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Judge rules against Ameren, allows suits
Adverse possession claims heading toward trial
By Nancy Zoellner-Hogland

Although each lawsuit will 
have to be judged on its own 
merits, a May 15 ruling by 
Circuit Court Judge Kenneth 
M. Hayden could make it eas-
ier for property owners to be 
awarded title to homes that 
Ameren claims now belongs to 
the power company. 

The decision came after a 
March court hearing in which 
attorneys representing Ame-
ren Missouri argued that law-
suits against the power com-
pany should be dismissed 
without trial. Several plaintiffs 
filed adverse possession/quiet 
title lawsuits in Morgan and 
Camden counties after they – 
and approximately 1,500 oth-
ers – were notified that all or 
a portion of their homes lie 
on property that Ameren has 
owned since the Bagnell Dam 
was built. Ameren’s attorneys 
argued that the homeowners 
should not be allowed to take 
their claims to trial, saying the 
2006 change to the Missouri 
adverse possession statute 
exempted utilities from these 
types of claims.

In an eight-page order, 
Judge Hayden made it clear 
that he didn’t agree with the 
power company’s stance.   

Judge Hayden summarized 
the history of the Missouri ad-
verse possession statutes, first 
enacted by the Missouri Legis-
lature in 1866. Ameren had ar-
gued that a 2006 amendment 
to the adverse possession stat-

ute was not intended to change 
the law, but instead just clari-
fied what the Missouri Legisla-
ture originally intended.

The 2006 amendment re-
sulted from a 2000 ruling 
against Empire District Elec-
tric in which a shoreline own-
er at Lake Taneycomo made 
an adverse possession claim 
against the power company. In 
that case, Empire District Elec-
tric argued that the adverse 
possession statute excepted 
“public uses” from adverse 
possession claims. Empire 
claimed that operation of the 
hydroelectric dam on Lake 
Taneycomo made all Empire 
property an excepted “public 
use.” The Missouri Court of 
Appeals disagreed, ruling that 
property that was not used to 
generate hydroelectric power 
was not in a “public use.” Title 
by adverse possession was 
awarded to the plaintiff, who 
proved that she had acted as 
the owner of the property for 
more than 10 years, and that 
Empire had not acted as the 
owner.

Then in 2006, the Missouri 
Legislature amended the ad-
verse possession statute to 
exempt utility owned prop-
erty from adverse possession 
claims, regardless of whether 
or not the property was in a 
“public use.” Based upon that 
amendment, Ameren argued 
that the Lake of the Ozarks ad-
verse possession claims must 
be dismissed because Ameren 

– a utility – had a deed to the 
property.

Judge Hayden disagreed, 
stating that the 2006 amend-
ment affected the substantive 
rights of adverse possession 
plaintiffs and that the 2006 
amendment can only apply 

prospectively to plaintiffs who 
had not been in adverse pos-
session of Ameren property 
for 10 years prior to the 2006 
amendment.  Because the 
plaintiffs in the lawsuit stated 
that they had possession of 
Ameren property for far more 
than 10 years prior to 2006, 

Judge Hayden ruled that the 
cases can proceed. 

According to Tim Sear, a 
Lake-area homeowner and 
Kansas City attorney who has 
studied the Ameren issues 
since 2007, a plaintiff need 
not, by themselves, have been 

in adverse possession of Ame-
ren’s property for 10 years prior 
to 2006 to make a claim. The 
plaintiff can add the adverse 
possession time of their pre-
ceding owner – or owners – to 
their time, to reach the 10-year 
requirement. 

continues on page 14
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What comes to mind when 
you think “Big Boys’ Toys”? 
Vehicles, jewelry, electronics—
in order to be considered a toy, 
play must be involved. Of course 
the range of toys available to 
the boy is directly related to the 
depth of his pockets—the more 
cash, the more exotic the toys.

For most of us, these toys can 
seem rather utilitarian—cars, 
boats, stereos, televisions and 
those sorts of things. But for the 
ultra-wealthy male, the sky is 
truly the limit. So let’s gain some 

perspective on the upper end of 
the toys out there.

Topping the list has to be the 
“Azzam”—a 590 ft. motoryacht 
purchased by an unknown 
member of the royal family of 
the UAE (United Arab Emirates). 
Powered by water jets, this 94,000-
hp ship is over one half the length 
of an aircraft carrier, but can hit 
30 knots (34 mph). It would set 
you back a cool $600 Million.

Watches are also on the list, and 
the 21-function all-platinum IWC 

Grande Complication Perpetual 
gives boys with ridiculous 
amounts of discretionary cash 

something to do —  for $240,000.

What about cars? Certainly 
counted among the world’s most 
lusted-after automobiles is the 
Ferrari. Their $260K Ferrari 458 

Spider is the epitome of Italian 
automobile muscle—fitted out in 
lipstick red with a 562-hp, 4.5-liter  
V8, it screams “Toy”!

For the rest of the world 
(roughly 97 percent) these things 
are out of reach— so what are 
some more commonly sought 
after toys for the boys? The same 
categories exist, just on a more —
affordable scale.

At the Lake of the Ozarks, the 
toys are plentiful, as well-to-do 

families from all over call the 
Lake their second home. And, 
the boats are King. They come in 
all sizes from aluminum fishing 
skiffs to multi-million dollar 
yachts approaching 100 feet in 
length. Big trucks are also on 
the list. Exotic and fast cars—
certainly quite a few brands 
would qualify here, for the 
moderately-expensive “toy” car. 
Wristwatches for the less-than-
princely affluent can include 

brands like Tag Heuer, Rolex and 
Breitling. 

Motorcycles are also currently 
very hot, and none more so than 
the Harley Davidson. There are 
also upscale home electronics like 
home theaters and entertainment 
rooms. But where does affluent 
begin?

According to the 2012 US 
Census data for Camden County, 
the average household income 
for the previous five years was just 

$47,000-- certainly not ‘affluent’. 
And while there is no exact data 
on the household income of 
those purchasing second homes 
at the Lake, or those vacationing 
in the area, we can use the $677 
million in retail sales in 2007 as 
a benchmark. Overall, the Lake’s 
purchasing is in line with nearby 
areas. Cole County (Jefferson 
City) saw 1.2 billion, Morgan 
County $191 million, and Pettis 
County (Sedalia) $547 million in 

comparison. It’s the permanent 
population that is the key, with 
the top spots having significantly 
higher populations. So those 
shopping here do spend more 
each.

The affluent that come to 
play and live at the Lake spend 
their days and dollars enjoying 
it. But according to market 
information, the affluent ($100K/
annually or more) spend more 
time researching their purchases 
beforehand. These buyers in 
the survey were 40% more likely 
to make luxury purchases and 
spent 80% more than average 
when buying. They sought value 
for their money. While they were 
not afraid to spend more for 
the things they wanted, price 

was a factor in their purchasing 
decisions. Everyone we spoke to 
locally for this article reflected 
that fact. Buyers of high-end 
products are being more ‘careful’ 
with their spending and taking 

Ferrari 458 Spider

IWC

(above) Mike shows us one of the most prevalent toys for the 
boys on the Lake-- a big Bowrider. More popular than ever, these 
more-affordable alternatives to the big cruisers have been making 
waves. We talked with Kyle Kelly, at Kelly’s Port Marina.
“It seems because of the economy many boaters have realigned the 
direction they are going,” he said. 
“The money is still there, people are still spending it, they are still 
enjoying time on the water. But they are more conscious of how 
they are spending it. Instead of going and putting down big money 
on a 50 foot boat, we’re seeing more traffic in the high-end tri-toon 
pontoons, and the big bowriders. They’re trying to accommodate 
as many people as they can. They have their kids and grand kids 
with them when they go out. They’re not necessarily buying things 
they don’t need. They’re spending less and accomplishing essen-
tially the same thing. And they’re saving on fuel, maintenance and 
seasonal costs.” Kelly’s Port Marina is on Highway 54 in Lake Ozark, 
with an on-water location on Dude Ranch Road in Osage Beach. 

The Azzam 

(left) Dale Lear shows us a top-
of-the-line Ford F-150, favorite 
toy among the boys when it 
comes to trucks. Big boys like 
these trucks as they serve many 
roles, for work and play. Off-
roading on the weekends, work-
ing and hauling days and yet 
they clean up nice for a night-
out-- these high-end haulers 
come with options like leather 
upholstery, GPS navigation, 
seating for five, climate control 
and premium sound. A classy 
toy to be sure. Even though Dale 
thinks “Shelby Mustang” when 
considering toys, his customers 
want economy-- the Fusion tops 
his sales list. For the others, it’s 
of course the multi-role F-150 
pickup. Dale Lear is the General 
Manager at Sakelaris Ford in 
Camdenton.
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By Nancy Zoellner-Hogland
Six new stores opened last 

month inside Lambert-St. 
Louis International Airport, 
including a travel convenience 
store in Terminal 1 on Con-
course C near gate 18; Bliss, 
also in the C Concourse, near 
gate C15; Discover St. Louis, 
located in Terminal 2 near gate 
#18; two Spectacles eyewear 
stores, one located in Terminal 
2 near gate E12 and another in 
Concourse C; and Kids Works, 
also in Terminal 2 near gate E 
22. HG has plans to open eight 
more stores in coming months.

Travelers may, according to 
the Federal Aviation Adminis-
tration, find themselves wait-
ing up to three hours for their 
flights to depart. The FAA stat-
ed they would be furloughing 
47,000 employees, including 
13,000 air traffic controllers, 
in order to meet reductions 
required under federal budget 
cuts. The employee furloughs 
are expected to last thru Sep-
tember – the end of summer 
vacation season – and are es-
timated to save the FAA ap-
proximately $200 million of 
the $637-million cut that is re-
quired.

Southwest Airlines added five 
new cities to its route map, in-
cluding its first destination out-
side of the continental United 
States – San Juan, Puerto Rico. 
Southwest, the largest car-
rier flying out of Lambert, also 
added flights to Charlotte, NC; 
Flint, MI; Portland, ME; and 
Rochester, NY.  They created 
a special offer of 1,000 bonus 
points for every flight booked 
and completed by August 1, 
2013. 

At the same time, Southwest’s 
Nationwide Double Points and 
Double Tier Qualifying Points 
promotion will allow travelers 
to earn double points in addi-
tion to the 1,000 bonus points 

to and from these new cities 
through May 15, 2013.

According to a report by Glob-
al Business Travel Association, 
a trade group for business-
travel managers, companies 
are once again sending their 
employees back out on the road 
again to conventions and meet-
ings. The study showed that, 
with the stock market hitting 
record highs in the first quar-
ter of the year, business travel 
spending is expected to rise 5.1 
percent in 2013, a substantial 
increase from the 1.8-percent 
growth seen in 2012. 

At the same time, indus-
tries that typically require 
more business travel such as 
business services, finance and 
utilities are starting to recover. 
Group spending is also expect-
ed to increase this year. 

American Airlines is experi-
menting with a new boarding 
process at the Fort Lauderdale-
Hollywood International Air-
port that allows passengers 
who don’t have carry-on bags 
to board before the rest of the 
economy class, but after first 
and business class travelers.

Another airline is also experi-
menting with passenger satis-
faction. Samoa Air decided the 
best way to make fares “fair” 
would be to charge passengers 
for tickets based on what they 
and their luggage weigh. “You 
are the master of your Air ‘fair,’ 
you decide how much (or little) 
your ticket will cost. No more 
exorbitant excess baggage fees 
or being charged for baggage 
you may not carry. Your weight 
plus your baggage items, is 
what you pay for. Simple,” the 
airline’s promotional piece 
reads. The move is getting 
mixed reviews from passen-
gers and airline travel experts 
who say airlines are struggling 
with ways to accommodate a 
population that continues to 

expand.
In 2012 the top 14 carriers saw 

their second-best year yet since 
researchers began tracking air-
line performance. That was the 
finding of the Airline Quality 
Rating. Only 2011 had better 
airline performance. The over-
all rankings put Virgin America 
in the No. 1 position, Jet Blue in 
2, Delta was in third place fol-
lowed by Hawaiian, Alaska, 
Frontier, Southwest, U.S. Air-
ways, American, American Ea-
gle, Sky West, Express Jet and 
United, in that order.

In April, the FAA announced 
it would not close 149 federally 
contracted air traffic control 
towers at smaller airports – at 
least until June 15. Forced to 
trim $637 million, or 10 per-
cent of its budget by the end of 
the Sept. 30 fiscal year the FAA 
was to begin the closures by 
mid-April. The list of closures 
would have included towers at 
the Columbia and Branson air-
ports. However, multiple legal 
challenges quickly arose after 
the announcement, likened to 
removing stoplights and stop 
signs from America’s roads. In 
the meantime, a FAA spokes-
person said several airport 
authorities and stakeholders 
indicated they may join FAA’s 
non-Federal Contract Tower 
program and fund the tower 
operations themselves.

Amtrak recently announced 
that ridership increased in the 
first six months of fiscal year 
2013, with March setting a re-
cord as the single best month 
ever in Amtrak’s history. Rid-
ership grew 0.9 percent from 
October 2012 to March com-
pared to the prior year, with 26 
of its 45 routes showing rider 
increases. October, December 
and January also set individual 
monthly records. Amtrak ex-
pects to end the fiscal year at or 
above last year’s record of 31.2 
million passengers.
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expand.
In 2012 the top 14 carriers saw 

their second-best year yet since 
researchers began tracking air-
line performance. That was the 
finding of the Airline Quality 
Rating. Only 2011 had better 
airline performance. The over-
all rankings put Virgin America 
in the No. 1 position, Jet Blue in 
2, Delta was in third place fol-
lowed by Hawaiian, Alaska, 
Frontier, Southwest, U.S. Air-
ways, American, American Ea-
gle, Sky West, Express Jet and 
United, in that order.

In April, the FAA announced 
it would not close 149 federally 
contracted air traffic control 
towers at smaller airports – at 
least until June 15. Forced to 
trim $637 million, or 10 per-
cent of its budget by the end of 
the Sept. 30 fiscal year the FAA 
was to begin the closures by 
mid-April. The list of closures 
would have included towers at 
the Columbia and Branson air-
ports. However, multiple legal 
challenges quickly arose after 
the announcement, likened to 
removing stoplights and stop 
signs from America’s roads. In 
the meantime, a FAA spokes-
person said several airport 
authorities and stakeholders 
indicated they may join FAA’s 
non-Federal Contract Tower 
program and fund the tower 
operations themselves.

Amtrak recently announced 
that ridership increased in the 
first six months of fiscal year 
2013, with March setting a re-
cord as the single best month 
ever in Amtrak’s history. Rid-
ership grew 0.9 percent from 
October 2012 to March com-
pared to the prior year, with 26 
of its 45 routes showing rider 
increases. October, December 
and January also set individual 
monthly records. Amtrak ex-
pects to end the fiscal year at or 
above last year’s record of 31.2 
million passengers.
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Alderman wants owners to donate right-of-way land
By Nancy Zoellner-Hogland

Osage Beach is hoping 
landowners will donate right-
of-way to the city so they can 
afford to partner on a project 
to build a 2.75-mile-long two-
lane, two-way outer road that 
would open up the now dead-
ended Osage Beach Parkway 
and hook it up with the exist-
ing service road running from 
Route Y to Lamar Advertising. 

City officials have long been 
in support of the outer road. 
They said it would provide saf-
er travel for the veterans who 

visit the VA clinic because they 
would no longer have to turn 
out directly on to the Express-
way. The Camdenton R-III 
School District also wrote a let-
ter of support for the extension, 
saying it would provide safer 
travel for school busses. 

During a May discussion 
of the project, Dave Silvester, 
district engineer with the Mis-
souri Department of Trans-

portation (MoDOT), said he 
thought the road might also 
boost traffic in that area of the 
city because drivers could con-

tinue traveling west instead 
of getting on the Expressway 
at KK and bypassing that end 
of the Parkway. He also said 
development along the outer 
road would generate addition-
al traffic for businesses in that 
end of the city.

While Alderman Kevin 
Rucker, as well as others, ex-
pressed support for the plan, 
one didn’t.

Alderman Steve Kahrs, 
elected to represent residents 
in the west end of the city, 
said because property owners 
along the proposed outer road 
route would benefit greatly by 
the extension, he would not 
vote to support the project 
unless those property owners 
agreed to donate 100 percent 
of the right-of-way land that 
would be needed.

In later interviews, city of-
ficials said sometimes right-
of-way has been donated – 
and sometimes it hasn’t. In 
the most recent acquisition 
of right-of-way, the city paid 
$45,994.00 and provided a tax 
receipt of $175,000 to Osage 
Golf LLC, which is owned by 

the Kahrs family, for a 2.05-
acre piece of ground to be used 
for the Nichols Road project. 
The appraised value of the 
property was $220,000. The 
city’s payment also covered 
closing costs.

At the May meeting, Silves-
ter, the district engineer with 
the Missouri Department of 
Transportation (MoDOT), told 
city officials the amount of the 
right-of-way and the total cost 
of the outer road would depend 
on which of the two engineer’s 
designs was chosen. Under Op-
tion 1, which carries a price tag 
of just under $4 million, the 
road would run directly along-
side the Expressway, minimiz-
ing the amount of right-of-way. 
However, that design would re-
quire expensive concrete barri-
ers to be installed between the 
two roadways. Under Option 2, 
which will cost nearly $3.5 mil-
lion, the outer road would cut 
off and follow the terrain, with 
some cut-and-fill modifica-
tion. Silvester said that design 
would require more right-of-
way but nearly eliminate the 
need for the barriers.

“It seems hard to imagine, 
but the cost of the right-of-way 
is less than the cost of those 
concrete barriers,” he told the 
board.

Under the proposal, MoDOT 
would cover one third of the 
project costs and another third 
would be paid through a trans-
portation department cost 
share program, requiring the 
city to pay only one third. Sil-
vester said if the city could get 
the needed land donated, the 
appraised value of the proper-
ty would be deducted from the 
city’s share.

In an earlier interview, City 
Administrator Nancy Viselli 
said the Osage Beach Special 
Road District might also pay a 
portion of the city’s share, fur-
ther reducing the cost.

The board asked City Engi-
neer Nick Edelman to infor-
mally survey the landowners 
to determine how many would 
be willing to donate the need-
ed land. Silvester said if the city 
voted to move forward with 
the project, MoDOT could get 
started next year.

continues on page 16

Land for the Nichols Rd. project was recently purchased by the city 
of Osage Beach for $45,994 and a $175,000 tax receipt.
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NTSB pushes DUI .05 BAC Nationwide
Local restaurateurs balk at proposed BAC guidelines
By Nancy Zoellner-Hogland

If the U.S. National Trans-
portation Safety Board (NTSB) 
gets its way, one drink with 
dinner could be one drink too 
many. 

The NTSB board wants to 
make it illegal to drive with a 
blood alcohol content (BAC) 
of .05 or higher. Currently, the 
limit in all 50 states, the Dis-
trict of Columbia and Puerto 
Rico is 0.08. In 2011, there were 
9,878 fatalities in crashes in-
volving a driver with a BAC of 
.08 or higher – 31 percent of to-
tal traffic fatalities for the year. 
The NTSB released a report 
stating nearly 1,000 lives could 
be saved each year if states ad-
opted the stricter guidelines. 
The board is urging states to 
adopt their recommendations.

To justify their request, the 
NTSB said that at .05 BAC, 
some drivers begin having dif-
ficulties with depth perception 
and other visual functions and 
their risk of having an accident 
increases by 39 percent.  At .07, 
cognitive abilities become im-

paired and by the time drivers 
hit 0.08 BAC, their risk of hav-
ing an accident increases by 
more than 100 percent. They 
also used numbers to prove 
their point. In 2002, when the 
level in most states was 0.10 
BAC – just 2 points higher – 
17,419 alcohol-related motor 
vehicle deaths occurred – an 
average of one alcohol-related 
fatality every 30 minutes.

According to statistics pro-
vided by the Missouri State 
Highway Patrol, in 2011 in Mis-
souri, 2,696 accidents involved 
alcohol. Of those, 188 involved 
fatalities where 208 people lost 
their lives; 2,508 crashes were 
responsible for injuring 3,625 
people. For more information 
on Missouri accidents visit 
www.mshp.dps.mo.gov

Sarah Longwell, managing 
director of American Beverage 
Institute, said the NTSB’S rec-
ommendation is “ludicrous,” 
and that it would have a devas-
tating impact on the restaurant 
industry. She said restricting 
moderate consumption of al-

coholic beverages would only 
harm responsible adults by 
taking away some of the “mag-
ic, the ambiance of a night 
out,” while doing nothing to 
stop “hardcore drunk drivers, 
which are responsible for 70 
percent of drunk-driver inci-
dents nationwide, from getting 
behind the wheel.”

Three Lake-area restaurants 
were contacted for their take 
on the issue but two declined 
to comment. One restaurant 
manager said she would speak 
on the record as long as she 
could remain anonymous.

“I don’t want to be perceived 
as caring more about a profit 
than the safety of my custom-
ers but I really think this is 
carrying it too far. One drink? 
Come on. I really think drop-
ping the level of what is con-
sidered ‘intoxicated’ down to 
.05 is a little ridiculous. I might 
be wrong but honestly, I don’t 
think it would ever get passed 
by the legislature anyway,” she 
said.

The U.S. is actually one of 
only a small handful of coun-
tries that use the 0.08 BAC level 
to constitute drunk driving. 

More than 100 countries - most 
European nations, most coun-
tries in South America and 
Australia – have set their BAC 
levels at 0.05. Australia report-
ed that when it dropped its BAC 
level from .08 to .05, they saw 
a 5 to18 percent reduction in 
traffic fatalities.

The NTSB is an advocate 
group that collects and dis-
seminates data on safety is-
sues. However, it has no legal 
authority to order any change 
to state or federal law. 

The NTSB 0.08 recommen-
dation was first introduced in 
1982. In a 1992 report to Con-
gress, the National Highway 
Transportation Safety Ad-
ministration (NHTSA) recom-
mended that all states lower 
the level to .08 for all drivers 
21 and older. In 1998, as part of 
the Transportation Equity Act 
for the 21st Century (TEA-21), a 
new federal incentive grant was 
created to encourage the move. 
It wasn’t until the year 2000 – 18 
years after NTSB’s recommen-
dation – that Congress passed 
the DOT Appropriations Act of 

continues on page 14

In 2011 in Missouri, 
2,696 accidents 

involved alcohol. Of 
those, 188 involved 

fatalities where 208 
people lost their lives.
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Preparing for what lies ahead starts with confidence and respect. 
Central Trust & Investment Company gives you both. With 
access to world class nationally recognized investment solutions, 
and a comprehensive team approach to estate planning and 
wealth management, we can tailor a long-term plan to fit you 

and your specific needs.

After all, you deserve a seasoned team that will be there for you, along 
with the integrated investment solutions you want.

Because you are Central.
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Lake Ozark re-examines event open container law
By Nancy Zoellner-Hogland

There are a lot of “ifs” in-
volved, but if all the details can 
be worked out, this year visitors 
may be allowed to view Shoot-
out race boats on the Bagnell 
Dam Strip with a beer or mixed 
drink in hand. 

The Meet-n-Greet, sched-
uled for Wednesday, Aug. 21, 
invites racers to line their boats 
up on the street, which is closed 
to traffic, and meet with the 
public, sign autographs and 
pose for pictures.

Jeff Carroll, organizer of the 
event, asked the Lake Ozark 
Board of Aldermen to consider 
establishing a giant beer gar-
den that would stretch from 
Ballenger Road to the dam, and 

to lift the ban on open contain-
ers of “adult beverages” during 
the event, inside that fenced-off 
area, similar to what is done in 
Jefferson City. 

This is the third year he’s 
asked the city to lift the ban. 
However, this year, instead 
of discussing the request at a 
regular meeting, city officials 
scheduled a May 20 work ses-
sion and invited Keith Hen-
drickson, the senior liquor 
control agent with the state, to 
attend.

“This is not a big, out-of-
control event,” Carroll told the 
board. “Most of the people who 
attend are families – a husband, 
wife and two kids. Dad walks 
around with a beer in his hand 

while they all look at the boats. 
And it’s on a Wednesday night 
in the middle of August. I know 
of two bar owners that say this 
is the busiest day of their en-
tire year so the notion that this 
doesn’t generate a significant 
amount of money for our busi-
ness owners is wrong.” 

After several other argu-
ments, both pro and con, City 
Attorney Roger Gibbons ex-
plained how other cities han-
dled those types of festivals 
and suggested a list of criteria 
that he felt should be met be-
fore aldermen would grant Car-
roll’s request. 

Gibbons said first and fore-
most, all bar owners of the Strip 
would have to agree to partici-

pate and meet all the city’s de-
mands. If even one bar owner 
held out, he said the city should 
not move forward with Carroll’s 
request. He also said every bar 
owner would all have to obtain 
a caterer’s permit, which costs 
$25 - $15 for the city and $10 
for the state; and they would 
have to provide a certificate of 
insurance, showing that they 
added the city as an additional 
insured. 

In addition, all bar own-
ers would be required to sign 
a form agreeing to share equal 
responsibility if any violations 
occurred and any risk in the 
event anyone was injured. The 
bar owners would also have to 
agree to jointly pay the cost of 
bringing on additional police 
protection, over and above the 
normal scheduling, for the eve-
ning. And finally, all bar owners 
would have to agree to check 
IDs and issue event wristbands 
to everyone 21 and older, and 
to use only specially marked 
event cups for all alcoholic bev-
erages sold.

Gibbons also said the beer 
garden area would have to be 
designated with a barrier and 

the organizer and bar owners 
would have to provide super-
vision at all gates to make sure 
no one left the area with open 
containers.

City officials also discussed 
their desire to ban coolers. 
However, that was met with 
some resistance.

“You have to understand the 
nature of these drivers. They’re 
all very wealthy. They travel 
around the United States with 
teams that set up and they just 
show up and drive. They bring 
coolers and they have refrig-
erators in the truck. Once they 
set, we’re not going to be able to 
kick them out just because they 
pop open a cold one,” Carroll 
said.

Hendrickson also told the 
board that while while organiz-
ers could suggest that coolers 
be kept out, because Missouri 
law allows it, bar owners could 
not prevent boat owners and 
crews – or spectators – from 
bringing coolers into the area 
as long as the liquor was less 
than what the bar owners were 
permitted to sell inside the beer 
garden.

continues on page 17

Ron Dugan, chairman of the Shootout and owner of Captain Ron’s, headquarters for the race, first 
suggested the Meet-and-Greet in 2011 as a way to build interest in the race and to allow it to benefit 
numerous businesses around the entire Lake area.

“You can watch the race online and you can see pictures of the drivers, but when you can meet 
them, shake their hands, get your picture taken with them - it lets you make a connection and that 
makes it a lot more fun when you’re watching. It also lets the drivers and team members that attend 
meet the people that love what they do. It helps personalize the race for everyone,” he said. “These 
guys are great and they love to talk to people who love the sport. They especially like answering the 
kids’ questions - probably because most of them are family men themselves.”

Duggan said a similar event is held each year at the race in Key West and its wildly popular, drawing 
hundreds of thousands of spectators and building intense interest in the race.



Lake of the Ozarks Business Journal June, 2013 Page 7

   Saturday, July 13, 2013 • Starting at 12:03 Pm • onSite
auCtion

Lake of the Ozarks Development Property

CENTRAL MISSOURI'S LAKE OF THE OZARKS
RESIDENTIAL  •  CONDOS  •  LAND  •  RESORTS  •  COMMERCIAL

2086 Horseshoe Bend Pkwy
PO Box 2651

Lake Ozark, MO 65049
Phone (573) 365-7272 | Fax (573) 365-7273

ProStarauctions.com

10% DEPOSIT DUE  
AT DAY OF AUCTION  

10% BUYERS PREMIUM  
WILL APPLY

auCtion
Commercial, Land & Investment Properties

CALL FOR PRIVATE VIP SHOWING

573-365-7272

Over 100 Years of Real Estate and Auction Experience

Call ProStar Property Management & Vacation Rentals for your perfect stay at the Lake!

Prime Delevlopment Properties!

Selling
ABSOLUTE

$1,000/Acre  

Opening Bid

Selling

ABSOLUTE

14 Beautiful Lot’s - Selling ABSOLUTE in an established, adult only  
non-denominational community - Ozark Meadows.  A Great place to build 
you retirement home!  Water, sewer and streets all in place.

Parcel 1

Overall View showing Parcel’s 1, 2, & 3 all in the Ozark Meadows 
Subdivision in Morgan County. 

5 Outstanding Acreage Lot’s in upscale area.  First two lot’s will sell 
ABSOLUTE.  All lot’s are 3+/- acres in area called Millfork Acreage.  Water 
and sewer all in place.  Declaration of Restrictions provides the type of 
community and covenants that ensure an upscale living environment.

Parcel 2
Tract 1 - 9.55+/- Acres & Tract 2 - 53.50+/- Acres.  Both Selling 
Absolute with a $1,000/acre Opening Bid.  Develop your dream estate 
home, possible future expansion development for Ozark Meadows Adult 
Only Community, great hunting land or whatever your desire. Water and 
sewer available on Tract 1.  Water and sewer will be given easement rights 
with Tract 2.

Parcel 3
2.85+/- Acre Tract of land right off of Ozark Meadows Adult Only 
Community in Osage Beach.  This outstanding parcel is currently zoned 
Industrial and can be used for a number of purposes.  Sellers spent almost 
$30,000 in clearing an area within this tract for a possible building site.  
Water and Sewer are available.

Parcel 4

Overall of 
Parcel’s
1, 2, 3

First 2 Lots  

SOLD will sell as

ABSOLUTE
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573-280-5737 • 573-378-8739

www.adairs-animals.com

World’s fastest boats about to return to Lake
By Nancy Zoellner-Hogland

World-class racers will be 
roaring across the Lake of the 
Ozarks June 8 and 9 as they 
compete for their share of a 
$75,000 prize purse in the Lake 
of the Ozarks Invitational Pow-
erboat Race. 

The Offshore Super Series, 
sponsored by Mountain Dew 
and Formula Boats of Missouri, 
will feature 30 to 40 boats com-
peting on a 4.5-mile oval course 
between Bagnell Dam and the 
3 mile mark. A member of the 
American Power Boat Associa-
tion sanctioned the event and 
the OSS is operating the race - 
setting the course, conducting 
all boat inspections, overseeing 
all safety measures and holding 
all driver meetings.

Spectators will be able to 
watch the race, headquartered 
on Lake Ozark’s Bagnell Dam 
Strip, from numerous points 
along the shoreline as well as 
from the road deck at each end 
of Bagnell Dam, which will be 
closed to traffic throughout the 
weekend. They also will be able 
to wander through the Racer 

Village and Vendor village, and 
get an up-close look at boats at 
“wet pits” and “dry pits.” 

Organizers expect more 
than 10,000 spectators to visit 
the Bagnell Dam Strip during 
the event – likened to “one gi-
ant tail-gate party without the 
alcohol.” Lake Ozark will not be 

lifting its ban on open contain-
ers of alcohol for the event. 

The best part is, except for 
a small fee for parking and the 
cost of food, drink and other 
items sold by vendors, the en-
tire event is free.

Co-chairman Mike Shep-
herd, general manager at Bea-
vers at the Dam Bar and Grill, 
said it was his goal from the 

start to make the race a com-
munity event that was afford-
able to everyone.

“At past races, people had to 
pay up to $65 to go down on the 
docks and see the boats. That 
meant a whole lot of people 
were left out. That won’t hap-
pen here. The public will be 

able to go down on the Beavers’ 
docks, where the boats will be 
parked, for free. We’re also hap-
py that the location of the race 
will make it possible for every-
one to watch from the shore – 
something else different from 
other races, where you had to 
be in a boat on the water to en-
joy the action,” he said.

The Strip will be closed to 

traffic from about Ballenger 
Road down to the dam. Parking 
will be available at the camp-
ground below the dam and 
shuttles will be operating to 
provide transportation to and 
from the Strip. Lake Ozark Po-
lice Chief Mark Maples prom-
ised security would be tight 
– and coolers, backpacks and 
large bags will not be allowed 
into the area. Purses may be 
searched.

Play Craft Pontoons came 
on board as sponsor for the 
first time ever sanctioned Tro-
phy Class Pontoon Race; Per-
formance Boat Center will be 
providing prize money for the 
Super V Lite Race; the Red Head 
Yacht Club is sponsoring the 
Cat Outboard Race; and Shady 
Gators/Backwater Jacks will be 
providing prizes for the Pro/
Am Race.

Festivities actually begin 
June 1 with a volunteer party. 
A Lake Race Pontoon Party at 
Lazy Gators, open to all boat-
ers, is scheduled for 4 p.m. 
Tuesday, June 4 and at 5 p.m. 
on Wednesday, June 5 a Lake 

Race Tribute Party and Ben-
efit Auction, which is open to 
the public, will be held at Top-
sider Entertainment Complex 
in Osage Beach. On Thursday, 
June 6 race teams will begin to 
arrive. On Friday, June 7, a Lake 
Race Street Party on the Bag-
nell Dam Strip, complete with 
a driver meet-and-greet, that is 
open to the public, will kick off 
at 6 p.m. Live music will con-
tinue from 8 p.m. to midnight 
at Beavers at the Dam.

Shepherd said the commit-
tee got overwhelming support 
for every portion of the week-
long event.

“It’s been pretty amazing to 
see how the community has 
gotten behind this to make it 
grow. We’re all looking forward 
to the event so we can enjoy the 
fruits of that labor,” he said.

For more information or for 
a complete schedule of race ac-
tivities, which begin at 10 a.m. 
Saturday and wrap up at 4:30 
p.m. Sunday with an awards 
ceremony at Beavers, visit the 
race website at www.lakerace.
com.

New book guides users thru maze of public works regulations, paperwork 
By Nancy Zoellner-Hogland

Contractors considering tak-
ing on any public works proj-
ects this summer might find it 
a little bit easier to comply with 
the law.

The state of Missouri just 
released the “Public Works 
Guidebook,” which provides 
information online for those 
interested in learning about 
the rules and regulations sur-
rounding construction projects 
funded by taxpayer dollars.

The web-based book, put out 
by the Missouri Department 

of Labor (DOL), includes infor-
mation on the laws that govern 
public works projects, the types 
of forms that must be filled out, 
hour and wage regulations, 
prevailing wage notifications, 
guidelines for firing workers, 
safety measures that must be 
taken, how to report payroll re-
cords and ADA guidelines. The 
guide also includes check-off 
lists – one for public bodies, one 
for contractors – for projects 
start to finish. The guide tells 
contractors what they are re-
quired to do to be compliant all 

the way from the time the con-
tract is let to the time the work 
is completed and paid for.

According to the DOL, be-
cause public works projects are 
funded by tax dollars, those 
controlling and working them 
are held to a higher standard. 
Public works dollars benefit 
the local and state economies 
through increases in sales tax 
and corporate tax revenue, 
while at the same time ensur-
ing that construction in Mis-
souri remains a highly trained 
occupation capable of produc-

ing quality construction.
The DOL promises to dili-

gently investigate any alleged 
prevailing wage violations.

“Any officer, official, mem-
ber, agent or representative of 
any public body, contractor or 
subcontractor who willfully 
violates the prevailing wage 
law can be punished by a fine 
of up to $500, by imprisonment 
of up to six months, or both. It’s 
also important to remember 
that each day that a violation or 
omission continues constitutes 
a separate offense,” said Julie 

Gibson, acting director of the 
DOL.

Village of Four Seasons offi-
cials said when they added on 
to the building last year, even 
though wages paid were higher 
than what is considered “nor-
mal” at Lake of the Ozarks, they 
found it difficult to find con-
tractors willing to bid on the 
projects because of the com-
plexity of paperwork.

The new downloadable 
guide can be found at http://
labor.mo.gov/PublicWorks/
guidebook.asp.

Photo: Lake Expo 
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HORSESHOE BEND PKWY & BUS. 54 LAKE OZARK • 573-365-8596 OFFICE • 800-879-5687 TOLL FREE
WWW.ALBERSANDALBERS.COM   •   WWW.4SEASONSREALTYINC.COM

The #1 Team in 2012 at 
the #1 Independently Owned Real Estate
Organization at the Lake of the Ozarks

Excellent level highway frontage in 
Osage Beach. 1 mile from School of 
the Osage. Borders Hedges Funeral 

Home and Norwood Rd. The beginning 
of industrial area. Buildings on site, 

some income producing. City water and 
sewer. Will entertain lease or 

lease–purchase.  Loads of potential.
$1,300,000

Corner of Bus. Hwy. 54 & Hwy. 242, Lake 
Ozark - The most desirable commercial 
parcel at the lake. High traffi c area on 
the corner of Business 54 and new 242 
extension. Great visibility to and from 

MM (community bridge.) Excellent 
visibility from Business 54, top of 

Horseshoe Bend Parkway and 242 in 
both directions. Just across from Paul’s 

Market and Four Seasons Realty, next to 
JJ Twiggs. Priced to sell, tons of potential!  

$1,800,000.

BEAUTIFUL DEVELOPMENT PROPERTY!!!  
85 Acres, 3,600’ Waterfront at the 51 MM, 

and 200’ Road front.  Subdivide
property or keep for corporate retreat.  

$208 per waterfront foot. Very
motivated Sellers. Property was surveyed 

in 2007. Copy is available.
Deep water, some gentle terrain and some 

scenic with great views. 
$750,000.

438 Hwy. 42, Osage Beach

Coffman Bend Dr., Climax Springs

Location, Location, Location!!  

Seller’s loss can be your gain. Income 
producing property with two sided Porlier 

billboard. Great location between the 
Lake and Eldon with great visibility from 

Hwy 54! Huge 4,000sq ft. insulated 
newer building with heat, lights, etc. Plus 
another sign on the property. Room for 
more storage, house or whatever you 

want. Only 7 miles from Bagnell Dam. 
$199,999.

163 Highway 54

Commercial development of 6 acres at 
corner of Business 54 & Fish Haven.  Old 
Case Tower Restaurant location by City 

Roadside Park.  From the business 54 side 
of property you see the lake.  From the 

back of the property you see Bagnell Dam. 
“$600,000 Seller says make an offer!

8200 square feet, 14 private offi ces, large 
reception area, spacious offi ce upstairs.  
Full kitchen lower level with additional 

offi ce in lower level as well.  Located near 
community bridge and Paul’s Market.  

Ideal site for medical, bank or whatever 
your heart desires.  Plenty of parking.  

$774,000

2121 Bagnell Dam Blvd., Lake Ozark

This commercial building has tons of potential!  
The reception area has a built in counter and 
a large storage room.  The conference area is 

large with lots of light.  Spacious kitchen. 
Six  offi ces, tile and carpet, plus 2.5 baths 
make this building suitable for most any 
business.  Additional contiguous 74 acres 

available for extra dollars. $349,900

91 Grand Point Blvd, Porto Cima

Commercial offi ce/warehouse. 1 acre. 
110x60 red iron metal building.  Needs 
work.  20x20 detached offi ce building 

w/ offi ce, kitchen & bath. No POA 
dues.  Excellent close in Horseshoe Bend 
location.  Seller will consider lease and 

look at offers. $170,000.

1255 Carol Rd., Lake Ozark

Business Hwy. 54 & Fish Haven, 
Lake Ozark

Mary Albers - 2005 Bagnell Dam
Association Realtor of the Year

573-216-2139
mary@albersandalbers.com

Jim Albers
Selling Lake Ozark Real Estate Since 1973

573-216-5144
jim@albersandalbers.com
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New book guides users thru maze of public works regulations, paperwork 
Gibson, acting director of the 
DOL.

Village of Four Seasons offi-
cials said when they added on 
to the building last year, even 
though wages paid were higher 
than what is considered “nor-
mal” at Lake of the Ozarks, they 
found it difficult to find con-
tractors willing to bid on the 
projects because of the com-
plexity of paperwork.

The new downloadable 
guide can be found at http://
labor.mo.gov/PublicWorks/
guidebook.asp.
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President Obama wants to raise minimum wage to $9
By Nancy Zoellner-Hogland

In his state of the union ad-
dress, President Barak Obama 
outlined his plan to call on 
Congress to raise the federal 
minimum wage for working 
Americans in stages to $9 an 
hour by 2015 and then index it 
to inflation thereafter. The fed-
eral minimum wage has stated 
at $7.25 since July 2009. The 
president also proposed raising 
the minimum wage for tipped 
workers, which has not been 
increased for more than years.

He said that since it was 
first established in 1938, the 
minimum wage has been in-
creased 22 times, but was erod-
ed substantially over several 
prolonged periods because of 
inflation. He said his proposal 
to raise the minimum wage by 
$1.75 by the end of 2015 would 
restore the “real value” of the 
minimum wage to what it was 
in 1981.

In order to gather informa-
tion to help him with his push, 
throughout the month of May, 

he had acting Secretary of La-
bor Seth D. Harris and other 
senior department officials on 
a “listening tour,” meeting with 
workers across the country in 
some two dozen cities to hear 
their stories and “engage them 
in a national dialogue.”

In a May 24 release, the De-
partment of Labor reported 
that tour showed them that 
minimum wage left too many 
families struggling to make 
ends meet. A minimum-wage 
earner supporting a family of 

four resulted in that family liv-
ing on $14,500 a year - below the 
poverty line.

However, Joe Roeger, head 
of the legislative committee 
for the Lake Area Chamber of 
Commerce, said minimum 
wage jobs were never intended 
for people who are heads of 
household. 

“They’re for casual labor – 
summer help, student help,” 
he said, adding that he felt the 
likelihood of passage was “pret-
ty remote” considering the cur-
rent climate. “It doesn’t seem 
like a very wise measure, given 
the difficulty of people trying 
to find jobs right now. Raising 
the minimum wage will just 
make it harder for already cash-
strapped businesses to expand. 
But even if it was adopted, it 
probably wouldn’t have much 
effect on the Lake area. Al-
though $9 might grab some 

people, the wages paid here are 
already higher.”

On January 1, the minimum 
wage in Missouri, and 19 other 
states, increased to $7.35 – 10 
cents higher than the federally 
mandated minimum wage of 
$7.25 per hour. However, em-
ployers engaged in retail or 
service businesses whose an-
nual gross income is less than 
$500,000 are not required to 
pay the state minimum wage 
rate. Employers not subject to 
the minimum wage law can 
pay employees wages of their 
choosing.

A report from the U.S. Bureau 
of Labor Statistics shows that in 
2012, of the 1,538,000 Missouri 
hourly workers, approximately 
3.1 percent, or about 47,678 
workers, made less than mini-
mum wage, and approximately 
3.2 percent, or 49,216 workers, 
made exactly minimum wage.

Sterling silver charms from $25

4050 Osage Beach Pkwy
Osage Beach, MO 65065
573.348.3332
Hours: 9-6 Mon-Sat

Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks

State Farm, Bloomington, IL

We all feel the same commitment to care for our 
families. Helping you meet your insurance needs 
is part of my commitment to you. Like a good 
neighbor, State Farm is there.® 
CALL ME TODAY.

Family is 
why we 
do it all.

0907504 

Malcolm Decker, Agent
1179 E Highway 54

Camdenton, MO 65020
Bus: 573-346-5920

mac.decker.le2o@statefarm.com

EPA soon to start enforcing lead-based paint RRP rule
Affects home remodelers, painters, electricians and the like 
By Nancy Zoellner-Hogland

According to the Environ-
ment Protection Agency (EPA), 
87 percent of homes built be-
fore 1940 contain lead-based 
paint and 24 percent of homes 
built between 1960 and 1978 
have some lead-based paint. 
Common renovation, repair, 
and painting activities– things 
like sanding, cutting, remov-
ing kitchen cabinets, replacing 
windows or HVAC repair or re-
placement – even drilling into 
wood or plaster – can “disturb” 
that paint and create hazard-
ous lead dust and chips which, 
according to the EPA, can be 
harmful to adults and children. 

To combat those dangers, 
as of April 2010, the EPA Lead 
Renovation, Repair and Paint-
ing (RRP) rule requires firms 
and individuals – including 
sole proprietorships – that 
perform that type of work in 
homes, child care facilities and 
pre-schools built before 1978 to 
be lead certified. The RRP rule 
covers a broad range of busi-
nesses including remodeling 
companies, carpenters, paint-

President Obama (Press photo)
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EPA soon to start enforcing lead-based paint RRP rule
Affects home remodelers, painters, electricians and the like 
By Nancy Zoellner-Hogland

According to the Environ-
ment Protection Agency (EPA), 
87 percent of homes built be-
fore 1940 contain lead-based 
paint and 24 percent of homes 
built between 1960 and 1978 
have some lead-based paint. 
Common renovation, repair, 
and painting activities– things 
like sanding, cutting, remov-
ing kitchen cabinets, replacing 
windows or HVAC repair or re-
placement – even drilling into 
wood or plaster – can “disturb” 
that paint and create hazard-
ous lead dust and chips which, 
according to the EPA, can be 
harmful to adults and children. 

To combat those dangers, 
as of April 2010, the EPA Lead 
Renovation, Repair and Paint-
ing (RRP) rule requires firms 
and individuals – including 
sole proprietorships – that 
perform that type of work in 
homes, child care facilities and 
pre-schools built before 1978 to 
be lead certified. The RRP rule 
covers a broad range of busi-
nesses including remodeling 
companies, carpenters, paint-

ers, electricians, plumbers and 
handymen.

The requirements extend to 
property management com-
panies that act as agents for 
the landlord and use their own 
employees to do the work. If the 
property management com-
pany hires a renovation firm to 
perform the work, the property 
management company doesn’t 
need certification, but those 
they hire do – and they must 
also provide on-the-job train-
ing to any workers that are not 
certified renovators.

The EPA puts the burden 
of determining the age of the 
building solely on the person or 
company providing the work. 
Guidelines state that although 
the property owner is likely to 
be a good source of information 
on the age of a home or other 
building, the firm may not rely 
on the statement of the proper-
ty owner if there is evidence to 
the contrary. In fact, renovation 
firms are told they must track 
down tax assessments, prop-
erty records or any other pa-
perwork to determine the date 

of construction. If nothing can 
be found, the renovation firm is 
told they must “always assume 
that a home or child-occupied 
facility was constructed before 
1978.”   

Not only must all employees 
who perform work in those fa-
cilities be trained as a lead-safe 
certified renovators, firms also 
must be EPA certified. Contrac-
tors must submit an applica-
tion and a $300 payment to the 
EPA at www.epa.gov/getlead-
safe, which is required to pro-
cess all applications within 
90 days of receipt. In most in-
stances, properly-completed 
firm applications are processed 
in about one month. Once cer-
tified, the firm will be able to 
advertise that they are certified 
by EPA under the RRP program, 
and will also be given rights to 
use EPA’s “Lead-Safe Certified 
Firm” logo. 

Individuals can become cer-
tified by completing a one-day 
training course in lead-safe 
work practices. Certification 
is immediate upon success-
ful completion. The training 
courses are offered by EPA-

approved private training pro-
viders; there is no additional 
fee. Training providers can be 
found at http://cfpub.epa.gov/
flpp/searchrrp_training.htm.  
According to the EPA, more 
than 500 training firms have 
been accredited to provide the 
specialized, one-day lead-safe 
work practices training. Many 
offer trainings in multiple 
states. And the lack of training 
in the area is no excuse for not 
getting certified. According to 
the EPA, more than 340 accred-
ited training providers have in-
dicated they are willing to trav-
el to offer the classes. That list 
can be found at http://cfpub.
epa.gov/flpp/searchrrp_train-
ing.htm. One class provides 
certification for five years.

In addition to taking the 
training class, certified renova-
tors must have with them at the 
work site copies of their initial 
course completion certificate 
and their most recent refresher 
course completion certificate. 
They are also required to pro-
vide records demonstrating the 
renovation was conducted in 
a manner compliant with EPA 
regulations and must retain 
those records for three years 
following completion of the 
project. The renovation firm 
must keep records showing 
what training was provided to 
workers, but these records need 
not be available at the work site.

For more information visit 
www.epa.gov/getleadsafe
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A Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

The working 
“retirement”

• The majority of workers (56%) 
plan to work past age 65, including 
43% who plan to work past age 70 
or do not plan to retire at all, ac-
cording to a survey by the Transam-
erica Center for Retirement Studies. 
More than half (54%) plan to con-
tinue working after they retire.

• An AARP survey showed that 
80% of baby-boomers plan to take 
on a job after retiring.

• According to the 2013 Retire-
ment Confi dence Survey conducted 
by the Employee Benefi t Research 
Institute (EBRI), 43% of workers 
plan to continue working after age 
65, more than double the low 18% 
back in 1998. Also: The number of 
workers planning to retire before 
age 65 has dropped from 49% in 
1998 to 23% in 2013.

The recent recession, coupled 
with the collapse in home values, 
may explain part of the increase in 
folks working longer than expected. 
Many people simply haven’t been 
able to accumulate enough capital 
to become fi nancially independent, 
which is what retirement means. 
Another part is that some highly 
skilled employees are able to be-
come consultants to their prior em-
ployers, either working part-time 
or as self-employed free-lancers. 
A third group aims to break into a 
second career, pursuing a vocation 
or avocation that had to be put off 
during the working years. 

Whatever the reasons, more and 
more older Americans are working. 
There are some issues that come 
with that decision.

Social Security
If you will have earned income in 

retirement, you probably will want 
to delay receiving your Social Se-
curity benefi ts. Everyone is eligible 
to begin reduced early-retirement 
benefi ts at age 62, with the amount 
of reduction a function of your full 
retirement age (from 66 to 67, de-
pending upon the year of birth). 
Benefi ts are further reduced for 
those with earned income (invest-
ment income does not count). This 
is called the “earnings test.”  The 
earnings limit in 2013 is $15,120. 
For every $2 earned above the limit, 

benefi ts are reduced by $1. 
A different rule applies in the 

year that one reaches full retire-
ment age. In that year, the earnings 
limit is $40,080, and the reduction 
is $1 for every $3 over the limit until 
the month that the full retirement 
age is reached. After reaching full 
retirement age, the earnings test no 
longer applies.

Even so, it may pay to delay So-
cial Security benefi ts until reaching 
age 70. For every year of delay af-
ter reaching normal retirement age, 
benefi ts will be boosted by 8%. 
If the retirement job will provide 
enough money to cover living ex-
penses, delaying benefi ts can be a 
good way to boost the cash fl ow in 
one’s 70s and beyond.

Health care planning
Medicare coverage begins at 

age 65, independent of one’s 
decision on Social Security benefi ts. 
Those who retire earlier than that 
age need to take a hard look at 
their health and dental insurance 
coverage. If you are shifting to part-
time work or a consultancy for a 
former employer, participation in 
the company’s health insurance 
plan could be a point of negotiation 
for compensation. When you’ve 
separated from service, up to 18 
months of COBRA coverage may 
be available through your former 
employer. COBRA premiums are 
likely to be signifi cantly lower than 
those for individuals on the open 
market.

Trenny Garrett is Senior Vice Presi-
dent at Central Trust & Investment 
Company, Lake Ozark. You can con-
tact her at 573-302-2474 or visit 
www.centrustco.com. Central Trust & 
Investment Company is affi liated with 
Central Bank of Lake of the Ozarks.

Trenny Garrett, J.D., CTFA

A Menu Sampling
(All beef selections are Certifi ed Angus)

6 & 8oz Tenderloins • Signature Steaks
Coarse Salt Encrusted Prime Rib

14oz Strip Steak • Ribeyes
Beef New England • King Crab Legs

Orange Roughy • Blackened Tuna Filet
Chicken • Pork • Pasta Dishes

Children’s Menu Available

The Homm Family have owned and operated a restaurant here 
in the heart of Osage Beach for each of the last 50 years beginning with Jo-Jo’s in the fi fties. 
Our newest location is City Grill and Blue Room Night Club. We are an 8,000 sq.ft.operation 
that includes our City Grill, offering a casual lunch and dinner menu with a bit of fl air. We sell 
certifi ed Angus steaks, fresh seafood, chicken entrees, crisp salads and an array of appetizers. 
Each Thursday, Papa Joe and Annelie prepare authentic German cuisine that includes Beef 
Rouladen, Jager Schnitzel, Sauerbraten and fresh Potato Pancakes. We have expanded our 
wine list and added some fun new desserts!

Three In One... Something for Everyone

5384 Osage Beach Pkwy in Osage Beach • 573-302-0848
EXIT CASE RD • ONE MILE WEST OF THE GRAND GLAIZE BRIDGE

• Live Professional Comedy Every Wed.
• Executive Ladies Night 1st Thursday of 
the Month! • Martinis • Manicures 
• Pedicures • Massages
• Live Concerts on Blue Room Stage
• Last Thursday of the Month is
   Business Social Nite
• Book Your Private or Company Parties 
   Year Round

The Sportsbar

• 2010 Best Adult Nightlife 
• 2011-12 Best Bar for Adults

Featuring 35 TVs
The Blue Room

Enjoy a meal or drink 
and catch your game!

Live Entertainment DJ’s & Music 
Wed – Sat  Party Until Early Morning!

Sports Bar Menu
Appetizers • Salads • Wraps • Sandwiches • Burgers 

Joey Homm Voted #1 Chef at the Lake!

Osage Beach
924 Hwy 42
573-348-4464
www.dkbshowroom.com

I  use

Because 
they offer 
professional 
planning services 
with stylish 
and affordable 
options

DKB is here to help you create your dream kitchen, bath, entry, study, laundry room … 
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THIRST

a new twist at the lodge
thursday • friday • saturday nights

MIXOLOGY SPOKEN HERE

315 Four Seasons Drive  |  Lake Ozark, MO 65049   |   573.365.3000  |   www.4seasonsresort.com

Village to hold code meeting for builders
By Nancy Zoellner-Hogland

So everyone can be “on the 
same page,” the Village of Four 
Seasons will be hosting a meet-
ing to discuss the 2012 Inter-
national Residential Code that 
was adopted by the Village last 
July.

All general contractors, 
homeowners and interested 
members of the community are 
invited to attend the seminar, 
scheduled for 9 a.m. Wednes-
day, June 19 at Village Hall. 
Those who plan to attend are 
asked to register by calling 573-
365-3833.

“We made some changes 
and want everyone to know 
what they are. For instance, 
we eliminated the mandate for 
sprinklers – but we didn’t just 
arbitrarily yank them – we just 
found other ways to make the 
home safer and more fire resis-
tant,” explained Robert Davis, 
chief building inspector for the 
Village. “We’re requiring a more 
fire-resistant sheet rock, more 
protection in the floor struc-
tures and hardwired smoke 
alarms throughout the entire 
house because our water sys-

tem in the Village was designed 
to provide drinking water – not 
to operate sprinklers. We’re 
accomplishing the same goal 
– we’re just taking a different 
route to get there.”

He said they also took out 
some of the environmental re-
quirements, including a pres-
sure test that Davis described 
as “problematic.” 

“Code required the home to 
be air tight enough to be pres-
surized for 15 minutes and hold 
to a specified amount of pres-
sure. No one in the area has 
the equipment to conduct the 
test – and to bring in an engi-

neer certified in this field would 
be very expensive. Truthfully, 
it would cost the homeowner 

much more to conduct this test 
than he or she would ever save 
on utility bills,” he said.

And although some por-
tions of the 2012 code had been 
dropped, Davis said they would 
be keeping the requirement 
that all plans for new homes or 
remodel projects over $100,000 
be drawn by a professional ar-
chitect or engineer.

“We’ve had a couple issues in 
the past where plans were need-
ed but we didn’t have them. But 
that’s why we want to hold this 
meeting. We want to go over all 
these details and changes with 
all the builders at once, if possi-

ble, because we want everyone 
to know up front what’s going to 
be required of them when they 

build in the Village,” Davis said.
The rest of the Lake commu-

nity is in the process of review-
ing and modifying the 2012 set 
of codes however, according to a 
representative of the Lake of the 
Ozarks Builders Association, no 
other community has adopted 
them yet. Village officials said 
they didn’t plan to adopt the 
codes so soon, but were forced 
to in order to keep their existing 
ISO rating.

“We were spot-checked last 
year by the ISO (Insurance Ser-
vices Office) and they saw that 
we were still operating under 
the 2006 codes. Because you’re 
required to be current within 
five years of the most recent set 
of building codes, they gave us 
a short time to update or our 
ISO rating would have dropped 
– and that would have caused 
the cost of homeowners’ in-
surance to rise. That’s why we 
jumped on it so quickly,” Davis 
explained.

According to the www.
isogov.com website, ISO part-
ners with municipal fire author-
ities, city managers, and other 
community officials to evaluate 

and monitor more than 45,000 
local fire-protection resources. 
ISO’s Building Code Effective-
ness Classifications help distin-
guish the various levels of com-
munity building-code adoption 
and enforcement. 

“The concept is simple,” the 
website reads. “Municipalities 
with effective, well-enforced 
codes should demonstrate bet-
ter loss experience when a ca-
tastrophe strikes. Buildings 
located in such communities — 
constructed according to cur-
rent codes — likewise should 
experience less severe loss. ISO 
collects information on the 
building codes in effect in a 
particular community, as well 
as how the community enforces 
its building codes. We then ana-
lyze the data using our Build-
ing Code Effectiveness Grading 
Schedule (BCEGS®) to deter-
mine the level of building-code 
enforcement. Insurers can use 
the gradings to determine prop-
erty insurance values or grant 
premium credits for buildings 
constructed under strictly en-
forced codes.”
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Crab leg Buckets
1 lb....$17.99     
2 lb....$31.99     
3 lb....$41.99

Well drink specials,
domestic bottle specials

$5.00 Yummy 
Appetizers!

4PM-6PM MONDAY-FRIDAY
HAPPY
HOUR!!

301 Monarch Plaza · Lake Ozark · 573-693-9041

Serving Lunch & 
Dinner Daily!

Now Open! 11am-9pm
    Fri.-Sat.

    11am-10pm

Well Drink Specials,
Domestic Bottle Specials
Select Appetizers

1/2 Price!

4pm-6pm Monday-Friday

“Come Plan Your CHRISTMAS PARTY with us”
Call 573-693-9041 for Carry Out and reservations

SEAFOOD 
FISH & 
STEAKS

COME 
BREAK A 

LEG!

2545 BAGNELL DAM • LAKE OZARK 
TO GO: 573-693-9041

Precisely control your Hunter 
Douglas Window coverings by 
scene, room, or time of day.

Simply slide into
total control

The Platinum™ App

VIEW VIDEO

Copyright 2012 Hunter Douglas. All rights Reserved. All trademarks used herein are 
the property of their respective owners. 5110540058 8/12

Blinds And More
5509 Osage Beach Pkwy.

Osage Beach • 573-348-4708
M-F 10-5 • Sat. 10-2 • By Appt.

blindsnmoreatthelake.com

continued from page 1
“I think a lot of people have 

been sitting back, waiting to 
see how this is going to play out. 
It now seems clear that these 
cases are headed toward trial. 
But people need to understand 
that they can’t get title to the 
affected land if they don’t file 
an adverse possession lawsuit 
– and the only way to get title 
by adverse possession is to get 
a judge to enter a court judg-
ment in their favor,” Sear said, 
adding that although several 
more adverse possession cases 
against Ameren have been filed 
since the beginning of 2013, 
all affected property owners 
should take their deeds and 
title insurance policies to an 
experienced real estate attor-
ney to help them understand 
whether they have a valid claim 
against Ameren and/or their ti-
tle insurance company. “If they 
do, their title insurance policy 
may cover the damages and/or 
the attorneys’ fees involved in 
filing suit against Ameren.”

The judge did rule in favor of 
Ameren and against the plain-
tiffs on one of the claims in 
the lawsuit that the language 
used in the 1932 deeds be-
tween Union Electric Land and 
Development Company and 
Union Electric Light and Power 
Company that started these 
title disputes was so broad and 

ambiguous that it constituted 
fee title. Judge Hayden rejected 
that argument, but pointed out 
that ruling does not affect the 
claims of adverse possession/
boundary line acquiescence.

Last year Ameren got per-
mission from the Federal En-
ergy Regulatory Commission 
(FERC) to comprehensively 
lower the Osage Project bound-
ary to the 662 contour line plus 
carve out below 662 for exist-
ing dwellings.  The FERC order 
made it clear that the lowering 
of the project boundary does 
not change the ownership 
of the property – if Ameren 
owned the property prior to the 
FERC Order – Ameren owns the 
property after the FERC Order. 
Soon after, Ameren filed Estop-
pel Certificates in the Camden, 
Miller, Morgan and Benton 
County Recorder of Deeds of-
fices that grant limited rights 
to use the properties. Ameren 
says that the certificates are 
the promise that Ameren won’t 
take steps to remove exist-
ing structures located on the 
power company’s property. 
However, all realtors contacted 
agreed that selling property 
covered by an Estoppel Certifi-
cate is quite different than sell-
ing land that is owned, and title 
companies and lenders said 
the Estoppel Certificates don’t 
create a marketable title.

Judge rules against Ameren, 
allows suits to proceed

NTSB wants DUI at .05
continued from page 4

FY 2001, adopting .08 BAC 
as the national illegal limit 
for impaired driving. Under 
that statute, states that didn’t 
conform by October 1, 2003, 
could lose up to 2 percent of 
certain highway construc-
tion funds. Then, for each 
additional future year out of 
compliance, the withhold-
ing percentage increased by 
2 percent, up to 8 percent in 
2007 and later. Those states 
that adopted a conforming 
.08 BAC law within four years 
of any withholding were re-
imbursed, however, states 
that didn’t comply by Octo-
ber 1, 2007, lost all claim to 
the funding.

From blood alcohol con-
tent sites:

“One drink” is 12 ounces of 
beer, 5 ounces of wine, or 1.5 

ounces of hard liquor.
The rate at which a person's 

BAC rises varies depending 
on the number of drinks con-
sumed - the more consumed, 
the higher the BAC; how 
quickly drinks are consumed 
(alcohol consumed more 
quickly raises the BAC higher 
than when drinks are con-
sumed over a longer period of 
time), gender (women gener-
ally have less water weight 
and more body fat per pound 
than men --because alcohol 
doesn't go into fat cells as 
easily more alcohol remains 
in a woman’s body), weight 
(more weight equals more 
water, which dilutes alcohol 
and lowers the BAC), food in 
stomach (food slows down 
alcohol absorption, protein 
takes the longest to digest).
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As the Developers and General Contractor for several communities at the Lake, we understand the inner workings of your 
property like no other group can. You can trust Property Management Professionals for expertise in all areas of property 
management from site infrastructure and building maintenance to personal service and interaction with Homeowners. 
With over 10 years of “Hands On - On Site” experience we deliver with Professionalism.

We Put The Professional In Property Management

Phone: 573-302-1300 After hours: 573-216-0605
info@pmplakeozarks.com • www.pmplakeozarks.com

1222 Lands’ End Parkway • Osage Beach, MO

Kevin Brown, Bonnie Burton & Scott Frisella

PROPERT Y M ANAGEMENT PROFESS IONALS
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Online Shopping!
Find products easily by 
manufacturer or category.
Setup and manage multiple 
vendors and users. Flexible 
payment options. Quickly reorder!

Go to www.winwholesale.com

continued from page 3
Because aldermen said they 

wanted to take a closer look at 
all road work that needed to be 
done and at the money allo-
cated for those projects before 
making a decision on the outer 
road, a workshop is set for 6 
p.m. Thursday, June 27.

Rucker also asked City Engi-
neer Nick Edelman to provide 
a cost estimate to extend city 
services at the same time the 
road work would be done.

In an earlier interview City 
Administrator Nancy Viselli 
said if aldermen voted to move 
forward with the project, the 
city’s share would be paid 
for out of the Transportation 
Fund, which comes from sev-
eral different areas. She said 
the city collects a 1-percent 
sales tax, which goes to Gen-
eral Fund, and a 1-percent 
CIT tax, which usually goes 
to water and sewer projects 
but can go to transportation 
projects if necessary. She said 
the city also collects a county 
road property tax; taxes from 
sales of motor fuel and vehicle 
licenses; some money comes 

from the Osage Beach Spe-
cial Road District, depending 
on projects; and some comes 
from interest and transporta-
tion grants.

In April, the board voted 
unanimously to move forward 
with a reconstruction project 
that will remove much of the 
existing roadway between the 
54 Expressway and the Osage 
Beach Parkway and then build 
an extended exit ramp from 
eastbound 54 Expressway to 
Key Largo; an on-ramp from 
Key Largo to eastbound 54; 
and a landscaped divider be-
tween the two – all at a cost of 
$84,096.50 to the city. MoDOT 
will be picking up the balance 
of the $396.402 job. Silvester 
said the job would be added to 
their list in September with a 
possible earliest letting of bids 
in November.

Revisions to the Key Largo 
intersection have been under 
discussion since April 2012 
when a fatal crash prompted 
MoDOT to close the intersec-
tion to all traffic leaving Osage 
Beach Parkway.

Donate land
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3535 Osage Beach Parkway, Suite 401
Osage Beach, MO

www.millsinsurance.com

573-302-1616

Are You Ready?

Do you know how the Healthcare Reform law
will impact you? Call us today...we can help!

Back: Adam Mills, Teresa Bollenbach, Mitchell Mills
Front: Tami Brown, Liz Brown

$39STARTING AT

EXTRACTIONS
associated with a denture or partial per 

set
$395REPLACEMENT 

DENTURES
STARTING AT

• Immediate Dentures • Partials •  Crowns •  Bridges 
• Extractions • Root Canals •  Fillings & More

SMSM

Thomas John Kennedy of Missouri, DDS, LLC
General Dentistry

 Providers are general dentists, not specialists

Most PPO
Insurances Accepted573-317-1473

  108 CECIL ST, SUITE G, CAMDENTON, MO  

www.dentalservice.net

per 
unit

$595CROWNS
STARTING AT

Online Shopping!
Find products easily by 
manufacturer or category.
Setup and manage multiple 
vendors and users. Flexible 
payment options. Quickly reorder!

Go to www.winwholesale.com

23rd Annual
Community Golf Outing
Friday, June 14th, 2013

Eldon Golf Club, Eldon MO 
Entry: $75/$300 Team

Entry Fee Includes: 
18 holes of Golf, 

Cart, Lunch, Drink 
Tickets & Tee 

Prizes

Registration at 11:30 a.m.  • Lunch at 12:00 noon                                                                             
Shotgun Start 1:00 p.m. •  Person Scramble 

Questions email: kmcgirl@naught-naught.com  
dee@eldonchamber.com

Call 573-392-3752

Cash Prizes • Door Prizes
50/50 Drawing

Open container law
continued from page 6

City Administrator Dave Van 
Dee said while some bar own-
ers may balk at the demands, 
because of past problems, the 
city would be “sticking to its 
guns.”

“We have a $25,000 or 
$50,000 deductible on our poli-
cy. If someone drinks too much, 
falls down and gets hurt you 
know the first thing they’re go-
ing to do is file a lawsuit against 
the city. That’s why we’re in-
sisting that we be added as an 
additional insured. We want 
those insurance companies to 
be legally obligated to defend 
the city if we get sued,” he said.

Van Dee also questioned 
Carroll’s statement about the 
amount of income the event 
generated. 

“I tracked the sales tax rev-
enue over the past three years 
and didn’t see any spikes dur-
ing the month this event is 
held,” he said.

Jefferson City hosts Thursday 
Night Live, a weekly event held 
downtown, that features live 
music, booths by sponsors and 
a variety of activities including 
car shows, cook-offs, and battle 
of the bands. The city’s ban on 
open containers of “adult” bev-
erages is lifted during the event, 
inside the boundaries.
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Building an effective 
web presence
with Mike Waggett, 
MSW Interactive Designs LLC

Google+ for 
your Business – 
The Basics

Google+ Business pages were 
rolled out 18 months ago and the 
impact was immediate and effective.  
Google+ has 500 million registered 
members and can now make the 
claim as the second largest social 
media network.  We recently came 
across a great article about the basics 
of setting up and using a Google+ 
business page and wanted to share 
some of the high points.  You can 
view the full article at http://offers.
hubspot.com/how-to-use-google-
plus-for-business.

Setup Basics
Here are the steps to setup your 

Google+ Business page:
1.  Create a personal Google 

account on Google.com (free).  Go 
to www.google.com/+/business and 
click on the button at the top right 
that says “Create a Google+ Page”

2. Select the appropriate category 
for your business under the 5 main 
categories

3. Add your basic information about 
your business (Name, Telephone, 
email, address, website, etc.)

4. Customize your public profi le.  
Tell your story revolving around the 
top 10 words that describe your 
business.  This will be the description 
of your company that will show for 
your profi le.  Add other business 
contact details, a great profi le picture, 
and a stunning “Cover Photo” that 
grabs people’s attention.

5. Once you are ready, share 
content that is meaningful to your 
clientele.  You do this by clicking on 
the “Posts” tab at the top of your 
page.  

Tips for your Content
Posting on Google+ is very similar 

to posting on Facebook.  Use content 
that offers value, and engages your 
audience. Remember not to over 
sell.  Use photos and videos when 

appropriate, reach out to “Google+” 
communities to share content and 
invite others to join your circles. Use 
hashtags (very similar to Twitter) to 
make your posts discoverable.

Setting up Google+ for your 
Business can lead to great 
Search Engine Optimization 
Results

Google is most certainly factoring 
in social signals from its own social 
platform.  By posting regularly, adding 
the Google +1 button to your website 
(allowing folks to share content from 
your website directly to Google+), 
and generating great content, your 
business will see improved results in 
your Google rankings.  

We suggest taking a few minutes 
to read the full HubSpot article if 
you are new to Google+. There is 
much more information that can’t be 
shared in this limited space. Ignoring 
Google+ is done at your own peril!

 As always, if you have questions 
about Google+ for your business or 
any other social media questions, 
please give us a call!
Follow MSW Interactive Designs
Twitter:  @PutTheWebToWork
Facebook: http://Facebook.com/
putthewebtowork
Blog: http://put-the-web-to-work.
blogspot.com
Mike Waggett, MSW Interactive 
Designs LLC ~ We put the web to 
work for you! 573-552-8403
www.PutTheWebToWork.com

Mike Waggett 

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files for  
publication consideration!

olden Rule Insurance Agency

 

4065 Osage Beach Parkway Osage Beach, MO 
573-348-1731  www.goldenruleinsurance.com

Services Provided Include:
Boat Dealers     Boat Repair     Marinas       Boats     PWC     Docks    

Providing a full-time staff located here at The Lake to 
serve all your personal and commercial needs.

Think outside the tee box!
APPETIZERS, SALADS, SANDWICHES, WRAPS, & PIZZA

BURGER, BRAT & HOT DOG BAR
WEEKEND BREAKFAST BAR  &  BLOODY MARY BAR

HAPPY HOUR ALL DAY ~ EVERY DAY

— OPEN TO THE PUBLIC —
Catch the game on HD TV’s or Catch the view of the Osage 

River Valley from our screened-in veranda!

OSAGE NATIONAL
GOLF RESORT

400 Osage Hills Road
Lake Ozark  65049

573-365-1950
www.osagenational.com



Lake of the Ozarks Business Journal June, 2013 Page 19

www.omobusinessservices.com
Business
ServicesOMO

Accounting And Tax 
Preparation Services for 
Individuals And Businesses

573-216-8251

Our clients range from individual 
tax payers to mid-size corporations 
across industries including automotive, construction, 
manufacturing, property management and retail. 
We can help you too.

Market Notes
There has been some 

controversy over the ex-
pressway and whether it is 
the cause of business being 
down in several establish-
ments on the Osage Beach 
Parkway west of the Grand 
Glaize Bridge.  I’ve spoken 
to business owners who are 
thriving and ones who are 
struggling.  I do know the 
economy played a major part 
the past 4-5 years and took a 
toll on most business owners 
and employees at the lake as 
well as cross the county.

Overall, I feel the express-
way has made travel safer 
and easier through Osage 
Beach’s business district.  It 
should be a real attribute 
having through travel, par-
ticularly semi-trucks and oth-
er large vehicles, on the ex-
pressway and not competing 
for road space against po-
tential customers who want 
to shop and dine in town 
and enjoy the unique variety 
of options we offer.  The con-
struction and completion of 
the road expansions around 
the lake could not have been 
timed better with traffi c in-
creasing as the economy is 
turning around.

There has been an insur-
gence of new business and 
business expansion in the 
lake area particularly on the 
eastern side of Osage Beach 
and Lake Ozark as well as a 
recovering tourism and sec-
ond home market here at the 
lake.  I feel that the Osage 
Beach west side will follow 
suit.  That being said, I think 
the timing is right for com-
mercial investors to consider 

adding properties in the 
west Osage Beach Parkway 
area to their portfolio.

Condos and Lake Homes 
continue to sell well.  There 
was a slight increase in in-
ventory in April.  Diminished 
inventory has caused some 
drag in the housing recovery 
for several months, but may 
be fi nally showing signs of 
improvement as sellers re-
gain confi dence in property 
values.  

There have been 17 new 
home permits issued in 
Camden County from Janu-
ary through April of this year.  
This compares to 43 permits 
issued in all of 2012 and 34 
permits in 2011.  

If you would like a de-
tailed sales report on your 
specifi c property type or 
neighborhood, or would 
like information on the best 
buys at the lake, contact C. 
Michael Elliott & Associates 
at 866.Your.Lake or cme@
yourlake.com.   

View thousands of lake 
area listings at www.Your-
Lake.com.  You can also log 
your opinions on Michael’s 
real estate blog, www.As-
TheLakeChurns.com

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

www.lakeliquor.net Laurie:
212 S. Main

(573) 374-4850

Osage Beach: Dumar Plaza 
3715 Highway 54

(573) 348-3838

Please drink responsibly.

Enjoy Lake of the Ozarks!

Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks
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“Insurance Talk”
with Amanda Fagan of 
Golden Rule Insurance

Cyber Liability
What if your computer system 

was hacked? Credit card infor-
mation, social security numbers, 
medical records, and contact 
information for multiple persons 
is now public to millions. Could 
this happen to your business or 
has Cyber Liability been added 
to your insurance coverage? As 
an independent insurance agen-
cy we recommend evaluating the 
risk of your business and imple-
menting procedures to protect 
yourself from this form of iden-
tity theft. Do you still have paper 
fi les with personal information, 
and how are they secured? Do 
you password protect emails? 
How are mobile devices, tablets, 
computers kept out of the wrong 
hands? 

When we hear the media 
discussing data breach, iden-
tify theft and the need for cyber 
protection, we so often think it 
will not happen to us. However, 
that is not the case. In 2010 the 
US Secret Service and Verizon 
Communications Inc. forensics 
analysis team found 63 percent 
of data breaches occurred in 
companies with 100 or fewer 
employees. 1 

 In 2011 health data breaches 
were up 97 percent per a report 
by Redspin, Healthcare IT New 2. 
The economic decline has aided 
the attacks against medical re-
cords theft creating sales on the 
black market to commit Medi-
care fraud. Desperate times call 
for desperate measures. 

Some of you may have heard 
the commercials of a well known 
chain sharing how they are hop-
ing to earn back business after a 
large data breach to their credit 
card systems. As much as we 
think it will not happen, the facts 
are leading to more and more in-
cidents. Many insurance carriers 
are offering fi rst party and third 
party expense as add on cover-
age to your liability policy or as 
stand alone. Rates are very af-
fordable especially when evalu-
ating the damages that can be 

done if your personal informa-
tion was leaked. 

There are eight ways to help 
reduce your risk of data breach 
offered by The Hartford 3

Lock and secure sensitive in-
formation stored in paper fi les 
and storage devices.

Restrict access to data by lim-
iting to employees that “need to 
know” only.

Properly dispose of sensitive 
data when no longer needed, 
such as shredding. 

Keep your staff up to date on 
the best record and data prac-
tices so everyone is on the same 
page.

Password protect all systems 
holding sensitive information.

Encrypt Data when transmit-
ted. 

Change passwords often and 
keep remote access to network 
secure.

Update software and operat-
ing systems so they are always 
current and include anti mal-
ware products. 

If your company could be at 
threat for identity theft feel free 
to contact our offi ce to discuss 
Cyber Liability and how this cov-
erage can keep you worry free. 

Amanda Fagan is a Commer-
cial Insurance Service Represen-
tative at Golden Rule Insurance 
Agency and can be reached at 
573-348-1731 or amanda@
goldenruleinsurance.com.
www.iamagazine.com 
www.healthcareitnews.com
www.hartforddatatbreach.com

Amanda Fagan

Estate Planning

Financial Planning

Retirement Planning

Tax Preparation

Tax Planning

Business Consulting

Accounting Services

Payroll Services

Employee Bene�ts

Audit & Review Services

Business Succession Planning

Accounting Software

YOUR PARTNERS IN PROGRESS WWW.WTCPA.COM

201B CLIFFSIDE CENTER

2140 BAGNELL DAM BLVD.
LAKE OZARK 573-964-5739

2700 MATTHEW DRIVE

SEDALIA 660-827-4990

2751 SOUTH ODELL

MARSHALL 660-886-6815

Three Locations
To Serve You!

Brad Krantz
Krantz Insurance Group
2820 Bagnell Dam Blvd, 
Suite 5B
Lake Ozark, MO 65049
Offi ce: (573) 964-6860
Cell: (573) 216-2297

Condos, Renter’s Insurance, Motorcycles, Contractors Insurance, Workmens Compensation, 
Restaurants / Bars, Health, Disability and Long Term Care

WWW.KRANTZINSURANCE.COM • AUTO • HOME • LIFE • COMMERCIAL

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files for  
publication consideration!
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“Tax Time”
with Bobby Medlin CPA

Financial 
Effi ciency Starts 
with Sound 
Recordkeeping

2013 is shaping up as a year of 
change in the business climate.  Vari-
ous changes in tax laws, including 
new regulations related to health 
care reform, will take effect this year 
and next.  As with any change, there 
are risks and opportunities for your 
business.

Businesses will be required to 
track more and more information in 
order to comply with the health care 
reform regulations. Hours worked, 
benefi t summaries, employee notifi -
cations, premiums paid, and benefi t 
renewals to name a few.  Failure to 
follow required procedures related 
to health care reform, and to other 
tax-related matters subject a busi-
ness to many penalties and possibly 
to higher than necessary taxes.

Fortunately, a good recordkeep-
ing system allows a business to meet 
requirements and to make sound fi -
nancial decisions at any time.

Here are fi ve aspects of a good 
business recordkeeping system:

1. Automation – in order to im-
prove effi ciency, and profi tability, a 
business should not record or pro-
cess a transaction multiple times.  
Point of sale computer systems are 
readily available, and easily afford-
able in today’s age of technology.  If 
you are using a manual accounting 
system, you are both wasting valu-
able time and missing out on valu-
able information that an automated 
system provides.

2. Accessible – your account-
ing system should be accessible by 
you from multiple devices such as 
laptops, tablets, and smart phones.  
24/7 access to your data is the norm 
in today’s fast-paced business world.  
Cloud-based solutions provide im-
mediate access to your records 
wherever you are.

3. Design – smart business own-
ers work with a knowledgeable, 
professional accountant when creat-
ing an accounting system or when 
making changes to an accounting 
system.  Foresight as it relates to 
various taxes and to fi nancial report-
ing can both save you and make you 

thousands of dollars. Tracking and 
presenting data in a proper manner 
enhances the value of your business 
in the eyes of lenders and potential 
buyers.

4. Security – protecting fi nancial 
information is extremely important 
these days.  Your business must 
work with a reputable information 
technology company to insure that 
data remains safe.  The news is fi lled 
these days with stories of security 
breaches that cost companies mil-
lions of dollars to overcome.  Ask 
your accountant for recommended 
IT providers and then interview the 
potential IT provider to fi nd out how 
they work to protect your data.  It is 
highly recommended that you obtain 
references from an IT service provid-
er, and check out those references, 
before choosing to work with them.

5. Understandable – you, as the 
business owner or manager, must 
work to learn how to read fi nancial 
reports from your system.  Any viable 
business should have what we call 
“KPIs” (key performance indicators) 
that can be quickly reviewed to spot 
trends, both good and bad.  Reading 
your fi nancial reports on a regular 
basis and using the data to make 
business decisions, is how you can 
take your business to the next level.  
Checking your records once a year, is 
just not good enough to stay on top 
of what is happening!

Make the decision today to fi nd 
an accountant who will help you 
lead your business into the land of 
profi ts and value!  Waiting can cost 
you thousands!

Bobby Medlin CPA has offi ces in 
Tipton, California and Lake Ozark. 
Bobby can be reached by phone at 
573-365-9400 or online at www.
bobbymedlincpa.com

Bobby Medlin, CPA

CALL TODAY!
618-779-2908

Relocation Cleaning • Window Washing
Foreclosers • Carpet Cleaning

Property Management
Painting / Minor Maintenance

Commercial /Residential Cleaning
Car and Boat Detailing

New Hand-Shaped 
Concrete Product for 

Creating Natural 
Rock Formations and 
Dramatic Waterfalls!

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detailing 

the photographs and your information in Word (.doc) files for  
publication consideration!
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Your Home Buying Checklist
Buy into this Circle of  Lake Businesses

Choose Your Bank
5891 Osage Beach Pkwy., Ste. 102
Osage Beach, MO 65065
www.pulaskihomelending.com
NMLS ID No: 246573

Phone: (573) 693-9090
Direct: (573) 693-9090 Ext. 8760

Cell: (573) 434-2107
 kbeezley@pulaskibank.com

Kathy Beezley
Sr. Loan Officer

Choose Your Realtor
WWW.LEGACYATTHELAKE.COM

Janet K. Smith
Broker/Owner

5896 Osage Beach Parkway
Osage Beach • 573-348-9898
jan.smith1276@gmail.com


Choose Your Insurance Company

LLC

American Family Mutual Insurance

Choose Your Home 
Inspection & Repair



All-In-One-Call...
We Do Everything!

All Work GUARANTEED
Locally Owned & Operated

• • INSURED • •

573-480-9009

•Construction
• Plumbing 

• Remodeling
• HV/AC

• Electric
•Paving

• Concrete
•Landscaping

www.All-In-One-Call.com
 • Home Inspection Services

Chuck Yelm
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Hurry, offer expires 6/30/2013!
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#1- L to R.   Dayna Viele, Christy 
Fera, Debbie Oharo, Vicky Denny. 
American Family Insurance.

#2- L to R. Adam Mills, Tami 
Brown, Mitchell Mills. Mills 
Insurance.

#3- L to R. Sharon & Bob Haupt. 
B&S Management

#4- L to R. Greg Sullens, Benne 
Media, Randy Kelly, Kelly’s Port, 
Jeff Karr, Benne Media

Photos from the May 9th Busi-
ness Journal Social at Bootleg-
ger’s. Sponsor Christy Fera, 
American Family Insurance. 
Photos by: Rita Rose Event Pho-
tography.

This month’s event is June 13th 
at Lil’ Rizzo’s, sponsored by First 
State Bank Mortgage. See you 
there!

1 2

43

Stop by our Business Journal Social! Get a bite to eat or a cocktail, and 
decompress.  Meet some new people or catch up with old friends. Maybe 
even stick around for  dinner! Good friends, great food! This month’s event 
is at Lil’ Rizzo’s, sponsored by First State Bank Mortgage.

Business Journal Socials

LEASING
AVAILABLE
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West End of the Grand Glaize 
Bridge • TURN at Jeffries Road
 5076 Davis Drive • Osage Beach

WWW.CRUISELAKE.COM

FOR MORE
INFORMATION
(573) 480-3212

Public Lunch and Dinner Cruises on Tuesdays, Fridays and Saturdays
Charter the boat for your next private event.

Weddings - Corporate Events - Reunions - Rehearsal Dinners

 Join us aboard the Celebration! Join us aboard the Celebration!
Fireworks Cruise is on � ursday, July 4th. 

$25.00 per person.
Reservations recommended.

Public Lunch and Dinner Cruises on Tuesdays, Fridays and Saturdays
Charter the boat for your next private event.

Weddings - Corporate Events - Reunions - Rehearsal Dinners

Public Lunch and Dinner Cruises on Tuesdays, Fridays and Saturdays
Charter the boat for your next private event.

Weddings - Corporate Events - Reunions - Rehearsal Dinners

Fireworks Cruise is on � ursday, July 4th. 
$25.00 per person.

Reservations recommended.

YHTI  -  FASTER
INTERNET 1-800-670-YHTI

As low as 39.95 per mo.

Per month and up
Per 

month 
and up

Visit Today
www.yhti.net

WIRELESS
ACCESS

DSL
ACCESS FASTEST

INTERNET
AVAILABLE

FIBER &
T1/OPTICAL

BUSINESS
HOSTING

The Internet with no strings
attached! Get broadband in 
areas where no other service

can go! Up to 2Mbps
download speeds!

YHTI, Inc. can help customize 
direct T1 & Fiber Optic Internet 
access to best meet the demands 
of your business. Whether it is 

a partial T1 or multiple lines, we 
will work with your IT depart-
ment to assess your needs and 
recommend and install the most 
cost effective plan for now and 

as your business grows!

Whether you are a long time site 
owner or considering your fi rst 
website, you need a no hassle 

place to host. If you are new to 
having a website, we will walk 
you through each step of the 

process. Hosting your site locally, 
instead of with a giant out of 
state server farm, provides for 
personalized service and you 
know just who to contact with 

questions or concerns.

$3995

$1995
$2895

Business Needs Speed.
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Osage Beach formalizes NID, CID process
By Nancy Zoellner-Hogland

The city of Osage Beach re-
cently made it a little easier to 
build or expand projects in that 
city.

In May, aldermen adopted 
Community Improvement Dis-
trict (CID) and Neighborhood 
Improvement District (NID) 

acts. The policies, which discuss 
funding options, summarize 
the approval process, detail the 
petition process and provide 
guidelines for eligible activities, 
are designed to assist applicants 
in determining whether their 
projects qualify. 

At a recent board of alder-

men meeting, City Attorney Ed 
Rucker said because a CID was 
recently enacted by the city of 
Lake Ozark for the Shoppes at 
Eagles’ Landing, it might spur 
interest by other developers. 
That CID, requested by devel-
oper Gary Prewitt, will allow se-
lect stores in the mall to charge 

an additional 1-percent sales tax 
that Prewitt said will be used 
to pay down debt incurred in 
building the mall.

City Administrator Nancy 
Viselli said while Osage Beach 
has allowed use of the mecha-
nisms in the past, they haven’t 
been highly publicized. She also 
said property owners might not 
be aware of the NID and what it 
would allow them to do. Howev-
er, by adopting policy and then 
posting in on the city’s website, 
she said it will make it easier to 
determine if projects qualify.

According to the Missouri 
Department of Economic De-
velopment (DED), a Neighbor-
hood Improvement District 
(NID) may be created in an area 
desiring certain public-use im-
provements that are paid for by 
special tax assessments only as-
sessed those property owners in 
the area in which the improve-
ments are made. The kinds of 
projects that can be financed 
through an NID must be for fa-
cilities used by the public, and 
must confer a benefit on prop-
erty within the NID.

NIDs can typically fund such 

projects as street, sidewalk im-
provements; drainage, storm 
or sanitary sewer systems and 
connections; improvement 
or acquisition of streetlights; 
improvement of parks, play-
grounds and recreational facili-
ties; landscaping of public prop-
erty; improvement of property 
for off-street parking and the ac-
quisition of land needed to build 
or expand any of those projects.

A CID, organized for the pur-
pose of financing a wide range 
of public-use facilities, may be 
either a political subdivision or 
a not-for-profit corporation. To 
be approved, property owners 
owning at least 50 percent of the 
property within the proposed 
CID area must sign the petition 
requesting the CID.

A CID may finance new facili-
ties or improvements to exist-
ing facilities that are for the use 
of the public including, but not 
limited to, convention centers, 
meeting facilities, shopping 
malls, murals, parks, landscap-
ing, streetscapes, lighting, trash 
receptacles, lakes, dams and 
waterways, sidewalks, streets, 
storm water and sewer systems, 
parking lots and garages, and 
child care facilities. 

continued on page 40

Tearoffs • Replacement Repairs • Insurance Claims 
•Manufacturer Warranties

573-374-7311
Serving the Entire Lake Area • 24-Hour Emergency Service

OZARK SEALING & STRIPINGOZARK SEALING & STRIPING
Asphalt Parking Lot & Driveway 

Maintenance & Repair

(573) 552-2557

www.ozarksealingstriping.com

We Use Only Eco-Friendly Products

WE FIX
POTHOLES

WE FIX
POTHOLES
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Bank Star’s new merchant card program offers 
competitive rates and a 100% equipment guarantee.  
If your card processing machine malfunctions for 
any reason, we’ll replace the equipment overnight 
at no charge. With 24/7 tech support, someone is 
always there to answer your questions. 

PLUS, we offer one low monthly statement fee—no 
compliance fees, no annual fees and no monthly 
minimums!  That means more profits for your 
business.  

Our free Welcome Kit gets you started  
in minutes.  

Give us an opportunity to compare your current 
merchant card rates and Bank Star will meet or beat 
them! Call any Bank Star location and ask for the 
Merchant Card representative. 

®

...Where YOU are the STAR!MEMBER
FDIC

www.Bank-Star.com

For your 
Merchant Card 
Processing?

Why Pay More

1196 Horseshoe Bend Pkwy 
Lake Ozark, MO 65049 
573-365-BANK (2265)

Hy-Vee Supermarket 
Osage Beach, MO 65065 

573-302-0105
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A Division of First State Bank of St. Charles
NMLS # 416668

573-365-LOAN (5626)            www.fsb�nancial.com
2140 Bagnell Dam Blvd, Suite 303B, Lake Ozark 

                     
Jumbo Loans

FHA & VA Loans 
Condominium Lending

Second Home Financing

“A�liateof the Year”-Bagnell DamAssociation of REALTORS®    Michael Lasson          Mike Ogle
        (573) 216-7258               (573) 302-0080
                        NMLS #  493712                       NMLS #  231620

      Your Trusted Lake Lender
                           A Community Lender 
                            for over 144 Years

              

E N H A N C I N G   Y O U R   I M A G E

5 7 3  •  2 0 1  •  8 0 4 2

www.ProPlantLady.com
Professional Plant Maintenance

Real Estate
Staging

Live and Arti� cial Foliage
    Commercial - Medical - Resorts
High-Quality, Below Retail Pottery

Free Consultation
CHECK WEBSITE FOR BONUS DISCOUNTS!!!
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talked about 

store 

Home Decor & Accessories      
Silk Trees & Floral Arrangements    

Loose Florals    Wall Decor    
Trapp Candles   Luminara Candles   

Aromatique Home Fragrances    

6711 Highway 54 Expressway

Osage Beach, MO

www.EvergreenMfg.net

573-346-2286

at the lake

The

Lake Ozark parades
Safety issues threaten events
By Nancy Zoellner-Hogland

St. Patrick’s Day revelers 
have no fear – Lake Ozark will 
continue to host the parade as 
it has in the past, albeit a few 
modifications.  

Police Chief Mark Maples 
told aldermen at their May 21 
meeting that those changes 
were needed to make the pa-
rade safer for everyone. They 
agreed with all but one.

Maples asked the aldermen 
if they would consider short-
ening the route by starting the 
parade at 242 and ending it at 
Bagnell Dam. He said the cur-
rent parade route spread his 
staff too thin because officers 
were required to direct traffic 
at three different locations – at 
the intersection near the Shop-
pes at Eagles’ Landing, at the 
intersection of Business 54 and 
Route 242 and at W and Busi-
ness 54.

“And I have to have another 
officer on to answer calls. We’re 
a 12-man department. I like 
parades – don’t get me wrong 
– my concern is staffing. The 
last St. Patty’s Day parade kept 
us tied up two and a half hours. 
If something would go wrong, I 
don’t know what we would do,” 
he said, adding that although 
he’s requested assistance from 
the Missouri State Highway 
Patrol and both the Miller and 
Camden County Sheriffs’ of-
fices, they seldom have been 
available.

However, several aldermen, 
as well as Jeff Carroll, a mem-
ber of the Bagnell Dam Strip 
Association, which organizes 
the event, said it would be im-
possible to cram the 10,000 or 
so spectators who attended 
into that short of a space. Al-
dermen also said the business 

owners along the route that 
hosted St. Pat’s Day celebra-
tions in conjunction with the 
parade would lose out on a lot 
of income.

Instead, Carroll agreed to 
limit the number of partici-
pants and also add a few re-
strictions – like adopting a 
theme and then requiring all 
entrants to decorate their ve-
hicles according to that theme. 
He said this year several of the 
150 vehicles participating had 
nothing more than signs on the 
door.

And while candy would still 
be okay, Maples suggested that 
in the future it would be passed 
out by people walking along-
side their floats rather than 
thrown.

“We’ve had a couple kids al-
most get hit because they run 
out in front of floats to grab the 
candy and the drivers can’t see 
them,” he explained, adding 
that Camdenton also set that 
requirement for the Dogwood 
Festival parade.

Maples also said that drink-
ing alcoholic beverages on 
floats – or handing Jello shots 
out to the crowd – would no 
longer be tolerated. Anyone 
caught would be banned from 
all future parades.

Carroll agreed and said this 
year he sent letters to all par-
ticipants, asking them to “tone 
down” the party atmosphere 
and promised to do so again in 
the future.

“People need to recognize 
that the neighboring float could 
be full of children and families. 
I know its St. Patrick’s Day but 
people need to remember, this 
is a family event,” he said.

The Camdenton Area Chamber of Commerce recently held a ribbon 
cutting for Dakota Grills. Call  605-847-4713 or locally contact  Mid-
west Grills & More, 573-552-8776. Pictured L/R Michelle Cook, Lake 
Printing;  Mayor, John McNabb; Mike Nichols, City Administrator As-
sistant; Chris McElyea and Johna Stanfield, Central Bank of Lake of the 
Ozarks; Trish Creach, Executive Director, Camdenton Area Chamber 
of Commerce; Brenda Colter, City Administrator;  Larry Juncker[with 
scissors]Dakota Grills;  Gene Deters, DECO Insurance; Jennifer Van 
DerPool, Lake Today; Brad Deters, DECO Insurance; Ericka,  Aidan,  
Rich and Alan Poage, Bankers Advertising;  Charli Allee, Amy Hadfield 
and Doug Harmon, First National Bank. 
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Diabetes a�ects every family. 25.8 million children and adults in 
the United States, 8.3% of the population, have diabetes.

Our mission is to raise money for research and education.
We greatly appreciate any tax dectable donations of 

household items, furniture, clothes, and shoes  to sell at our 
Call 

573-286-3602
for bulk item

pickup
Hwy 54 and 52, 7 miles north of Bagnell Dam

573-392-5401
pad-mo.org

Lake Shore Tram
Let Us Tame Your Terrain! Since 1994

20-Year 
Structural & 

5-Year Electrical 
- Mechanical 

Warranty

LakeShoreTram.com

800-730-3665
515-570-3972

info@lakeshoretram.com

“We just wanted to tell you 
how much we like our lift and 
realize it was the best thing 

we invested in last year.”
 ~ John & Judith Dent, MO

The Camdenton Area Chamber of Commerce recently held a ribbon 
cutting for Dakota Grills. Call  605-847-4713 or locally contact  Mid-
west Grills & More, 573-552-8776. Pictured L/R Michelle Cook, Lake 
Printing;  Mayor, John McNabb; Mike Nichols, City Administrator As-
sistant; Chris McElyea and Johna Stanfield, Central Bank of Lake of the 
Ozarks; Trish Creach, Executive Director, Camdenton Area Chamber 
of Commerce; Brenda Colter, City Administrator;  Larry Juncker[with 
scissors]Dakota Grills;  Gene Deters, DECO Insurance; Jennifer Van 
DerPool, Lake Today; Brad Deters, DECO Insurance; Ericka,  Aidan,  
Rich and Alan Poage, Bankers Advertising;  Charli Allee, Amy Hadfield 
and Doug Harmon, First National Bank. 

The Lake West Chamber was pleased to have a ribbon cutting for 
Above & Beyond Roofing welcoming them into the chamber family. 
Above & Beyond is a family owned husband and wife business moving 
here from Wisconsin in 2004.  They specialize in Asphalt shingle, all 
flat roofs, metal, soffit, fascia & guttering and will work on new con-
struction, re-roofs and roof repair. Above & Beyond Roofing services 
the entire Lake of the Ozarks. Call 573-302-0354 to get an estimate 
on your roofing needs. Pictured l to r: Ilene Bock, Allied Waste Ser-
vices; Ben and Melissa Krokson, owners; Penny Lantz, employee and 
Michelle Cook, Lake Printing.
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Call for a free quote on 
any of our services!

• Pest Control
•  Fertilizer/Weed Control
•  Animal Trapping/Repair
•  Termite Control, 

Inspections, Pre-treats
• Bed Bugs
• Insulation
• Rodent Control

We’ve got  
a tech for that!

Call us for all of your needs: (573) 964-1100 or E-mail at: abpest@abpest.net

Got a BUG?

Of� ce Equipment & Mailing
Of� ce IT Solutions

Of� ce Furniture & Supplies

Call In: 573-348-1440
Walk-In: 877 Hwy. 42 E
Log In: www.datacomminc.com

All Things Of� ce

Bring your 9 hole score card into the 
Pro Shop and if it beats Jeff’s weekly 
posted score then you win a free beverage!

It’s time once again to see if
you have what it takes and 
come out with a win!

Restrictions may apply. Rules may change without notice. Offer good during 
the 2013 season. Only 9 hole scores from Osage National Golf Club are 
eligible for comparison. You may use front 9 or back 9 score when playing 18 
holes. Must be 21 to participate in contest. 

BEAT
JEFF
KARR!

OSAGE NATIONAL
GOLF RESORT

Central Bank of Lake of the Ozarks Camdenton Wal-Mart facility held 
a Grand Re-Opening Ribbon cutting on April 26, 2013. Pictured in the 
ribbon cutting Back Row L/R Diane Oltmann, On Site Mobile Docmt. 
Dest. Of MO.; Brenda Colter, City Administrator; Tyler Dinsdale, Invest-
ment Representative; Jim Judas, President/CEO;  John Porth, Senior 
Vice President; Kellie Reed, Assistant Teller Supervisor; Tawni Kon-
winski, Teller; Corey Leuwerke, Lake Aviation Center; Laura Wright, 
Camdenton Police Chief; Trish Creach, Executive Director, Camdenton 
Area Chamber of Commerce; Don Neuharth, EconoLodge Lake of the 
Ozarks;  Front Row L/R Mike Nichols, Assistant Administrator;  Chris 
McElyea, Vice President & Branch Manager;  Mark Shellenberg, Vice 
President/Commercial Loan Officer;  Khristina Pahlmann, Branch 
Manager of Osage Beach Wal-Mart; Shari Lee, Assistant Branch Man-
ager; Kim Hodges, Teller; Tracy Peters, Branch Manager of Camdenton 
Wal-Mart [with scissors]; John McNabb, Mayor.
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Hwy 54 and 52

573-392-5401
thriftiquesmarketplace.com

We have a wide variety of Collectibles, Furniture, Mattresses, 
Home Decor, Antiques, Estate, Kitchen, and Household Items. 

Proceeds go to fund Type 1 and Type 2 Diabetes Research. 
Help us by saving money and having fun!

We look forward to seeing you

mFriday and Saturday 10am - 6pmm   
Sunday, Monday, Wednesday, and Thursday 12pm - 5pm

Closed Tuesday

7 miles north of Bagnell Dam

Central Bank of Lake of the Ozarks Camdenton Wal-Mart facility held 
a Grand Re-Opening Ribbon cutting on April 26, 2013. Pictured in the 
ribbon cutting Back Row L/R Diane Oltmann, On Site Mobile Docmt. 
Dest. Of MO.; Brenda Colter, City Administrator; Tyler Dinsdale, Invest-
ment Representative; Jim Judas, President/CEO;  John Porth, Senior 
Vice President; Kellie Reed, Assistant Teller Supervisor; Tawni Kon-
winski, Teller; Corey Leuwerke, Lake Aviation Center; Laura Wright, 
Camdenton Police Chief; Trish Creach, Executive Director, Camdenton 
Area Chamber of Commerce; Don Neuharth, EconoLodge Lake of the 
Ozarks;  Front Row L/R Mike Nichols, Assistant Administrator;  Chris 
McElyea, Vice President & Branch Manager;  Mark Shellenberg, Vice 
President/Commercial Loan Officer;  Khristina Pahlmann, Branch 
Manager of Osage Beach Wal-Mart; Shari Lee, Assistant Branch Man-
ager; Kim Hodges, Teller; Tracy Peters, Branch Manager of Camdenton 
Wal-Mart [with scissors]; John McNabb, Mayor.

Celebration Cruises was recently welcomed into the Lake West Cham-
ber with a ribbon cutting ceremony.  Celebration Cruises at the Lake 
of the Ozarks is uniquely suited to serve your cruising and charter 
needs. With a full-service lounge and a capacity of 150 passengers, 
the 80 foot Celebration is the Lake’s largest and most luxurious cli-
mate-controlled motor yacht.  The Celebration offers a beautiful and 
intimate wedding option at the Lake of the Ozarks. Your wedding and 
reception aboard will be an unforgettable experience for both you 
and your guests. We offer chapel-style seating for up to 100 guests 
during the ceremony and table-service dining after the ceremony.  
Give them a call at 573-480-3212 or go to www.cruiselake.com  Pic-
tured l to r: Jess Wadle, Ambassador; Michelle Cook, Lake Printing; 
Tom Otke, Steve Bealler, Dave Anderson, David Huffman and Diana 
Rodriquez, Celebration Cruises; Stanley Field and Bud Kidder, Ambas-
sadors.

The Kiwanis Club of Ozark Coast and the Christmas for Kids Commit-
tee recently donated checks totaling $4600 to Wonderland Camp.  
Presenting the checks to Jason Hynson, chief executive officer of 
Camp Wonderland (second from left) and Bryan Morris, camp direc-
tor (left), were Aaron Spieler, president of the Kiwanis Club, Jennifer 
Hoose (CFK and Kiwanis), and Katie Karr (CFK and Kiwanis).

Memberships available for property and non property owners • Call today 573.964.3034  www.portocima.com

The ultimate lakefront 
private club experience 

can be yours.
Come join the Club at 

Porto Cima!
Contact us at:

Website: www.PortoCima.com
Phone: 573-964-3034

Email: Membership@PortoCima.com

“On a scale of one to ten, this is as close to a 
ten...  if there ever was a ten.”  -- Jack Nicklaus
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What comes to mind when 
you think “Big Boys’ Toys”? 
Vehicles, jewelry, electronics—in 
order to be considered a toy, play 
must be involved. Of course the 
range of toys available to the boy 
is directly related to the depth of 
his pockets—the more cash, the 
more exotic the toys.

For most of us, these toys can 
seem rather utilitarian—cars, 
boats, stereos, televisions and 
those sorts of things. But for the 
ultra-wealthy male, the sky is 
truly the limit. So let’s gain some 

perspective on the upper end of 
the toys out there.

Topping the list has to be the 
“Azzam”—a 590 ft. motoryacht 
purchased by an unknown 
member of the royal family of 
the UAE (United Arab Emirates). 
Powered by water jets, this 94,000-
hp ship is over one half the length 
of an aircraft carrier, but can hit 30 
knots (34 mph). It would set you 
back a cool $600 Million.

Watches are also on the list, and 
the 21-function all-platinum IWC 

Grande Complication Perpetual 
gives boys with ridiculous 
amounts of discretionary cash 

something to do —  for $240,000.
What about cars? Certainly 

counted among the world’s most 
lusted-after automobiles is the 
Ferrari. Their $260K Ferrari 458 

Spider is the epitome of Italian 
automobile muscle—fitted out in 
lipstick red with a 562-hp, 4.5-liter  
V8, it screams “Toy”!

For the rest of the world 
(roughly 97 percent) these things 
are out of reach— so what are 
some more commonly sought 
after toys for the boys? The same 
categories exist, just on a more —
affordable scale.

At the Lake of the Ozarks, the 
toys are plentiful, as well-to-do 

families from all over call the 
Lake their second home. And, 
the boats are King. They come in 
all sizes from aluminum fishing 
skiffs to multi-million dollar 
yachts approaching 100 feet in 
length. Big trucks are also on the 
list. Exotic and fast cars—certainly 
quite a few brands would qualify 
here, for the moderately-
expensive “toy” car. Wristwatches 
for the less-than-princely affluent 
can include brands like Tag Heuer, 

Rolex and Breitling. 
Motorcycles are also currently 

very hot, and none more so than 
the Harley Davidson. There are 
also upscale home electronics like 
home theaters and entertainment 
rooms. But where does affluent 
begin?

According to the 2012 US 
Census data for Camden County, 
the average household income for 
the previous five years was just 
$47,000-- certainly not ‘affluent’. 

And while there is no exact data 
on the household income of 
those purchasing second homes 
at the Lake, or those vacationing 
in the area, we can use the $677 
million in retail sales in 2007 as 
a benchmark. Overall, the Lake’s 
purchasing is in line with nearby 
areas. Cole County (Jefferson 
City) saw 1.2 billion, Morgan 
County $191 million, and Pettis 
County (Sedalia) $547 million in 
comparison. It’s the permanent 

population that is the key, with 
the top spots having significantly 
higher populations. So those 
shopping here do spend more 
each.

The affluent that come to 
play and live at the Lake spend 
their days and dollars enjoying 
it. But according to market 
information, the affluent ($100K/
annually or more) spend more 
time researching their purchases 
beforehand. These buyers in the 
survey were 40% more likely to 
make luxury purchases and spent 
80% more than average when 
buying. They sought value for their 
money. While they were not afraid 
to spend more for the things they 
wanted, price was a factor in their 
purchasing decisions. Everyone 

we spoke to locally for this article 
reflected that fact. Buyers of high-
end products are being more 
‘careful’ with their spending and 
taking additional time to shop

continues next page

Ferrari 458 Spider

IWC

(above) Mike shows us one of the most prevalent toys for the 
boys on the Lake-- a big Bowrider. More popular than ever, these 
more-affordable alternatives to the big cruisers have been making 
waves. We talked with Kyle Kelly, at Kelly’s Port Marina.
“It seems because of the economy many boaters have realigned the 
direction they are going,” he said. 
“The money is still there, people are still spending it, they are still 
enjoying time on the water. But they are more conscious of how 
they are spending it. Instead of going and putting down big money 
on a 50 foot boat, we’re seeing more traffic in the high-end tri-toon 
pontoons, and the big bowriders. They’re trying to accommodate 
as many people as they can. They have their kids and grand kids 
with them when they go out. They’re not necessarily buying things 
they don’t need. They’re spending less and accomplishing essen-
tially the same thing. And they’re saving on fuel, maintenance and 
seasonal costs.” Kelly’s Port Marina is on Highway 54 in Lake Ozark, 
with an on-water location on Dude Ranch Road in Osage Beach. 

The Azzam 

(left) Dale Lear shows us a top-
of-the-line Ford F-150, favorite 
toy among the boys when it 
comes to trucks. Big boys like 
these trucks as they serve many 
roles, for work and play. Off-
roading on the weekends, work-
ing and hauling days and yet 
they clean up nice for a night-
out-- these high-end haulers 
come with options like leather 
upholstery, GPS navigation, 
seating for five, climate control 
and premium sound. A classy 
toy to be sure. Even though Dale 
thinks “Shelby Mustang” when 
considering toys, his customers 
want economy-- the Fusion tops 
his sales list. For the others, it’s 
of course the multi-role F-150 
pickup. Dale Lear is the General 
Manager at Sakelaris Ford in 
Camdenton.
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Yacht Club
Powersports

YCPOWERSPORTS.COM

SERVICE LOCATION:
5635 OSAGE BEACH PARKWAY, OSAGE BEACH MO

HIGHWAY SHOWROOM

3864 OSAGE BEACH PARKWAY

573-693-9250

Summer Sales Event

The industry’s fi rst 
and only 100+ 
Horse Power!

See the new Mavericks!

(above) Sexy. Sleek. Fast. Just the sort of thing a Big Boy needs in a 
toy. Tim Seebold knows Toys like nobody else. He does it for a living.
“If it has a motor on it, you can have fun with it. Things have changed-- 
people are a little more cautious, as they should be. They are more 
knowledgeable about what they want. Everybody has a different use 
for them, even though they are all toys. We’ve got seven different 
brands here-- there’s so much to choose from-- we can find the toy 
that’s right.  ‘Big Boys Toys’ is going to mean something different for 
everybody. “
Seebold Sports is the area’s exclusive Ducati dealer. The Italian brand 
is among the best-known high-performance motorcycle names world-
wide. Their distinctive look and sound make them a favorite toy for 
boys who like to go fast, fast, fast. 
Tim agrees. “Ducati is such a unique bike, a unique manufacturer. It’s 
the number one photographed bike in the world. It’s the Ferrari of mo-
torcycles. It’s an experience-- like the Diavel, a muscle cruiser, it’s very 
popular here.” Tim Seebold is the owner of Seebold Sports, on Osage 
Beach Parkway in Osage Beach.

(below) Toys come in different shapes and sizes. At the Lake, if it’s on 
the water or in the woods, it’s fun. Surdyke Sports has been selling 
bikes, watercraft, ATVs, and other things that go “vrooom!” at the 
Lake for better than 40 years. Greg Surdyke has also seen a shift away 
from the high-ticket items, and buyers being more conscious of the 
value they get for their dollar. But no matter what Greg sells, you can 
give it the label ‘toy’.
Surdyke Motor Sports has recently added the Four Winns line of 
boats-- and currently has several of the most popular bowriders on 
his lot for instant summer fun. Greg Surdyke is the owner of Surdyke 
Sports, on Osage Beach Parkway in Osage Beach.

and research their purchases.
A recent survey by Unity 

Marketing found affluent 
shoppers in search of value 
frequenting businesses like Kohls, 
Target, Wal-Mart and Costco-- 
right alongside everyone else. 
These shoppers according to 
the survery are classifying major 
purchases as “investments” 
-- but not ones to profit from. 
Rather these purchases are an 
investment in their lifestyle that 
have to deliver a meaningful 
return-- with criteria like comfort, 
superior performance and 
durability as factors. They judge 
expense versus return on lifestyle, 
and they are perfectly willing to 
‘step-down’ to cheaper yet still 
acceptable alternatives.

Local sentiment followed this 
as well, with businesses noticing 
a shift in spending to more 
moderate models in favor of 
savings and utility. 

The survey also found 
these buyers to be more brand 
conscious, with repeat purchases 
above the norm. Here again, local 
sentiment echoed the results, 
with businesses enjoying repeat 
purchases from previous clients.

Analysts say that with the 
economic improvement currently 
taking place, the affluent are ready 
to buy. They are ‘tired of feeling 
bad about their money’. They 
are more independent following 
the crisis, and feel immune to 
the brand hype. They have re-

prioritized the things that they 
take pleasure in.

 With these buyers headed to 
the showrooms, we can’t help but 
wonder what classifies as a “toy” 
for the rest of the market segment. 
Those with incomes of $50-100K 
annually-- what are they buying?

Not surprisingly, with a greater 
percentage of their income going 
for the basic necessities like food, 
shelter and transportation-- the 
middle ground here is seeing the 
largest shift.

Even moreso these buyers 
are waiting and researching 
before they spend. And when 
they do shop, price and value are 
foremost.

Locally, this is reflected 
accutely in the boating market, 
where retailers are seeing more 
traffic in pontoon boats and less 
in mid-size craft of other types.

These buyers want more 
use for their purchases and less 
maintenance time and cost. They 
want to spend the idle time they 
do have enjoying the purchase, 
not taking care of it.

What are some of the ‘toys’ 
this segment of the economy is 
buying? Cars and trucks lead the 
way, but not just fast and red. 

These buyers are moving 
toward economy and usage 
according to those we spoke with. 

Fuel economy is a big factor, 
with the models getting the 
highest MPG the best-sellers.

Buyers looking for more value 

are shifting toward transportation 
that is not only stylish, but 
affordable and that can be used 
for more than one purpose.

Trucks that can carry them 
to and from work with the tools 
and materials they need top this 
portion, as these owners then 
‘clean them up’ for a night out.

Far from basic however, these 
pickup trucks are loaded with 
luxury-- that’s where the ‘toy’ 
enters the equation.

On the opposite end, for the 
younger buyer, the truck that can 
handle the off-road and still get 
them to work in comfort is the 
best-seller. These trucks are truly 
‘play’ for this crowd.

Home electronics-- the middle 
of the market is splurging on 
the current glut of upscale flat-
screens that have pushed prices 
to unheard of lows. Televisions for 
less than $1500 can be nearly 5 feet 
measured diagonally. DVD and 
Blu-Ray players have bottomed 
out and almost all have internet 
connectivity for the young, web-
savvy crowd buying them.

Game consoles like the new 
WiiU and upcoming XBox are 
instant best-sellers, and the 
iPad from Apple dominates 
computers/tablets currently.

continues on page 34

Big Boys’ Toys
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continued from page 33
We spoke with Tyler Sand-

ers, Sales Manager for All 
About Boats- Tyler’s views re-
flect those of the other marine 
retailers we visited with almost 
exactly.

All About Boats is on Osage 
Beach Parkway, and they carry 
Crest, Misty Harbor, Crown-
line and Monterrey brands.

“I think a toy is a boat rang-
ing from 25’ and up. It can be 
single or twin engine.

We saw our boat market 
change, and pontoons are big 
now. I think the bigger twin-
engine pontoons are what peo-
ple are driving towards, they 
can put more people on them, 
there is less maintenance, they 
are more fuel efficient, and 
they have the speed of a run-
about now. 

If you look at pontoons, they 
are evolving. The furniture and 
amenities are nicer. They have 
upgrades like high-end dashes 
with LCD screens and it’s all 
automated-- some with in-
dash touchscreens. 

Pontoons are also holding 

their value like they never have 
before.”

The pontoons we looked 
at feature things like leather 
upholstery, covers, heads and 
other ammenties.

So what does Tyler see for 

the Lake this summer-- or even 
next year?

He said, “Everything has a 
cycle here at the Lake-- I don’t 
know what’s in store for next 
year. But I do see that people 
are doing more ‘family’ boat-
ing. They want to spend time 
with friends and family, and 
you can’t get as many in a 
smaller boat. The baby boom-
ers are retiring, and they want 

to have a safe boat for their 
grandkids. It’s a pontoon/bow-
rider market here now.”

Cars and trucks reflect simi-
lar trends, we found. We talked 
with Tom Stegeman, General 
Manager for Joe Machens-- a 
retailer of high-end brands like 
BMW and Mercedes has also 
seen a shift in the way the av-
erage buyer is spending their 
money.

“You think about toys, you 
think about the Mustang. Kind 
of natural. But we see more 
people going for the loaded-up 

trucks, you know the high-end 
F250’s. Navigation, moon roof, 
running boards. 

A car like a Mustang can 
only do one thing. But if you get 
a high-end truck, you can still 
work out of it. With the way that 
everything is going, yes, you 
need something that you really 
like, but you have to be able to 
use it also. 

If you look at some of these 
big trucks, you have heated 
leather seats, navigation, pretty 
classy. 

continues next page

Sales (New and Used) - Service - Parts - Accessories - Rental

“Let us Custom-Build Your Personal Lake Vehicle!”
www.caddyshackgolfcars.com  • 1527 S. Bus. Rte. 5
Monday-Friday: 8am - 5pm • Saturday: 8am - 2pm

573-346-6318 • Camdenton

YAMAHA GOLF CARS
by Caddy Shack

Big Boys’ Toys

Tom Stegeman, Joe Machens
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573-348-2258

3585 Osage Beach Pkwy • Low Prices • Fast Service • Guaranteed
SALES • SERVICE • PARTS • DELIVERY

www.asaprebuilders.com

0% - 48 Mo. Financing 
Small Engine Repair & Parts

MARINE
SPECIALISTS!

Big Boys’ Toys
Pickup trucks like these are 

suitable for a date on Friday 
night at an expensive restau-
rant, and yet can still go “mud-
ding” on Sunday and wash up 
for work on Monday.”

Tom said that while the 
trucks and Mustangs are toys 
and good sellers, the sales vol-
ume is toward the Ford Focus, 
a car that gets good fuel econ-
omy. This is not something you 
would ordinarily consider a 
toy, but it does align with the 
trend in buying we have seen-- 
more utility and functionality, 
en emphasis on value for the 
money.

Not all toys come on four 
wheels, however. Lots and lots 

of middle-age buyers (a major-
ity) are opting for two.

The motorcycle has been a 
staple Big Boy’s Toy since the 
biker craze began in movies 
and television. 

Harley Davidson, the big 
American brand most people 
think of when thinking of a big 
bike is enjoying a renaissance 
of late.

Here at the Lake, nobody 
knows Harleys like Jack Flem-
ing. He opened his doors in 
1997, and added the Lake lo-
cation just south of Hwy. KK 
in 2005. The store has a wide 
selection of the iconic ‘Easy 
Rider’ and the accessories and 
clothing to go with them.

 CULTURE  L I F E                  FEATURE                 HOME                 STYLE                  PLAY                  ENJOY

NOW, NEVER 
   MISS A WORD. 

(or photo!)

W W W . L A K E P R O F I L E . C O M  •  5 7 3 . 3 6 5 . 2 2 8 8

WWW.LAKEPROFILE.COM

FEATURING:
NEW! L•O PROFILE’S 

RECOMMENDED 
AREA BUSINESS LISTING

PLUS
SNEAK PEEK OF VIP SCENE 

EVENTS AND WHO WAS THERE
•

PEOPLE, PLACES AND PROFILES
RADIO SHOW SOUND BITS

•
BUY YOUR ELECTRONIC 

COPY ONLINE
•

VIDEO EVENTS
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RENT NOW! 

Contact Pat  
in Accounting: 

pbyrd@dhmhotels.com 
573-348-8408  

494 TAN TAR A DRIVE OSAGE BEACH WWW.TAN-TAR-A.COM 

Year Round Boat Slips available 
with Captain’s Club Memberships! 

Included with your membership: 
Electric / Trash Services 
Fresh Water Services 
Cable TV 
Wireless Internet 
Tan-Tar-A Discounts  
Access to Fitness Center, Pools 
& Tennis Courts 
And more….. 

 
 

Starting at $3500 per year 
Rates vary based on size of slip 

Miss Fitz Shopping Extravaganza 
Harper Chapel June 8, 8 am - 4 pm

Shoppers will be given a 
map of the building, wherein 
they will find items gener-
ously donated by members 
and the community.  Although 
they will pay rummage sale 
prices, these items will have 
been washed, ironed, mended, 
scrubbed, oiled, cleaned and 
certified to be in working order 
by members of Harper Chapel 
United Methodist Church.

Helpful Harper Chapel 
members, in red shirts and 
Miss Fitz flowered hats, will 
help shoppers. There will be 
rooms for children’s items, la-
dies’ and men’s summer cloth-
ing, a man-cave area, books, 
vintage and antique items, 
housewares, and even a garden 
room. Package check will be 
available so that patrons can 
leisurely shop and enjoy a cup 
of coffee and a muffin in the 
morning, as well as a prepared 
lunch later on in the day.

Miss Fitz will also have a 
silent auction between 9:00 
a.m. and 3:00 p.m. for a  2004 
BMW 325xi Sports Wagon with 
manual transmission 5 speed, 
all-wheel drive, 4 door, 6-CYL, 

2.5 Liter, premium package 
(heated seats and sun roof), 
silver-grey metallic with black 
interior, 156,000 miles, body 
fair-good condition, engine 
good-very good condition.  
Maintenance records included.  
The opening bid is $3,500.00.  
The winner will be announced 
at 3:00 p.m.

Special Miss Fitz upscale 
items include a black ladies’ 
mink jacket professionally 
cleaned, men’s Tony Lama 
snakeskin boots, collector’s 
edition model cars in original 
boxes, silver and gold jewelry 
items, and a ladies’ hand-con-
structed Italian leather jacket.

 Miss Fitz will help cement 
Harper Chapel’s mission with-
in the Lake Community.  Cur-
rently Harper Chapel provides 
space for the Community Gar-
dens, AA Meetings, Shining 
Stars Pre-School, Boy Scouts of 
America and the Community 
After School Program.  10% of 
the gross proceeds will be do-
nated to Hope House.  For more 
information, please contact the 
Church Office at 573-348-2617.

Local Physician Receives National 
Recognition for Diabetes Care

Jefferson City Medical 
Group is pleased to announce 
that Alan Rauba, M.D., JCMG 
Internal Medicine, has re-
ceived recognition from the 
diabetes recognition program, 
by the National Committee 
for Quality Assurance (NCQA) 
and the American Diabetes As-
sociation (ADA), for providing 
quality care to his patients with 
diabetes.

The Diabetes Recognition 
Program was designed to im-
prove the quality of care that 
patients with diabetes receive 
by recognizing clinicians who 
deliver quality diabetes care, 
and by motivating other cli-
nicians to document and im-
prove their delivery of diabetes 
care. To receive recognition, 
which is valid for three years, 
Dr. Rauba submitted data that 
demonstrates performance 
that meets the program’s key 
diabetes care measures. These 
measures include eye exams, 
blood pressure tests, nutri-
tion therapy and patient satis-
faction, among others. When 
people with diabetes receive 
quality care as outlined by 

these measures, they are less 
likely to suffer complications 
such as heart attacks, stroke, 
blindness, kidney disease and 
amputations.

Dr. Rauba received his medi-
cal degree from the University 
of Missouri-School of Medi-
cine and is board certified by 
the American Board of Inter-
nal Medicine. He has been in 
practice since 1995. To make an 
appointment with Dr. Rauba, 
please call 635-JCMG (5264).  

Alan Rauba, M.D.

ProStar Lake Real Estate Pros new division
ProStar Lake Real Estate 

Pros, LLC has announced the 
addition of another company 
division according to Candace 
A. Shively, managing princi-
pal. The new division has been 
named ProStar Property Man-
agement and Vacation Rentals.

The new division will handle 
all facets of property manage-
ment for those who simply want 
a service to regularly check and 
report on their property or for 
those who want a service to in-
clude all aspects of running an 
income property, from finding 
and screening tenants to main-
taining the property, collecting 
rents, and handling any issues 
that arise.

Lynda Brown has been ap-
pointed the Managing General 
Partner of the new division. 
Brown has been serving as a 
rental director of a resort con-
dominium project in the Lake 
Area and has more than 19 
years experience in the Prop-
erty Management and Vacation 
Rentals business.

“The key to providing such a 
property management and va-
cation rental service is in find-
ing a highly qualified manage-

ment to run the operations and 
we think Lynda is the right pro-
fessional manager for our new 
division,” concluded Shively.    

In making the announce-
ment, Shively said, “Buyers 
and existing property owners 
frequently ask us to recom-
mend a property management 
company to take care of their 
Lake Area property since many 
of them are not full time resi-
dents. Still, another segment of 
property owners and potential 
buyers ask us for recommenda-
tions of a company who could 

manage their existing and/
or future vacation investment 
properties for them.”

Brown added, “Professional 
property and rental manage-
ment can make owning and 
profiting from properties a 
hassle-free experience. As with 
other ProStar businesses, the 
foundation of our new prop-
erty management and vacation 
rental division is built on; one 
of service, integrity, and that 
fierce determination to serve 
the greater Lake of the Ozarks 
property owners.”

ProStar Lake Real Estate 
Pros is a Lake of the Ozarks 
based company with over 50 
years of experience in selling 
real estate with offices located 
at 2086 Horseshoe Bend Park-
way in the ProStar Building 
next to Li’l Rizzo’s Restaurant 
on Horseshoe Bend Parkway in 
Lake Ozark, MO 65049 and can 
be reached at 573-365-7220 or 
on the Internet at www.ProS-
tarREpros.com.

ProStar Property Manage-
ment and Vacation Rentals 
will also office at 2086 Horse-
shoe Bend Pkwy in the ProStar 
Building on Horseshoe Bend.

Lynda Brown
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TECHNOLOGY AND LIFESTYLE Gadgets and Gizmos for
the Geek in All of Us

If you’re in the market for a digital SLR or a high-defi nition camcorder, this may be 
the whiz-bang get-them-both product for you. A 12.8 MP CMOS sensor combined 
with a 10x optical zoon on an F1.2 lens means you get a big bright zoom lens with 
full HD performance and high-quality still photos. Built in light, fl ash and hot shoe for 
connecting accessories. Optical image stabilization, external microphone, audio and 
headphone connections, external power connection for tripod use, and a 460K three 
inch LCD with a hood. The camera can shoot video at 36 megabits per second, includ-
ing up to 120 frames per second for slow motion. About $1,000 MSRP.

JVC Procison GC-PX100

With summertime fun in store for the family, what could be more timely than a snow 
cone maker? This countertop unit includes four slots to hold the cones, and stainless 
steel blades built for years of heavy duty. It shaves enough ice to make four cones in 
under a minute. The boxed kit comes with paper cones, an ice scoop and recipes to 
make your own syrups at home. Retails for about $70 in stores and online.

Cobra iRadar: As if there aren’t enough 
gadgets to connect and interface with 
your smartphone—the iRadar from 
Cobra connects to your smartphone 
wirelessly through Bluetooth. The phone 
becomes the screen for this tiny detec-
tor (about the size of a deck of cards). 
The display shows your current speed, 
as well as the locations of radar units 
as much as 7 miles away. The improved 
iRAD 105 is much improved over the 
previous versions according to users. 
$130.

Waring Snow Cone Maker

Cobra iRadar

108 High St. • Jefferson City Mon. - Fri. 9-5:30
Sat. 10-4:30 www.divinitygiftshop.com

New
Fontanini 

Pieces
Arriving 
Daily!

Divinity Religious Gift Shop

573-636-5470

www.lakeozarkinspection.com
573-529-4983

• Residential Home Inspection
• Pre-Listing Home Inspection

• New Construction Inspection
• Home Checkup Inspections

• Commercial Inspections

LICENSED • CERTIFIED • INSURED
Serving the Entire Lake Area & Surrounding Communities!

WHO ARE YOU GOING TO

TRUST
HOME’S

WATER?
WITH
YOUR

When it comes to this region’s water, your Lake of the Ozarks Culligan Man® is the 
local expert. Culligan has been a trusted name in the water treatment industry for 
over 75 years. You can have Peace of Mind that our trained, certified staff of water 
professionals will provide the best possible solution for your home’s water.

Culligan Lake of the Ozarks
(573) 346-5221

277 Lower Business Park Rd.
Linn Creek, MO 65052

CulliganPro.com

Better quality water is only a call or a click away. 
Just say “Hey Culligan Man!®”
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Straight Line Canvas 
changes company name

Mark and Julie Kraemer, 
owners of STRAIGHTLINE 
CANVAS have changed the 
company name to Lake Can-
vas Plus.  Located on Hwy 42 
in Kaiser, MO. They have been 
serving the lake area for over 27 
years and do much more than 
boat covers and upholstery. All 
work is custom and their prod-
ucts have grown to include 
Permateek, a synthetic vinyl 
decking.that covers your boat’s 
deck to look like teak wood. 
Lake Canvas Plus is the lake’s 
exclusive dealer and installer 

of Permateek.
They now also have shade 

solutions for your Dock, Deck 
or Patio, Whether its shade sails 
or roll downs for your home or 
your business they have it all at 
Lake Canvas Plus.  

They still provide all your 
boat covers and tops, plus win-
dows and enclosures as well as 
upholstery, carpet and head-
liner. Phone number remains 
the same- 573 348 3300.  Email 
is info@lakecanvasplus.com. 
Website is www.lakecanvasp-
lus.com

The Lodge Of Four Seasons  
Welcomes Caterina Miltenberger

The Lodge of Four Seasons 
recently welcomed Caterina 
Miltenberger, Glazers Mixolo-
gist, to conduct a staff–wide 
training program in con-
junction with the opening of  
THIRST, a new adult bar of-
fering vintage drinks, within 
The Lodge of Four Seasons. 
Miltenberger demonstrated 
and trained bartenders in the 
mixology of signature drinks 
that will be offered for the 2013 
season throughout The Lodge.

Caterina Miltenberger is 
an Award Winning Corporate 
Mixologist for Glazers Whole-
sale in Dallas,TX. Miltenberger 
is The WSWA Iron Mixologiest 
Winner in 2011 for Best of Show 
- Best Long Drink - Best Dessert 
Drink. She is certified with the 
El Consejo Regulador Del Te-
quila, A.C. as well as a Certified 

Spirits Specialist and member 
of The Court of Master Som-
meliers.

For more information visit 
www.4seasonsresort.com or 
call (800) 843-5253.

Listen to Mike Clayton live on Mix 92.7

Weekdays 6 - 10 am!

Today’s Country and Your All Time Favorites!

News - Sports - Information and more!

Listen Live Anytime!
TOLL FREE REQUEST LINE 1-800-833-9211

Classic hits from the 60’s, 

70’s and 80’s!
It’s the music you

loved then and love now!

www.Mix927.com
www.Cool1027.com

www.LakeRadio.com

TOLL FREE REQUEST LINE 1-800-251-5795

TOLL FREE REQUEST LINE  1-800-613-9993
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Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

What Documents do 
I need to Apply for a 
Mortgage Loan??

The loan process can cause a little 
anxiety for home buyers that are excited 
to purchase their home.  The best way to 
help your Mortgage Lender fi nalize your 
loan quickly is to provide all of the per-
tinent documents needed to verify your 
information.  

Please keep in mind that some docu-
ments may not apply to you or may be 
diffi cult to provide.  If you have questions 
about these items, or have trouble collect-
ing them, please contact me so that I can 
assist you in this process. 

Current driver’s license or photo ID
Copy of the trust papers if you want 

the property held in a trust. 
Copy of accepted contract signed by 

purchasers and sellers, copy of earnest 
money check

Present employer’s name, address and 
phone number.  Length of employment, 
position and salary. If employed less than 
two years, please provide previous em-
ployer’s name, address and phone number 
to cover two consecutive years.  Exact 
dates are required.

Most recent two years W-2
Current pay check stub refl ecting year-

to-date income of 30 days or more.
If self-employed or paid any commis-

sion or have any business income, please 
bring complete copies of your federal tax 
returns along with all schedules and W-2s 
for the past two years.  Include corporate 
or partnership returns, if applicable, for 
your business.  Also include a year-to-date 
P & L statement.

Evidence of child support payments 
for the last 12 months, if applicable, along 
with divorce decree and court order for 
child support payment and alimony.

Verifi cation of other income needed to 
qualify, such as retirement, rental, inter-
est or dividend income.  If receiving Social 
Security or pension income, please bring 

current awards letter.
If applying for MHDC grant, the past 

three years’ federal tax returns are re-
quired.

Last two months’ bank statements 
for all accounts.  Please provide explana-
tions of any deposits larger than normal 
paycheck.

If you have a property for sale, please 
bring the accepted offer to purchase or 
copy of listing contract.

If you own investment properties, 
please provide address, name of mortgage 
lender, mortgage statement and lease 
agreement on properties.

Divorce decree order or any fi nancial 
obligation incurred through a court order, 
if applicable.

If any judgments or bankruptcy has 
been fi led, please supply a copy of the 
judgment or bankruptcy discharge and pe-
tition.  Also, furnish a letter of explanation 
of the same.

For a VA Loan, please provide a cer-
tifi cate of eligibility and a copy of DD 214. 

If you have any trouble getting the 
documents that are mentioned above 
or if you have questions about the loan 
process, please call me for help!!  I enjoy 
helping people work through the loan pro-
cess and want to make it as simple and 
pain-free as possible!!

Michael Lasson - First State Bank 
Mortgage at 573-746-7211 or on line at 
www.fsbfi nancial.com or www.yourlake-
loan.com.

The Premier Marina For Power & Sail  

We offer a wide selection of  
Nautical Décor, gifts, beach and 
coastal accents, including: 
 

 Furnishings 
 Wall Decor 
 Apparel 
 Jewelry 
 Accessories 
 Kids Corner 
 Model Ships—

Economy to Museum Quality 
 

Ship Shop 
1800 Bagnell Dam Blvd., Lake Ozark, MO 65049  
(573) 552-8401  www.OzarkYachtClub.com 

Shop online at www.OYCNautical.com 

continued from page 26
A CID can also provide pub-

lic services including operating 
a parking facility and shuttle 
service, trash collection and 
providing for or contracting for 
security.

Both the NID and CID poli-
cies can be viewed online at 
www.osagebeach-mo.gov, or 
they’ll be available at city hall.

A NID is created by elec-
tion or petition of voters and/
or property owners within the 
boundaries of the proposed 
district, but must be autho-
rized by a resolution of the gov-
erning body of the municipal-

ity in which the proposed NID 
is located. The language con-
tained in the petition narrative 
or ballot question must provide 
a full disclosure of the scope of 
the project, its cost, repayment 
and assessment parameters to 
affected property owners with-
in the NID. 

The petition narrative must 
include a detailed five year 
plan, describing among other 
things, the purposes of the pro-
posed district, the services it 
will provide, the improvements 
it will make and an estimate of 
the costs.  There are specific 
rules that govern the CID.

NID/CID Clarified
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ONYX CAVE 
Boaters are well aware that 

the Niangua Arm of the Lake 
is noted for caves. Bridal Cave, 
the caves of Ha Ha Tonka, and 
Bunch Cave near the Highway 
54 Niangua Bridge are well 
known. Other cave openings, 
large and small, can be seen 
in bluffs and on hillsides. At 
the 47.5 mile mark, where the 
Niangua becomes less Lake 
and more river-like, is the 
opening to Onyx Cave. Boat-

ers often visit this cave’s large 
entrance. It is sometimes 
possible to boat into the cave 
for about 70 feet. (Photo by 
Dwight Weaver 2003)

The cultural history of 
Onyx Cave includes an epi-
sode of mining that occurred 
in 1897 when speculative 
onyx mining was occurring 
widely throughout Camden 
County. In that year John 
Bradford carved huge chunks 
of onyx from a large formation 

known as the “Liberty Bell” 
in a chamber about 350 feet 
inside Onyx Cave. The ugly 
scar from this ordeal still ex-
ists and the tracks used by ore 
carts still exist in the corridor 
leading to the Liberty Bell.

About 190 feet from the en-
trance the cave ceiling lowers 
and the remainder of the cave 
is inaccessible today because 
Lake-water fi lls passages 
that have low ceilings. The 
true length of the cave is un-

known but local legend says 
that in 1909 Garrett Laugh-
lin, a county road supervisor, 
and companions explored the 
cave. They were underground 
for many hours and returned 
to report the cave was large 
and extensive.

In 1965, before the con-
struction of Truman Dam 
and an occasion when Lake 
of the Ozarks was below 
654 feet, members of Lake 
Ozarks Grotto were success-
ful in damming the entrance 
stream course to keep Lake 
water out and then pump-
ing the cave stream down 
low enough to allow the cave 
to be mapped for a distance 
of about 500 feet. The author 
participated in this research 
project.  �

This historical sketch is from 
the collection of H. Dwight 
Weaver. He is the author of six 
books on the history of Lake of 
the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial his-
tory of Osage Beach from 1880 

to 1980. 
Weaver’s book “A Pictorial 

Guide to Ha Ha Tonka State 
Park” contains more than 300 
photos of the park, which in-
clude all of the park’s signifi -
cant natural and man-made 
features along its trails and 
boardwalks.

Contact him at: dwight-
weaver@charter.net or call 
573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more information or to 
purchase one of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver

The Premier Marina For Power & Sail  

We offer a wide selection of  
Nautical Décor, gifts, beach and 
coastal accents, including: 
 

 Furnishings 
 Wall Decor 
 Apparel 
 Jewelry 
 Accessories 
 Kids Corner 
 Model Ships—

Economy to Museum Quality 
 

Ship Shop 
1800 Bagnell Dam Blvd., Lake Ozark, MO 65049  
(573) 552-8401  www.OzarkYachtClub.com 

Shop online at www.OYCNautical.com 
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ACROSS
1. Enthusiastic approval
6. Network with an eye
9. Train track
13. Beamed or glowed
14. Atilla, e.g.
15. “Beats me!”
16. Shinbone
17. Tropical American cuckoo
18. America’s singing choices
19. *”School’s Out” singer
21. *”Diary of a Wimpy Kid: ___ 
____”
23. Endorsement
24. Harper and Bruce, e.g.
25. A cool ___, as in money
28. South American Indian people
30. Raja’s money, pl.
35. *Essay’s main ____
37. *Truant officers
39. *Done at the mirror before prom
40. Organization formed in 1949
41. Bone-chilling
43. Picked up by one of senses
44. Expels from community
46. Actresses Ryan and Tilly
47. Of higher order or level
48. 1/100th of a ruble
50. Like nay-sayers
52. Gas type
53. Sir Francis Drake’s “Golden 
____”
55. Approximated landing time
57. Individual
61. *Final assessments
64. Santa Anna’s siege site
65. Sarcastic
67. User ID + password
69. Letter’s end
70. Canal locale
71. About to explode
72. Field worker
73. Caustic chemical
74. Yielded

Solution on page 38

DOWN
1. PST plus three
2. All the rage
3. One of Los Lobos
4. Opposite of cation
5. Kitchen whistler
6. Blacken
7. Dog holder
8. Like a snicker
9. Paul of “This Is 40”
10. Dwarf buffalo
11. Inwardly
12. *Summer learning ____
15. Excavates
20. Derive
22. “___ the land of the free ...”
24. Helen Keller did this
25. Capital of Belarus
26. “Potato State”
27. Reduce pressure
29. *Read in English class
31. *Formal affair
32. Downy duck
33. Be theatrical
34. Wheel stopper
36. Blue-ribbon
38. *Done to a yearbook
42. Poly- follower
45. *For underachievers in summer
49. Kith partner
51. Right-leaning character
54. Handrail post
56. Love intensely
57. *Colorful accessory to cap and 
gown
58. Assortment
59. Magician, in the olden days
60. Arab ruler
61. Swirling vortex
62. Exclamation of surprise, archaic
63. Surfer’s stop
66. Bit of sunshine
68. Flanders of “The Simpsons”

Crossword 
Puzzle THEME: SCHOOL’S OUT

Take the Guesswork out of the Real Estate Market
Find the latest Real Estate Market updates and trends at

Commercial • Residential • Condominiums • Vacant Land • Farms

WWW.THEBEELERGROUP.COM

Attention Developers & Investors!
Call for details of current and future projects at the Lake of the Ozarks

toll-free 866.434.3660 
at the lake 573.302.3660RE/MAX Lake of the Ozarks
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For more information on 
how to participate, call 
the Tri-County YMCA at 
(573) 348-9230. 

Event sponsored by Bridgeport 
Kawasaki, Seebold Sports, 
Kawasaki, Mix 92.7 and Cool 102.7.
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Yacht Club
Powersports
WWW.YCPOWERSPORTS.COM

SERVICE... SERVICE... 
SERVICE...

MATTERS

HIGHWAY SHOWROOM

3864 OSAGE BEACH PARKWAY

573-693-9250

The Lake’s Only Dealer for
Personal

Watercraft

ATVs and
Commanders

and

Pick a Chip to 
WIN Incentives 

and Prizes!

MISSOURI’S ONLY
Sea-Doo Demo Tour

Location!

JUNE 21-22-23, 2013 
DOG DAYS

FREE Sea Doo Test Rides. Reserve your test ride at
www.SeaDooDemo.com or call 1-855-5-SEA-DOO. Space is limited.

HIGHWAY SERVICE LOCATION

5635 OSAGE BEACH PARKWAY

573-693-9250
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INDEPENDENT DISTRIBUTOR

100% NATURAL MORINGA PRODUCT LINE AVAILABLE NOW!

• Daily Nutrition • Weight Management 
• Skin Care • Energy

CALL YOUR LOCAL AUTHORIZED ZIJA DISTRIBUTOR
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Open 24 Hours Fri., Sat., Sun. & Mon.

Steakburgers
Shakes & Malts

BLT Dogs
Catfish Chili

6am till 9am
$3.99 Early Bird Special

6am till Midnight Tues., Wed. & Thurs.

Open 24 Hours Fri., Sat., Sun. & Mon.

Steakburgers
Shakes & Malts

BLT Dogs
Catfish Chili

6am till 9am
$3.99 Early Bird Special

6am till Midnight Tues., Wed. & Thurs.

Call us today!
 573-392-7020

Residential 
 Commercial

Monuments • Memorials • Sculptural • Sandcarved

SANDBLASTING
SERVICE

for Lawn Furniture
& More!
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G &G Marina
1528 Maritime
Roach, MO 65787
Bus: (573) 346-2433
Bus Fax: (573) 346-5505
larry@ggmarina.com
www.ggmarina.com

Formula Boats of Missouri
4815 Windjammer Drive
Osage Beach, MO 65065
Bus: (573) 302-8000
Bus Fax: (573) 302-7301
info@formulaboatsmo.com
www.formulaboatsmo.com

Glencove Marina
PO Box 759
Lake Ozark, MO 65065
Bus: (573) 964-3404
Bus Fax: (573) 964-3604
sherry@glencovemarina.com
www.glencovemarina.com

Hydrohoist of the Ozarks
4065 E US Hwy 54, Suite A 
Linn Creek, MO 65052
Bus: (573) 346-7505
Bus Fax: (573) 346-4504
jclark@boatlift.com
www.boatlift.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

Lake Media
918 North Bus. Route 5 
Camdenton, MO 65020
Bus: (573) 317-8124
Bus Fax: (573) 348-0556
bill.arnold@lakemediaonline.com
www.lakenewsonline.com

Lake Ozark Marine
5408 Bell Flower Court
Columbia, MO 65203
Bus: (573) 693-9290
Bus Fax: (573) 693-9290
ed@midwestboatparty.com
www.midwestboatparty.com

Lake West Marine
350 South Main Street
Laurie, MO 65037
Bus: (573) 372-8115
bob@lakewestmarine.com
www.lakewestmarine.com

Marine Concepts
501Hwy 42
Osage Beach, MO 65065
Bus Fax: (573) 693-9203
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max
3070 Bagnell Dam Blvd. 
Lake Ozark, MO 65049
Bus: (573) 365-5382
Bus Fax: (573) 365-6487
dave.bigge@marinemax.com
www.marinemax.com

Mid Missouri Yachts
3855 Osage Beach Pkwy. 
Osage Beach, MO 65065
Bus: (573) 302-0500
Bus Fax: (573) 302-1226
barret@midmoyacht.com
www.midmoyacht.com

Midwest Boat Brokerage
140 N Frontage Road
Osage Beach, MO 65065
Bus: (573) 873-2425
Bus Fax: (573) 873-2426
info@midwestboatbrokerage.com
www.midwestboatbrokerage.com

Ozark Barge & Dock Service
PO Box 140
Gravois Mills, MO 65037
Bus: (573) 372-5501
Bus Fax: (573) 372-3672
ninag@socket.net
www.ozarkbarge.com

Ozark Yacht Club
1800 Bagnell Dam Blvd. 
Lake Ozark, MO 65049
Bus: (573) 552-8401
Bus Fax: (573) 693-9102
tim.shields@ozarkyachtclub.com
www.ozarkyachtclub.com

PDQ Marine Service
PO Box 2487
Lake Ozark, MO 65049
Bus: (573) 365-5900
Bus Fax: (573) 365-5901
pdqmarineservice@hotmail.com

Performance Boat Center
111 Thunderboat Row
Camdenton, MO 65020
Bus: (573) 873-2300
Bus Fax: (573) 874-2302
brett@performanceboatbrokerage.com

Poly Lift Boat Lifts
PO Box 135
Sunrise Beach, MO 65079
Bus: (573) 374-6545
Bus Fax: (573) 374-8081
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 552-8550
Bus Fax: (573) 552-8557
rich@premier54.com
www.premier54.com

Rogers Manufacturing, Inc. 
19882 West 156 St
Olathe, KS 66062
Bus: (913) 829-1211
Bus Fax: (913) 829-1609
mrogers@rmigolfcarts.com
www.rmigolfcarts.com 

Rough Water Docks/Crabco LLC 
PO Box 1225
Sunrise Beach, MO 65079
Bus: (573) 374-0470
Bus Fax: (573) 374-8025
crabcollc@yahoo.com
www.roughwaterdock.net

LO Pro� le Magazine
PO Box 1457
Lake Ozark, MO 65049
Bus: (573) 365-2288
Bus Fax: (573) 365-2288
studiompublishing@gmail.com 

Summerset Boat Lifts
1165 Jeffries Rd
Osage Beach, MO 65065
Bus: (573) 348-5073
Bus Fax: (573) 348-4676
info@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
Bus: (573) 348-6575
Bus Fax: (573) 348-6252
jcramer@surdykeyamaha.com
www.surdykeyamaha.com

TriToon Town
1062 Susan Road
Lake Ozark, MO 65049
Bus: (573) 365-2805
Bus Fax: (573) 964-6171
tritoontown@yahoo.com
www.tritoontown.com

Village Marina Yacht Club
107 Village Marine Road
Eldon, MO 65026
Bus: (573) 365-1800
Bus Fax: (573) 365-0777
bpecenka@villagemarina.com
www.villagemarina.com

Wet Steps
17245 North State Hwy 5
Sunrise Beach, MO 65079
Bus: (573) 374-9731
info@wetsteps.com
www.wetsteps.com

Yacht Club Marina
1650 Yacht Club Drive
Osage Beach, MO 65065
Bus: (573) 693-9250
Bus Fax: (573) 693-9254
info@yachtclubmarina.com
www.yachtclubmarina.com 

SERVING THE LAKE OF THE OZARKS AREASERVING THE LAKE OF THE OZARKS AREA
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Advantage Marine 
48 Beachwood Drive
Sunrise Beach, MO 65079
Bus: (573) 374-7095
Bus Fax: (573) 374-2232
Connie@advantagemarineloto.com

All About Boats 
3597 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 302-4100
Bus Fax: (573) 302-4102
mtylersanders@yahoo.com
www.boatozarks.com 

B & M Manufacturing
1150 Old South 5 
Camdenton, MO 65020
Bus: (573) 346-7246
Bus Fax: (573) 346-5470
mb@haulritetrailers.net
www.haulritetrailers.net

Benne Media
160 Highway 42
Kaiser, MO 65047
Bus: (573) 348-1958
Bus Fax: (573) 348-1923
gsullens@mix927.com
www.mix927.com 
www.lakebusjournal.com

Berger’s Marina
PO Box 517
Lake Ozark, MO 65049
Bus: (573) 365-2337
Bus Fax: (573) 365-6979
carolynsberger@yahoo.com

Boat Floater Industries
PO Box 17
Kimberling City, MO 65686
Bus: (417) 739-2430
Bus Fax: (417) 739-2431

Boat Lift Marine Center
PO Box 586
Osage Beach, MO 65065
Bus: (573) 348-4999
Bus Fax: (573) 348-4496
david@boatliftmarine.com
jim@boatliftmarine.com

Bridgeport Jet Ski
PO Box 186
Osage Beach, MO  65065 
Bus: (573) 348-1020
Bus Fax: (573) 348-3S88
bridgeportjetski@yahoo.com
bridgeportjetski.com

Captain Ron’s Bar & Grill
PO Box 568
Sunrise Beach, MO 65079
Bus: (573) 374-5852
Bus Fax: (573) 374-8834
duggan@usmo.com
www.captainronsatthelake.com

D & B Dock, Inc. 
166 Sparrow Drive
Climax Springs, MO 6S5324
Bus: (573) 347-2327
Bus Fax: (573) 347-2349
dbdock@att.net
www.dbdocks.com

Dock Realty
2820 Bagnell Dam Blvd, Unit 5A 
Lake Ozark, MO 65049
Bus: (573) 374-8849
Bus Fax: (573) 374-9285
dave@dockrealty.com 
www.dockrealty.com 

Dock Works
PO Box 1180
Lake Ozark, MO 65049
Bus: (573) 964-1919
Bus Fax: (573) 964-0410
dockworks@dockworks.net
www.dockworks.net

Dog Days Bar & Grill
1232 Jeffries Road 
Osage Beach, MO  65065 
Bus: (573) 348-9797
Bus Fax: (573) 348-4244
rrau71@yahoo.com
www.dogdays.ws

Drew Boat Lifts, Inc. 
8161 North State Hwy 5
Camdenton, MO  65020
Bus: (573) 873-0400
Bus Fax: (573) 873-0401
brandi@drewlift.com

Fibersteel Boat Lifts
3910 North Hwy 5 
Camdenton, MO 65020
Bus: (573) 346-9688
Bus Fax: (573) 346-3088

www.lakeboatlifts.com 

G &G Marina
1528 Maritime
Roach, MO 65787
Bus: (573) 346-2433
Bus Fax: (573) 346-5505
larry@ggmarina.com
www.ggmarina.com

Formula Boats of Missouri
4815 Windjammer Drive
Osage Beach, MO 65065
Bus: (573) 302-8000
Bus Fax: (573) 302-7301
info@formulaboatsmo.com
www.formulaboatsmo.com

Hydrohoist of the Ozarks
4065 E US Hwy 54, Suite A 
Linn Creek, MO 65052
Bus: (573) 346-7505
Bus Fax: (573) 346-4504
jclark@boatlift.com
www.boatlift.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

Glencove Marina
P.O. Box 759 – 147 Glencove Blvd
Lake Ozark, MO  65049
Bus: (573) 365-4001
Bus Fax: (573) 964-3601
info@glencovemarina.com
www.glencovemarina.com



Lake of the Ozarks BoatingJune, 2013Page 50

Join the crowd at the single largest one 
day boating event at the 

Lake of the Ozarks! 

This Year’s Acts!
Rock, Paper, Scissors

Brian Collins
www.briancollins.us

Nic Cowan
www.niccowanmusic.com

The Devonshires
www.thedevonshires.com

JULY 20, 2013 - DOG DAYS

HUNDREDS OF BOATS... 
THOUSANDS OF PEOPLE

COME AND EXPERIENCE IT!
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 36 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 HWY 54 • Osage Beach, MO

573 348-3888

2009 REGAL 3350 CUDDY – T5.7 – N/GLACIER 
Super clean boat that is loaded with options 

including Gen/Air, arch, windlass and much more!

$48,900$149,900  $68,000$66,900
2007 SEA RAY 290 SS – MERCURY 496 MAG 

BIII, Wht/Blk Bt Stp – 190 Hrs  This boat is nearly 
fl awless and loaded!

2012 BENNINGTON 28 Q I/O – 5.7 – Bronze
This boat is like new with very low hours (56)! 

2001 COBALT 292 BR – T5.7 – BLK -340 HRS.
Very clean and loaded with options!    

Our Pre-Owned Inventory

View them online at:

OUR TRADE INS
2006 SEA RAY 200 SELECT – 4.3 MPI – WHT/BLK .....................................$21,900
2005 FOUR WINNS 210 HORRIZIN – TRL ....................................................$19,900
1993 REGAL 230 SE – 350 – MAROON/WHT – 640 HRS ............................$13,900
2005 BENNINGTON 257L – 135 - ...............................................................$22,900
2003 REGAL 2600 LSR – 5.7 –WHT/TEAL – 217 HRS ................................$36,900
2001 COBALT 292 – 5.7 GSI – WHT – 340 HRS ..........................................$48,900
2005 CROWNLINE 316 LS – T350 – WHT/RD – TRL – 500 HRS .................$59,900
PERFORMANCE
1995 WELLCRAFT SCARAB 29 – 502 – WT/TEAL – TRL – 415 HRS ..............$23,900
2005 BAJA 30 OUTLAW – 496 – WT/BLU/GRY – 275 HRS ............................$64,900
2000 BAJA 302 BOSS 7.4L – WHT/PPL/BLK – 380 HRS ...............................$44,900 
CUDDY
1996 CHRISCRAFT  270 CONCEPT – T5.0 –BLU/WHT -1200 ........................$19,900
2004 CHRISCRAFT 280 – WHT/RD/BLK .........................................................$46,900
1994 SEA RAY 280 SR – 454 – WHT/GRN .....................................................$12,900
2007 SEA RAY 290 SS – 496 MAG – WHT/BLK BT STP - ..............................$68,000
1999 FORMULA 330 SS – T7.4 – WHT – 370 HRS ........................................$59,900
2004 REGAL 3350 – T5.7 -  T/TAN -   198 HRS .............................................$85,000
2004 REGAL 3350 – T8.1 – BLU/YLW - .........................................................$85,000                                                                
2007 REGAL 3350 – T5.7 GXI DP – N/TAN – 201 HRS ................................$129,900
2009 REGAL 3350 – T5.7 – N/GLACIER ......................................................$149,900
2000 REGAL 2450 – 5.7 – TRL - ...................................................................$25,900 

CRUISERS
2000 REGAL 2660 SC – 7.4 – WHT 359 HRS. .............................................$33,900
2007 REGAL 2665 – 350 – T/BLK W/TRL -112 HRS ...................................$69,900
2001 SEA RAY 280 SUNDANCER – T4.3 – WHT – 289 HRS ........................$49,000
2004 FOUR WINNS 288 VISTA – T5.0 – T/BLK ............................................$49,900
2002 SEA RAY 290 AMBERJACK – T/350 MPI W/TRL – 240 HRS ................$49,900
1996 SEA RAY  SUNDANCER 300 - .............................................................$36,900
2005 RINKER 320 FIESTA VEE – T/5.7 GI DP – 323 HRS – WHT/PEW .........$71,900
2007 CHAPARRAL 330 SIGNATURE – T6.2 – WHT/TN – 120 HRS .............$114,900
2002 REGAL 3260 – T/7.4 MPI B3 – 184 HRS ............................................$74,900
2008 REGAL 3360 – T5.7 – NTT/BLUE .....................................................$175,000
2008 RINKER 400 EXPRESS – T496 – WHT/TN – 140 HRS .......................$159,900
2001 SILVERTON 410 SB – T/454 – WHT - ...............................................$169,900
2003 REGAL 4260 – T8.1 – NTT/BLK – 325 HRS......................................$174,900
2003 REGAL 4260 TWIN 8.1 LOADED WITH HARD TOP! ............................$179,000
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT! ....................$240,000
2003 REGAL 4260 – T8.1 – TT/BLUE – 260 HRS ......................................$164,000
2007 REGAL 4460 – T/8.1 – NTT/BLK – 70 HRS. ......................................$298,000
PONTOON BOATS
2004 BENNINGTON 2250 RFS – 115 MERC ..................................................$16,900
2003 ALOHA 25 PS – 225 MERC 4 STROKE ..................................................$19,900
2000 SMOKERCRAFT 24 SUNSPORT – ENG. 90 – WT/BLU/MAR ...................$13,900
2005 BENNINGTON 257 L – 135 HONDA 4 STROKE - ...................................$22,900
2008 PREMIER 250 SUNSATION – 225 E – N/PPL – 65 HRS. ........................$39,900
2007 MANITOU  26 LEGACY – CRM/BRN ......................................................$34,900
2012 BENNINGTON 28 Q I/O – 5.6 GXI – BRONZE – 56 HRS .........................$66,900

BOWRIDERS
2006 SEA RAY 200 SELECT – 4.3 MPI – WHT/BLK......................................$21,900
1988 CHRISCRAFT 210 BR – CHEVY 350 - ...................................................$8,000
2005 FOUR WINNS 210 HORRIZON – TRL ...................................................$19,900
2007 CROWNLINE 21 SS – 5.0 ALPHA 1 – RED/WHT – 150 HRS ................$21,900
1993 REGAL 230 SE – 35 – MAROON/WHT – 640 HRS ..............................$13,900
2003 REGAL 2600 LSR – 5.7 – WHT/TEAL – 217 HOURS ...........................$36,900
2005 REGAL 2600 – VOLVO 8.1 GI-E DP – WHT/YL – 225 HRS ...................$42,900
1995 MARIAH 272 – 454 – WHT/BLUE – 538 HRS .....................................$19,900
1999 REGAL 2800 LSR – 5.7 – WHT/GRN ..................................................$26,900
2003 REGAL 2900 LSR – 5.7 GXI – NTT/SAND – 405 HRS .........................$39,900
2004 REGAL 2900 LSR – EHT/BLUE – 95 HRS ...........................................$39,900
2001 COBALT 292 – 5.7 GSI – WHT – 340 HRS ..........................................$48,900
2005 CROWNLINE 316 LS – T350 – WHT/RD – TRL – 550 HRS .................$59,900
1996 ENVISION 32 INTRUDER – 454 – WHT –TRL -312 HRS ......................$27,000
1999 ENVISION 3200 COMBO – 7.4 MPI – N/GN/BLK .................................$31,900 
PERSONAL WATERCRAFT
2011 KAWSAKI JETSKI – 160 ..........................................................................$7,000
TRAILERS
2007 HERITAGE  35 – BLACK ..........................................................................$8,000
2006  HERITAGE  25 - .....................................................................................$4,000

Lake’s Best
Gas Prices!
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Lifeguard Lifeguard DOCK.com

Detects
Electrical Current 

in  the Water

    Dock Warning System 

573-434-6453
Dock Lifeguard, LLC   •   Lake Ozark, MODockRealty.com Offered by

Take  Us  Along!
In the Boat, In the Car . . .    
Wherever You Are . . .
We’ve Got the Music You 
Want to Hear!

92.7 FM
www.Mix927.com

102.7 FM
www.Cool1027.com

160 N. Hwy 42 • Kaiser
Offi ces 573-348-1958
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Lifeguard Lifeguard DOCK.com

Detects
Electrical Current 

in  the Water

    Dock Warning System 

573-434-6453
Dock Lifeguard, LLC   •   Lake Ozark, MODockRealty.com Offered by 573-372-5501

Don't make 
a Mistake!

4.0% FINANCING AVAILABLE

         1-866-GO-OZARK | 573-302-7539
5695 Osage Beach Parkway, Osage Beach | www.TriToonTown.com

PRE-OWNED
1992 Regal Bowrider, 8.3 Ventura ...................................................................................$11,900 $10,900
1982 24’ Webbcraft Bowrider with Trailer ......................................................................................$5,900
1995 Four Winns 240 BR Horizon with Trailer .............................................................................$14,900
1996 Baja 27’ Islander, 454 Mag, Trailer ........................................................................................$21,900
2005 Chaparral 180 Bowrider SSi, Trailer .......................................................................$12,900 $11,900
2008 Crownline 240EX, 350 Mag, 100 Hrs, Trailer .........................................................$40,900 $39,900
1990 24’ Lowe Pontoon, 70 HP ..........................................................................................$6,900 $5,900
1999 Sleekcraft Enforcer 28’ BR, ‘09 383 Merc, 60 Hrs ...................................................$39,500 $37,900
2012 JC Manufacturing Spirit 221, 115 HP,  Tritoon Honda 4-stroke ..............................$25,900 $24,900
2003 Powerquest 280 SC, Twin Mercs, Perfect ..............................................................$69,950  $59,900
1993 Carver Yachts 330 Mariner, Twin 350’s .................................................................$69,000  $49,900
2005 Sea Ray 360 Sundancer, Twin 8.1 S Horizon Mercruiser V-Drives .....................$169,900  $159,900
1992 Baja Marine 270, Mercruiser 502 ...........................................................................$16,900 $14,900
2007 Manitou Oasis SHP w/ 250 HP Verado, Fast ...........................................................$33,900 $32,900
2000 JC 266, 225 HP Optimax, Tritoon...........................................................................$22,900 $21,900
1989 27’ Slickcraft 279SL w/ twin Volvo 205’s .............................................................................$13,900
1996 Regal Ventura 8.3 SC, 7.4L w/ Trailer .....................................................................$17,900 $16,900
NEW MANITOU TRITOON
2013 25’ SES Entertainer, Loaded w/250 HP ......................................................................Call for Pricing
2013 25’ Oasis SR SHP, 200 HP, 4 Stroke ............................................................................JUST ARRIVED 
2013 Aurora Sport 24’, 150 HP, 4 Stroke ......................................................................PENDING $32,500
2013 Manitou 25 Oasis SR SHP, New Model .............................................................SOLD In Stock Now!
2013 25’ SES, SHP, 250 HP 4-stroke .....................................................................................In Stock Now!
NEW JC TRITOON
2013 25’ JC Sunlounger w/250HP Honda ...........................................ARRIVING SOON! Call for Pricing
2013 25’ SportToon, 250 HP Suzuki ....................................................ARRIVING SOON! Call for Pricing
2013 25’ Neptoon w/ 200 HP, 4 Stroke .................................................ARRIVING SOON! In Stock Now!   
2013 24’ Limited w/ 200 HP Black or Red ................................................................IN STOCK! $37,900
2013 24’ Limited w/ 150 HP Red or Bronze Honda or Suzuki ..................................IN STOCK! $32,000
2013 23’ JC SportToon, Fully Loaded, w/250 HP Honda ...................................................Call for Pricing

Best Performance
Best Handling

Patented
V-Toon
Design

Package Pricing Means
GREAT SAVINGS!

Hurry!  Limited Quantities!

Quality At 
Unheard of 

Pricing!!
2013 24’ JC LIMITED

200 HP, 4 Stroke Suzuki
Standard Features
- Power Steering
- In Tube Storage
- Stainless Steel Prop
- Performance Lifting Fins
- 2 Tone Bimini
- Premium Stereo and Speakers
- 45 Gal. In Tube Fuel Tanks
- Heavy Duty Ski Tow Bar

- Stainless Steel Logo & Cup 
Holders

- 30 Oz Carpet
- Open Stern Walk Around
- Cover

$37,900
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573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

New Highway 54 Showroom
2545 Highway 54 • Osage Beach

573 348-3888
POWERBOAT MAGAZINE

NATIONWIDE

SERV
ING THE LAKE OF THE OZARKS SINCE 1

97
7

SATISFACTION GUARANTEED

NEW 2012 Regal 38’ Express Cruiser
Twin Volvo Penta 8.1 GI, 375 hp
New from 2012 hold-over inventory, this is your chance to save on 
the big luxury cruiser of your dreams! This boat is fully loaded in-
cluding Garmin Navigation, forward stateroom, JOYSTICK docking, 
full electronics, generator, AC, hard top, covers, fl at screen TVs, 
more! Demo model with full factory warranties!

A Boat Lift Like No Other

SALES SERVICE  INSTALLATION
• No trailering and less maintenance
• Ready to go. More time on the lake  doing what you love!
• Protect your investment

boatlift.com • hhloz@boatlift.com • 800.259.7532 • 573.346.7505
4065 E. Hwy. 54 • Linn Creek, MO 65052 

OF THE OZARKS

UltraLift2
™

Shallow Water Lift

HP2  XL
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OSAGE BEACH • 573-348-5073 • CAMDENTON • 573-873-5073
www.summersetboatlifts.com
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DRoadLocation
LocatedbehindHyveeonDRoadOsageBeach

573-348-0434
OpenMon.-Fri.7a.m.to4:30p.m.

www.cwdsupply.com YourlocalSourceforQualityDockSuppliesDockFlotation ®
ConcreteDecking•GalvanizedDockCables•Buoys

Presentthis
couponandtake

anadditional
$50.00anywet

stepproduct. PatentNo.D635,690

YourlocalSourceforQualityDockSuppliesDockFlotation®Concrete
Decking•GalvanizedDockCables•Buoys•DockVinyl

DockWinches•DockLadders•CableFloats
3’and6’PostBumpers•PersonalWatercraftLifts•&More!
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE or GREG
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beautification
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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Expert Marine 
Fiberglass Repair at the 

Lake of the Ozarks!

bigboysfi berglassrepair.com
Boat Updates • Personal Watercraft •RVs & 5th Wheels • Metal Flake Specialists 

• Gel Coating • Bass Boats • Complete Refi nishing Using PPG Paint Systems

Pick up & 
Delivery
Service

Available!

FREE On-Site
Estimates!

4008 Old Route
Hwy.5 North
Camdenton

573-346-1175
Quality Products

Quality Work
Quality Job

From “OWee” 
to “WOWee!”

We Fix Whiskey Dings 
and Bud Light Scratches!
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Sales:     1800 Bagnell Dam Blvd. 
Marina:   500 Yacht Club Landing Dr. 
Lake Ozark, MO 65049 
(At the 1-Mile Marker) 

Brokerage  
Power & Sail 
(573) 552-8401   www.OzarkYachtClub.com 

 

Power 
40’ 2006  SeaRay Sundancer ……... $259,000 
40’ 1990  Fountain Lightning…...…..$ 29,995 
39’  2005 Silverton Motor Yacht.….$187,900 
38’  2007 Fountain Express…….......$239,900 
36’  1975 Uniflite………………….…….….$22,000 
36’  1988 Trojan11 Meter..Pending….$37,995 
35’  2002 Silverton Motor Yacht.....$129,900 
34’  1989 Wellcraft St. Tropez………..…..SOLD 
34’  1999 SeaRay Sundancer…..…..…$68,900 
31’  1990 SeaRay Sundancer……….. $ 28,995 
28’  2005 Chapparral 280SSi………….$ 39,900 
26’  1995 Bayliner Rendezvous……...$12,950 
22’  1992 Navigator Deck Boat.…....... $6,800 
21’  2006 Stratos Fish N’Ski …………...$24,995 

Sail 
38’ 2007 C&C115 ……………… .$159,500 
36’ 1981 Lancer …Pending…..   $29,990 
36’ 1987 Catalina 36………….... $49,500 
35’ 2011 Catalina 355 ………   $159,000 
34’ 1991 Catalina 34…………..   $48,900 
26’  2007 MacGregor…..……… $26,500 
25’  2004 Catalina 250, Trlr…..$27,900 
25’  1987 S2 8.0 …………………... $ 5,200 
24’  1975 C&C……………………...  $ 6,995 
22’ 1985 Catalina  Pop-Top....... $6,195 
22’  1981 Catalina, Trailer ……...$4,000  
19’  2013 VXOne (New), Trlr...$32,500 
16’  2002 Melges MC Scow…....$6,450 
13’  1985 Laser …..…………………$ 2,100 
13’  1990 Sunfish ………..………….. $ 875 
12’  1990 Butterfly ……..…………$ 1,750 
13’ 2007 Catalina 12.5 Expo ….  $4,050 
   9’ 2008 Catalina Sabot……....  $2,800 
   8’ 2011  Open Bic  ……..………..$1,750 

The Premier Marina For Power & Sail 

(573)346-7161•(800)524-7161
EconoLiftwillgoanywhereintheentireLakeareatoserveyou.EconoLiftBoatHoistwithitspolyethylene

tankandgalvanizedmetalpartsmakesforthemostdurableanddependableliftavailabletoday!

THEOBVIOUS CHOICE!

Polyethylenebushingsforquieter
operation&extendedwear!

OnTheLakeFor
Over30Years!

SALES
SERVICE 

INSTALLATION

econolift@charter.net   www.econolift.com

BOAT HOISTS
FIVE-YEAR WARRANTY ON ALL

GALVANIZED PARTS!
LIFETIME WARRANTY POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 20,000

PERSONAL WATERCRAFT LIFTS

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY 5, TURN RIGHT ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD
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TITAN BASIC LIFT

PRE-OWNED LIFTS AVAILABLE!

The HIGH-END lift... ...without the high-ticket price.

Great Value For
A Quality Lift!

573-348-4999

800-386-4999

www.boatliftmarine.com  • info@boatliftmarine.com
1032 INDUSTRIAL DR. (2.0 Miles West of Grand Glaize Bridge)

Three Log 6,500 lb. Pontoon 

$5,495

Boat Lifts
A Heavy Duty Lift

Standard and
Custom Lifts WARRANTY: 

5 Year On All 
Structure Components 
& Lifetime On Tanks!

Standard and
Custom Lifts

Installed

15 year warranty on tanks
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Four miles North of Camdenton on Old Route 5

Over 30 Years Experience!

Gel Coat - Custom Paint
Pickup, Delivery and 

Transportation of any Size Boat!

www.PaintRiteLK.com

Insurance Repairs 
Back To Pre Accident 

Condition!

Serving the Lake Area for Over 30 Years!

NO JOB TOO BIG! 
Largest, Most 

Equipped Fiberglass 
Facility in the State!

Marineservicecompany.com
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Specializing in Pre-Enjoyed Boats

BUY - BROKER - SELL - TRADE
RUNABOUTS
1988  Four Winns 21 BR, 5.7L 235HP .................................................$7,900 
1999 Four Winns 24BR, 5.7L V, 280HP ..............................................19,900
2007 Four Winns 24 BR, 350 Mag 300 HP .......................................$39,900
2012 Chaparral 246 SSI, 350 Mag 300HP .......................................$59,900 
2008 Glastron 25 BR, 5.7L 300 HP ...................................................$39,900
2011 Ranger Z521, 250 Show 250HP ..............................................$57,900 
2001 Sea Ray 260 BR 7.4, 310 HP, Blue ...........................................$31,900 
2001 Sea Ray 260BR, 7.4L 310HP ...................................................$31,900
2006  Four Winns 260 BR, 496HO, 425HP .........................................$44,900 
2000 Crownline 266 BR, 5.7L 260HP ...............................................$22,900 
2000  Crownline 266 BR, 350 Mag, 300HP .......................................$22,900 
2005  Monterey 268 BR, 496, 375HP ................................................$49,900
2008 Crownline 270 BR, 350 Mag, 300 HP ......................................$49,900 
2000 Formula 280SS, 7.4L, 310HP...................................................$39,900
2003 Crownline 288BR, T/350M 300HP ..........................................$52,900
2007 Bryant 292 BR, 8.1L 375HP .....................................................$49,900 
DECKBOATS
2011 Chaparral 264 Sunesta, 377/320HP  ......................................$69,900
2012 Chaparral 264 Sunesta, 350 Mag 300HP ...............................$74,900 
2006 Sea Ray 270 SD 496Merc 375 HP ...........................................$54,900
PONTOONS
2006 Harris 23TT Merc 175, 175 HP, Tan .........................................$29,900
2008 Harris 23TT Merc 200, 200 HP, Tan .........................................$34,900
2002 Voyager 25 Tri-toon, Merc 150 ...............................................$18,900
CRUISERS
2004 Bayliner 245 Cruz 5.0L 220HP ................................................$29,900
1995 Rinker 265 Fiesta Vee Cruiser, 7.4L Merc ..............................$11,900 
1986 Marinette 28C, T/318 240HP ...................................................$19,900
1992 Sea Ray 32 Week T5.7V, 260 HP, White ..................................$22,900 
2005  Regal 3350, T/5.7L, 320 HP .....................................................$89,900 
2000 Maxum 4100SCB, 454 Horizon 380HP ..................................$124,900
PERFORMANCE
2004 Pro� le 28, 525 575HP .............................................................$49,900
1997 Baja 302, T/454 310HP ...........................................................$34,900
2005 Fountain 38 Light T525, EFI 500 HP, Blue .............................$111,900

PROUD TO BE THE LAKE OF THE OZARKS’

DEALER
Chaparral Boats - Leading the Industry for 

49 Years in Consistency, Stability and Value!

Come and See
Why the New 327SSX has Changed the 

Way Consumers Want to Boat!

1st and Only One of Its Kind
NMMA “Most Innovative” 
Award Winner
Best Value Starting At $175,000
More Standard Features 
Includes Hardtop
Best Selling Bowrider 
Over 30’at the Lake!

WWW.PREMIER54.COM

(573) 552-8550 • OSAGE BEACH PARKWAY BETWEEN WALMART & OUTLET MALL

2013’s IN STOCK

19 Sport Including Trailer
Starting at $23,885

19 Ski & Fish Incl. Trailer
Starting at $24,985

257SSX

277SSX

 Introducing
the Dawning
of a NEW Era 

in Luxury Sport 
Boats!
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(573) 302-4100
www.BoatOzarks.com

3597 Osage Beach Pkwy
By Water:1 MM on the Grand Glaze Arm

19 MM by Main Channel

From the Super Sport Series - The ALL NEW 288SS and 328SS!
Call Today for the Most Competitive Pricing!

Monterey 288SSMonterey 328SS

Crownline 285

Crest 250 Savannah

Premier 275 S-Series
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Come and See
Why the New 327SSX has 

Changed the Way 
Consumers Want to Boat!

(573) 552-8550
On Osage Beach Parkway
between Walmart & Outlet Mall

1st and Only One of Its Kind
NMMA “Most Innovative” 
Award Winner
Best Value Starting At $175,000
More Standard Features 
Includes Hardtop
Best Selling Bowrider 
Over 30’at the Lake!


