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Act now to protect against cyberattacks
By Nancy Zoellner

In light of “evolving intelli-
gence” that suggests the Russian 
government is exploring options 
for potential cyberattacks, a re-
cent joint Cybersecurity Advi-
sory urges every business and 
organization in the US to imple-
ment or strengthen cyber de-
fenses immediately to “lock their 
digital doors.” According to the 
White House, the cyberattacks 
are in retaliation to the economic 
sanctions placed on Russia after 
its invasion of the Ukraine.

The advisory, which states that 
cyber-threats could disrupt es-
sential services and potentially 
impact public safety, was issued 
in March by the Cybersecu-
rity and Infrastructure Security 
Agency (CISA), the Federal Bu-
reau of Investigation (FBI), and 
the National Security Agency 
(NSA). 

Since February, hundreds of 
cyberattacks have been reported. 
The victims of attacks include: 

∙ CVS Pharmacy, Inc., which 
experienced a cybersecurity in-
cident resulting in the personal 
information of more than 6,000 
consumers being compromised.

∙ A Michigan-based business 
services company, which report-
ed that the personal information 
of 521,000 people may have been 
exposed in a data breach.

∙ Numerous health care pro-
viders, including several hospi-
tals, that reported data breaches 
responsible for releasing the 
name, address, date of birth, con-
tact information, Social Security 
number, medical history, medi-
cal condition or treatment infor-

mation, medical record number, 
diagnosis code, patient account 
number, Medicare/Medicaid 
number, financial account infor-
mation, and username/password 
of patients.

∙ Large and small banks, law 
firms, title companies, non-profit 
organizations, insurance com-
panies, church organizations, 
colleges, marketing firms and 
even a music school.

The government also reported 
that several companies and orga-
nizations suffered data breaches 
following ransomware attacks. 

Ransomware is a type of mal-
ware that threatens to publish 
victims’ personal data or per-
petually block access to it unless 
a ransom is paid. Victims include 
manufacturers, school districts, 
healthcare providers – even 
technology companies. Several 
Midwestern hospitals recently 
experienced purported Rus-
sian ransomware attacks which 
locked up access to both patients 
and employee information, pre-
venting paychecks from being 
cut and patient records from be-
ing accessed.

The city administrators of both 
Osage Beach and Lake Ozark said 
they recently have taken steps to 
strengthen their defenses.

“Unfortunately, cyber-attacks 
and overall cyber risks are a 
continued concern for munici-
palities. These threats affect all 
departments and operations and 
can have immense impacts on 
our city’s operations, infrastruc-
ture, data, and employees,” said 
Osage Beach City Administrator 
Jeana Woods. “Because of this, 

the City of Osage Beach contin-
ues to consistently take a proac-
tive approach to ensure effective 
implementation of technologies 
and we continually allocate ap-
propriate investment, both in 
time and money, in our IT infra-
structure and programs. That in-
cludes educating our employees 
to keep them aware of current 
risks and how to use best practic-
es in their day-to-day interaction 
with technology.”

She said the city has priori-
tized strengthening its cyber-
security defenses by utilizing a 
VPN (virtual private network), 
keeping up with modern security 
tools, and maintaining firewalls 
and the latest security protocols 
for all wireless networks. “Osage 
Beach also maintains the most 
up-to-date security patches and 
system upgrades, and regular 
backups of data are guided by 
our Disaster Recovery Plan. We 
also contract with an IT compa-
ny to support our IT Department 
and the City’s IT infrastructure to 
comprehensively manage all the 
security of the city’s operations 
and systems.”

Lake Ozark City Administra-
tor David Mitchem said they are 
still in the process but most of the 
city hall computers are upgraded 
with state-of-the-art anti-virus 
and ransomware detection soft-
ware. 

“We’ve gone from people get-
ting held up in street for their 
money to cyber criminals hold-
ing up entire organizations. 
Technology is a blessing for so-
ciety. At the same time, it’s not 
without its risks, so we’ve done 

our best to cover every angle. 
Our program is industrial grade 
– the same that major compa-
nies use – and it’s well regarded. 
We have purposely tried to find 
holes in our system. When we’ve 
found them, we’ve fixed them 
so there are no longer holes,” he 
said, adding that they were cur-
rently going through the same 
process with the police depart-
ment’s computers. “We’ve also 
upgraded our Microsoft Suite of 
software, and protocol is in place 
to back everything up daily off 
site and weekly on site to ensure 
we won’t lose data.”

Mitchem said their biggest 
concern is to make sure they 
don’t lose information about the 
citizens of Lake Ozark and to pro-
tect their banking and account-
ing systems, “so we’ve been very 
diligent. Nothing is perfect but 
we’ve been very thorough and 
we’ve taken every action possible 
to prevent both the city and its 
citizens from being harmed. We 
started the process even before 
the announcement was made 
that systems could be at risk. The 
Eldon School District and Capi-
tal Region Medical Center were 
hit. The school district recovered 
in a day; it took Capital Region 
months to recover. We’re doing 
everything we can to avoid that.”

Businesses, organizations, 
and governments are also urged 
to remain vigilant and to imme-
diately report any suspected at-
tacks.

The government is taking that 
step so seriously that on March 
15, 2022, President Joe Biden 

continues on page 23
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Armchair
Pilot
By Nancy Zoellner
MAMA MIA! Fully vaccinated 
American travelers - those who have 
received one or two doses within 
the past nine months and a booster 
shot – are no longer required to 

produce a negative COVID test to 
enter Italy. Unvaccinated travelers 
can enter Italy without quarantin-
ing but they will be required to sup-
ply proof of recovery from COVID 
within the last 180 days or a negative 
COVID test. The change went into 
effect March 1.  As part of its “Living 
with Covid Plan,” the UK has also 
dropped travel restrictions for all in-
ternational travelers. Previously, re-
strictions for travelers from other EU 
countries were loosened, but not for 
Americans. Several other countries 
are following suit.
The new “bag drop shortcut” intro-
duced last month by United Airlines 
at seven major airports across the 
nation promises to allow travelers 
to check bags in a minute or less, 
reducing the amount of time spent 
waiting in line. According to cus-
tomer surveys conducted by the 
airline, bag check-in was one of the 
most stressful aspects of travel. The 
new service, which is accessed thru 
the airline’s app, allows travelers to 
check in and pay for the number of 
bags they will be checking online. 
Once at the airport, they drop their 
bags on at the designated location 
where they are weighed, checked 
in and tagged. Although the airline 
reported a few kinks, the process 
worked well enough that United 
plans to expand the program this 
year to dozens more airports.
SURgINg fUEL pRICES are respon-
sible for raising costs on nearly all 
goods and services. A survey con-
ducted in March by Longwoods In-
ternational found that they would 
also have an effect on travel plans. 
The survey polled 1,000 adults ages 
18 and older who were randomly 
chosen from a consumer panel. Six 
of 10 respondents felt that summer 
travel plans could be impacted by 
rising gas prices. In a release from 

the company, the increased expense 
“might not only limit the number of 
trips travelers take, but also lead 
to selecting destinations closer to 
home or reducing their spending on 
items like meals, accommodations, 
and souvenirs as they travel.”
DOMEStIC AIRLINE fARES have al-
ready been impacted by increased 
jet fuel costs and increased demand. 
The cost of tickets for domestic 
flights has increased from 10 per-
cent to 36 percent, depending on the 
airline, since the beginning of 2022. 
Economists predict those prices 
will continue to rise throughout the 
summer.
DOINg WhAt WE DO BESt. Ameri-
can Airlines will be fulfilling their 
mission slogan for Missourians with 
the announcement that it will add 
an additional flight departing from 
Columbia Regional Airport (COU) 
to Dallas Fort Worth International 
Airport (DFW) starting Wednesday, 
April 6. The new flight will depart at 
11:59 a.m. daily, which gives COU a 
total of five daily outbound flights 
- three to DFW and two to Chicago 
O’Hare International Airport (ORD).
#BuiltForYou. That’s one of the 
hashtags being used to promote the 
new airport terminal at Columbia 
Regional Airport. According to offi-
cials, with walls up and bricks laid, 
the project is nearing completion. 
The new terminal will be larger and 
feature new amenities such as sev-
eral passenger boarding bridges, a 
restaurant, a mother’s room, a sen-
sory room, and an interior Service 
Animal Relief Area (SARA). The con-
struction is on schedule to open the 
terminal in late summer 2022.   
A NEW SINgLE CONSOLIDAtED 
terminal that would replace the air-
port’s two existing terminals could 
be in the future for St. Louis Lam-
bert International Airport. An up-
date to the original plan, which was 
in design for two years, was released 
earlier this year by the Airport Com-
mission. Public surveys were then 
conducted to gather input on such 
things as layout, most-desired con-
veniences, baggage claim area de-
sign, parking, and terminal accessi-
bility. The next step will be to submit 
the plan to the Federal Aviation Ad-
ministration. If approved, the proj-
ect, designed to meet future pas-
senger and air traffic demands, will 
be completed over several years. For 
more information on the timeline 
and an overview of the project, visit 
https://www.flystl.com/about-us/
stl-airport-layout-plan/airport-lay-
out-plan-introduction. Founded in 
1920, the airport covers 2,800 acres.
hEARt Of thE OZARKS artwork is 
currently on display at the Spring-
field-Branson National Airport. The 
exhibition will be on view through 
May 27. In the meantime, the 

Springfield Regional Arts Council 
and Sky Gallery at the airport are 
accepting submissions for The BIG 
Show, which will run from June 
through August. The BIG Show takes 
advantage of the airport’s large scale 
exhibition space and is designed to 
call attention to the artwork in the 
Sky Gallery. For information on 
how to be included in the show, visit 
springfieldarts.org.
pASSpORtS ARE gEttINg a whole 
new look. In 2021, the U.S. State De-
partment began issuing new Next 
Generation Passport books that in-
clude an enhanced data page and 
black-and-white laser-engraved 
photo printed on more durable ma-
terial that includes high-tech imag-

ery. By the end of 2022, all passport 
agencies will be issuing the Next 
Generation Passports. However, 
between now and then, there’s no 
guarantee that new applicants or 
those requesting renewals will get 
the new-look book, and they can’t 
be requested. Previous generation 
passport books will be valid until 
their expiration date.
AS ELECtRIC vEhICLES are pushed 
for ground travel, some are bank-
ing that it won’t be long before elec-
tric planes are put into service. Last 
July, United Airlines announced it 
would be buying 100 19-seat electric 
planes from start-up Heart Aero-
space. Heart says the aircraft will 
be capable of flying up to 250 miles 
at a cruise speed of 180 knots, which 
is less than half the speed of similar-
sized jets. The size and weight of the 
batteries limit the planes to short 
commuter flights. Some say the pilot 
shortage coupled with the low pay-
back from fares will keep the inno-
vation from getting off the ground.
AS MASK MANDAtES continue 
for U.S. flyers, passengers on some 
flights originating in Britain and 
Northern Ireland – including flights 
to the U.S. – are allowed to fly mask-
free. Masks will still be required to 
enter most airports. Late last year 
Scandinavian Airlines announced 
it will no longer require passengers 
to wear face masks on flights within 
the Scandinavian countries of Swe-
den, Norway, and Denmark. 
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+ creative design  + quality construction  + competitive pricing  + professional turn-key execution 

Expand and enjoy your living area more.
Outdoor Kitchens 
make entertaining

more enjoyable

Enjoy your outdoors with landscape lighting

New pool construction

expands your living area

Refinishing your pool
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Custom Teppanaki Tables

Visit our new website:
www.TXRAC.com

• Non-fading
• Non-slip
• Several colors
• PH Neutral - saves
  on chemicals 
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High oil prices hurt more than just motorists
By Nancy Zoellner

This year Horseshoe Bend 
Special Road District crews will 
be painting arrows and stop bars 
on Horseshoe Bend Parkway, 
striping all the main roads and 
several side roads, doing a little 
patchwork on soft spots and bro-
ken pavement, and taking care of 
a few maintenance projects. 

What they won’t be doing is 
resurfacing all the major streets 
originally included in this year’s 
paving rotation:

Duckhead Road, Old Duck-
head Road, Deepwater Drive, 
Royal Court, Regency Drive, 
Palmer Drive, Nelson Court, 
Snead Circle, Trevino Court and 
Fairlawn Drive.

According to Kevin Luttrell, 
superintendent of the HBSRD, 
the change is due to the increased 
price of asphalt. 

Asphalt, a semi-solid form of 
petroleum, is the material that 
binds the aggregate – the crushed 
stone and gravel - together to cre-
ate a strong, hard driving surface. 
In addition to the price of oil ris-
ing by more than 70 percent over 
the last 12 months, the cost of 
aggregate has also risen 10 to 15 
percent during the same time pe-

riod, causing the cost of the final 
product to increase dramatically. 

“Of the two asphalt compa-
nies that bid on our projects, 

one wants to put an index on it 
so come September, when we 
planned to start our large paving 
projects, we’d have to pay what-
ever their cost of asphalt would be 
at that time. The other company 
bid way high to cover themselves 
in case the cost of oil continues to 
rise. I can’t blame them. I would 
hate to be in their shoes right now 
trying to bid a job,” Luttrell said. 

The HBSRD pays for asphalt 

by the ton, laid in place. Last year 
they paid Capital $74.40 per ton. 
This year, Capital Paving’s price 
on the day they put it out to bid 

was $88.45 per ton; Magruder 
came in at $103.10 a ton. “And 
that’s to cover their butts because 
they just don’t know how high oil 
is going to go,” Luttrell said. “I’m 
not saying anything bad about ei-
ther one of the asphalt companies 
that bid on our projects. They’re 
as shell-shocked as we are! There 
will probably be some people 
mad at us but there’s nothing we 
can do at this point. It’s just out of 

our price range.”
He said the price will have to 

drop back to the seventies range 
before they take on major proj-
ects and continue to offer the 
same level of service. 

“If it doesn’t, instead of putting 
down 5,500 to 6,000 tons per year 
we’ll have to cut back to 4,500 to 
5,000 tons per year. I hate to do 
that because we were staying on 
top of our roads. There are a few 
junk roads that we haven’t got-
ten to yet but 90 percent of them 
are in really good shape and we 
don’t want to get behind. It’s wor-
risome,” he said. 

As a comparison: 
• 6,000 tons x $74.40 per ton 

(2021 price) = $446,400
• 6,000 tons x $88.45 per ton 

(2022 low bid) = $530,700
Luttrell said he did accept a 

bid from Capital Paving to take 
care of three small projects: 

Fairlawn Drive, a gravel road 
where a new home was built 
three years ago and more lots 
have recently sold. Luttrell said 
they will build the road this 
spring and summer so they can 
pave it this fall when there’s less 
traffic. Regency Cove Drive and 
Royal Court, where the intersec-

tion has been torn out to lower it, 
and Damsel Road, a short gravel 
road.

The list for 2023 includes 
Country Club, Witches Cove, 
Sunset Drive and Road, as well as 
several shorter roads that are 200 
feet or less. The list for 2024 in-
cluded Anemone Road; Palisades 
and Sweet Water, both 2 miles 
long, are scheduled for resurfac-
ing in 2025. 

Funding for the road district 
is primarily from a tax levy of .35 
per hundred so more homes be-
ing built on Horseshoe Bend will   
more funding.

The district, which maintains 
approximately 170 miles, also 
receives a portion of the County 
Aid Road Trust (CART) revenues. 
CART Funds are apportioned on 
the basis of two factors: half the 
funds are credited on the ratio a 
county’s road mileage bears to 
the total county road mileage in 
the unincorporated areas, and 
another half is based on the ratio 
that county rural land valuation 
bears to the rural land valuation 
of the entire state. The CART dis-
tribution percentages for FY 2022 
are based on these 2021 figures.
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Long & Robinson, LLC, isn’t 
your typical law firm. You 

won’t find stuffy, pretentious 
attitudes or inflexibility here. 

Instead, you’ll find a team 
of experts with a practical, 

down-to-earth approach and 
a winning track record.

Our clients include 
condominiums, homeowners 

associations, property 
management companies, 
oil and gas contractors, 
commercial contractors, 

subcontractors, construction 
companies, and sureties.

The Lake area is awash with new residential developments, particularly 
condominiums. However, along with this comes a wave of challenges for 

condominium and homeowners associations. All too often, developers of new 
construction projects cut corners to reduce costs and avoid delays. 

Their inadequacies set up associations for financial failure.

We have recovered tens of millions of dollars for 
homeowner associations and their members.
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LOPD adds tool to help every officer make it home each night
By Nancy Zoellner

Thanks to a windfall, Lake 
Ozark police officers will be getting 
tasers and Chief Gary Launderville 
won’t have to dip into reserves or 
rely on the Benevolent Association 
to pay for them.

“This is not COPS-grant related. 
Those funds can only be used for 
repayment of salary for an officer’s 
position over the past three years,” 
he told the board of aldermen at 
their March 22 meeting. “However, 
the federal government decided 
to change their software program 
right in the middle of our three 

years so we weren’t able to access 
that portal for about a year.”

He said although his office was 
supposed to send quarterly reports 
and updates as part of the grant re-
quirements, they couldn’t do that 
so the funds they were receiving 
weren’t the appropriate amount. 

“Well, we finally got caught 
up and we received a check from 
the federal government for over 
$40,000, thinking we’d only have 
$6,000 or $7,000 coming. The mon-
ey has already been expended over 
the last three years so I’d like to 
take the money from this to pur-

chase the tasers,” the chief said.
Chief Launderville said his of-

ficers had been requesting tasers 
for quite some time but because 
of misuse 15 or more years ago, 
he was reluctant to move forward 
with the purchase. However, he 
said the “days of the cowboy” were 
long gone and he decided, for safe-
ty reasons, it was time. 

“Officers go from a baton to 
their handguns. There’s nothing 
in between. That’s a pretty big step 
in your force continuum. Tasers 
are another non-lethal tool before 
you jump to your handgun. Unfor-

tunately there are times when we 
have only one officer on duty. We 
try not to do that but when you’re 
shorthanded that’s sometimes 
what it is. And when you look at the 
amount of people we have down 
here on weekends, even with two 
on duty, if we have an incident, 
the taser can be a very useful tool 
and make a big difference because 
it can help officers avoid a knock-
down-drag-out fight.”

A year or so ago an officer on 
duty by himself was injured during 
an altercation. “A taser would have 
prevented that situation,” he said. 

Studies conducted in the U.S. 
and Canada have shown that, al-
though, no use of force device is 
risk free, taser systems are among 
the safer use-of-force alternatives 
to subdue violent individuals who 
could harm law enforcement of-
ficers, innocent citizens, or them-
selves. Unlike other non-lethal 
tools that rely upon pain compli-
ance, tasers can immobilize sub-
jects who, whether on drugs or are 
emotionally disturbed, can over-
come pain – and they can accom-
plish that from up to 25 feet away. 
The system immediately stops any 
coordinated action by the subject 
only while the system’s current 
is flowing. Recovery is instanta-
neous.

Chief Launderville said with 
TASER 7’s new technology, a push 
of the button generates an arc that 
can sometimes be enough to deter 
the situation. The handle of the tas-
er houses an electronic recording 
device that logs each time the taser 
is turned on, deployed, and turned 
off, and that information is down-
loaded when the taser is docked, 
“so if the taser is misused, the data 
will be there. But I stand before 
you tonight guaranteeing you that 
these will not be misused.” 

The system includes both short-
range and long-range darts, which 
shoots up to 25 feet and are prom-
ised to fly straighter and faster with 
nearly twice the kinetic energy for 
better connection to the target. He 
said he’s talked to the fire district 
and they already have a protocol in 
place on how to remove the darts.

“They will be included in our 
policy, which I will bring to you for 
approval. Before we ever imple-
ment this, we will have a strict 
policy in place,” he said, adding 
that he also talked to the insurance 
agent and learned the insurance 
rate would not go up because the 
equipment was already included 
in their liability coverage. 

Chief Launderville said he will 
purchase eight Model 7 TASERs. 
The $20,071.32 cost includes the 

tasers, holsters, cartridges, batter-
ies, docking stations, software, a 
five-year extended warranty that 
covers everything but loss of the 
taser, and instructor training for 
Sgt. Dylan Green, who will then 
train the other officers.

“Sgt. Green has already taken 
four hours of instruction and will 
be taking another nine-hour in-
structor course in Carbondale, Il-
linois. Part of the training includes 
getting tased and when he comes 
back and instructs the rest of the 
officers, they will all be getting 
tased,” he told the aldermen. 

Chief Launderville said in a 
separate interview that he is also 
hoping to purchase 13 new body 
cameras – one for himself, one for 
each of the officers and two backup 
cameras. The $40,000 to $50,000 
price tag will include an extended 
warranty and docking stations that 
allow the video to be uploaded to 
the cloud. Currently they’re storing 
video on their department server, 
which is taking up all their space.

The body cameras are made 
by Axon, the same company that 
makes the tasers he is purchasing. 
By buying the two together, they 
will get a discount. “And they’re 
offering us a five-year, interest-
free financing plan on the cam-
eras. Breaking it down to $6,000 or 
$7,000 a year, it’s a little more palat-
able.”

He said he didn’t include the 
purchase in his budget because 
he didn’t plan on replacing the 
cameras until he learned that a 
couple body cams were not work-
ing correctly. “The system we cur-
rently have requires the officers to 
manually activate their cameras 
when they get out of their car. They 
handle the call, then when they get 
back in their cars, they have to shut 
them off. However, we found that 
when they’d try to download the 
video, occasionally there wouldn’t 
be anything there - and that’s not 
good. We can’t have cameras that 
are unreliable,” he said, adding 
that in addition to holding the of-
ficers accountable, the body cam-
eras have also saved the officers 
from false complaints. “People call 
and complain about how they were 
treated but when I go back and 
review the tapes, I see that the of-
ficers handled themselves profes-
sionally and did everything right.”

Because he was told the city 
does not have any additional funds 
to cover the cost, the chief said he 
is looking for other sources to help 
fund the purchase. “Down the road 
I also hope to add cameras on the 
vehicles. It’s a liability issue.”

Spring is a great time to evaluate 
your coverages and make sure the 
things most important in your life have 
adequate coverage!

Look to us for all your insurance needs.
LIFE - HOME - CAR - BUSINESS

CHAUCER’S CANTERBURY TALES

April Showers Bring 
May Flowers

573-365-2002 - www.millsinsurance.com
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Located at the entrance of the Osage Beach Outlet Marketplace
4558 Osage Beach Parkway | Osage Beach 573.348.2265  •  FBLake.Bank

Unleash the

Full Potential
of your Business!

Our goal is to help you achieve your goals. We are at our 
best when helping businesses like yours grow and prosper. 
Our commercial lending services can help expand your 
business and meet your specific financing objectives. 
Work with a loan expert who puts you first!

Wilkerson
Dale

NMLS# 510422

Allen
Linda

NMLS# 710200

Let’s talk. We’re ready to help 
your business succeed!

Commercial 
Real Estate 
Financing

Commercial 
& Industrial
Financing

Equipment 
Financing

Agricultural 
Financing

Subject to credit approval. Restrictions and limitations may apply.
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Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

Thinking of 
hiring someone 
to help with 
your Business 
Social Media?

Many business owners recognize 
the huge impact that social media 
can have reaching potential clients, 
improving their website rankings, 
extending their branding efforts, and 
establishing the business as the ex-
pert in their fi eld.  Conducting a great 
social media engagement campaign 
can take a pretty good amount of 
time however, and many businesses 
are now hiring experts to make sure 
they get the results they need.

Questions to ask before you trust 
someone with your business social 
media:
1) Can I see real examples of 
Business social media that you 
have done?

• Some one person businesses or 
free lancers explain their experience 
by saying “I’ve been on Facebook for 
years!”  You should ask for examples 
of real successes in helping real busi-
nesses.
2) Do you also have graphic 
Design, Website Design and 
Search Engine Optimization 
(SEO) experience?

• Your Social Media Company 
should understand how to make great 
visuals for your posts.

• They should also understand the 
relationship between website design 
and how the major search engines 
use social signals to rank sites.

•  They should also be able to ar-
ticulate various SEO posting strategies 
to complement your website code.  If 
they are simply posting to “generate 
buzz”, you are not maximizing your 
efforts or money.
3) how will you show me 
results?

• Do they understand the con-
stantly changing world of social me-
dia and SEO?

• Can they articulate a strategic 
plan for your business that drives all 
of your social media efforts (Blog, 
Facebook, Twitter, LinkedIn, Google+, 
YouTube, Pinterest, others)  towards 
building your business?

• Do they fully understand how to 
analyze various social media analyt-
ics/insights to maximize your engage-
ment success?
4) Can you provide me client 
testimonials?

• If you can’t talk to current cli-
ents to gain their perspective, then 
consider moving on

• If it’s a new or “free-lance” 
company, consider calling a previous 
employer to gain insight on the com-
pany.   Don’t hire someone’s daughter 
and be wary of a one person company 
with this critical piece of your on-line 
presence!

A great social media company 
should be focusing on growing your 
business, not theirs.  Find a company 
that understands your entire on-line 
presence, have several years of PROV-
ABLE successes, has a team behind 
them that can help advise you on 
the ever changing landscape of social 
media and SEO, and can provide you 
the client testimonials that will ease 
your mind!  If you have any questions 
about social media, or how to choose 
a great company to help you, give us 
a call.  Our 8+ years of doing Business 
social media and 15 years of website 
experience means that we probably 
can answer your question.

Facebook:  http://Facebook.com/put-
thewebtowork
Twitter:  @PutTheWebToWork
Blog:   http://put-the-web-to-work.
blogspot.com
Sandy Waggett, Owner, MSW Interac-
tive Designs
MSW Interactive Designs LLC ~ We 
put the web to work for you!
573-552-8403www.PutTheWebTo-
Work.com

Sandy Waggett

Send Your Public Event Information and News Releases to
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing the 
photographs and your information in Word (.doc) files

BUSINESS NETWORKING

APR. 19th, 2022 • 5-7p.m.
Join us at: Sponsored by:

Team Lasson
4655B Osage Beach Pkwy 
Osage Beach, MO 65065
(573) 365-LOAN (5626)

339 Bagnell Dam Blvd., Lake Ozark, MO
(573) 365-9769

Angler of the Year 
goes to local

It doesn’t get any more 
special than this. Stover resi-
dent Kyler Beckmann, who 
posed for this photo with his 
grandparents Lucille and 
Harry Beckmann, ended the 
American Crappie Trail Na-
tional Championship in 7th 
place, sealing the deal and 
securing the 2021American 
Crappie Trail Team/Angler of 
the Year quest that he and his 

father Shannon Beckmann 
started. 

Kyler, who lost his father in 
2021, said he couldn’t explain 
in words the feelings he had 
when he realized he had won. 
“Angler of the Year was a life-
long dream and goal for me 
and my dad. I can’t express 
how much it means to me to 
have it. I love you Dad. We fi-
nally did it,” he said.
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APRIL 8th & 9th - 8pm - Regalia Hotel

Visit www.ticketor.com/theregaliahotel/  for Tickets and Show Information!

FRIDAY & SATURDAY, APRIL 8-9, 2022 • 8 PM SHOWS
REGALIA HOTEL • 250 RACQUET CLUB DR., LAKE OZARK, MO

THE HIGHLY-ACCLAIMED AWARD-WINNING BEATLES EXPERIENCE RETURNS TO THE LAKE!
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A Matter of Trust
What If 
Something 
Happened to 
You Tomorrow?

Incapacity can befall anyone at 
any time. The best way to protect 
your family and assets in the event 
that disability strikes is to take the 
necessary steps when there is no doubt 
that you are fully capable of acting on 
your own behalf. There are several 
options you can consider that will 
protect your wishes should something 
happen to you.

A durable power of attorney 
is a legal document that allows you 
to give someone the authority to 
act for you. Unlike a general power 
of attorney, a durable power is not 
revoked automatically if you become 
mentally incapacitated. It will survive 
until your death. 

The authority that you grant the 
individual named in the durable 
power can be as broad or as narrow 
as you wish. And the power may be 
revoked for any reason prior to your 
incapacity, or in the event that your 
incapacity proves to be temporary. 
Regular updating of the power is 
recommended. Some third parties may 
reject it if it is more than a few years 
old. 

A revocable living trust can 
accomplish everything that a durable 
power of attorney does, and offers its 
own unique advantages.

A trust agreement delineates what 
assets are to be placed in the trust and 
who serves as the trustee and invests 
the trust’s assets. You also name the 
benefi ciaries of the trust, specifi cally, 
who is to receive the income from the 
trust now and who is to receive the 
trust’s assets when the trust ends.

You need to name either a 
successor trustee to serve should you 
become incapacitated or a co-trustee 
who will be authorized to act alone 
upon your incapacity. Or, if you choose, 
you can name someone other than 
yourself to serve as trustee from the 
outset. 

Perhaps the most comprehensive 
strategy is to create both a durable 
power or attorney and a revocable 
living trust. The durable power of 
attorney can control assets that 
may have been left out of the trust 
inadvertently and may be used for 
fi nancial decisions unrelated to the 
trust. 

It’s also important to consider 
your medical care. The individual 
that you have designated in your 
power of attorney and the trustee of 
a living trust have the authority to 
make fi nancial decisions only. There is 
another side of the coin.

for medical care decisions 
you will need to execute either a 
living will or a durable power 
of attorney for health care. A living 
will is limited in its scope. It lets you 
express your wishes regarding your 
care should you be in a terminal 
condition and, generally, deals with 
questions as to whether and what 
life-sustaining treatments should be 
undertaken. A power of attorney for 
health care is much like a durable 
power of attorney: you delegate 
someone to make the decisions for you 
based upon guidance that you have set 
down in the document.

Whatever your wishes are with 
regard to what treatments and 
procedures should (or should not) be 
withheld, it’s important to make your 
wishes known to your family members 
and your physician(s) and to put your 
wishes in writing.

When you seek legal guidance, 
consider consulting someone who 
is knowledgeable and experienced 
about the laws of the state in which 
the documents are executed. You may 
want to include your tax and fi nancial 
advisors as well. Contact Trenny 
Garrett today at (573) 302-2474 or by 
email at trenny.garrett@centraltrust.
net.

The information in this article is 
not presented as personal, fi nancial, or 
legal advice and should not be relied 
upon as a substitute for obtaining 
advice specifi c to your situation.

trenny garrett, J.D., CtfA
Senior Vice President

Meeting a need here and abroad
By Nancy Zoellner

LAMB House, a food pantry 
and thrift shop serving Camden 
County residents since 1989, was 
recently recognized for the do-
nations it has made to an orga-
nization that serves the poorest 
of the poor in Southern Africa. 

In March William Stanley, ex-
ecutive director of United Vol-
unteers, presented LAMB House 
with a plaque thanking the min-
istry for contributing more than 
64,600 articles of clothing in 2021.

According to LAMB House Ex-
ecutive Director Gary Mitchell, a 
little more than a year ago he be-
gan looking for a group that could 
take out-of-season clothes, shoes 
and accessories that wouldn’t be 
sold in the organization’s thrift 
store. For many years Victory 
Mission in Springfield had been 
making regular pickups but had 
since discontinued that service.

While searching, Mitchell 
said he came across information 
about United Volunteers. That 
group collects donations of ap-
parel, then works with three dif-
ferent organizations in southern 
Africa that operate aid stations, 
providing not only the shoes and 
clothing but also food. The peo-
ple they serve are refugees, those 
displaced by war, and the home-

less, all of whom have nothing 
more than the clothes on their 
backs.

“I’ve been on mission trips to 
Africa and I’ve seen the poverty. 
It breaks your heart. The major-
ity of the people in these villages 
live in cardboard boxes and lean-

tos and have no possessions. 
The government comes in every 
once in a while with bulldoz-
ers and knocks it all down. Then 
they have to start over again – 
with nothing. That’s why I’m so 
pleased that we can partner with 
this group. They do pretty much 
what we do. They just do it on a 
much bigger scale,” Mitchell said.

Although LAMB House 
doesn’t keep track of the dona-
tions, United Volunteers obvi-
ously does. In addition to recog-
nizing LAMB House, in March 
the organization also presented a 
plaque to the Attic, a resale shop 
in Fayette, thanking them for do-
nating more than 90,000 articles 
of clothing to United Volunteers 
in 2021. 

How LAMB House helps, how 
you can help LAMB House

LAMB House is a 501c3 faith-
based organization that provides 
food, clothing, school shoes and 
assistance with utilities and pre-
scription medicine for several 

hundred residents of Camden 
County each month. From March 
1 to 24 LAMB House assisted 730 
Camden County residents. In 
2021, the ministry assisted more 
than 10,000 people. Needs are 
growing. In 2017, LAMB House 
provided assistance to approxi-

mately 5,000 people.
Miraculously, the work is han-

dled by the part-time executive 
director, and two part-time as-
sistants, as well as 80-some vol-
unteers representing a dozen dif-
ferent churches in the Lake area.

Donated household items, 
toys, clothes, shoes and acces-
sories are sold in the thrift store, 
which is open to the public. The 
proceeds from those sales are 
used to cover operating expens-
es – things like utilities, salaries, 
and insurance. Donations of food 
stock the pantry. Cash donations 
are used in a variety of ways but 
100 percent of all money goes 
back to the community.

If your church would like 
more information on how it can 
join LAMB House in its mission 
to “Feed the hungry and clothe 
the naked” from Matthew 25:35-
36, call Mitchell at 573-346-2168 
from 9:30 a.m. to 1 p.m. Monday, 
Wednesday, Thursday, or Friday.

William Stanley, executive director of United Volunteers, stopped by LAMB House in mid-March with a plaque thanking 
the organization for its donations of clothing. Jo Grove, the secretary of LAMB House’s Board of Directors, accepted the 
award on behalf of the ministry.
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573-578-9025
www.LotoLiving.com • rond627@outlook.com

Let me help make your 
dreams come true!

Lifesavers receive recognition
By Nancy Zoellner

Two deputies with the Cam-
den County Sheriff’s Office were 
recognized for actions they took 
that saved the lives of two sepa-

rate individuals.
Sheriff Tony Helms recog-

nized Deputy Cody Hunter and 
Deputy Jeremy Lake at a small 
ceremony held in late March at 

the sheriff’s office. He presented 
them with Lifesaving Ribbons 
and Lifesaving Medals as well as 
Letters of Commendation.

“It’s an honor to recognize 

these two deputy sheriffs. Peo-
ple say a lot of times, ‘Well, this 
is their job. Why are you giving 
them an award?’ My answer to 
that is ‘You pin the badge on, you 

wear the gun and the vest and 
then you tell me if it’s their job.’ 
Giving CPR is a very tough thing 
to do. I’ve been a cop over 33 
years, I’ve done CPR many times 

and I’ve had only one save in my 
life,” Sheriff Helms said. “I’m 
very proud of my deputies, but 
I’m especially proud when they 
go above and beyond like these 

two did.” 
Sheriff Helms recognized 

Deputy Hunter first, stating that 
on March 13, 2022, the deputy re-
sponded to a medical emergency 
in Linn Creek. After arriving, he 
found the victim unconscious 
and not breathing and began 
giving CPR. During that process, 
the victim began to breathe and 
a pulse was discovered. The vic-
tim was transported to Lake Re-
gional Hospital by emergency 
personnel and soon after arriv-
ing, was placed in the hospital’s 
Intensive Care Unit. 

Before he recognized Deputy 
Lake, Sheriff Helms explained 
that they didn’t get the date 
wrong on his commendation; 
because of an oversight, they got 
it wrong by not giving him a cita-
tion when it was earned. 

Sheriff Helms said that on May 
23, 2020, Deputy Lake was dis-
patched to the scene of a medi-
cal emergency in Osage Beach. 
After arriving and learning that 
the victim was unconscious and 
not breathing possibly due to a 
fentanyl overdose, he began per-
forming CPR. When Deputy Lake 
realized that Narcan, a medicine 
that rapidly reverses an opioid 
overdose, was needed, he ad-
ministered the medication while 
continuing to give CPR. While 

performing these lifesaving steps 
the victim began to breathe and 
a pulse was discovered. He was 
then transported to Lake Region-
al Hospital.

Sheriff Helms credited the 
deputies’ quick actions and clear 
thinking under stressful situa-
tions, as well as their knowledge 
and performance of lifesaving 
techniques to saving the lives of 
the victims. He added that their 
outstanding performance and 
service to the community were 
commendable. 

“As you continue to defend the 
citizens of Camden County with 
dignity, professionalism, and 
honor it is with immense plea-
sure I present these commenda-
tions to you,” he told each of the 
deputies. 

“I like giving lifesaving awards 
because it means somebody 
didn’t die. Isn’t that awesome? 
Some will criticize Deputy Lake’s 
use of Narcan, but what if it was 
your son? What if it was your 
daughter? We have to treat every-
body the same. With some of the 
negativity going on in the press 
today about law enforcement, I 
think it’s great that we can honor 
two men who did good. You guys 
deserve the recognition. Keep up 
the good work!”

Deputy Jeremy Lake (left) and Deputy Cody Hunter (right) were recently recognized by Camden County Sheriff Tony 
Helms for their lifesaving actions. Nancy Zoellner photo.
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Mortgage $ense
Top Reasons 
to Move to 
Lake of the 
Ozarks

Lake of the Ozarks is a top 
destination for vacations but it’s 
also an amazing place to live! If 
you’re thinking about moving to 
Lake of the Ozarks, this is for you! 
Our Osage Beach, MO mortgage 
lender knows the perks of living 
here because we chose to live 
here, too. Check out a few of the 
reasons you should start packing 
your belongings up & relocate to 
Lake of the Ozarks:
Exciting Year-Round Events

There are a ton of events that 
take place throughout the year at 
Lake of the Ozarks. From boating 
events to fundraisers, there’s al-
ways something fun happening! 
Visit FunLake.com for a complete 
list of upcoming events you won’t 
want to miss!
Strong Educational System

The schools are second to none 
in our area! Top educational facili-
ties are available for kiddos of all 
ages. Not only is the education 
impressive, but the extracurricular 
activities available are also great 
-- your kids will fi nd something 
that meets their interests to get 
involved in right away. 
Low Cost of Living

Compared to many major cities 
in the state or across the country, 
the cost of living is low in this re-
gion. This makes our area one of 
the most affordable places to live!
Plenty of Recreation

The recreational opportunities 
are endless at Lake of the Ozarks! 
It’s no wonder our lake was 
named Best Recreational Lake in 
the United States! From boating 
to dining to hiking to shopping -- 
the possibilities for entertainment 
are plentiful. 

Breathtaking Natural Scen-
ery

The natural beauty around Lake 
of the Ozarks is the BEST! From 
beautiful sunsets over the wa-
ter to natural bluffs along hiking 
trails, you’ll be sure to love the 
daily views when you relocate!

What are you waiting for? 
Now’s the time to get your mort-
gage pre-approval at Lake of the 
Ozarks and start the search for 
your dream home in your dream 
location. To get started, give us a 
call at (573) 746-7211 or visit our 
website at www.yourlakeloan.
com. Here at Team Lasson, we 
know it’s the best place to live and 
we can’t wait to help welcome 
you to the community when you 
relocate to Lake of the Ozarks!

Follow me on Twitter or Connect 
on LinkedIn
Michael Lasson, Senior Loan Offi cer
NMLS #: 493712
4655 B Osage Beach Parkway
Osage Beach, MO 65065
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

For your many 

Nationwide®.

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www

For your many 

Nationwide®.

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www

For your many 

Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

All Your Favorites!

KTKS 95.1 • THE LAKE’S BEST COUNTRY

WWW.LAKERADIO.COM

573-378-5669
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“Insurance Talk”
with Belinda Brenizer of 
Golden Rule Insurance

Beware of 
Wolf in Sheep’s 
Clothing

The world of insurance is 
changing drastically! Some things 
are great such as new technology 
at the same time Technology can be 
harmful and expensive for customers 
not fully covered. The insurance 
industry is having to change and 
adapt to the new criminal elements 
with all the changes and design 
coverages to protect their clients. 
Don’t assume your business is too 
small to worry about Cyber-attacks. 
Small business are hit at higher rate 
since they don’t have policies & 
procedures in place.

The biggest change we are 
seeing is in the Cyber-crimes. You’d 
have to live under a rock to not 
know about all the companies that 
have been hit by Cyber or Computer 
fraud in the past 10 years. The 
insurance industry has responded 
with CYBER insurance.

Cyber Insurance comes in many 
forms and coverages. From the basic 
data breach coverage which pays 
the expense of credit monitoring and 
notifi cation only by public relations 
fi rms to the very sophisticated full 
Cyber policies that cover things 
like Forensics investigators, losses 
to the customer for having data 
stolen, legal expense for release 
of confi dential information and 
regulatory fi nes & coverage for 
cost cyber extortion. The cost for 
cyber can be as less than $100 or 
much higher depending on what 
coverages you purchase. At the 
minimum, you need data breach.

New schemes are arising also 
that clients need to be aware of 
and educate their staff that we are 
seeing almost weekly now called 
“Phishing”. According to a study 
done by Indiana University, Phishing 
not only costs the company but can 
affect the individuals who work 
there. Phishing is where someone 
tricks someone to release private 

information or bills them using 
“fake” invoices, emails, documents 
that appear to be from the company 
but are from cyber attackers. Some 
examples are staff received phishing 
emails with national restaurant 
chain with malware targeting credit 
cards to obtain customer credit 
card info., another was phishing 
attacks targeting W-2 info in 2017 
to get personal information from 
employee documents, and we’ve 
had clients that the accounting clerk 
has paid invoices on “fake” billing 
statements that appears like normal 
invoice from their usual vendors.

There are ways to spot Phishing 
and we recommend training your 
employee fi rst by recognizing it 
is who you think it is. You can 
double-click or tap the senders 
name on email to reveal the real 
email address. Secondly, rethink if 
you can’t verify the sender do not 
click at all. Be suspicious of email 
requesting private information like 
logins/password, addresses, etc.  
Third, if you are a victim, report it to 
your IT person or IT support system. 

Check with your insurance agent 
to see if your policy covers Cyber 
insurance and what coverages are 
included as it varies greatly.

Belinda Brenizer is a Certifi ed 
Insurance Counselor with the 
Golden Rule Insurance Agency in 
Osage Beach. She can be reached 
at 573-348-1731 or at Belinda@
goldenruleinsurance.com for 
additional comments or questions.

Belinda Brenizer CIC,RWCS

Kick off spring with these tips
SCORE, the nation’s larg-

est network of volunteer, expert 
business mentors, is dedicated 
to helping small businesses get 
off the ground, grow and achieve 
their goals. Since 1964, the orga-
nization has provided education 
and mentorship to more than 11 
million entrepreneurs. 

To help small businesses get 
off the ground, SCORE hosts 
free, live webinars every week 
on small business tips and strat-
egies. Each webinar begins at 
noon Central Time. To register, 
visit score.org and click on the 
“Take a Workshop” tab, then click 
on the Live Webinar box on the 
left side of the page.

April 5: How to Get an Investor 
to Chase You - Understanding the 
Investing Game

Building your business some-
times takes more than just 
smarts and hard work - it takes 
money. What do investors look 
for? Where do I find them? What 
are the do’s and don’ts when ap-
proaching investors? What are 
the upsides and downsides of 
taking on investment?

In this informative webinar, 
startup investor expert Allen 
Clary will break down how the 
investor game is played and won. 
Allen has directly helped dozens 
of startups raise capital at all lev-
els, from small five-figure checks 
to seven-figure checks.

In this webinar, you’ll learn 
about:

The different types of investors 
- and which type you need

Where to find the right inves-
tors - and how to talk to them

What  investors look for and 
what are their turn-ons and turn-
offs

Strategy to get an investor to 
chase you, instead of you chasing 
them

The most common ‘tipping 
point’ to get an investor to write 
a check

April 7: Connecting with Cus-
tomers in the Digital World

It’s no secret that customers 
are the lifeblood of your business 
and connecting with them is cru-
cial to your long-term success. 
While digital channels and tools 
make it easier to reach a larger au-
dience than ever before, the chal-
lenge is to make each customer 
experience as meaningful as the 
personal, human-to-human con-
nections of the pre-digital world.

In this session, Michelle Rowe, 
FedEx Services Director of US 
Performance Marketing, shares 
digital marketing expertise that 
will benefit businesses of all 

types and sizes, including tips on 
utilizing channels such as email 
and social media, paid ad strat-
egy, and the importance of per-
sonalized messaging.

You’ll learn about:
Online correspondence eti-

quette
Driving traffic to your website
Choosing the social media 

platforms that fit your message
When and how to send emails
Developing paid ads that con-

vert
April 14: Ask an Expert - Smart 

Money Moves for Your Business
So you have finally started to 

see consistent profits. The next 
step is to learn money manage-
ment strategies that improve 
your business’s cash flow.

Join us for this LIVE Q&A ses-
sion with expert presenter Jus-
tin  Krane, dedicated to answer-
ing your questions.

In this webinar, we will an-
swer questions about:

Pricing
How to set up your business to 

fund your personal financial life
Increasing your profits
Proactive cash flow planning
April 18: How to Create a Prod-

uct Pitch That Sells
Do you have a product that’s 

ready to go to market? Is this 
your year to persuade buyers to 
put your product in their stores 
or maybe you’re ready to secure 
an angel investment? This webi-
nar  will help you  master the art 
of persuasion and learn how to 
pitch your product or business to 
potential investors.

In this presentation, you’ll 
learn the 10 P’s to success, the 
typical pitfalls an entrepreneur 
makes and how to avoid them, 
and the structure of the perfect 
pitch. 

Led by the master of persua-
sion Dara Trujillo from Magic-
Makers®  Group, small business 
owners will learn how to take 
their startup to stardom in this 
online training. 

April 19: Social Media Strate-
gies That Generate Results

This webinar, Certified Social 
& Community Manager Donna 
Amos, will show how entrepre-
neurs can use social media to 
grow their businesses. She will 
cover the most effective social 
media platforms for businesses, 
as well as the low-hanging fruit 
that can be used to get started 
quickly. 

Donna will explain how to de-
velop an effective social media 
strategy and how to measure the 
success of a campaign.

Here’s a taste of what she will 
cover:

Why social media is important 
for you and your business

Create a diversified range of 
quality content with limited time 
and resources

Build an audience and turn 
them into paying customers

Actions you can do now that 
will get results

April 21: Volunteering in 2022 
- How it Can Help Small Busi-
nesses Grow in Your Community

“Volunteers do not necessarily 
have the time; they just have the 
heart.” – Elizabeth Andrew

In recognition of National 
Volunteer Month we are thrilled 
to have  Bridget Weston, CEO of 
The SCORE Association and  Ed 
Coleman, SCORE Certified Men-
tor and District Director, join us 
and  share their expertise with 
the SCORE audience. 

This webinar will discuss: 
The importance of volunteer-

ing in the United States and the 
impact it has on our nation

The many benefits that come 
with volunteering 

How volunteering with 
SCORE will help you, the small 
businesses we serve, and your 
community!

April 26: Deep Dive into LLCs 
- Compliance Considerations, 
Business Liability & Taxation

Filing an LLC provides small 
businesses with some of the ad-
vantages of incorporating, while 
preserving simplicity through 
minimal compliance formalities. 
For example, business owners 
who operate LLCs aren’t person-
ally liable for business debts. But 
is that benefit alone enough to 
form an LLC for your business?

Join Nellie Akalp, CEO and 
Founder of CorpNet.com, for a 
fast-paced yet in-depth discus-
sion about LLCs, sharing insight 
for your next discussion on se-
lecting this entity for your busi-
ness.

Learning Objectives:
The benefits of forming an LLC
Describe tax advantages, dis-

advantages, and structuring op-
tions of the LLC

Determine the differences be-
tween a member-managed and 
manager-managed LLC

Name the compliance re-
quirements for LLC owners

Recall the steps to form an 
LLC

Tune In To
Cool1027.com

Your Favorite Songs 
from the 60s - 70s - 80s
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Positive tax flow means smooth ride for Lake Ozark
By Nancy Zoellner

If Lake Ozark residents were 
asked to number their priorities 
for the city, road repair and/or 
replacement would probably top 
most lists. 

Based on the Sales Tax Rev-
enue Analysis shared by City 
Administrator David Mitchem at 
the March 22 Board of Aldermen 
meeting, barring any unforeseen 
circumstances, that wish will be-
come a reality - the city should 
be able to tackle large street im-
provement projects beginning 
this year.

Mitchem explained how re-
duced financial liabilities and 
new cash flow coming in from a 
variety of sources will make that 
possible. 

One source of revenue is the 
Use Tax, which was approved by 
the voters in April 2020. Use Tax 
applies to all purchases made on-
line, over the phone or in person 
from out-of-state vendors that 
do not have a physical location 
in Missouri. The ballot language 
states the money can be used only 
for transportation improvements. 

“In March, the city saw $24,000 
in use tax. In the past year, from 
March 2021 through February 

2022, the city received $251,000 – 
almost double what was project-
ed when the use tax was passed,” 
Mitchem said, cautioning the 
board that because it’s relatively 
new revenue, they should let it 
mature for another six months 
to make sure it isn’t a fluke, “then 
make a decision on bonding and 
commit it to fixing the streets.”

In addition to Aldi’s and 
Casey’s, the Tax Increment Fi-
nancing (TIF) from Eagles’ Land-
ing Project Area 2, which includes 
Menard’s and the movie theater, 
will also be sources of new rev-
enue.

“Our agreement (on the TIF) 
was that 100 percent of the sales 
tax revenue would go back to 
the developer to offset costs of 
development. We’ve had a num-
ber of conversations with Andy 
Prewitt and provided them with 
the financials that state as of this 
month, we have fulfilled a por-
tion of our financial agreement 
with them. Instead of 100 per-
cent of sales tax revenue going to 
pay off debt service, the city will 
now be receiving 50 percent of 
the sales tax from Project Area 
2,” Mitchem said, adding that he 
projected the positive cash flow 

would be $569,165 per year be-
ginning in 2023. “This year, I proj-
ect we’ll receive about $474,304.” 

He said he obtained those fig-
ures by averaging sales tax rev-
enues for the past three years.

“Again – it’s an estimate, 
but the addition of Aldi’s and 
Casey’s will bolster the revenue 
stream,” Mitchem said. “The 
city has invested mightily in the 
Eagles’ Landing TIF over the last 
10 years. I believe that over the 
next 10 or 20 years you’ll see that 
the investment was a good one. 
There’s a successful develop-
ment occurring there – one that 
will continue to bloom and grow 
and be a financial blessing for the 
community.” 

The city also has a water bond 
that is maturing, according to 
Mitchem. After the final payment 
is made, an additional $190,000 
will be available to use for other 
water-related purposes.

He had more good news for 
the board: Sales tax revenue for 
March was up 8 percent over the 
previous year and year-to-date 
sales tax revenues were up about 
6 percent.

He explained that because 
there are great fluctuations in 

sales tax, instead of comparing 
month-to-month revenues, he 
felt it would be better to analyze 
the cash flow in a multi-month 
review. “So I reviewed it based on 
two running months and three 
running months to get a better 
feel for the stability of the cash 
flow. The good news is that both 
the two and the three-month re-
views show we have increasing 
tax revenue and stability.”

However, Mitchem cau-
tioned the board to wait another 
six months before they started 
spending.

“Even though there’s reason 
for excitement I think it is good 
business to be thoughtful and not 
be overly excited. Before we make 
bid decisions on that cash flow, 
I recommend we let it mature a 
few more months. By the time we 
start the budget review process 
for the coming year we’ll have a 
better feel for it,” he said, advis-
ing aldermen that it would also 
be wise to put money in reserve, 
in the event there’s a downturn in 
the economy.

To keep the board apprised 
of the city’s financial status, 
Mitchem said he planned to pro-
vide a monthly analysis of how 

sales tax revenues and contractu-
al agreements through Transpor-
tation Increment Financing (TIF) 
and Neighborhood Improvement 
District (NID) are impacting city 
revenue. “Just like a business, we 
want to have a predictable cash 
flow. We need to do an analysis 
monthly to ensure that stable 
cash flow is there,” he said.

According to Mitchem, be-
cause developments were not 
fulfilling their commitments to 
the city, those NIDs were having a 
negative impact of approximately 
$42,141 on the 2022 general fund.

Current NID outstanding bal-
ances are:

Mockingbird $625
Shorewood $6,701.57
Eagle Crest $271.77
Knox Point $304.10
Roscoe $300.62
Osage National $33,938.11

“At this time I’m working with 
our legal counsel to find ways to 
get those financial commitments 
of the property owners flowing 
back to the city,” he said. “And as 
we do those NIDs in the future, 
we need to be thoughtful on how 
they’re designed.”

TECHNOLOGY AND LIFESTYLE Cool Gadgets and Gizmos
for the Geek in All of Us

It’s been out a few months, and the consensus is in-- it’s about time, 
Apple. The ports are back, the speed is back. Load it up with up to 64GB 
of RAM, in 14 or 16 inch models, the new M1 and M1 Max 10-core chips 
breathe life back into the MacBook Pro line. The Liquid Retina XDR screen 
is dazzling, and with the M1 Max’s 32-core GPU you can grade color 
in HDR on 8K ProRes 4444 video. With the M1 series’ power-sipping 
design the 14-inch delivers up to a reported 17 hours and the 16-inch an 
incredible 21 hours of use. YMMV. $1999 and up Apple.com

Apple M1 Mac Book Pro
If one of the reasons you are not using a health tracking device is the 
bulkiness, we have your answer. If it’s not well... The Oura Ring 3 does a 
lot of the things your FitBit or AppleWatch can, without the size. It literally 
fi ts on the tip of your fi nger. 24/7 heart rate monitoring, 7 temperature 
sensors, sleep analysis and more. It adapts and responds to your body   
while you are at work or play. The available app fi lls out the capabilites 
with a full-featured set of monitors and trackers. Ouraring.com $299.

Oura Ring 3
Everything that everyone loves about Pixel phones, but more. The 
incredible cameras, fast processors, accessibility to Google features, yes 
and yes. But this may be the one to get you to switch from Apple. You 
get a lot here, and save hundreds. You get the new Tensor chipset, triple 
high-resolution rear cameras (50MP/48MP/12MP wide angle). 6.7 inch 
OLED high-resolution screen, 12GB RAM, storage in 128/256/512GB 
capacities and more. $899 Store.Google.com

Google Pixel 6 Pro
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Managing Rental Property
Purchasing 
for Profi t

In our current real estate 
market, many people are 
looking for investment op-
portunities.  They are hoping 
to fi nd a second home or con-
dominium that they can pur-
chase and operate as a vaca-
tion rental property, providing 
a return on their investment.  

Prices for homes and con-
dos have increased dramati-
cally over the last few years 
as people have discovered 
the Lake of the Ozarks due to 
the Covid-19 Pandemic.  The 
increase in prices just makes 
it that much harder to realize 
a profi t or to even break even 
when purchasing a potential 
vacation rental property.

The main reason that it is 
so hard to make profi t in our 
rental market is due to the 
relatively short rental season.  
Places like California and 
Florida enjoy a rental season 
that runs around 9 months of 
the year or more depending 
on the area.  At the Lake of 
the Ozarks, if the water is too 
cold for visitors to enjoy the 
lake, then, for the most part 
visitors are not visiting our 
area.  Our main rental season 
runs from May through Sep-
tember, accounting for 91% 
of all rentals last year.  The 
prime rental season is Memo-
rial Day through Labor Day, 
usually accounting for 80% 
to 85% of all rentals during 
the entire year.

Obviously, there are only so 
many days in the summer and 
keep in mind that our market 
is primarily a weekend desti-
nation.  Between Memorial 
Day and Labor Day there are 
15 weekends in most years.  
The average stay is three and 
a half nights in condos and 
four nights in homes.  That 
works out to around 52 to 60 
rental nights, if you are not 
using your property.  Prior to 
the pandemic we were aver-

aging around 40 rental nights 
in condos and 48 rental 
nights in our homes.  The last 
two years, due to Covid-19, 
we have been averaging 62 
nights in our condos and 79 
nights in our homes.

If you have a two-bedroom 
condo that you purchased 
for $250,000.00 and you put 
20% down, your payments 
will be around $1000.00 per 
month and that doesn’t in-
clude insurance, association 
fees, electricity, etc.  At the 
current average of 62 nights x 
$225.00 per night you would 
have around $14,000.00 in 
rental income vs. around 
$15,000.00 or more per year 
in your mortgage and ex-
penses.  Add a rental man-
ager to the mix and it will be 
really hard to make a profi t.

While we do have some 
homes and condos that rent 
for over 100 nights per year, 
that is the exception and not 
the rule.  If you are wanting 
to invest you will need to fi nd 
just the right property and if 
you are just looking to off-set 
some of your costs, it will be 
much easier to fi nd a good 
property that fi ts your needs.

Russell Burdette is the 
owner of Your Lake Vacation, 
a professional vacation rental 
management company at 
the Lake of the Ozarks since 
1986.  If you would like more 
info on renting your home or 
condo as a vacation rental, 
please call 573-365-3367 or 
e-mail russell@yourlakevaca-
tion.com.

Russell Burdette

Water district adopts efficient, 
user-friendly system
By Nancy Zoellner

Customers of the Camden 
County Public Water Supply Dis-
trict #4 will soon be able to moni-
tor their water usage in real time, 
measuring water usage down to 
1/100th of a gallon and viewing us-
age as often as every 15 minutes.

That’s because new “smart” wa-
ter meters are being installed to 
replace aging meters that required 
four to five people working four to 
five days to read them manually.

According to PWSD #4 General 
Manger Anthony Butt, some 2,200 
meters are being installed on 
Horseshoe Bend – primarily in the 
Village of Four Seasons – another 
800 are going in on Shawnee Bend.

The new system uses cellular 
transmitters to share the data. 
Customers can gain access to that 
data from an “Eye on Water” app 
that can be installed on both An-
droid and Apple phones, or from 
their computers. After all the me-
ters are changed out the water 
district will do a mass mailing to 
all customers that will include 
instructions on how to download 
and then use the portal. 

“Like anything new, it might 
take a little getting used to but it’s 
going to be very helpful. For exam-
ple, alerts can be set to let custom-
ers know if more than one gallon 
of water is being used every hour, 
which will make the system espe-
cially useful to second homeown-
ers who aren’t at the Lake or locals 
who head south in the winter,” 
Butt said.

The water usage will be charted 
on a graph. If the graph shows con-

stant usage, customers can deter-
mine if the leak is inside or outside 
in the pipes that run underground 
from the meter to their house by 
shutting off the main water valve 
inside the house, leaving it off for 
a couple hours, then checking to 
see if the portal continued to reg-
ister water usage during that time. 
Underground leaks can develop 
when pipes, which were installed 
by the builder, shift or when rocks 
puncture the line. Homeowners – 
not the water district – are respon-
sible for repairing or replacing 
those lines.

Adding a little levity to what 
could be an expensive and som-
ber situation, once the new meter 
detects that the problem has been 
fixed, the app will send the user a 
notification saying “Great job! You 
fixed the leak!” As of mid-March, 
more than 100 leaks, two of which 
were at the homes of district board 
members, had been discovered 
during installation. 

“The great thing is that it puts 
the power into the customer’s 
hand. It lets them know what’s 
going on with their water usage – 
what’s running through their me-
ter, and when it’s running through 
their meter,” Butt said. The smart 
data collection system will also al-
low the district to monitor its net-
work to quickly diagnose and ad-
dress issues and to bill customers 
more accurately.

Butt said he started looking into 
switching to smart meters soon af-
ter he came on as general manager 
in 2019. First, crews checked exist-
ing meters and found that about 80 

percent were catching only about 
80 percent of the flow of water be-
ing used. 

He said they chose Badger Me-
ters because they were the low bid-
der and because they use existing 
cellular networks to send the data. 
The infrastructure is already in 
place. 

Murphy Brothers, who came 
highly recommended and who 
had previously installed Badger 
Meters, was the low bidder on in-
stallation and got the job. Install-
ers began swapping out the meters 
in mid-October. Butt said they ex-
pect the project to be completed by 
mid-April. 

The cost of the Badger Meters, 
which included the customer por-
tal, was $225 each. The old meters 
were given as scrap to the meter 
change-out crew in return for a 
couple-dollar price reduction per 
meter, bringing the total cost of 
the project to just under $1 mil-
lion. Butt said they projected that 
the system would pay for itself in 
10 years.

However, not every meter will 
be changed out. Butt said the dis-
trict had just purchased 500 Her-
shey meters right before he came 
on board, “And one of the benefits 
of the Badger system is that the ra-
dios – the cell unit – that reads the 
signal off the register on the meter 
and sends the reading to us can be 
hooked up to other brands of me-
ters. We kept those 500 meters and 
just changed out the cell unit so 
they will work with the rest of the 
system.” 

LOWA’s Spring Native Plant Sale
Beautify your yard while sup-

porting the Lake of the Ozarks 
Watershed Alliance in its efforts 
to keep Lake of the Ozarks clean 
by supporting LOWA’s native plant 
sale.

This year’s pick-up date will co-
incide with a Watershed Planning 
Stakeholder Meeting where Sue 
Bartelette will speak about flower 
and garden design and Caroline 
Toole will talk about our stake in 
the Lake area’s ecology.

Although there will be extra 
plants available in case you forgot 
to order something you wanted, for 
the best selection, pre-order your 
plants by visiting lowatershed.org.

While picking out your plants, 
consider helping to keep the en-
vironment stable by establishing 

pollinator plots for endangered 
bees as well as flyways for the 
Monarch butterfly.

Pricing ranges from $4.50 to 
$7.50 per container as outlined on 
the plant price list.

After you’ve made your list, 
email it to billington47@gmail.
com and be sure to include your 
name, email address and phone 
number. Someone will contact you 
to confirm the order and let you 
know the total amount that will be 
due at the time of pick-up. You can 
pay by cash or check. The deadline 
for ordering is April 20.

Plants will be available for pick 
up from 3:30 p.m. until 6 p.m. April 
27 at the Lodge of Four Seasons on 
Horseshoe Bend. But plan to come 
early! Landscaping profession-

als from Southwest Stone Supply, 
Heartland Landscape Group and 
Horseshoe Bend Docks and Rip 
Rap will be on hand from 12:30 to 
1 p.m.

A stakeholder meeting is sched-
uled to run from 1 to 2 p.m. Bring 
your ideas for establishing the new 
Watershed Management Plan that 
will affect the health of the Lake for 
the next 10 years. Caroline Toole 
will be talking about the four wa-
tersheds that will be added to the 
plan.

The Flower and Garden Design 
presentation by Sue Bartelette will 
run from 2:15 to 3:15 p.m.

For more information visit 
lowatershed.org.
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Michael Lasson
NMLS # 493712

(573) 302-0909
mlasson@fsb�nancial.com

Michelle Lasson
NMLS #934557

(573) 746-7212
malasson@fsb�nancial.com

fsb�nancial.com  |  573.365.LOAN (5626)
4655B Osage Beach Pkwy  |  Osage Beach, MO 65065 

Multi-year recognition as Bagnell Dam Association of 
REALTORS’ A�liate of the YearA Division of First State Bank, NMLS #416668

Your Home Loan...Your Way

Available in three 
versatile silhouettes 
and three dramatic 

finishes, KOHLER 
Essential mirrors 

complete any 
room design with 
KOHLER signature 
craftsmanship and 
attention to detail. 

Talk to one of our 
showroom associates 
about incorporating 

one into your 
bathroom or other    

one-of-a-kind space.

924 Hwy 42, Osage Beach, MO

573-348-4464 | dkbshowroom.com

Cabinets | Countertops | Kitchen & Bathroom 
Faucets and Fixtures | Custom Showers | Appliances

New Chamber Executive Director
The Lake Area Chamber of 

Commerce has named Morgan 
Crainshaw as its new Executive 
Director, effective March 31st.

“We are thrilled to have Mor-
gan Crainshaw lead the Cham-
ber,” said Board President Cole 
Bradbury.  “She brings a wealth 
of experience in and around the 
Lake business community, and 
we know that will serve our mem-
bers well.”  As Executive Director, 
Crainshaw will be responsible 
for the successful leadership and 
management of the Chamber ac-
cording to the strategic direction 
set by the Board of Directors. 

Crainshaw is currently the 

Area Sales & Marketing Direc-
tor for Arrowhead Senior Living 
Community.  Prior to that, she 
spent over four years with the for-
mer Osage Beach Outlet Market-
place, first as Director of Market-
ing & Business Development and 
then as General Manager.

Crainshaw stated, “I am 
thrilled to come back to the 
Chamber.  I have seen this amaz-
ing organization and community 
from several different perspec-
tives, and I can’t wait to grow the 
Chamber’s role and value to our 
members.”  Crainshaw previ-
ously served as the Chamber’s 
Membership Director from 2012-
14 and as a board member from 
2015-21.   

The Lake Area Chamber of 
Commerce is the Chamber for 
the Lake Area, boasting over 600 
members across every possible 
industry.  The Chamber operates 
the Lake of the Ozarks Visitors 
Center and the famous “Holly-
wood” sign, and puts on popu-
lar events like the Magic Dragon 
Street Meet Nationals car show, 
Cocktails & Caddies golf tourna-
ment, Mardi Gras Pub Crawl, and 
monthly Lake Area Networking 
Socials.

Local Real Estate Team Honored 
for Outstanding Performance

Tammy Rosenthal, team lead-
er of Fran Campbell Team with 
RE/MAX Lake of the Ozarks, has 
qualiied for the prestigious RE/
MAX Pinnacle Club Team Award, 
which honors high-achieving 
real estate teams for their service 
to buyers and/or sellers during 
the past year. This is the high-
est team achievement in the RE/
MAX network.

This is the 2nd year Fran 
Campbell Team has received this 
high honor. “It’s a tremendous 
honor to receive this award,” said 
Rosenthal. “Our team of Amber 
Elliott, Julie DeFrates, and Vir-
ginia Kirvan, with the support of 
Kerry Goodwin and Zach Kyria-
zis are fully committed to provid-
ing superior service to our clients 
with every transaction. We could 
not have reached this milestone 
without their trust to guide them 
through one of the biggest trans-
actions of their lives, and we are 
grateful for their endless sup-
port.”

Rosenthal has been serving 
her community as a real estate 
agent with RE/MAX Lake of 
the Ozarks for 15 years and has 
extensive experience in work-

ing with both buyers and sell-
ers. Among Rosenthal’s list of 

achievements, she has earned 
RE/MAX Hall of Fame, Certiied 
Luxury Home Marketing Spe-
cialist Guild (CLHMS), Council of 
Residential Specialists (CRS), Ac-
credited Buyer’s Representative 
Designation (ABR), Certiied Dis-
tressed Property Expert (CDPE), 
Resort & Second-Home Property 
Specialist Certiication (RSPS), 
Real Estate Negotiation Expert 
Certiication (RENE), and Seller 
Representative Specialist (SRS).
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As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

Based on information from the Association of Realtors from Jan 1 2018 thru Dec. 31, 2021 

Michael Elliott has been sell-
ing real estate at the Lake of the 
Ozarks since 1981.  He is one of 
the most respected brokers in the 
area and operates a boutique of-
fi ce focused on personal service.  
If you would like to work with 
Michael in the sale or purchase of 
property, or have interest in a ca-
reer in real estate, contact him at 
573.365.SOLD or cme@yourlake.
com  or stop by C. Michael Elliott 
& Associates located at 3738 
Osage Beach Parkway.

Lake’s legendary  
Street Meet will be  
rolling around soon

Spots are filling fast so those 
who want to show off their rides 
in the upcoming Magic Dragon 
Street Meet Nationals need to 
sign up now. The show, sched-
uled for May 6 to 8, already has 
450 vehicles registered. Only 825 
registrations will be accepted.

The show, which will be held 
on the historic Bagnell Dam 
Boulevard, is open to all makes, 

models, and years of cars, trucks 
and motorcycles. The Strip will 
be closed to normal traffic dur-
ing show hours; only show ve-
hicles are allowed within the 
boundaries. Organizers say this 
creates an absolutely electric at-
mosphere - like being on the set 
of "American Graffiti.” For more 
information or to register online 
visit magicdragoncarshow.com. 
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WIPERS ON?
LIGHTS ON.
IT’S THE LAW.

Presented as a Public Service Message from the 
Missouri State Highway Patrol. Don’t text and 
drive. Buckle Up.

The Camdenton Area Chamber celebrated one of their newest members, Lincoln 
Marine, with a ribbon cutting on Saturday, February 26th, 2022, at the 2022 Home, 
Business, and Lake Living EXPO held at The Regalia Hotel & Conference Center. 
Staff and Board Members of the Camdenton Chamber along with Dogwood Roy-
alty joined  Lincoln Marine at their EXPO booth to celebrate their new membership. 
Lincoln Marine is a subsidiary of Thunderstone Manufacturing, LLC, a leader in the 
production of power tarp systems across multiple industries. Thunderstone’s state 
of the art facility provides a multitude of functions from engineering, manufactur-
ing, product testing and warehousing.

No MOre Trash!
Bash seeks volunteers for an-

nual litter cleanup
As winter turns to spring, at-

tention turns to the trash that 
has accumulated on roadsides 
during the winter months. Those 
who want to make Missouri 
beautiful again are invited to 
help with the spring cleaning 
going on this month.

Becky Allmeroth, MoDOT 
chief safety and operations of-
ficer, said that in addition to 
Adopt-A-Highway volunteers 

who will be picking up trash in 
their sections, others – individu-
als as well as community groups 
- are asked to consider partici-
pating in a one-time volunteer 
effort. 

MoDOT will provide trash 
bags and safety vests to any-
one who volunteers. Regionally, 
events will be announced that 
people can come join in the litter 
pickup.

“Missouri was one of the first 
states in the country to imple-

ment the Adopt-A-Highway pro-
gram,” Allmeroth said. “Now in 
its 35th year in our state, Adopt-
a-Highway has recruited vol-
unteers who perform about $1 
million a year in litter cleanup. 
Every section served by adopt-
ers allows MoDOT to devote re-
sources to other much-needed 
tasks.”

To learn more about how 
you can safely participate, vis-
it  www.modot.org/adopt-high-
way  or call 1-888-ASK-MODOT 
(1-888-275-6636). 
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Crossword Puzzle
thEME: ROMANtIC 

COMEDIES
ACROSS
1. “We all fall down” preceder
6. Zedong of China
9. W of gridiron’s WR
13. Short for betwixt
14. Second-largest bird, by height
15. *”The Taming of the ____”
16. Godfather’s family
17. Make a choice
18. Bridal veil fabric
19. *Like Rock Hudson’s and 

Doris Day’s talk
21. *Katherine Heigl wore 27 of 

these
23. Dumbo’s big one
24. Gift for the naughty
25. *”I Was a Male ____ Bride” 

starring Cary Grant
28. Inauguration ball, e.g.
30. Eyelid drooping
35. Half of binary code
37. Ruptured
39. PayPal money
40. Part of colliery
41. Avoid, as in taxes
43. “The Sun ____ Rises”
44. “Colorful” announcement
46. Fifty-fifty
47. Bit of slander
48. Rookie
50. Tolstoy’s Karenina
52. Hitherto
53. Hammer part
55. Canada’s neighbor
57. *Sleepless in which city?
61. *Drew Barrymore has never 

been what?
64. Don’t mention it
65. Akira Kurosawa’s 1985 movie
67. Erasable programmable read 

only memory
69. Seize a throne
70. Gold medalist Nathan Chen’s 

turf
71. Smooth transition
72. Post-deductions
73. “But I heard him exclaim, 

____ he drove out of sight, 
Merry Christmas...”

74. Sound like Wilbur

Solution on page 23 
DOWN
1. 20s dispenser
2. Type of meet
3. Sound reproduction quality
4. Expatriate
5. German POW camp, slangily
6. Garfield’s cry
7. Unit of electric current
8. One up
9. “____ Afraid of Virginia 

Wolf?”
10. Novelist Murdoch
11. Expunge
12. Bo Peep’s females
15. Gracefully slender
20. Perform on a dais
22. Eminem’s genre
24. Wagon train, e.g.
25. *Julia Roberts played a pretty 

one
26. Old and feeble
27. Extend subscription
29. *It’s crazy and stupid?
31. South American tubers
32. *Who did Harry meet?
33. Question in dispute
34. Like small distance
36. Belgrade native
38. *She starred in “I Dream of 

Jeannie”
42. Boredom
45. A-one
49. Slippery reef dweller
51. Appraise
54. Like a haunted mansion
56. Colorado skiing destination
57. Render speechless
58. Facilitate
59. Adjoin
60. Suit material
61. Leg joint
62. “Cogito ____ sum”
63. Brooding
66. Acronym, abbr.
68. NYC art museum’s nickname, 

with the

CLEANERS
WASH & FOLD
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Crosswords Solution

Send Your public Event Information and News Releases
to Lakebusjournal@gmail.com please remember to include photos if 
available, captions detailing the photographs and your information 

in Word (.doc) files

555 Marshall Dr, Saint Robert, MO 65584
573-336-5359

Playing all your current favorites!

continued from Page 1
signed into law the Cyber Inci-
dent Reporting for Critical Infra-
structure Act, which establishes 
two new reporting obligations on 
owners and operators of critical 
infrastructure: They must report 
certain cyber incidents to the 
CISA within 72 hours, and they 
are obligated to report ransom-
ware payments within 24 hours.

The White House has also 
launched public-private action 
plans to shore up the cyberse-
curity of the electricity, pipeline, 
and water systems and has di-
rected departments and agencies 
to use all existing government 
authorities to mandate new cy-
bersecurity and network defense 
measures.

Businesses should execute the 
following steps immediately:

Mandate the use of multi-factor 
authentication to make it harder for 
attackers to get into your system;
Deploy modern security tools on 
your computers and devices to 
continuously look for and mitigate 
threats;
Check with your cybersecurity pro-
fessionals to make sure that your 
systems are patched and protected 
against all known vulnerabilities, 

and change passwords across your 
networks so that previously stolen 
credentials are useless to malicious 
actors;
Back up your data and ensure you 
have offline backups beyond the 
reach of malicious actors;
Run exercises and drill your emer-
gency plans so that you are pre-
pared to respond quickly to mini-
mize the impact of any attack;
Encrypt your data so it cannot be 
used if it is stolen;
Educate your employees on com-
mon tactics attackers will use over 
email or through websites, and 
encourage them to report if their 
computers or phones have shown 
unusual behavior, such as crashes 
or operating very slowly; and
Engage proactively with your local 
FBI field office or CISA Regional 
Office to establish relationships 
in advance of any cyber incidents. 
Please encourage your IT and Secu-
rity leadership to visit the websites 
of  CISA  and the  FBI  where they 
will find technical information and 
other useful resources.
According to RickIQ, a Micro-

soft company, 648 cyber-threats 
occur every minute. Cybercrime 
costs businesses and organiza-
tions $1.79 million every minute.

Protect against 
Cyberattacks
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For more information about our luxury
periodicals, please check out any of our websites.

Be a part of our award-winning publications in 2021

Lake of the Ozarks Second Home Living
Published quarterly

Lake of the Ozarks Million Dollar Homes
Published twice a year

Official Shootout Program Guide
Published annually

Cabo Living
Published three times a year

Lake Relo
Published twice a year

KC Options
Published once a year

SPI 2021 Covers Ad_Aquapalooza Guide_1-FINAL.indd   1 6/11/21   3:05 PM
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SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

All About Boats
3597 Osage Beach Parkway Osage Beach MO 
65065 (573) 302-4100
mtylersanders@yahoo.com
www.boatozarks.com
Aqua Pest Solutions, LLC
1105 Runabout Drive Osage Beach MO 65065 
(800) 718-1869
aquapestsolutions@gmail.com
www.aquapestsolutions.com
Atlas Docks, LLC
248 Keystone Industrial Park Dr
Camdenton MO 65020(573) 346-3625
jason@atlasdocks.com
www.atlasdocks.com
B & M Manufacturing Company
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net
Benne Media
160 Highway 42 Kaiser MO 65047
(573) 348-1958 gsullens@mix927.com www.
lakebusjournal.com
Bergers Marina
PO Box 517 Lake Ozark MO 65049
(573) 365-2337dan@bergersmarina.com 
www.bergermarina.net
Big Thunder Marine
3401 Bagnell Dam Blvd., Lake Ozark MO 65049
(573) 365-4001 
sales@bigthundermarine.com
www.bigthundermarine.com
Boat-WrX, LLC
4363 Osage Beach Parkway Osage Beach MO 
65065 (573) 836-8042 
joe@boat-wrx.com www.boat-wrx.com
BoBo Ladders
PO Box 280 Moberly MO 65270
(660) 651-3562 sales@boboladders.com 
www.orschelnproducts.com
Bob’s No Wake Zone Boating Radio Show 
4655 Osage Beach Parkway, St A
Osage Beach MO 65065
(660) 492-2720 nowakebob@gmail.com 
www.bobsnowakezone.com
Bridgeport Jet Ski Sales
PO Box 186 Osage Beach MO 65065
(573) 348-1020
sales@bridgeportjetski.com
www.bridgeportjetski.com
Buzz’s Board & Beyond
3797 Osage Beach Parkway, F6
Osage Beach MO 65065
(573) 286-9664
buzzsboardsbeyond@gmail.com
www.buzzsboardsozark.com
Camdenton Area Chamber of Commerce PO 
Box 1375 Camdenton MO 65020
(573) 346-2227 
info@camdentonchamber.com
www.camdentonchamber.com
Captain Ron’s Bar & Grill
PO Box 568 Sunrise Beach MO 65079
(573) 374-5852duggan@usmo.com
www.captainronsatthelake.com
Captain’s Choice
PO Box 321 Osage Beach MO 65065
(573) 216-0630boatliftremotes@gmail.com 
www.boatliftremotecontrol.com

Castaway Customs Midwest
4181 Osage Beach Pkwy., Osage Beach MO 
65065 • (573) 693-9858
mwinfo@castawaycustoms.com
www.castawaycustomsmwsc.com
Catalyst Electric
31 Rock House Road Linn Creek MO 65052 
(573) 552-8488 of� ce@catalystelectric.com
www.catalystelectric.com
Crabco/Rough Water Dock
PO Box 1225 Sunrise Beach MO 65079 (573) 
374-0470 john@roughwaterdock.com
www.roughwaterdock.com
D & B Dock, Inc.
166 Sparrow Drive Climax Spring MO 65324 
(573) 347-2327 dbdock@att.net www.
dbdocks.com
Dock Dealers
87 Sorrento Drive Camdenton MO 65020 
(573) 347-0505 steve@dockdealers.com 
www.dockdealers.com
Dock Realty/Dock Lifeguard
PO Box 8 Lake Ozark MO 65049
(573) 374-8849 dave@dockrealty.com www.
dockrealty.com
DockGlide
54 Kays Point Ct Four Seasons MO 65049 
(573) 693-0041 lisa@dockglide.com
www.dockglide.com
Dog Days, LLC
1232 Jeffries Road Osage Beach MO 65065 
(573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws
Econo Lift Boat Hoist Inc.
PO Box 377 Camdenton MO 65020 
(573) 346-7161 
econoliftmegan@gmail.com
www.econolift.com
Fibersteel Boat Lifts
3910 N OLD HWY 5 Camdenton MO 65020 
(573) 346-9688 � bersteelsales@gmail.com
www.lakeboatlifts.com
First State Bank Mortgage
4655 B Osage Beach Parkway
Osage Beach MO 65065 (573) 746-7211 
mlasson@fsb� nancial.com
www.yourlakeloan.com
Firstmate Yacht Services
PO BOX 1356 Lake Ozark MO 65049 
(573) 216-2050 dave@fmys1.com
www.� rstmateyachtservices.com
Firstmate, Inc.
410 Century Business Drive Labadie MO 
63055 (866) 570-9707
support@� rstmatecontrols.com
www.� rstmatecontrols.com
Formula Boats of Missouri
4810 Formula Drive Osage Beach MO 65065 
(573) 302-8000 
chadn@formulaboatsmo.com
www.formulaboatsmo.com
G & G Marina
1528 Maritime Lane Roach MO 65787
(573) 346-2433 larry@ggmarina.com 
www.ggmarina.com

Gannett Media Group
494 Short Street Osage Beach MO 65065 
(573) 424-0881 lhess@gannett.com

Golden Rule Insurance Agency
PO Box 810 Osage Beach MO 65065
(573) 348-1731
nick@goldenruleinsurance.com 
www.goldenruleinsurance.com
H & H DockWorks, LLC
18 Penrose Drive Eldon MO 65026
(573) 964-1919 dockworks@dockworks.net 
www.dockworks.net
HydroHoist of the Ozarks
448 South Main Laurie MO 65037
(573) 346-7505
lakeoftheozarks@boatlift.com
www.boatlift.com
Iguana Marine Group
4773 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-9532
info@iguanamarinegroup.com
www.iguanamarinegroup.com
Jennings Insurance Group
4732 Osage Beach Parkway, Suite Osage 
Beach MO 65065 (573) 693-9443
admin@jenningsinsurancegroup.com www.
jenningsinsurancegroup.com
Kelly’s Port
5250 Dude Ranch Rd Osage Beach MO 65065 
(573) 348-4700 kyle@kellysport.com
www.kellysport.com
Kwik Kar Dockside Boat Cleaning
3730 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8460 
Jesse.Witt@kwikkarmo.com
www.kwikkarmo.com/dockside
L O Pro� le
PO Box 1457 Lake Ozark MO 65049 
(573) 365-2288 jennifer@lakepro� le.com 
www.lopro� le.com
Lake Area Chamber of Commerce
PO Box 1570 Lake Ozark MO 65049
(573) 964-1008 info@lakeareachamber.com 
www.lakeareachamber.com
Lake Life Outdoor Furniture
3613 Osage Beach Parkway, Osage Beach 
MO 65065 (573) 693-9271
info@lakelifeoutdoorfurniture.com
www.lakelifeoutdoorfurniture.com
Lake Media
415 South Maple Eldon MO 65026
(573) 392-5658 
tvernon@vernonpublishing.com
www.lakenewsonline.com
Lake of the Ozarks Convention & Visitor Bur
PO Box 1498 Osage Beach MO 65065
(573) 348-1599 heather@funlake.com www.
funlake.com
Lake Printing Company
6815 Hwy 54 Osage Beach MO 65065
(573) 346-0600
randy.wilson@lakeprinting.com
www.lakeprinting.com
Lake West Chamber of Commerce
PO Box 340, 125 Oddo Dr. Sunrise Beach MO 
65079 (573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com
Lake West Marine, LLC
350 South Main Laurie MO 65037
(573) 372-8115 bob@lakewestmarine.com 
www.lakewestmarine.com
LakeExpo PO Box 1805 
Osage Beach MO 65065 (573) 207-9004 
brent@lakeexpo.com lakeexpo.com

Lakefront Living Realty
4631 Windsor Drive Lake Ozark MO 65049 
(573) 693-1613 stacey@lakefrontliving.com 
www.lakefrontliving.com/mo
Laurie Tent & Event Rental
14120 North State Hwy 5 Sunrise Beach MO 
65079 (573) 374-8368 
laurietentrental@gmail.com
www.laurierental.com
Lincoln Marine
579 State Hwy Y, Eldon, MO 65026
(573) 745-0154 athompson@thunderstonemfg.com 
www.lincoln-marine.com
LOTO Lift, LLC
4971 Old Route 5 Camdenton MO 65065 
(573) 873-6058 lotolift@gmail.com
www.lotolift.com
Marine Concepts, LLC
415 Kaiser Industrial Park Kaiser MO 65047 
(913) 908-7223 marineconcepts@ymail.com
www.worldsbestboatcover.com
MarineMax
3070 Bagnell Dam Blvd Lake Ozark MO 
65049 (573) 365-5382 
dale.law@marinemax.com
www.marinemax.com
Marty’s Marine
3864 Osage Beach Parkway Osage Beach MO 
65065 (573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com
Midwest Boating Center 
3007 Bagnell Dam Blvd., Lake Ozark MO 
65049 • (573)286-6079
jason@midwestboatingcenter.com
www.midwestboatingcenter.com
Midwest Touchless Boat Covers
613 SE Brentwood Lee’s Summit MO 64063 
(816) 985-6542 
boatcoverguy@outlook.com
www.midwestboatcovers.com
Nauti Renovations
22024 Saddle� eld Court Warrenton MO 
63383 (636) 359-5833
nautirenovations@gmail.com
www.aquatraction.com
One Source Services, LLC
305 North Locust Street Linn Creek MO 
65052 (573) 502-9350
marty@onesourceservices.net
www.onesourceservices.net
Otto Construction Inc.
PO Box 1821 Lake Ozark MO 65049 
(573) 693-3772 james@ottoconstruction.biz 
www.ottoconstruction.biz
Ozark Touchless Boat Covers
107 Village Marine Road, Eldon, MO 65026
(844) 238-0346 
lauren@ozarktouchlesscover.com
www.ozarktouchlesscover.com
Paradise Upholstery & Canvas, LLC
1136 Spring Valley Road Osage Beach MO 
65065 (573) 216-7214 
pete@paradiseupholstery.com
www.paradiseupholstery.com
Performance Boat Center
1650 Yacht Club Drive Osage Beach MO 
65065 (573) 873-2300 
brett@performanceboatcenter.com 
www.performanceboatcenter.com

Poly Lift Boat Lifts
PO Box 135 Sunrise Beach MO 65079
(573) 374-6545 mark@polylift.com 
www.polylift.com
Premier 54 Boat Sales
4370 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8550
rlmartin20@aol.com www.premier54.com
Premier Advantage Marine
48 Beachwood Drive Sunrise Beach MO 
65079(573) 374-2231cody@premier54.com 
www.advantagemarineloto.com
RMI Golf Carts
19882 West 156 St Olathe KS 66062
(913) 829-1211 mrogers@rmigolfcarts.com 
www.rmigolfcarts.com
Showcase Publishing
2820 Bagnell Dam Blvd., B-1 Lake Ozark MO 
65049 (573) 365-2323
spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com
Summerset Boat Lifts, Inc.
4277 Old Rte. 5, Camdenton MO 65020
(573) 348-5073 
info@summersetboatlifts.com 
www.summersetboatlifts.com
Sunny’s Marina
197 Hidden Acres Road, Lake Ozark, MO 
65049 • (573) 365-5333 
keely@sunnysmarina.com
www.sunnysmarina.com
Surdyke Yamaha & Marina
5863 Osage Beach Pkwy Osage Beach MO 
65065 (573) 348-6575 
greg@surdykeyamaha.com 
www.surdykeyamaha.com
The Dock Box Guy, LLC
PO Box 3627 Camdenton MO 65020 
(573) 836-5304 thedockboxguy@gmail.com 
www.thedockboxguy.com
The Real Estate Book
30 Old Duckhead Road Lake Ozark MO 65049 
(573) 219-0326 hcpagelake@gmail.com 
www.realestatebook.com/homes/usa/mo/lake-ozark
The Wagner Agency, LLC
PO Box 724 Lake Ozark MO 65049 
(573) 302-0001 cwagner1@farmersagent.com 
www.lakeoftheozarksmarineinsurance.com
Trico Dock Company
6000 Baydy Peak Road Osage Beach MO 
65065 (573) 348-2737
patrick@openwaterdocks.com
www.openwaterdocks.com
Village Marina & Yacht Club
107 Village Marine Road Eldon MO 65026 
(573) 365-1800 markbrick@villagemarina.com 
www.villagemarina.com
Voyage Marine & Storage, LLC
PO BOX 1060 Lake Ozark MO 65049 
(573) 365-5900 
info@voyagemarineandstorage.com
www.voyagemarineandstorage.net
WP Controls, LLC
232A South Main Street, Laurie, MO 65037 
(888) 841-4404
twright@wpcontrolsllc.com
www.wpcontrolsllc.com
Yacht Club Powersports
4760 Formula Drive Osage Beach MO 65065 
(573) 348-6200 dan@ycpowersports.com 
www.ycpowersports.com
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Lifetime Tank Warranty
5-Yr warranty on our USA Made Galvanized Steel

Safety Valves  •  Ground Fault
Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for more than 37 Years!

We Sell Lifts For Everything From 
PWCs to Cruisers!

Find Us Online!

www.econolift.com  •  573-346-7161

From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

No Reground Plastic, No Pigment or 
Harsh Chemicals that could weaken the 

integrity of the tank!

Boat Lifts for Speedboats, 
Pontoons, Fishing Boats, 

Waverunners & more
Boat Lifts to support up to 

20,000 lbs

Econo Lift uses only the highest quality 
materials in its boat hoists. We use a totally 

enclosed polyethylene tank for more stability in 
open or high traf� c water situations & durable, 

completely galvanized metal parts!

ECONO
BOAT LIFT SYSTEMS

ECONO
BOAT LIFT SYSTEMS

We do not contract our service! We have our own 
service team employed by Econo Lift Boat Hoist!

SHALLOW 
WATER 
LIFTS

AVAILABLE!
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Endless Possiblities
Central Bank has a boat loan option that’s just for you.

Member FDIC
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CAMDENTON
OSAGE BEACH
(573) 348-5073

90% automatic 
tarp cover, less 
time spent 
getting your boat 
covered and more 
time on the water

Custom fit tarp 
that is mold and 
mildew resistant to 
ensure boat stays 
clean and free of 
any outside debris

www.lincoln-marine.com

Lincoln Marine
579 State Hwy Y, Eldon, MO 65026

573-745-0154

HIGH DIVE
Dock Ladders In-Stock

EZSTEP
&

Make Lake Life Easier
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Crabco LLC

Custom Dock Construction

SUPPORT  
OUR TROOPS

Moves  •  Repairs  •  Add-Ons  •  Barge  •  24/7 Emergency Service
573-374-0470  |  www.RoughWaterDock.com  |  Hwy  5 & Lk Rd 5-31 • Sunrise Beach

Certified Dock Builders

MartyMarty yrde’sByrde’sB
Lake of the Ozarks

powered by

Smart Security

REQUEST A FREE QUOTE
NO OBLIGATION | CONTACT US NOW!

Relax. It’s covered while you’re away.

Security Alarm Systems provided 
by ACF Alarm Company 
email: sales@securitystl.com

John Mueller
314-575-1396

A Simple App on your phone to keep an eye on your 
home when you’re not there.
· Remotely control your security system, locks and 

thermostat.
· Receive alerts when activity is detected.
· Watch live or recorded video.
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