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Corporation preparing to cross that 
bridge when they come to it
By Nancy Zoellner-Hogland

Should tolls at the Lake of 
the Ozarks Community Bridge 
remain the same for the next 
several years so the bridge 

could be paid off early and 
used toll-free? Should tolls be 
reduced so the repayment plan 
would stay on schedule, keep-
ing the bridge tolled for another 
27 years? Or should the Lake of 
the Ozarks Community Bridge 
Transportation Development 
District find some middle 
ground that would slightly re-
duce tolls and the time it takes 
to pay off the bonds? 

Those are all questions the 
bridge board hopes to answer 
once a study is completed by Ja-
cobs Engineering Group who, 
for years, has acted as traffic 

consultants for the bridge cor-
poration.

“There are some who believe 
that paying off the bridge as 
early as possible would have 
huge effects on future eco-
nomic development on the 
west side, especially if MoDOT 
(the Missouri Department of 
Transportation) finds money 
to build an improved route to 
Highway 5. There are others 

who believe keeping the tolls 
as low as possible and staying 
on the original schedule would 
be easier on the people who 
use the bridge now. And then, 

of course, there are a myriad of 
opinions in between,” said Joe 
Roeger, secretary/treasurer for 
the bridge corporation.

He said that’s why the board 
voted to spend $17,888 on a 
study that will allow them to 
explore their options and make 
an informed decision.

When the bridge opened to 
the public on May 1, 1998, the 
Lake of the Ozarks Community 

Bridge Corporation planned to 
pay off the $43-million it took 
to build the bridge by 2026. 
However, once highways on 
both sides of the Lake were im-
proved, bridge traffic dropped 
by 15 to 20 percent per year. 
When the recession hit in 2008, 
and usage decreased even fur-
ther, the bridge corporation 
was forced to dip into reserve 
funds to pay principle and in-
terest. Then in 2012, the cor-
poration was able to restruc-
ture the debt. Under the new 
financing plan, if all things re-
main the same, the bonds will 
be paid off in 2042. Once that 
happens, the bridge will be 
turned over to MoDOT and will 
remain free.

“Since restructuring, traf-
fic has come back at a rate of 
about 3 ½-percent per year. 
Between that increase and the 
lower interest rate, we’ve been 
able to rebuild the reserves. 
We decided last summer that 
if our revenue continued on 
course, which is resulting in an 
approximate $800,000 annual 
surplus, and if we finished the 
year where we projected we’d 
be, we would engage our traf-
fic consultants to give us some 
estimates based on about 10 
different scenarios,” Roeger 
explained, adding that one 
of those scenarios included a 
look at how they could imple-
ment a discount program and 
how that program would affect

continues on page 10
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By Nancy Zoellner-Hogland
A $1.37-million grant from the 

U.S. Department of Transpor-
tation will be used to enhance, 
rebuild and rehabilitate run-
ways and taxiways at the Co-
lumbia Regional Airport. The 
work is part of a master plan to 
improve infrastructure at the 
airport in order to continue at-
tracting major airlines that will 
serve the mid-Missouri area. 
The city already constructed a 
fence around the airport’s pe-
rimeter and reconstructed a 
taxiway. Future plans include 
extending the main runway 
some 900 feet and widening 
and rebuilding another run-
way which is not wide enough 
to meet FAA standards.

Since the September 11 at-
tacks, airports have spent hun-
dreds of millions of dollars up-
grading perimeter fencing and 
installing cameras and other 
detection technology at air-
ports across the U.S. However, 
according to an investigation 
conducted by the Associated 
Press, in the past decade, the 
nation’s busiest airports, han-
dling three-quarters of all U.S. 
commercial passenger traffic, 
still experienced more than 
250 security breaches. None 
were part of a planned terrorist 
plot, according to airport offi-
cials. Instead, the lawbreakers 
allegedly were under the influ-
ence of drugs or alcohol or oth-
erwise mentally impaired. The 
study found on at least 44 occa-
sions intruders made it to run-
ways, taxi strips or gates. Some 
of those intruders were appre-
hended within minutes; others 

went undetected for hours or 
were never caught. The Trans-
portation Security Adminis-
tration (TSA), which reviews 
airport security plans and 
conducts spot checks, has the 
ability to assess penalties when 
breaches are detected. Since 
2010, the TSA issued $277,155 in 
fines for 136 breaches. Accord-
ing to a report, 10 times that 
number of security breaches 
have taken place since 2001 at 
the 450 airports the TSA regu-
lates.

Following an incident where 
an Atlanta baggage handler 
was charged with smuggling 
guns on commercial jets, the 
TSA is tightening security mea-
sures for all airline and airport 
workers. Homeland Security 
Chief Jeh Johnson said after 
conducting a 90-day review 
of existing security measures, 
the agency moved to require 
real-time, recurring criminal 
background checks for the em-
ployees and fingerprint-based 
background checks every two 
years for employees that hold 
Secure Identification Display 
Area badges. Additionally, all 
airport and airlines workers 
traveling as passengers will 
be required to go through TSA 
screening before boarding and 
access to secure areas will be 
reduced.

Fliers have complained that 
maximizing efficiency and 
selling more tickets seem to 
be the main concern of many 
airliners these days. Perhaps 
proving their point, Airbus will 
be offering 11-abreast seating 
configuration on their new ul-

tra-economy A380, which will 
become available in 2017. Those 
purchasing the planes will also 
have the choice of operating 
with 10-abreast economy seat-
ing on the main deck. Adding 
one seat per row means chang-
es to the inboard bins, which 
otherwise would be harder to 
reach from the aisle. In 2013, 
Airbus launched campaigned 
to make 18 inches the standard 
seat width on long-haul flights. 
The airline has promised to 
stick with that width in the new 
design. However, some travel 
writers are skeptical.

Travelers were probably 
pleased to hear Southwest Air-
lines’ recent announcement 
that they would be bump-
ing up the size of their seats 
from 17.1 to 17.8 inches, mak-
ing them the widest economy 
seats on any Boeing 737. How-
ever some say it might be more 
hype than breadth because 
the width of the armrests was 
reduced to make room for the 
slightly roomier seats. A story 
on qz.com opined Southwest 
is simply making up for lost 
ground. “Airplane seat widths 
have steadily declined in re-
cent years, even as passengers 
have expanded in size,” the ar-
ticle said. It also stated there is 
no industry standard for mea-
suring.

Airlines who install Solar 
Eclipse, a solar-powered win-
dow shade equipped with USB 
power outlets, might score 
some well-needed points with 
travelers. The shades could 
solve the problem of limited 
power outlets. The inventors 
of the shade, which weighs 
slightly more than an ordinary

continues on page 18
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Village, Lake Ozark Fire at odds over requirements
By Nancy Zoellner-Hogland

The International Code 
Council (ICC) has been called 
in by the Lake Ozark Fire Pro-
tection District (LOFPD) to 
determine whether fire es-
capes should be required when 
condominium projects are re-
building their decks.

Robert Davis, chief building 
inspector for the Village of Four 
Seasons, said that according to 
the ICC code, when alterations 
are made to an existing build-
ing of this type, and when the 
alterations exceed more than 
50 percent of the space, the 
new construction must be code 
compliant.

Chapter 10 Means of Egress 
of the International Building 
Code, Section 1015.1 and Table 
1015.1 require two exits or exit 
access doorways from any resi-
dential occupancy containing 
10 or more occupants. Each 
unit is not required to have two 
means of egress. Instead, each 
story of the structure does, 
when there are more than 10 
occupants per story. Although 
that requirement doesn’t kick 
in until the units exceed 2,000 

square feet, when two units 
share one exit stairway, as they 
do in nearly all condominium 
projects built before codes 
were enforced, Davis said the 
code applies.

However, Jim Doyle, fire 
marshal for the LOFPD, said he 
interprets the code differently. 
He said he believes the new 
construction should be code 
compliant only when it com-
prises more than 50 percent of 
the aggregate area of the build-
ing. In the case of the decks, 
the square footage of the newly 
built decks would have to ex-
ceed the square footage of the 
condominiums.

“You always want a building 
to be as safe as possible for ev-
erybody. And when you take off 
the decks and extend them, like 
what (Water’s Edge) is doing, 
Mr. Davis thinks this is a great 
opportunity to put a stairwell 
there – but that’s not what 
the owners want. They don’t 
have to, by code. Even though 
I might want it and Mr. Davis 
might want it, they don’t have 
to do it and I can’t force them 
to do it. You can’t go to the pub-

lic and cram this down their 
throat. It’s not right,” he said. 

Davis said three fires over 
the past four years at two dif-
ferent condominium projects 
on Horseshoe Bend as well as 
a recent fire at Lone Oak Re-
sort in Sunrise Beach should 
convince everyone that safety 
should trump simply meeting 
minimum requirements.

“At nearly every condomin-
ium project, there’s just one 
way out and many times that’s 
across wooden stairs and walk-
ways that run from the front 
doors to the parking lot. They 
aren’t sprinkled so they’ll go 
fast in a big fire,” he said, add-
ing that was exactly what hap-
pened during a September 
2012 fire at Water’s Edge when 
the building was completely 
destroyed. “We were fortunate 
that not one single person was 
there at the time. Otherwise I 
hate to think what might have 
happened. At the very least, 
people could have been severe-
ly injured if they were forced 
to jump from their decks to es-
cape the fire.” 

This past December, a fire 

that started in the electrical 
panel, located inside a closet 
near the front door at Water’s 
Edge Condominiums, was con-
fined to one, second-floor unit. 
However, Davis said two elder-
ly women in the condominium 
above the one that caught fire 
were afraid to leave their unit 
because the only way of escape 
was through thick black smoke. 
Although they did get out, Da-
vis said if the fire hadn’t been 
extinguished so quickly, there 
could have been a different 
outcome.

Davis said a May 2011 fire at 
the Willows Condominiums, 
located on Duckhead Road, 
also pointed to the need for 
fire escapes. In that incident, 
residents were preparing to 
grill on the ground floor near 
the egress of the three-story 
building when the propane 
tank exploded. Two men in a 
first-floor condo jumped over 
the rails of the deck on the lake 
side to escape and a woman on 
the third floor was able to exit 
down steps before they caught 
on fire. Davis said if the men 
had decided to cook late at 

night, when people were in bed 
asleep, there could have been a 
loss of life. 

He also cited a recent fire 
at Lone Oak Resort in Sunrise 
Beach where four men, all in 
their 70s, were forced to jump 
from second-floor balconies 
10 feet off the ground to es-
cape. Fire district officials said 
if they had not jumped, they 
likely would have died in the 
blaze that totally destroyed the 
building.

“I know this is a lot of ‘what 
ifs,’ but that’s what our job is 
all about. We look for potential 
hazards and then create solu-
tions. It’s all about safety,” Da-
vis said.

Doyle said Water’s Edge al-
ready met that safety require-
ment when they included fire 
escape ladders on every deck 
during the initial construction. 

However, Davis said the 
ladders would be difficult for 
anyone to use unless they were 
physically fit. “The elderly, a 
mother with a baby or small 
children, the obese – those 
people probably wouldn’t have 

continues on page 6
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Business owners look for solutions to parking problem
By Nancy Zoellner-Hogland

Unless an 11th-hour agree-
ment can be worked out, a row 
of 40 orange cones and con-
struction fencing will be block-
ing access to 35 parking spaces 
and a private parking lot at 
the top of the Bagnell Dam 
Strip during this year’s Magic 
Dragon Street Meet. A spokes-
man for the Lake Area Cham-
ber of Commerce, which hosts 
the event, said they were un-
able to work out an agreement 
with landowner Don Feese so 
they would “just have to work 
around it.” 

Current city officials have 
said they’re not sure how – 
or why – the city used public 
funds in the mid-1990s to build 
a sidewalk and parking spaces 
on a strip of land it didn’t own. 
Regardless, the courts ruled 
that it belongs to Feese and he 
can do with it what he wants, 
leaving business owners on the 
Strip scrambling to find space 
for the tourists that are begin-
ning to flock to the area.

Jeff Van Donsel, a member 
of the Parking Improvement 
Group, which was formed ear-
lier this year to do just what 

the name implies, said close to 
100 public parking spaces have 
been created in the past few 
months. However, many more 
are needed. 

“Many people are of the 
opinion that the city helped 
create the problem so the city 
needs to be involved in helping 
to find a solution. There’s such 
a mish-mosh of easements that 
further complicate matters. 
The city needs to seriously take 
this matter on and then find 
ways to address the problem. I 
keep hearing that that private 
property owners need to find 
their own parking but it’s a lot 
more complicated than that,” 
he said.

In the meantime, the group 
is exploring the idea of forming 
a Transportation Development 
District (TDD), which would 
allow merchants to collect up 
to an additional one-percent 
sales tax. The money collected 
could then be used for a num-
ber of transportation-related 
projects, including construc-
tion of a parking garage or 
parking lots for the public. A 
task force, headed up by busi-
ness owner Mike Page, is look-

ing into the requirements for 
forming a TDD, which would 
encompass the Strip business 
district.

The city did remove a deco-
rative island in front of the 
Lake Ozark Christian Church 
and replace it with a number 
of angled parking spots. An-
other island located near a pri-
vately owned parking lot at the 
bottom of the Strip will be re-
moved to make room for sever-
al more angled parking spaces. 
City officials are also looking at 
the possibility of removing one 
or more decorative peninsulas 
along the Strip to provide mo-
torcycle parking.

In addition, a property own-
er on the Strip has offered to 
build a public parking lot, at 
his expense, on land that pre-
viously housed the Lake Ozark 
Police Department. Another 
property owner agreed to level, 
grade and install drainage on a 
parking area at the lower end 
of the Strip if the city would 
pay for the survey, asphalt and 
curbing. To date, the city has 
not agreed. 

continues on page 8

As the economy improves and tourists are returning to Lake of the 
Ozarks in greater numbers, business owners along the Bagnell Dam 
Boulevard have another hurdle to overcome - the loss of numerous 
parking spaces at the top of the Strip. Nancy Zoellner-Hogland photo.
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continued from page 1
projected toll revenues. “Cur-
rently, we offer prepaid cards 
but they’re essentially nothing 
more than debit cards. People 
put money on account with us 
and then every time they go 
across the bridge, they reduce 
their balance.”

He said once the results of 
the study are turned over in 
early June, the board will take 
some time to consider all op-
tions before proposing any 
changes to the bond holders 
and trustees. Their approval 
is needed prior to making any 
adjustments.

However, more than just 
the Jacobs study will be used 
to make decisions. Roeger 
said they will also take into 
account the results of another 
study sponsored by the Lake 
West Chamber of Commerce 
and the Lake of the Ozarks 
Board of Realtors, and con-
ducted and analyzed by the 
University of Missouri Office 
of Social and Economic Data 
Analysis. That study, esti-
mated to cost approximately 
$4,000, was funded through 
donations and will include a 

one-day survey of bridge us-
ers. Motorists who use the 
toll bridge on a specified day – 
most likely May 9 – will be giv-
en a postcard that will direct 
them to the survey website.

There, respondents will be 
asked such questions as wheth-
er the Lake is their primary
residence; if they work; what 
type of work they do; if they 
are a decision-maker in a 
Lake-area business and where 
that business is located; how 
frequently they use the bridge 

and why they use it; if cost 
affects their decision to use 
the toll bridge; and if the cost 
was lower, would they use the 
bridge more often. Questions 
also address the implemen-
tation of an automated toll 
system and asks participants 
their opinions on bridge poli-
cy. According to the chamber, 
participation is completely 
anonymous – no identifying 
information will be collected.

“We don’t know what their 
conclusions will be but we’re 
keenly interested in hearing 
them, especially their views 
on what kind of economic 
impact reduced tolls would 
have,” he said. “We’re also 
interested in learning if they 
think a better Westside access 
– MM, TT, F – will help bring 
traffic to the bridge and im-
prove general economics. A lot 
of people don’t use the bridge 
partially because of the toll 
but also because of the roads. 
If the roads were improved 
and traffic could move at 60 
miles per hour from our toll 
plaza to Highway 5, there’d 
be a lot more people using the 
bridge.”

Corporation preparing to cross bridge

Joe Roeger, Secretary/Treasurer, 
Community Bridge Corporation.

continued from page 3
been able to make it out,” he 
said, adding that because many 
buildings were constructed 
right along the seawall, the fire 
department couldn’t get a lad-
der up to the back of the build-
ing to save them.

In the meantime, the infor-
mation has been turned over to 
the ICC for its interpretation.

“I want to assure you that we 
take public safety very serious-

ly and do what we can within 
the authority of the codes we 
have adopted,” LOFPD Fire 
Chief Mark Amsinger wrote in 
a letter to the Village.

Doyle said he and his de-
partment also take public safe-
ty very seriously and want to do 
whatever they can to save lives, 
but added that they had to op-
erate within the confines of the 
codes they adopted.

1100 Bluff Drive • Osage Beach

573-302-0229
 "Quality Repair with

People Who Care"

Village, Lake Ozark Fire at 
odds over requirements
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experience we deliver with Professionalism. 

573-302-1300  •  1222 Lands’ End Parkway, Osage Beach  MO  65065  •  ProBuildLLC.com

ProBuild sets the standard for Excellence in Condominium, Multi-Family and Commercial 
construction at Lake of the Ozarks. Over the last 14 years, ProBuild has developed and built several of the 
Lake’s highest quality projects. We offer Clients a unique combination of Construction and Development expertise.

BRIDGE VIEW TRINITY POINTE LANDS’ END SUNSET PALMS

• Professional Design & Construction

• From Conception to Completion

• Superior Oversight & Management

• Result Driven for Success
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Golden Rule Insurance 
has gone mobile!

Conveniently 
contact us with 
the touch of
a button or easily 
submit claims or 
policy changes 
whenever works 
best for you.

4065 Osage Beach Parkway, Suite 1 Osage Beach, MO 65065 
573.348.1731 | www.GoldenRuleInsurance.com

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

Located ¼ mile west 
of the Grand Glaize Bridge 
on Osage Beach Parkway
Open Seven Days a Week

365 Days a Year
Reservations Recommended

573.348.2966 | www.jbruners.com

Masters
in  the  A rt  of  the

STEAK
f o r  o v e r  3 0  y e a r s

US-54 EXPY

Osage Beach Pkwy

W
inn Rd

Je�ries Rd

Grand 
Glaize 
Bridge

continued from page 4
Page said they are also talk-

ing to the School of the Osage 
about using both the parking lot 
at the Heritage building and the 
parking lot created after Mills 
Elementary School was torn 
down. However, additional li-
ability insurance would have to 
be provided.

The parking group is also get-
ting prices on signage to direct 
visitors to the off-street parking.

More about TDDs
According to the Missouri 

Department of Economic De-
velopment, a TDD may be cre-
ated to act as the entity respon-
sible for developing, improving, 
maintaining, or operating one 
or more “projects” relative to the 
transportation needs of the area 
in which the District is located. 
Projects may include any: 

• Street, highway, road, in-
terchange, intersection, bridge, 
traffic signal light or signage; 

• Bus stop, terminal, station, 
wharf, dock, rest area or shelter; 

• Airport, river, or lake port, 
railroad, light rail or other mass 
transit and any similar or related 
improvement or infrastructure.

A TDD may be created by re-
quest petition filed in the circuit 
court of any county partially 
or totally within the proposed 
district. There are specific rules 
that provide filing procedures 
and content requirements of 
TDD creating petitions.

Before beginning to build 
or fund any project, the TDD 
will submit the proposed proj-
ect to the Missouri Highways 
and Transportation Commis-
sion for its approval. If the pro-
posed project is not intended to 
be part of the state highways or 
transportation system, the TDD 
will also submit its plans for ap-
proval to the local transporta-
tion authority that will become 
owner of the project. A local 
transportation authority may 
be any local public authority(s) 
or political subdivision(s) hav-
ing jurisdiction over any trans-
portation service, improve-
ment, or infrastructure in 
which the TDD is located. 

The TDD may also issue 
bonds, notes, and other obliga-
tions in accordance with the au-
thority granted to the entity for 
such issuance.

Businesses look for 
parking solutions
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Bank Hours: Lobby Hours Monday thru Friday 8:30am to 4pm • Drive Thru Hours:  M - F 8am to 5pm • Saturday Lobby/Drive Thru Hours 8am to Noon

www.FirstBankLake.com
(573) 348-2265

At the entrance of the Osage Village Outlet Mall 4558 Osage Beach Pkwy, Suite 100, Osage Beach

The #1 
Rates at 
the Lake!
CD Specials
9 Month .85% APY*
15 Month 1.00% APY*

* Annual Percentage Yield 
Other terms and conditions may apply. 
Contact bank for more details.  

Money Market Accounts
Up to $24,999.99-.10% APY*

$25,000-$49,999.99-.15% APY*

$50,000-$99,999.99-.25% APY*

$100,000 and up-.50% APY*
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“Insurance Talk”
with Ron Hall of 
Golden Rule Insurance

What is Medicare 
Supplement Insur-
ance (Medigap)?

A Medicare Supplement Insur-
ance policy, sold by private compa-
nies, can help pay some of the health 
care costs that Original Medicare 
does not cover, like co-payments, 
coinsurance, and deductibles. 

Some Medigap policies also of-
fer coverage for services that Origi-
nal Medicare does not cover, like 
medical care when you travel out-
side of the U.S. If you have Original 
Medicare and you buy a Medigap 
policy, Medicare will pay its share of 
the Medicare approved amount for 
covered health care costs. Then your 
Medigap policy pays its share. 

A Medigap policy is different 
from a Medicare Advantage Plan. 
Those plans are ways to get Medi-
care benefi ts, while a Medigap pol-
icy only supplements your Original 
Medicare benefi ts.
8 Things to Know About 
Medigap Policies

1. You must have Medicare Part 
A and Part B.

2. If you have a Medicare Ad-
vantage Plan, you can apply for a 
Medigap policy, but make sure you 
can leave the Advantage Plan before 
your Medigap coverage begins.

3. You pay the private insurance 
company a monthly premium for 
your Medigap policy in addition to 
the monthly Part B premium that 
you pay to Medicare.

4. A Medigap policy only covers 
one person. If you and your spouse 
both want Medigap coverage, you’ll 
each have to purchase separate 
policies. 

5. You can buy aMedigap policy 
from any insurance company that’s 
licensed to in your state to sell one.

6. Any standardized Medigap 
policy is guaranteed renewable even 
if you have health problems. This 
means the insurance company can’t 
cancel your Medigap policy as long 
as you pay your premium.

7. Some Medigap policies sold 
in the past cover prescription drugs, 
but Medigap policies sold after 
January 1, 2006 are not allowed 
to include prescription drug cover-
age. If you want prescription drug 
coverage, you can join a Medicare 
Prescription Drug Plan (Part D0.

8. It’s illegal for anyone to sell 
you a Medigap policy if you have a 
Medicare Medical Savings Account 
(MSA) Plan.
Medigap Policies Don’t Cover 
Everything

Medigap policies generally don’t 
cover long term care, vision or den-
tal care, hearing aids, eyeglasses, or 
private duty nursing.
Insurance Plans that aren’t 
Medigap

Some types of insurance aren’t 
Medigap plans, they include:
Medicare Advantage Plans (like 
HMO, PPO, or Private Fee for 
Service Plan)
Medicare Prescription Drug Plans
Medicade
Long-term Insurance Plans
Indian Health Service, Tribal, and 
Urban Indian Health plans

Dropping Your Entire Medigap 
Policy (not just the drug 
coverage)

If you decide to drop your entire 
Medigap policy, you need to be care-
ful about the timing. For example, 
you may want a completely different 
Medigap policy (not just your old 
Medigap policy without prescription 
drug coverage), or you might decide 
to switch to a Medicare Advantage 
Plan that offers prescription drug 
coverage.

If you drop your entire Medigap 
policy and the drug coverage wasn’t 
creditable prescription drug cover-
age or you go 63 days or more in a 
row before your new Medicare drug 
coverage begins, you have to pay a 
late enrollment penalty when you 
join a new Medicare drug plan. 

Ron Hall is an agent with Golden 
Rule Insurance Agency in Osage 
Beach. He can be reached at 573-
348-1731 or ron@goldenruleinsur-
ance.com.

Ron Hall

SUBSCRIPTIONS
Are available from our business office! Receive the paper each 

month via mail and never miss an issue! 573-348-1958

Lazy Gators rezoning moves 
forward – maybe
By Nancy Zoellner-Hogland

This month, the Camden 
County Commission is sched-
uled to hear a request by Gary 
Prewitt and Glacier Park In-
vestments to rezone the Lazy 
Gators 1.3-acre parcel from 
R-1 Low-density Residential, 
to B-2 General Commercial. 
That hearing is set for 10 a.m. 
Thursday, May 21 in the third-
floor courtroom. The matter 
moved to the commission-
ers after the Camden County 
Planning and Zoning Com-
mission recommended in a 
seven-to-three vote to approve 
the request at their March 18 
meeting.

However, the Camden 
County Board of Adjustment 
(BOA) might just be the fly in 
the ointment that keeps the re-
quest from being heard. That 
board is scheduled to meet 
Tuesday, May 12.

According to Camden 
County Planning Adminis-
trator Kim Willey, the BOA 
will determine if Willey had 
the authority to set the zon-
ing application for the March 
public hearing. Mark Dunn, a 
St. Louis attorney who owns 
property near another devel-
opment proposed by Prewitt, 
filed an appeal with the BOA 
a few minutes before the close 
of business on the day of the 
hearing that set forth 16 rea-
sons why the hearing should 
not take place. In a later in-
terview, Dunn said all action 
should have been stayed until 
the appeal was heard and a de-
cision was made by the BOA.

Dunn stated his opin-
ion again at the April 15 P&Z 
meeting but Camden County 
Attorney Ryan Harding said 
they should proceed, explain-

ing that this was not the type 
of decision that could be ap-
pealed to a BOA. Appeals can 
be filed when seeking enforce-
ment or compliance, he said, 
but in this instance, the only 
decision made was to set the 
case before the P&Z commis-
sion.

“If every case where some-
one sought a rezoning took 
that track before this body 
had the authority to hear the 
rezoning application, the re-
zoning would take years, if not 
decades. My advice is there is 
authority for this body to go 
forward,” Harding told the 
P&Z commission.

Wiley said because the BOA 
is a quasi-government body, 4 
out of 5 votes would be needed 
to stop the rezoning request 
from moving to the commis-
sioners. If only four members 
are present, the vote would 
have to be unanimous.

“We’re really not sure what 
to expect since this is the first 
time anything like this has 
happened. Usually the board 
of adjustment hears setback 
variances – things like that. 
This is new ground and very 
confusing,” she said, adding 
that if the BOA doesn’t vote to 
stop the process, she expects 
the commission to vote on the 
matter at their May 21 meet-
ing, which also will include 
a public hearing. Comments 
can be made by the public at 
that hearing, she said. That 
meeting will also take place in 
the third floor courtroom.

She also said that if commis-
sioners approve Prewitt’s zon-
ing request, the Conditional 
Use Permit (CUP), which will 
allow Prewitt to add a stage 
and outdoor music, will be in 

place automatically since it 
too was approved by the P&Z. 
Prewitt will then have 10 days 
to provide her with a contract 
from a sound abatement com-
pany. In return for rezoning 
approval, Prewitt agreed to 
install the systems – some of 
which will go up immediately 
and some that will be added 
over the coming months. He 
also agreed to limit the wa-
terfront venue’s hours of op-
eration to from noon to 11 p.m. 
on weekdays, noon to mid-
night Friday through Sunday, 
and noon to 1 a.m. on holiday 
weekends. He also promised 
to work with the county on all 
future development at the site. 

P&Z outgoing Chairman 
Jerry Carroll said Prewitt also 
will be required to submit 
more detailed drawings of the 
proposed stage area and he 
will have to obtain all needed 
building permits for construc-
tion; a variance for lakefront 
setback, subject to Ameren 
approval and floodplain limi-
tations; and a variance from 
Camden County to use the 
previously approved satellite 
parking area. The county’s 
ordinances require satellite 
parking to be located within 
400 feet of the subject prop-
erty.

Prewitt has been seeking 
rezoning since 2007. He has 
already stated that if the com-
mission denies his request, he 
will fight the county all the 
way to the Supreme Court.

Willey said BOA appeals 
can move to the Circuit Court, 
then to the Court of Appeals, 
the Missouri Supreme Court 
and the U.S. Supreme Court 
for a final decision.
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MLS# 3102393      $319,000 
3br / 3ba     16 X 48 Boat Slip 

The Knowledge, Experience & Commitment 
For All Your Real Estate Needs 

2086 Horseshoe Bend Pkwy 
Lake Ozark, MO 65049 

573-693-1100 PropertyShopAtTheLake.com 

MLS# 3103334           $239,900 
3br / 2ba   Boat Slips Available     

Exclusive Broker for: 
Residential           Commercial           Condominiums           Lots and Land  

Tina Stotler 
Broker/Owner 
573.480.7760 

Nicole Blake 
Sales 

573.999.5589 

Bruce Phillips 
Sales 

573-434-6285 

Tammy Scheiter 
Sales 

573.280.9207 

Annie Glascock Faulstich 
Broker/Sales 
573.216.4350 

19MM 
3MM 

35MM 

MLS #3104795      $269,500 
3br / 2ba     14 x 36 Boat Slip 
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MLS# 3106705      $495,000 
3br / 4ba   3,300 sq.ft.  10 X 30 Boat Slip 

MLS #3104869        $350,000 
     4br / 3ba      3,200 sq.ft.  

MLS# 3105422           $229,900 
 4br / 4ba     1,800 sq.ft.  

MLS# 3103337      $309,000 
3br / 3ba     3,000 sq.ft. 
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MLS# 3105055                $319,900  
 3br / 3ba     1,800 sq.ft.  

MLS# 3106714      $129,900 
115 ft. Lakefront 
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“Tax Time”
with Bobby Medlin CPA

Bringing the 
Next Genera-
tion into Your 
Business

Plateau - pla•teau (pla’to/) a 
state of little or no change follow-
ing a period of activity or progress. 
Although a plateau describes a lofty 
place, it also is a place where things 
are fl at, and there isn’t an easy way 
to climb upward. Good, strong busi-
nesses often reach this point and for 
a period of time, are stuck, while the 
world moves forward.

Bringing the next generation into 
your business can be challenging. 
Facing uncertain times such as a shift 
in roles and ownership requires lead-
ership, communication, and coopera-
tion from family members, employees, 
and advisors. Don’t let the fear of the 
unknown stymie the growth of your 
business nor risk the future of your 
business.

A few simple, yet powerful, steps 
can make a big difference in the suc-
cess of a time of transition.

1. Start early. While it is never 
too late to plan, the sooner you start 
the process of bringing the next gen-
eration into a meaningful role in the 
business, the better the chances of 
continued business success. Don’t 
wait until you, the patriarch of the 
business, are ready to toss the keys to 
the front door on the desk and head 
to Florida to start the process. Begin 
to develop a plan now.

2. Communicate. Failure to 
talk about what you envision for 
the future of your business leads to 
misconceptions on the part of family 
members, employees, and customers. 
We all know that misconceptions hurt 
performance. Your child that has cho-
sen to start a career in the company 
business wonders if he or she will 
need to buy out the siblings’ some-
day. Is the current salary enough to 
justify later needing to make a large 
investment in the business? Should 
he or she be looking somewhere else 
for career development? 

3. Structure. Choosing the 
most appropriate form of company 
structure, including capital structure, 
organization chart, job descriptions, 
meeting rhythm, and fi nancial report-
ing is crucial to the success of tran-
sition to the next generation. How 
much fi nancial information should 
you share? Full transparency could 
be the best option along with formal 
job descriptions, regular performance 
reviews, and a seat on the board for 
the future leader of your business. 
There are ways to retain control while 
at the same time making the transi-
tion effective from a legal and tax 
standpoint.

4. Team. Business succession 
isn’t something that you want to go 
at alone. Choose a team of experi-
enced advisors to work with on a 
regular basis. It isn’t uncommon for 
a business succession plan to stall 
because of relying too heavily on one 
person to lead the process. Having a 
quarterback on the team that is com-
mitted to making continued progress 
is critical. Often, a CPA with business 
succession planning experience is 
best suited to keep you on track.

Don’t get stuck on a plateau, nor 
go over the cliff with the legacy of 
your business. Take action now and 
protect your family business for the 
next generation.

Bobby Medlin CPA has offi ces in 
Tipton, California and Lake Ozark. 
Bobby can be reached by phone at 
573-365-9400 or online at www.
bobbymedlincpa.com

Bobby Medlin, CPA

SUBSCRIPTIONS
Are available from our business office! Receive the paper each 

month via mail and never miss an issue! 573-348-1958

Take Advantage of our 3 Year Tax Review Today!

Also:

Bobby Medlin, CPA Adam Wolfe, CPA Haley Homan, CPA Brett Rugen, CPA

Christine Dean, CB Patricia Higgins Tammy Hoellering

Angela Hedgpeth

Thomas Carpenter

Kelly McGill

Amanda Ross

Sarah Kurtz

More than 

Established 1987

• Income Tax Planning
 & Preparation 
• Financial Accounting
 & Reporting
•Payroll Services
•Real Estate Taxation
 We can explain and handle 
 Real Estate TransactionsTaxation
• Estate Planning
• Business Set Up 
 Including Entity Choice

Review Your Account 
Anytime With Our

24/7 Online Access!

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files
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Some fired up over BBQ study
By Nancy Zoellner-Hogland

The month of May brings 
flowers, longer days, near per-
fect weather – and National 
Barbecue Month. Grilling is a 
favorite American pastime. Ac-
cording to the Hearth, Patio & 
Barbecue Association (HPBA), 
80 percent of U.S. households 
own an outdoor barbecue, 
grill or smoker, and 81 percent 
of those owners prefer cook-
ing outside over inside. Those 
numbers must have sparked 
the interest of the Environmen-
tal Protection Agency (EPA), 
which funded a study to look 
into how outdoor grilling can 
be less damaging to the envi-
ronment.

Congressman Blaine Luet-
kemeyer explained. 

“Recently, the EPA an-
nounced a grant of $15,000 
to the University of Califor-

nia-Riverside to conduct re-
search directed at developing 
technology to reduce particle 
emissions from residential 
barbecues by decreasing the 
amount of grease that comes 
into contact with open flames. 
The research at UC-Riverside 
requires the use of catalytic 
filtrations systems as well as 
grease catchers to help reduce 
the emissions given off by these 
grills. This study is the latest at-
tempt in a long line of actions 
taken by the EPA that could po-
tentially affect the daily lives of 
all Americans,” he said.

The HPBA said it is not aware 
of any initiative by EPA’s Office 
of Air and Radiation (OAR) that 
would involve or contemplate 
the regulation of grills in the 
U.S., adding that last year, the 
EPA provided research grants 
to 62 university research teams 

in the amount of $15,000. 
“Now in its 11th year, these 

grants are part of the annual 
EPA P3 - People, Prosperity, and 
the Planet - Program, which 
is a competition between col-
leges to design solutions for a 
sustainable future… In the U.S. 
and other developed countries, 
most grilling and barbecuing 
enthusiasts cook outdoors in a 
well-ventilated area. In parts of 
the Third World, many people 
cook on open fires indoors in 
very poorly ventilated areas. 
Groups like the Global Alli-
ance for Clean Cookstoves are 
working to address this prob-
lem and also host the annual 
Cookstoves Future Summit. 
The EPA makes it clear on their 
website that this is largely an 
issue in the developing world,” 
the organization states on its 
website.

However, Darin (D.J.) Brick-
er, co-owner of Pick’s Gallery 
in Osage Beach, is skeptical 
and said he isn’t so sure that 
the study isn’t the first step into 
regulating the industry.

“The EPA has been allowed 
to run amok for the past six 
years and have slapped so 
many rules on our industry that 
it’s impossible to manufacture 
inexpensive wood stoves. That 
being said, it wouldn’t surprise 
me at all if this is the start of 

a plan to gather information, 
twist it and then regulate the 
grill industry as well,” he said, 
adding, “What’s laughable is 
that one forest fire started by 
lightning creates more air pol-
lution than if all the fireplaces 
and grills in the nation were 
going at the same time. Maybe 
the EPA should try to regulate 
Mother Nature.”

Luetkemeyer called the 
study a “waste of taxpayer

continues on page 16

Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

What’s in Store for the 
Housing Market this 
Spring?

The latest news on Gross Domes-
tic Product, which is the broadest 
measure of U.S. economic activity, 
shows economic growth is still slug-
gish overall. GDP for all of 2014 was 
only 2.42%, which is disappointing 
considering we’re in the 6th year of 
the economic recovery. However, the 
housing sector continues to improve, 
despite the harsh winter weather 
earlier this year.

Housing Sector 
Despite a big 17% decline in 

Housing Starts in February, Build-
ing Permits, which are a sign of fu-
ture construction were up 3%. This 
is a good sign that the setback in 
Housing Starts was most likely tem-
porary due to inclement weather. 
New Home Sales hit a 7-year high in 
February, another good sign for the 
housing sector.

New Home Sales
In February, New Home Sales  hit 

a 7-year high, rising 8% from Janu-
ary to an annual rate of 539,000 
units. New Home Sales now stand 
at their best level since February 
2008. They’re up nearly 25% from 
the 432,000 recorded in February 
2014. While pricing and sales for 
new homes were up, the Existing 
Home Sales report was not as prom-
ising, due to winter weather and low 
inventory. It remains to be seen what 
will happen this spring and summer, 
but these early numbers for new 
homes are another promising note in 
the recovery.

2015 Housing Market
Freddie Mac recently noted in 

its March 2015 U.S. Economic and 
Housing Market Outlook that it ex-
pects 2015 to be the best year for 
home sales and new construction 
since 2007. Freddie Mac cited an 
improving job market, rising rents 
and expanded credit availability as 

some of the reasons for its positive 
outlook.

Home Prices
Home prices are continuing to 

show signs of growth, as the S&P/
Case-Shiller Home Price Index rose 
by 4.6% from January 2014 5o Jan-
uary 2015. This is the biggest gain 
since September. Its also up from 
the 4.4% annual rate recorded in 
December. The lofty price gains seen 
in 2013 an early 2014 may have 
cooled, but home price gains contin-
ue to be steady at what is considered 
normal levels.

The bottom line here is that Lake 
of the Ozarks home loan rates re-
main very attractive, making now 
a great time to consider a home 
purchase or refi nance. Contact your 
Lake of the Ozarks mortgage lender 
today at 573-746-7211 to start the 
process!

For Lake area news, resources and 
tips on fi nancial services, please 

LIKE my Facebook Page, Follow 
me on Twitter or Connect on Linke-
dIn  

Michael Lasson
Sr. Residential Mortgage Lender
NMLS #: 493712
2265 Bagnell Dam Blvd, Suite B
PO Box 1449
Lake Ozark, MO 65049
Direct:  (573) 746-7211
Cell: (573) 216-7258
Fax: 866-397-0138
Email:  mlasson@fsbfi nancial.com

Technology could throw 
wrench into taxicab rules
By Nancy Zoellner-Hogland

Just as Lake Ozark and 
Osage Beach adopt ordinances 
regulating taxicab companies, 
Uber, which uses a smart-
phone app with GPS to connect 
riders with the nearest avail-
able drivers, has started efforts 
to expand into mid-Missouri. 
Founded in 2009, the San Fran-
cisco-based ride-sharing ser-
vice has been advertising that 
it’s seeking drivers in Columbia 
and Jefferson City but is also 
looking for drivers in all areas 
throughout the state. A com-
pany spokesperson said nu-
merous mid-Missourians have 
been downloading the app and 
asking when drivers will be 
available.

Those who want to drive 
for the firm have to apply on-
line and provide information 
about themselves. Once ap-
proved, drivers are provided 
with a smartphone preloaded 
with the Uber app for drivers. 
Drivers use their own vehicles 
to provide the rides and simply 
turn the app on and off as their 
schedule allows.

Riders can view rates for 
their cities on the app and can 
also enter their pickup and 
drop-off locations to get a fare 
estimate for their trip. Once 
riders arrive at their destina-
tion, their fare is automatically 

charged to their credit card on 
file – no need to tip. And the app 
allows friends to share the fare 
– each person’s credit card will 
be charged equally. Uber even 
e-mails receipts to patrons. Af-
ter the trip, riders can rate their 
drivers and make comments.

St. Louis has barred a por-
tion of the ridesharing busi-
nesses. Only Uber Black, an 
app-based black car service 
staffed by already-licensed 
drivers, is allowed to operate. 
However, according to a story 
in the Riverfront Times, that 
hasn’t stopped thousands of 
people from applying for jobs 
as drivers.

In Kansas City, the city 
council and Uber butted heads 
until the city agreed to reduce 
fees for individual drivers as 
long as Uber agreed to pay an 
annual fee of $45,000 and pro-
vide driver background check 
information that it previously 
had refused to turn over.

At the same time, lawmakers 
in Jefferson City are consider-
ing a bill that would dramati-
cally limit the rules that mu-
nicipalities could impose on 
ride sharing services. 

Over the past few months, 
Lake Ozark and Osage Beach 
worked together to draft identi-
cal ordinances governing taxi-
cab companies and Lake Ozark 

City Administrator Dave Van 
Dee said Uber will have to com-
ply with that law. However, that 
may not be as easy as it sounds 
because all rides are arranged 
privately through the app and 
Lake Ozark and Osage Beach 
comprise just a small portion 
of the Lake of the Ozarks area. 
Drivers who pick up fares out-
side city limits do not have to 
comply with the ordinances.

In the meantime, the taxi-
cab ordinance has taken a 
slightly different direction. Al-
though the city of Lake Ozark 
voted to adopt it as written, 
Osage Beach aldermen are 
making changes before its final 
passage. In April, they voted 
to modify the ordinance to in-
clude wording prohibiting taxi 
cabs from carrying more pas-
sengers in the front seat than 
could be restrained by seat 
belts. Since Missouri does not 
require backseat passengers to 
wear seatbelts, the total num-
ber of passengers that could be 
carried was not restricted.

City Attorney Ed Rucker was 
also asked to add regulations 
for “black car services” – lim-
ousines or other VIP-type ser-
vices that don’t carry the tradi-
tional taxi designations. Those 
vehicles would be required to 
display their permit numbers 
on a more discreet sticker.
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Lake Real 
Estate Sales 
Activity

With the recent upturn 
in the sale of lots for build-
ing construction, I thought I 
would share with you a few 
things to consider in mak-
ing a decision on which lot 
to purchase.

If a lot is not located in 
an area that has a central 
sewer system, you will need 
to look at the regulations 
by both the state and coun-
ty that control the design 
and placement of a septic 
system.

Current regulations spec-
ify a sewage quantity of 
120 gallons flow per day 
per bedroom for design 
purposes.  This translates 
into a need for at least a 
1,000 tank and 6 100’ lat-
eral trenches.  Trenches 
must be located a minimum 
of 5’ apart and at least 50’ 
from the lake and 25’ from 
a basement.  They must also 
be at least 10’ from the 
property lines.

In addition, you will need 
to be aware of the regula-
tions that cover the place-
ment of your home on the 
property such as setbacks 
from the property lines as 
well as any outdoor patios 
and entertaining areas.

When you factor in these 
items along with the topog-
raphy of the property, you 
need to do some research 
to make sure your home will 
fit on the lot you choose.

According to the Missouri 
Association of Realtors Feb-
ruary Market Summary the 
number of residential prop-

erties sold was up 9.7% 
YTD this year compared to 
2012 and the median sell-
ing price rose by 22.7%. At 
the end of February 11% of 
currently listed properties 
were under contract.

I have personally experi-
enced a large uptick in my 
business over the past 30 
days.  The number of buy-
ers who have been coming 
to purchase at the lake has 
been exceptional and I feel 
we are entering a pretty fair 
marketplace for both buy-
ers and sellers.

Michael has been selling 
real estate at the Lake of 
the Ozarks since 1981.  He 
is one of the most respect-
ed brokers in the area.  If 
you would like to work with 
Michael in the sale or pur-
chase of property, contact 
him at 573.365.SOLD or 
cme@yourlake.com  View 
thousands of lake area list-
ings at www.YourLake.com 
$1 million plus homes at 
www.LakeMansions.com   
You can also view each 
months’ article, ask ques-
tions and offer your opin-
ion on Michael’s real estate 
blog, www.AsTheLake-
Churns.com

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

• Wedding Specialists on staff  to 
create stunning design, tuxedo and site 
décor rentals, Jims Formal Wear
• Always appropriate sympathy floral
• Festive celebrations with fresh 
flowers, balloons, Fannie May candy, 
cupcakes and treat boxes

Serving the Lake of  the Ozarks area since 1979.

5 73.346.3388 • 573.365.3166 • 573.348.8544
Janinesflowers.com • Lakeozarkweddings.com

See what’s new at Janine’s…

Remember to check out the tanning and style specials next door atAll Dolled Up
573.552.6424

Delivery 

Available to

the Lake Area!

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

TURN YOUR

Reality
Vision

INTO

Partnering with our customers 
to create their perfect room and 
select the right products. 

Osage Beach: 924 Hwy 42 (573) 343-4464
Kitchen & Bath Products, Cabinetry, Countertops & Appliancesdkbshowroom.com
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Building an effective 
web presence
with Erin Burdette, MSW Inter-
active Designs LLC 

YouTube your 
Business!
YouTube has become one of the most 
widely used search platforms, with 
more than 3 billion searches each 
month. Currently more than 1 billion 
users watch hundreds of millions of 
hours each day. YouTube is where it’s 
at! So how can you use YouTube for 
your business? 
1. Feature Behind the Scenes 
Footage.
Show people where you work and 
what you do on a normal working day. 
For businesses such as factories or res-
taurants, people will love to see behind 
the scenes footage of how your busi-
ness runs. Showing people that your 
of� ce or workplace is full of normal, 
hard-working people can make your 
business more personable.
2. Showcase Client Testimoni-
als.
Testimonials are a great way to get 
positive information about your busi-
ness out there. Many people rely on 
testimonials from other consumers to 
decide whether or not they are going 
to buy your service or product. Videos 
are a great way to showcase some of 
these 5-star testimonials. Unlike writ-
ten reviews, video allows your pros-
pects to actually see how the person 
feels about your business. These videos 
do not have to be anything elaborate, 
just a simple 1-minute or less video 
shot with a cell phone will do.
3. Answer FAQs.
You probably should have a list of 
frequently asked questions on your 
website. However, a video is another 
way to enhance these questions and 
answers. YouTube allows you as a 
business owner to get out there and 
show everyone that you are the expert 
in your � eld and you know what you 
are talking about. You can even ask for 
question submissions from followers to 
get them involved and also to get more 
content to post!
4. Present Employee Bios.
Whether it’s with a famous celebrity or 
the chef at a favorite local restaurant, 
people like interviews! People want to 
know who they are working with or 

buying something from. Employee in-
terviews are a great way to gain trust 
with your prospective customers. Al-
lowing your customers to know more 
about the owners, managers and other 
staff will also make your business more 
personable.
5. Create a Picture Collage.
If you’re not sure about shooting ac-
tual footage of your business, there are 
other ways you can still use YouTube 
for your advantage. There are many 
programs out there, such as Animoto 
that allow you to create video with still 
images. If you have some great photos 
of your business, product, employees, 
etc. you can upload them, add some 
music and ta-da you have something 
to put on YouTube!
Utilizing YouTube can increase brand 
awareness and help with your search 
engine optimization. The social media 
engagement packages from MSW 
feature Facebook, Twitter, LinkedIn, 
Google+, YouTube and Pinterest, 
where it makes sense. For more infor-
mation on the services offered by our 
Lake of the Ozarks internet marketing 
company, give us a call at 573-552-
8403 today!
Follow MSW Interactive Designs 
Web: www.MSWInteractiveDesigns.com
Twitter:  @PutTheWebToWork
Facebook:  http://Facebook.com/put-
thewebtowork
Blog:   http://put-the-web-to-work.
blogspot.com
Erin Burdette, MSW Interactive Designs 
LLC ~ We put the web to work for you!
573-552-8403
www.PutTheWebToWork.com

Erin Burdette

A Division of First State Bank, NMLS # 41668

...over 147 years as a community lender 
Your  Trusted Lake Lender  

Michael Lasson
(573) 302-0909

NMLS # 493712

573-365-LOAN | www.fsb�nancial.com
2265 Bagnell Dam Blvd. | Lake Ozark, MO 65049

Bob O’Steen
(573) 746-7214

NMLS # 332983

continued from page 14
funds” and said he believes that 
any regulatory action by the 
EPA to restrict residential bar-
becues would increase the cost 
of grills and barbecue pits and 
would place costly, burden-
some rules on the businesses 
that manufacture these items 
and the consumers who use 
them. He promised to monitor 
the actions of the EPA on this 
matter.

Bricker agreed with the con-
gressman’s assessment.

“The EPA is studying ways to 
burn charcoal safely and effi-
ciently so people in third-world 
countries can cook indoors 
without the threat of carbon 
monoxide poisoning. Howev-
er, studying the effect of meat 
juices hitting the heat source 
is a giant waste of money. Grills 
are pretty much designed to 
burn as inefficiently as possible 
so they create smoke for flavor. 
And smoked meats is a big busi-
ness. Just try serving pulled 
pork or ribs without smoking 
them. If the EPA forces that, no-
body is going to be happy,” he 
quipped.

Smell that smoke!
According to a study com-

missioned by the HPBA, cook-
ing out trumps eating out. The 
majority of adults (58%) agree 
that cooking out is more fun 
and relaxing than dining out 
and beneficial for avoiding 
travel (58%), dress codes (57%) 
and crowds (56%).

The adults surveyed said 
they believe grilling is a health-
ier choice. Seventy percent of 
said grilling encourages them 
to spend more time outdoors 
instead of cooped up in the 
house. Outdoor cooking also 
encourages adults to make 
smarter food choices such as 
eating fresh rather than frozen 
foods (54% agreed) and cook-
ing healthier food on the grill 
overall (40% agreed).

The survey also showed:
· The majority of grill owners 
use their grills year-round (60 
percent).
· Nearly all (97 percent) of grill 
owners used their grill in the 
past year.
· Sixty-one percent of house-
holds that own a grill own a gas 
grill, followed by charcoal (41 

percent) and electric (10 per-
cent).
· Traditional summer holidays 
top the list of the most popular 
grilling holidays: the Fourth 
of July (68 percent), Memorial 
Day (52 percent) and Labor Day 
(51 percent).
· Winter holidays saw an in-
crease from 2011 with Super 
Bowl Sunday (31 percent), Eas-
ter (18 percent), Thanksgiving 
(15 percent) and New Year’s 
Eve/Day (15 percent) rounding 
off the top.

· Meats, including hot dogs 
(72 percent), steak (71 per-
cent), burgers (69 percent), 
and chicken parts (64 percent), 
top the list of the most popular 
foods prepared using a grill.

Some fired up over BBQ study

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files
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A Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

Income, Safety 
or Growth? 

In recent years, investors have 
been looking at fi nancial markets 
that are largely without precedent. 
Short-term interest rates have been 
at rock bottom for an extended pe-
riod of time, and longer-term rates 
are not much higher. Bond inves-
tors have the twin worries of low 
current yield and the possibility of 
principal loss on paper, should in-
terest rates begin moving higher. 
Stock markets have been buffeted 
by a variety of international forces. 
Although market performance has 
been exceptional, the lingering 
cloud of unsatisfactory employ-
ment numbers hangs over the U.S. 
economy.

Stocks and bonds have been 
on a roller-coaster ride during this 
volatile economy. After suffering 
a 37% collapse in 2008, the large 
company stocks represented by the 
S&P 500 grew by 26% in 2009 and 
32% in 2013 (including dividends). 
Bonds delivered almost a mir-
ror image, gaining nearly 26% in 
2008, then losing nearly 15% the 
following year, as stocks returned 
to favor. 

Balancing Act
To avoid the extremes of one 

asset class or another, one needs 
to employ an asset allocation 
strategy for smoothing portfolio 
performance. Much of the riskiness 
of an investment portfolio can be 
mitigated by the mix chosen. 

An asset allocation plan will 
generally employ several differ-
ent asset classes. The historical 
performance of the asset classes 
is the starting point; the degree to 
which the classes move in synch or 

not is determined mathematically. 
With these coeffi cients in hand, the 
portfolio may be optimized. That 
means expected performance may 
be maximized for a given level of 
acceptable investment risk. Alter-
natively, risk may be minimized for 
a target level of return.

Trenny Garrett is the senior vice 
president at Central Trust & In-
vestment Company’s Lake of the 
Ozarks location. You can contact 
her at 573-302-2474, or visit cen-
trustco.com.

If you’re facing a complicated 
fi nancial issue, Central Trust & In-
vestment Company is here to help! 
They have an experienced team of 
investment professionals, including 
several portfolio managers, that 
deals with these issues on a daily 
basis. 

Central Trust & Investment Com-
pany is affi liated with Central Bank 
of Lake of the Ozarks. Products and 
services offered by Central Trust & 
Investment Company are not in-
sured by the FDIC; are not deposits 
of or guaranteed by any depository 
institution or affi liate bank; and are 
subject to investment risks, includ-
ing possible loss of the principal 
amount invested.

Trenny Garrett, J.D., CTFA

Affordable Home Cleaning
HOMEOWNERS • RENTERS • BUYERS • SELLERS • REALTORS

TERRI BOSWELL/COX CALL TODAY! (314) 581-8574

No Job
Too Small!
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Tues. - Fri. 9-5:30 Sat. 10-4:30 • Closed Sun. & Mon.
108 High St. • Jefferson City

www.divinitygiftshop.com

Divinity Religious Gift Shop

573-636-5470

The Largest Collection of Fontanini 
Figurines in Central Missouri!

Use Our Year-
Round Fontanini 
Registry to Track 

Yours!

Your Lake Vacation
4571 Osage Beach Parkway, 
Suite A • Osage Beach, MO 65065
573-365-3367 • 877-284-0267
www.yourlakevacation.com
www.knollsresort.com
www.lazydaysrentals.com

Vacation Rental Management
Serving the Lake since 1986

Over 100 vacation homes and condos 
located in Osage Beach, Lake Ozark, 
Horseshoe Bend, Camdenton and on 

Located next to Vista Grande across 
from the outlet mall. Put your 

waterfront 

property to work for 

you!  Call today 

573-365-3367!

Take me out to the ballgame
By Nancy Zoellner-Hogland

Whether you cheer for the 
red (Springfield Cardinals, 
the St. Louis Cardinals Mi-
nor League) or the blue (the 
Northwest Arkansas Naturals, 
the Kansas City Royals Minor 
League), you’re invited to join 
the community at Lake of the 
Ozarks Day with the Springfield 
Cardinals. 

Sponsored by the Camden-
ton Area Chamber of Com-
merce, the game is set for 6:10 
p.m., Saturday, July 18 at Ham-
mons Field in Springfield. 

Tickets in the Redbird Roost, 
which is located on the suite 

Level on the third base side, are 
currently sold out. However, ac-
cording to Trish Creach, execu-
tive director of the Camdenton 
Area Chamber, more may be-
come available as season ticket 
holders give up their seats. 
Those tickets include unlimited 
ballpark food – nachos, hot dogs 
and the like – and soft drinks. 
The cost is $25 per person.

Tickets are still available 
for the field box seats and gen-
eral admission. Field box seats, 
which are limited in number, 
are located in Section M on the 
third base side. The cost is $9 
per ticket. General admission 

tickets allow purchasers to sit 
in any available blue seat, the 
outfield bleachers (which open 
at game time) or on the grassy 
berm in left field. The cost is $7 
per ticket.

“We’re really excited! This 
will be a great way for everyone 
to come together and have fun 
while at the same time promot-
ing the Lake of the Ozarks to a 
neighboring community,” said 
Creach.

Tickets can be purchased 
at the chamber office, located 
at 739 West US Highway 54 in 
Camdenton or by calling the 
chamber at 573-346-2227.

continued from page 2
window shade, said it will gen-
erate more energy than the 
extra fuel required to carry it. 
Supporters say the shades will 
be perfect for older planes that 
are not wired or equipped to 
provide the power supply that 
is included in new models. 
Critics say airlines installing 
the shades will have to decide 
who benefits from the free 

power. They could trust that 
passengers seated by a Solar 
Eclipse window will share – or 
airlines could choose to charge 
more for a window seat.

Theme park enthusiasts who 
haven’t yet settled on a sum-
mer vacation destination 
might want to visit the Inter-
national Association of Amuse-
ment Parks and Attractions 
website (www.IAAPA.org/
W hat sNewUSa ndCa nada). 
There, you can find a list of 
new attractions to be offered at 
amusement parks, water parks, 
family entertainment centers, 
museums, zoos, aquariums, 
science centers, and other at-
tractions across the United 
States and Canada. According 
to the site, innovative roller 
coasters that offer never-be-
fore-seen ways to spin, flip, and 
speed along the track; guest-
immersive “dark rides,” which 

“immerse guests in the realm 
of fiction and take them on 
unforgettable journeys;” and a 
world of new technology em-
ployed by classic brands such 
as Lego, Crayola, The Harlem 
Globetrotters, DC Comics and 
Star Wars will be entwined 
in the guest experience. The 
IAAPA reported that more than 
375 million people visit theme 
parks in the United States and 

Canada each year, contributing 
$18.8 billion to park revenue.

Travel site skift.com reported 
that Persian Gulf carriers are 
“rushing to add new flights to 
the U.S. ahead of possible new 
restrictions they may face in 
the near future.” The site says 
the Obama administration is 
reviewing whether Emirates, 
Qatar Airways Ltd. And Eti-
had Airways are being unfairly 
subsidized by the government, 
making it impossible for U.S. 
airlines to compete in pricing. 
The heads of Delta, American 
and United airlines, who wrote 
a letter to secretaries of State, 
Commerce and Transportation 
requesting the sanctions, are 
also asking for an immediate 
freeze on the Middle East car-
riers because they currently 
can continue expanding their 
routes until a public comment 
period closes at the end of May.

Armchair Pilot
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Advertising Pro Tips - Promote your business 
Advertising is a necessary 

part of the vast majority of 
businesses. If your customers 
don’t know about you, how can 
they purchase your goods or 
services? Part of most adver-
tising plans (yes, you should 
have a plan-- and a budget) in-
clude PSAs (Public Service An-
nouncements).

PSAs can be a useful source 
of promotion for most busi-
nesses. Media outlets such as 
television and radio stations, 
magazines and newspapers, 
and online providers of news 
and information are always in-
terested in receiving newswor-
thy announcements. However, 
how and when you send them 
will dictate when and if they 
are used.

PSAs are most effective 
when they meet a few criteria. 
After all, yours is not the only 
business trying to get those 
seconds on-air, or that precious 
print real estate. The more ef-
fort you put into doing them 
right, the better your chances 
are of getting what is essential-
ly free advertising.

1 Include your contact in-
formation on all materials. At 
the top of your written submis-
sion give a title describing what 
your submission entails in 10 
words or less. For example, 
“Suzy Brown Promoted to Vice 
President”-- short and sweet. 
Your name and phone number 
is next, along with the date. Use 
the Metadata for photographs 
and video. 

2. Name your submissions 
properly. Rename the files -- 
for example: “Suzy Brown VP 
AnyBank Inc May 1 2015.doc” 
for documents; “Suzy Brown 
VP Anybank Inc 05-01-2015.
jpg” for photos; or “Suzy Brown 

Promoted 05012105 Anybank 
Inc.avi” for a video file.

3. Quality is important. If you 
are submitting for print, use a 
good quality camera and prop-
erly focus your photographs. 
Headshots should be vertical 
in format and taken against 
a neutral background. Writ-
ten materials should be sent 
in TEXT format, or Microsoft 
Word for compatibility. Foot-
age for television use should be 
in high-definition “.avi” files; 
radio audio files should be sent 
as “.MP3.” Specific require-
ments may vary from outlet to 
outlet. Ask if they require spe-
cific settings if you are uncer-
tain. They will let you know the 
best methods for delivery. Ra-
dio stations also accept written 
releases for announcement by 
their personnel. Television sta-
tions will sometimes send out a 
news crew.

4. Send your information 
to the right person or depart-
ment. A phone call or email can 
help prevent submissions from 
being rejected or lost.

5. Get to the point quickly. 
Include “Who, What, Where, 
When and Why” in the first 
paragraph or opening state-
ment. Check your spelling and 
punctuation. For television 
and radio, write a script and 
proofread it. Come to your con-
clusion in 250 words or less if 
possible. Use “ADD” (short for 
additional) to include one or 
two paragraphs of information 
that is relevant but not abso-
lutely essential, to the bottom 
of the release. Additional ADDs 
can be used.

6. Don’t try to sell some-
thing. That’s advertising and 
they sell that for a living. Keep 
your information “news” and 

you will have more success in 
getting it published. 

7. Be persistent. Submit re-
leases regularly and consis-

tently. 
8. These guidelines also ap-

ply for social media-- good 
quality images and video along 

with concise messages that are 
well-crafted will display your 
business in the best possible 
light. Do you have a business 
Facebook, Twitter and Tumblr 
account? Are you using Linke-
dIn? Is Instagram part of your 
business’ advertising strategy? 
Online social media can also 
be used to great effect to pro-
mote your firm. If you’re un-
familiar with these, now is the 
time to check them out.

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

BEST PRICES ON ALL MAJOR TIRE BRANDS

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233 1024 INDUSTRIAL DR.

OSAGE BEACH MO
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Last month’s Business Social 
was April 9th, at Pappo’s Pizza 
with Sponsors First State Bank 
Mortgage.

1. Patrons enjoying the Social
2. The Mix 92.7 FM van outside 

the Social at Pappo’s Pizza.
3. Patrons enjoying the Social.
4. The Team from First State 

Bank Mortgage that sponsored 
the April BJ Social.

This month’s Social is at Boot-
legger’s on May 14th, with our 
Sponsor First Bank of the Lake.

First State Bank Mortgage, a 
division of First State Bank of St. 
Charles, was recently named the 
Affiliate of the Year by the Bag-
nell Dam Association of Realtors, 
and is an Equal Housing Lender.

Would your company like to 
book a BJ social? Contact Glenn 
for Details at 573-286-4368 or 
ggoodwin@mix927.com.

4

2

3

1
Business Journal Social Event Photos

BAGNELL DAM COLLECTIBLES
Once Bagnell Dam’s con-

struction was complete in the 
spring of 1931, Union Electric 
Light & Power Company of St. 
Louis began producing small 
brochure-like publications to 
promote the dam’s mission 
and draw tourists to the Lake. 
Hourly tours of Bagnell Dam 
were a daily feature and visitors 
were given a brochure. Today, 
these small fold-out brochures 

are collectibles. One of my fa-
vorites, published in 1931, is a 
5” x 7” 16-page pamphlet with 
a  dull green-and-white cover 
but a fabulous interior. It has 34 
large vivid postage stamp-like 
black and white photos and 
a dozen colorful drawings. It 
opens with the following text: 

“Journey, for a moment, 
backward along the highroad 
of fancy to the early days of our 
country, to the lands of the Mis-

sissippi Valley.  March with La-
Salle and Lewis and Clark and 
in your imagination explore 
the Ozark Highlands, ancestral 
hunting ground of the Osage 
tribes.  You see a beautiful land 
of wooded hills, valleys, rivers 
and streams, watercourses that 
have been avenues of explora-
tion and the highways of settle-
ment—passive factors in the 
growth of a nation.

“Passive, yes, but man says 

‘I want electricity. It is the ser-
vant that lessens my toil and 
promotes my comfort – and the 
river answers. ‘I have carried 
your canoes to new lands and 
I have been a pathway to your 
villages and towns. I shall gen-
erate the electricity you desire 
and send it to your homes and 
factories. The curtain has risen 
on a new era in your progress . 
. .” There is more engaging text 
but the brochure closes with: 
“The time has come when the 
sun, sinking to rest behind the 
Ozarks, no longer brings dusk 
to a sleepy, meandering Osage, 
but to a new and glorious lake, 
a lake holding for thousands a 
promise of joyful holidays . . .” 
(Edited for brevity)

This historical sketch is from 
the collection of H. Dwight 
Weaver. He is the author of six 
books on the history of Lake of 
the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial his-
tory of Osage Beach from 1880 
to 1980. Weaver’s book “A Picto-
rial Guide to Ha Ha Tonka State 

Park” contains more than 300 
photos of the park, which in-
clude all of the park’s signifi cant 
natural and man-made features 
along its trails and boardwalks.

Contact him at: dwight-
weaver@charter.net or call 
573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more information or to 
purchase one of his books on line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver
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Joshua Brickner, D.O., Named Lake Regional Physician of the Year
Joshua Brickner, D.O., has 

been named Lake Regional 
Health System’s 2015 Physician 
of the Year. Dr. Brickner, a hos-
pitalist who treats both pediat-
ric and adult patients, received 
the award at Lake Regional’s 
annual Doctors’ Day banquet, 
held March 30.

This annual award is deter-
mined by a committee com-
prised of Lake Regional staff, 
medical staff and administra-
tion who review nominations 
from employees, auxilians, 
board members and physi-
cians.

“Nominees must demon-
strate professionalism, integ-
rity, a collaborative spirit and a 
positive attitude,” said Michael 
E. Henze, chief executive of-
ficer of Lake Regional Health 
System. “Dr. Brickner excels 
in each of these traits. His care 
for others and commitment to 
excellence have earned him 
the respect of his patients, col-
leagues and the Lake Regional 
staff.”

Dr. Brickner is board cer-
tified in pediatric medicine 
and internal medicine and is 

unique among the Lake Re-
gional hospitalists in that he 
cares for both adult and pe-
diatric patients. Hospitalists 
provide around-the-clock care 
for Lake Regional Hospital pa-
tients. They follow patients’ 
tests and treatments while 
they are in the hospital and 
then transition their care to a 
primary care physician upon 
their discharge. 

In addition to a nomination, 
recipients also must receive 
positive feedback from patient 
satisfaction questionnaires 
and others within the health 
system or community.

“He incorporates such 
compassion and knowledge 
in his practice and is con-
stantly learning and apply-
ing evidence-based research,” 
one nominator said. “The Lake 
Regional values of integrity, 
patient-centered care, clinical 
excellence and commitment 
to community are the pillars of 
Dr. Brickner’s practice.”

A native of Bunceton, Mo., 
Dr. Brickner received a medi-
cal degree from the Kansas 
City University of Medicine 

and Biosciences and complet-
ed an internal medicine and 
pediatric residency at the Uni-
versity of Missouri in Colum-
bia. Before earning his medical 
degree, Dr. Brickner worked as 
a patient care technician in the 
Emergency Department at MU 
Health Care. He also worked 
two years as an emergency 
medical technician in Tipton, 
Mo. He has been with Lake Re-
gional since 2013.

Dr. Brickner and his wife, 
Molly, have two daughters, Sa-
die and Piper. In his free time, 
Dr. Brickner enjoys being ac-
tive outdoors, especially wild 
turkey hunting, golfing and 
fishing.

In addition to the Physician 
of the Year award presentation, 
the following Lake Regional 
physicians were honored at the 
Doctors’ Day Banquet for years 
of service: 30 years — Miles 
Neis, D.O., internal medicine; 
and 20 years — Trent Russell, 
M.D., pediatrics; Brenda Het-
tinger, M.D., family medicine; 
and Kevin Byrne, D.O, gastro-
enterology and hepatology.

Pick up L•O PROFILE’S newest  issue statewide 
or visit www.loprofile.com to download!

2015

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.

The Missouri chapter of C.O.P.S. (Concerns of Police Survivors) recent-
ly received a donation from local mortgage lender First State Bank 
Mortgage. A check for $750 was presented to C.O.P.S. representative 
Annette Jansen on April 9th by local mortgage professionals Michael 
and Michelle Lasson, Bob O’Steen and Tom Spradling. The donation 
amount represents the proceeds of a special promotion First State 
Bank Mortgage held in the month of February to raise support and 
funds for the C.O.P.S. organization. Pictured above, L-R: Tom Spra-
dling, Bob O’Steen, Annette Jansen, Michael Lasson and Michelle Las-
son. 

The Lake Area Chamber recently held a ribbon cutting for the Law 
Office of Mark Webb. For more information contact the Law Office of 
Mark Webb at (573)302-0897 or visit their website at MarkWebbLaw.
com.

Lake Regional Chief of Staff Patrick O’Neil, D.O., presents the Physi-
cian of the Year Award to Joshua Brickner, D.O.
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The Forget Me Not Ball

   Encore Guest Performance

To purchase individual tickets and  
Floor-side TABLE Reservations stop by:

La Roca Dance Studio in Osage Beach  
OR  Lake Media in Osage Beach 

Lake Sun in Camdenton 
Mills and Sons Insurance in Lake Ozark

You can also visit: 
www.lakeforgetmenotball.org

Saturday, May 9, 2015
Special Guest Performance by former members of the Dance Troop  

on “DANCING WITH THE STARS”  Internationally Ranked

Kiki Nyemchek and Magda Fialek
Generous VIP Table Sponsorships Available Now!

To Benefit 
the  

“Forget Me 
Not Fund”

Vacation News
F U N  •  FO O D  •  E N T E RTA I N M E N T

Doors Open at 6:00 p.m. 
Tan-Tar-A Resort 
Northwinds Room 

573-348-0773
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Retail technology can boost sales
Submitted by Bruce Mitch-

ell, Lake of the Ozarks SCORE
Among the many attributes 

helping fuel the growth of e-
commerce is the emergence 
of near-seamless, secure 
check-out and payment pro-
cesses. All it takes is a few sec-
onds for a customer to enter 
the required credit card and 
address information, and re-
ceive confirmation of the pur-

chase. 
Thanks to a variety of new 

smartphone-based technolo-
gies such as mobile credit 
card reader apps, brick-and-
mortar retailers can now offer 
their in-person customers the 
same kind of expedited expe-
rience; and they don’t even 
have to be in the store to do 
it. Cards can be read and pur-
chases made instantly at the 

customer’s location, a trade 
show, or outdoor fair. 

Of course, it’s essential that 
the retailer accepts credit 
cards—something a surpris-
ing number of small business-
es aren’t set up to do accord-
ing to Jared Fliesler, General 
Manager for Growth & Strate-
gy for Square, one of the most 
popular reader apps.

“A lot of small businesses 
don’t seem to know about how 
accepting credit cards can 
help their business, beyond 
just making it easier for their 
customers to pay,” Fliesler 
says. “Average tickets are 
higher with credit card than 
cash, and credit card accep-
tance can increase sales by 20 
to 30 percent.”  

And with tools like Square, 
PayAnywhere, ROAMPay and 
PayPal Here, a retailer can 
maximize the ease of making 
those high-volume purchas-
es anywhere in the store, or 
most anywhere else. All that’s 
needed is a suitable smart-
phone, the app and plug in 
reader, and a cell signal. Most 
automatically calculate sales 

tax and provide email con-
firmation to the customers, 
while others like Square, de-
posit the money directly into 
the business’s bank account 
within seconds of the trans-
action. 

“Again, this kind of access 
to cash is incredibly impor-
tant to small business own-
ers,” Flieser says. 

While the basic operation 
of mobile credit card reader 
apps is the same, the prod-
ucts and services have differ-
ences that the retailer should 
evaluate. Transaction and 
use fees vary, and some apps 
work with only certain types 
of smartphones and credit/
debit cards.

Another on-the-go tech-
nology that can help stream-
line retail operations is the 
portable data terminal (PDT), 
which can be used to expedite 
accurate inventories, create 
and process orders. Similar-
ly, hand-held computers and 
compact tablet computers al-
low retailers and their staff to 
place and process in or out of 
the store. 

Basic versions of these 
products are available at 
many big box retailers, while 

more sophisticated systems 
can be researched at online 
locations such as Barcodes, 
Inc., and POS Market.

While evaluating retail 
technology tools, it may be a 
good idea to make sure your 
point-of-sale (POS), inven-
tory control, and other retail 
management software is up 
to date. The latest versions 
make it easy to track sales and 
inventory, streamline book-
keeping, improve that all-
important customer service, 
and do much more. Leading 
product examples include 
utouchPOS, AmberPOS, and 
LightSpeed. As with the hard-
ware, compare the software 
for features your small busi-
ness needs, and scalability for 
future growth and enhance-
ments.

You’ll find a wealth of small 
business-related information, 
resources, and training, plus 
free, confidential counsel-
ing from more than 12,000 
business experts. For more 
information contact the Lake 
of the Ozarks SCORE Chap-
ter at www.LakeoftheOzarks.
SCORE.org, by e-mail at ad-
m i n.0493 @ scorevolu nteer.
org or call 573-346-5441.  

Managing Rental Property
Who’s Manag-
ing Your Prop-
erty?

The vacation rental industry in 
Missouri is kind of like the black 
sheep of the family when it comes 
to oversight and regulating.  While 
everyone will agree that you need to 
have some sort of rules in place, no-
body wants to be the governing body 
for the industry.  So as the owner of a 
vacation rental property how can you 
protect yourself.

First of all, as an owner, you should 
ask a potential property manager 
about their experience, education and 
professional licensing when consider-
ing them as your property manager.  
Do you want someone with no experi-
ence, no education, no insurance and 
no professional accreditation manag-
ing your property?  

In Missouri it is legal to manage 
your own property without a license.  
But the Missouri Real Estate rules and 
regulations are quite clear; that if a 
person rents or leases real estate; of-
fers to rent or lease real estate; nego-
tiates or offers to negotiate the rental 
or leasing of real estate; lists/offers/
agrees to list real estate for lease or 
rental; assists or directs in the procur-
ing of prospects calculated to result in 
the leasing or rental of real estate or 
assists in or directs the negotiation of 
any transaction calculated or intend-
ed to result in the leasing or rental of 
real estate, that person must have a 
real estate license.

All of these things happen within 
the vacation rental industry.  Property 
managers are managing other peo-
ple’s property; they are negotiating 
contracts, offering property for rent/
lease, assisting in fi nding prospects, 
etc.  Yet no one wants to regulate the 
industry.  So there is very little protec-
tion for the public when it comes to 
hiring a property manager to manage 
your vacation rental property.  Your 
only recourse is to hire an attorney to 
sort things out if they go south.

Or you can do your homework and 
hire a professional that has experience 
and is licensed to practice real estate 
including the management of prop-
erty.  Here are a few of the questions 
you should ask; are you a licensed real 
estate agent?  Do you have a busi-
ness license?  Are you collecting and 
paying sales and lodging tax on the 
properties that you manage?  (If not, 
you as the owner are liable for those 
taxes on a yearly basis)  Do you carry 
commercial liability insurance and 
worker’s compensation insurance for 
those performing services for you (i.e. 
maintenance, housekeeping, etc?)  If 
they are not carrying those insurances 
then you as the homeowner are liable 
if anyone gets hurt while working on 
or renting your property.

Professional vacation rental com-
panies here at the Lake are licensed 
by the city and county, have licensed 
agents, pay state and lodging taxes 
and carry the proper insurance.  All 
designed to protect you as the con-
sumer.

Russell Burdette is the owner of 
Your Lake Vacation, the Lake’s leading 
professional vacation rental manage-
ment company.  Serving the Lake Area 
since 1986.  If you would like a va-
cation rental market analysis or more 
info on renting your home or condo 
as a vacation rental, please call 573-
365-3367 or e-mail russell@your-
lakevacation.com.

Russell Burdette
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Crossword 
Puzzle THEME: MOTHER’S DAY

Solution page 29
ACROSS
1. Milan’s La ____
6. Globe shape
9. Saintly sign
13. Alexandre Duma’s “The Black ___”
14. Broadcast
15. Happen again
16. Like city life
17. Mudbath site
18. Fill with high spirits
19. *”Mommie ____,” movie
21. *Kate Hudson’s mom
23. Dog command
24. Like Andersen’s duckling
25. Eric Stonestreet on “Modern 
Family”
28. Hard currency
30. Internet business
35. In the sack
37. Sometimes hard to reach
39. Irrigation water wheel
40. Track event
41. *Suri’s mom, e.g.
43. Fix a horse
44. ____’s razor
46. *Bébé’s mother
47. Copycat
48. Tarzan’s swings
50. A in B.A.
52. “... ____ he drove out of sight”
53. Repair, as in socks
55. Pull the plug on
57. *Mom to Meg, Jo, Beth and Amy 
March
60. *Popular Mother’s Day gift
64. Kim Jong-un of North ____
65. Reverential salutation
67. Tie again
68. Relating to Quechuan people
69. Intelligence org.
70. Dodge
71. Don’t let this hit you on the way out
72. One of Bartholomew Cubbins’ 500
73. More sly

DOWN
1. Part of house frame
2. Prepare by drying or salting
3. *This famous Jessica became a mom 
in 2008
4. Pinocchio and his kind
5. Relating to apnea
6. Brewer’s kiln
7. Tombstone acronym
8. Health food pioneer
9. Retained
10. Palm tree berry
11. Guitar forerunner
12. Bonanza find
15. Count on
20. Indifferent to emotions
22. *Like Mother Hubbard
24. Soiled
25. *TV’s “lovely lady”
26. Olden day calculators
27. Muhammad’s birthplace
29. Big-ticket ____
31. “Animal House” garb
32. French pancake
33. Oil tanker
34. *”Mother” in Italian
36. Novelist Koontz
38. German mister
42. Asian pepper
45. Sterling, Cooper or Draper
49. Sigma Alpha Epsilon
51. Soft palate vibrations
54. Boxer’s stat
56. Inhabit
57. Kissing disease?
58. Atlantic Richfield Company
59. Last row
60. Notable achievement
61. Evening purse
62. Hitchhiker’s quest
63. Nostradamus, e.g.
64. *Mom has at least one
66. By way of

Painting, Sealing & Staining Inside & Out
    Lawn Care - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks

LLC

Located ¼ mile west 
of the Grand Glaize Bridge 
on Osage Beach Parkway
Open Seven Days a Week

365 Days a Year
Reservations Recommended

573.348.2966 | www.jbruners.com

Masters
i n  the  Art  of  the

STEAK
f o r  o v e r  3 0  y e a r s

US-54 EXPY

Osage Beach Pkwy

W
inn Rd

Je�ries Rd

Grand 
Glaize 
Bridge
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Join the crowd at the single largest one day 
family boating event at the Lake of the Ozarks! 

 

JULY 18th - DOG DAYS
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Jessica Belt joins Schmidt 
and Associates LLC

Schmidt & Associates, LLC 
Marketing and Advertising 
Agency is proud to welcome 
Jessica Belt as their newest Ad-
vertising Media Specialist.

Jessica (Jess) has been spe-
cializing in marketing, pro-
motions & tourism for over 13 
years. 

“Having known Jess for over 
a decade, I’m thrilled to have 
Jess on our team with the com-
bination of her knowledge and 
understanding in marketing as 
well as tourism at the Lake will 
be a huge asset to our clients”, 
expressed Ed.  

Most recently Jess was em-
ployed with the Lake of The 
Ozarks Convention and Visi-
tors Bureau. 

Jess handled the marketing 
and promotion for nearly 200 
members from promotions, 
events, and handling some of 
the largest print publications 
the Lake has to offer. 

On March 19, 2015, she re-
ceived an honorary award for 
her past 4 years of Promot-
ing Tourism to the Lake of the 
Ozarks.  

Jessica studied Business 
Management and Psychology 
with William Woods University 
and Columbia College.  Jess has 
served on numerous commit-
tees and boards from the Lake 
Race committee & a Board 
Member for the Bagnell Dam 
Strip Association, served on the 
Mardi Gras Pub Crawl commit-
tee & Lake of the Ozarks Eagle 
Days Committee.

Jess can be reached at 
Schmidt and Associates, 573-
552-8177 or Jess@gotlake.com.     

H. Dwight Weaver Recognized by The Missouri Humanities Council
By Tammi West
and Loretta Srch
Local historian, cave ex-

pert, author and lover of the 
Lake, H. Dwight Weaver was 
awarded by the Missouri Hu-
manities Council their "Ex-
emplary Community Achieve-
ment Award for 2015" on May 2, 
2015 at the National World War 
I Museum at Liberty Memorial 
in Kansas City.

Each year the Missouri Hu-
manities Council celebrates 
the accomplishments of people 
who have made exceptional 
contributions to the under-
standing of Missouri, its people 
and its stories. 

The Exemplary Community 
Achievement Award goes to in-
dividuals or groups who have 
made a special contribution to 
a community’s understanding 
of and support for humanities-
related endeavors on the local 
and/or state level.

Weaver was nominated for 
the award by the Lake Ozark 
Betterment Committee in con-
junction with the Bagnell Dam 
Strip Association and support-
ed by the Camden County His-

torical Society.
For much of his life Dwight 

Weaver has experienced the 
earth from the inside out. His 
passionate interest in caves 
lead to a career in various ca-
pacities with different show-
cases in the tourist industry. 
Dwight has written and re-
searched seven books about 
Missouri caves-- caves he sees 
as valuable non-renewable re-
sources of Missouri. 

Lisa Frick, former Lake 
Ozark businesswoman and in-

ternational spelunker, says of 
Dwight, “He’s known and has 
been known for many years as 
'the' cave man of Missouri. He 
has been an inspiration to me 
in my life and caving adven-
tures.”

Turning his focus to above-
ground, Dwight rounded out 
his career working for 15 years 
with the Missouri Department 
of Natural Resources. His du-
ties included writing about 
Missouri’s land, air and water 
quality for policy making, pub-
lic information and in feature 
articles for their publication, 
“Missouri Resources”. This 
work won two regional and 
two national awards for the 
Department as a result of Mr. 
Weaver’s writings.

Dwight values the Lake of 
the Ozarks as a treasured recre-
ational resource and has spent 
40 years on his own assembling 
a scarce and rare collection of 
Lake photographs and memo-
rabilia that reflects the area’s 
cultural heritage and tells the 
history of its built environment 
and natural wonders. 

Retirement provided the 

opportunity for Mr. Weaver to 
turn his attention to this col-
lection to study, catalog and 
arrange them in some order. 
The result has been seven pub-
lished books cataloging his im-
ages with accompanying nar-
ratives in specific collections. 
His books now include: “Lake 
of the Ozarks, The Early Years” 
(2000), “Lake of the Ozarks, 
Vintage Vacation Paradise” 
(2002), “History & Geography 
of Lake of the Ozarks, Vol. 1" 
(2005), “History and Geogra-
phy of Lake of the Ozarks Vol. 
2" (2008) “Osage Beach” (2010), 
“Historic Bagnell Dam Boule-
vard, Past & Present” (2010), 
and “A Pictorial Guide to Ha Ha 
Tonka State Park” (2011). His 
website offers these books for 
sale at www.lakeoftheozarks-
books.com

Dwight states “My focus is 
on the Lake of the Ozarks re-
gion. This region extends from 
Bagnell Dam in Miller County, 
to Warsaw, Missouri, in Benton 
County and the 12 miles north 
and south on either side of the 
main channel of the Lake of the 
Ozarks. It’s a 2500 square mile 

area. I am also interested in the 
area’s natural history. Many 
people are drawn to the Lake 
because of its natural beauty 
and Ozark setting. There is a lot 
of history to be preserved and 
every site has its own story to 
tell.”

For the past 10 years he has 
been contributing a monthly 
historic vignette to “Lake of the 
Ozarks Business Journal” fea-
turing the images. He has cre-
ated large displays of these im-
ages for the Camden and Miller 
County historical societies and 
contributed images to the Ben-
ton County Historical Society. 
His Lake of the Ozarks vintage 
image collection and support-
ing print memorabilia (maps, 
guidebooks, etc.) collection 
has been willed to the Missouri 
State archives upon his death.

Editor’s note: We would like 
to congratulate Dwight on this 
well-deserved award, and join 
the council in recognizing him 
for his historic work in the area.
The Business Journal wouldn’t 
be the same without the won-
derful monthly features he al-
lows us to publish.

Estate Planning
Financial Planning
Retirement Planning
Tax Preparation
Tax Planning
Business Consulting

Accounting Services
Payroll Services

Employee Bene� ts
Audit & Review Services

Business Succession Planning
Accounting Software

Wilson, Toellner & Associates, L.L.C.

Certi� ed Public Accountants
& Business Consultants

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
YOUR PARTNERS IN PROGRESS

www.wtcpa.com

2729 Bagnell Dam Blvd. Lake Ozark, MO • 573-964-5739
810 S. Highway 5 • Camdenton, MO • 573-346-6822

H. Dwight Weaver
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Member FDIC

IROQUOIS FEDERAL

IROQUOIS FINANCIAL

T H E  L O D G E
o f  F O U R  S E A S O N S

G O L F  R E S O R T ,  M A R I N A  &  S P A

The Lodge of Four Seasons
June 5 - 7, 2015

Mark your calendar for this premier golfing event.

Register online at HKsGolf.com.

Interested in tournament or VIP sponsorship?  Call 573-348-8153 today!

REGISTER NOW!

SIGNATURE COURSE

T h e  C o v e

37th Annual HK’s Benefit Weekend

Honorary Chair
Dustin Colquitt

Kansas City Chiefs
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May 1-3, 2015

MagicDragonCarShow.com
For more information contact the Lake Area Chamber at (573)964-1008.
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VacationNews
AUGUST 15 - 28, 2014

F U N • F O O D • E N T E R TA I N M E N T • S H O P P I N G

Vol. .65 - No. 14

Celebrating 65 YEARS of service to the Lake of the Ozarks FREE

ALSO INSIDE
GOLF TOURNAMENTS

LIVE MUSIC LISTINGS

PADDLE CRAFT ADVENTURES

CHARITY EVENTS

EVENTS, ENTERTAINMENT
AND THE BOAT RACES

LAKE
SHOOTOUT
LAKE
SHOOTOUT

W W W . T H E L A K E O N L I N E . C O M

YEARS
65YEARS
65

New Gifts and
Home Decor

Arriving Daily

Specially Marked Items10-70% OFF!
Welcome to our new home!

5831 Osage Beach Pkwy
(next to the Hospital- the Yankee 

Peddlers Building)

Crossroads
GIFTS

CC~

Open Daily 9:30-5:00348.0606 www.ccr4u.com

CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Lifeat the LAKE!
SEND YOUR ANNOUNCEMENTS

And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files

Featuring:
• MudPie
• Lolita
• Periwinkle by Barlow
• ReSails

Formerly, OYC Ship Shop, the new 
Nautical Shoppe will offer a larger 
selection of nautical home furnishings, 
gifts, lake and coastal accents, including:

• Wall Décor
   Globes &
   Instruments
• Decorative Accessories
• Nautical Jewelry
•  Apparel, Model Ships–

Economy to Museum 
Quality

(573) 552-8401 • 300 Yacht Club Landing Dr., Lake Ozark, MO 65049

New Name! New Location!

www.NauticalShoppe.comCheck out our New Location!

We’re STILL the Gift 
Headquarters for 

Boating Enthusiasts

New
Location

Now
Open!
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Newcomer’s Longtimers 2015 Home Tour May 16
N ewc o m e r s / L o n g t i m e r s 

Charities and Scholarships, It’s 
Why We Do What We Do!

One of the first things new 
members learn about Newcom-
ers/Longtimers is that not only 
is it a social organization made 
up of a group of fun outgoing 
ladies, but an organization that 
transforms lives through fi-
nancial donations to lake area 
charities and scholarships for 
college students. 

Your support of the 2015 
Home Tour on May 16th, will 
help provide scholarships for 
students at Lake Career & Tech-
nical Center in Camdenton, 
MO. as well as make a financial 
donation to Wonderland Camp, 
the Newcomers/Longtimers 
2015 charity.  

Students enrolled in Col-
lision Repair Technology will 
gain knowledge and skills with 
hands on training to potentially 
earn a living as an auto body 
repair technician, a fiberglass 
repair technician, or a frame 
structure repair technician. 
Students will also have oppor-
tunities to shadow local busi-
nesses to gain insight into the 
collision repair occupation.

Students enrolled in the Ma-
rine Service Technology pro-
gram at Lake Career & Techni-
cal Center will learn about all 
aspect of marine service, such 
as diagnostic procedures on 
boats’ ignition and propulsion 
systems. Students will also have 
opportunities to shadow ma-
rine specialists at local marinas 
to gain additional experience. 
You too can be part of this proud 
tradition by purchasing a ticket 
for the 21st annual home tour.  It 
will be a day to remember.

Tickets for the home tour can 
be purchased for $20 in advance 
of the home tour at one of the 
following locations.  On the day 
of the tour you will exchange 
your ticket for a wrist band that 
will allow you entry into all of 
the homes included in the tour.

Tickets can also be pur-
chased on the day of the tour 
for $25 at the home tour head-
quarters located at Woodrows 
Convenience Store on Highway 
MM in Sunrise Beach.

Ticket Outlets:
Central Bank  (all locations) 
First National Bank (all lo-

cations), Lake Regional Health 
System, Bank Star One (HH & 

HyVee), Paul’s Supermarket (all 
locations), Stonecrest Books 
and Toys, Woodrow’s Conve-
nience Store, Wood’s Super-
market (Sunrise Beach), Bella 
Donna Salon

One Fabulous House Just 
Leads to another of Newcom-
ers/Longtimers Annual Home 
Tour

Most couples look to down-
size as their children venture 
out into world but Susie and Gus 
Wetzel found themselves doing 
the opposite. Currently residing 
in Clinton, where Gus is a sur-

geon, the Wetzels were looking 
for a home away from home. As 
grandchildren began to expand 
their family, they quickly out-
grew the first house they pur-
chased at the lake.  When they 
found their Porto Cima house, 
they knew they were home.  

This beautiful Mediter-
ranean style house features 
a Spanish tile roof over beige 
stucco and lots of parking with 
a 3 car garage.  An arched en-
try way with double glass doors 
welcomes visitors. The Mediter-
ranean theme is carried into the 

main floor interior with an in-
laid tiled medallion and chan-
delier of bronze and milk glass.  
Arched oversized windows 
bring the outside in and make 
the room feel light and bright. 
A faux marble alcove sits above 
the angled fireplace adorned 
with a white mantel and hearth. 

You can tour this home and 
many others on Saturday, May 
16 from 10:00a.m. – 4:00p.m. 
through the Newcomers/Long-
timers annual Home Tour.  

McDuffey Selected as 
NADC Top One Percent

Timothy McDuffey, of The 
McDuffey Law Firm, LLC, has 
been selected to the 2015 list 
as a member of the Nation’s 
Top One Percent by the Na-
tional Association of Distin-
guished Counsel.

NADC is an organization 
dedicated to promoting the 
highest standards of legal 
excellence.  Its mission is to 
objectively recognize the at-
torneys who elevate the stan-
dards of the Bar and provide a 
benchmark for other lawyers 
to emulate.  

“I am completely humbled 
by this honor.  When I look at 
the list of prestigious attor-
neys being honored, I am be-
yond grateful that I would be 
mentioned in the same class 
as them.  This is an honor 
I never expected to receive 
practicing law at the Lake of 
the Ozarks.  It is nice to know 
that if you work hard and rep-
resent your clients well, peo-
ple do take notice.  ”  

Tim McDuffey practices 
law at the McDuffey Law 

Firm, LLC. 5754 Parkside Vil-
lage Ct., Osage Beach, MO.  
He is a trial attorney and has 
represented individuals all 
over the State of Missouri.  As 
a trial attorney, Tim McDuf-
fey has recorded numerous 
record setting,  jury verdicts.  
He has also been selected to 
the Million Dollar and Multi-
Million Dollar Advocacy 
Group for his work represent-
ing individuals harmed by 
the negligence of others.  
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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The Lake Area Chamber of Commerce holds their third 
Cocktails & Caddies Ladies Golf Tournament

The Third Annual Cock-
tails & Caddies Ladies Golf 
Tournament took place on 
Friday, April 17, 2015 at Syca-
more Creek Golf Club. 

This fun ladies-day-out 
featured a luncheon where 
teams made up of three la-
dies bid on their fourth play-
er/caddy, a male, and their 
sponsored prize bundle dur-
ing a live auction, emceed by 
The Mix’s Stacy Johnson.  

Lunch consisted of a Tour 
of the Lake, sponsored by 
Bob Evans, El Gallito Authen-
tic Mexican Restaurant, Hy-
Vee and Panera Bread, who 
all brought some of their best 
dishes for the players to in-
dulge in prior to hitting the 
green.

For more information or to 
learn how to be part of next 
year’s tournament contact 
the Lake Area Chamber of 
Commerce at (573)964-1008 
or visit www.LakeAreaCham-
ber.com.    

 Top Left Photo Caption (left to right): Wendy White, Danna Kahrs, 
Sandy Waggett, Melissa Carroll, Jenny Wehmeier

Bottom Left Photo Caption (left to right): Jenny Wehmeier, Aaron 
Spieler, Melissa Carroll, Karen Hogan

Top Right Photo Caption (left to right): Jeff Carroll, K.C. Cloke, 
Rhonda Mueller, Kathy Anderson

Bottom Right Photo Caption (left to right): Wendy White, Stacy 
Johnson, Sandy Waggett

INDEPENDENT DISTRIBUTOR

100% NATURAL MORINGA PRODUCT LINE AVAILABLE NOW!

• Daily Nutrition • Weight Management 
• Skin Care • Energy

CALL YOUR LOCAL AUTHORIZED ZIJA DISTRIBUTOR
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THIRD THURSDAY OF EACH MONTH
APRIL 16 • MAY 21 • JUNE 18 • JULY 16  • AUGUST 20 • SEPT. 17

From Karma Custom 
Motorcycles, The LeatherMan, 

Lake of the Ozarks Harley 
Davidson, We’re Talking 

T-Shirts, and more!

New Yamaha Stryker 1300 or
Customized Harley-Davidson Fat Boy

For The Ride In Bike Show Sponsored 
By Surydyke Yamaha And Hosted By 
Eldon Noble Eagles Motorcycle Assn

Prizes and Giveaways

Register !

Live Music

A Chance to WIN!

BAGNELL DAM STRIP - LAKE OZARK - 5:30 PM
NIGHT MOVES
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High-Tech Services
3694 Antique Court
Harrison, AR 72601
417.598.2622
gregfears@icloud.com
www.hightechservice.info 

Hydrohoist of the Ozarks
4065 E US Hwy 54, Suite A 
Linn Creek, MO 65052
Bus: (573) 346-7505
Bus Fax: (573) 346-4504
jclark@boatlift.com
www.boatlift.com

Iguana Boat Sales
1360 Bagnell Dam Blvd
Lake Ozark, MO 65049
573.365.2399
573.365.7128
steve@iguanaboatsales.com
www.iquanaboatsales.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

Krantz Docks
PO Box 196
Climax Springs, MO 65324
573.347.2952
573.347.4018
Dock4u@att.net
www.krantzdocks.com

Lake Media
918 North Bus. Route 5 
Camdenton, MO 65020
Bus: (573) 317-8124
Bus Fax: (573) 348-0556
mcarroll@lakemediaonline.com 
www.lakenewsonline.com

Lake Ozark Marine
5408 Bell Flower Court
Columbia, MO 65203
Bus: (573) 693-9290
Bus Fax: (573) 693-9290
ed@midwestboatparty.com
www.midwestboatparty.com

Lake Tow/Tow Boat US
PO Box 1402
Lake Ozark, MO 65049
573.216.4701
Cap10dave@charter.net
www.laketow2.com

Lake West Marine
350 South Main
Laurie, MO 65037
573.372.8115
bob@lakewestmarine.com
www.lakewestmarine.com 

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach, MO 65079
573.216.2650
laurietentrental@gmail.com
www.laurierental.com

Marine Concepts
501Hwy 42
Osage Beach, MO 65065
Bus (913) 908-7223
Bus Fax: (573) 693-9203
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max
3070 Bagnell Dam Blvd. 
Lake Ozark, MO 65049
Bus: (573) 365-5382
Bus Fax: (573) 365-6487
mark.higdon@marinemax.com
www.marinemax.com

Midwest Touchless Boat Covers
613 SE Brentwood
Lee’s Summit, MO 64063
816.985.6542
boatcoverguy@outlook.com
www.midwestboatcovers.com 

Ozark Barge & Dock Service
PO Box 140
Gravois Mills, MO 65037
Bus: (573) 372-5501
Bus Fax: (573) 372-3672
ninag@socket.net
www.ozarkbarge.com

Ozark Yacht Club
 500 Yacht Club Landing Drive 
Lake Ozark, MO 65049
Bus: (573) 552-8401
Bus Fax: (573) 693-9102
tim.shields@ozarkyachtclub.com
www.ozarkyachtclub.com

Paradise Upholstery
PO Box 786
Linn Creek, MO 65052
573.216.7214
Iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Service
PO Box 2487
Lake Ozark, MO 65049
Bus: (573) 365-5900
Bus Fax: (573) 365-5901
www.pdqmarine.com
pdqmarineservice@hotmail.com

Performance Boat Center
1650 Yacht Club Drive
Osage Beach, MO 65065
Bus: (573) 873-2300
Bus Fax: (573) 874-2302
www.performanceboatcenter.com
brett@performanceboatcenter.com

Poly Lift Boat Lifts
PO Box 135
Sunrise Beach, MO 65079
Bus: (573) 374-6545
Bus Fax: (573) 374-8081
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 552-8550
Bus Fax: (573) 552-8557
rich@premier54.com
www.premier54.com

Rough Water Docks/Crabco LLC 
PO Box 1225
Sunrise Beach, MO 65079
Bus: (573) 374-0470
Bus Fax: (573) 374-8025
crabcollc@yahoo.com
www.roughwaterdock.net

RMI Golf Carts
19882 West 156th Street
Olathe, KS 66062
913.829.1211
913.829.1609
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

Sakelaris Chrysler Dodge Jeep Ram
steve@sakelaris.com
(573) 346-5551
PO Box 287
Camdenton MO 65020

LO Pro� le Magazine
PO Box 1457
Lake Ozark, MO 65049
Bus: (573) 365-2288
Bus Fax: (573) 365-2288
studiompublishing@gmail.com 

Smith Construction & Drafting
PO Box 588
Camdenton, MO 65020
573.480.5285
craig@csmithc.com

Summerset Boat Lifts
1165 Jeffries Rd
Osage Beach, MO 65065
Bus: (573) 348-5073
Bus Fax: (573) 348-4676
info@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
Bus: (573) 348-6575
Bus Fax: (573) 348-6252
greg@surdykeyamaha.com
www.surdykeyamaha.com

TriToon Town
1062 Susan Road
Lake Ozark, MO 65049
Bus: (573) 365-2805
Bus Fax: (573) 964-6171
tritoontown@yahoo.com
www.tritoontown.com

Ugly Johns Custom Boats
PO Box 759
Lake Ozark, MO 65049
573.964.3107
Jason.taylor@uglyjohns.com
www.uglyjohns.com

Village Marina Yacht Club
107 Village Marine Road
Eldon, MO 65026
Bus: (573) 365-1800
Bus Fax: (573) 365-0777
markbrick@villagemarina.com
www.villagemarina.com

Wake Effects
4773 Osage Beach Parkway
Osage Beach, MO 65065
(573)348-2100
ryan@wakeeffects.com
www.wakeeffects.com

Wet Steps
17245 N State Hwy 5
Sunrise Beach, MO 65079
(573) 374-9731
info@wetsteps.com
www.wetsteps.com

Who’s Your Captain, LLC
ray@whosyourcaptain.com
(573) 569-5056
210 Bluff Blvd
Suite 1-B
Camdenton, MO 65020

Yacht Club Powersports
PO Box 248
3864 Osage Beach Parkway
Osage Beach, MO 65065
(573) 693-9250
anna@ycpowersports.com
www.ycpowersports.com

SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association
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Advantage Marine 
48 Beachwood Drive
Sunrise Beach, MO 65079
Bus: (573) 374-7095
Bus Fax: (573) 374-2232
Connie@advantagemarineloto.com
www.advantagemarineloto.com

All About Boats 
3597 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 302-4100
Bus Fax: (573) 302-4102
mtylersanders@yahoo.com
www.boatozarks.com 

B & M Manufacturing
1150 Old South 5 
Camdenton, MO 65020
Bus: (573) 346-7246
Bus Fax: (573) 346-5470
mb@haulritetrailers.net
www.haulritetrailers.net 

Benne Media
160 Highway 42
Kaiser, MO 65047
Bus: (573) 348-1958
Bus Fax: (573) 348-1923
gsullens@mix927.com
www.mix927.com 
www.lakebusjournal.com

Bennett Electric
PO Box 1679 Laurie, MO 65038
573.374.5792
Fax: 573.374.4635
rita@bennettelectric.com
www.bennettelectric.com

Berger’s Marina
PO Box 517
Lake Ozark, MO 65049
Bus: (573) 365-2337
Bus Fax: (573) 365-6979
carolynsberger@yahoo.com

Boat Lift Marine Center
PO Box 586
Osage Beach, MO 65065
Bus: (573) 348-4999
Bus Fax: (573) 348-4496
www.boatliftmarine.com
david@boatliftmarine.com
jim@boatliftmarine.com

Bob’s No Wake Zone Radio Show
5715 Osage Beach Parkway
Osage Beach, MO 65065
nowakebob@gmail.com
www.bobsnowakezone.com
573.348.2772 

Bridgeport Jet Ski
PO Box 186
Osage Beach, MO  65065 
Bus: (573) 348-1020
Bus Fax: (573) 348-3S88
bridgeportjetski@yahoo.com
bridgeportjetski.com

Captain Ron’s Bar & Grill
PO Box 568
Sunrise Beach, MO 65079
Bus: (573) 374-5852
Bus Fax: (573) 374-8834
duggan@usmo.com
www.captainronsatthelake.com

Captain’s Choice
PO Box 321
Osage Beach, MO 65065
573.216.0630
boatliftremotes@gmail.com
http://boatliftremotecontrol.com

D & B Dock, Inc. 
166 Sparrow Drive
Climax Springs, MO 6S5324
Bus: (573) 347-2327
Bus Fax: (573) 347-2349
dbdock@att.net
www.dbdocks.com

Dock Realty
2820 Bagnell Dam Blvd, Unit 5A 
Lake Ozark, MO 65049
Bus: (573) 374-8849
Bus Fax: (573) 374-9285
dave@dockrealty.com 
www.dockrealty.com 

Dock Works
PO Box 1180
Lake Ozark, MO 65049
Bus: (573) 964-1919
Bus Fax: (573) 964-0410
dockworks@dockworks.net
www.dockworks.net

Dog Days Bar & Grill
1232 Jeffries Road 
Osage Beach, MO  65065 
Bus: (573) 348-9797
Bus Fax: (573) 348-4244
barrettrestuarants@gmail.com
www.dogdays.ws

Drew Boat Lifts, Inc. 
8161 North State Hwy 5
Camdenton, MO  65020
Bus: (573) 873-0400
Bus Fax: (573) 873-0401
brandi@drewlift.com
www.drewlift.com

Econo Lift
Bill Robinson/Steve Robinson
3847 Old Hwy 5-PO Box 377
Camdenton, MO 65020
573.346.7161
573.346.7589
Econolift7@gmail.com
www.econolift.com

Sunset Palms Development, LLC
edschmidt13@gmail.com
(573) 302-1300
1222 Lands End Parkway
Osage Beach MO 65065 

Fibersteel Boat Lifts
3910 North Hwy 5 
Camdenton, MO 65020
Bus: (573) 346-9688
Bus Fax: (573) 346-3088
� bersteel@socket.net
www.lakeboatlifts.com 

Fort Knox Alarm & Security
PO Box 759
Camdenton, MO 65020
Bus: (573) 347-3800
Alarms_01@yahoo.com
www.ftknoxusa.com 

Formula Boats of Missouri
4815 Windjammer Drive
Osage Beach, MO 65065
Bus: (573) 302-8000
Bus Fax: (573) 302-7301
info@formulaboatsmo.com
www.formulaboatsmo.com

Freedom Boat Club
873 Crow Lane, Ste B5
Osage Beach, MO 65065
573.302.0392
573.234.4307
geryb@freedomboatclub.com
www.freedomboatclub.com

G &G Marina
1528 Maritime
Roach, MO 65787
Bus: (573) 346-2433
Bus Fax: (573) 346-5505
larry@ggmarina.com
www.ggmarina.com

Glencove Marina
PO Box 759
Lake Ozark, MO 65065
Bus: (573) 964-3404
Bus Fax: (573) 964-3604
sherry@glencovemarina.com
www.glencovemarina.com

High-Tech Services
3694 Antique Court
Harrison, AR 72601
417.598.2622
gregfears@icloud.com
www.hightechservice.info 

Hydrohoist of the Ozarks
4065 E US Hwy 54, Suite A 
Linn Creek, MO 65052
Bus: (573) 346-7505
Bus Fax: (573) 346-4504
jclark@boatlift.com
www.boatlift.com

Iguana Boat Sales
1360 Bagnell Dam Blvd
Lake Ozark, MO 65049
573.365.2399
573.365.7128
steve@iguanaboatsales.com
www.iquanaboatsales.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

Krantz Docks
PO Box 196
Climax Springs, MO 65324
573.347.2952
573.347.4018
Dock4u@att.net
www.krantzdocks.com

Lake Media
918 North Bus. Route 5 
Camdenton, MO 65020
Bus: (573) 317-8124
Bus Fax: (573) 348-0556
mcarroll@lakemediaonline.com 
www.lakenewsonline.comcarolynsberger@yahoo.com

SERVING THE LAKE OF THE OZARKS AREA SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association
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YourNEWboat
is only as good as

the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs  . . . . . . . . . . . . . . . . . . . . . .3 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .6 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888
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(573) 346-7161 • (800) 524-7161
Econo Lift will go anywhere in the entire Lake area to serve you. Econo Lift Boat Hoist with its polyethylene

tank and galvanized metal parts makes for the most durable and dependable lift available today!

THE OBVIOUSCHOICE !

Polyethylene bushings for quieter
operation & extended wear!

On The Lake For
Over 30 Years!

SALES
SERVICE 

INSTALLATION

econolift7@gmail.com   www.econolift.com

BOAT HOISTS
FIVE-YEAR WARRANTY ON ALL

GALVANIZED PARTS!
LIFETIME WARRANTY POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 20,000

PERSONAL WATERCRAFT LIFTS

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY 5, TURN RIGHT ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD

573-348-4999
 info@boatliftmarine.com

A Lift for Every 
Boat and PWC!

www.boatliftmarine.com

Boat Lifts
A Heavy Duty Lift
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Trust our team of Lenders 
to help put your family in 
the boat of their dreams. 

cbolobank.com 573.348.2761  

For Sale By Owner:
Yamaha 2014 3-Passenger 
Wave Runner; FX HO Cruiser

Black & White, 4 1/4 years 
remaining on extended 
factory warranty, 19 hours, 
driven by one adult only.  
Always stored indoors, 
perfect condition. 
$11,990.
Includes Extra H.D. Trailer.  

Contact B.E.Brown
417-720-4305 or 
832-816-2644.

2014 Yamaha 3-Passenger Waverunner
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE, MARK or ERIC!
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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D ROAD • OSAGE BEACH
BEHIND HY-VEE

EXCLUSIVE EAGLE
FLOATS DISTRIBUTOR

WWW.CWDSUPPLY.COM 
YOUR LOCAL SOURCE FOR QUALITY DOCK SUPPLIES

• Dock Flotation • Buoys
• Dock Ladders • Dock Vinyl 
• Galvanized Dock Cables • PWC Lifts
• Cable Floats • Dock Winches 
• Concrete Decking • Much Much More!

Present this 
coupon and take 

an additional
Expires 09/01/2015

$50
OFF Any Wet Step 

Product
BNJ042015

Serving the Lake Area for 
Over a Decade!

OPEN MONDAY - FRIDAY 8AM - 4:30 PM • 573-348-0434

OSAGE BEACH • 573-348-5073 
CAMDENTON • 573-873-5073

Lifting Your Dreams…from Canoes to Cruisers!

www.summersetboatlifts.com

Make sure you’re ready for Summer Fun with a 
Spring Check-Up from Summerset!
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573-348-1020 • 888-810-2628 
5020 Osage Beach Pkwy, Osage Beach, MO

Je� ries Road Exit • West end of the Grand Glaize Bridge

WWW.BRIDGEPORTJETSKI.COM

ULTRA 310X SE ULTRA 310X ULTRA 310R

New Audio System!
NEW JETSOUND audio system, 
a � rst in personal watercraft

iPod, iPhone and MP3 Player 
Compatible

2015

                ULTRA® 310LX

• Industry Leading 310 Horsepower
• Cruise Control • Electric Trim

• Rear-Boarding Step

Assembled in Nebraska!
Engines Made in Missouri!

Your Exclusive 
LAKE OF THE OZARKS 
Kawasaki Jet Ski® 

Watercraft Dealer!

®

® ® ® ®®

NATIONS #1 JET SKI® DEALER 

Watercraft
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We are a full service marine dealership and a factory authorized marine repair center!
WWW.PROSCHOICEMARINE.COM

Missouri’s Largest Triple Log Dealer!

www.Regencyboats.com 
for more information.

We Deliver to the Lake
FREE OF CHARGE!
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SOLUTIONS, SALES & SERVICE

SOLUTIONS, SALES & SERVICE • 13696 Highway 7 • Warsaw MO 65355
PROS CHOICE MARINE • 877-827-2840

REGENCY™ 254 XP3
Experience the new look of luxury.  All-new powder-coated boat!

$59,995

Powered by a Mercury 250 Pro 4 stroke
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 37 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 HWY 54 • Osage Beach, MO

573 348-3888

2004 REGAL 3560 I/O – VOLVO 8.1 GXI DP -360 
HRS. – WHT - $99,900 Beautifully maintained, 

one-owner cruiser that is loaded with options!!

$27,900 $99,900  $89,900 $39,900
2014 BENNINGTON 2875 QCW I/O SPORT TOWER – 

VOLVO V8-380DP – 50 HRS $89,900 Barely been bro-
ken in…one of the best riding boats on the Lake!!

2004 REGAL 2900 SPORT BOAT – VOLVO 5.7GXI 
– 383 HRS – WHT/BLUE $39,900 This is one of 

Regal’s most popular bowriders! Boat has been 
well maintained! 

2007 CHAPARRAL 214 SUNESTA – MERC 5.0MPI – 
101 HRS. – WHT/BLUE $27,900 Very clean trade-

in. 30 day Major Mechanical Warranty!!

Our Pre-Owned Inventory - Online! KellysPort.com

See all the boats online at:

Lake’s
Best
Gas

Prices!

OUR TRADE INS
1993 MAGIC POWER DECK -7.4 GL DP – 379 HRS ......................................... $9,900
2007 CHAPARRAL 214 SUNESTA – 5.0 MPI – 100 HRS ................................ $27,900
1996 REGAL 200 DESTINY DB – 5.0 FI DPS – 300 HRS ................................ $12,900
2005 COBALT 350 – 496 MAG B3 – WHT – 410 HRS .................................... $34,900
1999 LOWE 250 JAMACAN – 150 – TAN ....................................................... $14,900
1994 REGAL 260 LEGACY  LEISURECAT – YAMAHA 150 – WHT .................... $12,900  
2007  SEA RAY  280 SUNDANCER – 5.0 MPI – 135 HRS – WHT .................... $69,900                      
1990 WEBBCRAFT 30 CONCORDE - T7.4 – WT/GRY – 500 HRS .................... $13,900
1998 WELLCRAFT 33 AVS -  WHT/BLUE – 575 HRS - ...................................... 49,900
2006 SEA RAY 340 SD – 6.2L – 425 HRS ................................................... $119,900
2004 REGAL 4260 – T8.1GXI RWC – 400 HRS ............................................ $169,900                           
FISHING
2006 SKEETER SL190 – V150TLR ................................................................. $17,900
PONTOON BOATS
2007 SMOKERCRAFT 24 SUNCHASER – 150 – CHAMPAGNE ........................ $24,900
1999 LOWE 250 JAMACIAN – 150 – TAN ...................................................... $14,900
2007 BENNINGTON 2575 RL - ...................................................................... $38,900
2011 BENNINGTON 2575 RCW IO – 5.0GXI – 77 HRS ................................... $54,900
2005 PLAYCRAFT 2600 EXTREME – 275 VERADO – 250 HRS ....................... $36,900
2014BENNINGTON 28Q I/O – V8 – BLK – 50 HRS ......................................... $89,900
DECK
1993 MAGIC POWER DECK – 7.4 DP – 379 HRS ............................................. $9,900
1994 REGAL LEISURE CAT -  YAMAHA 150 – WHITE ...................................... $12,900
2001 STARCRAFT AURORA 20 - ...................................................................... $8,500                                                                     
1996 REGAL 200 DESTINY – 5.0 FI DPS – 300 HRS ...................................... $12,900
2007 CHAPARRAL 214 SUNESTA – 5.0 MPI – 100 HRS ................................ $27,900
1995 CHAPARRAL 250 SUNESTA – N/GRN – 7.4L ......................................... $13,500 
PWC
2001 YAMAHA GP1200AZ – JET 1200 H.P. – WT/PPL - ................................... $3,900

CRUISERS
1999 LARSON  254 CABRIO – 5.7 GXI DP ..................................................... $14,900
1999 REGAL 2660 – T4.3L – 360 HRS – WT/TN ........................................... $33,900
2007 SEA RAY 280 SD – 5.0 MPI – 135 HRS ................................................ $69,900
2000 REGAL 2960 COMM – T5.0 EFI B3-N/BLK- 575 HRS ............................ $44,900
1995 RINKER 300 FIESTA – T5.7- ................................................................. $16,900
1998 CHRIS-CRAFT 320 EXP.-T5.7 DUP PROP – 775 HRS – WT/GRN ........... $57,000
2002 REGAL 3260 – T5.7 – WHT/SAND ........................................................ $69,900
2005 SEA RAY 320 SD – T350 – WHT – 290+ HRS ....................................... $93,900
1992 SEA RAY 330 DA – T7.4 ....................................................................... $32,900 
2006 REGAL 3360 – T5.7 – TT/TAN – 190 HRS ...............................$109,900   SOLD
2005 REGAL 3360 – T5.7 – BLK/RD - ........................................................... $89,900
2005 REGAL 3360 – T5.7 GXI – 550 HRS ...................................................... $86,900 
2001 RINKER 340 FIESTA VEE – T350 MAG MPI – 415 HRS.- WHT ............... $51,900
2006 SEA RAY 340 SD – 6.2L – 425 HRS ................................................... $119,900
2004 REGAL 3560 – T8.1 –- 160 HRS .......................................................... $99,900
2005 REGAL 3560 – T8.1 GI – 360 HRS ...................................................... $129,900
2005 FORMULA 370 SS – T8.1 – WHT – 400 HRS ...................................... $157,000                                                     
2008 REGAL 3760 – T8.1 GI DP – N/BLUE- 235 HRS .........................$159,900 SOLD
2003 REGAL 3860 T8.1 – N/BLK – 450 HRS ............................................... $109,900
2004 REGAL 3860 – T8.1 GXI – WHT/BGE -320 HRS .................................. $164,900                                                                              
2002 FORMULA 400SS – T8.1GXI – 265 HRS ............................................. $124,900
2011 REGAL 42 SC – T8.1 – N/GLACIER – 235 HRS. .................................. $469,900
2002 REGAL 4260 – T8.1 – 630 HRS .......................................................... $124,900
2004 REGAL 4260 – T8.1 GXI RWC – 400 HRS ........................................... $169,900
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT! ....................... $240,000
1990 BLUEWATER 43 COCKPIT – T454 – 125 HRS ....................................... $59,900
2007 REGAL 4460 – T/8.1 – NTT/BLK – 110 HRS. ...................................... $259,000
2013 REGAL 52 SPORT COUPE – T600 IPS – NTT/BLUE ...................$809,000  SOLD

CUDDY
1995 SEA RAY  28 SR – RD/WHT - ................................................................ $17,900
1998 FORMULA 280 SS – VOLVO 7.4 GI DP – 310 H.P. – WHT/BLUE ............. $26,500
2004 REGAL 3350 – T5.7 – TAN ................................................................... $74,900
2005 REGAL 3350 – T5.7GXI – TT/SAND - .................................................... $79,900
2006 REGAL 3350- T5.7 GXI – 340 HRS – N/BLK  .......................................  $99,900
2007 REGAL 3350 – T5.7 GXI – WHT – 150 HRS ........................................ $109,900

BOWRIDERS
2006 MASTWECRAFT X1 – 350 HURTH – RD/TRL – 200 HRS....................... $34,900
2001 MARIAH Z 252 SHABAH – 496 MAG ..................................................... $27,500
1996 THOMPSON 2600 – 7.4L – WHT/GRN .................................................. $13,900
2008 CROWNLINE 260LS – 6.2 – 76 HRS ..................................................... $49,900
2009 AZURE AZ278 – 5.7 GXI DP .................................................................. $39,900
2011 REGAL 2700 – 5.7 GXI DP - ................................................................. $68,900
2012 REGAL 2700 – 5.7 – BLUE/WHT - ........................................................ $75,900
2014 REGAL 2700ES – V8 320 DP CAT –N/GLACIER ..................................... $72,900
2004 FOUR WINS 280 HORIZON – 496 – 300 HRS. - .................................... $37,900
1998 REGAL 2800LSR – 7.4L DP – WHT/GRN – 250 HRS ............................. $27,900
1995 REGAL 8.3SE – 7.4 GLDP -   WHT/BLUE ............................................... $18,500                     
1995 REGAL 8.3SE – 7.4 GL DP .................................................................... $19,900
2004 REGAL 2900 – 5.7 GXI DP .................................................................... $39,900
2005 REGAL 2900 – 5.7GXI – 400 HRS- TN/WHT ......................................... $36,900
2000 COBALT 292BR – T5.0 GI DP – 121 HRS – WHT/RD ............................. $34,900
1999 MARIAH 302 SHABAH – 7.4 MPI B3 – 653 HRS ................................... $19,900
2003 ENVISION 3600 LEGACY – T6.2 – 326 HRS .......................................... $57,900 

PERFORMANCE
2008 BAJA 30 OL – 496 – 30 HRS ................................................................ $79,900
1990 WEBBCRAFT 30 CONCORDE – T7.4 – WT/GRY – 500 HRS ................... $13,900
1998 WELLCRAFT 33 AVS – WHT/BLUE – 575 HRS....................................... $49,900
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