certification
• PPCT Spontaneous Knife/Edged 

Weapons Defense Certification
• Handgun/Shotgun Certification
• Patrol Rifle Certification
• Less Lethal Munitions Certification
• TASER Certification
• OC/Pepper Spray Certification
• Active Shooter Response  

Certification
• Department of Health & Senior 

Services Basic 1st Responder 
Certification

• NHTSA Standardized Field Sobriety 
Testing Certification

For more information or to 
enroll in the MSATA, visit the 
Missouri Sheriffs’ Association 
website at www.mosheriff.com 
and then click on the “Training 
Academy” link at the top of the 
page. 

A $275.00 non-refundable 
application fee must accom-
pany your application.
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w w w. P r o p e r t y S h o p a t t h e L a k e . c o m  
2086 Horseshoe Bend Pkwy, Lake Ozark, MO 65049 

Residential           Commercial           Condominiums           Lots and Land 

Tina Stotler 
Broker/Owner 
573.480.7760 Annie Faulstich 

Broker/Sales 
573.216.4350 

Nicole Beecher 
Sales 

573.999.5589 

Rhonda Lettow 
Sales 

417.793.0092 

Susan Renda 
Sales 

573.280.9226 

Lynda Brown 
Sales 

573.434.0928 

Shaunna Gordy 
Sales 

573.692.2225 
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A new business email scam is making the rounds
The FBI’s Internet Crime 

Complaint Center (IC3) is 
warning of new and sophisti-
cated email scams targeting 
businesses working with for-
eign suppliers and/or busi-
nesses that regularly perform 
wire transfer payments. 

Most victims report using 
wire transfers as a common 
method of transferring funds 
for business purposes. How-
ever, some victims report using 
checks as a common method of 
payment. The fraudsters will 
use the method most common-
ly associated with their victim’s 
normal business practices. The 
victims of the Business E-mail 
Compromise (BEC)/ E-mail 
Account Compromise (EAC) 
scam range from small busi-
nesses to large corporations 
dealing in a wide variety of 
goods and services. 

It is largely unknown how 
victims are selected; however, 
it is known that the subjects 
monitor and study their se-
lected victims using social en-
gineering techniques prior to 
initiating the BEC scam. The 
subjects are able to accurately 

identify the individuals and 
protocols necessary to perform 
wire transfers within a specific 
business environment. Victims 
may also first receive “phish-
ing” e-mails requesting ad-
ditional details regarding the 
business or individual being 
targeted. 

Some individuals reported 
being a victim of various Scare-
ware or Ransomware cyber 
intrusions immediately pre-
ceding a BEC incident. These 
intrusions can initially be 
facilitated through a phish-
ing scam in which a victim re-
ceives an e-mail from a seem-
ingly legitimate source that 
contains a malicious link. The 
victim clicks on the link, and it 
downloads malware, allowing 
the subject unfettered access 
to the victim’s data, including 
passwords or financial account 
information.

The BEC/EAC scam is linked 
to other forms of fraud, includ-
ing but not limited to: romance, 
lottery, employment, and rent-
al scams. The victims of these 
scams are usually U.S. based 
and may be recruited as unwit-

ting money mules. The mules 
receive the fraudulent funds 
in their personal accounts and 
are then directed by the subject 
to quickly transfer the funds to 
another bank account, usually 
outside the U.S.

Based on IC3 complaints 
and other complaint data, 
there are five main scenarios 
by which this scam is perpe-
trated: 

·A business that typically 
has a longstanding relation-
ship with a supplier is request-
ed via telephone, facsimile, or 
e-mail to wire funds for an in-
voice payment to an alternate, 
fraudulent account. Requests 
will closely mimic a legitimate 
request.

·The e-mail accounts of 
high-level business executives 
are compromised. The account 
may be spoofed or hacked. A 
request for a wire transfer from 
the compromised account is 
made to a second employee 
within the company who is 
typically responsible for pro-
cessing these requests. In some 
instances, a request for a wire 
transfer from the compro-

mised account is sent directly 
to the financial institution with 
instructions to urgently send 
funds to bank “X” for reason 
“Y.” 

·An employee of a business 
has his or her personal e-mail 
hacked. This personal e-mail 
may be used for both personal 
and business communications. 
Requests for invoice payments 
to fraudster-controlled bank 
accounts are sent from this 
employee’s personal e-mail 
to multiple vendors identified 
from this employee’s contact 
list. The business may not be-
come aware of the fraudulent 
requests until that business is 
contacted by a vendor to follow 
up on the status of an invoice 
payment. 

·Victims report being con-
tacted by phone or email by 
fraudsters who typically iden-
tify themselves as lawyers or 
representatives of law firms 
and claim to be handling con-
fidential or time-sensitive mat-
ters. Victims may be pressured 
to act quickly or secretly in 
handling the transfer of funds. 
This type of BEC scam may oc-
cur at the end of the business 
day or work week and be timed 
to coincide with the close of 
business of international fi-
nancial institutions. 

·Fraudulent requests are 
sent utilizing a business ex-
ecutive’s compromised e-mail. 
The entities in the business 
organization responsible for 
W-2s or maintaining PII, such 
as the human resources de-
partment, bookkeeping, or au-
diting section, have frequently 
been identified as the targeted 
recipients of the fraudulent 
request for W-2 and/or PII. 
Some of these incidents are 
isolated and some occur prior 

to a fraudulent wire transfer re-
quest. This data theft scenario 
of the BEC scam first appeared 
just prior to the 2016 tax season. 

Unfortunately, the BEC/
EAC scam continues to grow 
and evolve. Between January 
2015 and December 2016, there 
was a 2,370-percent increase in 
identified exposed losses. The 
scam has been reported in all 
50 states and in 131 countries. 
Asian banks located in China 
and Hong Kong remain the pri-
mary destinations of fraudu-
lent funds; however, financial 
institutions in the United King-
dom have also been identified 
as prominent destinations.

To protect yourself, the IC3 
suggests the following:

•Avoid free web-based e-
mail accounts. Instead, estab-
lish a company domain name 
and use it to create company 
e-mail accounts. 

•Be careful what you post 
to social media and company 
websites, especially job duties 
and descriptions, hierarchal 
information, and out-of-office 
details. 

•Be suspicious of requests 
for secrecy or pressure to take 
action quickly. 

•Consider additional IT and 
financial security procedures, 
including the implementa-
tion of a two-step verification 
process. Establish other com-
munication channels, such as 
telephone calls, to verify sig-
nificant transactions. Arrange 
this two-factor authentication 
early in the relationship and 
outside the e-mail environ-
ment to avoid interception by 
a hacker. Utilize digital signa-
tures, which don’t work with 
web-based e-mail accounts. 

continues on page 19

A Division of First State Bank
NMLS # 416668

NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

NMLS # 332983

(573) 746-7214
bosteen@fsb�nancial.com

Bob O’Steen

Michael Lasson

...has a new home of their own!
Your  Trusted Lake Home Lender  

NMLS #  934557

(573) 746-7212
malasson@fsb�nancial.com

Michelle Lasson

4655B Osage Beach Pkwy
Osage Beach, MO 65065

Inside Dierbergs!

Visit us at our 

NEW OFFICE
in Dierbergs

1100 Bluff Drive • Osage Beach

573-302-0229
 "Quality Repair with

People Who Care"



Lake of the Ozarks Business Journal June, 2017 Page 13

If your bank isn’t giving you the 
best available loan rates up front…. 

Visit any of our 5 convenient 
locations—one of our 10 lenders 

will be glad to discuss how  
First National Bank can give you 

the best available rate today! 
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A Matter of Trust
So You Have 
Been Asked to
Serve as a 
Trustee

Several years ago when my parents 
were updating their estate plan, they 
asked if I would personally serve as the 
trustee for their estate.

The answer was quick and easy. No 
way! I have an amazing brother and 
sister, but I have seen fi rsthand what 
happens when one sibling is asked to 
make fi nancial decisions. The natural 
tendency is for the children who weren’t 
named to think you trusted another 
child more. Of course, my family is 
different and my siblings and I would 
never disagree. We are extremely close. 
Often times it may not be the kids that 
will question one another but an outside 
infl uence, such as a friend or spouse.

When you consider serving as an 
executor/trustee for someone or you 
ask someone to serve in this position, 
it should be given serious consideration 
and discussed between all parties.

It is our general nature to think of 
this as an honor to be asked to serve in 
this role. But the executor/trustee can 
often be put in a position of having to 
make decisions that all benefi ciaries 
don’t like. If the person you have asked 
to serve as executor/trustee is a family 
member or friend, it can be detrimental 
to the relationship.

Serving as trustee is fraught with 
responsibility and liability. Last year, an 
individual came to our offi ces looking 
for help. He had been asked to serve 
as trustee and eagerly accepted the 
esteemed position. What he didn’t know 
was that he should have published a 
notice to creditors, completed a date 
of death inventory, fi led an estate tax 
return, kept assets separate in different 
trusts and provided benefi ciaries with 
an accounting. Oh and yes—he should 
have fi led a fi nal tax return for the 
decedent and a separate tax return for 
the trust. Now, the IRS was involved 
and the benefi ciaries were angry. He 
also held on to a stock that represented 
a large part of the estate and had 
substantially declined in value since the 
death of the grantor. He was genuinely 
trying his best to do a good job, but he 
just didn’t understand what all needed 
to be done.

Now the trustee, a longtime family 
friend, was in trouble with the IRS and 
the benefi ciaries, who were the children 
of his longtime friend, were angry and 
considering a law suit.

Some people don’t want to pay 
the fee charged by a corporate trustee. 
While I know this sounds self-serving, 
it is so worth it! Besides, it is likely that 

your trust document allows a fee to be 
charged by the individual serving in this 
position and they will earn it.

A corporate trustee has oversight 
and experience. They understand and 
can handle the following duties:

An overarching duty of skill and 
care—a duty of prudence—with regard 
both to investing the trust’s assets and 
making distributions to the benefi ciaries.

A duty to fi le tax returns, pay 
bills, and comply with all government 
regulations pertaining to the trust. You 
can be personally liable if the trust runs 
into tax trouble.

A duty of loyalty to the benefi ciaries. 
Your personal interests cannot run 
contrary to those of the trust. You must 
take care that no confl icts of interest 
arise, and you must not use your 
position to benefi t yourself. For instance, 
you can’t buy assets from the trust, even 
if you pay market value.

A duty to communicate with 
the benefi ciaries about the assets, 
investments, and distributions of the 
trust.

A duty to enforce rights and defend 
claims against the trust. If someone 
slips, falls, and sues on property owned 
by the trust, you may not be personally 
liable, but the lawsuit is your headache.

A duty to keep the affairs of the trust 
confi dential.

A duty of impartiality. You cannot 
favor one benefi ciary or class of 
benefi ciaries over another.

Before you name a family member 
or friend as executor or trustee, please 
make sure that the individual has the 
expertise or the access to experts to help 
them perform this complex job. Litigation 
against trustees is on the rise. State  law 
is very specifi c about the responsibility 
and liability of a trustee – make sure 
the named trustee understands and can 
follow these laws. 

If you would like to learn more 
about the benefi ts of a corporate 
trustee, contact Trenny Garrett today at 
(573) 302-2474 or at trenny.garrett@
centraltrust.net.

Trenny Garrett, J.D., CTFA
Senior Vice President

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM
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Dry hydrants can protect and lower insurance rates
By Nancy Zoellner-Hogland

Homeowners without water 
mains and hydrants nearby 
– or with service provided by 
lines that are too small for con-
nection to hydrants – could 
have another option when 
it comes to protecting their 
homes in the event of fire. They 
could install dry hydrants, 
which would supply firefight-
ers with the rapid access to the 
water they need to extinguish a 
blaze.

According to Lake of the 
Ozarks Fire Protection District 
(LOFPD) Chief Mark Amsinger, 
dry hydrants can be installed 
two different ways.

One installation has an ar-
rangement of piping with one 
end, outfitted with a strainer, 
deep in the water and the 
other end extending to dry 
land where it is available for 
connection to a pumper. The 
pumper would be able to hook 
up to that hydrant and quickly 
draft the water straight from 
the Lake of the Ozarks, or from 
smaller lakes or ponds, into the 
lines.

In areas that are further 
from the water’s edge and/
or that have a steeper incline, 
dry hydrants can be installed 
on second-tier properties. A 
fire boat, which is equipped to 
draft water from the Lake, can 
run hose, then pump water to 
the hydrant, which will then 
work just like a regular fire 
plug.

However, the fire chief said 
correct placement of the hy-
drant and correct installation 

are key.
“Otherwise, all you’ll have 

when you’re done installing a 
dry hydrant is a false sense of 
security,” he said, explaining 
that the hydrants must be lo-
cated in an area that can be ac-
cessed by either the fire boat or 
the truck.

If the boat will be used to 
pump water to the hydrant, 
there has to be a place for the 
boat to tie up to. Firefighters 
will also need a graveled, turn-
around area with maneuver 
space that’s accessible in all 
weather in order to position the 
pumper for hook up to the dry 
hydrant. In addition, the road-
way to the dry hydrant should 
be graveled or paved so the 
truck doesn’t get stuck in mud.

Amsinger also said the pipe 
serving the hydrant has to be 
the right diameter and must be 
installed to the right specifica-
tions or the hydrant could be 
blown apart when pressured 
water is fed into it. That’s al-
ready happened on some of 
the older dry hydrants in the 
district during a testing pro-
cess, he said, explaining that 
the hydrants came apart at the 
junctions and elbows, spilling 
the water out into the ground 
because they weren’t equipped 
with thrust blocks, which ab-
sorb the force of the water trav-
eling through the pipe. 

“There’s a lot of advance 
planning that goes into the in-
stallation. I can’t speak for other 
districts but if someone – or a 
group of homeowners – in our 
district is interested in learn-

ing more about putting in a dry 
hydrant, all they have to do is 
contact us. We will come out 
and assess the situation and 
then talk to them about their 
options,” the chief said, adding 
that they will also work with 
contractors to make sure the 
hydrants are installed correctly.

The chief said several factors 
determine the cost of installa-
tion but the cost – especially if 
it is shared by a subdivision – 
could possibly be offset by the 
savings homeowners could see 
on their homeowners insur-
ance.

Both he and Lake Ozark May-
or Johnnie Franzeskos, who 
spent 32 years with the Kansas 
City Fire Department before re-
tiring as a captain, said they’ve 
seen dry hydrants at work and 
know they can make a differ-
ence.

“They would be a great solu-
tion for these lakefront homes 
that are too far from town to 
have water service,” Franzes-
kos said.

Both said that until the city 
of Lake Ozark was able to run 
a 10-inch main down the Bag-
nell Dam Strip, a dry hydrant 
about midway down the Strip 
helped the LOFPD keep a fire at 
the We’re Talking T-Shirts shop 
from spreading to an adjacent 
building. 

Amsinger said the LOFPD 
tied their fire boat up to Igua-
na’s dock and pumped water 
up the hill, which meant they 
didn’t have to shuttle water 
with a tanker.

“That can be dangerous be-
cause you’re running up and 
down the road, trying to get to 
a site to fill the truck up, then 
get back to the scene as quick 
as you can,” he said. “By using 
the dry hydrant, we also freed 
up manpower to perform ac-
tual firefighting duties.”

Several dry hydrants are al-
ready installed in the LOFPD. 
The majority are at condo-
minium complexes but one is 
between a condo complex and 
subdivision of single-family 

homes. In that case, the home-
owners associations of both 
shared the cost of installation. 
Amsinger said there are several 
areas in the district that could 
benefit by similar agreements.

“Several homes on Horse-
shoe Bend are supplied with 
water by the water district 
but the lines are only 2 or 3 
inches. We can’t put regular 
fire hydrants in those areas 
until the water district puts in 
at least a 6-inch line because 
if we hooked up to anything 
below that, with hard suction 
we could pull that water main 
right out of the ground,” he 
said.

For more information or to 
schedule a visit with Amsinger, 
call 573-365-3380.

And for a free smoke detec-
tor, provided through a part-
nership with the Community 
Foundation of the Lake, LOF-
PD residents can call the same 
number or stop by Station 1, 
located at 1767 Bagnell Dam 
Boulevard in Lake Ozark.

Dry hydrants don’t look much like the traditional fire plugs but they serve the same purpose. 
Nancy Zoellner-Hogland photo.
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A VULTURE, CAVES AND 
WILLIAMS HOLLOW

Continuing with the theme 
of natural geologic features 
inundated or above the water 
along the shore of the Lake, I 
chose Williams Cave for this 
installment; however no pho-
tograph of the cave is known to 
exist so I offer my photo (taken 
in 2002) of a small unnamed 
cave entrance in Carrot Bluff 
(known as Carroll Bluff before 
the Lake existed) at the 23-mile- 
mark of the main channel. The 
day the author took the photo 
an ill- tempered vulture was in 
residence so the opportunity 
to explore the cave was aban-
doned.

Williams Cave, one of the 
area’s more famed caves in pre-
Lake days, underlies a portion 
of Osage Beach. Deeply buried 
passages of the cave are thought 
to exist far beneath the Osage 
Beach Super Walmart parking 
lot and adjacent areas. 

The cave’s modest-sized 
entrance is associated with 
Williams Hollow just north of 
Land’s End Condominiums and 
is close to the Lake bottom, so 

it’s now water-fi lled corridors 
are  deeply inundated. The cave 
was reputed to be quite exten-
sive and to have rooms as high 
as 100 feet or more. The cave 
acquired its name from an ec-
centric pioneer recluse. Leg-
end says that Williams settled 
there with two children, a boy 
and a girl. He lived just inside 
the cave until he managed to 
build a cabin but had hiding 
places in the cave for him and 
the children.  When strangers 
appeared he made the children 
hide in the cave. Why he found 
this necessary isn’t known. 

In 1880 three young boys 
went exploring in the cave, 
which is said to have many con-
fusing passageways. Their light 
failed at some point and con-
sequently they were unable to 
fi nd their way out. The children 
were rescued unharmed the 
next day. For many years this 
incident discouraged explora-
tion.

This historical sketch is from 
the collection of H. Dwight 
Weaver. He is the author of six 
books on the history of Lake of 
the Ozarks.

The author’s latest book on 
Lake history – Images of Amer-
ica, Osage Beach – is now lo-
cally available and is a picto-
rial history of Osage Beach from 
1880 to 1980. Contact him at: 
dwightweaver@charter.net or 
call 573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

Bringing on contractors vs. hiring staff 
Which will benefit your small 
business the most?
Submitted by Bruce Mitchell, 
Lake of the Ozarks SCORE

As your small business 
grows, you will find you can’t 
do everything on your own. To 
obtain the help you need, you 
can choose to outsource tasks 
to independent contractors or 
hire employees to whom you 
can delegate work. 

To decide which will make 
the most sense for your com-
pany, it’s important to first un-
derstand some of the key dif-
ferences between working with 
independent contractors ver-
sus having employees on staff. 

Employees Vs. Independent 
Contractors: Four Points Of 
Comparison 

·Compensation 
Independent contractors 

who do work for you oper-
ate under their own business 
names. They are not on your 
payroll, and they will issue you 
invoices for their services ren-
dered—typically based on an 
agreed upon flat fee or a per 
hour rate. With employees, you 
provide regularly scheduled 

paychecks that reflect com-
pensation according to the sal-
ary or wages you agreed to pay 
them. 

·Tax Withholdings 
With hired employees, you 

withhold their federal, state, 
and local taxes from their pay-
checks—and you’re respon-
sible for submitting those tax 
payments to the tax authori-
ties. Independent contractors, 
on the other hand, must submit 
their own federal, state, and lo-
cal income tax payments—in-
cluding self-employment taxes 
(Social Security and Medicare/
Medicaid)—to the tax authori-
ties directly. 

·Company Benefits 
When you have employees, 

you may be required by law to 
provide certain benefits, such 
as offering medical insurance, 
paying half of the each em-
ployee’s Social Security and 
Medicare tax obligation, work-
ers compensation insurance, 
and family and medical leave. 
You are not, however, required 
to provide benefits to indepen-
dent contractors. 

·Management of Work 

With employees, you have 
more control over how work 
is done, when it’s done, and 
where it’s done. With indepen-
dent contractors, you can’t dic-
tate their hours, the equipment 
they use to perform their work, 
or tell them how to do their 
work. 

Which Should You Choose? 
That depends. Using inde-

pendent contractors might 
save you some money on labor 
costs, minimize liability, and 
give you more flexibility if you 
choose to discontinue your 
working relationships. On the 
other hand, hiring staff gives 
you more control over the skills 
development of your employ-
ees and you call the shots on 
how, when, and where work is 
performed. 

If you choose to sign on in-
dependent contractors to help 
you with your work, make sure 
it’s clear they are not employ-
ees. Consider having them sign 
an independent contractor (or 
work for hire) agreement and 
request they sign a W-9 (Re-
quest for Taxpayer Identifica-
tion Number and Certification) 

form to identify them as a con-
tractor. 

As you’re making the deci-
sion to hire staff or contract an 
independent worker, consider 
asking for insight and guidance 
from legal and accounting pro-
fessionals. Mentors at your lo-
cal SCORE chapter could also 
help you weigh the pros and 

cons of each option so you can 
better determine which will 
best serve the current needs of 
your small business.     

You’ll find a wealth of small 

business-related information, 
resources, and training, plus 
free, confidential counseling 
from more than 11,000 busi-
ness experts. For more infor-
mation about contacting a 
mentor or volunteering contact 
the Lake of the Ozarks SCORE 
Chapter at www.LakeoftheO-
zarks.SCORE.org, by e-mail at 

admin.0493@scorevolunteer.
org or call 573-346-5441.  Serv-
ing Camden, Dallas, Hickory, 
Laclede, Miller, Morgan and 
Pulaski Counties.



Lake of the Ozarks Business Journal June, 2017 Page 17



Lake of the Ozarks Business JournalJune, 2017Page 18

As the Lake Churns
Lake Sales 
Data

Lake of the Ozarks is still experi-
encing a tight market with an inven-
tory shortage.  T he number of homes 
coming on the market in 2017 has 
decreased by 4.6 percent compared 
to the same time in 2016 while the 
amount of closed sales increased 15.2 
percent and pending sales are up 15.3 
percent.  The median sales price also 
rose by 6 percent.

2017 condo inventory coming on 
the market is currently even with 2016 
numbers and the median sales price 
dropped by 1 percent.  The total units 
sold increased 6.7 percent and pend-
ing sales are up 5.45 percent.

U.S existing home sales took off 
in March to their highest pace in over 
10 years, and severe supply shortages 
resulted in homes selling much faster 
than in February and a year ago, ac-
cording to the National Association of 
Realtors.  

March’s sales pace is 5.9 percent 
above a year ago and surpasses Jan-
uary as the strongest month of sales 
since February 2007.  The median ex-
isting home price for all housing types 
in March was up 6.8 percent from 
March 2016. March’s price increase 
marks the 61st consecutive month of 
year-over-year gains.

The available home inventory at 
the end of March increased 5.8 per-
cent to 1.83 million existing homes 
available for sale, but is still 6.6 per-
cent lower than a year ago and has 
fallen year-over-year for 22 straight 
months.  Properties were on the mar-
ket an average of 34 days in March, 
which is down signi� cantly from 45 
days in February and 47 days a year 
ago.  Forty-eight percent of homes 
sold in March were on the market for 
less than a month.

In the Midwest, existing-home 
sales jumped 9.2 percent to an annu-
al rate of 1.31 million in March, and 
are now 3.1 percent above a year ago. 
The median price in the Midwest was 
$183,000, up 6.2 percent from a year 
ago.

Interest rates have been inching 
up since last fall.  The average com-
mitment rate for a 30-year, conven-
tional, � xed-rate mortgage rose for 
the � fth straight month in March to 
4.20 percent from 4.17 percent in 
February. The average commitment 
rate for all of 2016 was 3.65 percent.

With the rapidly moving market 
and rising prices; it can be dif� cult 
to determine value for both buyers 
and sellers.  A good market analysis 
should include the most recent sales 
of the homes closest and most like 
your home.  In addition, it should also 
factor in the sales trends happening 
at the lake and in your neighborhood 
as well as considering the home’s fea-
tures and potential drawbacks that 
add or detract from its worth.  

Sales data obtained from the Lake 
of the Ozarks MLS comparing the time 
frame from January 1 to April 23 of 
2016 and 2017 and from the National 
Association of Realtors.

Michael Elliott has been selling 
real estate at the Lake of the Ozarks 
since 1981.  He is one of the most 
respected brokers in the area.  If you 
have interest in a career in real estate 
or would like Michael’s assistance in 
the sale or purchase of property, you 
can reach him at 573.365.SOLD or 
cme@yourlake.com  View thousands 
of lake area listings at www.Your-
Lake.com $1 million plus homes at 
www.LakeMansions.com   You can 
also view each months’ article, ask 
questions and offer your opinion on 
Michael’s real estate blog, www.As-
TheLakeChurns.com

Real Estate and Lake News 
with C. Michael Elliott

Survey says small business owners 
have positive outlook for future
By Nancy Zoellner-Hogland

According to a recent study, 
60.6 percent of small business 
owners - companies with fewer 
than 500 employees that are not 
sole proprietorships – have a 
positive outlook for their com-
pany and the environment in 
which they operate.

The MetLife and U.S. Cham-
ber of Commerce Small Busi-
ness Index polled 1,000 small 
business owners, 20 percent of 
whom were from the Midwest, 
via phone interviews between 
March 30 and April 21, 2017. Six-
ty one percent of the companies 
had four or fewer employees, 28 
percent had between five and 
19 employees, 9 percent had 20 
to 99 employees and 2 percent 
employed between 100 and 500 
workers. 

The industry breakdown was 
as follows:

·19 percent manufacturing/
agriculture

·14 percent education or 
healthcare based

·26 percent wholesale or re-
tail

·29 percent professional ser-
vice or real estate

·12 percent were classified as 
“other”

The Index takes into account 
a holistic view of the small busi-
ness sector, capturing the views 
of small business CEOs and 
owners across three areas: small 
business operations, small busi-
ness environment and small 
business expectations.

In the questionnaire, busi-
nesses were asked:

1. How would you rate the 
overall health of your business?

2. Over the past year, would 
you say you have: increased 
staff, retained the same size 
staff, or reduced staff?

3. How comfortable are you 
with your company’s current 
cash flow situation?

Small business environment 
questions were:

4. How would you rate the 
overall health of the U.S. econ-
omy?

5. How would you rate the 
overall health of the economy in 
your local area?

6. Compared to six months 
ago, does your business see 
more, less, or about the same 
competition?

7. Compared to six months 
ago, has the time or resources 
you spend completing licensing, 
compliance, or other govern-
mental requirements increased, 
decreased, or stayed the same?

Questions about small busi-
ness expectations were:

8. In the next year, do you an-
ticipate increasing staff, retain-
ing the same size staff, or reduc-
ing staff?

9. For the upcoming year, do 
you plan to: increase invest-
ment, invest about as much as 
you did last year, or reduce in-
vestment?

10. Looking forward one year, 
do you expect next year’s rev-
enues to increase, decrease, or 
stay the same?

The responses showed that 
most small business owners say 
their companies are currently in 
good health. However, while 61 
percent of American small busi-
nesses rate the health of their 
small businesses as good, and 
38 percent described their busi-
ness health as “very good,” those 
sentiments are not universally 
shared. Businesses with fewer 
than five employees are less 
positive, with just 33 percent re-
porting business health as “very 
good.” Businesses operating in 
the service and retail sectors 
had a less positive outlook.

The survey results also 
showed little to no change in 
staffing levels over the past 
year with 72 percent report-
ing they retained the same size 
staff. Certain segments did re-
port growth, however, as busi-
ness owners with 20 are more 

employees showed increases in 
staffing levels over the past 12 
months. 

According to the index:
·Smallest businesses were 

most anxious about their cur-
rent cash flow situation.

·Small business owners offer 
mixed views about the state of 
the U.S. economy.

·Small business owners are 
slightly more positive about the 
health of their local economies.

·Larger businesses report 
higher levels of competition.

·One in four small busi-
ness owners say government 
requirements are demanding 
more time.

·For every one small business 
eyeing contraction, five are ex-
pecting growth in staff.

·Small businesses slightly 
less bullish on making invest-
ments next year.

·A strong majority of small 
businesses expect revenues to 
increase next year

·Capital investment and 
upgrades are a top priority for 
small businesses looking to-
ward the future.

According to the study, while 
the majority of small business 
owners and operators are feel-
ing good about the state of their 
firms, 30 percent report working 
more than they have in the past 
to improve their businesses’ 
success. Small businesses with 5 
to 19 employees at their compa-
ny report the largest increase in 
hours, with 32 percent of owners 
and operators saying that they 
are working more hours than 
they were at this time last year.

The survey is conducted each 
quarter to determine the state 
of small business across the 
country and the factors that are 
influencing entrepreneurs’ de-
cisions. For the complete study 
and results, visit https://www.
uschamber.com/sbindex/pdf/
SBI_Q2_051817_WEB_34.pdf. 

NOMINATED FOR FOUR MISSOURI 
BROADCASTER’S ASSOCATION AWARDS!

2017 LAKE LIFESTYLES BEST OF THE LAKE: RADIO PERSONALITY/TEAM - MIKE & STACY IN THE MORNING
2017 LAKE LIFESTYLES BEST OF THE LAKE: BEST RADIO STATION - MIX 92.7 FM

2017 ELDON SMALL BUSINESS OF THE YEAR - BENNE MEDIA
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continued from page 12
•Immediately report and de-

lete unsolicited e-mail (spam) 
from unknown parties. DO 
NOT open spam e-mail, click 
on links in the e-mail, or open 
attachments. These often con-
tain malware that will give 
subjects access to your com-
puter system. 

•Do not use the “Reply” op-
tion to respond to any business 
e-mails. Instead, use the “For-
ward” option and either type 
in the correct e-mail address 
or select it from the e-mail ad-
dress book to ensure the in-
tended recipient’s correct e-
mail address is used. 

•For corporate email ac-
counts, consider implement-
ing two-factor authentication 

which requires two pieces of 
information to log in. 

•Beware of sudden changes 
in business practices - if a cur-
rent business contact suddenly 
asks to be contacted via their 
personal e-mail address when 
all previous official correspon-
dence has been through com-
pany e-mail, the request could 
be fraudulent.

•Create intrusion detection 
system rules that flag e-mails 
with extensions that are simi-
lar to company e-mail. 

•Register all company do-
mains that are slightly differ-
ent than the actual company 
domain. 

•Verify changes in vendor 
payment location by adding 
additional two-factor authen-

tication such as having a sec-
ondary sign-off by company 
personnel. 

•Confirm requests for trans-
fers of funds. When using 
phone verification as part of 
two-factor authentication, use 
previously known numbers, 
not numbers provided in the e-
mail request. 

•Know the habits of your 
customers, including the de-
tails of, reasons behind, and 
amount of payments. 

•Carefully scrutinize all e-
mail requests for transfers of 
funds to determine if the re-

quests are out of the ordinary. 
A complete list of self-pro-

tection strategies is available 
on the United States Depart-
ment of Justice website www.
justice.gov in the publication 
titled “Best Practices for Victim 
Response and Reporting of Cy-
ber Incidents.” 

If funds are transferred to a 
fraudulent account, it is impor-
tant to act quickly: 

•Contact your financial in-
stitution immediately upon 
discovering the fraudulent 
transfer.

•Request that your financial 

institution contact the corre-
sponding financial institution 
where the fraudulent transfer 
was sent.

•Contact your local Federal 
Bureau of Investigation (FBI) 
office if the wire is recent. The 
FBI, working with the United 
States Department of Treasury 
Financial Crimes Enforcement 
Network, might be able to help 
return or freeze the funds.

•File a complaint, regardless 
of dollar loss, with www.ic3.
gov or, for BEC/EAC victims, 
bec.ic3.gov providing as many 
details as possible.

Advertise in 
the Business 
Journal!

573-348-1958

It’s a great way to reach the thousands of visitors 
the Lake area has each year! Your advertisement 
is delivered to hundreds of locations all around 
and in the Lake area! 

Call Mary Meagher today for more information!

Business email scam

573-340-NERD  

 On-Site Tech 
Support For All 
Your Business 

Needs 

$50 PC Clean Up Special
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CAMDENTON LAKE OZARK REGIONAL AIRPORT #20 Airport Dr. Camdenton, MO 65020

573-348-1088

Your Gateway to Aviation!

Lake Regional Nurses Receive Excellence Awards
Lake Regional Health Sys-

tem selected five outstanding 
nurses to honor during Na-
tional Nurses’ Week, May 7–13. 
The award committee received 
58 nominations this year from 
employees wishing to honor 
their co-workers. 

“Our nurses are here for this 
community and are crucial to 
the healing work of Lake Re-
gional,” said Melissa Hunter, 
R.N., MSN, Lake Regional 
Health System’s director of 
nursing. “I commend our Nurs-
ing Excellence Award winners 
for their accomplishments.”

Amanda Perkins, LPN, Lake 
Regional Podiatry, received 
the Licensed Practical Nurse 
of the Year award. This award 
recognizes a nurse who dem-
onstrates commitment to pro-
viding excellent care by partic-
ipating in quality improvement 
initiatives and educational op-
portunities. Perkins lives in 
Lebanon.

René Revelle, FNP-C, Lake 
Regional Express Care, re-
ceived the Advanced Practice 
Nurse of the Year award. This 

award recognizes a nurse prac-
titioner who is a role model for 
integrity, clinical excellence 
and a positive attitude. Revelle 
lives in Eldon.

Shari Rhoades, R.N., Home 
Health, received the Mentor-
ship award. This award recog-
nizes a nurse who is known for 
helping other nurses learn and 
succeed. Rhoades lives in Cam-
denton.

Angela Preble, R.N., Family 
Birth Center, received the Spir-
it of Nursing award. Florence 
Nightingale said, “Nursing is 
an art,” and one must have pas-
sion to create masterpieces. 
This award recognizes a nurse 
who always looks for opportu-
nities to brighten the day of pa-
tients and co-workers. Preble 
lives in Linn Creek.

Beth Sarver, R.N., Emergen-
cy Department, received the 
Rookie of the Year award. This 
award recognizes a first-year 
nurse for showing great com-
passion, excellence in skills 
and a desire to learn the regis-
tered nurse role. Sarver lives in 
Barnett.

Lake Regional Health Sys-
tem currently employs ap-
proximately 442 nurses — 87 
licensed practical nurses, 331 
registered nurses and 24 nurse 
practitioners.

1.      Licensed Practical Nurse 
of the Year Amanda Perkins, 
LPN, with Lake Regional Podi-
atrist Cody Fox, DPM, FACFAS

2.      Advanced Practice 
Nurse of the Year René Revelle, 

FNP-C, with Michael Burcham, 
vice president of Physician 
Practices

3.      Mentorship award 
winner Shari Rhoades, R.N. 

(center), with Melissa Hunter, 
director of Nursing, and Patti 
Muxlow, senior vice president 
of Clinical Services

4.      Spirit of Nursing award 
winner Angela Preble, R.N. 
(center), with Patti Muxlow, se-

nior vice president of Clinical 
Services, and Melissa Hunter, 
director of Nursing

5.      Rookie of the Year Beth 
Sarver, R.N. (center), with 
Melissa Hunter, director of 
Nursing; Amy Funderburk, 
Emergency Department nurse 
manager; Crystal Lloyd, stroke 
coordinator; and Patti Muxlow, 
senior vice president of Clinical 
Services.

Beth Sarver, R.N., Emergen-
cy Department, received the 
Rookie of the Year award. This 
award recognizes a first-year 
nurse for showing great com-
passion, excellence in skills 
and a desire to learn the regis-
tered nurse role. Sarver lives in 
Barnett.
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Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Send us Your Press Releases, Public 
Events and Business News!

Let’s Go Boating!

I want to go to a place.
Where worries fade in the ripples of a wake.
And time is merely a suggestion.
And no one asks “Are we there yet?”
I want to go where the shortest distance
between two points has never been the point.
Where water, horizon and dreams all meet.
Where I can get to know my kid again.
The one inside me.
I want to go where the end of the day
lies at the end of a dock line.
And life isn’t just lived. It’s celebrated.
There’s a place called happiness.
Not far from here.
I want to go there.
I  want to go boating.

Boating is a life changing ex-
perience that keeps families close, 
creates strong bonds and priceless 
memories. It is a great way to con-
nect and enjoy time together.  A 
rewarding lifestyle that is enjoyed 
by the young and the old, a pas-
sion that can be shared with chil-
dren and grandchildren and passed 
down from generation to genera-
tion. Boating can always be a part 
of your life.  It is a magical experi-
ence that comes before kids, with 
kids, and after kids.

Imagine a day on the water 
soaking up the sun while fi shing, 
water skiing, surfi ng, wake board-
ing or just cruising the lake. There 
is nothing like getting out on the 
water and experiencing it.  Boating 
is an adventure that allows you to 
experience new places and desti-
nations.   One of the many joys in 
boating is meeting new friends and 
sharing experiences. The community 
of boaters are as friendly as you’ll 
ever fi nd.

Boating is good for your soul, 
your well-being and overall happi-
ness, leading to a healthier lifestyle.  
A day on the water can be peace-

ful and relaxing allowing you to 
unplug, decompress, have fun and 
escape from stressful schedules.     

MarineMax believes that boat-
ing changes lives.  We encourage 
you to get on board, get out there, 
get wet, get together, get capti-
vated and get close.  If you’re new 
to boating, we’ll make it easy to 
get started.  We will help you fi nd 
the perfect boat for your lifestyle, 
teach you how to use it and show 
you how to have fun.  No matter 
what questions you may have, our 
experts can help you answer them. 
MarineMax, and our team mem-
bers, are your source for complete 
boating instructions and resources. 

With 62 locations nationwide, 
MarineMax is the nation’s largest 
recreational boat dealer.  Marine-
Max compliments its industry lead-
ing brands with dedicated delivery 
captains, educational classes, or-
ganized customer events, and un-
paralleled service.  We invite you 
to visit our highway store in Osage 
Beach and our on water location in 
Lake Ozark.  Always open at www.
marinemax.com

See the 
Lake like 
never
before!

573-302-0022

Located in the Paul’s Supermarket Shopping Center Business 54 & HH - Lake Ozark
Visit us online at www.lakeozarkhelicopters.com

Whether you just want to say you’ve ridden 
in a helicopter, take a romantic fl ight, or get 
an aerial view of the historic Ha Ha Tonka 
Castle, we’ve got a tour to suit you!

Customized, sunset and 
commercial fl ights also available.  
Call for more information!

$29From

per person

Ask us how 
you can now 
record your 
entire fl ight in 
High Defi nition 
on one of our 
GoPro headsets!

The Lake Area Chamber recently 
held a ribbon cutting for Anthony 
Giorgione with Aflac, at their lo-
cation at 2140 Bagnell Dam Blvd 
Ste 101C in Lake Ozark. The rib-
bon cutting took place on May 
11 at 4 pm, with owners Anthony 
and Robin Giorgione, as well 
as several Lake Area Chamber 
staff, board members, and vol-
unteers in attendance.  The rib-
bon cutting celebrated their new 
membership with the Lake Area 
Chamber. For more information, 
call (573) 434-4300.           
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Crossword Puzzle
Solution page 15

ACROSS
1. Native American pole
6. Gone by
9. Word often found on a door
13. Ancient stone slab with 
markings
14. PC brain
15. Hindu queen
16. Dose of medicine, pl.
17. Sinatra’s ____ Pack
18. LDS missionary
19. *Exclusive high school circle
21. *Goal of those four years
23. Break bread
24. Musical finale
25. A great distance away
28. Oscar of sports
30. Like Simon who met a pieman
35. Fleur-de-lis
37. Timeline divisions
39. Kick back
40. Offensively curious
41. Printer contents
43. General Agreement on Tariffs 
and Trade
44. Change, as in Constitution
46. Actress Sorvino
47. Maple, to a botanist
48. Doctor’s tool
50. Roasting platform
52. #37 Across, sing.
53. Wry face
55. “____ Te Ching”
57. *Post-grad get-together
61. *Cap adornment
64. Bat dwelling?
65. *Pep rally syllable
67. Harassed
69. Thin mountain ridge
70. Rocks in a bar
71. Be of one mind
72. Surveyor’s map
73. *Adult involvement org.
74. Pine

DOWN
1. Recipe label
2. Ear-related
3. Be a snitch
4. Island off Manhattan
5. Courtly entertainment
6. Homesteader’s measurement
7. *Academic concern
8. Beat the Joneses
9. ____ Mall, London
10. Backward arrow command
11. Give an impression
12. Zeus’ sister and wife
15. *Taught to do this in shop class
20. Cinderella’s win
22. Dog tags
24. Peoples Temple poison
25. *End of semester assessment
26. Wafting pleasantness
27. Like Phoenix
29. *Junior ball
31. Prefix with phone
32. Person, thing or ____
33. Sometime in the future
34. *____ credit
36. Pop group “’N ____”
38. “Que sera ____”
42. Yogurt-based dip
45. End
49. Likewise
51. Move sideways
54. Same as rip
56. Meryl Streep’s “August: ____ 
County”
57. Gather harvest
58. James ____ Jones
59. Eye part
60. As opposed to gross
61. Short for Theodora
62. Poet Pound
63. Lecherous look
66. *Pre-college challenge
68. Bear’s room

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
 Snow Removal - Powerwashing Decks & Docks

LLC

THEME: HIGH SCHOOL

This offer is subject to availability and is not valid in all areas.
Dish Network: 1-855-397-7631
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Thursday
NightSocial

THURSDAY, june 8,  2017 •  5-7 PM

Stop by for a bite to eat or a 
cocktail, and decompress. Meet 

some new people or catch up with 
old friends. Maybe even stick 

around for dinner! Good friends, 
great food, it’s a super way to 

spend a Thursday evening at the 
Lake!

Join Us this 
Week at:

With Your 

Hosts:

(573) 693-1655
On the Strip • 1097 Bagnell Dam Blvd

www.EasystreetDessertandWineBar.com

Tina Stotler - The Property Shop@The Lake
2086 Horseshoe Bend Pkwy, 

Lake Ozark, MO 65049 • 573-693-1100
www.PropertyShopattheLake.com 

.  

.

Easy Street
Dessert & Wine Bar

VOTED THE BEST MORNING SHOW AT 
THE LAKE! 6-10 AM ON MIX 92.7 FM!

The Lake Area Chamber recently held a ribbon cutting for Delta Gases 
at their location at 1083 Bluff Drive in Osage Beach. The ribbon cutting 
took place on May 19 at noon, with several Delta Gases staff mem-
bers, as well as several Lake Area Chamber staff, board members, and 
volunteers in attendance.  The ribbon cutting celebrated their new 
membership with the Lake Area Chamber. For more information, call 
(573) 302-7900, or visit their website at www.deltagases.com.         

The Lake Area Chamber and Camdenton Area Chamber recently held 
a joint ribbon cutting for FaceLift Marketing & Design, at their loca-
tion at 3227 Bagnell Dam Blvd in Lake Ozark. The ribbon cutting took 
place on May 23 at 4:30 pm, with several FaceLift Marketing & Design 
Co-Owners Brandon Barnett and Michelle Cook, along with several cli-
ents, Lake Area Chamber and Camdenton Area Chamber staff, board 
members, and volunteers in attendance.  The ribbon cutting celebrat-
ed the grand opening of their office. For more information, call (573) 
280-5866, or visit their website at www.faceliftmo.com.

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Send us Your Press Releases, Public 
Events and Business News!
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vacation news

lake lifesty
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BEST
PIZZA

Plus... 111 Winners Inside!

ONE FUN
NIGHT
CELTIC IRISH BAND   

IS A LOCAL FAVORITE

GOLF Q&A  
OUR EXPERT WEIGHS IN

SOAK UP THE SUN
WITH THESE DOCK MUST-HAVES

lls0515_covers.indd   1

4/20/15   7:21 PM

VacationNewsFOOD - ENTERTAINMENT - SHOPPING ... FOR LOCALS, SECOND HOMEOWNERS & VISITORS!

Vol. .66 - No. 6
April 24-May 7, 2015

Celebrating 66 YEARS of service to the Lake of the Ozarks FREE

ALSO INSIDE

CHOCOLATE FOR
CHARITY

LAKE AREA GOLF
TOURNAMENTS

LIVE MUSIC AND
ARTIST Q&A

THE BIGGEST CAR SHOW IN
THE MIDWEST COMES TO
LAKE OZARK, OTHER EVENTS
HELD THIS SUMMER
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THE BIGGEST CAR SHOW IN
THE MIDWEST COMES TO
LAKE OZARK, OTHER EVENTS
HELD THIS SUMMER

CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Life
at the LAKE!

Managing Rental Property
Damage 
Deposits 
& Damage 
Waiver

When I fi rst started in the vaca-
tion rental business more than 10 
years ago our company experienced 
a number of incidents where guests 
damaged the owner’s rental prop-
erty. The guest usually claimed it 
was an “accident” and the owner 
always wanted the guest to pay for 
the damages. As the rental manage-
ment company, we were caught in 
the middle and it wasn’t a fun place 
to reside.

In addition guests would glue 
things back together, hide broken 
items in closets, under beds or claim, 
“It was already broken!” In those 
days we collected a $300 damage 
deposit from our guests and if some-
thing was broken we would take it 
out of their deposit. Our problem 
many times was determining exactly 
which guest it was that had broken 
the item, especially if they had hid-
den the fact that something was 
broken.

Some guests would admit to 
breaking something when called and 
others would act fl abbergasted that 
anyone would even think that they 
may have broken something. But in 
both cases they didn’t want to pay 
and felt they should get a full refund 
on their deposit.

While the vast majority of our 
rentals didn’t involve damage, we 
were still collecting deposits and 
then refunding that money. One day 
I fi gured up what we were losing just 
in credit card fees charging deposits 
and the number of otherwise good 
customers we were losing when we 
kept their deposit or even a portion 
of their deposit. We were spending 
around $5000.00 per year process-
ing credit cards just for deposits 
and that was an expense that we 
couldn’t recover, ouch!

Fortunately for us and our guests 
we discovered a better way of doing 
business when it came to damages 
and damage deposits. Our travel in-
surance company told us about their 
damage waiver program. Each guest 
could purchase a damage waiver 
protection plan for a small fee and 
that plan would cover them up to 
$3,000.00 in accidental damages. Af-
ter we switched over to the new poli-
cy in 2005 our guests suddenly let us 
know, more often, when something 
broke. We stopped fi nding as many 
things “hidden” at our properties. 
And our owners were happy that 
they were not paying for everything 
that was broken. This is usually one 
of the fi rst questions that I get asked 
when someone inquires about our 
vacation rental program, “How does 
damage work and who pays for it?”

We have now been offering dam-
age protection for more than 10 
years. The product produces some 
income for our company, saves us 
money in credit card fees and allows 
us to cover those “accidents” that 
tend to happen to even the best of 
renters. Our guests are happy and so 
are our property owners. 

Russell Burdette is the owner/bro-
ker of Your Lake Vacation, a profes-
sional vacation rental management 
company at the Lake of the Ozarks 
since 1986. If you have any questions 
about putting your home or condo 
on a vacation rental program please 
give me a call at 573-365-3367.

Russell Burdette

Osage Beach: 924 Hwy 42 (573) 348-4464
Kitchen & Bath Products, Cabinetry, Countertops & Appliances

dkbshowroom.com

 Discover the Possibilities

We partner 
with our 
customers to 
create their 
perfect room 
and select the 
right products. 
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PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

348-2233348-2233
WWW.PRECISIONAUTOANDTIRE.COM

1024 INDUSTRIAL DR.
OSAGE BEACH MO

OVERSTOCK TIRE 
SALE ON ALL MAJOR 

BRANDS!

 ASSOCIATION MANAGEMENT & PROPERTY SERVICES

Condos, Homes & Communities 

We provide the following services; accounting, record keeping, lawn care & 
grounds, maintenance, pool maintenance, security, pest control, dock repairs

 
We offer full service, full time association management or for smaller associa-
tions we have ala carte services so that you can pay for just what you need.

 

 
Providing property

management services to 
the Lake Area 
since 1986.

Now offering 

full service association 

management.  Call for a bid 

today! 573-365-3367!

RBL Properties
4571 Osage Beach Parkway

Osage Beach, MO 65065

The Lake Area Chamber recently held a ribbon cutting for Toad Is-
land at Camden on the Lake Resort in Lake Ozark. The ribbon cutting 
took place on May 16 at 5 pm, with general manager Bryan Drew and 
several staff members, as well as several Lake Area Chamber staff, 
board members, and volunteers in attendance.  The ribbon cutting 
celebrated the grand opening of Toad Island and took place during 
the Chamber’s monthly networking social. For more information, call 
(573) 365-5500, or visit their website at http://www.htoads.com/.             

The Lake Area Chamber recently held a ribbon cutting for GSI Dis-
tributors, Inc, at Camden on the Lake Resort in Lake Ozark. The ribbon 
cutting took place on May 16 at 4:30 pm, with several GSI Distribu-
tors staff members, as well as several Lake Area Chamber staff, board 
members, and volunteers in attendance.  The ribbon cutting celebrat-
ed their new membership with the Lake Area Chamber, and preceded 
the Chamber’s monthly networking social. For more information, call 
(314) 502-9685.           

Pick up L•O PROFILE’S newest  issue statewide 
or visit www.loprofile.com to download!

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.
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The calendar fills as temperatures pick up
By Nancy Zoellner-Hogland

Summer doesn’t “officially” 
arrive until later this month 
but you’d never know if by look-
ing at the calendar of events 
planned for the Lake area. 

Each weekend is filled with 
a variety of activities sure to 
please every interest.

Lake Ozark Mayor Johnnie 
Franzeskos said that’s good 
news for all business owners.

“It’s always nice to see school 
end and the families return. 
Things like the Lake Race are 
great for the city of Lake Ozark, 
of course, because they bring a 
lot of business directly into our 
town, but they also provide the 
entire area with a lot of won-
derful publicity. Every time 
we can get Lake of the Ozarks 
out in front of people who love 
boats, who love the water, who 
love relaxing and having fun, 
we all benefit,” he said.

June kicks off with  
The Lake Race

From 4 to 10 p.m. Thursday, 
June 1, a section of the Osage 
Beach Parkway, west of the 
Grand Glaize Bridge, will be 
closed to traffic and open to a 
street festival featuring a dis-
play of speed boats and classic 
cars, vendors, a beer garden, 
food and games and pony rides 
for the kids.

The party continues Fri-
day at the Lake Race Meet and 
Greet Street Party, set for 4 to 11 
p.m. on the Bagnell Dam Strip. 
Shuttle service will be avail-
able because the lower end of 
the Strip area will be closed to 
traffic starting at 9 a.m. Friday.

Offshore power boat races 
will take place all day Saturday. 
Spectators can view the race 
by land on Bagnell Dam and at 
Beaver’s at the Dam or by wa-
ter from the dam to the 3 mile 
mark. The races will also be 
broadcast live online at www.
k r msrad io.com/la keraces-
tream.

Lake Race 5K Run 
Want get do a little rac-

ing yourself? Join in the Lake 
Race 5K Run Sunday. Registra-
tion begins at 7 a.m. The race, 
which begins at 9 at Beaver’s at 

the Dam, includes prizes and a 
raffle. For the slightly less ath-
letic, a Props and Hoses Poker 
Run will kick off at 10 a.m. Sun-
day, also from Beaver’s. Raffle 
tickets for a 50/50 drawing at 4 
p.m. at the Redhead Yacht Club 
will be available at each stop on 
the run.

Volunteers are badly needed 
for nearly all events. To sign up 
to help, call (573) 723-0637 or 
visit http://www.lakerace.com 
for more information.

Hot Summer Nights 
Get set to see some hot rods, 

dice dangling from a rear-
view mirror or two and plenty 

of poodle skirts at the June 9 
Hot Summer Nights event on 
the Bagnell Dam Strip. June’s 
theme is Route 66 so in addi-
tion to the classic and custom 
cars, trucks and motorcycles 
that will be displayed, the 
event will include a Route 66 
Village set up in Luby’s Plaza. 
The village will feature a vari-
ety of booths for those interest-
ed in getting more information 

about the historic route that, at 
one time, spanned eight states 
and passed hundreds of road-
side attractions, providing a 
slice of Americana to everyone 
lucky enough to travel the sce-
nic route. The family event also 
features music and several en-
tertainers, including clowns, 
face painters and Charcoal 
Chuck, who provides free por-
trait painting for kids 10 and 
younger.

Bike Night 
On June 15, the Bagnell Dam 

Strip hosts Bike Night, which is 
held the third Thursday of ev-
ery month. Businesses up and 
down the Strip offer specials 
and live music. You can also 
win prizes and take home some 
giveaways from Karma Custom 
Motorcycles, The LeatherMan, 
Lake of the Ozarks Harley Da-
vidson, We’re Talking T-Shirts, 
and more. While you’re there, 
make sure you register for a 
chance to win a customized 
Harley-Davidson.

Dam Jam Grateful Dead 
Experience 

On Father’s Day weekend, 
June 16 and 17, you can get 
your schwag on at the Dam Jam 

Grateful Dead Experience. Pink 
Floyd, Animals and Doors trib-
ute bands. Nonstop reggae will 
be performed by a Bob Marley 
tribute band. Prefer a twang 
to your tune? The Stillshine 
Bluegrass Band, as well as 
several other groups, will be 
performing as well. Camping 
and vendors will be available 
at the event, to be held at 70 
Legion Drive in Lake Ozark. 
Tickets are $60 per person for 
the weekend (Friday and Satur-
day). Early arrival on Thursday 
is an extra $10 per person. One 
day tickets are available on the 
Saturday only for $30 per per-
son. Children ages 10 and un-
der are free but ages 11 and up 
must buy a ticket at full price. 
For more information, call the 
festival hotline at 573-844-4504 
or visit www.damjam.net.

Canine Cannonball  
Dock Dogs 

If distance-jumping dogs 
are more your thing, you won’t 
want to miss the Canine Can-
nonball Dock Dogs jumping 
contest held June 16, 17 and 18 
at Dog Days, located at 1232 
Jefferies Road in Osage Beach. 
Canine athletes compete in 
Big Air, Extreme Vertical, and 
Speed Retrieve at this family 
friendly event. For information 
or to enter your dog contact 
Dog Days at 573-348-9797. Ad-
mission is free.

Osage Beach Free Concert
Osage Beach officially wel-

comes summer on June 17 
with a free concert in the park 
featuring The Cherry Pistols 
and a fireworks show by Py-
rotecnico! The band takes the 
stage around 7:30-8:00 and 
fireworks will begin at 9:15. 
This year, weather permitting, 
the event will also include teth-
ered hot air balloon rides from 
5 to 8 p.m. as well as additional 
activities for kids throughout 
the evening. Bring lawn chairs 
or blankets but you can leave 
the coolers at home because 
the concession stand, open 
at 5 p.m., will be selling burg-
ers, hot dogs, sodas, beer and 
candy. The event will be held in 
the Osage Beach City Park on 
Hatchery Road.

Live Concerts
If live music is “your thing,” 

the Lake should be “your 
place.” In addition to a long list 
of performers set to take the 
stage at Ozark Amphitheater 
on Highway 5 north of Cam-
denton, the Horny Toad Enter-
tainment Complex at Camden 
on the Lake, located at 2359 
Bittersweet Road; the Lodge 
of Four Seasons, located at 315 
Four Seasons Drive on Horse-

shoe Bend; and Shawnee Bluff 
Vineyard, located at 8 Tolwood 
Road, between Eldon and Lake 
Ozark, have a summer-long 
schedule of bands lined up for 
your listening pleasure. 

Golf tournaments, concerts 
in the park, kyak meet-ups and 
painting parties are also sprin-
kled across June’s calendar. For 
more information, visit www.
funlake.com.

Hot Summer Nights 
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THIRD 
THURSDAY OF
EACH MONTH

April 20th • May 18th • June 15th • July 21st
 August 17th & Bike Fest Week September 14th

Win a customized Harley Bobber from Karma Custom motorcycle. Winner will be drawn during fall bike fest.

For The Ride In Bike Show Sponsored By 
Surydyke Yamaha And Hosted By Eldon Noble 

Eagles Motorcycle Assn

From Karma Custom Motorcycles, The 
LeatherMan, Lake of the Ozarks Harley Davidson, 

We’re Talking T-Shirts, and more!

Prizes and Giveaways! Register to Win !

 Join in the fun of a poker walk, bounce from each participating Bar for your chance to win cash and donate to Lake area Buddy Pack 
Programs to benefi t lake area children!

Register for a Chance to WIN a Customized Bobber!

w w w . l a k e o f t h e o z a r k s b i k e n i g h t . c o m

5:30 P.M.
BAGNELL DAM STRIP 

LAKE OZARK

ON THE 
S
T

R
IP

Stock Photo. Not 
the prize bike.
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The Single Largest One Day Family Event at the Lake!

LIVE BANDS ALL DAY ON STAGE DURING AQUAPALOOZA

Go to funlake.com/aquapalooza to register to win a new Yamaha Waverunner!

 

JULY 15th - DOG DAYS
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1-866-670-YHTI

It’s waiting
If your location is keeping 
you from enjoying the
internet, wireless internet 
from YHTI can reach 
places around the 
Lake the others can’t.

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

backbone! Lightning-fast response for your customers!

BUSINESS 
HOSTING

$3995

$2895

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Kelly’s Port
5250 Dude Ranch Rd, 
Osage Beach, MO 65065
(573) 348-4700
kyle@kellysport.com
www.kellysport.com
Lake Area Chamber
PO Box 1570, Lake Ozark, MO 65049
(573) 964-1008
kcloke@lakeareachamber.com
www.lakeareachamber.com

Lake CVB
PO Box 1498, Osage Beach, MO 65065 
• (573) 348-1599
tim@funlake.com
www.funlake.com

Lake Media
918 North Bus. Route 5, Camdenton, MO 
65020 • (573) 346-2132
tbookstaver@gatehousemedia.com
www.lakenewsonline.com

Lake Spider Netting
4837 Wilson Drive
Osage Beach, MO 65065
Spider Netting
573.434.0673
Tgregg3434@gmail.com

Lake Tow, LLC
PO Box 1402
Lake Ozark, MO 65049
(573) 216-4701
cap10dave@charter.net
www.laketow.blogspot.com

Lake30
PO Box 174 • Ridgedale MO 65739 
(417) 593-3510 
lake30@lake30.com
www.lake30.com

Lake West Chamber
PO Box 340, 125 Oddo Dr.
Sunrise Beach, MO, 65079
(573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com
Lake West Marine
350 South Main, Laurie, MO 65037
(573) 372-8115
bob@lakewestmarine.com
www.lakewestmarine.com

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach, MO 65079
(573) 374-8368
laurietentrental@gmail.com
www.laurierental.com

L O Profile
PO Box 1457, Lake Ozark, MO 65049
(573) 365-2288
studiompublishing@gmail.com
www.loprofile.com

Marine Concepts
415 Kaiser Industrial Park,  
Kaiser, MO 65047
(913) 908-7223
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max
3070 Bagnell Dam Blvd
Lake Ozark, MO 65049
(573) 365-5382
Thad.jameson@marinemax.com
www.marinemax.com

Midwest Touchless Boat Covers
613 SE Brentwood, Lee’s Summit
MO 64063
(816) 985-6542
boatcoverguy@outlook.com
www.midwestboatcovers.com

Mike’s Lake Services
60 Knox Road
Rocky Mount, MO 65072
314.346.0990
mike@gonitetrack.com
www.gonitetrack.com 

Orscheln Products, LLC
1177 N. Morley St.
Moberly, MO 65270
660.269.2036
bgose@orscheln.com
www.orschelnproducts.com 

Otto Construction Inc.
PO Box 1821, Lake Ozark, MO 65049
(573) 693-3772
tony@ottoconstruction.biz
www.ottoconstruction.biz

Ozark Yacht Club
500 Yacht Club Landing Drive
Lake Ozark, MO 65049
(573) 552-8401
Sara.Clark@OzarkYachtClub.com
www.ozarkyachtclub.com

Paradise Upholstery & Canvas
PO Box 786, Linn Creek, MO 65052
(573) 216-7214
iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Services
197 Hidden Acres Road
Lake Ozark, MO 65049
(573) 365-5900
pdqmarineservice@hotmail.com
www.pdqmarine.com

Performance Boat Center
1650 Yacht Club Drive
Osage Beach
MO 65065
(573) 873-2300
brett@performanceboatcenter.com
www.performanceboatcenter.com

Poly Lift Boat Lifts
17163 North State Hwy 5, PO Box 135, 
Sunrise Beach, MO 65079
(573) 374-6545
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC
4370 Osage Beach Parkway
Osage Beach, MO 65065
(573) 552-8550
rich@premier54.com
www.premier54.com

Raftup, LLC • Corey Boelkens
4211 Wesley Drive
Little Rock, AR 72223
479.422.0868
corey@raftup.com
www.raftup.com 

Rogers Manufacturing, Inc.
19882 West 156 St, Olathe, KS
66062 • (913) 829-1211
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Showcase Publishing
2820 Bagnell Dam Blvd, #B 1 Lake 
Ozark, MO 65049 • (573) 365-2323
spublishingco@msn.com
www.lakeoftheozarkssecondhome.com

Summerset Boat Lifts, Inc.
1165 Jeffries Rd, Osage Beach
MO 65065 • (573) 348-5073
brian@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
(573) 348-6575
greg@surdykeyamaha.com
www.surdykeyamaha.com

The Real Estate Book
30 Old Duckhead Road,
Lake Ozark, MO 65049 
573-219-0326 • hcpage@aol.com

Village Marina & Yacht Club
107 Village Marine Road, Eldon
MO 65026 • (573) 365-1800
bpecenka@villagemarina.com
www.villagemarina.com

Wake Effects LLC
4773 Osage Beach Parkway, Osage Beach 
• MO 65065
(573) 348-2100
blake@wakeeffects.com
www,wakeeffects.com

Yacht Club Powersports
4760 Formula Drive
Osage Beach, MO 65065
(573) 348-6200
chad@ycpowersports.com
www.ycpowersports.com
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SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Advantage Marine LOTO, LLC
48 Beachwood Drive, Sunrise Beach, MO 
65079 • (573) 374-2231
jessica@advantagemarineloto.com
www.advantagemarineloto.com

Aqua Pest Solutions, 
LLC 2840 S Natural Bridge Drive, Spring-
field MO 65809 
(800) 622-4547 
gregfears@icloud.com 
www.aquapestsolutions.com

All About Boats
3597 Osage Beach Parkway, Osage 
Beach, MO 65065 • (573) 302-4100
sales@boatozarks.com
www.boatozarks.com

Atlas Docks, LLC
248 Keystone Industrial Park Drive
Camdenton, MO 65020
573.346.3625
info@atlasdocks.com
www.atlasdocks.com 

B & M Manufacturing
1150 Old South 5, Camdenton, MO 
65020 • (573) 346-7246
mb@haulritetrailers.net
www.haulritetrailers.net

Big Thunder Marine 
PO BOX 759 Lake Ozark MO 65049 (573) 
365-4001 
sales@bigthundermarine.com 
www.bigthundermarine.com 

Aqua Stack Mat
2785 West 247th Street
Louisburg, KS 66053
913.927.8061
sales@aquastackmat.com
www.aquastackmat.com

Basys Processing
15423 West 100th Terrace
913.647.5800
Lenexa, KS 66219
kurt@basyspro.com
www.basyspro.com 

Benne Media
160 Highway 42, Kaiser, MO 65047
(573) 348-1958
gsullens@mix927.com
www.lakebusjournal.com

Bennett Electric
PO Box 1679, Laurie, MO 65038
(573) 374-5792
todd@bennettelectric.net

Bergers Marina
PO Box 517, Lake Ozark, MO 65049
(573) 365-2337
carolyn@bergersmarina.com
www.bergersmarina.net

Bob’s No Wake Zone
4655 Osage Beach Parkway, Ste A
Osage Beach, MO 65065
(660) 492-2720
nowakebob@gmail.com
www.bobsnowakezone.com

Bridgeport Jet Ski Sales and Service
PO Box 186, Osage Beach, MO 65065
(573) 348-1020
bridgeportjetski@yahoo.com
www.bridgeportjetski.com

Camdenton Area Chamber
Highway 54, Camdenton, MO 65020
(573) 346-2227
tcreach@camdentonchamber.com
www.camdentonchamber.com

Captains Choice
PO Box 321 Osage Beach MO 65065 
(573) 216-0630 
boatliftremotes@gmail.com 
www.boatliftremotecontrol.com 

Camden on the Lake Resort, Spa & Yacht 
Club 
2359 Bittersweet Road, Lake Ozark,
MO 65049 • (573) 365-5620
marty@camdenonthelake.com
www.camdenonthelake.com

Captain Ron’s Bar & Grill
PO Box 568, Sunrise Beach, MO 65079 • 
(573) 374-5852
duggan@usmo.com
www.captainronsatthelake.com

Crabco/Rough Water Dock
PO Box 1225 Sunrise Beach MO 65079
(573) 374-0470 
john@roughwaterdock.com 
www.roughwaterdock.com

D & B Dock, Inc.
166 Sparrow Drive, Climax Springs, MO 
65324 • (573) 347-2327
dbdock@att.net
www.dbdocks.com

Dock Realty/Dock Lifeguard
2820 Bagnell Dam Blvd, Unit 5A
Lake Ozark, MO 65049
(573) 374-8849
dave@dockrealty.com
www.dockrealty.com

Dock Works
PO Box 1180, Lake Ozark, MO 65049
(573) 964-1919
dockworks@dockworks.net
www.dockworks.net

Dog Days, LLC
1232 Jeffries Road, Osage Beach, MO 
65065 • (573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws

Drew Boat Lift, Inc.
8161 North State Hwy 5, Camdenton
MO 65020 • (573) 873-0400
sales@drewlift.com
www.drewlift.com

Econo Lift Boat Hoist Inc.
3847 Old Hwy 5, Camdenton, MO 65020 
• (573) 346-7161
econolift7@gmail.com
www.econolift.com

Farmers Insurance-
The Wagner Agency LLC
PO Box 724 Lake Ozark MO 65049 (573) 
302-0001 
cwagner1@farmersagent.com 
www.farmersagent.com/cwagner1 
 
Fibersteel Boat Lifts
3910 North State Hwy 5, PO Box 113
Camdenton, MO 65020
(573) 346-3088
fibersteel@socket.net
www.lakeboatlifts.com

Firstmate, Inc.
130 Century Commerce Loop,  
Labadie, MO 63055 • (866) 570-9707 
julief@firstmatecontrols.com
www.firstmatecontrols.com

First State Bank Mortgage
4655 B Osage Beach Parkway
Osage Beach, MO 65065
(573) 746-7211
mlasson@fsbfinancial.com
www.yourlakeloan.com

Formula Boats of Missouri
4810 Formula Drive, Osage Beach, MO 
65065 • (573) 302-8000
info@formulaboatsmo.com
www.formulaboatsmo.com

Fort Knox Alarm & Security, LLC
PO Box 795, Camdenton, MO 65020
(573) 347-3800
alarms_01@yahoo.com
www.ftknoxalarmusa.com

G & G Marina, Inc.
1528 Maritime Lane
Roach, MO 65787
573-346-2433
larry@ggmarina.com
www.ggmarina.com 

Gladon Company
1350 S. Kingshighway Blvd
Saint Louis, MO 63110
314.449.8205
mike@gladon.com
www.gladon.com

HydroHoist of the Ozarks
4065 E US Hwy 54, Linn Creek, MO 
65052 (573) 346-7505
jclark@boatlift.com
www.boatlift.com

Iguana Boat Sales
4363 Osage Beach Parkway
Osage Beach, MO 65065
573-355-5027
davidp@iguanawatersports.com
www.iguanaboatsales.com
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Corporate Employment
Background Screening Service

www.one2verify.com

Background Investigation/Verification Services:
Name Verification  -  Date of Birth Verification  -  SSN Verification  -  Address Verification
Nationwide State Felony and Misdemeanor arrest / conviction Record
Nationwide Federal Felony and Misdemeanor arrest / conviction Record
Financial History - Bankruptcies, Liens, Judgments
Education History (Highest level completed)
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BEST LIFT FOR ROUGH WATER CONDITIONS

CAST COMPONENTS at all pivots and stress points

TOUGHEST DOCK BRACKET — what really matters in rough water

ENGINEERED POLYETHYLENE TANKS increased strength

FASTEST CYCLE TIME of any lift on the market

BEST RESALE VALUE means it’s the most durable 

RUGGED, NEW DESIGN

I N T R O D U C I N G

ULTRALIFT

573.346.7505 | boatlift.com
hhloz@boatlift.com

HHLOZ_Ad_BusJournal_9.5x5.65_HPE/ULE.indd   8 4/14/17   2:19 PM
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE or MARK!
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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 STOP ROLLING & 
Stack Your Floating Mat!

• Mix & Match Colors

• Adjustable Length 
– Add /Remove Mats

• Easy to Carry / 
Compact Storage

• Personalize Your Mats!

www.aquastackmat.com

Their Mat Our Mat

Strong Enough to hold a PWC

3 Anchor Points

Their Mat Our Mat
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 33 Years!
We Sell Lifts For Everything From 
PWCs to Cruisers!

www.econolift.com  •  573-346-7161www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5 - We Haven’t Moved, The Highway Did!

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

YourNEWboat
is only as good as

the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs  . . . . . . . . . . . . . . . . . . . . . .4 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .8 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage 
Beach, MO 65065

573 348-3888
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573.346.7505 | boatlift.com
hhloz@boatlift.com

 PWC is fully roller-supported

 Easiest load and launch of any PWC  
docking platform

 Flat, anti-skid walking surfaces for safety 
and convenience

 Platform made from ultra-tough 
Polyethylene Plastic (HDPE) and filled with 
Expanded Polystyrene (EPS) Marine Foam  
for increased strength and leak elimination

The Industry’s Most Awarded PWC Port

HHLOZ_Ad_BusJournal_9.5x5.65_HPE/ULE.indd   7 4/11/17   12:16 PM

 

Trust our team of Lenders 
to help put your family in 
the boat of their dreams. 

centralbank.net 573.348.2761  
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Osage Beach 

573-348-5073 

 

Camdenton 

573-873-5073 

Lifting your dreams…from canoes to cruisers.   

www.SummersetBoatLifts.com 

Exclusive Galva-Hoist Dealer  

New and Used Lifts 



Lake of the Ozarks Boating June, 2017 Page 42

 

We are a full service marine dealership and a factory authorized marine repair center!
WWW.PROSCHOICEMARINE.COM

Store it at the all new Pro's Choice Marine Storage.  Safe and secure it in Warsaw's 
newest and nicest facility with prices starting at only $60 per month.  
Call Pro's Choice Marine for winter service and storage at 877-827-2840.
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SOLUTIONS, SALES & SERVICE • 13696 Highway 7 • Warsaw MO 65355
877-827-2840

IT’S YOUR CHOICE...
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MarineMax Lake Ozark
 (573) 365-5382

3070 Bagnell Dam Blvd. 

MarineMax Osage Beach
 (573) 348-1299

4543 Osage Beach Parkway 
Always Open at MarineMax.com

REPRESENTING

THE WORLD’S
FINEST BRANDS
MARINEMAX.COM

400 SUNDANCER “The bitterness of poor quality remains long after 
the sweetness of the low price is forgotten.”

C. N. Ray, founder of Sea Ray Boats
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 39 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 Osage Beach Pkwy., Osage Beach, MO 65065

573 348-3888

2006 REGAL 3360 TWIN 5.7 VOLVO GEN AND A/C ..................
$79,900

$59,900 $79,900  $54,900 $59,900
2010 REGAL 2700 ES 5.7 VOLVO DO ONLY 57HOURS ...............
$54,900

2015 Bennington RCL MERCURY 250 VERADO ..........................
$59,900

2011 BENNINGTON 2874 RCWIO 5.7 GXI VOLVO DP..............
$59,900

Our Pre-Owned Inventory - Online! KellysPort.com

See all the boats online at:

Lake’s
Best
Gas

Prices!

OUR TRADE INS
2006 POLAR CRAFT V194 150 YAMAHA AND TRAILER .......................................SOLD
2016 BENNINGTON 20 SLX LIKE NEW 115 YAMAHA ..................................... $29,900
2003 CROWNLINE 230 EXAND TRAILER 300 HOURS ..................................... $24,900
2005 BENNINGTON 2550 RL – 225 YAMAHA ................................................ $34,900
2005 BENNINGTON 2575RL – MERC 5.0L – WHT/GRN ................................. $29,900
2005 BENNINGTON 2575RL – 350 MAG B3 .................................................. $34,000                                  
2013 BENNINGTON 25 QCW 250 YAMAHA .................................................... $57,900
2011 BENNINGTON 2874 RCWIO 5.7 GXI VOLVO DP...................................... $59,900                                                  
2012 JC TRITOON 25 SPORT–  200 SUZUKI  – WHT/BLACK .......................... $41,900
2005 REGAL 2900 5.7 GXI VOLVO VERY CLEAN ............................................. $42,900
2003 CROWNLINE 288 BOWRIDER 496 MAG BRAVO 3 ................................. $49,900
1999 CHAPARRAL 2830 BR – VOLVO 5.0 GIDP – WT/GRN ............................. $24,900
2007 RINKER 320 FIESTA VEE TW. 5.7 GEN AND A/C ..................................... $79,900
2006 REGAL 3360 TWIN 5.7 VOLVO GEN AND A/C ......................................... $79,900
2005 RINKER 342 TWIN 350 AMG BRAVO 3 GENAND A/C ............................. $84,900
2003 REGAL 4260 TWIN 8.1 GEN AND A/C .................................................. $114,900                       
    
CUDDY
2004 FORMULA 330 SS TWIN 496 W/AXIUS 240 HOURS .................................. SOLD
2005 REGAL 3350 5.7 GXI 550 ..................................................................  $74,900
2011 REGAL 3350 5.7 GXI 350 ................................................................. $109,900
2009 FORMULA 350 SS  496 MAG AXIUS 190 .......................................... $149,900
2005 FOUNTAIN 35 TWIN 496 MAG HO 150 HOURS ...................................... $89,900

PONTOONS
2016 BENNINGTON 20 SLX LIKE NEW 115 YAMAHA ..................................... $29,900
2007 HARRIS 2424 SUNLINER 150 MERCURY 300 HOURS ........................... $22,900
2008 SYLVAN  8427 MANDALAY 225 4S 47 HRS .......................................... $32,900                                             
2005 BENNINGTON 2550 RL – 225 YAMAHA ................................................ $34,900
2005 BENNINGTON 2575RL – MERC 5.0L .................................................... $29,900
2005 BENNINGTON 2575RL – 350 MAG B3 .................................................. $34,000                                  
2013 BENNINGTON 25 QCW 250 YAMAHA .................................................... $57,900
2015 HARRIS 25 GRAND MARINER 250 VERADO .......................................... $59,900                             
2009 BENNINGTON 2550 RCL MERCURY 250 VERADO ................................. $59,900
2004 BENNINGTON RLI 225 MERCURY FOUR STROKE .................................. $29,900
2011 BENNINGTON 2874 RCWIO 5.7 GXI VOLVO DP..................................... $ 59,900
2011 BENNINGTON 2874 RCWIO 5.7 GIDP ................................................... $ 59,900

BOWRIDERS
2016 REGAL 2300 SURF VOLVO 380 FWD DRIVE 25 HOURS ..............................SOLD
1998 REGAL 2500 5.7 VOLVO........................................................................ $22,900
2001 COBALT 262 5.7 DP VOLVO .......................................................................SOLD
2004 REGAL 2600 5.7 VOLVO 300 HOURS .........................................................SOLD
2010 REGAL 2700 ES 5.7 VOLVO DO ONLY 57 HOURS .................................. $54,900
2013 REGAL 2700 ES 5.7 GXI VOLVO 70 HOURS ........................................... $69,900
2003 CROWNLINE 270 8.1 VOLVO 269 HOURS ..................................................SOLD
2003 CROWNLINE 288 BOWRIDER 496 MAG BRAVO 3 ................................. $49,900
2005 REGAL 2900 5.7 GXI VOLVO VERY CLEAN ............................................. $42,900
2005 CROWNLINE 316 TWIN 350 MAG 180 HOURS ...................................... $65,900
2013 REGAL 3200 BR – TW5.7 GXI DP – N/BLK .................................................SOLD
2013 REGAL 3200 – V8300 5.7L – 118 HRS ..............................................  $159,900
2014 REGAL 3200 – V8300 – 110 HRS ....................................................... $144,900
2005 ENVISION 32 COMBO ........................................................................... $39,900 

CRUISERS 
1999 REGAL 2660 – T4.3L – 360 HRS – WT/TN ........................................... $28,900
1993 BAJA 290 MY – T/MERC 350 MAG A1 – WHT – 800 HRS ..........................SOLD
1997 REGAL 322 TWIN 7.4 MERCRUISER ..................................................... $34,900 
2002 RINKER 320 FIESTA VEE TW. 5.7 GEN AND A/C ..................................... $79,900
2000 LARSON 330 TWIN 5.7 VOLVO .............................................................. $39,900
2007 RINKER 320 FIESTA VEE TW. 5.7 GEN AND A/C ..................................... $79,900
2006 REGAL 3360 TWIN 5.7 VOLVO GEN AND A/C ......................................... $79,900
2005 RINKER 342 TWIN 350 AMG BRAVO 3 GENAND A/C ............................. $84,900
2009 FORMULA 350SS – TW/496 MAG AXI – 190 HRS ............................... $149,900                    
1998 SEA RAY 400 EXPRESS – 705 HOURS – WHITE .................................... $79,900
2011 REGAL 42 SC – T8.1 – N/GLACIER – 235 HRS ................................... $329,900
2003 REGAL 4260 TWIN 8.1 GEN AND A/C .................................................. $114,900
2007 REGAL 4460 – T/8.1 – NTT/BLK – 110 HRS ....................................... $239,000
2009 REGAL 4460 TW/8.1 WITH IPS JOYSTICK  LIKE NEW .......................... $299,900
2004 SEA RAY 450 EXPRESS BRIDGE DIESEL ............................................. $199,900
2008 CARVER 560 VOYAGER D12 VOLVOS 200 HOURS ............................... $529,900

DECK BOAT
2006 POLAR CRAFT V194 150 YAMAHA AND TRAILER .......................................SOLD
2003 CROWNLINE 230 EXAND TRAILER 300 HOURS ..................................... $24,900
1993 BAYLINER 2659 RENDEZVOUS – 175 HOURS ......................................... $9,900
1995 BAYLINER 2659 RENDEZVOUS – MERCURY 4.3 – WHT/BLUE ....................SOLD
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