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By Nancy Zoellner-Hogland
At least two more lawsuits 

have been filed against Ame-
ren Missouri on behalf of lake-
front property owners whose 
land lies inside the utility 
company’s project boundary. 
The most recent suits were 
filed May 1 on behalf of Chris-
topher and Susan Cipolla and 
Charles Sanzottera, who own 
property in Morgan County. 
Last fall, suits were filed on 
behalf of Donald and Rhonda 
Choate, David Staubley and 
Donald and Patsy Bruns, all 
Camden County residents. 

Another lakefront property 
owner who recently was noti-
fied that his home sits inside 
Ameren Missouri’s project 
boundary is encouraging oth-
ers in the same situation to 
seek legal counsel or, at mini-
mum, file claims against their 
title companies.

In March, AmerenMis-
souri sent a letter to some 
1,500 property owners whose 
properties lie inside the power 
company’s project boundary. 
That letter starts out:

The Federal Energy Regu-
latory Commission (FERC) 
is considering Ameren Mis-
souri’s proposal to revise and 
reduce the FERC “project 
boundary” to address en-
croaching structures at Lake 
of the Ozarks.  According to 
our research, your home or 
other structure may be lo-
cated on property owned by 
Ameren Missouri. 

If the FERC boundary ad-
justment is approved, your 

home (or other improve-
ments) would no longer be 
located within the project 
boundary and therefore 
would not be subject to shore-
line management or FERC 
regulatory requirements.  

Assuming that FERC grants 
our request, Ameren Missouri 
also intends to file in the Re-
corder of Deeds Office(s) for 
Camden, Miller, Benton and 
Morgan Counties the en-
closed Estoppel Certificate 
which provides an additional 
measure of assurance and 
protection to you, clarifying 
your current and future use 
and enjoyment of your home.  
An aerial photograph of the 
shoreline and the revised 
project boundary from which 
you can locate your own resi-
dence can be viewed at http://
detailmap.tgisites.com/. The 
letter goes on to explain the 
certificate.

“I read in the paper that 
1,500 people got these let-
ters so why aren’t we hearing 
more about this? Why haven’t 
hundreds of people filed suits? 
I’m afraid many of them have 
either decided to ignore the 
letters or just file them away 
in a drawer, hoping that this 
will go away. But it won’t! 
Of course, I don’t know how 
many people have taken ac-
tion, but I do know that every 
one of us should be putting 
pressure on because if we 
don’t, in the end we will own 
nothing,” said Marc Schmidt, 
who in 2006 purchased a 
home in the Johnson Bay Sub-

division at the 6 mile mark of 
the Gravois.

Schmidt said even though 
he had read stories and heard 
news about the boundary is-
sues, he was shocked when he 
opened the envelope contain-
ing a copy of the Estoppel Cer-
tificate and the letter explain-
ing that the certificate would 
serve as a legally binding 
commitment promising that 
Ameren would not take steps 
to remove existing structures 
located on the power com-
pany’s property. Schmidt 
said after reading through 
the pages several times, he 
looked at Ameren’s online 
map and found that the black 
line, which outlines the exist-
ing project boundary, runs be-
hind his house. The green line, 
which indicates the proposed 
project boundary if FERC ap-
proves the change, runs right 
in front of his house. 

“The first thing I did was 
call Jeff Green at Ameren. He 
was very careful about how he 
explained it – tried to down-
play the whole thing – and 
he said the value of my home 
shouldn’t be affected. I re-
member that he kept stressing 
that I would always have the 
right to enjoy the land – that 
Ameren wouldn’t ever try to 
make me remove my house,” 
he said. “The more I thought 
about it, the more I realized 
that’s all well and good but 
bottom line – that still doesn’t 
transfer ownership of the land 
back to me .And that means I 
can pay taxes and make pay-

ments for 30 years on a home 
sitting on land that I don’t own 
– land that I just have the right 
to enjoy? That’s crazy!”

After one unsatisfactory 
visit with an attorney who 
wanted $10,000 up front to 
represent him, he talked to a 
business associate. That con-
versation ultimately resulted 
in him contacting Tim Sear, 
a Lake-area homeowner and 
Kansas City attorney who has 
been researching the issue 
since 2007. He said at Sear’s 
suggestion, he has since filed 
a claim with his title compa-
ny. He also said that if the title 
company denies his claim, his 
next step will be to hire Sear to 
file a lawsuit against Ameren.

“I am not a wealthy person 
and I’m certainly not one to 
yell ‘Sue’ every time some-
thing goes wrong. However, 
I really feel like I have no op-
tion. Now my mission is to 
get as much publicity about 
this because I fear that a lot of 
people are just sticking their 
heads in the sand or waiting 
for ‘someone else’ to deal with 
it. But if we all just sit back and 
wait for that other person to 
move first, we’re all going to 
lose,” he said.

Sear agreed that the time 
for action has arrived.

“The 1,500 ‘owners’ in-
volved cannot convey good 
title and therefore can only 
sell for a fraction of the true 
value after disclosing the title 
defect. Who would buy in that 
situation?

continues on page 31

Property owner urges others to action
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By Nancy Zoellner-Hogland
ThOSE drEaMinG OF aTTEnd-

inG this year’s Summer Olym-
pics, which run from July 27 to 
Aug. 12 in London, shouldn’t wait 
much longer to make arrange-
ments, according to Jason Clam-
pet, senior online editor at From-
mers.com. He also suggested that 
would-be travelers make their 
first stop at London2012.com, 
the official Summer Olympics 
website, which provides infor-
mation on games, transit, hotels 
and directories of officially sanc-
tioned vendors who’ve agreed to a 
no-price-gouging policy.

nO MaTTEr ThE dESTinaTiOn, 
travelers should expect to find 
skyrocketing prices on airline 
tickets this summer. According 
to the booking site Travelocity, 
the cost of domestic travel rose 
3 percent from last year and 18 
percent over 2012. International 
travel is up 20 percent.

ThErE iS SOME GOOd nEwS 
for travelers. According to the U.S. 
Department of Transportation’s 
Air Travel Consumer Report, 
between January and March this 
year, the nation’s largest airlines 
posted their best on-time arrival 
rate for the first quarter of any 
year since the department began 
collecting comparable flight de-
lay data in 1995. The 15 carriers 
reporting on-time performance 
posted an on-time arrival rate 
of 84 percent during the first 
quarter of 2012.  The previous 
first-quarter record was 81.3 per-
cent, set during the first quarter of 
2002. The carriers posted an on-
time arrival rate of 82.2 percent 
in March, an improvement over 
March 2011’s on-time rate of 79.2 
percent rate but down from Feb-
ruary 2012’s 86.2 percent mark. 

In addition, there were no flights 
that were chronically delayed – 
more than 30 minutes late more 
than 50 percent of the time – for 
two consecutive months or more.  

The DOT Consumer Report 
also stated that airlines report-
ed three tarmac delays of more 
than three hours on domestic 
flights and no tarmac delays of 
more than four hours on inter-
national flights in March.  All of 
the long domestic tarmac delays 
took place on March 17 in St. 
Louis, a day when severe storms 
swept through the area. Since 
2008, all larger U.S. airlines have 
been required to file complete 
reports on long tarmac delays for 
domestic flights.  Under a new 
rule that took effect August 23, 
2011, all U.S. and foreign airlines 
operating at least one aircraft 
with 30 or more passenger seats 
must report lengthy tarmac de-
lays at U.S. airports. That regu-
lation also prohibits tarmac de-
lays at U.S. airports to last longer 
than four hours except for safety, 
security or air traffic control-re-
lated reasons.  

TravELErS ThaT havEn’T 
FLOwn out of Lambert-St. Louis 
International Airport for a while 
may find Terminal 1 a little con-
fusing. Baggage claim area reno-
vations were recently completed 
as part of a three-phase, $70-mil-
lion “Airport Experience” reno-
vation program which began in 
2008. The area also sports higher 
and brighter ceilings, new wall 
finishes and enhanced lighting, 
improved heating and ventila-
tion systems and new directional 
signage.

FrOnTiEr airLinES haS PEr-
ManEnTLy grounded two non-
stop f lights from Kansas City 
International Airport. The flight 
between KCI and Boston was dis-
continued in early May; the flight 
between KCI and New York City’s 
LaGuardia Airport was terminat-
ed June 1. Frontier officials said 

they cut the flights because they 
were unprofitable.  American 
Airlines Inc. also cut back on the 
flights it offers but for a different 
reason. An increase in sick leave 
taken by pilots, a response to 
changes in the company’s benefit 
program, has forced that airline 
to reduce its schedule by about 2 
percent. American is the second-
busiest carrier at Lambert-St. 
Louis International Airport  

ThE TranSPOrTaTiOn SECu-
riTy adMiniSTraTiOn (TSa) is 
coming under fire again. This 
time, a congressional committee 
is accusing the agency of wasting 
millions on unused equipment 
that has been sitting in a Dallas 
warehouse. The report stated 
some of the 5,700 pieces of high-
tech devices has been sitting 
unused for as long as 6 months. 

The TSA is also taking heat 
for its Screening Passengers by 
Observation Techniques (SPOT) 
program, where 3,000 specially 
trained employees based at 161 
airports attempt to root out ter-
rorists by detecting abnormal 
body language that may betray 
nervousness. More than $1bil-
lion was been spent to train staff 
to run the program where any-
thing not consider “normal” may 
place travelers under suspicion. 
To date, no terrorists have been 
discovered with the techniques 
so the Department of Homeland 
Security has commissioned a 
study to ascertain the overall ef-
fectiveness of the program. 

Last month, law enforcement 
officials arrested and charged 
two TSA screeners at the Los An-
geles International Airport with 
federal narcotics trafficking and 
bribery charges after they al-
legedly took cash payments to 
allow large suitcases full of co-
caine, methamphetamine and 
marijuana to pass through X-ray 
security checkpoints.
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By Nancy Zoellner-Hogland
If all goes as planned, the 

Hollywood-style welcome sign 
should be up to welcome visitors 
coming to the Lake for the July 
4 holiday. Joe Roeger, chairman 
of the project, said that as of the 
end of May, everything was on 
schedule to make that date.

At the groundbreaking cer-
emony, Tony Vialpando, whose 
Legacy Sign Company is manu-
facturing the sign, promised 
that this landmark will be even 
brighter than the icon sign that 
sits on the hills of “Tinseltown.”

“The sign in California is 
made from steel so it has rusted 
and the surface has dulled over 
the years. The sign at the Lake 
is being constructed of alumi-
num so it should continue to 
shine bright forever,” he said, 

adding that the more expensive 
material could be used and they 
could still come in with a low bid 
because his employees voted 
to donate their time to build it. 
“Even though we don’t live at the 
Lake of the Ozarks, we all spend 
time here fishing and boating 
and love the area. I bought both 
of my boats here. They talked 
about it and decided this would 
be a great way to pay back the 
community that has been so 
welcoming and so much a part 
of their lives. We feel honored to 
have this opportunity.”

The sign is being installed on 
a wedge of state-owned property 
between the newly completed 
U.S. 54 Expressway and what is 
now referred to as “Old Highway 
54,” almost directly across from 
the east entrance to Route 242. 

The sign will include 8-foot-tall 
powder-coated aluminum let-
ters spelling out “Lake of the 
Ozarks” sitting atop a 4-foot-
high, 40-foot-long concrete wall. 
The white reflective letters of 
the sign will be lit by a remote-

controlled LED multi-colored 
lighting system powered by so-
lar and wind energy. The design 
also includes a 40-foot-tall light-
ed flag pole flying an American 
Flag that will be installed next 
to the sign. A time capsule will 

either be incorporated into the 
design of the sign or buried at 
the base of the flag pole. Roeger 
said they hope to include aerial 
photographs of the area, photos 
and a list of those who donated 
to the sign.

A groundbreaking ceremony was held May 1 to mark the beginning of construction on the Lake of the Ozarks welcome sign. 
Attending the ceremony were Wendy White, Joe Loth, Lake Ozark Mayor Johnnie Franzeskos; Bill Bennett, Mary and Jim Hol-
comb, Lake Ozark City Administrator Dave Van Dee; Marty Paisley, Steve Siu, Jerry Hawken, Linda Allen, Tim Jacobsen, Rocky 
Miller, John McWhirter, Bob Lynch, Missouri Department of Transportation; Cindy Vaught, Joe Roeger, chairman of the project; 
Harry Naught, Richard Meyer, Steve Naught, Dave Creel, Tony Vialpando. Nancy Zoellner-Hogland photo.

Lake’s welcome 
sign will outshine 
hollywood’s iconic 
landmark



Lake of the Ozarks Business JournalJune, 2012Page 4

25-YEAR
WARRANTY

Never Paint Your Home Again!
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B E F O R E A F T E R

• Won’t Chip, Flake, Crack or Peel
• Low “E” Rating reduces energy cost
• Waterproof and Breathable
• 25 Year Transferable Warranty
• BASF  Tested to Last
• Mold and Mildew Resistant

RHINO SHIELD IS FEATURED ON:
 

21   

Call now to schedule a FREE estimate!

877-257-4466

Looks like paint. Lasts like vinyl. 
W W W . G E T R H I N O S H I E L D . C O M
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Providing Missouri’s Solar Solutions
Missouri Solar Applications has on sta� trained and certi�ed 

installers and a registered Missouri Professional Engineer.       573-659-8657

  
  
  
  

OWNING puts you in control

  

Renting your electricity means you are 

OWNING is an investment
Investing in solar increases the value of your home.

SOLAR ENERGY
• Ends rate hikes
• Provides a 10%-25% return on your investment
• Gives you control over your budget
• Provides free electricity for 30+ years

mosolarapps.com

Contact us to set up a FREE
consultation and site 

evaluation!

susceptible to the electric company’s rate hikes.

What kind of return do you get from renting?

By Nancy Zoellner-Hogland
Dirt was officially turned on 

a new grocery store in Osage 
Beach that not only will feature 
homegrown “greens” but will 
also rely on some of the “green-
est” technology available in 
cooling, refrigeration and light-
ing.

Mark Martin, director of 
construction for Dierbergs, 
said they chose to use cutting-
edge technology in the new 
77,500-square-foot store to have 
the least impact possible on the 
environment.

“From the R-30 roof system 
with a white reflective surface 
to the motion-controlled LED 
lighting in cases throughout the 
store, we strive to stay on the cut-
ting edge of technology,” Martin 
said, adding that the store will 
feature a recycling center where 
customers can bring back their 
plastic shopping bags to be re-
cycled back into new bags. Shop-
pers will also find a large selec-
tion of canvas bags in different 

sizes and designs that promise 
to make it easier to get grocer-
ies from store to home. “We also 
bale all our cardboard and send 
it off. We do many, many differ-
ent things to be as environmen-
tally friendly as possible.”

The store, to be constructed 
on Osage Beach Parkway across 
from the south entrance to the 
outlet mall, will be the compa-
ny’s 25th and its first supermar-
ket outside the St. Louis metro-
politan area.

A May 10 groundbreaking 
ceremony officially kicked off 
the project. However, construc-
tion won’t get into full swing un-
til amendments to the building 
permit are completed. Dierbergs 
officials said the project will be 
built in two phases. Phase One 
includes a 77,000-square-foot 
grocery store, scheduled to be 
open in spring 2013, and an addi-
tional 4,200 square feet for retail 
shops, services and restaurants. 
Phase Two includes 45,500 to 
61,100 square feet of retail space.

The grocery store will fea-
ture one of the Midwest’s largest 
fresh-prepared food programs 
for on-the-go dining or enjoy-
ment in the store; an expansive 
lake view terrace with indoor 
and outdoor seating; a 30-foot-
high Market Hall structure with 
natural light, trusses and other 
architectural details; and an ex-

tensive whole life department of 
organic and natural foods. The 
balance of the center will be oc-
cupied by two to three junior 
anchors, plus other retailers in 
spaces attached to the super-
market.

Although the grocery sup-
plier will use its own general 
contractor for the majority of the 

work, local company Strait-Line 
Construction, which has been 
doing business in the Lake area 
for eight years, was chosen for 
the concrete work, along with 
the block retaining walls and 
reconstruction of the shopping 
centers entrances. That work is 
expected to begin in June and 
last approximately 90 days.

A groundbreaking ceremony was held in May to celebrate the start of construction on the Dierbergs Lakeview Pointe Shopping 
Center. On hand to turn ceremonial shovels of dirt were Greg Dierberg, president and CEO Dierbergs Markets; Osage Beach 
Mayor Penny Lyons; Camden County Commissioner Kris Franken; and Brent Beumer, Dierbergs director of Real Estate. 

dierbergs shopping 
center underway
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What kind of return do you get from renting?

By Nancy Zoellner-Hogland
One year to the day after an 

EF-5 tornado wiped out the city 
of Joplin Lake Ozark city offi-
cials announced they may have 
found a way to obtain outdoor 
warning systems – tornado si-
rens – to protect the entire city. 

Earlier this year, the city 
partnered with the Lake Ozark 
Fire Protection District to ap-

ply for a $5,000 grant from the 
USDA to purchase a siren. At 
the May 22Board of Aldermen 
meeting, City Administrator 
Dave Van Dee said they had just 
learned the grant had been ap-
proved. The only stipulation 
was the siren had to be mount-
ed on fire district property.

“I’d like approval from the 
board to put together a proposal 
that would allow us to provide 
full coverage for the city within 
the next 36 months. We can use 
the $5,000 towards a siren that 
would be installed at Fire Sta-
tion No. 1. That would take care 
of the Strip, where the majority 
of the people would be outdoors 
during the spring and fall, when 
we experience the most torna-
does,” he told the board, adding 
that he hoped another USDA 
grant could be obtained to fund 
a portion of another siren to be 
installed at the station on W-22. 
The board unanimously ap-
proved his request.

Van Dee said he also had 
talked to a local bank about 
borrowing money to cover the 
balance as well as pay for three 

additional sirens that would be 
placed in strategic locations 
around the city. The sirens, 
sold by Outdoor Warning Con-
sultants LLC, sell for $22,000. 
That covers the cost of the siren, 
pole, solar panel to power the 
siren, battery back-up and in-
stallation.

“I’d like to buy them on a roll-
ing basis. When we start getting 
one paid off, we’d buy another 
and so on until we had them all 
in place,” he explained in a later 
interview.

Mayor Johnnie Franzeskos 
said after working for more 
than 30 years as an emergency 
responder with a fire depart-
ment, he knows the devastation 
that can be caused by twisters.

“That’s why I’m so excited 
that we finally have this oppor-
tunity. I’ve been talking about 
getting sirens for five years. I 
know they save lives,” he said, 
adding that he met with of-
ficials of the Village of Four 
Seasons about linking to their 
system once the first siren is in 
place.

According to Village Clerk 

Tom Laird, several years ago 
they partnered with the city of 
Camdenton to purchase hard-
ware and software for the Cam-
den County Sheriff’s Office that 
would allow them to receive 
on-time alerts from the Na-
tional Weather Service. Under 
that system, the sirens are auto-
matically activated by the NWS 
when a tornado warning is is-
sued. A tornado warning means 
that a tornado has been spotted, 
or that Doppler radar indicates 
a thunderstorm circulation 
which can spawn a tornado.

“When Johnny came down 
to talk to us, we told him that in 
the interest of public safety and 
as a good neighbor, we would 
offer that service to them,” 
Laird said.

A National Weather Ser-
vice spokesman said residents 
should never rely only on tor-
nado sirens for alerts.

“Even when you’re relatively 
close by, if you’re a sound sleep-
er you might not hear the siren 
at night or even during the day 
when you’ve got noise going 
on. That’s why we recommend 

that people tap into multiple 
warning systems – sign up for 
text alerts, purchase a NOAA 
Weather Radio and keep the TV 
turned on when the weather is 
threatening,” he said.

The Lake Ozark Police De-
partment offers a text messag-
ing service to provide alerts to 
residents. To sign up, visit www.
lakeozarkpolice.com. Soon, the 
Lake Ozark Fire Protection Dis-
trict also will offer the service.

According to a story in a 2010 
bulletin by the American Me-
teorological Society, outdoor 
warning sirens date back to the 
Cold War, when they were in-
stalled as a way to warn people 
of incoming atomic bombs. By 
the late 1960s, the sirens began 
to have a dual-use as warnings 
of natural disasters. However, 
because the early warning sys-
tems are not regulated, officials 
have no way of knowing how 
many are in place around the 
nation.

For more information on 
tornado safety visit http://
w w w . s p c . n o a a . g o v / f a q /
tornado/#Safety.

Lake Ozark closer to obtaining early warning system
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Office Suite Package Includes:
• Private Office (single & multi offices available)
• Prestigious Address in Class A Commercial
  Building
• Secured Building with 24/7 Access
• Lobby Directory Listing for Your Business
• Flexible Lengths of Stay• Flexible Lengths of Stay
• Plentiful Free Parking
• Furnished Reception Area
• Upscale Common Area Restrooms
• Scheduled Conference Room with
  Presentation Flat Screen
• Janitorial and Maintenance Services
• Sha• Shared Work Room & Kitchen with
  Refrigerator & Microwave
• Paper Shredder 

Other Available Services:
• High-Speed Internet
• Office Furniture
• Copier/Fax/Scanning
• Personalized Telephone Communications
  Package with Multi-Access Ports
• Catering• Catering
• Outsourced Voice Mail, Call Forwarding
  and Telephone Answering

• Perfect for expanding your business 
into a new market area

• Terms to suit you
• Great for small business that wants

   lowered costs
• Flexibility in ever changing business climate

• Priced f• Priced from $500 per month

For Additional Information, call
573.348.4688, Ext. 1

5780 Osage Beach Parkway, Osage Beach, MO 65065

 Introducing...

     Executive Office Suites 
        at Parkside Village
                 in Beautiful Lake of the Ozarks
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As the Developers and General Contractor for several communities at the Lake, we understand the inner workings of your 
property like no other group can. You can trust Property Management Professionals for expertise in all areas of property 
management from site infrastructure and building maintenance to personal service and interaction with Homeowners. 
With over 10 years of “Hands On - On Site” experience we deliver with Professionalism.

We Put The Professional In Property Management

Phone: 573-302-1300 After hours: 573-216-0605
info@pmplakeozarks.com • www.pmplakeozarks.com

1222 Lands’ End Parkway • Osage Beach, MO

Kevin Brown, Bonnie Burton & Scott Frisella

PROPERT Y M ANAGEMENT PROFESS IONALS
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By Nancy Zoellner-Hogland
According to a recent Gal-

lup Small Business Index poll, 
just one in five small business 
owners reported not being able 
to borrow all the money they 
needed. The poll, conducted 
in April with a random sample 
of 603 small-business owners, 
also found that the vast major-
ity (38 percent) said they didn’t 
need additional credit over the 
past year or that their business 
was able to obtain all the credit 

it needed (39 percent).
Jack Funderburk, commer-

cial loan officer at Central Bank 
Lake of the Ozarks, the largest 
SBA lender in the Lake area, said 
that rings true with his institu-
tion.

“Although we’ve seen a slight 
decrease in requests as more 
people try to get out of debt, 
we’re hungry to make loans – 
that’s how we survive,” he said. 
“So from our perspective, our 
bank is trying to find any way 

we can to make money available 
to those that need help.”

Funderburk said, however, 
that certain criteria had to be 
met before loans were given.

“People have to show the 
ability to repay the loans and 
real estate values also have to be 
there. You can’t borrow $500,000 
against a piece of property that’s 
appraising at $100,000. How-
ever, we try our best to provide 
what’s needed for either work-
ing capital – to keep the lights 

on and make payroll – or to pur-
chase equipment for a new busi-
ness start-up,” he said.

To accomplish that, Funder-
burk said they are relying more 
and more on the Small Business 
Administration (SBA) to help 
make loans. Those programs in-
clude the SBA 504 loan program 
which allows business owners 
to refinance commercial prop-
erty – something that has never 
before happened – and the SBA 
7A loan program, expanded 
through the Small Business Jobs 
Act of 2012. That bill gave mon-
ey to the SBA to provide higher 
guarantees on riskier business-
es where owners didn’t have a 
lot of money invested and also 
suspended the 2 ½ percent loan 
origination fees charged to bor-
rowers.

“For a while people were 
more interested in getting out 
of debt, rather than taking on 
more. I think that was due to 
the uncertainty of the economy. 
However, we’re hopeful that as 
things improve we’ll start to see 
more new businesses starting 
up which could mean more re-
quests for financing,” he said.

The Gallup Poll also found:
∙Nearly 33 percent of small 

businesses who have borrowed 
in the past have less debt now 
than they did 12 months ago, 
compared with 20 percent who 
say they have more debt. The re-
maining 47 percent have about 
the same amount of debt that 
they had a year ago.

∙Even as small-business own-
ers seek to reduce their debt, 49 
percent say it is extremely diffi-
cult to accomplish that goal.

∙Ten percent say it is very dif-
ficult and 29 percent say it is 
somewhat difficult to pay down 
their current business debt.

∙Three in four owners whose 
small businesses have not been 
able to get all the credit they 
needed say their inability to 
borrow has negatively affected 
their business. 

∙Although one in three own-
ers say their companies have 
less debt now than a year ago, 
many small businesses are find-
ing it difficult to reduce their 
debt.

In the meantime, the state is 
celebrating what they’re calling 
a “milestone” for entrepreneurs, 
small business and agricul-
ture in Missouri. In mid-May, 
State Treasurer Clint Zweifel 
announced that his office had 

approved more than $1 billion 
in low-interest Missouri Linked 
Deposit Program loans since 
January 2009. Zweifel said the 
loans, made possible through 
the 2009 Economic Develop-
ment package, impacted more 
than 17,500 jobs and farmers, 
saving Missourians an esti-
mated $18.4 million in annual 
interest. In the mid-Missouri 
Region, which encompasses Au-
drain, Benton, Boone, Callaway, 
Camden, Cole, Cooper, Dent, 
Gasconade, Howard, Maries, 
Miller, Moniteau, Montgomery, 
Morgan, Osage, Pettis, Phelps, 
Pulaski and Saline counties, 
the state awarded loans in the 
amount of $295 million, im-
pacting 4,200 jobs and farmers.

The centerpiece of the leg-
islation allowed more farmer 
eligibility and small busi-
nesses with up to 99 employees 
to qualify, where previously a 
business was limited to 24 or 
fewer employees. As a result of 
the change, $219 million in ad-
ditional loans were approved, 
impacting 6,650 jobs and farm-
ers. The treasurer said changes 
brought about by the law also 
increased access to capital for 
companies adding and retain-
ing jobs, alternative energy pro-
ducers and local governments. 
Additionally, the loan program 
was permanently extended in 
2011, providing crucial certainty 
to the marketplace. 

“We have reached a mile-
stone – $1 billion back into Mis-
souri’s economy at the most 
critical time,” Zweifel said. 
“When I took office I directed 
my administration to act quick-
ly to make the Missouri Linked 
Deposit Program work better for 
entrepreneurs, small business 
owners and farmers. Today’s $1 
billion announcement is proof 
positive that we are still grow-
ing because we have an entre-
preneurial tool that works for 
Missourians. We have doubled 
our lender partnerships, we 
have guaranteed access to low-
cost capital, and we continue to 
make smart investments.”

He said qualifying borrowers 
generally save 30 percent on the 
cost of the loan. About 130 lend-
ers with 350 branches through-
out Missouri use the Missouri 
Linked Deposit Program. A list 
of participating lenders and 
program eligibility guidelines 
are available at www.treasurer.
mo.gov/LinkedDeposit.

Money to borrow at the Lake – if criteria met
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SUMMER SAVINGS

Call for details. Excludes jobs in progress.
Not valid with any other offer. Expires 7/15/12

By Nancy Zoellner-Hogland
“Go to the Lake on vacation. 

Go home on probation.”
According to some Lake 

Ozark officials, that was the at-
titude of many who frequented 
the Bagnell Dam Strip during 
the “good ol’ days” – the days be-
fore the city adopted a law ban-
ning open containers of alcohol 
in public areas. It’s a time those 
city officials said they don’t want 
to revisit.

They said that’s why they 
voted against lifting the open 
container law for an upcoming 
Lake of the Ozarks Blues and 
Barbecue, a Kansas City Barbe-
cue Society sanctioned barbecue 
competition and jazz festival 
planned for May 31 to June 2 on 
the Strip. The event is expected 
to draw between 15 and 30 com-
petitors, according to organizer 
Jonathan (J.R.) Hartenstein, who 
made the request as part of his 
event application. He also pro-
posed closing Bagnell Dam Bou-
levard between Station Drive 
and the dam from noon to 10 
p.m. on Saturday, the day of the 
judging.

“I’m pushing for open con-

tainers because that will just 
make a good time better – a lot 
more fun – and a lot more people 
will come. It will raise the tide 
for all boats,” he told aldermen 
at their May 8 meeting. “Patrons 
of a barbecue cook-off want to 
drink because beer and barbe-
cue – it’s a natural. Plus, it will 
bring more money to the city 
and that’s what this is all about. 
I don’t know why you wouldn’t 
want to do this.”

Alderman Larry Buschjost, a 
retired Missouri State Highway 
Patrol officer who was assigned 
to the Lake area, said he knew 
plenty of reasons.

“I remember those days and 
I’m adamantly opposed to doing 
away with the open container 
law,” he said. “I’m concerned 
about several hundred people 
in an enclosed area drinking all 
day. All it takes is for one person 
to make a wrong comment and 
all of a sudden, someone gets a 
nose busted and the melee be-
gins. People fight just because 
they can. If we allow this, then 
ultimately, the city would be re-
sponsible when someone gets 
hurt.”

However, not all the alder-
men shared Buschjost’s opinion. 
While he, Don Langley, Tony 
Otto and tie-breaker Mayor 
Johnnie Franzeskos voted for 
the event – but against allow-
ing open containers, Aldermen 
Jeff Van Donsel, Judy Neels and 
Todd Painter voted against the 
motion.

Although Neels said she voted 
against the measure for other 
reasons, both Van Donsel and 
Painter said they too believed 
the event would be more suc-
cessful if the ban was lifted.

“It’s not like we don’t already 
have drinking on the Strip – we 
have several bars – so there’s al-
ready plenty of opportunity to 
get drunk and cause problems 
that could quickly get out of 
hand,” Van Donsel said after the 
meeting. “And this won’t be the 
same type of crowd that used to 
go crazy on the Strip. Most of the 
people that attend these barbe-
cue cook-offs are baby boomers. 
Young kids out to party are not 
interested in listening to jazz and 
sampling barbecue.” 

However, according to City 
Clerk Rachel Kelly, even if the 

board had approved the request 
as presented, Hartenstein didn’t 
take the necessary steps to al-
low the event to move forward as 
planned.

“When Mr. Hartenstein first 
came into the office in April, he 
told me he wanted to fence off 
the Strip at the top and bottom to 
basically make it one giant beer 
garden. That way, all the bars 
could sell drinks to people, who 
could then carry those drinks 
up and down the Strip going 
from competitor to competitor. 
He also said he wanted to bring 
in wine vendors. I told him he 
needed to contact the (Missouri 
Department of Public Safety) Li-
quor and Alcohol Control to get 
a caterer’s permit and every bar 
would need one as well. Missouri 
law states that patrons consum-
ing liquor must be in a confined 
area. To serve outside, the bar 
has to have an attached, en-
closed area with one way in and 
out and they have to obtain a ca-
terer’s permit,” she explained in 
a later interview. “Anything else 
needs a special permit.”

Kelly said she explained the 
law to Hartenstein, and told 

him the same rules would have 
to be followed with an outdoor 
beer garden – even if that “gar-
den” stretched from one end of 
the Strip to the other. However, 
she said when she contacted the 
liquor control agent that is re-
sponsible for this area on May 8, 
he told her neither Hartenstein 
nor any bar owner had obtained 
such a permit.

Franzeskos said because so 
many concerns were raised, he 
felt it was in the city’s best inter-
est to keep the ban on booze in 
place.

“If this did get out of hand and 
someone got hurt, you know the 
first thing they’d do is sue the 
city. We’ve worked hard to turn 
this place around and provide 
more of a family atmosphere. I 
don’t want to destroy that with 
just one event,” he said.

Kelly said city officials were 
also concerned that if they 
waived the restriction once, 
they’d be forced to do it again for 
other events. As an example, she 
cited Jeff Carrol, a member of the 
Bagnell Dam Strip

Association (BDSA), who has 
continued on page 16

Lake Ozark votes to keep booze ban in place
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By Nancy Zoellner-Hogland
The area is one step closer to 

a hiking and biking trail that, 
when completed, could extend 
to Versailles then to Clinton 
and Windsor and finally to 
connect to the Katy Trail. The 
first leg on that proposed jour-
ney was just made possible by 
Ameren Missouri, who agreed 
to allow use of the former 
Rock Island Railroad for a rec-
reational trail. Ameren owns 
the 3-mile long right-of-way. 
They acquired the land in 1999 
through the subsidiary Mis-
souri Central Railroad in part-
nership with General Railway 
Corporation.

Mac McNally, regional plan-
ner for the Lake of the Ozarks 
Council of Local Governments 
(LOCLG), spearheaded the ef-
fort. 

As the project moved for-
ward, state Rep. Rodney Shad, 
the Eldon Chamber of Com-
merce and others have joined 
in. 

“It’s really been kind of a pet 
project. While working as a re-
altor, I had the Fasco building 
in Eldon listed. It ended up get-

ting leased but in the process of 
finding a buyer, I started look-
ing at healthy living options in 
Eldon. A lot of companies look 
at quality-of-life issues before 
locating in areas,” McNally ex-
plained.

“That’s when I started look-
ing into the Rock Island Line 
project. I felt that if we could 
accomplish this, we would 
have the opportunity to hold 
bicycling events and attract a 
whole new crowd to the Lake 
area.”

McNally told the ad hoc Rock 
Island Trail Task Force this 
week that the Ameren decision 
clears the way for clearing work 
to begin on the project. 

“We have gotten a commit-
ment from AmeriCorps for 
manpower and are reaching 
out to the community for as-
sistance with the project,” he 
said. “City officials have been 
very supportive as have various 
community groups and indi-
viduals.”

The task force will proceed 
while a formal trail organiza-
tion is developed and details 
are worked out McNally said.

Members of the task force 
include Eldon City Admin-
istrator Frank Schoneboom; 
Mayor Ron Bly; Erik Svoboda, 
of the Eldon Chamber of Com-
merce; school Superintendent 
Matt Davis; Michael Feeback 
of Lookout Point Consultants; 
Eldon city Councilwoman Sha-
ron Harms; Daphney Partridge 
of PAVE AmeriCorps; Renee 
Pace and Paul Blanchard from 
the Eldon schools; Chris Foster, 
who owns property along right 
of way; and Ed Bierbower. 

The Eldon right of way is 
part of the larger Rock Island 
rail line which runs 245 miles 
from Maryland Heights, near 
St. Louis, to Pleasant Hill, near 
Kansas City. The Department 
of Natural Resources is cur-
rently constructing a 42-mile 
trail on the right of way be-
tween Windsor and Pleasant 
Hill that will connect to the 
cross-state Katy Trail. Federal 
Rails to Trails legislation al-
lows for conversion of unused 
railroad right of ways to recre-
ation use. Such corridors could 
revert to rail use in the future, 
if needed.

“That guarantees Ameren 
has nothing to lose by agreeing 
to allow the project,” McNally 
said.

The Katy Trail, one of the 
most successful biking/hiking 
projects in the nation, is an ex-
ample of the conversion of rail 
lines to recreational use. The 
Katy runs more than 200 miles 
along the Missouri River from 
St. Charles to Clinton.

McNally was hired in April 
2011 to help promote new busi-
ness, serve as a liaison between 
government entities and the 
state on transportation needs, 
and assist in developing haz-
ardous mitigation plans. As 
the first certified commercial 
investment member (CCIM) 
in the Lake area, he brokered 
deals that brought many new 
businesses to the Lake includ-
ing US Cellular, H&R Block, 
Beltone and Golden Corral.

LOCOLG is a Regional Plan-
ning Commission (RPC) serv-
ing Camden, Miller, Morgan 
and Laclede counties. It is the 
mission of the RPC to enhance 
the region’s growth by work-
ing with local government of-

ficials; to coordinate region-
ally focused activities; and to 
advise on and administer vari-
ous grants and loan programs 
that will benefit its members 
and the community. Region-
al councils are engaged in a 
myriad of activities including 
economic and community de-
velopment, housing initiatives, 
safety and security, transpor-
tation planning, environmen-
tal issues and quality-of-life 
issues in order to create jobs, 
stimulate private investment 
and attract millions of dollars 
which support public projects.

new path will provide hiking opportunity

Mac McNally (file photo)
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By Nancy Zoellner-Hogland
While entrepreneurs don’t 

rank Missouri at the top of its 
class on regulations, zoning 
and environmental issues, re-
spondents to a recent survey 
did give the Show-Me State 
high marks on the ease of start-
ing a business.

The survey, conducted by 
Thumbtack.com, in partner-
ship with the Ewing Marion 
Kauffman Foundation, collect-
ed three types of raw data from 

over 7,000 respondents, 6,022 of 
whom completed the survey.

“Six thousand small busi-
ness owners have told an un-
usually nuanced story about 
what they value in their state or 
city government,” Sander Dan-
iels, co-founder of Thumbtack.
com, said in a press release. “Al-
though Texas and Idaho clearly 
come out on top as the nation’s 
friendliest states towards small 
business, entrepreneurs value 
a lot more than just tax-related 

regulations. Easy-to-under-
stand licensing regulations and 
well-publicized training pro-
grams are often overlooked as 
critical tools necessary to sup-
port small business.”

Participants were asked 
about their states’ overall 
friendliness toward small busi-
ness owners; about the ease of 
starting a business; about hir-
ing costs – how much it costs 
to hire an employee in addition 
to his or her salary; and about 

state or municipal regulations 
on health and safety, employ-
ment, labor and hiring, tax 
codes, licensing, environmen-
tal regulations and zoning. The 
survey also wanted to know if 
respondents were aware of any 
state or local government train-
ing or networking programs 
for new business owners; and 
about respondents’ views of 
their company’s economic 
health – what they’ve seen in 
the past 12 months, their busi-
ness’ current economic health 
and what they expect to see in 
the coming 12 months.

Idaho, Texas, Oklahoma and 
Utah all earned A+s for their 
friendliness towards small 
businesses while small busi-
ness owners gave California, 
Hawaii, Vermont, and Rhode 
Island an F.  

Missouri’s report card read:
B- Overall friendliness 
B - Ease of starting a business 
B- Tax code 
C+ Hiring costs & Regulations 
C+ Employment, labor & hir-

ing 
C+ Licensing 
C- for Health & safety, Envi-

ronmental, Zoning, Training 
programs  and Networking pro-
grams .

The survey also ranked Mis-
souri 38th in business’ current 
economic health,” 13th on busi-
ness owner optimism about fu-
ture, and 39th for overall busi-
ness growth rate last year.

According to the report, 
some of the key findings in-
clude:

• Small businesses said licens-
ing requirements were nearly 
twice as important as tax-relat-
ed regulations in determining 
their state or city government’s 
overall business-friendliness.

• An important predictor of 
small business friendliness was 
whether small business owners 
are aware of the state or local 
government offering training 
programs for small businesses.

• Among small business own-
ers nationally, women were 9 
percent more likely than men 
to feel supported by their state 
governments.

The survey can be found at 
http://www.thumbtack.com/
survey. Information for each 
state can be found by clicking 
on that state.

According to the Census Bu-
reau’s Business Dynamics Sta-
tistics (BDS) briefing, released 

May 8, the nation’s business 
startup rate fell below 8 percent 
for the first time in 2010, mark-
ing the lowest point on record 
for new firm births. New firms 
as a percentage of all firms 
continued a steady downward 
trend in 2010 – going from a high 
of 13 percent (as a percentage 
of all firms) in the 1980s to just 
under 11 percent in 2006 before 
making a steep decline to the 8 
percent in 2010 – the most cur-
rent year of data available.  

The report states that from 
March 2009 to March 2010, 
U.S. private-sector firms cre-
ated a net -1.8 million jobs. The 
394,000 companies that began 
operations in 2010, however, 
created 2.3 million jobs, in spite 
of the anemic economy. 

Young firms – those five 
years old or younger – now com-
prise fewer than 35 percent of 
all firms, down from nearly 50 
percent in the early 1980s. This 
decrease is accompanied by a 
decline in the share of employ-
ment accounted for by entrepre-
neurial firms from 20 percent in 
the 1980s to 12 percent in 2010. 
The share of job creation also 
has fallen, from more than 40 
percent in the 1980s to about 30 
percent in recent years.

According to the BDS, which 
includes measures of business 
startups, establishment open-
ings and closings and estab-
lishment expansions and con-
tractions in both the number of 
establishments and the number 
of jobs, the national decline is 
seen in all states. The largest 
decline was in the West, South-
west and South – the regions hit 
hardest by the recession.

The BDS provides the statis-
tics annually for 1976 to 2010, 
with classifications for the total 
U.S. private sector by broad in-
dustrial sector, firm size, firm 
age and state. The BDS is the re-
sult of a collaboration between 
the U.S. Census Bureau’s Center 
for Economic Studies and the 
Ewing Marion Kauffman Foun-
dation, a society dedicated to 
helping others attain economic 
independence through educa-
tional achievement and entre-
preneurial success, with ad-
ditional support from the U.S. 
Small Business Administration. 

Further information about 
the BDS can be found at www.
census.gov.

FOUR SEASONS Lodge-Style Home on 12+ ACRES 
$499,000 (MLS #3076248)

Charlie Welek
573-365-1555
573-216-1767

Www.LilCedar.com

Survey says Missouri’s small business support ‘mediocre’
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By Nancy Zoellner-Hogland
“STOP.” That’s the advice law 

enforcement and road district 
officials are giving to people 
who are stealing street and traf-
fic signs, sign posts and man-
hole covers.

According to Kevin Luttrell, 
supervisor for the Horseshoe 
Bend Special Road District, in 
the last 17 months, those thefts 
have cost tax payers on the Bend 
more than $2,600.

“At the intersection of Paw-
nee and Cherokee we’ve al-
ready had to replace the stop 
sign three times this year. And 
because they’re high-intensity 
reflective so they can be seen at 
night, they are expensive. That’s 
all money coming out of our op-
erating budget,” he said, adding 
that the extra work is also cost-
ing the district in wages. “Every 
time we have to send someone 
out to replace a sign, that’s mon-
ey spent that could be going to 
something else. Because our 
guys are taking additional mea-
sures such as using Loctite and 
welding the bolts on, the jobs 
are taking even longer.”

The three stolen storm-drain 
covers, which run around $200 
each, were replaced with bolted 
down, welded-on grates – an-
other additional expense. And, 
in some cases, thieves aren’t 
just making off with the signs 
– they’re even taking the poles, 
which run $55 each. 

“We talked to a homeowner 
that witnessed a couple guys 
wrapping a chain around a sign 
post and hooking it up to a pick-
up truck! They took off when the 
homeowner went outside but 
unfortunately, they came back 
another night and got it – post 
and all,” Luttrell said.

In addition to costing money, 
the missing signs could also 
cost lives.

Mark Amsinger, chief of the 
Lake Ozark Fire Protection Dis-
trict, said although the regu-
lar crews are familiar with the 
roads on the Bend, fire and am-
bulance personnel from other 
departments are not – and they 
rely on street signs when re-
sponding on mutual aid calls.

“When trucks go down the 
wrong streets and have to take 
the time to turn around and 
then get additional directions 
from the dispatcher, it seriously 
affects our response time and 
in emergencies, that can make 
the difference between life and 
death,” he said.

Luttrell said they suspect 
some thefts are by people who 
are attempting to recycle the 
items for money. “Scrap metal 
goes for a couple hundred a ton 
and it’s pretty easy to come up 
with a ton, especially when you 
throw in a couple manhole cov-
ers weighing 175 pounds each,” 
he said.

However, according to Casey 
Arnall, a scale operator at Ad-
vantage Metals Recycling, LLC 
in Linn Creek, recyclers are 
prohibited by law to take stolen 
property.

“Unless it’s obviously house-
hold items, we require a letter 
on company letterhead giving 
that person permission to bring 
in the items. We’re a publicly 
traded company and we aren’t 
interested in doing anything il-
legal,” she said.

Sgt. Shawn Gerdiman with 
the Camden County Sheriff’s 
Office said whatever the reason 
they’re taking the matter seri-
ously. 

“I agree with Kevin that when 
the post and all is gone, it’s prob-
ably done for some quick cash 
but we think a lot of the sign 
thefts are by kids who are taking 
them to hang in their bedrooms 
or on their college dorm walls. 
People need to understand this 
is not just a prank – it’s serious, 
it’s a crime and it is punishable,” 
he said, adding that the theft of 
one sign would be considered a 
Class C misdemeanor. However, 
if law enforcement discovers 
a large cache of signs at some-
one’s house – or if a missing sign 
causes serious injuries or death 
in either an accident or fire and 
the theft can be traced back to 
someone – the consequences 
could be much greater. “That’s 
why we decided to go public 
with this. We want people to un-
derstand that while they might 
not think stealing one stop sign 
or one street sign with their 
name on it isn’t that big of a deal, 
it is a big deal to us.”

Luttrell said because they 
not only want the thefts to stop 
– they also want the signs back 
– they’ve adopted an “amnesty” 
program of sorts where signs 
can be turned in to the road 
district, located at 134 Verbena 
Road, off Bittersweet, no ques-
tions asked. Luttrell promised 
the road district will not at-
tempt to prosecute anyone that 
willingly gives up the signs. In 
addition, if anyone knows of the 
location of any signs, he or she 

can anonymously call the road 
district office at 573-365-2832; 
the Village of Four Seasons at 
573-365-3383; or the sheriff’s 
office at 573-346-2243. Gerdi-
man also asked that the public 
keep an eye open while driving 
at night and to call if they see 
someone taking a sign.

Right: Horseshoe Bend Special 
Road District Supervisor Kevin Lu-
ttrell, Mark Dabbs and T.J. Moore 
replace a post that was broken off 
the night before. Nancy Zoellner-
Hogland photo.

May 8, the nation’s business 
startup rate fell below 8 percent 
for the first time in 2010, mark-
ing the lowest point on record 
for new firm births. New firms 
as a percentage of all firms 
continued a steady downward 
trend in 2010 – going from a high 
of 13 percent (as a percentage 
of all firms) in the 1980s to just 
under 11 percent in 2006 before 
making a steep decline to the 8 
percent in 2010 – the most cur-
rent year of data available.  

The report states that from 
March 2009 to March 2010, 
U.S. private-sector firms cre-
ated a net -1.8 million jobs. The 
394,000 companies that began 
operations in 2010, however, 
created 2.3 million jobs, in spite 
of the anemic economy. 

Young firms – those five 
years old or younger – now com-
prise fewer than 35 percent of 
all firms, down from nearly 50 
percent in the early 1980s. This 
decrease is accompanied by a 
decline in the share of employ-
ment accounted for by entrepre-
neurial firms from 20 percent in 
the 1980s to 12 percent in 2010. 
The share of job creation also 
has fallen, from more than 40 
percent in the 1980s to about 30 
percent in recent years.

According to the BDS, which 
includes measures of business 
startups, establishment open-
ings and closings and estab-
lishment expansions and con-
tractions in both the number of 
establishments and the number 
of jobs, the national decline is 
seen in all states. The largest 
decline was in the West, South-
west and South – the regions hit 
hardest by the recession.

The BDS provides the statis-
tics annually for 1976 to 2010, 
with classifications for the total 
U.S. private sector by broad in-
dustrial sector, firm size, firm 
age and state. The BDS is the re-
sult of a collaboration between 
the U.S. Census Bureau’s Center 
for Economic Studies and the 
Ewing Marion Kauffman Foun-
dation, a society dedicated to 
helping others attain economic 
independence through educa-
tional achievement and entre-
preneurial success, with ad-
ditional support from the U.S. 
Small Business Administration. 

Further information about 
the BDS can be found at www.
census.gov.

Multi-Family

$199,999

Great Rental Potential

$125,000 

Northshore

$274,000

Great Investment Property

$85,000

Recently Reduced

$599,999

Camdenton Inn

$170,000

Waterfront Lot

$49,900

Just Reduced

$439,000

Luxury Lodge Retreat

$259,900

• Turn Key Condo 
• Indoor/Outdoor Pool
• Few Steps to SLIP w/Hoist
• MLS 3083181

• 3 BR/2.5 BA, New Construction
• 1,920 Sq. Ft./75’ Lakefront
• Cove Protected
• MLS 3082628

• Retirement Income/Long Time Investor or Flip
• Commercial/Owner Financing
• High Traffi c Location in Town
• MLS 3083394

• Private Exclusive Retreat- Home
• Man-Cave-Apt on 3.14 Acres-  
• Hobby Farm with Luxury Appointments
• MLS 3083207

• Lake Home Sits on 2.5 Acres
• 5 Bedrooms, 4 Baths--2 are Master Suites
• Oversized Garage-Room for 4 Cars
• MLS 3082830

• 4,200+ SF Luxury Home on 19+ Acres
• 3 Car Garage and 12’x50’ Additional Garage
• Stocked Pond, 4,050 SF Morton Shop
• MLS 3079829

• Ideal Lake Ozark Location
• Over/Under Duplex
• Large Lot
• MLS 3066543

• 4 Plex-Centrally Located in Sunrise Beach
• Fully Maintained-Investment Property
• Fully Rented Year Round-Newly Remodeled
• MLS 3082927
     

• Osage Beach 16MM 
• Cove Location 
• Established Neighborhood
• MLS 3081628 

• Easy To Use
• Real-Time 

Property Updates
• Log-In Today & 

Let Your Mouse 
Do The Work!

Thieves: heed warnings on signs
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THE LANDMARK CENTER
3535 OSAGE BEACH PARKWAY  |  SUITE 303  |  OSAGE BEACH

Libby Holland 
Loan Production Manager

28 year Lake resident
30+ years of experience

Bob Cotter
Branch Manager
18 year Lake resident

30+ years of experience

Robert Cotter
Financial Advisor

ESTABLISHED 1883

Your Local
Loan Production

Specialist

Your Local
Raymond JamesTM

Representative*

• *Securities offered through Raymond James Financial Services, Inc. • Member FINRA/SIPC
• Not FDIC insured or guaranteed by any government agency., not a deposit

• NOT GUARANTEED by Iroquois Federal • Subject to risk and may lose value
• Iroquois Financial, Libby Holland and Iroquois Federal are independent of RJFS.

573-374-6900
2465 N BUSINESS ROUTE 5   
 PIER 31 EXIT - CAMDETON

Open 9 am - 9 pm

Buckets!

$5
LightedLightedLighted

continued from page 12
asked the board to lift the ban for 
the Shootout Meet-and-Greet. 
That event, held in August, in-
vites participants of the Shoot-
out to line their boats up on the 
Strip, which is closed to traffic, 
and meet with the public.

However, Van Donsel said 
the restriction ultimately would 
push those venues to more “user-
friendly” locations.

“I know that the city of Cam-
denton has already said they 
could bring the Meet-and-Greet 
there and they’ll let them have 
alcohol,” he said. “Again – this 
is not the type of event that will 
have everyone drunk and fight-
ing. The drivers just like to re-
lax and enjoy a cold beer while 
they’re visiting with the public.”

More on open container laws
According to the site opencon-

tainerlaws.com, several munici-
palities in Missouri, and across 
the nation, have laws prohibiting 
open containers in public areas. 
A handful of exemptions exist in 
those areas, including the histor-
ic district of Savannah, Georgia; 
the Power and Lights District in 
Kansas City; the Strip in Las Ve-

gas; the French Quarter of New 
Orleans; and Butte, Montana. All 
except Butte, Montana also have 
some type of restriction on the 
container type or size.

Missouri also has a law that 
prohibits possession of any open 
alcoholic beverage container by 
drivers. Passengers are allowed 
to drink and ride. However, an 
increasing number of Missouri 
municipalities are also adopting 
ordinances that apply to the pas-
senger.

In 1998, Congress adopted the 
Transportation Equity Act for the 
21st Century (TEA- 21), which 
encourages states to enact and 
enforce an open container law 
that prohibits possession of any 
open alcoholic beverage con-
tainer and the consumption of 
any alcoholic beverage by both 
the driver and passenger. The 
act sets out certain guidelines for 
states to follow in order to receive 
roadway funding. If the state 
fails to comply, a portion of the 
funding will go to alcohol aware-
ness. All but 11 states have an 
outright ban on open containers 
in vehicles and five others have 
partial bans. 

Lake Ozark booze ban
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3535 Osage Beach Parkway, Suite 401
Osage Beach, MO

www.millsinsurance.com

573-302-1616

Commitment

We’re on your side...  because life happens!

Mills & Sons Commitment is to treat you as a person, not a 
policy by identifying the speci� c insurance coverages that are 

right for you, your family and your business.

Mitchell Mills

Tami Brown

Liz Brown

Teresa Bollenbach

by Darrel Willman
Wouldn’t it be nice if there 

was a program that would let 
you speak to your computer 
and control its every function 
– – flipping between Windows, 
selecting text, typing, etc.

Maybe you remember the 
scene in a Star Trek movie 
where Scotty talks into the 
mouse on a Macintosh and is 
mystified that it does not re-
spond to his commands. He 
then mutters “How quaint”, 
and begins typing at a furi-
ous pace. A funny moment in 
the movie to be sure, but that 
future may be closer than you 
think. 

Nuance’s Dragon Naturally-
Speaking is produced and mar-
keted to do just that.

And it does. For instance, 
this article was written entirely 
with its help. While dictating, 
we were also able to check our 
e-mail and reply to messages. 
The more time that we spent 
training the program and 
customizing commands, the 
better it understood what we 
wanted to do.

Nuance’s Dragon Naturally 
Speaking Premium version 
11.5 ships with the program 
disk and a high-quality head-
set. 

After an initial training ex-

ercise, we found that it recog-
nized more than 90% of the 
words that we said without er-
ror and we were able to dictate 
quite rapidly on a fast machine. 
A laptop we tested it on wasn’t 
quite as fast-- in fact the pro-
gram recommended that we 
did not use it with Microsoft 
Word.

But once trained, the rate of 
dictation was acceptable even 
on the laptop. The program 
requires a little bit of thought 
however-- you have to com-
pose your sentences before you 
speak. And, until you custom-
ize it to use the programs that 
you frequent, you’ll find your-
self still needing your mouse 
occasionally.

However, for workers who 
may have repetitive stress inju-
ry, simply the ability to offload 
typing is a godsend. Occasion-
ally hitting “enter” or clicking a 
mouse creates far less stress.

Other workers who type a lot 
or answer a large volume of e-
mails will also find it incredibly 
helpful out-of-the-box.

With training and custom 
commands the software can 
automate a large portion of 
your work day.

It was easy to install, set up 
and use. We were dictating 
within 10 min., and working 

within 20. Once you get used to 
the commands, it all goes very 
quickly. 

While we didn’t test the pro-
fessional version it’s easy to 
see where this would fit in an 
office. It would be hard to go 
wrong with this purchase.

Dragon Naturally Speak-
ing version 11.5 now supports 
multi-processor PCs, automat-
ically detects CPU, Processor 
Cache, and RAM and config-

ures the application appropri-
ately.

It allows full text control in 
most of your favorite business 
applications like Microsoft 
Word, Microsoft Excel, Win-
dows Mail, Outlook Express, 
and many others. It also sup-
ports dictation mode-- use 
your voice recorder, cell phone, 
or desktop microphone to re-
cord your dictation and have 
Dragon type it for you later.

Dragon NaturallySpeak-
ing 11 Student Edition can be 
bought online for $80, Dragon 
NaturallySpeaking 11.5 Home 
Edition for $90, Dragon Natu-
rallySpeaking  Premium Edi-
tion with headset is $150, and 
Dragon Naturally Speaking 
11.5 Professional with head-
set is $430. The legal edition is 
$665 with headset. The latter 
includes a special legal vocab-
ulary built-in.

TECHNOLOGY IN THE WORKPLACE dragon naturally Speaking Premium

Dragon Naturally Speaking sit unobtrusively at the top of your moni-
tor, the collapsible SideBar and Command List (below) can be brought 
up for assistance easily.
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a Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

Preparing to 
Retire 

If you’re thinking of retiring, you 
have important decisions to make, 
and the best time to start thinking 
about them is now. You should have 
a good idea of the Social Security 
benefi t that you will receive from 
the annual updates that the Social 
Security Administration provides. 
Beyond that, how you’ll deploy 
your assets—your retirement plan 
balances, your business or real es-
tate interests—to provide for your 
retirement income calls for some 
savvy planning.

Programming Your Pension 
Payouts

Traditional company pensions 
provide a lifetime annuity. The pay-
ments are subject to income tax. If 
you’re married, your standard pen-
sion will be reduced in order to pro-
vide a continuing income for your 
spouse if he or she outlives you.

Lump Sum Payouts
Benefi ts from 401(k), some pen-

sion plans and other similar com-
pany retirement plans commonly 
are paid in a lump sum. Lump sum 
distributions are subject to income 
tax in the year received.

How to defer tax. Unless you 
plan to use the lump sum payout for 
some specifi c purpose in the next 
several years, you’ll probably want 
to postpone tax by having your dis-
tribution paid directly to an IRA (a 
“rollover IRA”). By making a direct 
rollover, you avoid having 20% tax 
withheld from your distribution. You 
also may roll over a lump sum distri-
bution within 60 days after you re-
ceive it. With this option, you must 
replace the amount withheld from 
your distribution. Otherwise, you 
must list the withheld amount as 
an item of income on your federal 
income tax return for the year in 

which the distribution is made. Roll-
over IRAs are subject to the usual 
IRA rules. 

Tax-Wise Ways to “Cash Out”
When owners of successful busi-

nesses or profi table real estate in-
vestments retire, converting their 
holdings to cash may result in the 
realization of large (and taxable) 
capital gains. Two possible ways to 
avoid the tax bite are the sale of 
closely held stock to an ESOP or the 
sale through a charitable remainder 
trust.  Both methods have the ad-
vantage of avoiding capital gains 
and may be used to convert assets 
so they will produce an income 
stream.

Changes in Investment 
Strategy

You may fi nd yourself in a new 
tax situation after retirement.  This 
calls for a careful assessment of 
your current after-tax investment 
portfolios to ensure you are being 
tax effi cient and to ensure your 
after-tax portfolios and your retire-
ment investments are coordinated.  

Trenny Garrett is Senior Vice Presi-
dent at Central Trust & Investment 
Company, Osage Beach. You can 
contact her at 573-302-2474 or visit 
www.centrustco.com. Central Trust & 
Investment Company is affi liated with 
Central Bank of Lake of the Ozarks.

Trenny Garrett, J.D., CTFAResidential & Commercial Trash Service
Roll-Off Box for clean outs

Mobile Storage Units
Septic Pumping

Portable Restrooms
Hand Sanitizer Stands

Wheel Chair Accessable Unit

Our Service Makes The Difference!

Weekly trash service
starting as low as

$18 per month

BEDNARA, VANDERVELD & CO., CPA’S

573.348.1616Call for Your 

Consultation!

-25th year serving the Lake!
-Income Tax Preparation
  Individual & Business
-Payroll Services

www.bednaracpa.com

Quick Books Pro Advisors 
Installation and Staff Training!

Certified Public Accountants  -  Advisors to Small Business

FREE Initial

Stay In Touch!
If you have a local church or civic group event, please feel free to submit it for 

inclusion in our daily Lake of the Ozarks Business Journal Blog.  Haven’t seen it?
Visit our webpage at: http://www.lakebusjournal.com  for the link!

 All submissions become the property of Benne Publishing, Inc., and are 
Copyright 2011 as part of the magazine’s contents.

Subscriptions
Can be purchased from our business office for $36 per year, 12 issues mailed 
in an envelope. It’s an affordable way to keep up with what’s happening!

Call today (573-348-1958.
Online issues at www.lakebusjournal.com
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olden Rule Insurance Agency

 

4065 Osage Beach Parkway Osage Beach, MO 
573-348-1731  www.goldenruleinsurance.com

Services Provided Include:
Boat Dealers     Boat Repair     Marinas       Boats     PWC     Docks    

Providing a full-time staff located here at The Lake to 
serve all your personal and commercial needs.

Celebrating 80 years in Business

When it’s time to sell your 
home, you want to do every thing 
you can to make it enticing to po-
tential buyers. One of the most 
important things you can do is 
boost your home’s curb appeal.

In fact, the National Associa-
tion of Realtors says that curb ap-
peal sells 49 percent of all homes. 
To help you build curb appeal 
from the ground up, TruGreen 
and Jason Cameron, licensed 
con tractor and TV host, have 
teamed up to give you some sim-
ple, doable tips to improve your 
lawn and landscape.

Water Right
Improper watering can be a 

big drain on curb appeal. Check 
the working condition of 

sprinkler heads and water lines 
to make sure they’re working 
properly. To ensure your manual 
or automated watering system 
covers the landscape efficiently, 
set a one-inch deep empty food 
can in the middle of your lawn 
so you can measure the depth 
of water collected each watering 
cycle. In addition:

-Don’t over water. Watering too 
much can result in shallow plant 
roots, weed growth, storm water 
runoff, and the possibility of disease 
and fungus development. -Give your 
lawn a slow, steady watering about 
once a week. Adjust your watering 
schedule depending on rainfall, as 
well as your grass and soil type. Trees 
and shrubs need longer, less frequent 
watering than plants with shallower 
roots. 
-The best time to water is early morn-
ing, between 4 and 7 a.m. This helps 
reduce evaporation, since the sun is 
low, winds are usually calmer and 
temperatures cooler. The Environ-
mental Protection Agency (EPA) says 
that you can lose as much as 30 per-
cent of water to evaporation by wa-
tering midday. Always be mindful of 
local water restrictions.
-Take advantage of rain. Let nature 
water your landscape as much as 
possible. Rain barrels are a great 
way to harvest rain for watering your 
plants later on — and it saves you 
money on your water bill, too.

Complement With Color
Create an instant pop of color 

to help your home’s curb appeal 
bloom this spring. Consider your 
home’s exterior when selecting 
flowering plant combinations 
for plant beds, window boxes 
or front porch planters. With a 
white house, any color combina-
tion will work well. With a yellow 

house, red or pink blooms tend to 
complement best. 

Here are some other colorful tips to 
keep in mind:
-For a calming effect, use cooler col-
ors like blue, green and purple. They 
blend into the landscape for a peace-
ful look.
-Bold colors add excitement to the 
landscape. Warm yellows, oranges 
and reds make the garden lively. Yel-
low reflects more light than other 
colors, so yellow flowers will get no-
ticed first.
-To brighten up a dark or shady cor-
ner, use pale colors, like pastel pinks 
and yellows.
-Not all color needs to come from 
flowers. Foliage can be a great land-
scape enhancer, so look for colorful 
grasses and plants like silvery lamb’s 
ear, variegated hostas, and Japanese 
painted ferns.

Grass vs. Weeds
Weeds are plants growing 

where you do not want them to 
grow. They can be unsightly in 
both your lawn and landscape 
beds. 

Grassy weeds can be subdi-
vided into annual and perennial 
grasses. Annual grassy weeds, 
such as crabgrass and annual 
bluegrass, are generally easier 
to control than perennial grassy 
weeds like dallisgrass and bent-
grass. Left uncontrolled from 
seed, crabgrass alone can choke 
out desired turf grasses and de-
velop ugly seed heads in the sum-
mer and fall that lay the ground-
work for next season’s crop. 

No matter what your weed 
problems are, a lawn care ap-
proach that works in one region 
of the country doesn’t necessari-
ly work the same in another area.

According to Ben Hamza, 
Ph.D., TruGreen expert and di-
rector of tech nical operations, 
TruGreen will design a custom 
plan to provide your yard exactly 
what it needs to give your lawn 
the right start.

“We offer customized lawn 
care designed specifically to 
meet your lawn’s needs through-
out the year based on climate, 
grass type, soil condition and 
usage. And we back it up with 
our Healthy Lawn Guarantee,” 
Hamza said.

To get more tips, and to watch 
Jason Cameron in seasonal webi-
sodes on curb appeal on behalf of 
TruGreen, visit www.TruGreen.
com.  FAMILY FEATURES 

Curb Appeal: From 
the Ground Up
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“insurance Talk”
with Belinda Brenizer of 
Golden Rule Insurance

“do you volunteer 
your Time and 
insurance?”

Millions of Americans donate 
time—their most valuable asset—
to serve as a volunteer board mem-
ber on non-profi ts, booster clubs, 
churches, PTAs and civic organiza-
tions, just to name a few. The deci-
sions these folks make can have a 
dramatic impact on their respective 
organization—and not always for 
the better. If a volunteer endeavor 
goes bad, would a volunteer board 
member have coverage against 
a lawsuit under his or her home-
owner’s policy? Unfortunately, this 
policy may be of little assistance. 

The reason homeowners’ poli-
cies do not usually cover liability 
stemming from actions as a volun-
teer is the nature of the claim. The 
policy is designed to cover claims 
of “bodily injury,” such as some-
one slipping on cracked pavement 
in your driveway; and/or “property 
damage,” such as accidentally set-
ting your neighbor’s house ablaze 
when burning some brush on a 
windy day.

Claims against board members 
do not usually involve bodily in-
jury or property damage. Rather, 
they involve bad decision making 
that results in fi nancial loss to the 
organization, such as the deci-
sion to invest in an IT system that 
turns out to be a debacle, costing 
the organization tremendous time 
and money. Another issue with the 
homeowners is they do not cover 
“professional services”.  Lots of 
times professionals are asked to be 
on boards to serve in capacity con-
sistent with their profession such as 

a CPA serving on a fi nance commit-
tee for local church. Even though he 
is not paid for services, it would still 
be excluded on the homeowners.

How is this problem fi xed?  The 
best method to cover actions of 
board members is for the organiza-
tion to purchase directors/offi cers 
liability. These policies are relatively 
inexpensive for most non profi ts.  
BEFORE Volunteering, be sure and 
check to see if the organization has 
their own directors/offi cers liability 
policy and check the limits of cover-
ages and deductible. Some policies 
have a deductible per offi cer which 
you should be aware of how the 
board will handle that in case of a 
claim upfront and in the bylaws. 

Remember the absence of this 
insurance leaves you at risk of hav-
ing no personal insurance to defend 
a suit and you should weigh your 
decision to serve if the organization 
will not provide protection.

Belinda Brenizer is a Certifi ed 
Insurance Counselor with the 
Golden Rule Insurance Agency in 
Osage Beach. She can be reached 
at 573-348-1731 or at Belinda@
goldenruleinsurance.com for addi-
tional comments or questions.

Belinda Brenizer, CIC

Take  Us  Along!
In the Boat, In the Car . . .    Wherever You Are . . .
We’ve Got the Music You Want to Hear!

92.7 FM

www.Mix927.com

102.7 FM

www.Cool1027.com Subscriptions
Can be purchased from our business office for $36 per year, 12 issues mailed 
in an envelope. It’s an affordable way to keep up with what’s happening!

Call today (573-348-1958.
Online issues at www.lakebusjournal.com



Lake of the Ozarks Business Journal June, 2012 Page 21

Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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From Foundation to Finish!

588 Hwy 42 • Osage Beach • 573-348-6000

Big Spring Sale on All Deck Packages!

Estimating
Service!

DELIVERY
Service! BIG SPRING SALE

Visit www.Meeks.com for Money-Saving Coupons!

By Nancy Zoellner-Hogland
A new red, white and blue ad-

dition to the Lake Area Cham-
ber of Commerce Welcome gar-
den was “planted” in late May.  
But this one won’t have to be 
trimmed, watered or fed. It’s a 
sign that was designed and cre-
ated by members of the School 
of the Osage shop class.

“This garden was established 
in 1998 and over the years it’s 
grown as people have donated 
to it. A while back we added a 
shamrock for St. Pat’s Day and 
a heart for Valentine’s Day but I 
was thinking that even though 
we have a flag, it would also be 
nice to have something ‘patri-
otic’ to recognize those holidays 
so I talked to the shop class to 
see if they could come up with 
something,” said Joe Roeger, 
chairman of the chamber’s 
Beautification Committee.

Carson Whitman, now a se-
nior at Osage High School, came 
up with the design.

“I wanted to incorporate 
‘USA’ into the sign and came 

up with the idea of the stars and 
stripes. I had to change things 
around a little to get the colors 
right because I wanted stripes 
on the red and white letters 
and stars on the blue but it all 
worked out and I’m happy with 
the way it looks,” he said.

Other students in the class 
helped with cutting out the sign 
and sanding and reinforcing it.

Steve Reigert, a chamber 
member who has long been 

involved in the garden project, 
said he was happy to see the 
students participating in the 
project.

“This should give them and 
their classmates a sense of own-
ership and involvement in the 
community. Every time they 
drive past this intersection, they 
can tell their friends ‘I helped 
make that sign,’ or students can 
say ‘Kids in our school made 
that.’ So many people think 
things like this just magically 
happen. These young men will 
know the work that went into it 
and maybe this will even spur 
them into getting more involved 
in future projects,” he said.

The Lake Area Chamber of Commerce garden, which sits at the intersec-
tion of Highway 54 and Bagnell Dam Boulevard across from Denny’s restau-
rant, was established in 1998 under the auspices of the Lake Ozark Rotary 
Club and the Lake Area Chamber of Commerce. Joe Roeger, chairman of the 
chamber’s Beautification Committee, said that several years ago, when the 
Rotary stepped out of the picture, Randy Lewis, owner of Toby’s Nursery, 
stepped up and volunteered to take care of the approximately one acre of 
land that sits on the hillside above the intersection. The chamber’s active 
volunteers have maintained the triangle-shaped plot of ground below, in the 
median.

“Randy paid his crew to keep the grass cut, the flower beds weeded, the 
trees trimmed and the trash picked up – and he did it all for free. He never 
sent a single bill to the chamber to be reimbursed for the work. However, he 
had to quit last year so now we’re looking for someone else – or a group – 
that would be interested in taking it over,” Roeger said, adding that other 
businesses also donate labor to keep the areas maintained. “The chamber 
pays the electric bill but Quality Electric takes care of all the electric work for 
us, even going so far as to change bulbs when they go out; Vaughn Irrigation 
takes care of the irrigation and the city of Lake Ozark donates the water to 
keep the garden beautiful.”

In an earlier interview, Roeger said the garden was designed to welcome 
tourists when they arrived at the Lake. He and several others developed a 
plan; Harms came forward with the design; Ameren provided a grant through 
their Green Leaf Program and individuals and businesses either donated 
money or made in-kind donations to make it a reality. He said the beauti-
fication group, which also received $5,000 each from both Lake Ozark and 
Osage Beach, ended up with about $25,000 in cash and $50,000 in donated 
materials and labor. 

Roeger said over the years the garden has continued to grow as others 
donated the flag pole and additional landscaping.

“The real beauty of it is that no one has asked for any publicity for their 
donation – any signs indicating what they gave. This has just been a labor of 
love,” he said. For more information or to donate or help with the project, call 
Roeger at 573-280-8662.

Randy Satterlee, shop teacher at Osage High School; and students Steven 
Turner, Jacob Wade, Andrew Heimgartner, Adam Hill and Carson Whitman. 
Nancy Zoellner-Hogland photo.

welcome garden 
grows again
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CENTRAL MISSOURI'S LAKE OF THE OZARKS

RESIDENTIAL  •  CONDOS  •  LAND  •  RESORTS  •  COMMERCIAL

10% DEPOSIT DUE AT DAY OF AUCTION  •  10% BUYERS PREMIUM WILL APPLY

2086 Horseshoe Bend Pkwy
PO Box 2651

Lake Ozark, MO 65049

Phone (573) 365-7272 | Fax (573) 365-7273
ProStarAuctions.com

CALL TODAY TO DISCUSS THE AUCTION METHOD OF MARKETING!   Check out ProStarAuctions.com for additional properties!

THE OAK RIDGE RANCH 494 Drop Tine Ln., Macks Creek
Camden County, MO

AUCTION
Lake of the Ozarks Acreage - Personal Hunting Preserve

 SATURDAY, JULY 14, 2012 AT 12:03 PM •  ON SITE

The Oak Ridge Ranch is located a few
miles northwest of Mack’s Creek, MO.

IMPROVEMENTS:
HISTORIC CABIN
• Fully restored 800sq. ft.
• Open floor plan
• 1 BR,
• 1 BA kitchen)

The Oak Ridge Ranch was built to create the best Whitetail 
hunting preserve possible. This property has nice rolling terrain 
with large stands of hardwoods that offer natural forage during 
the fall. Several large lakes and small ponds provide plenty of 
access to water, as well as excellent sites to hunt deer seeking 
this important resource. All food plots were developed to take 
advantage of wind directions and also create natural funnels to 
force deer movement into specific areas.

This is a well thought out and engineered hunting property. 
Some pastures and roads have been cleared to allow for 
ease of vehicle access. The Oak Ridge Ranch has never been 
implemented as a commercial hunting operation. Until recently, 
the property had not seen any hunting pressure in order to 
ensure the development and maturity of the deer herd located 
within the confines of the ranch. All deer within its boundaries 
come from proven trophy whitetail stock. This property also has 
the potential to be an outstanding high fence operation.

While on a tour of the ranch, you will be treated to some of the 
most impressively racked bucks anywhere in the Midwest mixed 
with the scenic pleasure of central Missouri’s sculpted landscape.

The terrain on the Oak Ridge Ranch ranges from gently rolling 
hills to steep hardwood ridges. The make-up of this property 
lends itself to easily predict deer movement from natural and 
man-made funnels and pinch points. An estimated 75% of the 
property is covered with mature hardwoods including Red Oak, 
White Oak, Hickory and Walnut.

During the fall the forest is abundant with acorns and other 
natural forage. There are open areas surrounding the lakes on 
the property as well as the managed food plots.  Eight foot high 
woven green anodized fencing around most of the perimeter was 
built by J4 fencing out of Texas.

HOME
• +/- 2,400 Sq. Ft.
3 bed, 2 bath 
finished basement (open, no rooms)
Grain silo, equipment shed.

Selling
ABSOLUTE

Property Preview & 
 Bar-B-Que Lunch
Saturday June 30,

11:00 - 4:00

For more information on this 
property text ProStar 29 to 55678

29
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Stay In Touch!
If you have a local church or civic group event, please feel free to submit it for 

inclusion in our daily Lake of the Ozarks Business Journal Blog.  Haven’t seen it?
Visit our webpage at: http://www.lakebusjournal.com  for the link!

 All submissions become the property of Benne Publishing, Inc., and are Copy-
right 2011 as part of the magazine’s contents.

Subscriptions
Can be purchased from our business office for $36 per year, 12 issues mailed in 

an envelope. It’s an affordable way to keep up with what’s happening!
Call today (573-348-1958.

Online issues at www.lakebusjournal.com

where The 
Sales are

This month I’m going to review 
a breakdown of the property sales 
so far this year.  This will include 
property types as well as location.  
Obviously within any given property 
type there are still a lot of variables 
so if you have questions on how a 
specifi c property fi ts in the whole 
scheme of things as far as what is 
selling, please contact me with the 
details.

Through May 15, 2012 there 
have been 657 properties sold via 
the Bagnell Dam/Lake of the Ozarks 
MLS system.  63.9% Homes, 25.4% 
Condos, 7.7% Lots/Vacant Land, 
1.9% Commercial, .9% Farms.  As 
you can see, almost 90% of sales 
were residential dwellings.

The home sales breakdown is as 
follows:  46.2% lakefront homes, 
16.2% lakeview and/or lakeaccess 
homes, 37.6% offwater homes.  
Almost half (47.4%) of the lake-
front home sales were located in 
the Horseshoe Bend and Shawnee 
Bend areas of the lake including 
Four Seasons, Porto Cima and The 
Villages subdivisions.  The balance 
was distributed fairly evenly around 
the lake with the Gravois Mills area 
seeing the next highest amount at 
10.8% of lakefront home sales. 
Osage Beach and the Linn Creek 
area were home to the highest 
number of lakeview/access homes 
with a combined total of 39.7%.  
The leaders in the non waterfront 
home market were Eldon and Cam-
denton with 20.8% and 14.6% 
respectively.  Horseshoe Bend/Four 
Seasons and Versailles areas both 
tied for 3rd with 10% each.

Lots & Vacant Land Sales:  
31.2% lakefront lots, .6% lakeview 
and/or lakeaccess, 63% offwater 
lots.  I was surprised by the number 
of offwater lots sales.  In reviewing 
the individual sales I did fi nd that 
the majority of these were small 

acreages ranging from 5-40 acres 
but sales also included small build-
ing lots and a couple of larger tracts  
(up to 160 Acres).

Condo sales were concentrated 
in the Horseshoe Bend/Four Seasons 
and Osage Beach areas totaling al-
most 2/3 of the market with each 
area accounting for 30.5% of total 
condo sales.  The rest of the market 
was fairly even with the Camden-
ton/Greenview area in 3rd place at 
10.8%.

In general, I am seeing a lot of 
activity.  Buyers are making of-
fers but I am fi nding as the market 
strengthens that sellers are holding 
fi rm or close to their list prices and 
many of the negotiations are ending 
in stalemates.  I feel this is a natural 
transition as the market makes the 
slow swing from buyer’s market to 
recovery however it does make for 
a lot of frustrated parties on all 
sides of the deal.  Hang in there and 
make sure you are working with an 
educated, experienced and patient 
negotiator.

If you would like a detailed sales 
report on your specifi c property type 
or neighborhood, or would like in-
formation on the best buys at the 
lake, contact C. Michael Elliott & As-
sociates at 866.Your.Lake or cme@
yourlake.com  View thousands of 
lake area listings at www.YourLake.
com.  You can also log your opinions 
on Michael’s real estate blog, www.
AsTheLakeChurns.com

as the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

(573) 348-1443

The Lake’s Best Kept Secret For Food!
Daily Lunch & Dinner Specials

Every Monday Night!
At 6 p.m. - Beginning  

June 11th!

STONECREST MALL • OSAGE BEACH
http://www.bootleggersgrill.com/

Click to Visit 
Website

BEST IN THE MIDWEST ENTERTAINMENT
Dueling Pianos Show!

Every Friday & Saturday Night 8 pm!

Harper Chapel’s Annual 
Rummage Sale will be held in 
Harper Chapel’s Thompson Hall 
on Saturday, June 9th, beginning 
at 8 a.m.  Harper Chapel has 
been holding its annual Rum-
mage Sale for over 35 years, with 
proceeds helping pay off the 
church’s Building Funds, and 
also helping with the church’s 
General Fund.  This year, pro-
ceeds will help with our General 
Fund, and we will also designate 
10% of the proceeds to Camden 
County’s Relay For Life.

This year, as in the past sev-
eral years, we will offer a Preview 
Sale from 6 p.m. to 8 p.m. on Fri-
day, June 8th, with a $2.00 entry 
fee for shoppers.

On Saturday, the United 
Methodist Men will also be sell-
ing smoked ribs, and chickens.  
These will be sold by pre-order 
only, and anyone can call the 
church office at 573-348-2617, 
to pre-order.  The men will also 
be offering dinners of hot dogs, 
chicken, and ribs to be pur-
chased that day.

harper Chapel rummage sale June 9
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Remote View Security
View your property any time from anywhere

65 Keystone Estates Road - Sunrise Beach
(573) 374-6057 - Toll Free: 1-800-817-2687

Visit us online at www.ES-E.net

Fire Protection
Remote View Cameras

Gate Entry Systems
Access Control

Dock and Boat Security
Security Systems

Tomorrow...  is Today.

Lutron Shades and lighting control (Sivoia)

Klisph Whole House & Deck audio speakers

Onkyo Home Theater Systems

Osage Beach
6241 Osage Beach Parkway   573-302-4222

Fresh style.  Sweet dreams.  For less.
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3535 Osage Beach Parkway, Suite 103

573-302-7577

www.septagon.com

The best team in the world needs the right tools to 

get the job done. In our business, those tools include 

more than equipment and machinery. They include 

relationships with local and regional government, 

design professionals, trade contractors and economic 

development. Technology and expertise. Experience 

resources

Building an effective 
web presence
Guest column by Danae Cooper, 
MSW Interactive Designs LLC

highlight your 
Business on youTube!

YouTube can be a valuable tool for 
small businesses to use and is gain-
ing popularity every day.  YouTube 
was initially designed for entertain-
ment but it has now one of the hot-
test sources for people seeking prod-
ucts, help and information.  

Here are some facts about 
YouTube:

• YouTube is the largest video 
sharing website in the world and 
the second most used search engine 
(Google is fi rst).

• Twenty-four hours of video are 
uploaded every minute. 

• Approximately one third of the 
US population is engaging with con-
tent available on YouTube.

• Average user visits the site 14 
times per month and spend 25 min-
utes per visit 

Here are 5 steps to help you 
get started:

1. Create an account. Go to 
www.YouTube.com and click on Cre-
ate an Account.   This process is self 
explanatory, but take time to consid-
er your Username.  This is the name 
that will be on your YouTube chan-
nel and will be seen by all viewers of 
your videos.  Use your business name 
or a name that directly corresponds 
with your business.  

2. Content is KING. Remember 
there are 24 hours of content being 
uploaded every minute – viewers are 
more likely to be interested in con-
tent that is quick, simple and inter-
esting.  Your content needs to meet a 
need in order to satisfy and engage 
viewers with your channel.  

3. Don’t be intimidated by 
video production.  There are 
many solutions out there to help ev-
ery level of producer.   If you do not 
have a video camera or do not wish 
to purchase one, you can use some 
great online tools for free.   Masher.
com and Animoto.com are two on-
line sites that will allow you to up-
load your photos, add music and text 
and create a video slideshow that 
looks very professional.

4. Optimize your video for 
the best YouTube results. When 
creating your video, utilize keywords 
and tags so viewers looking for your 
information or product will be able 
to fi nd you.  The best way to do this is 
to simply put yourself in the seat of a 
potential client – what words would 
they use to search for your product/
service?  Once you have this fi gured 
out, be sure to use these words in 
the title, tags, and description.

5. Include a CLEAR call to 
action.  Once someone views your 
video, you should create a desire for 
viewers to do something.  Be sure 
that your video ends with a clear 
call to action so viewers know who 
to contact, how to get additional in-
formation, how to sign up for your 
newsletter, or what website to visit 
to order your product.

With YouTube being the second 
most used search engine, your busi-
ness needs to have a presence there. 
It’s easier than you think, so get 
started with YouTube.com today!

Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook: http://Facebook.com/
putthewebtowork
Blog http://put-the-web-to-work.
blogspot.com
Danae Cooper, Director of National Sales
MSW Interactive Designs LLC ~
We put the web to work for you!
573-552-8403
www.PutTheWebToWork.com
Danae@mswinteractivedesigns.com 

Danae Cooper
\The Lake of the Ozarks will 

play host to one of the largest 
Aquapalooza celebrations in the 
country on July 21st. Everyone 
is invited to come together by 
land or water to enjoy the larg-
est family event of the summer 
at the Lake! You’ll be treated to 
an afternoon of live music and 
fun on and off the water that 
includes a free concert with live 
bands, games, prizes and more!

The event will take place at 

Dog Days restaurant on the 
19MM, or 1232 Jeffries Road, 
Osage Beach by land, from 
Noon to 5 pm.

The Lake of the Ozarks Ma-
rine Dealers Association (LOM-
DA) is sponsoring this year’s 
event, along with event promot-
ers Benne Media and Dog Days/ 
Barrett Restaurants. Event co-
sponsors Mix 92.7 FM, Cool 
102.7 FM, Power 97.7 FM, KDRO 
1490 and the Lake of the Ozarks 

Business Journal are providing 
coverage of the happenings.

With the community’s sup-
port this now-local event can 
continue into the future! Make 
plans now to get out on the wa-
ter for Aquapalooza Lake of the 
Ozarks 2012! If you would like 
to become a sponsoring partner 
and help to support this lake-
wide event, give the organizers a 
call at 573-348-1958.

LOMda’s aquapalooza 
June 21st at dog days

Subscriptions
Can be purchased from our business office for $36 per year, 12 issues mailed 
in an envelope. It’s an affordable way to keep up with what’s happening!

Call today (573-348-1958.
Online issues at www.lakebusjournal.com
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A Division of First State Bank of St. Charles
NMLS # 416668

573-365-LOAN (5626)            www.fsb�nancial.com
2140 Bagnell Dam Blvd, Suite 303B, Lake Ozark 

                     
Jumbo Loans

FHA & VA Loans 
Condominium Lending

Second Home Financing

“A�liateof the Year”-Bagnell DamAssociation of REALTORS®    Michael Lasson          Mike Ogle
        (573) 216-7258               (573) 302-0080
                        NMLS #  493712                       NMLS #  231620

      Your Trusted Lake Lender
                           A Community Lender 
                            for over 144 Years

              

Does your water:

CulliganPro.com
(573) 346-5221

BLEACH

For a Wonderful Life just call the Culligan Man®!

277 Lower Business Park Rd.
Linn Creek, MO 65052

Look like Smell like Taste like

429-CULL-12-Ozark-5.65x5.65-4c-ad-1.indd   1 4/11/12   3:20:36 PM

Great Gifts for 
Dad’s Day

Whether he’s the household 
handy man or the king of the 
lawn, the family chef or the best 
piggy-back ride giver ever, Dad 
deserves something special this 
Father’s Day. Here are some gift 
ideas that will tell him just how 
special he is.

Motorcycle: The Definitive Visual 
History, $40.00 http://us.dk.com

Every dad will want to hit 
the open road after receiving 
“Motorcycle” this Father’s Day. 
The ultimate guide for bike lov-
ers and riders, this book traces 
the history and allure of these 
two-wheeled machines, cata-
loging the diverse spectrum of 
bikes from the first prototypes 
to the superbikes of today. This 
beautifully illustrated book not 
only covers the technological 
developments of motorcycles, 
but also the cultural backdrop 
against which the various mod-
els arose and their impact on 
society.

Pennington 1-Step Complete
about $16.00 for 6.25 lbs.
www.penningtonseed.com

Does he take pride in his 
lawn? Make it easy on him this 
year with an all-in-one solution 
that saves him time and back-
breaking work. This combina-
tion product includes mulch, 
seed and fertilizer so he can fill 
patches, protect and fertilize the 
seed all at the same time. He’ll 
get grass that’s 80 percent thick-
er with half the water required 
for ordinary seed. It’s a gift he’ll 
enjoy for years to come.

Large Big Green Egg, Starting from 
$799.00 www.BigGreenEgg.com

From appetizers and entrees 
to desserts, the Big Green Egg 
will exceed all dad’s expecta-
tions for culinary perfection. 
With the most versatile barbe-
cue and outdoor cooking prod-
uct available, dad can do it all 
— from grilling and cooking 
low and slow, to baking, smok-
ing and roasting. The Big Green 
Egg has more capabilities than 
all other conventional cookers 
combined. And with five con-
venient sizes to choose from, 
there’s one to fit any lifestyle.

Omaha Steaks “Thrill the Grill,” 
$49.99 www.OmahaSteaks.com

Gathering the family for a Fa-
ther’s Day cookout is one of the 
best ways to show your dad just 
how much you love him. Treat 
him to all his favorite foods by 
ordering one of Omaha Steaks’ 
gift packages, such as the “Thrill 
the Grill,” which includes filet 
mignons, top sirloins, chicken, 
pork chops, burgers, and stuffed 
baked potatoes. Call 1-800-228-
9055 to order.

RYOBI 18V ONE+ Lithium Ion 
Compact Drill Kit, $149.00
www.homedepot.com/ryobi

Perfect for handy dads, the 
RYOBI 18V ONE+ Lithium Ion 
Compact Drill Kit features vari-
able speed control, a MagTray 
magnetic holder to keep ex-
tra bits and screws within easy 
reach, a two-speed gearbox 
and 24 position clutch for high 
torque applications, and a bub-
ble level for accuracy. The bat-
tery holds a charge four times 
longer than NiCad batteries, 
and is compatible with more 
than 50 RYOBI ONE+ products.
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INDEPENDENT DISTRIBUTOR

100% NATURAL MORINGA PRODUCT LINE AVAILABLE NOW!

• Daily Nutrition • Weight Management 
• Skin Care • Energy

CALL YOUR LOCAL AUTHORIZED ZIJA DISTRIBUTOR

TECHNOLOGY AND LIFESTYLE Gadgets and Gizmos for
the Geek in All of Us

“Compact Computer Desk With Speakers”. At 30” high, 30” wide and 16 inches 
deep it is “compact”. But this tubular steel-framed rolling desk has a few extras. An 
integrated 3-port USB hub, built-in 6” fan, and built-in 6” stereo speakers. All for an 
affordable $99. sharperimage.com

Throughout time, important documents 
were closed and “secured” with the seal 
of the sender embossed into wax. This 
air of authenticity can be yours. 
Studio HerBerg lovingly handcrafts each 
of these keepsake USB drives from por-
celain, and offers them in 2, 4 and 8GB. 
They are offered in white, grey blue or 
pink and include a stick of sealing wax 
and letter-embossing stamp. 
Offered at Studio Her-Berg: http://www.
topsecretusb.com/top-secret-usb-8 for 
69.90 Euros (about $90) including the 
custom stamp. The original pre-stamped 
white with red seal version can be yours 
for about $45.

A “Sharper” Laptop Desk

“Top Secret”
USB Drive

And you thought that new Ultrabook is small. Take a look at this. 
Believe it or not, this is not a USB thumb drive. This is in fact a full-fl edged 
Linux/Android “mini” (we’d say microscopic) computer.
It sports a 1.5GHz ARM CPU (processor) and 512 MB of RAM (memory). Chances 
are that’s faster than a lot of your mobile devices and tablets. It’s just 3.5” long and 
yet has a mini-HDMI port, a micro-USB port, a micro-SD slot for storage upgrades (to 
32GB), a USB port, and get this-- built-in WiFi for connectivity. 
What can it do? It can run Android versions of the Linux operating system, which 
opens up vistas of applications, or it can run the Android 4.0 operating system. And 
with a HDMI monitor it can run the apps you know and love on your phone and tablet. 
It even has a Mali 400 GPU (graphics chip) for running those games. 
As cool as this is (geek-alert!)-- it is to be sure, not for everyone. But for those with 
imagination, this little stick can serve fi les, become a multi-media center or even 
act as a low-end primary computer. It’s currently only offered by Chinese retailers, 
and sells for $76. One such retailer is at: http://www.asiapads.com/product_info.
php?manufacturers_id=&products_id=2246

Teeny-tiny PC- In a Stick
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HUNDREDS OF BOATS... 
THOUSANDS OF PEOPLE

COME AND EXPERIENCE IT!

Join the crowd at the single largest one 
day boating event at the 

Lake of the Ozarks! 

Four LIVE Acts including Hells Bells and the

McClymonts On Stage!
Vendor Booths & More!

JULY 21, 2012 - DOG DAYS
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a Green home is a 
healthy home
with David Braddy LEED GA 
of Bolivar Insulation Systems 

does a green 
home really cost 
more? 

First what is a green home? It is a 
structure that is energy effi cient, en-
vironmentally friendly and healthier 
to live in. 

Yes there are certain aspects of a 
green built home that have a higher 
price tag up front, but does that 
mean they cost more?

There are many components of 
a green home but the higher price 
of some materials can be offset by 
the savings in other areas, through 
proper planning of your project. This 
planning starts well before any work 
starts and it must involve everyone 
associated with project from the 
owner, designer or architect, con-
tractor and subcontractors. Everyone 
must know the goals of project up 
front. This is where the typical green 
project begins.  The key is to have a 
knowledgeable green construction 
manager overseeing the project. 

Keep in mind there is a big differ-
ence between price and cost, while 
a typical green project may have a 
higher initial price tag, the overall 
cost will usually always be much less. 
If this is a fi nanced project as most 
are, the monthly cash outlay will 
normally be less, even with a higher 
upfront cost.  As an example let’s say 
with proper planning and execution 
your upfront cost is 10,000.00 high-
er than a conventionally built home, 
this would result in an approximate 
addition of 60.00 per month am-
ortized over a 30 yr mortgage.  But 
what if this extra money spent saved 
you an average of 150.00 per month 
or more? This would give you a posi-
tive cash fl ow of 90.00 or more per 
month. This is the purpose of a prop-
erly built green home, not to mention 
a better investment. 

Now with that said, many people 
are using the Green title in every-
thing for promotional purposes, but 
that does not necessarily make it 
green or environmentally friendly. 
Make sure you are getting the real 
thing. Here are some things to check 
for.
1. Was low VOC paint used?
2. Was a renewable hard surface 
fl ooring used or green label carpet 
used?

3. Was advanced framing methods 
used to allow for less waste and a 
better sealed structure?
4. Were high effi ciency windows with 
low-e used?
5. Is the envelope sealed to Energy 
Star or LEED standards?
6. How far were raw materials trans-
ported to job site?
7. Is mechanical ventilation being 
implemented with an ERV or HRV?
8. Has the HVAC system been resized 
accordingly? (should be smaller)
9. Has SPF insulation or a Hot Roof 
System been implemented? 
10. Was formaldehyde free glues 
used in building materials, especially 
in cabinets and countertops?

This is certainly not everything 
but a truly green home should have 
most if not all of these things imple-
mented.  

Did you know that 90% of peo-
ple surveyed in 2006 by the AIA said 
they were willing to pay more for a 
green built home?

Did you know in an actual case 
study a 3400 sq ft home done to En-
ergyWise standards had an annual 
energy cost of 400.00 or 33.31 per 
month?  

Did you know that EnergyWise, 
which is a NASA spin-off company, 
will actually guarantee you these 
types of savings by using their total 
systems approach to green building? 
Other energy effi ciency requirements 
pale in comparison to theirs.   

Did you know that Bolivar Insu-
lation was your local EnergyWise 
Company?

Are you starting to see how it ac-
tually pays to build green?

David Braddy is the General 
Manager of Bolivar Insulation 
Systems in Linn Creek Missouri, 
you can contact him at 573-346-
3321 for more information.

Redeem This 
Coupon Today!$500

OFF!
Any Purchase of $25 or More!
Expires 6/30/2012. Not valid with any other discounts or offers.

929 Chef St.
Osage Beach, MO 65065

573.302.1500

434 Horseshoe Bend Pkwy
Lake Ozark, MO 65049

573.365.3003

939 Chef St.

Join our mobile club! 
Text “rizzos” to 55678
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INSULATIONINSULATION

Bolivar Insulation of Camdenton, LLC
David Braddy LEED GA, General Manager 573-216-0500
Curt Skinner, Production Manager 573-216-1493
Wayne Montgomery, Sales 573-286-2322
689 Lower Business Pk Rd., POB 628
Linn Creek, MO 65052 • 573-346-3321

Commercial and Residential

Free Energy Consultations & Estimates

www.bolivarinsulation.com
573-346-3321

Windows, Siding, Soffi t & Fascia - Seamless Gutters - Spray Foam - Closed & Open Cell 
Crawl Space & Mold Prevention Systems - Energy Audits & Green Building Services

Serving the Lake and Central Missouri

continued from page 1
Who would lend in that sit-

uation?  Who would issue title 
insurance in that situation?  
The time to put the pressure 
on is now because just get-
ting through the title insur-
ance claims process can take 
months,” he said.

He also suggested that 
some affected homeowners 
who question the validity of 
Ameren’s claim get surveys 
because Ameren has acknowl-
edged that the aerial photog-
raphy used to create the maps 
doesn’t always accurately de-
pict the boundary.

“Just last week I received 
a call from a loan officer for a 
prominent Missouri bank – 
someone who is used to look-
ing at title deeds - who also 
received a letter in March 
telling them their house was 
inside the project boundary. 
However, in this case, they 
have a survey attached to the 
title work that shows the home 
clearly outside the boundary. 
It includes a surveyor’s draw-
ing with the 660 and 662 lines 
and a footprint of the house 
that sits well behind those 
lines,” Sear said, adding that 
he advised the homeowners to 
get the land surveyed again to 
confirm the house is entirely 
out of the project. 

Amanda LaPorte, assistant 
marketing director for Schultz 
and Summers Engineering, 
agreed there have been dis-
crepancies. 

“There have been instances 
where Ameren’s deeds don’t 
line up with those of individu-
als. There have been occasions 
where Ameren missed proper-
ties that are actually inside 
their project boundaries. And 
then there are cases where the 
reverse is true,” said Amanda 
LaPorte, assistant marketing 
director for Schultz and Sum-
mers Engineering. “That’s 
why every person buying, sell-
ing or questioning whether 
or not their property is in or 
out of the project boundary 
should obtain a survey. It’s the 
only way they’ll have peace of 
mind.”

Both title companies and 
lenders have said the Estop-
pel Certificate will do nothing 
more than confirm easement 
rights. It does not convey own-
ership.

David Creel, vice president 
of BancStar, Inc. which keeps 

some loans in-house and 
sells others on the secondary 
market, said that could affect 
property values.

“It’s one thing for Ameren 
to say they won’t touch the 
structures inside property 
boundaries. It’s another to 
say ‘You don’t own that land.’ 
At this point, all I can say is 
that we’d have to look at it on 
a case-by-case basis and a lot 
would depend on the circum-
stances. If the entire piece of 
property is owned by Ameren, 
I think our question would be 
‘How can we loan money on 
land that is owned by some-
one else?’ Unfortunately, it’s 
going to be a little tricky for all 
affected property owners and 
I think it will certainly affect 
their property values. Homes 
on Ameren-owned land will 
most likely appraise different-
ly than homes on land owned 
outright,” he said.

Ameren put their proposal 
into writing

According to a letter sent 
in March by AmerenMissouri 
to some 1,500 property own-
ers whose properties lie inside 
the power company’s project 
boundary, the Estoppel Cer-
tificate is: 

• A legally binding commit-
ment by the Company that it 
will not take steps to remove 
existing structures located on 
Ameren Missouri property, 
provided that such structures 
are located outside the new 
project boundary. 

• A legally binding com-
mitment by the Company 
that it will not take steps to 
remove structures that may 
be constructed in the future  
on Ameren Missouri property 
provided, again,  that such 
structures are located outside 
the new project boundary.

• Such commitment shall 
apply to all properties out-
side the project boundary that 
were acquired by Ameren Mis-
souri’s predecessor compa-
nies from the 1930s on includ-
ing those properties acquired 
via condemnation. 

Ameren Missouri’s owner-
ship and easement interests in 
lakefront property have been 
a matter of public record since 
the 1930s.   It is regrettable that 
over time third parties pur-
ported to convey title to lake-
front property that Ameren 
Missouri actually owns or

continues on page 33
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A Menu Sampling
(All beef selections are Certifi ed Angus)

6 & 8oz Tenderloins • Signature Steaks
Coarse Salt Encrusted Prime Rib

14oz Strip Steak • Ribeyes
Beef New England • King Crab Legs

Orange Roughy • Blackened Tuna Filet
Chicken • Pork • Pasta Dishes

Children’s Menu Available

The Homm Family have owned and operated a restaurant here 
in the heart of Osage Beach for each of the last 50 years beginning with Jo-Jo’s in the fi fties. 
Our newest location is City Grill and Blue Room Night Club. We are an 8,000 sq.ft.operation 
that includes our City Grill, offering a casual lunch and dinner menu with a bit of fl air. We sell 
certifi ed Angus steaks, fresh seafood, chicken entrees, crisp salads and an array of appetizers. 
Each Thursday, Papa Joe and Annelie prepare authentic German cuisine that includes Beef 
Rouladen, Jager Schnitzel, Sauerbraten and fresh Potato Pancakes. We have expanded our 
wine list and added some fun new desserts!

Three In One... Something for Everyone

5384 Osage Beach Pkwy in Osage Beach • 573-302-0848
EXIT CASE RD • ONE MILE WEST OF THE GRAND GLAIZE BRIDGE

• Live Professional Comedy Every Wed.
• Executive Ladies Night 1st Tuesday 
of the Month • Martinis • Manicures • 
Pedicures • Massages
• Live Concerts on Blue Room Stage
• Last Thursday of the Month is
   Business Social Nite
• Book Your Private or Company Parties 
   Year Round

The Sportsbar

• 2010 Best Adult Nightlife 
• 2011-12 Best Bar for Adults

Featuring 35 TVs
The Blue Room

Enjoy a meal or drink 
and catch your game!

Live Entertainment DJ’s & Music 
Wed – Sat  Party Until Early Morning!

Sports Bar Menu
Appetizers • Salads • Wraps • Sandwiches • Burgers 

Joey Homm Voted #1 Chef at the Lake!

Estate Planning

Financial Planning

Retirement Planning

Tax Preparation

Tax Planning

Business Consulting

Accounting Services

Payroll Services

Employee Bene�ts

Audit & Review Services

Business Succession Planning

Accounting Software

YOUR PARTNERS IN PROGRESS WWW.WTCPA.COM

201B CLIFFSIDE CENTER

2140 BAGNELL DAM BLVD.
LAKE OZARK 573-964-5739

2700 MATTHEW DRIVE

SEDALIA 660-827-4990

2751 SOUTH ODELL

MARSHALL 660-886-6815

Three Locations
To Serve You!

Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

The Loan Process
Sometimes the process of ob-

taining a home loan can seem nev-
er ending. The lender may call you 
and ask for more documentation. 
There are multiple reasons why 
more documentation may be need-
ed. If you don’t understand why 
they need this information, ask, 
there is usually an easy explanation 
for this. Certain underwriting con-
ditions are set by external sources 
such as Fannie Mae, Freddie Mac, 
FHA, and VA that must be followed 
by your lender to insure the loan 
meets their criteria.

No matter how you obtain a 
loan, either in person, over the 
phone or on the web, the process 
is basically the same. You will give 
information to the lender concern-
ing your current residence, employ-
ment and banking information. You 
will also be required to give them 
permission to obtain a credit report.

Once this process has been 
completed, the lender will verify 
the information you have provided.

Usually they will ask you to pro-
vide current pay stubs, bank state-
ments, W-2’s, and tax returns.

Depending on the information 
contained in these documents, 
the lender may request additional 
documents from you. For example 
if child support withholdings show 
on your pay stub, you will need to 
provide a divorce decree or child 
support order. If there are large 
deposits on your bank statements, 
you will need to provide proof of 
where those deposits came from.

The lender will also need to 
verify the market value and condi-
tion of the property. This is done 
by ordering an appraisal and a title 
search. The appraisal will determine 
the current market value and the 
title search will show any liens, 
encroachments and easements on 
the property along with verifi cation 
that the real estate taxes are cur-
rent.

It is very important that you give 
your lender very detailed informa-
tion. Failing to provide correct or 
only partial information could slow 
down or suspend the loan process.

The following are some items 
that could delay the loan process:

Employment Verifi cation: Pro-
vide the lender with the correct 
name and address of your em-
ployer. Also, provide them with a 
contact number for the Human 
Resources department within your 
company.

Assets: Provide complete Bank 
Statements. Provide the complete 
name and branch location of your 
bank. Do not close, move or merge 
accounts during the loan process.

Some lenders require accounts 
to be re-verifi ed prior to closing 
your loan.

Debts / Collections: If you have 
proof that a debt or collection on 
your credit report has been paid, 
provide your lender with this in-
formation as soon as possible. This 
could make a difference in your 
loan program, interest rate, etc. On 
the other hand, if you know that 
a certain debt or collection is cur-
rently owed, tell your lender this. 
Failure to  disclose liens, judgments 
or known collections will only delay 
the process. Also, do not incur any 
new debt or apply for credit during 
the mortgage process.

The approval process, also 
called the underwriting period oc-
curs as the verifi cation items are 
being obtained and reviewed. The 
underwriter will approve the loan, 
approve the loan with conditions 
or suspend the loan. They will pro-
vide the lender with the conditions 
or the reasons for the suspension. 
These items will need further docu-
mentation to clear up the condi-
tions or the loan will be declined. 
It is in your best interest to work 
with the lender in obtaining the 
information they need to clear the 
conditions as soon as possible, 
even if it means jumping through a 
couple hoops to get them done. In 
the end, supplying your lender with 
everything up front will generally 
result in an expedient and favor-
able loan decision.

 Michael Lasson is a Senior Resi-
dential Mortgage Lender at First 
State Bank.

For more information please 
contact Michael Lasson at First 
State Bank at 573-746-7211 or on 
the internet at www.fsbfi nancial.
com or www.yourlakeloan.com .
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continued from page 31
created plats and surveys that 
omitted Ameren Missouri’s 
property interests.   We are 
not requiring that homeown-
ers revise their deeds to re-
flect Ameren Missouri’s own-
ership. We believe the FERC 
order revising the boundary, 
coupled with the foregoing 
aspects of the Estoppel Cer-
tificate will provide clarifica-
tion regarding improvements 
on these lands.  Furthermore, 
your interests in the property 
on which you have built a 
structure may be transferred 
freely without the consent or 
approval of Ameren Missouri.  
Furthermore, consistent with 
past practice at the Lake of the 
Ozarks, Ameren Missouri’s 
consent will not be required in 
the event a prospective prop-
erty owner wishes to finance 
the acquisition of a home lo-
cated in part on our fee-owned 
property.

Our Lake of the Ozark’s 
office is always available to 
answer property owner ques-
tions at 573-365-9212.

The letter was signed by 
Mark C. Jordan, the managing 
supervisor of real estate for 
Ameren Services Company.

Estoppel Certificate
WHEREAS, pursuant to 

(a) that certain Warranty 
Deed dated June 13, 1932, re-
corded in Book 063, Page 162, 
et seq. of the records of the 
______________ County, Mis-
souri Recorder of Deeds, (b)  
that certain Warranty Deed 
recorded in Book ____, Page 
____, et seq. of the records of 
the ______________ County, 
Missouri Recorder of Deeds, 
(c)  that certain Warranty Deed 
recorded in Book ___, Page 
____, et seq. of the records of 

the ______________ County, 
Missouri Recorder of Deeds, 
and (d)  that certain Warranty 
Deed recorded in Book ___, 
Page ___, et seq. of the re-
cords of the ______________ 
County, Missouri Recorder 
of Deeds (collectively herein, 
the “Warranty Deed”), by and 
between Union Electric Land 
and Development Company, 
as grantor and party of the 
first part, and Union Electric 
Light and Power Company, 
as grantee and party of the 
second part, the grantor re-
served an easement over and 
burdening all of the real prop-
erty conveyed and legally de-
scribed in the Warranty Deed, 
which property is located in 
the Sections, Townships and 
Ranges in Camden County, 
Miller County, Benton County 
and Morgan County, Missouri 
listed on Exhibit A attached 
hereto, (the “Surface Ease-
ment Property”), for the fol-
lowing purposes, as described 
therein:

To use the surface of said 
lands, whether submerged or 
not, for any and all purposes 
whatsoever, including the 
erection and maintenance of 
improvements thereon, pro-
vided such use will in no way 
interfere with the construc-
tion, operation and main-
tenance by Union Electric 
Light and Power Company, its 
successors or assigns, of the 
said dam, or other dam, or a 
reconstructed dam, power 
plant and works appurtenant 
thereto, located in, across or 
adjacent to the Osage River 
at approximately Mile 75 on 
said River, in Miller County, 
Missouri, under the licenses 
issued to Union Electric Light 

continues on page 35

Confused About Buying Real Estate at the Lake?

Bruce & Jan 
Adams

Find out more at LakeBuyerAgent.com
Or call us at (573) 348-5100

Ron Bacon

Confused About Buying Real Estate at the Lake?

Call the Lake Buyer Agent Specialist, We represent You.

AdamsAtTheLake.com

Bruce
573.348.5100

Bruce
& Jan Jan Adams 573-216-4039     

Bruce Adams 573-216-4690   
Ron Bacon 573-480-2892

We specialize in homes from 
$250,000 up!

When you call an agent or the company you see in the ad or on the sign, you will be 
talking to the real estate company who represents the seller.

AGENCY AS DEFINED by the Missouri Real Estate Commission includes:
Sellers Limited Agent: Duty to perform the contract on the Seller’s behalf, to exercise skill and care and 
promote the interest of the seller. Information given by the Buyer to a Seller’s Agent can be disclosed to the 
Seller.
Buyer’s Limited Agent: Duty to perform the buyer’s contract on the Buyer’s behalf, to exercise skill and 
care and to promote the interests of the Buyer.  Information given by the seller to a Buyer Agent can be dis-
closed to the Buyer.

You need a Professional Buyer’s Agent who puts your interest fi rst.
Connect with a knowledgeable Buyer’s Agent � rst to maximize your advantage. There are no fees to you, the 
seller pays the commission on the sale. 
Call Adams & Associates, we are an experienced real estate team dedicated to bring your purchase to the 
closing table. We have information on all properties that are available and can show and sell you any property 
for sale, no matter whose listing it is, representing only you.
Visit AdamsAtTheLake.com to see all listed properties at the Lake.  Or go to LakeBuyerAgent.com to 
learn more about taking advantage of a Buyer’s Agent Specialist.

BUYERS BEWARE: WHO IS WORKING FOR YOU?

State Farm, Bloomington, IL

We all feel the same commitment to care for our 
families. Helping you meet your insurance needs 
is part of my commitment to you. Like a good 
neighbor, State Farm is there.® 
CALL ME TODAY.

Family is 
why we 
do it all.

0907504 

Malcolm Decker, Agent
1179 E Highway 54

Camdenton, MO 65020
Bus: 573-346-5920

mac.decker.le2o@statefarm.com

Property owner urges others
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Letters to the Editor are Welcomed!
Of course we reserve the right to edit material submitted to us for content, 

clarity, space and spelling. We will not print any material that personally attacks 
any person, public or private. All submissions become the property of Benne Pub-
lishing, Inc., and are Copyright 2012 as part of the magazine’s contents. Submit-

ted materials cannot be returned.

P.O. BOX 550
LAKE OZARK MO 65049
573-964-0476 Fax: 573-965-2310
lisah@lhprop.com
WWW.NICHOLSMANAGEMENT.COM

Nichols Management LLC

Customize your management to fit the needs of your Association. If 
you don’t need full service then why pay for it? Need a maintenance 
team to be there when you need them? From phone service to full 
service, we have you covered. A Reliable, Quality Team.

Customize your management to fit the needs of your Association. If 
you don’t need full service then why pay for it? Need a maintenance 
team to be there when you need them? From phone service to full 
service, we have you covered. A Reliable, Quality Team.

Does your Management Company Answer the Phone or Do You 
Talk to a Machine? Maintenance Unavailable on the Weekends?  
We have 24/7 Service Available!

Property Management 
101
with Lisa Hesprich of 
Nichols Management

Property 
Management: The 
unseen duties

How many times have you 
felt like saying to your property 
manager, “Well, I have been here 
for three days and this is the fi rst 
time I’ve seen you.” 

As a property manager, how 
many times have you heard, 
“Goodness, what have you been 
up to lately, I’ve not seen you in 
the offi ce?” 

As a homeowner, one must 
keep in mind that a property 
manager has duties that will take 
them away from your property. You 
must remember that your property 
manager will likely have more than 
one property to manage. And, 
property managers likely have an 
“off property” offi ce. Oh, and yes, 
they do have a life outside of your 
property! 

Seriously, one of the most 
diffi cult things about being 
a property manager is time 
management. One cannot 
overextend or you risk becoming 
ineffective in every area.

Let’s take a look at a few of 
the unseen duties. We have fi les; 
homeowner fi les, employee fi les, 
vendor fi les, accounts receivable 
fi les, accounts payable fi les, permit 
fi les, legal fi les and it goes on and 
on. Filing is boring and necessary. 

A management company must 
be able to put their hands on 
documentations for everything 
they do. Important, yes! Visible, no!

Another area that is both time 
consuming and not visible to 
the majority of the homeowners 
is the fi ling of claims. This could 
be accident reports, insurance 
claims or inspection reports. All 
of this type of work takes proper 
investigation on the part of the 
property manager. It is necessary 
to speak with all parties involved, 
document exactly what happened 
and then report accurately to 
insure the Association is covered. 
Important, yes! Visible, no!

Preparation for board meetings 
and homeowner meetings is both 

time consuming and unseen by 
most homeowners. Finding a date 
that works for all board members 
often requires several calls to 
each member. Agendas must 
be coordinated and confi rmed. 
Off property locations are often 
required for large group meetings. 
This necessitates locating an 
appropriate facility and securing 
it. Notifi cation packets must be 
put together, approved by the 
board and mailed to homeowners. 
Presentations for the Board to 
give to homeowners must be put 
together in an acceptable format. 
Important, yes! Visible, no!

Homeowner associations 
must have many types of permits 
to operate here at the Lake. The 
property manager must ensure all 
of these permits are active and 
available or posted as required by 
law. Dock permits and different 
type of operating permits, such as 
elevator inspection permits come to 
mind. But, this also includes items 
for safety such as fi re extinguisher 
inspection labels. Important, Yes! 
Visible, no!

Homeowners pay a property 
manager to take care of the 
unseen responsibilities that come 
with the territory. Do not assume 
your property manager is being 
negligent of you and your property 
just because you may not have a 
visual on them. However, after 
questioning and checking the 
facts, if you feel you would like 
to investigate other management 
options, please give Nichols 
Management a call. 

Lisa Hesprich, Nichols 
Management, 573-964-0476
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and Power Company by the 
Federal Power Commission 
for said Project No. 459 Mo., or 
any renewal thereof, or under 
any license which may hereaf-
ter be issued to Union Electric 
Light and Power Company, 
its successors or assigns, and 
provided such use will in no 
way interfere with the main-
tenance and operation of 
such dam, or other any dam, 
or reconstructed dam by the 
United States Government, 
or its licensees, and provided 
further that such uses do not 
violate any regulation of pub-
lic authorities, either Federal 
or State, having jurisdiction 
over the Lake Reservoir and its 
shores.  So long as this ease-
ment remains in force, Union 
Electric Land and Develop-
ment Company, its successors 
and assigns, will reimburse 
and continue to reimburse 
Union Electric Light and 
Power Company, its succes-
sors and assigns, for any in-
crease in taxes levied on that 
part of the above-described 
land, on which easement is 
reserved as hereinbefore set 
out, by reason of any improve-
ments erected on said lands by 
Union Electric Land and De-
velopment Company, its suc-
cessors and assigns.  If at any 
time Union Electric Land and 
Development Company, its 
successors and assigns, shall 
fail to reimburse Union Elec-
tric Light and Power Compa-
ny, its successors and assigns, 
on demand all amounts paid 
as taxes for and by reason of 
such improvements, then this 
easement hereby reserved to 
said Union Electric Land and 
Development Company, its 
successors and assigns, shall 
cease and be void and of no ef-
fect on the tracts or parcels so 
improved.

Such easement is hereinaf-
ter called the “Surface Ease-
ment”.  The Surface Easement 
Property is among the proper-
ties depicted generally on the 
aerial drawings attached here-
to collectively as Exhibit B;    

 WHEREAS, Ameren 
Missouri is the sole successor 
in title of Union Electric Light 
and Power Company, as the 
grantee under the Warranty 
Deed;

WHEREAS, Ameren Mis-
souri is also sole holder of 
Federal Energy Regulatory 

License for Osage Project No. 
459 (as amended at any time, 
the “FERC License”), which 
governs and regulates certain 
uses land within a project 
boundary (as defined in the 
FERC License from time to 
time, the “Project Boundary”), 
including the Surface Ease-
ment Property; 

WHEREAS, the Project 
Boundary has been relocated 
as of the date of this Certifi-
cate to the location shown on 
Exhibit B hereto, by reason of 
_________________________
________; 

WHEREAS, as set forth 
more fully in Ameren Mis-
souri’s application for Project 
Boundary revision and FERC 
Order xxx granting same and 
this Estoppel Certificate, Ame-
ren Missouri restates and de-
clares its intent not to require 
the removal of structures lo-
cated on properties owned by 
Ameren Missouri and adja-
cent to the Lake of the Ozarks 
outside the Project Boundary, 
whether or not said properties 
were burdened by the Surface 
Easement;

WHEREAS, there have 
arisen certain concerns per-
taining to (a) the placement of 
various residential and other 
improvements and structures 
upon the Surface Easement 
Property and certain other 
properties in the aforesaid 
Counties which are not locat-
ed upon the Surface Easement 
Property, which other proper-
ties have been acquired from 
time to time by Ameren Mis-
souri by power of eminent do-
main but are not subject to the 
Surface Easement (the “Ame-
ren Missouri Condemnation 
Properties”), and (b) the effect 
of the relocation of the Project 
Boundary;

WHEREAS, it is recognized 
by Ameren Missouri that such 
residential and other im-
provements and structures 
upon the Surface Easement 
Property outside the Project 
Boundary are located there in 
compliance with the Surface 
Easement;

WHEREAS, it is the intent 
and desire of Ameren Missouri 
to contribute to the enhance-
ment of the marketability of 
title to the property within the 
Surface Easement Property 
and upon the Ameren Missouri 
Condemnation Properties,

continues on page 36
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www.lakeliquor.net Laurie:
212 S. Main

(573) 374-4850

Osage Beach: Dumar Plaza 
3715 Highway 54

(573) 348-3838

Please drink responsibly.

Enjoy Lake of the Ozarks!

Our free Welcome Kit gets you started  
in minutes.  

Give us an opportunity to compare your 
current merchant card rates and Bank Star 
will meet or beat them! Call any Bank Star 
location and ask for the Merchant Card 
representative. 

Have a business or  
know someone that does?

1196 Horseshoe Bend Pkwy 
Lake Ozark, MO 65049

Hy-Vee Supermarket  
Osage Beach, MO 65065 

Open 7 Days

Bank Star’s new merchant card program 
offers competitive rates and a 100% 
equipment guarantee.  If your card 
processing machine malfunctions for 
any reason, we’ll replace the equipment 
overnight at no charge. With 24/7 tech 
support, someone is always there to answer 
your questions. 

PLUS, we offer one low monthly statement 
fee—no compliance fees, no annual fees 
and no monthly minimums!  That means 
more profits for your business.

(573) 365-BANK (2265)
www.bank-star.com

®

...Where YOU are the STAR!MEMBER
FDIC
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by relocating the Project 

Boundary closer to the body of 
the Lake Reservoir as shown 
on Exhibit B hereto, and by 
responding to such concerns 
and making the certifications 
provided below. 

NOW THEREFORE, Ame-
ren Missouri, intending to be 
bound hereby, hereby certi-
fies to (a) the owners of all 
real property benefitted by, 
and the dominant estate un-
der, the Surface Easement, as 
originally expressly described 
and provided in the Warranty 
Deed, and (b) those parties 
who have constructed im-
provements upon the Ame-
ren Missouri Condemnation 
Properties outside of the Proj-
ect Boundary, as the Project 
Boundary is relocated as of 
the date of this Certificate, as 
follows:

1. All (i) homes, garages 
and other residential build-
ings and structures, paved ar-
eas and other improvements, 
and (ii) commercial buildings 
and structures, paved areas 
and other improvements, con-
structed or now under con-
struction upon the Surface 
Easement Property, in both 
cases (i) and (ii) that are locat-
ed above the Project Bound-
ary, as relocated as of the date 
of this Certificate, and are in 
compliance with all laws as of 
the date hereof (collectively, 
the “Existing Improvements”) 
do not, within the meaning of 
the Surface Easement:

(a) interfere with the 
construction, operation and 
maintenance by Ameren Mis-
souri, its successors or as-
signs, of said dam, or any oth-
er dam or reconstructed dam, 
or power plant and works ap-
purtenant thereto, located 
in, across or adjacent to the 
Osage River at approximately 
Mile 75 on said River, in Miller 
County, Missouri, under the 
license issued to Union Elec-
tric Light and Power Com-
pany by the Federal Power 
Commission for said Project 
No. 459 Mo., or any renewal 
thereof, or under any license 
which may hereafter be is-
sued to Ameren Missouri, its 
successors or assigns, 

(b) interfere with the 
maintenance and operation 
of such dam or any other dam 
or reconstructed dam by the 
United States Government or 

its licensees, or
(c) to the best of the 

knowledge, information and 
belief of Ameren Missouri, 
violate any regulation of pub-
lic authorities, either Federal 
or State, having jurisdiction 
over the Lake Reservoir or its 
shores.

2. The following, to the 
extent in compliance with 
all laws, including, without 
limitation, local zoning and 
subdivision ordinances and 
building codes (“Future Au-
thorized Improvements”) 
may be constructed hereafter 
upon that portion of the Sur-
face Easement Property and 
the Ameren Missouri Con-
demned Properties above the 
Project Boundary:

(a) homes, garages and 
other residential buildings 
and structures, paved areas 
and other improvements; and 

(b) commercial build-
ings and structures, paved ar-
eas and other improvements.

3. There has been no 
failure by, or other breach of 
the obligation of, the domi-
nant estate under the Surface 
Easement, to reimburse Ame-
ren Missouri for any increase 
in taxes levied on the Surface 
Easement Property, within 
the meaning of the Surface 
Easement;

4. The Existing Im-
provements and any Future 
Authorized Improvements 
outside the Project Boundary 
as of the date of this Certifi-
cate do not interfere with the 
FERC License.

5. N o t w i t h s t a n d i n g 
anything in this Certificate 
to the contrary, Ameren Mis-
souri reserves the right to per-
mit or contribute to flooding 
of the Surface Easement Prop-
erty and the Ameren Missouri 
Condemned Properties, to the 
extent permitted by law, the 
FERC License, and the prop-
erty rights of Ameren Mis-
souri.

6. Nothing in this Cer-
tificate is intended or shall be 
deemed to (a) diminish, im-
pair, waive, affect or amend 
in any way the rights of Ame-
ren Missouri as owner of the 
dominant estate under other 
easements, restrictions, or 
matters and rights of record, 
or under common law with 
respect to nuisance, surface 
water, lateral or subsurface 

continues
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Te�  the world
YOUR STORY

Sterling silver charms from $25

Buy the Iconic Bracelet Gift Set (one 
PANDORA clasp bracelet, two S-clips, and 

a charm valued at $35 or less) for $140.*
*Good while supplies last. See our store for details.

PANDORA Gift Set
April 26th–May 13th

4050 Osage Beach Pkwy
Osage Beach, MO 65065
573.348.3332
Hours: 9-6 Mon-Sat

MKTG36647_DUNCAN_N.indd   1 3/26/2012   1:33:23 PM

its licensees, or
(c) to the best of the 

knowledge, information and 
belief of Ameren Missouri, 
violate any regulation of pub-
lic authorities, either Federal 
or State, having jurisdiction 
over the Lake Reservoir or its 
shores.

2. The following, to the 
extent in compliance with 
all laws, including, without 
limitation, local zoning and 
subdivision ordinances and 
building codes (“Future Au-
thorized Improvements”) 
may be constructed hereafter 
upon that portion of the Sur-
face Easement Property and 
the Ameren Missouri Con-
demned Properties above the 
Project Boundary:

(a) homes, garages and 
other residential buildings 
and structures, paved areas 
and other improvements; and 

(b) commercial build-
ings and structures, paved ar-
eas and other improvements.

3. There has been no 
failure by, or other breach of 
the obligation of, the domi-
nant estate under the Surface 
Easement, to reimburse Ame-
ren Missouri for any increase 
in taxes levied on the Surface 
Easement Property, within 
the meaning of the Surface 
Easement;

4. The Existing Im-
provements and any Future 
Authorized Improvements 
outside the Project Boundary 
as of the date of this Certifi-
cate do not interfere with the 
FERC License.

5. N o t w i t h s t a n d i n g 
anything in this Certificate 
to the contrary, Ameren Mis-
souri reserves the right to per-
mit or contribute to flooding 
of the Surface Easement Prop-
erty and the Ameren Missouri 
Condemned Properties, to the 
extent permitted by law, the 
FERC License, and the prop-
erty rights of Ameren Mis-
souri.

6. Nothing in this Cer-
tificate is intended or shall be 
deemed to (a) diminish, im-
pair, waive, affect or amend 
in any way the rights of Ame-
ren Missouri as owner of the 
dominant estate under other 
easements, restrictions, or 
matters and rights of record, 
or under common law with 
respect to nuisance, surface 
water, lateral or subsurface 

continues

subsidence, or (b) convey any 
riparian, or littoral rights.

7. To the best of the 
knowledge, information and 
belief of Ameren Missouri, 
the Surface Easement has not 
been amended or revised in 
any way as of the date of this 
Certificate.

8. This Certificate is 
intended to be binding upon 
Ameren Missouri and its suc-
cessors and assigns, as own-
er of the Surface Easement 
Property, and is intended to 
run with the Surface Ease-
ment Property and shall in-
ure to the benefit of all par-
ties which may own any of the 
dominant estates under the 
Surface Easement, and their 
respective successors and as-
signs, and all parties claiming 
through or under such per-
sons.

9. Nothing herein is 
intended or shall be deemed 

to create any (a) agreement, 
contract or third party con-
tract beneficiaries, (b) any 
claim for damages against the 
undersigned, or (c) property 
rights whatsoever.

10. Nothing herein is in-
tended or shall be deemed to 
apply to any property other 
than the Surface Easement 
Property and the Ameren 
Missouri Condemned Proper-
ties, to the extent owned in fee 
simple by Ameren Missouri 
and above the Project Bound-
ary as of the date of this Cer-
tificate.

The certification hereunder 
is subject to (a) all easements, 
conveyances, restrictions, 
mortgages and other matters 
of record, and (b) zoning and 
subdivision ordinances and 
other laws. 

End

Property owner urges others

Editors note: In order to bring you the entire content of the 
letter and Estoppel certificate it was necessary to continue this 
story more than would be allowable under other circumstances. 

We sincerely apologize for the inconvenience.
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by Darrel Willman
For more than 20 years, 

computer users private and 
professional have enjoyed 
Photoshop and the products 
that followed. For Photoshop, 
Adobe Creative Suite CS6 

marks the 13th incarnation of 
the venerable King-of-Photo-
Editing. A lot has changed 
since 1990. The ever-expand-
ing feature list continues to 
grow with each new release, 
making it a “must-have” for 

professionals and “prosumers” 
as well.

Adobe produces more than 
just Photoshop however. The 
sum of their product line in-
corporates the gamut of to-
day’s professional industries. 

Publishing, printing, web de-
sign and creation, filmmaking, 
video production and broad-
casting are just a few of the 
occupations brought in to the 
digital age by Adobe products. 
The standards for many of 
these rest firmly on the shoul-
ders of the software maker-- 
like Photoshop, Dreamweaver, 
Flash and Premiere.

The company is constantly 
adding to the line, producing 
tools for the exploding inter-
net and mobile marketplaces, 
keeping pace with the demand 
for ever-more content cre-
ation. Software that enables 
users through true innovation, 
and increases their productiv-
ity with up-to-date enhance-
ments.

Adobe Creative Suite 6 has 
been released, marking a ma-
jor upgrade to the set.

Adobe offers the products 
that make up Creative Suite 
6 in several different forms. 
From Creative Suite CS6 De-
sign Standard to Design and 
Web Premium to its all-inclu-
sive Master Collection.

Photoshop CS6 (and Ex-
tended) features significant 
performance enhancements 
with an all-new (with 64-bit) 
Adobe Mercury Graphics En-
gine, gets boosted with en-
hancements to its Content 
Aware Scaling and the new 
Content Aware Patch and Con-
tent Aware Move features. The 
addition of video to Photoshop 
brings it within the realm of 
most user’s “multi-tool”. Now 
this single application can take 
the place of several.

Adobe  Illustrator CS 6 
brings a new interface with an 
updated tracing engine, new 

pattern creation tools and a 
Mercury Performance System 
that brings increased speed-- 
which includes a 64-bit native 
version. 

InDesign CS 6 brings new 
features to create multiple ver-
sions of the same layout with 
its Adaptive Design Tools: Al-
ternate Layout, Liquid Layout, 
Content Collector Tools and 
Linked Content.

Boosts to the Web line in-
clude the Adobe Edge preview 
which integrates HTML 5 ani-
mations into Dreamweaver 
projects, improvements to 
Dreamweaver CS 6 for fluid 
grid layouts that allow easy 
transition to phone, tablet 
and desktop versions. Dream-
weaver integration with the 
new PhoneGap Build Service 
enables designers to produce 
native mobile applications for 
multiple platforms. 

Flash CS 6 users get new 
tools including the ability to 
generate sprite sheets to im-
prove workflow and perfor-
mance. Prebuilt native ex-
tensions and new packaging 
options for Adobe Flash Player 
and Air expand delivery of ap-
plications for android and IOS 
devices. A new application-- 
Adobe Muse-- allows designers 
to create and publish HTML 5 
websites without writing code.

On the video front, Adobe 
Premier Pro CS 6 brings a new 
editing environment and the 
new Mercury Playback Engine 
with its performance boost. 
Adobe After Effects CS 6 gets 
refinements under the hood 
for increased performance.

 New to the lineup is Ado-
be Prelude CS 6 for workflow

continues

RELOCATION CLEANING

CARPET CLEANING

WINDOW WASHING
FORECLOSERS

CAR AND BOAT DETAILINGCAR AND BOAT DETAILING
COMMERCIAL/RESIDENTIAL CLEANINGCOMMERCIAL/RESIDENTIAL CLEANING

PAINTING/MINOR MAINTENANCEPAINTING/MINOR MAINTENANCE

MIKE: 618-779-2908
MONIQUE: 618-558-8019

ASK
ABOUT OUR

DBD & PARTYLITE
PROPERTY MANAGEMENTPROPERTY MANAGEMENT

SERVICES, LLC

CLEANING & DETAILING!

CLEANING & DETAILING!

adobe’s Creative Suite 6 delivers new features

Adobe Photoshop CS6 Extended is truly a workhorse with the addition of video. Users can now produce 
photo, print and video projects in one application. 

Adobe Premiere CS6 and Affer Effects CS6 remain the de-facto standards 
for film and video digital production. Everything from 30-second TV spots 
to short features for mobile devices to DVD/BluRay production-- in your 
hands.
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Osage Financial
Group

3797 Osage Beach Parkway
Suite E9 - Osage Beach

Osage Financial
Group

3797 Osage Beach Parkway3797 Osage Beach Parkway
Suite E9 - Osage BeachSuite E9 - Osage Beach Osage Financial Group, LLC. is an independent � rm with securities offered through Summit 

Brokerage Services, Inc. Member FINRA/SIPC.  Advisory services offered through 
Summit Financial Group, Inc., a Registered Investment Advisor 

Retirement Planning - we help you develop a 
plan using the latest products and technology, by 
analyzing your funding needs, � rst. From that point, 
we can work towards achieving your � nancial goals, 
based upon your desired retirement age.

If You Are In the “accumulation” stage, we identify 
ways to reduce expenses, and seek to build a plan 
that � ts your risk pro� le, which has helped many 
clients see better performance, and lower volatility 

in their retirement plans.  We also help monitor your 
level of contributions and encourage you to stay on 
track to meet retirement goals.

If You Have Already Retired, we analyze what you’re 
currently doing to see if we can lower risk and 
expenses, and possibly increase income and overall 
portfolio performance.

The Financial Services You Need...
20 Years Of Experience You Can Trust!

Initial Consultations Free • www.osagefg.com
Call Today  573-302-7707

Start Planning for 
Tomorrow Today.
Call us today! Start working 
toward the future! John Watson

management and Adobe 
Speed Grade which includes 
tools for film finishing and 
color grading. Gone is Adobe 
Soundbooth, replaced with 
the extraordinarily-powerful 
Adobe Audition CS 6 which 
now accelerates audio post-
production with real-time clip 
stretching, automatic speech 
alignment and a powerful new 
engine for automated dialogue 
analysis.

Other refinements and ad-
ditions stretch across the set.

Lake area businesses need 
to take a look-- tasks that you 
may farm-out like internet cre-
ation and updating, postcard/
brochure/letterhead produc-
tion, video walkthroughs and 
features-- these can all be pro-
duced in-house. While not spe-
cifically designed for typogra-
phy, Photoshop Extended CS6 
can handle many print and 
video tasks. Dreamweaver CS6 
can control your website pro-
duction and updates.

Serious video producers can 
look to Premiere/After Effects 
CS6 for a one-two punch to 
terrific content creation-- for 
both broadcast and the inter-
net.

In all, Adobe Creative Suite 6 
includes 14 separate products 
with various bundling options. 

 Adobe’s Design and Web 
Premium includes all the tools 
many of you will need: Pho-
toshop CS6 Extended ($1,000 

separately), Illustrator CS6, 
InDesign CS6 (print), Dream-
weaver CS6 (web), Flash CS6 
(web and mobile), Fireworks 
CS6, Acrobat CS6 and the 
Media Encoder for video.  At 
$1,899 the bundle represents 
more than $3,000 in savings 
over the individual prices. 

Other packages include De-
sign Standard (print-oriented) 
at $1,299, Design and Web 
Premium (photo/print/web) 
$1,899, Production Premium 
(video-oriented) $1,899, and 
the Master Collection (all ti-
tles) at $2,599. All bundles are 
substantial discounts over sin-
gle title purchase prices.

If you are currently pay-
ing someone else to produce 
your brochures and postcards; 
your website, blog or Facebook 
page; shelling out for video 
walkthroughs or DVD prop-
erty tours; all of these can be 
brought in-house, saving you 
time and money. 

In-house content creation, 
editing and production gives 
you better response time at 
less cost-- meaning you can 
serve your customers and cli-
entele better, faster and more 
profitably. Control is the name 
of the game, and these packag-
es deliver. If you’re not taking 
advantage of the burgeoning 
mobile and tablet app markets 
because you lack the ability 
or can’t afford the production 
costs, here’s your answer. 

adobe’s Creative Suite 6

adobe’s Creative Cloud
For many individuals and busi-

nesses, the thought of spending a 
couple thousand dollars on soft-
ware may bring the onset of ner-
vous twitches, ulcers or a tighten-
ing feeling in the wallet. 

Their new Creative Cloud gives 
Adobe’s online subscribers the 
ability to download, install and use 
any of the Creative Suite Applica-
tions for a monthly fee.

Also, “Design and publish 
unique HTML websites without 
writing code using Adobe Muse™, 
which also gives you access to over 
400 web fonts served by Adobe Ty-
pekit®

Use cloud storage and device 
syncing to reliably access your 
work and create anywhere

Stay up-to-date with access to 
the latest upgrades and features as 
soon as they’re available.”

There is special pricing for users 
of any CS3 or later suite-- just $29 
a month with a one-year contract. 
That’s quite a nice price consider-
ing the $2500 plus in software 
that’s available. If you don’t own a 
CS3 or later suite, the price is $49 
per month. Students and teachers 
(verified) are offered the $29 rate. 

Those with short-time needs 
may wish to opt for the $75 
month-to-month pricing.

All in all, this seems almost too 
good to be true. This seems like a 
no-brainer for any small business 
wanting to get into content and 
product creation without the big 
bite.

Check out the details at www.
adobe.com/products/creative-
cloud.html
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Wed. Thurs. Fri. Sat. • 10:00 a.m. - 5:00 p.m.
858 Highway 42 - Osage Beach

(573) 348-4444

store
  closing
      sale

1024 INDUSTRIAL DR. OSAGE BEACH MO  • WWW.PRECISIONAUTOANDTIRE.COM

When you purchase a set of four (4) select Firestone 
tires you may be eligible to receive a $70 Firestone Gas 
Prepaid MasterCard®. Offer valid on tires purchased 
from in-stock inventory between 12:00 a.m. EDT May 

14, 2012 and 11:59 p.m. EDT July 8, 2012.

Get
A

$70Firestone Prepaid 
MasterCard

PRECISION
AUTO & TIRE SERVICE LLC - Complete Auto Care

348-2233348-2233

Local author and historian dwight 
weaver honored by Lake Ozark

Local historian and writer H. 
Dwight Weaver was honored at 
the community dinner follow-
ing the Oma Noma Heritage 
Festival Saturday, May 19th 2012 
in Lake Ozark.  Mayor Johnnie 
Franzeskos presented Dwight 
with a proclamation of a Distin-
guished Citizen which stated:

“Presented to H. Dwight 
Weaver  In recognition and ap-
preciation for his distinguished 
contributions benefiting all 
past, present, and future citi-
zens of Lake Ozark, Missouri, 
for  his documentation, record-
ing and preservation of local 
history of our community and 
the surrounding Lake area.  Be it 
known that H. Dwight Weaver is 
deserving of, and will hereafter 
be known by all citizens in our 
City of Lake Ozark, Missouri as 
a ‘Distinguished Citizen’  Dated 
this 19th day of May, 2012 John-
nie Franzeskos, Mayor”

    Weaver was also honored 
with a plaque from the Bagnell 
Dam Strip Association

and Lake  Ozark Betterment 
Committee.  This plaque was 
presented by Mike Page and Jeff 
Van Donsel.  The plaque stated:

“In Recognition of H. Dwight 

Weaver with heartfelt thanks.  In 
recognition and appreciation 
for his many selfless contribu-
tions in the recording and pres-
ervation of the local history of 
Lake Ozark, Missouri and the 
surrounding Lake area as well 
as  his tireless diligent partici-
pation in the promotion of our 
community.  Presented this day 
May 19th 2012 by the Bagnell 
Dam Strip Association and Lake 
Ozark Betterment Committee”

A bouquet of flowers was 
also presented to Dwight’s wife 
Rosie.

Dwight is the author of six 
books on the history of Lake of 
the Ozarks.

Weaver’s new book “A Pictorial 
Guide to Ha Ha Tonka State Park” 
contains more than 300 photos 
of the park, which include all of 
the park’s significant natural and 
man-made features along its trails 
and boardwalks. His book takes 
you on the trails of wonder and 
history that comprise the park. If 
you’ve never been there, it’ll make 
you want to go. If you have been 
there, it will probably reveal treats 
that you missed on past visits.

His monthly column “Glimps-
es of the Lake’s Past” is on pg. 50.
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DeClue &
  Dunstan

ACCOUNTANTS

573-392-5643
North & Mill St.
P.O. Box 148

Eldon, MO 65026

Small Town Practice, 
Big Time Service!

www.declueanddunstanaccountants.com

Client Write-Up Services
(Financial Statement Preparation)

Payroll Check Writing
(Employee Payroll Check Preparation)

Tax Returns
(Individual, Corporate, Partnership, Fiduciary, 

Not-For-Pro� t Tax Return Preparation)

Computer Service
(Software Support, Data Processing)

Serving Eldon, the Lake and surrounding communities’
Tax and Accounting Needs for 38 Years!

Leaf Removal - Carpet Cleaning
Boat Detailing - Lawn Service
Interior & Exterior Painting

Power Washing Decks & Docks
Housekeeping - Much More! 

770 Deer Chase Road • Linn Creek
www.deerchasegolf.com 573-346-6117 • Toll-Free 866-6 DEER 71

Public Course . . . 
           Private Setting.

Designed by Roger Null, this 
18 Hole Golf Course offers a 
challenging track through the 
beautiful Auglaize River Valley 
and the surrounding hills. 
Overseeded Bermuda fairways, 
multiple Zoysia tees and bent-grass 
greens. Par 71, 6,544 yards 
rated 71.5 with a slope of 129.

Four miles south on Hwy. 54 
from Osage Beach to Hwy. A,
travel 3.4 miles to A17, 
Deer Chase is on the left.

Come Drive With Us

18 Holes $46 cart included

CAR
WASH

Discount Packages for automatic and self 
service car washes! Call Meredith Stith

949 Hwy 42, Osage Beach

Across From Lowe’s 
573-216-1537

There’s no doubt that mobile 
phones, tablets, computers and 
the Internet make accessing and 
sharing information a lot easier. 
From pop culture trends, politics 
and sports updates, to breaking 
news and social networks, there’s 
an awful lot of information out 
there, and trying to stay on top of 
it all can be overwhelming. If ev-
eryone in the family is connected 
to their devices — are they really 
connected to each other? 

Information Overload
If you think your email inbox is 

overloaded, take a look at some of 
these numbers:

—30 billion pieces of content 
are shared on Facebook every 
month.

—864,000 hours of video are 
uploaded to YouTube every day.

—More than 190 million 
tweets are sent on Twitter every 
day.

It’s not just adults trying to 
consume all that information. 
The Kaiser Family Foundation 
says that kids 8 to 18 years old 
average more than 7 1/2 hours 
a day using digital media. And 
they spend a lot of that time us-
ing more than one digital me-
dium simultaneously, so they end 
up packing 10 hours, 45 minutes 
worth of media content into that 
7 1/2 hours.

So how can you get the infor-
mation you want while also turn-
ing down the noise? 

Set Internet limits — for everyone 
With so much information and 

social connections available in an 
instant, it’s tempting to spend too 
much time in the digital world. 

But when you do that, says Kin-
sey, you miss out on things hap-
pening in the real world. 

—For kids, set time limits on 
their electronics usage. They can 
earn time by doing chores, for 
good behavior, or as rewards for 
good grades. Keep track of time 
with stickers, beads or even can-
dy. 

—Adults should lead by exam-
ple. Set aside a specified chunk of 
time to deal with emails, social 
media check-ins or catching up 
on the latest celebrity news, for 
example. Designate meal times 
as “device-free” zones, and make 
a point of letting your kids see you 
setting aside your devices.

—As a family, make a list of 
Internet house rules. Include the 
types of sites that are accept-
able and those that are off limits, 
time allowed on the Internet, and 
guidelines for sharing informa-
tion online.

Monitor mobile usage 
Go through your monthly 

statement as a family so you can 
see exactly how much time you 
are spending connected. This can 
help you determine reasonable 
limits on texting, Web browsing, 
game playing and consuming 
music.

—Most mobile data plans 
have parental controls available 
that will let you limit when kids 
can text or call, filter Web brows-
ing, block picture messaging and 
block unknown phone numbers. 
This can help you put some limits 
on when your kids can go online, 
and keep them safer while doing 
so. 

continues on page 51

Tips to Tame the 
Wild, Wild Web
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Tom Jones was tireless in his support of School of the Osage. He was an active classroom speaker, statistician and record keeper, booster 

club officer and member of the KQUL 102.7 broadcasting team. This event was established to provide a Memorial Scholarship in 

Tom’s name. To date this tournament has raised over $12,000. This tournament is only successful because of the active participation 

of people in our community. Any additional funds raised will be used to help with 

OFL youth football needs. Tom loved Osage and he loved the game of golf.  Please 

join us in remembering him on Saturday, June 16.

PRIZES IN 3 FLIGHTS
1st Place: $350 Gift Card Per Flight
2nd Place: $300 Gift Card Per Flight

3rd Place: Entry into next year’s
Tourney Per Flight

*Based on full entry of 36 teams
**Will add more flights based the number of entries.

ALSO:
Lunch at 12 p.m.

(with paid entry)

Silent Auction
Door Prizes
Money Hole

$10 Mulligans  
$15 Par 3 Insurance

Complimentary Beverages

Player #1          Player #2

Player #3          Player #4   

Team contact:

Name:

Address:        

Phone:

Sign
Us Up!
Sign

Us Up!

TOM JONES
MEMORIAL

Dan Henderson, School of the Osage

636 Hwy 42, Osage Beach, MO 65065

For More Information Call:

LJ Weeks 573-964-1065 home 573-873-4451 cell

or Dan Henderson 573-280-6001 cell 573-348-0115 school

GOLF
TOURNAMENT
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JUNE 8-9-10 DOG DAYS BAR AND GRILL
Just West of the Grand Glaize Bridge off Hwy 54 or 19 MM

Tri-County Lodging Association

FUN FAMILY EVENT!
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ENDLESS LAKEFRONT VIEWS 
4 MILE MARKER $180,000

3 BR, 2BA,  4 MM
Fully Furnished 

Lakefront Home
816 547-5992

Assumable FHA Loan - In Osage School 
System, Bus Pickup at Door. 

Super Investment Opportunity!

Now $154,900!

Now
$154,900!

...”the” place to be 
way back when, 

is now “the” place 
to be again.

Shawnee Bluff  Winery
2430 Bagnell Dam Blvd
Lake Ozark, MO 65049
573-365-WINE (9463)
Hours 11am-7pm or later

Lake Regional Medical 
Group, a wholly owned subsid-
iary of Lake Regional Health Sys-
tem in Osage Beach, is pleased 
to announce Jason Hulett has 
joined its board of directors. The 
uncompensated board provides 

governance and oversight of 
strategic initiatives for Lake Re-
gional’s primary care and spe-
cialty clinics, retail pharmacies 
and urgent care clinic.

“We’re pleased to welcome 
Jason to the Medical Group 
board,” said Michael E. Henze, 
LRMG board president and 
chief executive officer of Lake 
Regional Health System. “His 
business background and 
strong community ties will be 
an asset as we work to expand 
access to quality health care ser-
vices for lake-area residents and 
visitors.”

Hulett is a lifelong resident of 
Camden County. Since graduat-
ing with a bachelor’s degree in 
business marketing from Tru-
man State University in Kirks-
ville, Mo., he has worked at the 
family business ¾ Hulett Chev-

rolet Buick GMC in Camdenton 
¾ where he now is president 
and dealer principal.

In addition, Hulett serves on 
various committees of the Mis-
souri Automobile Dealers As-
sociation. He also has served as 
president of the Laker Athletics 
Boosters Club and has been in-
volved in various Camdenton 
school and community activi-
ties.

Hulett and his wife, Holly, re-
side in Osage Beach. They have 
three daughters ¾ Mya, age 8; 
Lily, age 5; and Ella, age 2.

Lake Regional Medical Group 
operates seven primary care 
clinics, 18 specialty clinics, an 
urgent care clinic and three re-
tail pharmacies throughout the 
lake area. To learn more, visit 
lakeregional.com/clinics.

hulett Joins Lake regional’s 
Board of directors

Lake Regional Health Sys-
tem is pleased to announce 
Grant Barnum, D.O., FACOI, has 
joined its 15-member board of 
directors. The uncompensated 
board provides governance and 
oversight of health system stra-
tegic initiatives. Dr. Barnum 
replaces Otis Moseley, M.D., 

who resigned from the board in 
March.

“Dr. Barnum will be a great 
asset to the board,” said Mi-
chael E. Henze, chief executive 
officer of Lake Regional Health 
System. “We look forward to 
working with him to ensure area 
residents and visitors continue 
to have access to quality health 
care close to home.”

Dr. Barnum began practicing 
at the lake in 1996 and joined 
Lake Regional Clinic – Lake 
Ozark in 2006. He is board cer-
tified in internal medicine, and 
his clinical interests include ge-
riatric care.

Dr. Barnum received his 
medical training at the Kirks-
ville College of Osteopathic 
Medicine and completed an 
internal medicine residency at 
Des Moines General Hospital 
in Iowa. He is a member of the 
American Osteopathic Asso-

ciation, a fellow of the Ameri-
can College of Osteopathic In-
ternists and a diplomate of the 
National Board of Examiners 
for Osteopathic Physicians and 
Surgeons.

Dr. Barnum and his wife, 
Carol, have been married for 37 
years and reside in Osage Beach. 
They have three grown children: 
Cheryl, Grant Jr. and Julie.

Lake Regional Health System 
provides comprehensive health 
care services to the residents 
and visitors of the lake area. The 
hospital is accredited by The 
Joint Commission and is a two-
time recipient of the Missouri 
Quality Award. Lake Regional 
also operates primary care, ur-
gent care, specialty and rehab 
therapy clinics, retail pharma-
cies and home health services 
throughout the lake area. To 
learn more, visit lakeregional.
com.

dr. Grant Barnum Joins LrhS 
Board of directors

Press Releases are Welcomed!
Of course we reserve the right to edit material submitted to us for content, clarity, space 

and spelling. All submissions become the property of Benne Publishing, Inc., and are Copy-
right 2012 as part of the magazine’s contents. Submitted materials cannot be returned. 

Please submit releases in DOC or plain text format with an accompanying photograph, if 
any, in JPEG format, separately to: lakebusjournal@gmail.com
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Hulett and his wife, Holly, re-
side in Osage Beach. They have 
three daughters ¾ Mya, age 8; 
Lily, age 5; and Ella, age 2.

Lake Regional Medical Group 
operates seven primary care 
clinics, 18 specialty clinics, an 
urgent care clinic and three re-
tail pharmacies throughout the 
lake area. To learn more, visit 
lakeregional.com/clinics.

hulett Joins Lake regional’s 
Board of directors

ciation, a fellow of the Ameri-
can College of Osteopathic In-
ternists and a diplomate of the 
National Board of Examiners 
for Osteopathic Physicians and 
Surgeons.

Dr. Barnum and his wife, 
Carol, have been married for 37 
years and reside in Osage Beach. 
They have three grown children: 
Cheryl, Grant Jr. and Julie.

Lake Regional Health System 
provides comprehensive health 
care services to the residents 
and visitors of the lake area. The 
hospital is accredited by The 
Joint Commission and is a two-
time recipient of the Missouri 
Quality Award. Lake Regional 
also operates primary care, ur-
gent care, specialty and rehab 
therapy clinics, retail pharma-
cies and home health services 
throughout the lake area. To 
learn more, visit lakeregional.
com.

dr. Grant Barnum Joins LrhS 
Board of directors
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The Lake Ozark Daybreak 
Rotary successfully concluded 
their seventh annual Benefit Car 
Raffle where a 2012 Camaro RS 
was proudly declared on May 
5th. 

The Camaro, provided by 
Hulett Chevrolet, Buick, GMC 
in Camdenton, was raffled off 
during the trophy presenta-
tion at the Magic Dragon Street 
Machine Nationals. The winner 
was from suburban St. Louis, 
and vacations often at the Lake 
of the Ozarks.

The car had been on display 
inside the Osage Beach Hy-Vee 
for eight weeks. The staff and 
management of Hy-Vee played 
a critical role in the success of 
this raffle. Hulett Chevrolet, 
Buick, GMC, the promotional 
partner, also played a vital role 
during this fundraiser. O’Reilly 

Auto Parts was the presenting 
sponsor of this fund raising ef-
fort.

Lake Ozark Daybreak Rotary 
just completed their most suc-
cessful year of fundraising in 
their history. As a result, over 
$50,000 will be directed to help-
ing young children and adults in 
need at the Lake of the Ozarks. 
The organization has assisted 
over 40 local groups and organi-
zations with funding to further 
their efforts. 

A special note of apprecia-
tion to the staff of the Lake Area 
Chamber of Commerce. Their 
partnership with Daybreak Ro-
tary made this year’s fundraiser 
a success. As a result, Daybreak 
Rotary will be able to assist chil-
dren and struggling families in 
an even bigger way. 

Lake Ozark daybreak 
rotary raffles Camaro
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McDANIEL’S
SMALL ENGINES
346-3007

Sales and Service • Your Full Service Dealer
49 Court Circle NE • Camdenton

www.mcdanielssmallengines.com

TV’s Inside And Out,
Sports Bar - Great Mojitos! 

At the entrance to the Osage Beach Premium Outlets
on Osage Beach Parkway • Osage Beach

573-348-1500 • www.HideoutBarAndGrill.com

Best Burgers At 

The Lake!
Smoke Free Inside!Covered Patio!

Happy Hour 5 to 7pm Monday thru Friday!
$2 wells $1 off drafts and bottles $3 bloody marys and margaritas!

Lake Printing Company, Inc. 
is pleased to announce the ad-
dition of the newest team mem-
ber, Kevin Speer, as the new 
Vice President.  Kevin comes to 
Lake Printing after working for 
the same printing company in 
Iowa for 25 years, serving as Vice 
President of Sales and Manufac-
turing.  At his previous company 
Kevin was consistently the top 
sales person, selling several mil-
lion dollars in litho and variable 
print annually, as well as earning 
two design patents on variable 
data booklets.  At Lake Printing, 
Kevin will be directly oversee-
ing the production and bind-
ery areas, lending knew ideas 
and more efficient processes 
that will help Lake Printing as 
a whole become an even bigger 
player in the print industry.

“We are very pleased to have 
Kevin join our team.  With 
his experience in the indus-
try we can only benefit from 
the knowledge he has gained 
over the past 25 years and con-
tinue to grow into the coming 
decades,” shares Owner, Gary 
Lorenz.  “Having worked with 

Kevin for the past few months, 
I can already see improvements 
in efficiency among the various 
presses we operate daily as well 
as in the bindery area, which 
help the overall functions of 
Lake Printing move forward 
quicker and more efficiently for 
our customers,” President, Steve 
Truitt added.

Kevin attended trade school 
at Indian Hills Community Col-
lege in Centerville, IA before be-
coming employed at TPI in Des 
Moines, where he would spend 
the next 25 years.  His family 
has owned a home at Lake of 
the Ozarks since 2005 and has 
looked forward to making it 
their permanent home for some 
time.  Kevin is married with two 
daughters and one son, along 
with five grandchildren and one 
dog.  In his free time he enjoys 
fishing and golfing, so Lake of 
the Ozarks was a perfect fit for 
him and his family.

Lake Printing Co., Inc. (LPCI) 
has been in operation since 1949 
and offers high quality printing 
services from business cards, 
brochures and full color maga-
zines to mailing services and 
promotional products.  LPCI 
boasts top of the line six color 
large offset, as well as digital 
small format presses, in addition 
to a variety of multiple special 
finishes in bindery, accommo-
dating all customer needs – big 
or small.   Lake Printing is proud 
to be one of the Midwest’s few 
Double Certified Green Printing 
Companies with both the FSC 
(Forest Stewardship Council) 
and SFI (Sustainable Forestry 
Initiative) Organizations.

Lake Printing announces 
staff addition new vice 
President Kevin Speer

Our Specialty is Non Shed Hypo Allergenic Kid-Friendly Puppies!

We offer Designer Hybrids and Purebred Puppies.
All  Puppies are sold with a 1 YEAR HEALTH GUARANTEE and a  LIFETIME RETURN POLICY.

Across from Osage Beach WALMART 
Hours: 11 am - 5 pm - 7 Days a Week!

Email:  joy@puppystop.net   www.puppystop.net

(573) 348 5400

See photos of puppies and pricing 
at www.puppystop.net!
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Osage National Golf  Resort
400 Osage Hills Rd.

Lake Ozark, MO 65049

(573) 365-1950
www.OsageNational.com

River Mountain Links

27 Holes of  Championship Golf
Missouri’s only Arnold Palmer Signature Course

Open to
the Public

Voted Best Golf Course at the Lake 2010, 2011 & 2012

Restrictions may apply. Rules may change without notice. Offer good during 
the 2012 season. Only 9 hole scores from Osage National Golf Club are 
eligible for comparison. You may use front 9 or back 9 score when playing 18 
holes. Must be 21 to participate in contest. 

46
Sample score only. Jeff’s actual score may differ.

BEAT
JEFF
KARR!

Bring your 9 hole score 
card into the Pro Shop 
and if it beats Jeff’s 
weekly posted score then 
you win a free beverage!

Auto Zone in Osage Beach was welcomed to the Lake with a recent rib-
bon cutting. AutoZone is located at 4169 Osage Beach Parkway, Osage 
Beach.  Phone: (573) 348-1340. L-to-R: Ronald Jones, Michelle Cook, Barb 
Painter, Khristina Pahlmann, Steve Naught, Joe Roeger, Kip Pfannenstiel, 
Whit Beeny, Kelly Tyler, Wendy White, Gayle Thompson, John Caran, Sara 
Ducoulombier and Becky Panchot.

The Camdenton Area Chamber of Commerce welcomes Elite Roofing & 
Siding as a new member during a recent ribbon cutting ceremony. Lo-
cated at 1029 Ozark Care Drive Osage Beach. (573) 302-ROOF (7663), 
www.eliteroofingandsiding.com. Pictured are Tom Smith, Daryl Matheis, 
Jason Sherrow (with scissors), Owner; Conrad Petty, Matt Phillips and Mi-
chelle Cook.

ribbon Cuttings
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Suite 220 - Osage Beach, MO 
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www.Paragon-Software.com -  $99

The everyday user of a Win-
dows system barely knows what 
a C: drive is, or how to access it. 
That’s by design to some extent. 
Microsoft gives you links to (My) 
Computer, Documents, Pic-
tures, and Programs—what else 
is there? By not allowing the av-
erage user to muck about inside 
the system’s internals, there are 
far fewer problems caused.

Significant changes to soft-
ware or settings require an 
additional affirmation or “Ad-
ministrator” approval. Again, a 
safety feature designed to pre-
vent users from doing things 
they shouldn’t.

But when you need to accom-
plish a specific task with your 
system, this lack of knowledge is 
sometimes a serious shortcom-
ing. Take Hard Drive Manage-
ment for instance. 

If you find yourself with a 
damaged file system or need 
to change the structure of your 
hard drive, the built-in con-
sole tools from Microsoft are 
far from foolproof. Just finding 
them --for the inexperienced—
can be difficult.

Paragon’s Hard Disk Manager 
Suite 12 is for a segment of the 
Windows user base, to be sure. 
The 20 tools that make up the 
software package if not used 
properly could render a PC use-
less in minutes. 

Thankfully, Paragon takes a 
lot of the guesswork – and dan-
ger – out of the tasks it is de-
signed for.

Partitioning. Create, Delete, 
Resize, Copy, Merge, Defrag-
ment, Wipe and Format parti-
tions-- the defined space on 

your hard drive in which the 
files reside. 

These tools are useful if you 
are adding a hard drive, would 
like to divide your drive into 
smaller partitions, or make 
changes to the existing parti-
tions on hard drives. 

Even though these tools are 
built-in to Windows, Paragon 
makes it easier.

Backup, Transfer and Recov-
ery: Backup was an afterthought 
for Windows XP, and clumsily 
implemented in Windows 7 and 
Vista. It is an all-or-nothing ap-
proach that has requirements 
most users lack.

Paragon offers Smart Backup 
and Restore—the easy way to 
backup anything to anywhere—
a vast improvement. Transfer 
files does exactly what it says, 
and allows for extracting specif-
ic files from backup images—it 
even includes hot file backup 
(backup files in use) with Win-
dows Shadow Copy Service. 
Burn Recovery Media—the 
creation of a bootable disc that 
then uses your backup image 
to restore your computer to the 
state it was in when you made 
the image.

The suite also includes hard 
disk Migration, including to a 
new SSD (Solid State Drive). 
This makes an exact replica 
(that boots) of your hard drive 
onto a new drive of any size—
enlarge to fill a new bigger drive, 
or shrink to fit a new speedy 
SSD.

The tool many will use the 
most often is Total Defrag—it 
uses 27 strategies to optimize 
hard drive FAT and NTFS struc-
tures. Simply, a fast and com-
prehensive defragmentation 
module that is incredibly easy 
to use.

Virtualization includes sup-
port for Microsoft Virtual PC, 
VM ware Workstation, VMware 
Fusion and Oracle Virtual Box.
Virtualization Manager includes 
a read-only non-destructive 
mode, with migration options 
that include P2V Copy & Re-
store, V2P/V2V/P2P, Windows 7 
on virtual hard drive and system 
migration to SSD.

continues next page

Paragon hard disk 
Manager 12 Pro 
Launched

Lake Regional Health Sys-
tem is pleased to welcome 
board-certified OB/GYN Becky 
Simpson, M.D., FACOG, to Lake 
Regional Obstetrics and Gy-
necology in Osage Beach. Dr. 

Simpson will begin treating pa-
tients at the new clinic Monday, 
July 2.

Dr. Simpson has practiced at 
the lake for 20 years. In addition 
to providing general obstetrics 
and gynecology services, she 
commonly treats conditions 
such as endometriosis, chronic 
pelvic pain, urinary dysfunc-
tion/incontinence and pelvic 
support problems.

“I feel strongly that medical 
care should be individualized,” 
Dr. Simpson said. “It’s impor-
tant to be able to meet women’s 
health care needs one-on-one.”

Dr. Simpson earned a medi-
cal degree from the University 
of Missouri-Kansas City School 
of Medicine and completed 
an OB/GYN residency at Texas 
Tech Health Sciences Center in 

Lubbock. She also participated 
in a family practice residency at 
Truman Medical Center East in 
Lee’s Summit, Mo., and a mater-
nal-fetal medicine fellowship at 
Duke University Medical Center 
in Durham, N.C. She is a diplo-
mat of the American College of 
Obstetrics and Gynecology.

To schedule an appointment 
with Dr. Simpson at Lake Re-
gional Obstetrics and Gynecol-
ogy, located in suite 201 of Lake 
Regional’s Medical Office Build-
ing in Osage Beach, call 573-
302-2764.

The medical staff at Lake Re-
gional Health System includes 
more than 90 physicians. For a 
complete list of clinics and ser-
vices, visit lakeregional.com.

Lake regional welcomes 
Board-Certified OB/Gyn

The Resort at Port Arrowhead 
is pleased to announce the re-
turn of Maria R. Davis, CMP 
as the resort’s new Director of 
Sales.  In this capacity, Davis will 
be responsible for growing the 
resort’s Meetings and Conven-
tions business and overseeing 
the day-to-day operations of the 
Sales Department. Davis repre-

sents 20 years of Hotel/Resort 
Sales experience. Most recently, 
Davis worked for The Lodge of 
Four Seasons where she was 
tasked with maintaining and de-
veloping convention business 
from the Association, Corpo-
rate, Government, and SMERF 
(Social, Military, Education, 
Religious, Fraternal) sectors 
and also executed the Lodge’s 
very first and highly acclaimed 
Chef’s Table.  In Kansas City, she 
has worked for the Doubletree 
Hotel (Overland Park, KS), Sta-
tion Casino (now Ameristar Ca-
sino), and the Embassy Suites at 
the Plaza. Internationally, she 
worked at the Holiday Inn Con-
vention Hotel, Hyatt Regency 
Manila, and Club Paradise Re-
sort in the Philippines.

Davis is a past recipient of 
Meeting Professionals Interna-
tional - Kansas City Chapter’s 
(MPI-KC) Supplier of the Year 
Award as well as a Scholar-
ship recipient for both MPI-KC 

and the Society of Government 
Meeting Professionals (SGMP). 
She has also served as “Profes-
sor For The Day” in College of 
the Ozarks in Branson, MO. In 
2009, she earned her Certified 
Meeting Professional (CMP) 
designation thru the Conven-
tion Industry Council (CIC), an 
organization that represents 31 
member organizations in the 
Meetings, Conventions, and Ex-
hibitions business. 

“I am very excited to be back 
at The Resort at Port Arrowhead 
and to be a part of a team that 
is highly professional and ea-
ger to deliver memorable ex-
periences to all our leisure and 
business guests. I look forward 
to being a part of this effort.” 
Davis is currently a member of 
MPI – Kansas City Chapter and 
the Missouri Society of Associa-
tion Executives (MSAE). She can 
be reached at 800-532-3575 or 
mdavis@theresortatportarrow-
head.com.

davis returns as director of 
Sales at Port arrowhead resort
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Rte. KK • Osage Beach • 573-348-3131

O
nl

in
e 

at
 w

w
w

.t
an

-t
ar

-a
.c

om TAN-TAR-A
Players Pass

$49
Unlimited Golf Both
Oaks & Hidden Lakes
Sunday Through Thursday 
Half-Price Range Balls

Per
Month
Cart not
included

10 Round
Play Card
Hidden Lakes

$200
Plus Tax Includes Cart

Call 348-8522 for details and 
for other rates and specials!

selby services

573-480-1377
Lake of the Ozarks

Kevin Selby
Handyman

Construction, Remodels, Decks, 
Deck Staining, Paint, Power Washing, Roofs, 

Sign Hanging, and More!

HANDYMAN

k e v i n s e l b y 1 3 @ g m a i l . c o m

“I Show 
Up!”

“I Show 
Up!”

Paragon hard disk Manager 12 Pro

continued from previous page
Along with these streamlined 

“Express” functions, the pack-
age also features an extensive 
list of “Advanced” tools that the 
hardcore power users will love.

The Professional version adds 
Dynamic Volume support, Drive 
Cluster Size adjustment, exten-
sive additions to Virtualization 
and Backup and allows auto-
mated execution with scripting 
on multiple computers.

Who is this package for? Any-
one who wants to efficiently 
backup and defragment their 
computer on a regular basis. 
The additional partitioning and 
virtualization tools are a bonus 
for novice users and a “box of 

candy” for the experienced. 
Power users will want it be-

cause of the scripting, extensive 
virtualization migration and hot 
modifications to partitions.

Nonetheless there is some-
thing here for most users. The 
$99 price tag may be steep for 
the casual buyer using it only 
for backup and recovery with 
defragmentation, but the suite 
more than pays for itself once 
the features list is explored. 

For Windows XP/XP Pro 
32/64-bit, Windows Vista 32/64-
bit and Windows 7 32/64-bit op-
erating systems, requiring mar-
ginal system specifications.

Free trial versions of the soft-
ware are available for download.
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WESTERN FUN
In the 1950s and 60s, the Western Fun 

Rodeo, later called the Ozark Stampede, 
sat where McDonald’s Restaurant and 
Duncan Jewelry are located today in 
Osage Beach along the Osage Beach Park-
way. The arena was on a 40-acre plot that 
belonged to Tex and Hope Varner and the 
arena could seat 2,000 people.

  Rodeos staring well known cowboys 

were held two nights a week featuring 
bareback riding, barrel races, calf roping, 
steer wrestling, mule acts, Ozark polo, 
brahma bull riding, and trick horse and 
roping acts. 

The arena was also used for other 
events such as popular Scat Cat races 
(also called go-karts and cool-cars). The 
cars reached speeds of 70 to 80 miles per 
hour and dare-devil stunts were part of 

the excitement. Drivers from all over Mis-
souri entered the races.

The Varners were also associated 
with the Ozark Homestead in Lake of the 
Ozarks State Park. Tex and Hope hosted 
evening campfi re parties, trail rides and 
hayrides at their Western Fun Ranch 
on Highway 42. The evening ranch par-
ties included dancing under the stars to 
guitar and accordion music. There were 
refreshments and a special treat called 
“cowboy coffee.” 

Hope Varner was an accomplished 
country western singer and musician. Tex 
died in 1974. Hope continue on and was 
inducted into the Cowgirl Hall of Fame 
in 1988. She and Tex are shown in the 
accompanying photo, photographer un-
known, along with Chuck Grimes on the 
left. Chuck was the rodeo’s head wrangler.  
Two of the Varner’s three children, Dick-
son Drew and Gay Linell are in the photo. 
Their third child, Victoria Star, was not 
yet born when the photo was taken. This 
photo, along with 230 other vintage Osage 
Beach photos will appear in the author’s 
new book on Osage Beach to be published 
in October by ArcadiaPublishing. com �

This historical sketch is from the collec-
tion of H. Dwight Weaver. He is the author 
of six books on the history of Lake of the 
Ozarks.

Weaver’s new book “A Pictorial Guide 

to Ha Ha Tonka State Park” contains more 
than 300 photos of the park, which include 
all of the park’s signifi cant natural and 
man-made features along its trails and 
boardwalks. His book takes you on the trails 
of wonder and history that comprise the 
park. If you’ve never been there, it’ll make 
you want to go. If you have been there, it will 
probably reveal treats that you missed on 
past visits.

Contact him 
at: dwightweav-
er@charter.net 
or call 573-365-
1171. Visit www.
lakeoftheozarks-
books.com to 
obtain more in-
formation or to 
purchase one of 
his books on line.

GLiMPSES OF ThE LaKE’S PaST With Dwight Weaver
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Sales (New and Used) - Service - Parts - Accessories - Rental

“Let us Custom-Build Your Personal Lake Vehicle!”
www.caddyshackgolfcars.com  • 1527 S. Bus. Rte. 5
Monday-Friday: 8am - 5pm • Saturday: 8am - 2pm

573-346-6318 • Camdenton

YAMAHA GOLF CARS
by Caddy Shack

24 Hour Emergency Response Team!

Locally Owned and Family Operated
573-434-6937

“Resuscitating 
Homes and

Restoring Lives”

It’s time to 
get your 
air ducts 
cleaned!

www.Cpr2theRescue.com

108 High St. • Jefferson City Mon. - Fri. 9-5:30
Sat. 10-4:30 www.divinitygiftshop.com

One of Missouri’s 
Largest Suppliers 

of Fontanini!

Divinity Religious Gift Shop

573-636-5470

Stop in to register your pieces 
and add to your wish list!

2012 pieces are arriving soon!

continued from page 41

Make your time more efficient 
Keeping on top of the latest 

news, hottest trends or social 
chatter is great, but it can take a 
lot of time. Instead of trying to 
sort through thousands of sites to 
get the information you want, try 
a site that does it for you, such as 
msnNOW. “With msnNOW,” says 
Kinsey, “you can get an up-to-the-
minute view of what’s happening 
across the Web, what people are 
saying about it all, and why it 
matters. It’s a quick and edgy way 
to get plugged into the hottest 
conversations happening across 
Facebook, Twitter, Breaking-
News.com and Bing — all in one 
place.” So whether you want to 
stay on top of the latest trending 
topic, keep in touch with friends 
or share a video, msnNOW keeps 
you in the know. Learn more at 
www.msnnow.com.

Manage email more effectively 
You don’t have to get buried 

in an avalanche of junk email, 
nor do you have to answer every 
email sent to you.

—Use your filters. Email filters 
can automatically detect spam, 
send junk to the trash folders, 
help you keep track of messages 
relating to specific tasks or com-
ing from certain people. Learn 

how to use your filters and you 
will simplify your inbox (and life) 
in an instant.

—Unsubscribe frequently. 
Whenever you type your email 
address into an online form, 
you’re agreeing to get messages. 
“If you don’t read that newsletter, 
don’t shop at that store, or don’t 
care about those updates, follow 
the directions for unsubscribing,” 
says Kinsey. Do this fairly regular-
ly and you should see your inbox 
get smaller.

With the right plan, you can 
tame the wild, wild Web and 
break free from information over-
load. And that will go a long way 
toward getting — and keeping 
— your family connected to each 
other.

Get Smart Together 
Now that you’ve learned how 

to better manage all of the infor-
mation floating around the wild 
Web, you can start enjoying the 
information you actually care 
about.  “This year will be noth-
ing short of exciting with the 2012 
presidential race, summer Olym-
pics and other stories and events. 
Keep your family in the know 
with msnNOW, where you can 
find updates on this year’s hottest 
topics, all in one place. Staying in 
the know has never been easier.”

FAMILY FEATURES

Wild, Wild Web
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BuSinESS OPPOrTuniTiES
uniQuE BuSinESS OPPOrTu-
niTy: MLM company expanding into 
Mexico.  Looking for Spanish-speaking 
bilingual, entrepreneurial-minded peo-
ple with integrity, people & computer 
skills, and heart for helping others.  Call 
Kim after 1pm  206-650-6303
MaS BuSinESS SOLuTiOnS Buy-
inG and SELLinG BuSinESSES 
573-836-1258  www.masbusiness.biz
PrOFESSiOnaL PrOduCTS
FARM, RANCH AND COMMERCIAL 
PRODUCTS. Restore all flat, metal and 
rubber roofs. Cost is just one reason to 
call Victor at LaCrosse. 573-449-2626.
SavE COMMErCiaL rOOFS. No 
Replacement Metal, Rubber, EPDM, 
Flat, Tpo, Pvc Roofs. Products Work On 
Wet Surface Winter/ Summer.Contrac-
tors Welcome . FACTORY DETAILS Az-
teccollc@ Socket.Net
COnTraCTOrS wOrLdwidE rE-
STOrinG existing metal, rubber, flat 
ponding roofs. Save thousands replace-
ment costs, fast start packet $35 US. 
573-489-9346. 
inSTanT rEnEw rOOF COaT-
inGS sm. Dinosaur Tough. Saves 
Replacement metal, rubber, flat roofs. 
Barns, Silos, Factory, Office. (573) 823-
4037.
PrOFESSiOnaL SErviCES
Whether it’s hanging a TV, Removing 
viruses on a Computer or anything in 
between, AV/IS Pro Services, can help 
you solve Technology’s little challenges. 
At a Fraction of the price, we offer all 
the Service. Osage Beach 573-434-2192 
or jjlayden@gmail.com. References 
available.
FOrECLOSurES. FrEE LiST com-
plete with pictures and directions. All 
lake homes, condo’s and luxury homes. 
Visit: www.lakearearepos.com 
LOOKinG FOr PrOFESSiOnaL 
Cleaning Services? Want it done right? 
Need it done fast? Call us first - or - call 
us last!OLYMPIC Cleaning Team at 
573-964-5903. Licensed, Insured and 
Bonded for your protection. Many ref-
erences from satisfied Residential and 
Commercial Clients. Professional, Expe-
rienced Cleaning Teams. Reliable - We 
WILL show up and clean when we say 
we will. Quality, Detailed work for rea-
sonable prices. Personalized estimates 
to fit your needs. Serving Lake Ozark, 
Osage Beach, Porto Cima and The Vil-
lages. Call OLYMPIC Cleaning Team at 
573-964-5903 TODAY! Real Estate Lots
rEaL ESTaTE COMMErCiaL
BanK OwnEd:  FOr SaLE Or 
LEaSE:  11,000 sf Former Auto Dealer-
ship in Camdenton on the north biz Hwy 
5 loop. Showroom, customer lounge, 
offices large open service area with 
multiple side bay service areas. Huge 
paved parking lot all on 5 acres with 
397 ft of Hwy 5 frontage. Great street 
visibility and easy access. Potential for a 
variety of uses and can be reconfigured 
to suite almost any need.  MLS 3081401 
$379,900.  Call Bruce Adams at Adams 
and Associates at 573-348-5100. www.
AdamsAtTheLake.com

OSaGE BEaCh ParKway 11 acre 
commercial parcel with 650’ of road 
frontage in the fast growing Osage 
Beach market area. Ideal for sales lot, 
shopping center, office park, box store 
or almost any business needing a large 
parcel. Excellent location near a Hwy 
54 expressway exit with super-easy 
street access, city water and sewer. 
Gentle terrain needing minimal exca-
vation and no offsite fill. A rare piece 
of ground in this market area! MLS 
3083024 Call Bruce Adams at Adams 
and Associates at 573-348-5100 www.
AdamsAtTheLake.com.
STOraGE uniT FaCiLiTy For Sale 
on 17 A, fenced and gated. 1/4 mile 
Hwy 5, 48 storage units. 50 Out Door 
spaces,  Great income, always full. 
Owner Financing 395K 573-374-6900
rEaL ESTaTE COndOMiniuMS
ELEVEN WEST CONDO - 2BR/2BA, 
1120SF Competitively priced at 
$68,900. Great condition with one lev-
el living. Comes furnished and ready to 
use. Good lake view unit, great parking. 
Well maintained development with on-
site management. Swim beach, swim 
dock, great large cove setting, pool 
with great sunning areas, clubhouse 
with gathering room, workout room 
and hot tub, boat launch, tennis court 
and basketball set-up. Addl parking for 
trailers. MLS 3085068. Call C. Michael 
Elliott & Associates or visit www.Your-
Lake.com  
REAL ESTATE HOMES
195 FEET OF POINT WATERFRONT 
in Osage Beach at the 23MM.  But there 
is more, 4 bedrooms/2 baths, Huge 
view, screened porch and big deck off 
bedroom, all new flooring, newer appli-
ances, gentle walk to dock with 12X28 
slip, private setting, attached garage all 
for only $395,000 MLS 3084275  Call 
Bruce or Jan Adams at Adams and As-
sociates. 573-348-5100 www.Adam-
sAtTheLake.com.
GrEaT nEiGhBOrhOOd wiTh 
LarGE TrEES and blacktopped 
roads,  gentle lot, and great main chan-
nel view.  With lots to offer starting 
with low maintenance, open floor plan 
with 2 living areas, and granite in the 
kitchen, Reduced to $599,900 includ-
ing 3 well concrete dock with cruiser 
slip. Still more, the location is close to 
Bear Bottoms Resort or Captain Ron’s, 
and front row seats for the Shootout.  
There are so many features to this 
home; it would be shame if you missed 
seeing it. MLS 3075606 call Bruce or 
Jan Adams at Adams and Associates 
at 573-348-5100 www.AdamsAt-
TheLake.com.
nO EXTra CharGE FOr ThE un-
BELiEvaBLE SunSETS. The level 
lakefront home is gentle to the water, 
well maintained with 2 living areas, 
updated kitchen and bath, tile floor-
ing and 2 well dock with swim plat-
form.  Detached garage is awesome 
for storage of your extra toys or cars. 
MLS 3083167 for $162,900.  Furniture 
is available for extra $.  Call Bruce or 
Jan Adams at Adams and Associates 
at 573-348-5100, you won’t be disap-
pointed. www.AdamsAtTheLake.com.

ParK PLaCE $479,000 – 5 Bed-
room, 3 ½ Bath, 3800SF. Hickory and 
tile flooring throughout. Wonderful 
view. Open floor plan design with 
large chef’s kitchen, Viking appliances 
are available. Two story stone wood-
burning fireplace with marble hearth 
and mantle. Granite tops in kitchen, 
marble tops in baths. Large master 
suite, custom shower with multiple 
body sprays and showerheads. Large 
open deck with glass rails on upper lev-
el, screened porch on lower level. Large 
family & game room on lower level. As-
sessments include water, sewer, trash, 
road maint., pool & playground access. 
MLS 3084682. Call C. Michael Elliott & 
Associates 573.365.3330 or visit www.
YourLake.com
PERFECTLY MAINTAINED HOME 
in the very heart of Osage Beach, has 
3 bedrooms/2 baths, on city water 
and sewer.  Comfortable interior with 
many upgrades, 2 covered decks, large 
Florida room, great workshop, large 
yard with room for a garden, extra 
parking under the lower decks.  Look-
ing for a full time home, here it is for 
only $154,900 MLS 3084210 See Bruce 
or Jan Adams at Adams and Associ-
ates. 573-348 -5100 www.AdamsAt-
TheLake.com.
SUNRISE BEACH. well maintained 
and comfortable home in a fantastic 
private, wooded setting. Almost 5 
acres of wooded terrain with a trail 
leading down to the lake (yes this 
property actually has lakefront.)
You can view the lake from the back 
deck. A permit has been approved by 
Ameren to install a boat ramp on the 
lakefront portion of the for lake ac-
cess. Convenient location to schools 
and shopping. Blacktop roads, and 
the circular drive makes it easy to 
get in and out. Plenty of paved park-
ing and room to maneuver vehicles. 
MLS 3084848 $174,900. Call Bruce 
or Jan Adams at Adams and Associ-
ates 573- 348-5100 www.AdamsAt-
TheLake.com.
whaT a hOnEy OF a hOME 
with a huge 20x12 sun room with 
heat and air making it a wonderful 
four seasons room, desert land-
scaping means no work here.  Main 
channel view and cove protection, 
Master suite with private deck, 
Great room with wood/gas fireplace 
and vaulted ceiling for that open 
feel.  Price includes 2 well dock, hoist 
and swim platform. MLS 3082268 
$249,900 blacktop to door, Call 
Bruce or Jan Adams at Adams and 
Associates 573- 348-5100 www.
AdamsAtTheLake.com.
wOndErFuL hOME With 
High-End Quality In Porto Cima 
- $875,000: 4Br/3.5Ba, 4500Sf 
Kitchen features custom cherry cabi-
nets w/granite tops, 2 built in ovens 
& fully applianced. Formal dining 
room w/lovely sun room just steps 
away. Huge living room w/beauti-
ful gas fireplace & awesome lake 
view. Master bedroom is large w/
walk-in closet, beautifully tiled bath, 
& access to decking. 2nd bedroom is 
currently being used as office. Lower 

level is equally impressive w/floor to 
ceiling stone fireplace, 12 foot ceil-
ings & large wet bar. Large lakeside 
screened-in & tiled porch for your 
outside enjoyment. The bedrooms 
are roomy w/large closets. Built-in 
bookcases & entertainment center, 
custom bar. Private cul-de-sac entry 
with winding wooded drive.MLS 
3080623. Call C. Michael Elliott & 
Associates 573.365.3330 or visit 
www.YourLake.com
REAL ESTATE LOTS
5-ACRE TRACTS hill-top develop-
ment that has the grandest view at 
the lake. Owner Financing, Starting 
at $59K 573-216-7000
10 ACRES WITH 1/4 mile HWY TT, 
Sunrise Beach. Great for an earth 
home, investment.  City Water, No 
covenants. Owner Financing/ Trade 
$59K 573-216-7000
30 ACRES IN GREENVIEW, 1/4 
mile hwy 7. Great Investment. Hunt 
while money grows on trees.  Easy 
Financing. Terms available $79K 
573-216-7000
AFFORDABLE WATERFRONT 
LOTS at the 44 Mile Marker of the 
Osage with 160 ft of seawall  front-
age on the lake, mature trees, cove 
location, great view to the channel,  
includes a 1 well dock with a boat 

ramp.  Great community water and 
blacktop roads to the lot.  Rare find 
for only $125,000, MLS 3071718 call 
Bruce or Jan Adams of Adams and 
Associates at 573-348-5100 to see. 
www.AdamsAtTheLake.com.
PRIMO SUBDIVISION!  This lot 
located in Porto Cima has 100 ft of 
lakefront, and almost a ½ acre of 
land with an elevation suitable for a 
walkout lower level, with Southwest 
Exposure, private quiet setting and 
Jack Nicklaus designed golf course, 
Yacht club, pool, tennis, fitness facil-
ities and fine dining.  Call to see MLS 
3083705 $139,900, ask for Bruce or 
Jan Adams at Adams and Associates 
at 573-348-5100 www.AdamsAt-
TheLake.com.
WOODLAND COVE SUBDIVI-
SION: Large flat corner lot. Gated 
Community, blocks from hospital.   
Included boat slip in community 
dock, central sewer & water, com-
munity pool .Walking distance 
to  Sycamore Creek golf course. 
$99,000. (573)434-9653 
CaMdEnTOn LaKEFrOnT 
home listed at $249,000.  4 bed-
rooms and 3 baths, perfect for 
that relaxing Lake living. Contact 
Bobbi Bash Realty  573-365-2622/ 
bbash@usmo.com  visit our website 

www.bobbibash.com. Like us on 
Facebook   http://www.facebook.
com/bash.bobbi 
GOLFErS drEaM hOME on lev-
el double lot in Osage Beach on the 
Oaks Golf Course.  5400 sq. feet of 
main level living, listed at $649,000. 
Contact Bobbi Bash Realty  573-
365-2622/ bbash@usmo.com  visit 
our website www.bobbibash.com. 
Like us on Facebook   http://www.
facebook.com/bash.bobbi 
LOvELy LaKE OzarK lake front 
3 bedroom, 3 bath home listed at 
$79,000.  Perfect for a first time buy-
er, a must see! Contact Bobbi Bash 
Realty  573-365-2622/ bbash@
usmo.com  visit our website www.
bobbibash.com. Like us on Face-
book   http://www.facebook.com/
bash.bobbi 
wOndErFuL GravOiS MiLLS 
home with LEVEL lakefront! Listed 
at $219,500 and has 3 bedrooms, 
and 3 baths.  Totally furnished and 
priced to sell.  Contact Bobbi Bash 
Realty  573-365-2622/ bbash@
usmo.com  visit our website www.
bobbibash.com. Like us on Face-
book   http://www.facebook.com/
bash.bobbi 
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PERFORMANCE
IT’S WHAT YOU EXPECT IN BUSINESS.

IT’S  WHAT  WE DELIVER  AS  YOUR  ADVERTISING  MEDIA.

Benne Media offers the diversity to reach the market segment you want with your advertising dollars.
In today’s economy it is more important then ever to choose the right vehicle to get your message out.

Look to Benne Media to provide the creativity, experience and professionalism you need to market effectively.
The coverage you want, the effectiveness you deserve, the performance you need… now.

Call our marketing specialists today at (573) 348-1958.  •  Benne Media 160 N. Hwy 42, Kaiser MO 65047

ON AIR  -  ON SITE  -  ON LINE

www.mix927.com

www.power977.com

www.cool1027.com

www.kdro.com
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Please verify all ad copy for accuracy
& indicate all corrections clearly. This is a proof only. All colors here may or may not match final printed copy exactly. This is an opportunity to identify any error made 

during the creation of your advertisement. ABC Advertising shall not be held responsible for an error not marked. This is  an opportunity 
to identify changes or to correct errors. Should the number of sets of changes requested exceed two, additional 
charges will apply.  For best production, QR Codes should be a minimum of 1” by 1”.  
Text should be a minimum of 12 point font.  Fine line fonts may not be legible on dark backgrounds.
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Another winner: Lake 
Ozark Mayor Johnnie 
Franzeskos chose Sue 
Fritepche’s 2002 PT Cruis-
er, decked out with extra 
chrome, custom leather 
and a chromed motor, to 
receive this year’s May-
or’s Choice award. Ac-
cording to Alan Sullivan, 
chairman of the 24th An-
nual Magic Dragon Street 
Meet Nationals, this 
year’s show was another 
record breaker with 1,205 
entries in three differ-
ent shows – 1,140 in the 
Street Meet on the Bag-
nell Dam Strip; 40 taking 
part in the Generation 
Next show at Prewitt’s 
Point; and another 25 en-
tered in the Exotics show, 

held in the parking lot of 
Mills Elementary School. 
The Exotics featured Mi-
chael Landon’s Porsche 
and other high-end ve-
hicles. Sullivan said orga-
nizers estimate the show, 
which drew a crowd esti-
mated at 10,000 specta-
tors, was responsible for 
injecting some $3 mil-
lion in the local economy. 
Plans are already in the 
works for next year’s 
event, which will be ex-
panded to celebrate its 
25th year of operation. 
Contributed photo.

Take  Us  Along!
In the Boat, In the Car . . .    
Wherever You Are . . .
We’ve Got the Music You 
Want to Hear!

92.7 FM
www.Mix927.com

102.7 FM
www.Cool1027.com

160 N. Hwy 42 • Kaiser
Offi ces 573-348-1958



Lake of the Ozarks Boating June, 2012 Page 55

Come test drive the 
new PWC & Sea Doo 
Sport Boat models! THE SEA•DOO

     DEMO TOUR
 IS
COMING!

EXCLUSIVE
OFFERS!

SPIN THE WHEEL 
FOR YOUR
DISCOUNT!

MISSOURI’S ONLY SEA DOO DEMO TOUR!

WIN! A NEW
2012

SEA DOO 
GTX 155 S

( SOME EXCLUSIONS APPLY)

JUNE 29TH, 30TH AND 31ST

ENTER FOR A CHANCE TO

Ends August 
2012

Another winner: Lake 
Ozark Mayor Johnnie 
Franzeskos chose Sue 
Fritepche’s 2002 PT Cruis-
er, decked out with extra 
chrome, custom leather 
and a chromed motor, to 
receive this year’s May-
or’s Choice award. Ac-
cording to Alan Sullivan, 
chairman of the 24th An-
nual Magic Dragon Street 
Meet Nationals, this 
year’s show was another 
record breaker with 1,205 
entries in three differ-
ent shows – 1,140 in the 
Street Meet on the Bag-
nell Dam Strip; 40 taking 
part in the Generation 
Next show at Prewitt’s 
Point; and another 25 en-
tered in the Exotics show, 
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE Custom-Built Dock
CALL SUPER DAVE or GREG

or visit us online at
www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beautification
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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Buy The Best and Only Cry Once!

573 348-4700

KellysPort.com

34 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888

OUR TRADE INS
1999 CHAPARRAL 180 – 4.3L – TT/BLU W/TRL - .......................................$7,900
2010 BENTLEY 243 -200 H.P. – WHT – 89 HRS .......................................$32,900
2001 LANDAU 226 ELITE – 115 SUZUKI – 410 HOURS  ...........................$13,500
2011 REGAL 2500 – 5.7 – WT/GRN – 23 HRS  .........................................$54,900
1996 FORMULA 280 SS – MERCURY 454 – WHT/TL/PPL ........................$29,900
1988 WELLCRAFT 32 ST. TROPEZ – T/350 – WHT ....................................$29,900
1997 SEA RAY 380 SS CUDDY – T/302 MPI .............................................$59,900

BOWRIDERS
1999 CHAPARRAL 180 – TT/BLUE – TRL ..................................................  $7,900
2004 CROWNLINE 230 BR – 5.0 MPI B3 – WHT/YLW – 80 HRS...............$23,900
2002 REGAL 2400 – 120 HRS - ................................................................$29,900
2004 CROWNLINE 248 BR – MERCRUISER 350 MAG MPOI – 162 HRS ...$19,900
2011 REGAL 2500 – 5.7 – WT/GRN – 23 HRS ..........................................$54,900
1995 COBALT 272 – 7.4 GI DP – 608 HRS ................................................$29,900
2005 ULTRA STEALTH 280 – 496H – BLUE/WHT – 138 HRS. ...................$49,900
2002 REGAL 2900 – 287 HOURS ..............................................................$36,900
1999 REGAL 2800 5.7 VOLVO DP 320 HP 470 HOURS .............................$32,000
2003 REGAL 2900 LSR - ...........................................................................$39,900
2004 ENVISION 2900 COMBO – 6.2 – 230 HRS – WT/PPL .......................$33,900
2011 TRACKER MARINE TAHOE Q71 – MERC 5.0 ALPHA 1 30 HRS ........ $26,500
2005 ENVISION 3200 COMBO –T/350 – T/RD  .........................................$49,900  

CUDDYS
1996 FORMULA 280 SS - ........................................................................ $29,900
1993 REGAL 8.3 SC – 7.4 ........................................................................ $14,900
2008 REGAL 3350 T/5.7 GXI DP – TT/BLK – 140 HRS ............................$134,900
2005 REGLA 3350 – T/8.1 – 75 HRS - TT/BLK .......................................$118,000 
1997 SEA RAY 380 SS – T/502 MPI ..........................................................$59,900

CRUISERS
2000 REGAL 2660 SC – 7.4 – WHT 359 HRS ...........................................$33,900
2001 REGAL 2760 – T-MERC 4.3’s  ..........................................................$39,900
2006 SEA RAY 280 SUNDANCER – ENG. 496 B3 – WT/BL 210 HRS ........$70,000 
1996 REGAL 292 – T/ ...............................................................................$39,900
1998 REGAL 322 – 7.4 – WHT/TAN – 700 HRS ........................................$49,000
2000 RINKER 310 FIESTA VEE – T/350 MAG B2 – NTT/BLUE – 320 HRS $39,900
1988 WELLCRAFT 32 ST. TROPEZ – T/350 – WHT ....................................$24,900
2002 REGAL 3260 – T/7.4 MPI B3 – 184 HRS ..........................................$81,900
2006 REGAL 3360 – T5.7 – WHT/SAND – 140 HRS .............................. $109,000
2004 REGAL 3560 COMMODORE – T8.1 GXI – 140 HRS – TT/BLU ........$129,900
2002 FORMULA 37 PC – T/8.1 – TT/GRY – 330 HRS ................................$99,900
2009 REGAL 3760 – T/8.1 GIDP .............................................................$169,900
2007 REGAL 3760 COMMODORE – T8.1 – 115 HRS – T/BLUE ..............$159,900
2005 REGAL 3860 – ENG. 420 – TT/SAND – 350 HRS. ..........................$159,000
2003 REGAL 3880 SEDAN TWIN 8.1 LOADED BOAT! REDUCED ............ $149,000
2003 REGAL 4260 – T8.1 – NTT/BLK – 325 HRS .................................  $214,900
2003 REGAL 4260 TWIN 8.1 LOADED WITH HARD TOP! .........................$225,000
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT! .................$240,000
2007 REGAL 4460 – T/8.1 – NTT/BLK – 70 HRS. ...................................$298,000

DECK BOATS
2000 MARIAH 23 JUBILE – V8 – WHT ......................................................$19,900
1995 REGAL 28’ LEISURE CAR – 200 BH.P. – WHT/GRN ............................$9,900

PONTOONS
2010 BENTLEY 243 – WHT – 89 HRS .......................................................$32,900
2008 PREMIER 250 SUNSATION – 225 – 65 HRS - EVINRUDE 225 .........$41,900
2001 LANDAU 226 ELITE – 115 SUZUKI – 410 HOURS ............................$13,500

PERFORMANCE
2003 VELOCITY 260 – MERCURY 496 MAG – WHT/MULT – 142 HRS ......$37,900
2001 BAJA H2X MERCURY 454 MAG –RD/PPL w/trl – 350 HRS .............$29,900
2000 BAJA 302 BOSS 7.4L – WHT/PPL/BLK – 317 HRS ..........................$49,000
2001 ADVANTAGE 31 VICTORY 496M 120 HOURS ....................................$51,900
2009 BAJA 35 OUTLAW – T/496 MAG HO – 40 HRS ..............................$139,900
1996 APACHE 36 WARRIOR – T/500 – WT/BL/PL – 280 HRS ...................$84,900
2006 BAJA 35 OUTLAW – T/496 MAG HO – 190 HRS. ...........................$149,900
1997 BAJA 38 SPECIAL – T/502 MAG’s – 390 HRS. – T/BLK .................. $69,900
1996 FOUNTAIN 42 LIGHTING TWIN 525 BRAVO 1 129 HOURS ...............$80,000 

FISHING BOATS
2004 NITRO NX898 – 225 MERC EFI – WT/RD/SLV – 80 HRS ..................$17,900
PERFORMANCE
2003 VELOCITY 260 – MERCURY 496 MAG – WHT/MULT – 142 HRS  .....$37,900
2001 BAJA H2X MERCURY 454 MAG –RD/PPL w/trl – 350 HRS  ............$29,900
2000 BAJA 302 BOSS 7.4L – WHT/PPL/BLK – 317 HRS  .........................$49,000
2001 ADVANTAGE 31 VICTORY 496M 120 HOURS  ...................................$51,900
1996 APACHE 36 WARRIOR – T/500 – WT/BL/PL – 280 HRS  ..................$84,900
2006 BAJA 35 OUTLAW – T/496 MAG HO – 190 HRS.  ..........................$149,900
1997 BAJA 38 SPECIAL – T/502 MAG’s – 390 HRS. – T/BLK  ..................$69,900
1996 FOUNTAIN 42 LIGHTING TWIN 525 BRAVO 1 129 HOURS  ..............$80,000
1999 FOUNTAIN 42 LIGHTING – TRP/ -WHT/BL/YL – 99 HRS  .................$99,000

TRAILERS
2005 PRESTIGE 26 – BLACK ..................................................................... $3,500
2007 HAULRITE 24 – WHITE ...................................................................... $2,500
2005 HERITAGE 29 – TN/RED .....................................................................$3,500
2006 HERITAGE 25 – WHT ..........................................................................$4,000

2002 REGAL 2400 BOWRIDER – 5.7 GI
WHT – 120 HRS Very nice bowrider well main-

tained with low hours!

$59,900$29,900  $33,900$169,900
2004 ENVISION 29 COMBO – 6.2 – WHT/PPL – 
230 HRS Beautiful bowrider with midcabin and 

tons of seating…great rough water boat! 

2008 REGAL 3760 IO COMMODORE -  T/8.1 
-  WHT Very nice cruiser perfect for Lake of the 
Ozarks and boat comes with warranty until July 

of 2013!

1997 SEA RAY 380 SS – T/502 – WHT
 Very clean, fully loaded day cruiser that comes 

with a 30 Day Major Mechanical Warranty!
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OYC Nautical has an extensive selection of Nautical Decor, Nautical Gifts
and Beach and Coastal Accents

1800 Bagnell Dam Blvd.
Lake Ozark, MO 65049

Model Ships from 
economy to museum 

quality and much 
more

Fun Nautical 
Pillows, Rugs, 

Lamps, Furniture 
and more

shop online at www.OYCNAUTICAL.com

CAPTAINS FOR HIRE

For bookings or estimates call Capt. Scotty 561-843-5763

Personal Captains for Hire.
Ladies~  We Will  Not Only Drive Your Boat We Will Maintain Your Vessel As Well! CAPTAINS

FOR HIRE

Designate a Captain. Use our Captains for your next boating adventure! 
Never worry about DWI again!  Captains serving Lake of the Ozarks, 
South Florida & Bahamas. Hourly, half day, Full Day.

Tired of of the cost and hassles of being a boat owner? Call for details. 
Additional services- oil changes, detailing etc.  Call us!

www.captsforhire.com
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yourNEWboat is only as good as
the dealer that BaCKS iT uP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLy’S POrT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs . . . . . . . . . . . . . . . . . . . . . .3 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .6 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????

573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888

OSAGE BEACH • 573-348-5073 • CAMDENTON • 573-873-5073
www.summersetboatlifts.com
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Serving the Lake Area for Over 30 Years!
Four miles North of Camdenton on Old Route 5

Largest, Most Equipped 
Fiberglass Facility in the State! 

Restorations starting at $120.00 per foot

Gel Coat - Custom Paint  • Pickup & Delivery of any Size Boat!
Insurance Repairs Back To Pre Accident Condition!

www.PaintRiteLK.com

www.cbolobank.com
Main Bank 573-348-2761 • Eldon 573-392-5086

Camdenton 573-346-2203 • Laurie 573-374-7775

We can have you on the water fast, 
with competitive rates and fl exible terms. 

Stop by or call today 
and let’s get you out 

on the water!

The money you need
for the boat you want.

Member

530 Highway D - Osage Beach, MO 65065

 HYDROPORT 2 for PWC
DOCK FLOTATION & WHEELS 

DOCK LOCKERS & BOXES

Metal Culverts
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2012 327SSX

PROUDTOBETHELAKEOFTHEOZARKS

DEALERS

www.premier54.com
(573)552-8550•

Chaparral Boats • Leading the Industry for 
47 Years In Consistency, Stability and Value!

2012 Models 
on Display!

America’s Fin� t 
Luxury Tritoons!

On Osage Beach Parkway between Walmart and Outlet Mall

Specializing in Pre-Enjoyed Boats

BUY - BROKER - SELL - TRADE
NEW INVENTORY ARRIVING WEEKLY

RUNABOUTS
2010 Monterey 234 BR, 350 Mag, 300 HP .........................................................$34,900
2005 Chaparral 256 BR, 496 HO, 425 HP ...........................................................$52,900
1995 Regal 27 BR, 7.4L, 310 HP ........................................................................$19,900
2007 Sea Ray 270 SLX, 496, 375 HP ..................................................................$64,900
2004 Cobalt 282 BR, 8.1L, 375 HP .....................................................................$59,900
2001 Crownline 288 BR, Tw5.0, 260 HP ............................................................$44,900
2001 Cobalt 292 BR, Twin 280 HP .....................................................................$49,900
2005 Sea Ray 290 BR, 496, 375 HP ...................................................................$59,900 
PERFORMANCE BOATS
1997 Cobalt 293CC, 502, 415 HP .......................................................................$39,900
2006 Sunsation 32 Mid Cabin, twin 6.2L, 320 HP .............................................$79,900
1999 Imp 330, 7.4L, 310 HP ...............................................................................$36,900
2001 Donzi 33ZX twin 502, 415 HP ...................................................................$74,900
2002 Donzi 33ZX twin 496HO, 425 HP ...............................................................$79,900
CRUISERS/CUDDYS
2002 Bayliner 2455 5.0 220 HP .........................................................................$26,500
1992 Rinker 266, 5.0L, 220 HP ...........................................................................$12,900
2001 Celebrity 280EC, twin 5.7, 260 HP ............................................................$35,900
2003 Sea Ray 340SD, twin 8.1, 375 HP ...........................................................$119,000
2000 Maxum 4100 SCB, 454 Horizon, 380HP ..................................................$159,900
PONTOONS/DECK BOATS
1994 Chaparral 22 DB, 5.7L, 250 HP .................................................................$12,900
2010 Harris 24TT, Merc 150V .............................................................................$26,900
2006 SeaRay 240SD, 350 Mag, 300 HP .............................................................$39,900
2011 Tahoe 25 TT, Merc 225OPT ........................................................................$49,900
2005 Sea Ray 270 SD 8.2L, 320 HP ...................................................................$49,900
2010 Tracker 32ft. Merc 115HP .........................................................................$42,900

Incredible deals on all in-stock Chaparrals!

LAKE OF THE OZARKS BOWRIDER!
• LARGEST! • BEST RIDE!

• MOST INNOVATIVE!
• INCREDIBLE PERFORMANCE!

THEULTIMATE
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(573) 346-7161 • (800) 524-7161

Econo Lift will go anywhere in the entire Lake area to serve you. Econo Lift Boat Hoist with its polyethylene
tank and galvanized metal parts makes for the most durable and dependable lift available today!

THE OBVIOUS CHOICE !

Polyethylene bushings 
for quieter operation 

& extended wear!

On The Lake For
Over 30 Years!

Visit us online at: www.econolift.com

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY. 5, TURN RIGHT 
ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD

BOAT HOISTS
SALES

SERVICE 
INSTALLATION

FIVE-YEAR WARRANTY ON 
ALL GALVANIZED PARTS!

LIFETIME WARRANTY 
POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 36,000

PERSONAL WATERCRAFT LIFTS

4500# PWC 
Platform lift



TAKE
ONE FREE

160 N. Hwy 42 - Kaiser MO 65047 |  573-348-1958 Tel.  |  573-348-1923 Fax.
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Celebrating
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