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By Nancy Zoellner-Hogland
A heated debate broke out 

at a recent Osage Beach Board 
of Aldermen meeting when al-
dermen were asked to consider 
a resolution that, according to 
its sponsor, was simply a way to 
promote local business.

The resolution, drafted at 
the request of Alderman Kevin 
Rucker, encouraged the city to 
reach out to local vendors to 
give them an opportunity to 
bid on city business. Accord-
ing to the resolution, the city 
would:

•	 Create and keep updated 
a qualified vendor list that 
includes local vendors

•	 Advertise for bid 
opportunities in local 
publications

•	 Include a “bid opportunities” 
link on the city’s website

•	 Provide a vendor training 
seminar to assist businesses 
in the bidding process, 
particularly with prevailing 
wage requirements

•	 Publish a bid information 
packet both in print and 
online

“I’d like to make it easier 
for locals to bid – to make the 
information available on our 
website and take the time to 
develop procedures to make 
it easier for them,” Rucker told 
the board, adding that he felt 
the move would help keep dol-
lars in the community.

However, Alderman John Ol-
ivarri said while he agreed with 
the concept, he didn’t think the 
resolution was necessary. After 

clicking off the points raised in 
the resolution and questioning 
Assistant City Administrator 
Jeana Albertson about bidding 
practices, he said the city was 
already following the recom-
mended guidelines.

“If they’re already being 
done, why propose this reso-
lution? It’s my feeling that by 
adopting this, we’re saying 
to businesses that we haven’t 
been supporting them in the 
past. I feel this is unnecessary,” 
he said.

Mayor Penny Lyons said she 
would like a definition of “lo-
cal” and City Administrator 
Nancy Viselli confirmed that 
the city already held confer-
ences with interested bidders 
to assist them in the process. 
However, none of the aldermen 
shared Olivarri’s point of view. 
Tempers flared as they voiced 
their reasons for supporting 
the resolution. After a lengthy 
discussion, the measure was 

approved 5 to 1 with Olivarri 
casting the only dissenting 
vote.

Osage Beach 
not the only 
municipality 

Village encourages move to 
change prevailing wage

During a discussion over 
bidding on city jobs or ser-
vices, Osage Beach Alderman 
Steve Kahrs cited the paper-
work involved with prevailing 
wage work as reason alone for 
holding a training seminar for 
potential bidders. According to 
Missouri law, prevailing wage 
must be paid to workers on all 
construction projects in the 
state that are funded by tax-
payer dollars. The law includes 
several other requirements.

A bid bond, in the amount of 
5 percent of the bid, is required 
from all bidders and the suc-
cessful bidder must provide 
performance and payment 
bonds for 100 percent of the 
contract amount. Successful 
bidders must use a govern-
ment-approved system to veri-
fy that their employees are all 
eligible to work on the project. 
In addition, those who enter 
into contracts with public bod-
ies must submit certified pay-
roll records every two weeks 
to the public entity involved 
in the project showing all em-
ployees’ occupational titles, 
hours worked and rate of pay. 
Contractors also are required 
to provide a standard OSHA 

10-hour construction course 
for their employees within 60 
days of beginning work on the 
project. Contractors who fail 
to comply with the training re-
quirement can be fined $2,500 
plus $100 per day per employee 
for each day that employee 
works without the required 
training. 

According to the Missouri 
Department of Labor (DOL), 
these regulations protect the 
tax base, keep workers safe 
and ensure that construction 
remains a high-skilled enter-
prise. 

“The law requires all public 
bodies to be good employers 
and not participate in corner-
cutting that hurts our econo-
my, our labor standards and 
puts worker safety at risk,” the 
DOL website states. 

However, some local offi-
cials say the requirements pre-
vent smaller businesses from 
bidding on those projects, ul-
timately taking money out of 
the hands of the community 
members who are picking up 
the tab for the projects. In ad-
dition, the law is murky about 
what qualifies as a prevailing 
wage job.

State Rep. Barney Fisher (R-
Richards) said that’s why he 
recently proposed a bill that he 
said is designed to reduce that 
confusion and draw a line of 
definition between construc-
tion, maintenance and major 
alteration projects by revising 
the definition of “construc-
tion” on public works projects 

continues on page 21

Osage Beach to alter bidding process

Osage Beach Alderman
Kevin Rucker
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By Nancy Zoellner-Hogland
Beginning April 15, South-

west Airlines, which last year 
took over AirTran, will be of-
fering non-stop flights from 
Branson to Chicago. On April 
16, non-stop service between 
Branson and Houston, Texas 
will begin. The airline also 
offers non-stop flights to Or-
lando, Atlanta, Baltimore and 
Milwaukee. Southwest Air-
lines’ takeover of AirTran, and 
its Branson routes, became ef-
fective March 1. The routes are 
already included and promot-
ed on Southwest’s reservations 
website.

On May 10, Branson AirEx-
press will offer new charter 
flight availability to Austin, 
Texas, Milwaukee, Wisconsin, 
and Nashville, Tennessee. The 
flights, to be operated by Cor-
porate Flight Management, 
will be available Monday, 
Wednesday, Thursday, Friday, 
Saturday and Sunday. Flights 
are booking now.

Passengers on United Airlines 
flying in and out of Kansas 
City International Airport may 
experience a little confusion 
during the next couple months 
while the carrier wraps up its 
merger with Continental Air-
lines. Officials with the airport 
announced that United will be 
operating out of two terminals 
until the two carriers combine 
and move all flights to Termi-
nal A. In the meantime, Con-
tinental’s flights, including 
those to Cleveland, Houston 
International and Newark, are 
being rebranded as United but 

will continue to fly out of and 
into Terminal C. United’s ser-
vice will remain in Terminal 
A, including flights to Chicago-
O’Hare, Denver, San Francisco 
and Washington-Dulles. Spe-
cial signs will guide travelers. 
However, the airline recom-
mends passengers confirm 
their terminal and flight status 
before heading to the airport.

Flying with Fido this summer? 
Better first check to see if your 
pooch has been barred from 
the air. Recently United Air-
lines announced it would be 
banning nine dog breeds from 
boarding its aircraft on the 
grounds that these pets pose 
a danger to other passengers. 
As part of their Pet Safe Pro-
gram, pit bull terriers, Ameri-
can Staffordshire terriers and 
seven other breeds that are 
rare in the U.S. are not allowed 
to fly. The airline adopted the 
policy after a pit bull broke 
out of its carrier and chewed 
through the plane’s electrical 
system, resulting in extensive, 
expensive damage. Similar in-
cidents allegedly have taken 
place on other airlines by the 
same types of dogs resulting 
in American Airlines refusing 
to also handle, among other 
breeds, Dobermans and Rott-
weilers. However, a Hawaii res-
ident who recently was denied 
a ticket for her pit bull has or-
ganized a petition demanding 
that the airline treat all dogs 
equally, regardless of breed, 
and several animal support 
organizations have come out 
against the bans, calling them 
“dog profiling.”

Age can have its benefits. 
In March, the Transporta-
tion Security Administration 
(TSA) modified its screening 
procedures for passengers 75 

and older. Similar to modi-
fied procedures adopted in the 
fall of 2011 for passengers 12 
and under, the rules no lon-
ger require the elderly flyers to 
remove their shoes and light 
outerwear and permit a sec-
ond scan through advanced 
imaging technology to clear 
any anomalies. The TSA is test-
ing the new measures in select 
security lanes at the following 
four airports: 

Chicago O’Hare Interna-
tional Airport, Security Check-
point 3

Denver International Air-
port, South Checkpoint/USA 
Flag Checkpoint

Orlando International Air-
port, West Checkpoint

Portland International Air-
port, ABC Checkpoint

As a quick reminder, the TSA 
3-1-1 rule for carry-on bags is 
still in effect. According to that 
rule, passengers are allowed 
to bring 3-ounce or smaller 
bottles or tubes of such items 
as shampoo, toothpaste and 
contact lens solution but the 
bottles must all fit into one 
quart-sized, clear plastic, zip-
top bag. Passengers are lim-
ited to one bag each and those 
bags must be removed from the 
carry on at the checkpoints so 
they can be X-rayed separately. 
Larger bottles must be packed 
in checked luggage. Medica-
tions, baby formula and food 
and breast milk are allowed in 
reasonable quantities, howev-
er, they must be declared at the 
checkpoint and officers may 
need to open the items to con-
duct additional screening. The 
3-1-1 plan was adopted after 
extensive explosives testing de-
termined that liquids and gels 
in limited quantities were safe 
to bring aboard.
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Armchair 
Pilot

Presidential candidate Rick Santo-
rum included Lake of the Ozarks in 
his campaign tour. On March 16, the 
day before the Missouri caucus was 
held, he shared his thoughts with 
approximately 600 supporters at 
the Main Street Music Hall in Osage 
Beach. His speech was met with 
standing ovations.
During the caucus, which drew 166 
to the Camden County Courthouse, 
Republicans nearly unanimously 
chose 21 delegates that supported 
Santorum as their candidate for the 
2012 presidential campaign. Those 
delegates will move on to the dis-
trict meeting scheduled for April 21. 
Nancy Zoellner-Hogland photo.

‘Because so much is on the line’
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By Nancy Zoellner-Hogland
The Lake area is in Tech-

nicolor once again. Trees are 
leafing out, flowers are bloom-
ing and festivities are taking 
place from one side of the Lake 
to the other. Event organizers 
say that equates into “green-
backs” for businesses.

The St. Patrick’s Day Parade 
on the Bagnell Dam Strip, led 
by grand marshal Todd Nice-
ly, kicked off the season and 
brought out thousands of spec-
tators, close to 100 entrants and 
130 vehicles.

“I don’t have anything to 
concrete to back this up, but 
we were told that ours is the 
third largest event in the state 
behind St. Louis and Kansas 
City.  I know one thing - it was 
by far the largest St. Pat’s Day 
parade we’ve had in its 20-
some year history. People were 
shoulder to shoulder from the 
Tomahawk Motel all the way 
to Bagnell Dam. I’ve never seen 
anything like it,” said Jeff Van 
Donsel, a Lake Ozark alderman 
and a member of the Bagnell 
Dam Strip Association, which 
sponsored the parade.

He said many savvy busi-
ness owners who decided to 
take advantage of the crowds 
either held special sales or took 
the party outside and served up 
a wide assortment of St. Patty’s 
Day specials.

“The goal of all these events 
is to get people up off the couch, 
out of their homes and into the 
city so they can see what we 
have. Judging by the crowds 
and by the remarks of business 

owners who all had great days, 
it’s working,” Van Donsel said.

Across the water, the Lake 
West Chamber of Commerce 
reported similar success. The 
Lucky 21 St. Patrick’s Day Pa-
rade on the Water, launched 
with 19 boats, the most ever re-
ported, according to Executive 
Director Mike Kenagy.

“The Tropic Island cruise 
ship carried about 35 to 40 
people and Ozark Bar-B-Que, 

where the parade started, was 
full of people, as were all the 
stops along the route. So far, 
everyone reported that busi-
ness was great,” he said.

Although a downpour and 
hail storm dampened the 
spirit of the St. Patrick’s Pa-
rade through downtown Lau-
rie, weather didn’t hamper the 
First Annual St. Patrick’s Day 
Short Bus Shuffle – seven bus-
ses making the rounds to 12 
different Westside participants 
which offered food and drink 
specials with lots of entertain-
ment thrown in. Kenagy said 
although he hadn’t had an op-
portunity to tally up all the 
wristband sales, he estimated 
some 600 to 650 took part, 
making it a “sure thing” for 
next year.

“Everyone that participated 
said they had no problems and 
their business lasted well into 
the night. We’re holding an 
official debriefing to discuss 
changes we need to make for 
next year but we’re well pleased 
with what we’ve heard so far 
and everyone is counting it a 
success,” he said.

Many more springtime ac-
tivities are planned throughout 
the area. The Dogwood Fes-
tival, sponsored by the Cam-
denton Area Chamber of Com-
merce, is set to run from April 
19 to 22. In its 62nd year, the 
festival offers a carnival, en-
tertainment, a parade through 
downtown Camdenton, a craft 
fair, pageants, food of every 
kind and even a golf tourna-
ment. For more information 
and a complete schedule of ac-
tivities, visit www.camdenton-
chamber.com.

The Lake Area Fiber Arts Fes-
tival, set for April 28 at Harper 
Chapel Methodist Church in 
Osage Beach, is designed to 
attract the craftier crowd – or 
crafty wannabes. The day-long 
event will include a vendor 
market where visitors can pur-
chase handmade fiber crafts, 
knitting and weaving supplies 
and hand-spun and dyed yard; 
a fashion show featuring hand-
made items created by mem-
bers of the Lake Area Fiber Arts 
Guild; lunch and demonstra-
tions and mini classes in spin-
ning, weaving and knitting. For 
more information, visit www.
lakefiberarts.com.

continues on page 6

Lake of the Ozarks is getting its green on

Thousands of people, all celebrating the ‘Wearin’ of the green,’ filled 
Bagnell Dam Boulevard on St. Patricks Day for the annual parade, looked 
at by many as a harbinger of spring. It’s just one of many celebrations 
designed to draw visitors to the Lake. Nancy Zoellner-Hogland photo.



Lake of the Ozarks Business JournalApril, 2012Page 4

RELOCATION CLEANING

CARPET CLEANING

WINDOW WASHING
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CAR AND BOAT DETAILINGCAR AND BOAT DETAILING
COMMERCIAL/RESIDENTIAL CLEANINGCOMMERCIAL/RESIDENTIAL CLEANING

PAINTING/MINOR MAINTENANCEPAINTING/MINOR MAINTENANCE

MIKE: 618-779-2908
MONIQUE: 618-558-8019

ASK
ABOUT OUR

DBD & PARTYLITE
PROPERTY MANAGEMENTPROPERTY MANAGEMENT

SERVICES, LLC

CLEANING & DETAILING!

CLEANING & DETAILING!

Our Specialty is Non Shed Hypo Allergenic Kid-Friendly Puppies!

We offer Designer Hybrids and Purebred Puppies.
All  Puppies are sold with a 1 YEAR HEALTH GUARANTEE and a  LIFETIME RETURN POLICY.

Across from Osage Beach WALMART 
Hours: 11 am - 5 pm - 7 Days a Week!

Email:  joy@puppystop.net   www.puppystop.net

(573) 348 5400

See photos of puppies and pricing 
at www.puppystop.net!

By Nancy Zoellner-Hogland
The Village of Four Seasons 

doesn’t have its own water or 
sewer system and it doesn’t 
own the roads that zigzag from 
boundary to boundary. The 
bedroom community doesn’t 
have its own fire or police de-
partments and has little land 
available that’s zoned – or avail-
able to zone – for commercial 
development. What it does have 
is a population of some 2,000 
residents who earn an estimat-
ed median household income of 
$64,000 and who live in homes 
with an estimated mean value 
of more than $260,000.

Village officials said that 
combination makes it next to 
impossible to receive govern-
ment grants of any kind. They 
also said that’s why they don’t 
see a need to join the Lake of the 
Ozarks Council of Local Gov-
ernment (LOCLG). 

The organization, which 
serves the region encompass-
ing Camden, Laclede, Miller and 
Morgan counties and the mu-
nicipalities located within those 
counties, works with federal and 
state agencies to provide coor-
dination and planning, grant 
writing and administrative as-
sistance on economic develop-
ment, transportation and other 
infrastructure projects. 

Debbie Rathert, executive 
director of LOCLG, attended 
the Village’s March meeting to 
ask them to consider spending 
$864.63 to join the group.

“I think there are a lot of 
things we could do for the Vil-
lage – help with economic de-
velopment, hazard mitigation, 
transportation and disaster 
preparedness. I’m interested 

in what you’re doing here and 
would like to be as much a part 
of your planning as you’ll let 
me,” she told the board of trust-
ees.

However, Arnold Sandbothe 
said he wanted more informa-
tion about LOCLG before vot-
ing to join and Board Chairman 
Gordon Ellison said he felt the 
Village was best served by its 
membership in the Missouri 
Municipal League, which charg-
es a much smaller fee. 

Only Trustee Carolyn Lo-
raine, who used to be a LOCLG 
board member, said she felt the 
group had a lot to offer the Vil-
lage. Trustees agreed to table 
the matter until they had the 
opportunity to take a closer look 
at the benefits of joining.

“It’s not that we don’t sup-
port what they’re doing,” Ellison 
said after the meeting. “It’s just 
that we don’t see how this group 
could offer the Village anything 
that would be worth the fee 
they’re asking. The Village isn’t 
your typical municipality. I re-
ally don’t think we’d benefit by 
our membership and we can’t 
go around spending our money 
on things that don’t offer much 
of a return for our residents.”

In a later interview, Rathert 
said she hoped the Village trust-
ees would attend a few LOCLG 
meetings and study the benefits 
before making up their minds. 
She also said she felt the mem-
bership fee of 39 cents per per-
son, based on the most recent 
Census figures, for “larger com-
munities” was fair. The fee is 
paid annually per calendar year.

“We just started charging last 
year and so far, have an 80-per-
cent response rate,” she said.

Village holds off on 
LOCLG membership

State Farm, Bloomington, IL

We all feel the same commitment to care for our 
families. Helping you meet your insurance needs 
is part of my commitment to you. Like a good 
neighbor, State Farm is there.® 
CALL ME TODAY.

Family is 
why we 
do it all.

0907504 

Malcolm Decker, Agent
1179 E Highway 54

Camdenton, MO 65020
Bus: 573-346-5920

mac.decker.le2o@statefarm.com
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Our free Welcome Kit gets you started  
in minutes.  

Give us an opportunity to compare your 
current merchant card rates and Bank Star 
will meet or beat them! Call any Bank Star 
location and ask for the Merchant Card 
representative. 

Have a business or  
know someone that does?

1196 Horseshoe Bend Pkwy 
Lake Ozark, MO 65049

Hy-Vee Supermarket  
Osage Beach, MO 65065 

Open 7 Days

Bank Star’s new merchant card program 
offers competitive rates and a 100% 
equipment guarantee.  If your card 
processing machine malfunctions for 
any reason, we’ll replace the equipment 
overnight at no charge. With 24/7 tech 
support, someone is always there to answer 
your questions. 

PLUS, we offer one low monthly statement 
fee—no compliance fees, no annual fees 
and no monthly minimums!  That means 
more profits for your business.

(573) 365-BANK (2265)
www.bank-star.com

®

...Where YOU are the STAR!MEMBER
FDIC

www.lakeliquor.net Laurie:
212 S. Main

(573) 374-4850

Osage Beach: Dumar Plaza 
3715 Highway 54

(573) 348-3838

Please drink responsibly.

Enjoy Lake of the Ozarks!

The 28th Annual Lake Ozark 
Rotary Golf Tournament will 
be held Friday, May 11, 2012.  
It will be a 4-person scramble 
beginning with a shotgun start 
at 1:00 p.m., at The Oaks at Tan-
Tar-A Golf Course.   $100 per 
golfer will get you golf greens 
fees, box lunch, plus one invita-
tion to the cocktail party, din-
ner and silent auction ($58 is 
tax deductible).  Golfers may 
invite additional guests to the 
cocktail party, dinner and si-
lent auction for $10.00 per per-
son.  The cocktail party, dinner 
and silent auction will begin at 
approximately 6:00 p.m., im-
mediately following the tour-
nament.  

There are other sponsorship 
levels as well.  Please call Jes-

sica Clark at 573-353-2058 for 
details or for sponsor/registra-
tion forms.  

Donations – both cash and 
items for the silent auction - 
are always welcome!  This is 
the Lake Ozark Rotary Club’s 
only fundraiser, with all pro-
ceeds going back to local chari-
ties and scholarships.   Thanks 
to the generosity and great 
participation in last year’s 
tournament, the Lake Ozark 
Rotary Club is able to give 
over $20,000 in scholarships 
and donations to local chari-
ties this year!  All of the money 
raised stays in our community!

Please help support this 
great cause and come out 
for a fun day of golf and 
camaraderie.

28Th Annual Lake Ozark  
Rotary Charity Golf  
Tournament And Fundraiser

continued from page 3
May marks the beginning 

of Hot Summer Nights on the 
Bagnell Dam Strip, which of-
fers visitors a quintessential 
‘50s “American Graffiti” atmo-
sphere. Held the second Friday 
of each month thru September, 
the event has attracted visitors 
from throughout the Midwest 
to see all makes, models and 
years of cars, trucks and motor-
cycles and to enjoy music, food, 
games, shopping and family 
fun. Last year, the event was 
awarded the 2011 Innovator 
Award at the Governor’s Con-
ference on Tourism. Van Don-
sel; Joe Page, owner of Summer 
USA; and Bob Schwartz, owner 
of Bob’s Marketing, run the 
event but would like more help 
in order to expand and offer 
more concerts and activities. 
For more, visit http://www.
cruisehotsummernights.com.

The BDSA is also in the pro-
cess of organizing final details 
for Oma Noma Days, set for May 
19. Van Donsel said the group 
applied for a grant from the 

Missouri Arts Council to cover 
the cost of bringing in more 
bluegrass, “Ozark-style” musi-
cal groups to the festival, which 
celebrates the beginnings of 
Bagnell Dam. They also hope 
to attract the Osage Antique 
Power Association in order to 
offer a display of antique farm 
equipment. Van Donsel said 
the famed outhouse race will 
once again be included, as will 
several other old fashion games 
and activities for both children 
and adults.

The state’s Division of Tour-
ism provides information on 
numerous fairs and festivals 
to be offered at the Lake and 
around the state. The list can 
be found on the website, Visit-
MO.com. Visitors to the site can 
order a free copy of the 2012 
Official Missouri Travel Guide 
and use the interactive online 
edition. The Travel Guide is 
also available by calling 800-
519-4800. The tourism divi-
sion also offers a free iPhone 
app - “Official Missouri Travel 
Guide.”

Lake of the Ozarks is 
getting its green on
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By Nancy Zoellner-Hogland 
Outdoor early warning si-

rens are touted as the most 
effective method to warn the 
population at large in the 
shortest amount of time that a 
tornado warning has been is-
sued. Designed to alert people 
who may be outdoors on their 
docks, in their yards or any-
where else where they are not 
in contact with the normal 
news media channels such as 
radio, TV or local public ad-

dress systems, the sirens have 
been credited with saving 
countless lives.

In 2009, at the direction of 
the Federal Energy Regulatory 
Commission (FERC), Ameren 
Missouri installed three warn-
ing sirens – one near the dam, 
one near the U.S. Highway 54 
Bridge and a third at Camp 
Bagnell – however, those si-
rens are primarily to be used to 
warn nearby residents and visi-
tors of dam failure. That’s why 

the city of Lake Ozark is work-
ing with the Lake Ozark Fire 
Protection District to obtain 
grant money to purchase and 
install early warning sirens 
around the city.

“We had one siren but it was 
at the old police station and 
wasn’t in good working order. 
We ended up selling it at the 
surplus auction we held after 
we moved into our new facil-
ity,” said Lake Ozark Mayor 
Johnnie Franzeskos. “Missouri 
has always had tornados but 
because we’ve seen so many 
more in the last couple years 
I’ve kind of made it my goal to 
find a way to purchase them for 
our city.”

Both Osage Beach and the 
Village of Four Seasons have 
outdoor early warning sirens.

Franzeskos and City Admin-
istrator Dave Van Dee said the 
city is also exploring mobile 
broadcast systems that instan-
taneously send texts to the 
cell phones of those who have 
signed up for the service. 

One such service is offered 
by TextCaster, who displayed 
its product at a recent Missouri 

Association of Counties meet-
ing. That system uses a patent-
ed software application to send 
the messages, which can cover 
such topics as severe weather 
alerts, burn restrictions, school 
closings and Amber Alerts. 

Bud Hayes, TextCaster’s se-
nior vice president of Govern-

ment Markets, said because 
studies show 90 percent of 
people read texts immediately 
after receiving them, they’re 
a good way to notify people in 
a hurry. He said it’s also an in-
expensive way for government 
agencies to protect their citi-
zens. The cost to the subscriber 
is 10 cents per capita, based on 

the 2010 Census count. A small 
additional fee is charged for se-
vere weather notifications from 
the National Weather Service. 
However, he added that several 
municipalities had sponsors 
pick up the cost in return for 
an imbedded message stating 
“Brought to you by …”

He said the subscribing 
agency must have a webpage 
that includes a link where peo-
ple can sign up to receive the 
texts. There is no cost to those 
signing up. To date, some 15 
counties and 40 to 45 munici-
palities across Missouri have 
signed up for the service. 

Lake Ozark exploring early warning options

PRECISION
AUTO & TIRE SERVICE LLC

Inventory Reduction on All
Major Brands While They Last!

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233 1024 INDUSTRIAL DR.

OSAGE BEACH MO

HUGE TRUCKLOAD

TIRE SALE!
HUGE TRUCKLOAD

TIRE SALE!
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 Saturday, aPrIL 28 at 12:03 PM •  ON SItE

CENTRAL MISSOURI'S LAKE OF THE OZARKS
RESIDENTIAL  •  CONDOS  •  LAND  •  RESORTS  •  COMMERCIAL

A U C T I O N S
P R O F E S S I O N A L  R E A L  E S T AT E  S A L E S

10% DEPOSIT DUE AT DAY OF AUCTION 
10% BUYERS PREMIUM WILL APPLY

2086 Horseshoe Bend Pkwy
PO Box 2651

Lake Ozark, MO 65049

Phone (573) 365-7272 | Fax (573) 365-7273
ProStarAuctions.com

CALL TODAY TO DISCUSS THE AUCTION METHOD OF MARKETING!   Check out ProStarAuctions.com for additional properties!

auCtION
HarBOur dEVELOPMENt Lake of the Ozarks

Gravois Mills

auCtION HIGHLIGHtS!
u  1,460’ +/-  of  Waterfront    u  4 Model Homes   u  Water Tower Business Investment

u  Dock with Eight - 12’ x 28’ Slips (selling separately)    u  Club House    u  Water and Sewer Throughout

TRACT 1:  79 Platted Residential Lots
Incredible premier lots in Harbour View Subdivisions.  
Black top roads with water, sewer and utilities.  All 
infrastructure in place. Ready to build.  High bidder takes 
choice! As many as you like!

TRACT 2:  +/- 155 Acres
Proposed subdivision with permitted 23+/- acre lake. 
Water and sewer to property.  Prime property with lake 
access.  Great for development or hunting ground with 
lake access.

TRACT 3: - +/- 0.2 Acres. 
Adjoining tract 3 and 5 on back road next to air strip.

TRACT 4: +/- 1.1 Acres.  Adjoining Tract 3 and 
Tract 5.

TRACT 5: +/-14.5 Acres. 
Prime 1400+/- ft.  Waterfront in Soap Creek Cove on the 
5 mile marker in the Gravois Arm on Beautiful Lake of 
the Ozarks.  Incredible lake views!   Water and sewer all 
through property.

traCt  5a:  COMMuNIty dOCK
8 - 12 x 28 boat slips in a permitted community boat dock.  
High bidder get choice! .

TRACT 6: +/- 21.6 Acres. 
Great acreage for hunting or large estate-no zoning build your dream 
home!  Water and sewer near and available.

TRACT 7:  +/- 2.7 Acres.
Former clubhouse for development. 2300 square feet, full walkout 
basement 3 bathrooms, kitchen and canopy style porches-  Great 
location.  Flat ground with all utilities including sewer and water

TRACT 8: - +/ 4.9 Acres 
This apx. 6 acre tract  adjoins clubhouse and water tower and has road 
frontage on P Road and Harbour Hills Road- water and sewer

TRACT 9: +/- 1.7 Acres
Offers 4 prior model homes  3- 3 BD/2 BA homes ranging from 1240 to 
1396 sq. ft.. and 1-2 BD/2 BA home with 1239 sq. ft..  (see website for 
floor plans) 2 car attached garages located on P Road  Rented for $650 
per month 1 year lease.

TRACT 10: +/- 0.4 Acres.
Nearly half an acre with water tower- 68,300 gallon capacity stand 
pipe, bought new in 2007 and 800 foot deep well with 4 inch discharge.  
Water tower pumps 171 gal per minute, approved for 350 homes and is 
tested monthly.

* In the event tracts 3, 4, 6, 7, and  8 are purchased separately buyers to 
share in the cost of surveys.

PSA_4.28_full_BJ.indd   1 3/21/12   3:03 PM
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Osage Financial
Group

3797 Osage Beach Parkway
Suite E9 - Osage Beach

Osage Financial
Group

3797 Osage Beach Parkway3797 Osage Beach Parkway
Suite E9 - Osage BeachSuite E9 - Osage Beach

Osage Financial Group, LLC. is an independent � rm with securities 
offered through Summit Brokerage Services, Inc. Member FINRA/
SIPC.  Advisory services offered through Summit 
Financial Group, Inc., a Registered Investment Advisor John Watson

• Comprehensive Financial Planning – 
Individuals and Business

• Investment Advisory Services – stocks, 
bonds, mutual funds, asset allocation

• Retirement Planning - IRA’s, 401k’s, and 
Rollover Services

• College Funding – UGMA/UTMA, 529 
Savings Plans, Coverdell Savings Account

• Employee bene� ts – Pension plan design, 
review, and analysis

• Risk Management – Life insurance, Long 
Term Care, Disability, and Annuities

• Estate Planning – Gifting and Estate 
Conservation Strategies

The Financial Services 
You Need...

20 Years Of Experience 
You Can Trust!

Initial Consultations Free • www.osagefg.com • Call Today  573-302-7707

Time is 
Money.
Call us today and start working toward the future!

 -- Benjamin Franklin

$29.95 
FULL SERVICE
OIL CHANGE

With
Free!

TIRE ROTATION!

By Nancy Zoellner-Hogland
Imagine being able to cut back 

on your grocery bill by nearly 
67 percent each month - while 
still providing the same types of 
meals, the same quality of food 
and the same “extras” that ev-
eryone in the family loves.

One Osage Beach woman has 
done just that and now tries to 
help others do the same.

“It all started pretty simply. I 
learned about some couponing 
sites and liked the idea of being 
able to save money on things we 
used every day so I decided to 
see if I could coupon at the Lake. 
I checked out the stores’ coupon-
ing policies and then headed out 
to see how it all worked. Right 
off the bat I was saving huge 
amounts of money,” said Paige 
Sagach.

She said she searched for cou-
pons online but only printed out 
those for items she and her fam-
ily regularly used. She recruited 
her 4-year-old daughter Miah 
to help cut out the coupons and 
she set up a file to keep them 
organized. However, she didn’t 
rush out to start using them. In-
stead, she watched all the store’s 
weekly ads, most of which are 
available online, and used the 
coupons only when those items 
came on sale. And because some 
grocery stores price-match sale 
items from other stores, she 
wasn’t forced to offset her cou-
pon savings with gas for her ve-
hicle.

Paige said she was pleasantly 
surprised to find that, week by 
week and sale ad by sale ad, her 
savings – and the size of her pan-

try – steadily increased. She was 
so successful that her husband 
had to build a special pantry in 
their house to hold all the sale 
items because when items with 
longer shelf lives came on sale 
– some to the point where they 
were nearly free – she’d stock-
pile.

“Some people hear ‘stockpile’ 
and they think Y2K – but that’s 
not what I mean,” she quipped. 
“I do sometimes pick up a dozen 
or more boxes of cereal or body 
wash when they cost me next to 
nothing – but the fun part is, I’ve 
been able to turn around and 
give that food away. We had a 
family in need in our church and 
I was able to provide them with 
loads of groceries. When the tor-
nado hit Joplin, we were able to 
donate three huge boxes full of 
food. I think that’s been the big-
gest benefit from doing this,” she 
said.

The savings has also been an 
encouragement. Paige said she 
has gone from a $600-per-month 
budget for food, toiletries and 
cleaning supplies to a $200-per-
month plan. 

“That’s a savings of nearly 
$5,000 per year – a lot of money 
to save, especially when we’re 
not forced to cut back on any-
thing else to save it. Well, I’m the 
type of person that, when I get 
excited about something, I want 
to share it with everyone so I got 
my mom involved and she was 
saving a lot. Then I started tell-
ing my friends and encouraging 
them to try couponing. Some of 
them said they didn’t have time 

continues next page

Saving at the Lake – it’s 
easier than you think

Paige Sagach, with the help of her 4-year-old daughter Miah, has helped 
hundreds of Lake area residents save thousands on their everyday needs 
by making it easy to coupon. Photo contributed.
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P.O. BOX 550
LAKE OZARK MO 65049
573-964-0476 Fax: 573-965-2310
lisah@lhprop.com
WWW.NICHOLSMANAGEMENT.COM

Nichols Management LLC

Customize your management to fit the needs of your Association. If 
you don’t need full service then why pay for it? Need a maintenance 
team to be there when you need them? From phone service to full 
service, we have you covered. A Reliable, Quality Team.

Customize your management to fit the needs of your Association. If 
you don’t need full service then why pay for it? Need a maintenance 
team to be there when you need them? From phone service to full 
service, we have you covered. A Reliable, Quality Team.

Does your Management Company Answer the Phone or Do You 
Talk to a Machine? Maintenance Unavailable on the Weekends?  
We have 24/7 Service Available!

continued from previous page
or patience to sit at their com-

puters and compare prices, but 
since I was already doing that 
– and had my ‘routine’ down, I 
decided to start sharing my find-
ings with them via email,” she 
said.

As her friends got on board, 
and then told their friends, her 
email list of “savings buddies” 
grew. She said she decided to 
start a blog where she could not 
only share coupons, but other 
“deals” she found – things like 
discounted meals at restaurants, 
buy-one-get-one free items,  free 
magazine subscriptions and free 
samples. She also shares advice 
on couponing, explains the pro-
cess of “register rewards” at local 
drug stores and holds a drawing 
once each week for giveaways. 
The blog can be found at www.
savingatthelake@live.com.

Paige also has a Facebook site 
by the same name that she fre-
quently updates with deals she 
comes across. Her money saving 
tips have become quite popular. 
She has 350 friends on Facebook, 
200 subscribers to her emails 
and more than 4,000 shoppers 
have visited her website in the 
past month alone.

“In the world of blogging, 

that may not be much – but I’m 
thrilled with it! It’s also taught 
Miah how to be a good steward 
of money. She has her own little 
coupon box and when we find 
coupons for things she likes, 
she puts them in there and then 
takes her box to the store.  Oc-
casionally she’ll even ask me, 
‘When I use my coupon, will 
this be free?’ She likes to make 
her money go as far as possible 
too,” she laughed, adding that 
sometimes people will walk up 
to her while she’s shopping and 
ask how much money she plans 
to save that day. 

Paige, who spends three 
to four hours per day hunting 
down deals, said she hopes to re-
cruit businesses to sponsor her 
website so she can expand her 
giveaways. 

“I’d love to be able to register 
people to win a $10 or $20 gift 
card to one of our local stores. 
That would really be exciting! 
But in the meantime, I’m hav-
ing so much fun with this, we’re 
able to sow into others and I’m 
helping people save money. It’s 
great,” she said.

For more information, visit 
her website or email her at sav-
ingatthelake@live.com.

Paige Sagach, with the help of her 4-year-old daughter Miah, has helped 
hundreds of Lake area residents save thousands on their everyday needs 
by making it easy to coupon. Photo contributed.
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Septagon Construction, a 
design-build general contrac-
tor located throughout Mis-
souri and Iowa, is pleased to 
announce the addition of Terry 
Roets to the Septagon-Osage 
Beach office, as a Business De-
veloper.

Roets will be responsible for 
working with current and pro-
spective clients to deliver the 
design-build general contract-
ing and building maintenance 
services that best fit their 
needs. 

“Terry will be a great asset to 
our company as he continues 
to strengthen his relationships 
with business owners through-
out the lake area,” said Mike 
Grefrath, President of Jefferson 
City and Osage Beach Septagon 
offices.  “He has lived in Lake 
Ozark for 7 years and is excited 
to assist companies with their 
remodel, expansion and new 
construction needs,” said Gre-
frath.

“What I see in Septagon is a 
company that will be around 
long-term, and do what they 
say they are going to do,” said 
Roets.  “I wanted to work for a 

company that I could stand be-
hind their services, and Septa-
gon is that company.”

Roets is a member of Day-
break Rotary in Lake Ozark. 

Septagon Construction 

corporate office is located in 
Sedalia, with three other Mis-
souri facilities located in Osage 
Beach, Jefferson City, and Co-
lumbia.  Septagon’s Iowa facili-
ties are located in Des Moines 
and Cedar Rapids.  For more 
information on the services 
offered by Septagon Construc-
tion, please call 573-302-7577 
or visit our website at www.
septagon.com.

Terry Roets Joins the Osage 
Beach Septagon Office
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hind their services, and Septa-
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As the Developers and General Contractor for several communities at the Lake, we understand the inner workings of your 
property like no other group can. You can trust Property Management Professionals for expertise in all areas of property 
management from site infrastructure and building maintenance to personal service and interaction with Homeowners. 
With over 10 years of “Hands On - On Site” experience we deliver with Professionalism.

We Put The Professional In Property Management

Phone: 573-302-1300 After hours: 573-216-0605
info@pmplakeozarks.com • www.pmplakeozarks.com

1222 Lands’ End Parkway • Osage Beach, MO

Kevin Brown, Bonnie Burton & Scott Frisella

PROPERT Y M ANAGEMENT PROFESS IONALS
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Gather with your 
associates, friends 

or family.

Lake Ozark’s #1 
choice for 

great meetings, 
great food, 
great fun!

restaurant 

MIST
NIGHTCLUB

A  R O B E R T  T R E N T  J O N E S  S R .  S I G N A T U R E  C O U R S E

T h e  C o v e

LOBBY BAR THE 

T H E  L O D G E
o f  F O U R  S E A S O N S

G O L F  R E S O R T  &  S P A  S H I K I

www.4SeasonsResort.com
Horseshoe Bend Parkway   |  Four Seasons, MO   |  573.365.3000 

Michael V.
Popular & Versatile Pianist

Saturday’s 5 PM – 9 PM

Easter Brunch
10 AM – 4 PM

...”the” place to be 
way back when, 

is now “the” place 
to be again.

Shawnee Bluff  Winery
2430 Bagnell Dam Blvd
Lake Ozark, MO 65049
573-365-WINE (9463)
Hours 11am-7pm or later

Surgeons John Patton, D.O. 
(left) and Scott Brick, D.O. 
(right) have successfully com-
pleted the requirements for 
certification in general surgery 
from the Bureau of Osteopathic 
Specialists of the American Os-
teopathic Association.

Board certification demon-
strates a physician’s commit-
ment to their profession and 
signifies their expertise in their 
medical specialty. To maintain 
certification, physicians must 

continue to meet certain re-
quirements, including comple-
tion of approved continuing 
medical education credits.

Drs. Brick and Patton joined 
Lake Regional General Surgery 
in July 2010.

Dr. Brick received his medi-
cal degree from Nova South-
eastern University in Fort Lau-
derdale, Fla.

Dr. Patton received his med-
ical degree from Des Moines 
University in Iowa.

Lake Regional Surgeons 
Achieve Certification
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THE LANDMARK CENTER
3535 OSAGE BEACH PARKWAY  |  SUITE 303  |  OSAGE BEACH

Libby Holland 
Loan Production Manager

28 year Lake resident
30+ years of experience

Bob Cotter
Branch Manager
18 year Lake resident

30+ years of experience

Robert Cotter
Financial Advisor

ESTABLISHED 1883

Your Local
Loan Production

Specialist

Your Local
Raymond JamesTM

Representative*

• *Securities offered through Raymond James Financial Services, Inc. • Member FINRA/SIPC
• Not FDIC insured or guaranteed by any government agency., not a deposit

• NOT GUARANTEED by Iroquois Federal • Subject to risk and may lose value
• Iroquois Financial, Libby Holland and Iroquois Federal are independent of RJFS.

By Nancy Zoellner-Hogland
Sue Bivins, a 20-year resi-

dent of the Lake area, said 
when friends, who asked not 
to be identified, told her that 
the Lake Regional Hospital 
might be losing its emergency 
room physicians, she was sur-
prised and dismayed. She said 
it wasn’t until a week or so lat-
er that she realized the move 
could cause serious harm to 
the community.

“The emergency room doc-
tors saved my father’s life a 
few years ago. It occurred to 
me that if this was true and 
all the doctors’ contracts were 
terminated at once, it would be 
a huge job to replace all nine 
by the date all the existing ER 
contracts expire,” Bivins said, 
explaining that for many years, 
Lake Emergency Specialists 
(LES) has provided local emer-
gency room physicians for the 
Lake Regional Hospital. How-
ever, in January, LES received a 
letter stating that as of April 30, 
2012, their contract to provide 
ER physician services would 
be terminated. Bivins said she 
was told the termination was 

related to “protracted contract 
negotiations” and not to the 
quality of medical care.

Bivins said although she 
doesn’t consider herself an ac-
tivist, she felt like she had to 
bring attention to the matter 
and also get to the bottom of 
the truth. She said she began 
writing letters to all media out-
lets that covered the Lake of the 
Ozarks area. Her plan worked. 
In March she was asked to pres-
ent her story live on a morning 
talk show.

“I was told that a represen-
tative from the hospital would 
also be on the air with me to 
provide their side of the story. 
However, that didn’t happen. 
So while I had a list of seven 
questions I hoped would be 
answered, I’m still no further 
along than when I started,” she 
said.

A call was placed to the hos-
pital, however the Lake of the 
Ozarks Business Journal was 
told because of confidential-
ity issues, none of the ques-

tions could be answered at this 
time. Instead the hospital is-
sued the following statement, 
which was signed by Michael E. 
Henze, CEO of Lake Regional 
Health System:

“Lake Regional Health Sys-
tem is in continued discussions 
regarding the physician man-
agement of our Emergency De-
partment. The health system 
administration and board of 
directors respects the privacy 
of the individual physicians in-
volved in these discussions, as 
well as the negotiation process.

“Lake Regional is commit-
ted, as always, to providing 
24/7 emergency care for our 
community, including trauma 
and cardiac care. Our staff and 
physicians are highly trained, 
dedicated caregivers and will 
continue to provide continu-
ous, quality health care ser-
vices.”

A hospital spokesman said 
they would be releasing more 
information as soon as it be-
comes available.

Her questions are:
1. Is there a signed contract with the 
Schumacher Group or anyone else? 

(Schumacher also provides emergency 
room physicians for hospitals.)
2. Will the replacement physicians be 
specialists in emergency medicine, and 
specifically, will they all have advanced 
cardiac and trauma life support certifi-
cation as required for a Level III trauma 
center?
3. How will nine full time ER physicians 
be replaced in the next 7 weeks? Will 
they be replaced with ER physicians or 
might there be substitutions of nurse 
practitioners or physicians assistants?
4. What will be the degree of physician 
continuity and coordination? In an envi-
ronment as fluid as an ER it seems that 
rapport and trust are very important, 
and that requires consistent staffing.
5. If contracted physicians do not reside 
here, how will the additional cost of 
travel and living be covered and what 
might be compromised as a result?
6. Based on my background in the 
corporate world, with a major staffing 
change such as this, a transition plan 
must be in place. Has the transition 
plan been developed yet? Some of the 
key factors in any transition plan are 
overlap and fallback. How many days or 
weeks of overlap of replacement staff 
with current staff are planned? What 
contingency plans are in place?
7. What about orientation to hospital 
policies, processes, procedures, com-
puter systems and the like? How will 
that be addressed?

Concerns raised over hospital ER staffing

...”the” place to be 
way back when, 

is now “the” place 
to be again.

Shawnee Bluff  Winery
2430 Bagnell Dam Blvd
Lake Ozark, MO 65049
573-365-WINE (9463)
Hours 11am-7pm or later
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277 Lower Business Park rd. | Linn Creek, Mo 65052
573-346-5221 | culliganpro.com

another bright idea from culligan.
Just like that high efficiency light bulb, a Culligan® High Efficiency Water 
Softener can save you real money. The World’s Most Efficient Water 
Softener features a Remote programmable touchpad, automatically alerts when 
salt level is low, gives you softer laundry, spot-free glasses, and smoother skin and 
silkier hair. And best of all, you can save up to 46%* on operating costs.

Now that’s efficient. Culligan HE.
*46% less versus a time clock regeneration softener.

Join KB & 
David Crane for 

Water Talk on 

Thursdays at 7:40 A.M.
R A D I O

306-CULL-11-Ozark-Bright idea-5.65x5.65-FA.indd   2 9/19/11   2:53:06 PM

MIKE O DD O  TEAM.COM

PORTO CIMA LAKEFRONT HOME; BRAND NEW. MLS # 3081144; 
3200 sq. ft.; 5 bed, 3 bath; Osage 15 mm; spacious covered porch; 
community dock. FREE recorded message 800-644-3620 ID # 115

SPACIOUS LAKEFRONT TURNKEY TOWNHOME. MLS # 3081953, Osage 
4mm; 1700 sq, ft.; private dock; 12 x 32 boat slip; Fireplace; Owner 
� nancing or trade. FREE recorded message 800-644-9620 ID # 119

Mike Oddo • Mike@MikeOddo.com • Offi ce: 573-374-9915
2545 Bagnell Dam Blvd. Suite 307, Lake Ozark, MO 65049

A LOT OF PRESTIGIOUS HOME FOR THE MONEY. MLS # 3083841; 
3432 sq. ft.; 4 bed; 4.5 baths; 86 ft. lakefront; Osage 18 mm; Dock and 
breakwater. FREE recorded message 800-644-3620 ID # 104 

$749,900 or TRADE

$160,000 or TRADE$299,900 or TRADE

PARKLIKE SETTING SPACIOUS LAKE HOME WITH POOL. MLS # 
3080860; 5050 sq. ft. 4 bed; 5 bath; 200 ft. lakefront; Osage 10 mm; 20 
x 24 inground pool. FREE recorded message 800-644-3620 ID # 113

$414,900 or TRADE

Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

The Loan Process
Sometimes the process of ob-

taining a home loan can seem nev-
er ending. The lender may call you 
and ask for more documentation. 
There are multiple reasons why 
more documentation may be need-
ed. If you don’t understand why 
they need this information, ask, 
there is usually an easy explanation 
for this. Certain underwriting con-
ditions are set by external sources 
such as Fannie Mae, Freddie Mac, 
FHA, and VA that must be followed 
by your lender to insure the loan 
meets their criteria.

No matter how you obtain a 
loan, either in person, over the 
phone or on the web, the process 
is basically the same. You will give 
information to the lender concern-
ing your current residence, employ-
ment and banking information. You 
will also be required to give them 
permission to obtain a credit report.

Once this process has been 
completed, the lender will verify 
the information you have provided.

Usually they will ask you to pro-
vide current pay stubs, bank state-
ments, W-2’s, and tax returns.

Depending on the information 
contained in these documents, 
the lender may request additional 
documents from you. For example 
if child support withholdings show 
on your pay stub, you will need to 
provide a divorce decree or child 
support order. If there are large 
deposits on your bank statements, 
you will need to provide proof of 
where those deposits came from.

The lender will also need to 
verify the market value and condi-
tion of the property. This is done 
by ordering an appraisal and a title 
search. The appraisal will determine 
the current market value and the 
title search will show any liens, 
encroachments and easements on 
the property along with verifi cation 
that the real estate taxes are cur-
rent.

It is very important that you give 
your lender very detailed informa-
tion. Failing to provide correct or 
only partial information could slow 
down or suspend the loan process.

The following are some items 
that could delay the loan process:

Employment Verifi cation: Pro-
vide the lender with the correct 
name and address of your em-
ployer. Also, provide them with a 
contact number for the Human 
Resources department within your 
company.

Assets: Provide complete Bank 
Statements. Provide the complete 
name and branch location of your 
bank. Do not close, move or merge 
accounts during the loan process.

Some lenders require accounts 
to be re-verifi ed prior to closing 
your loan.

Debts / Collections: If you have 
proof that a debt or collection on 
your credit report has been paid, 
provide your lender with this in-
formation as soon as possible. This 
could make a difference in your 
loan program, interest rate, etc. On 
the other hand, if you know that 
a certain debt or collection is cur-
rently owed, tell your lender this. 
Failure to  disclose liens, judgments 
or known collections will only delay 
the process. Also, do not incur any 
new debt or apply for credit during 
the mortgage process.

The approval process, also 
called the underwriting period oc-
curs as the verifi cation items are 
being obtained and reviewed. The 
underwriter will approve the loan, 
approve the loan with conditions 
or suspend the loan. They will pro-
vide the lender with the conditions 
or the reasons for the suspension. 
These items will need further docu-
mentation to clear up the condi-
tions or the loan will be declined. 
It is in your best interest to work 
with the lender in obtaining the 
information they need to clear the 
conditions as soon as possible, 
even if it means jumping through a 
couple hoops to get them done. In 
the end, supplying your lender with 
everything up front will generally 
result in an expedient and favor-
able loan decision.

 Michael Lasson is a Senior Resi-
dential Mortgage Lender at First 
State Bank.

For more information please 
contact Michael Lasson at First 
State Bank at 573-746-7211 or on 
the internet at www.fsbfi nancial.
com or www.yourlakeloan.com .
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Serving Satisfied Customers for 
Over 20 Years!

Let the Sun Work For You!

Decks • Doors • Windows • Remodels • Additions
Design, Installation & Maintenance!
Fully Insured

Sales & Service
Renewable Energy & 

Energy-Effi cient Products
Weatherization & Green Products

CAMDENTON • BUS. HWY 5

573-434-0318

&

By Nancy Zoellner-Hogland
Although the openings of 

two new stores at Shoppes at 
Eagles’ Landing, will likely 
result in an immediate rise 
in Lake Ozark’s sales tax rev-
enues, receipts aren’t expected 
to increase to the point where 
the city can afford to hire addi-
tional personnel.

That’s the message City Ad-
ministrator Dave Van Dee said 
he’s trying to get across to resi-
dents, the board of aldermen 
and department heads who 
want to hire additional person-
nel to help with the extra work 
the growth is bringing. 

In February, Police Chief 
Mark Maples requested addi-
tional funds to hire one new 
police officer in June, another 
in 2013 and purchase a new 
patrol vehicle in April. The 
$30,000 vehicle was included in 
the budget; the increased pay-
roll was not. Maples said that 
since December, the police de-
partment had seen an “unex-
pected number of calls” from 
Eagles’ Landing and with the 
opening of Route 242 and the 
growth at the mall, he expect-

ed the workload to continue to 
rise. Aldermen voted to table 
the matter until the March 13 
meeting in order to give Van 
Dee time to run the numbers. 
However, in March, although 
the board allowed Maples to 
hire two officers to replace two 
that had recently left, the addi-

tional officer was passed over 
again.

Van Dee said the reasoning 
was simple – it wasn’t in the 
budget.

“I know everyone sees all 
the development that’s taking 
place and they all just naturally 
assume we have all this addi-

tional money flowing in. How-
ever, the stores haven’t been 
open long enough to see ex-
actly how much additional rev-
enue they’ll be producing and 
because of the TIFs that are in 
place, we only get a small por-
tion of the tax,” he explained. “I 
know I take a more conserva-
tive approach to managing the 
city’s finances, but I don’t think 
we should be spending money 
before we actually see it.”

Van Dee said in March, rev-
enues were up 34.48 percent 
over the same time last year. 
However, he quickly added 
that one month doesn’t make 
a trend. He also said while 
shoppers pay 7.725-percent 
sales tax at Kohl’s, for instance, 
4.225 percent goes directly to 
the state government. After 
the county receives its share 
and all TIF and administra-
tive costs are removed, the 
city ends up with somewhere 
between one-half to 1 percent. 
He said the percentage will be 
even smaller from sales at Me-
nard’s. And because Missouri 
doesn’t charge tax on prescrip-
tions, he said he doesn’t expect 

huge numbers to come rolling 
in from CVS pharmacy.

“I spent the better part of 
two weeks going through the 
budget and modeling differ-
ent situations. I know growth 
will continue – I know things 
are only going to improve – but 
I also know how much we al-
ready have going out,” Van Dee 
said, adding that although the 
2012 budget includes money 
to hire a part-time employee 
to assist Charles Misenheimer, 
the deputy director of the Lake 
Ozark Department of Commu-
nity Development, the city is 
also holding off on that move 
as long as possible. “We’re all 
suffering – all our workloads 
are going up. The public works 
department is also feeling the 
crunch with the additional in-
frastructure. However, it’s not 
like we didn’t know it was com-
ing. We’re all just going to have 
to work a little harder until rev-
enues stay up for an extended 
period of time.”

In January, Misenheimer 
told the board he too was 
struggling to keep up with the 
work load. In his report to al-
dermen, he said that in 2011, 
24 new businesses opened; 77 
building permits were issued; 

continues on page 20

City officials and representatives from Kohl’s gathered in early March 
to celebrate the grand opening of the department store. It’s the 
second store opening at the Shoppes at Eagles’ Landing in as many 
months. Nancy Hogland photo.

Lake Ozark suffering growing pains
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5780 Osage Beach Parkway
Suite 220 - Osage Beach, MO 

LAKE SPORT
& SPINE REHAB
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By Nancy Zoellner-Hogland
According to a recent study 

by the Ewing Marion Kauffman 
Foundation, in 2011 the Show-
Me State jumped from 35th to 
6th for entrepreneurial activ-
ity with 400 adults per 100,000 
adults (0.4 percent) creating 
new businesses each month. 
Missouri’s rate was above the 
national index, which showed 
that 0.32 percent of American 
adults created a business per 
month in 2011. 

The Kauffman Index of En-
trepreneurial Activity obtains 
the figures by measuring the 
percentage of the adult, non-
business-owner population 
that starts a business each 
month and then comparing 
those numbers to the monthly 
Current Population Survey 
(CPS), conducted by the U.S. 
Bureau of the Census and the 
Bureau of Labor Statistics.

The Lake area is responsible 
for part of that success. In 2011 
the city of Osage Beach issued 
70 new – not renewal – business 
licenses and the city of Lake 
Ozark issued 43.

Gov. Jay Nixon issued a 

statement following the release 
of the Kauffman Foundation 
report.

“Missouri’s dramatic jump 
in the Kauffman Index of En-
trepreneurial Activity in 2011 
is another strong sign that our 
economy continues to turn in 
the right direction.  From Day 
One, my administration has 
made it a priority to promote 
start-ups and entrepreneurial 
growth through initiatives like 
our Missouri Small-Business 
Loan Program, the State Small-
Business Credit Initiative, our 
small-business support net-
works, and our comprehensive 
Missouri Strategic Initiative 
for Economic Growth.  Under 
the leadership of Jason Hall, 
the Missouri Technology Cor-
poration and the Missouri 
Department of Economic De-
velopment have also renewed 
their focus on helping smart 
entrepreneurs with big ideas 
turn their dreams into jobs.  
Just yesterday, the Department 
of Economic Development re-
ported that Missouri added 
2,300 jobs in February and our 
unemployment rate dropped to 

the lowest level in 38 months.  
It’s clear that our relentless fo-
cus on creating jobs and grow-
ing our economy is beginning 
to pay off,” he said.

According to the Kauffman 
study, Arizona led the way with 
520 adults per 100,000 starting 
up new businesses. Texas and 
California followed with 440 
per 100,000 adults; Colorado 
ranked fourth with 420 per 
100,000; and Alaska rounded 
out the top five with 410 busi-
nesses started per 100,000 
adults. At the bottom of the list 
were West Virginia, with150 
new business start-ups per 
100,000 adults; Pennsylvania 
with 160 per 100,000 adults; 
Hawaii with 180 per 100,000 
adults; and Illinois and Indi-
ana, both with 200 per 100,000 
adults.

The outlook for Missouri 
continues to improve. Ac-
cording to data released in 
mid-March by the Missouri 
Department of Economic De-
velopment (DED), the state 
added 21,800 jobs in January 
2012 – 700 more than initially 
reported in February – and 

the growth continued. Figures 
show non-farm payrolls added 
2,300 new jobs during February 
2012 on a seasonally-adjusted 
basis. The state’s seasonally-
adjusted unemployment rate 
also continued to fall, declin-
ing to 7.4 percent, down by a 
tenth of a point from the Janu-
ary 2012 figure. In comparison, 
the U.S. unemployment rate 
stood at 8.3 percent for Febru-
ary 2012. 

In late March, DED figures 
showed Missouri’s unemploy-
ment rate fell 2.3 percent since 
August 2009, when it peaked at 
9.7 percent.

The Kauffman Index of En-
trepreneurial Activity report 
also showed:

∙Although the nation expe-
rienced a 5.9 percent drop in 
entrepreneurial activity from 
2010, 2011 was ranked as one of 
the highest increases in busi-
ness start-ups in the past 16 
years.

∙Entrepreneurship growth 
was highest among 45- to 
54-year-olds, rising from 0.35 
percent in 2010 to 0.37 percent 
in 2011. Those aged 20 to 34, the 

youngest group studied, also 
showed a slight increase. In 
contrast, the 35- to 44-year-old 
and 55- to 64-year-old groups 
experienced declines in entre-
preneurial activity rates from 
2010 to 2011.

∙Entrepreneurial activ-
ity decreased slightly for both 
men and women. For men, the 
entrepreneurial activity rate 
decreased from 0.44 percent 
in 2010 to 0.42 percent in 2011, 
reversing an upward trend 
over the past few years. The 
female entrepreneurship rate 
decreased from 0.24 percent to 
0.23 percent.

∙The entrepreneurship ac-
tivity rate among the least-
educated group (high school 
dropouts) decreased from 0.59 
percent in 2010 to 0.57 percent 
in 2011 but remains signifi-
cantly higher than for groups 
with other educational levels. 
The largest decrease in entre-
preneurial activity occurred 
for college graduates.

∙Entrepreneurship rates for 
all races and ethnicities de-
clined from 2010 to 2011. The 

continues on page

Entrepreneurship is alive and well in Missouri
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THE 28th ANNUAL

KELLY’S CLOWN GOLF CLASSIC
APRIL 28-29, 2012 OSAGE NATIONAL GOLF RESORT

Saturday April 28th
Pairings	Party	&	Auction	5p.m.	-	8	p.m.

Hors	d’	ouevres	&	Drinks	
Men’s	and	Women’s	Putting	Contest

During	the	Cocktail	Party

Sunday April 29th
8:30	a.m.	Check-in	Osage	National

Breakfast	Buffet		9:00	a.m.
10:00	a.m.	Tee-Off	River	&	Mountain

BUILD YOUR OWN 
THREE-PERSON TEAM!

MEN’S & WOMEN’S
DIVISIONS

Or Really Make a Day of It, Form 

Two 3-person Teams with a Bunch 

of friends and all 6 Play Together!

Name Player One

Name Player Two

Name Player Three

Team Email:________________________

Entries limited to the fi rst 144 received

Enclose Entry Fee for Each Player, checks 

made payable to Kelly Clown Golf Classic

Mail entries by April 20th to

The Dream Factory, Inc.

POB 719 Osage Beach MO 65065

For More Information Call:

Randy Kelly 573.348.4700

Ryan Manselle 573.365.1950 ext.10

KELLYS
CLOWN
GOLF

CLASSIC

THREE-PERSON SCRAMBLE GOLF TOURNAMENT

CORPORATE
SPONSORSHIP LEVELS
Player: $150 includes pairings 
party, round of golf and lunch
SILVER LEVEL: $150 Pairings Party for 2
GOLD LEVEL: $300 One player entry and 
sponsorship
TITANIUM LEVEL: $500 Two player entry and 
sponsorship
DIAMOND LEVEL: $1000 Three player entry 
and sponsorship
SOCIAL FEE: $25 PER GUEST 
Send Payment made payable to Kelly Clown Golf Classic by April 20th to:

The Dream Factory, Inc.
POB 719 Osage Beach MO 65065

Name ______________________________

Phone _____________________________

Address ____________________________

to	Support	our	Local	
Dream	Factory!
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3535 Osage Beach Parkway, Suite 401
Osage Beach, MO

www.millsinsurance.com

573-302-1616

Choices.

When it comes to protecting what’s important to you, let
Mills & Sons Insurance help you make the right choice.

We’re on your side...  because life happens!

Mitchell Mills

Tami Brown

Liz Brown

Teresa Bollenbach

“Insurance Talk”
with Ron Hall of 
Golden Rule Insurance

Dental Insurance For 
Individuals

Dental care often tends to 
fall on the back burner when it 
comes time to begin planning for 
adequate health care. Many of us 
fear dentists or have always put off 
seeing our dentist for one reason 
or another.

What we don’t realize is that 
dental health is very important for 
ones overall health and going for 
regular checkups is essential for 
anyone who’s serious about taking 
care of their physical health.

It’s commonly known that our 
oral health is connected to the 
well-being of the rest of our body, 
yet many of us neglect this simple 
fact.

We put off seeing dental pro-
fessionals because of the high cost 
or because we believe that the 
red, painful part of our gums will 
go away if we brush a little harder 
and more often.

Dentist visits can end up cost-
ing a lot, but that’s where dental 
insurance comes into play.

Dental insurance is a lot like 
health insurance; it’s meant to 
cover a portion(or sometimes all) 
of your costs whenever you have a 
dental procedure done.

There are several types of den-
tal insurance plans which can cover 
different procedures depending on 
your plan as well as cover different 
numbers of people including your 
family or a group your involved in.

Many dental plans will cover 

the cost of cleanings completely 
in an attempt to prevent further 
needed use for more serious pro-
cedures (like fi llings or root canals).

Individual and family dental in-
surance can be purchased if you do 
not have employer dental.

There are usually 3 components 
to dental insurance:

1. Preventive- usually twice a 
year and sometimes at 100%.

2. Basic-for fi lling, routine ex-
tractions, certain x-rays. Sometime 
a 50 calendar year deductible and 
then the insurance pays 80%.

3. Major- crowns, bridges, gum 
disease. Usually a one year wait 
and pays 50%.

Dental insurance is worth look-
ing into as a supplement to your 
health insurance.

Ron Hall is an agent with 
Golden Rule Insurance Agency in 
Osage Beach. He can be reached 
at 573-348-1731 or ron@golden-
ruleinsurance.com for additional 
comments or questions.

Ron Hall

continued from page 17
665 building code inspections 
were performed; 50 new sign 
permits were issued and 109 
contractors were licensed to do 
business in the city.

“I currently take care of all 
building inspections, all zon-
ing issues and all code enforce-
ment – derelict cars parked on 
lawns, trash in the yard – those 
types of things. It’s really tough 
to handle all of it. CVS required 
approximately 50 visits because 
every component of construc-
tion has to be inspected and 
most of the components are 

handled in sections. For in-
stance, the entire foundation 
isn’t usually poured all at the 
same time,” he explained, add-
ing that one HVAC inspection at 
Menard’s required a two-hour 
visit.

In the meantime, Wehren-
berg Theater announced they 
would be constructing a state-
of-the-art, 25,000-square-foot, 
eight-screen facility at Eagles’ 
Landing. A spokesman for 
Wehrenberg said they hoped to 
have the theater completed and 
open by this summer.

Lake Ozark suffering 
growing pains
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• VIP/Celebrity Party

• Join us at the Lodge to meet  
 and greet Honorary Chair  
 Tony Richardson, K.C. Chiefs;  
 K.C. Chiefs Ambassadors;  
 and sports celebrities 

• Pairing Party and
 Silent/Live Auction

• More than $100,000 in golf   
 tournament gifts and prizes

• Benefiting Lake Regional  
 Orthopedic Services
 

The Lodge of Four Seasons

The Cove  
Golf Course

June 1-3, 2012

Interested in golfing
or sponsorship? 
Call 573-348-8265 or  
visit HKsGolf.com today!

SIGN UP  
NOW!

Member FDIC

T H E  L O D G E
o f  F O U R  S E A S O N S

G O L F  R E S O R T  &  S P A  S H I K I

A Division of First State Bank of St. Charles
NMLS # 416668

573-365-LOAN (5626)            www.fsb�nancial.com
2140 Bagnell Dam Blvd, Suite 303B, Lake Ozark 

                     
Jumbo Loans

FHA & VA Loans 
Condominium Lending

Second Home Financing

“A�liateof the Year”-Bagnell DamAssociation of REALTORS®    Michael Lasson          Mike Ogle
        (573) 216-7258               (573) 302-0080
                        NMLS #  493712                       NMLS #  231620

      Your Trusted Lake Lender
                           A Community Lender 
                            for over 144 Years

              

Osage Beach bidding 
process to change

continued from page 1
to include new construction, 
enlargement or major altera-
tion. The existing law includes 
construction, reconstruction, 
improvement, enlargement, al-
teration, painting and decorat-
ing or major repair, which, ac-
cording to Fisher, is a problem 
because the wording can be 
construed to require prevailing 
wage when existing facilities 
are painted.

The proposed law also re-
vises the definition of “main-
tenance work” by removing the 
exclusion of the replacement of 
an existing facility and includ-
ing the restoration of the mate-
rial condition or operation or 
the painting or repainting of 
an existing facility. It defines 
“major alteration” as an al-
teration or structural change 
to an existing public facility in 
which the total overall project 
exceeds 400 square feet and is 
performed by other than full 
time or part-time employees of 
a public body. Major alteration 
also includes any reconstruc-
tion, enlargement, alteration, 
resurfacing, remodeling or ren-
ovation that involves existing 
roads, streets, alleys, sewers, 
ditches or other projects as-
sociated with road and bridge 
construction. 

However, opponents say the 

language in the bill results in 
even greater confusion and 
State Rep. Jacob Hummel (D-
St. Louis City) says the bill will 
hurt the state’s laborers – paint-
ers in particular – who would 
have to take a pay cut.

The legislation was set aside 
for review at a later date. How-
ever, Tom Laird, city clerk for 
the Village of Four Seasons, 
which recently expanded its 
city hall, said the whole bill 
needs to be tossed into the 
trash and replaced with a bill 
that loosens the requirements 
for smaller, rural communities.

“I don’t know how taxpay-
ers in Missouri ever allowed it 
to get to this point. The cost of 
our building project was nearly 
doubled because we had to pay 
prevailing wage – basically St. 
Louis union wages. We need to 
put some sanity back into the 
law because as it stands now, 
very few local businesses can 
afford to pay those kinds of 
wages to their employees. Busi-
nesses are also required to get 
an accountant certify every-
thing they do and they’re re-
quired to send their employees 
to a 10-hour OSHA safety class. 
It’s ridiculous. Everyone needs 
to contact their state represen-
tatives and demand a change,” 
he said.
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DeClue &
  Dunstan

ACCOUNTANTS

573-392-5643
North & Mill St.
P.O. Box 148

Eldon, MO 65026

Small Town Practice, 
Big Time Service!

www.declueanddunstanaccountants.com

Client Write-Up Services
(Financial Statement Preparation)

Payroll Check Writing
(Employee Payroll Check Preparation)

Tax Returns
(Individual, Corporate, Partnership, Fiduciary, 

Not-For-Pro� t Tax Return Preparation)

Computer Service
(Software Support, Data Processing)

Serving Eldon, the Lake and surrounding communities’
Tax and Accounting Needs for 38 Years!

A Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

Finding Trustworthy 
Investment Advice

Has recent market volatility got 
you worried about your current in-
vestment strategies? Before chang-
ing directions on your own, it may 
be a good time to look at getting 
professional assistance with your 
investments. Professionals are 
experienced in analyzing the sig-
nifi cance of economic and market 
events and their portfolio manage-
ment implications. 

But whom can you trust?
Just as with choosing a doctor, 

lawyer or other professional, fi nd-
ing the right advisor is a matter 
of due diligence; conducting a de-
tailed analysis and appraisal of the 
candidates that you are considering 
putting in charge of managing your 
assets. 

Here are some suggestions that 
may help you along as you do your 
research:

• Take advantage of the experience 
of others. Ask your family, close 
friends and other advisors for a 
referral to someone with whom 
they have established a success-
ful relationship.

• Use a screening process. Contact 
several candidates, visit their 
websites and contact them to 
obtain written information about 
themselves and the organization 
with whom they are affi liated.

• Make introductory appointments. 
Face-to-face meetings with each 
advisor can tell you a great deal.

• Find out about the advisor’s 
knowledge, experience and spe-
cialties. For instance, if you have 
a signifi cant amount to invest, be 
certain that the advisor has an 
extensive background in wealth 
management for affl uent inves-
tors.

• Make sure that the advisor has 
comprehensive resources. He or 
she should have a wide array of 
investment choices available; ac-
cess to research, up-to-date ana-
lytic tools and relationships with 
other professionals when you 
have need of guidance outside of 
the expertise of the advisor.

• Determine what additional fi nan-
cial services the advisor offers. 
Look for an advisor who can help 
you integrate your investment 
strategy with your retirement 
and estate planning goals or has 
someone on staff that can. 

• Understand how the advisor is 
compensated. Your advisor may 
be compensated in several ways: 
He or she may charge a fl at fee, 
charge a percentage fee based 
upon the assets that he or she 
is managing, or receive commis-
sions. 

• Check references. If you don’t 
know anyone who has used 
the services of the advisor that 
you are considering, ask for the 
names of some of the advisor’s 
clients who would be willing to 
talk to you about their experi-
ences with the advisor.

Interview us
We would be pleased to be on 

the list of candidates that you are 
considering as your investment 
advisor. You’ll fi nd that a meeting 
with us (without cost or obligation, 
of course), will reveal that we can 
provide you with reliable, trustwor-
thy advice about your investments, 
trust & fi duciary issues, insurance 
analysis and more. We are ready to 
answer your questions. Just give us 
a call to set up an appointment.

Trenny Garrett is Senior Vice Presi-
dent at Central Trust & Investment 
Company, Osage Beach. You can 
contact her at 573-302-2474 or visit 
www.centrustco.com. Central Trust & 
Investment Company is affi liated with 
Central Bank of Lake of the Ozarks.

Trenny Garrett, J.D., CTFA

Press Releases are Welcomed!
Of course we reserve the right to edit material submitted to us for content, 

clarity, space and spelling. All submissions become the property of Benne Pub-
lishing, Inc., and are Copyright 2012 as part of the magazine’s contents. Submit-

ted materials cannot be returned. Please submit releases in DOC or plain text 
format with an accompanying photograph, if any, in JPEG format, separately.

to: lakebusjournal@gmail.com
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continued from page 18
Latino business-creation rate 
declined from 0.56 percent in 
2010 to 0.52 percent in 2011, but 
remained at a high level rela-
tive to previous years and oth-
er demographic groups. The 
Asian entrepreneurial activity 
rate also decreased from 0.37 
percent in 2010 to 0.32 percent 
in 2011.

∙Both immigrant and native-
born entrepreneurial activity 
declined slightly in 2011; how-
ever, immigrants remained 
more than twice as likely to 
start new businesses as were 
the native-born.

∙The Latino share of all new 
entrepreneurs rose from a little 
more than 10 percent in 1996 
to 22.9 percent in 2011, reflect-
ing longer-term trends of rising 
entrepreneurship rates and a 
growing share of the U.S. popu-
lation. The Asian share of new 
entrepreneurs also rose sub-
stantially from 1996 to 2011, 
but remains relatively small at 
5.3 percent. The white share 
of new entrepreneurs declined 
during this time period, while 
the African American share in-
creased slightly.

∙By industry, construction 
had the highest entrepreneur-
ial activity rate at 1.68 percent, 
continuing an upward trend 
over the past several years, fol-
lowed by the services industry 
at 0.42 percent. The manu-
facturing startup rate was the 

lowest among all industries, 
with only 0.11 percent of non-
business owners starting busi-
nesses per month during 2011.

∙Among the United States’ 
15 largest metropolitan statis-
tical areas, Los Angeles had the 
highest entrepreneurial rate 
(580 per 100,000 adults) in 2011. 
Chicago and Detroit had the 
lowest rates at 180 per 100,000 
adults.

∙Geographically, entrepre-
neurial activity rates decreased 
in all U.S. regions except the 
Northeast, which experienced 
a slight increase. Rates remain 
highest in the West and lowest 
in the Midwest.

The Ewing Marion Kauff-
man Foundation, established 
in the mid-1960s by the late 
entrepreneur and philanthro-
pist Ewing Marion Kauffman, 
is based in Kansas City, Mis-
souri. It is among the 30 larg-
est foundations in the United 
States with an asset base of 
approximately $2 billion. In 
an effort to foster growth and 
improve communities, the 
foundation provides grants to 
advance entrepreneurship and 
improve education for children 
and youth and conducts and 
publishes research on entre-
preneurship.

For the complete 2011 re-
port as well as data spanning16 
years, visit www.kauffman.
org/kiea. 

Entrepreneurship 
is alive and well in 
Missouri

Naught-Naught Insurance 
Agency Inc. of Eldon was re-
cently named to the prestigious 
Grinnell Mutual Reinsurance 
Company President’s Club for 
2012.

Recognized by Grinnell Mu-
tual President and CEO Larry 
Jansen, Naught-Naught Insur-
ance Agency ranks among the 
company’s top 50 agencies and 
15 farm mutual companies for 
outstanding production and 
profitability over a five-year 
period.  President’s Club mem-
bers provide insights on key 

insurance and business issues 
to company management from 
Grinnell Mutual Reinsurance 
and Grinnell Select Insurance 
Companies.

“Our President’s Club mem-
bers are an impressive group 
of insurance professionals.  
Many of these agencies have 
been successfully serving lo-
cal policyholders for decades 
in an ever-changing market,” 
said Jansen.  “For that reason, 
listening to our top agents and 
mutuals keeps our partnership 
and our service to the policy-

holder strong and stable.  They 
provide valuable insight as we 
seek their opinions on many 
topics, from product develop-
ment to marketing.”

The agents and staff at 
Naught-Naught Insurance 
Agency will be presented with a 
plaque and letter of recognition 
from Grinnell Mutual for the 
agency’s notable achievement.

Grinnell Mutual Reinsur-
ance Company, located in 
Grinnell, Iowa, has a network of 
over 1,600 independent agents 
in 12 Midwestern states.

Naught-Naught Insurance Top Grinnell Mutual Agency
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olden Rule Insurance Agency

 

4065 Osage Beach Parkway Osage Beach, MO 
573-348-1731  www.goldenruleinsurance.com

Services Provided Include:
Boat Dealers     Boat Repair     Marinas       Boats     PWC     Docks    

Providing a full-time staff located here at The Lake to 
serve all your personal and commercial needs.

1087 Armory Rd.
Osage Beach MO 65065

(573) 348-1483
1-800-CARSTAR CARSTAR.com

Accidents Happen. Fortunately CARSTAR can help.
Our easy insurance processing, nationwide warranty, and our

team of auto body repair experts get it done so you can relax.  

24/7 Accident Assistance  •  97% Customer Satisfaction Rate  •  Nationwide Warranty

HAWKEN

SHOW ME STATE

OUCH!!!

Letters to the Editor are Welcomed!
Of course we reserve the right to edit material submitted to us for content, 

clarity, space and spelling. We will not print any material that personally attacks 
any person, public or private. All submissions become the property of Benne Pub-
lishing, Inc., and are Copyright 2012 as part of the magazine’s contents. Submit-

ted materials cannot be returned.
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Commercial Lot

$119,900

Investment Property

$289,000 

Large Commercial Lot

$325,000

Hwy 42 Commercial

$449,000

Commercial

$349,000

High Traffi c Area

$170,000

Commercial

$299,900

Real Money Maker!

$250,000

Potential Commercial Use

$149,500

• #1 Vacation Rental Opportunity off Horseshoe Bend!
• 3 BR/2 BA, Walk to Entertainment & Dining
• Lakefront, Dock, Clean & Lots of Parking
• MLS# 3083064

• 33.7 Acres off Eaglecrest
• City Utilities are at the Edge of the Property
• Perfect for Multi-Family Development
• MLS 3070517

• Hwy Frontage on 54 w/2350 SF House/Offi ce
• A-Frame 1 BR Rental w/Kitchen and 21 Units
• Income Producing-3 Apts Already Rented
• MLS 3083394

• Located on Hwy Y at Y19 and Y20.
• Very Effi cient Home w/Space for Hobbies or Business
• 32x40 Insulated Shop w/Concrete Floor & 1/2 Bath
• MLS 3083182

• Seller is retiring and VERY MOTIVATED!!! 
• GREAT RETURN ON YOUR INVESTMENT!!! 
• 2-200’ X 30’ Bldgs. w/88 Units, 2 acres Hwy Frontage
• MLS 3082777 

• 10,800 Sq. Feet in Lake Ozark
• Three Large Overhead Doors
• Lake View
• MLS#3079721

• Outside City Limits
• 6,500Sq Ft. Building/1,500 Sq Ft. Shop
• 1.5 Acres with Security Fence
• MLS 3082125

• 33 Acres with 1,733’ of Hwy TT Frontage
• City Water, Electric & Telephone Ran to Property
• Great Location/Partially Cleared
• MLS 3081922

• Awesome Y Road Location
• Opportunity Awaits
• Dining Areas and Cozy Bar Area
• MLS #3078375

• Easy To Use
• Real-Time 

Property Updates
• Log-In Today & 

Let Your Mouse 
Do The Work!

By Nancy Zoellner-Hogland
Sherry Jackson, who has 

been with Glencove Marina 
for a quarter of a century first 
as a “Girl Friday” and then as 
part owner said when she and 
her husband Bruce bought out 
their partner last April and be-
came full owners of the ma-
rina, she set out to make it the 
Lake’s “one stop shop” for boat-
ing.

“I wanted a marina where 
people could go and get every-
thing done – service, repairs, 
sales, storage, upholstery, gas 
– you name it. I don’t pretend 
to think we could do it all our-
selves, but I wanted to line up 
quality, trusted partners that 
we could count on to make that 
happen. With a couple more 
things up my sleeve, I’m happy 
to say we’ve nearly accom-
plished that goal,” she said.

Soon after taking over the 
business, the Jacksons built up 
their fiberglass repair depart-
ment offering bottom paint, 
buffing, touch ups and full 
paint jobs. They brought in a 
tech with “racing in his blood” 
to work in their newly added 
personal watercraft service 
department who Sherry says 
is doing a “wonderful job” and 
customers are thrilled with his 
work.  He does complete tune-
ups, motor and pump rebuilds, 
oil changes, diagnostics, fuel 
system cleaning, electrical 
work, or anything else “pwc.” 
They also added to their boat 
storage program and now offer 
a plan that includes six months 
free slip rental.

In January they added an 
upholstery and canvas shop 
where customers can get new 

custom-made mooring covers, 
bimini tops and enclosures or 
simply get a zipper or snap re-
placed or carpet repaired.

“The gentleman that’s run-
ning that department used to 
work for us in maintenance.  
Later, he began to do uphol-
stery at his home – I didn’t even 
know he did that. When we de-
cided to open our own uphol-
stery shop, we asked if he’d be 
interested in handling uphol-
stery for us. He was, so we set 
up a new shop, complete with 
a 16-foot long table; he brought 
in his sewing machine and has 
been busy ever since. And he 
does beautiful work,” she add-
ed. “Customers love it because 
when their boats are in for ser-
vice, if we find a little hole in 
the seat or a rip in a top, we can 
fix it for them without any extra 
hassle.”

The addition of these ser-
vices compliments the service 
staff that has been at Glencove 
Marina for many years.  

“Our techs are second to 
none and the service manager 
and his staff will do their best 
to take care of the customer. 
The Glencove team is all about 
being there for their custom-
ers,” Sherry said.    

In the past year Glencove 
Marina also took on two new 
boat lines – Monterey Boats, 
which provides innovative de-
sign, European styling, high-
performing elegance and a ride 
that can’t be beat; and South 
Bay luxury pontoons, which of-
fer superior construction, qual-
ity components and rich com-
fortable furnishings, making 
them the best in the industry.

continues on page 27

Glencove Marina 
grows, expands

Lake Printing New Team Member
Lake Printing Co., Inc. an-

nounced the employment of 
Michelle Cook as Account Ex-
ecutive / Social Media Director.  
In addition to sales, she will be 
responsible for expanding Lake 
Printing Company’s presence 
in the virtual world and mar-
keting.

Michelle earned a Bachelor 
of Science degree from Mis-
souri State University – Spring-
field in 1994.  She moved to the 
Lake Area full time ten years 
ago and quickly became in-
grained in the community.  

Serving as the current Presi-
dent of the Heart of the Ozarks 
Professional Business Women 
for two years, after one as sec-
retary, a previous board mem-
ber and President of the Eldon 
Montessori Pre-School Board, 
member of the Totes for TaTa’s 
event committee and the Top 
Ten Women’s Unveiling event 
committee, as well as partici-
pating in many community 
events and fundraisers, are just 
some of the ways she gives back 
to the Lake Area. Michelle Cook
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Simply a Wonderful Dining Experience!

5384 Hwy. 54 • Osage Beach
573-302-0848

Jazz Night Last Thurs.
of the Month!

Business Journal Social 1st Thurs. of the Month!Executive Ladies NightFirst Tues. of the Month!

LIVE D.J.’S 
Nightly

Wed. - Sat.

Open 
11 a.m. 
Lunch & 
Dinner

Steaks
Seafood

Pasta
Sandwiches

Dining!

Dancing!

Live
Comedy!

Comedy Night
Every Wednesday
Live Professional 

Comedians!

Estate Planning

Financial Planning

Retirement Planning

Tax Preparation

Tax Planning

Business Consulting

Accounting Services

Payroll Services

Employee Bene�ts

Audit & Review Services

Business Succession Planning

Accounting Software

YOUR PARTNERS IN PROGRESS WWW.WTCPA.COM

201B CLIFFSIDE CENTER

2140 BAGNELL DAM BLVD.
LAKE OZARK 573-964-5739

2700 MATTHEW DRIVE

SEDALIA 660-827-4990

2751 SOUTH ODELL

MARSHALL 660-886-6815

Three Locations
To Serve You!

Building an effective 
web presence
Guest column by Mike Waggett 
of MSW Interactive Designs

Facebook Timeline 
for Business

Over the past seventeen months 
we’ve identifi ed many steps in the 
process of building an effective web 
presence, and Facebook Timeline is the 
newest twist.  It’s a radical change to 
the way that you will see your business 
page on Facebook, so here are some 
ideas on how to make this work for 
you!

Facebook Timeline is coming 
whether you like it or not.

In typical Facebook fashion, you 
are not going to have a choice in the 
matter.  Business pages will convert 
to Facebook Timeline on March 30th, 
2012.  The good news is that you will 
be able to “preview” the page and ad-
just/edit the look and feel of the page 
before it is published on that date. 
Start with your “cover image” and 
put something that has your business 
branding involved.  Some geek speak 
here – the size of the cover image is 
851 x 315 pixels.  If you put something 
smaller than that here, it will stretch. 
You can change your “cover” as many 
times as you’d like. Your profi le picture 
will display below your cover image 
and will identify you as the page own-
er.  By the way, this image must be 180 
x 180 pixels (more geek speak).

Don’t break the rules or the Face-
book police will get you.

We know of several businesses that 
were using their personal Facebook 
profi le (friends) for business purposes, 
instead of a Facebook business page 
(fans). Their Facebook profi le suddenly 
disappeared overnight, without warn-
ing.  Facebook is not very subtle when 
they discover rules transgressions, so 
here is one Facebook Timeline rule we 
suggest following.  In your “cover” 
image, do not put contact information, 
calls to action, or arrows pointing to 
“Like/Share”.  Put your contact infor-
mation and business information in 
the “About” section.

Use Facebook Timeline to highlight 
your business growth.

Timeline is a great tool to chronicle 
the major events in your business.  On 
the right side is a scrolling year tool 
where you can add milestone events.  
Some ideas: add the year you started 
your business, dates you closed deals 
with major clients, dates you added 
key staff, dates you garnered awards 
or sponsored community events, or 
other major events in your business.  
You can also get very clever here…
we are considering adding famous 

weddings to our timeline for our bridal 
store, WhereBridesGo.com.  Every time 
you add a new event, your fans will 
see it.  In this case, we want our fans 
to comment and share info we are 
posting on these weddings.

Pin your posts.
This is not to be confused with an-

other hot social media channel called 
“Pinterest” (we can talk about that in 
a later column).  This is now a way for 
a business to “Pin” a particular post to 
the top of its wall where it will remain 
for 7 days.  This allows you to keep 
posts visible longer, but use caution if 
you have many returning fans…better 
to keep content fresh.

Tip of the Iceberg
There is a fi nite amount of space 

for this column, and we’ve barely 
touched the surface of what capabili-
ties Facebook Timeline for Businesses 
brings.  To learn more, Google “Face-
book Timelines for Business”…you 
will fi nd a wealth of information.  I’ll 
give a free plug here…we follow Mari 
Smith on Facebook and a lot of these 
tips were gleaned from her daily posts.  
Her information is concise, easy to fol-
low, and she has the interest of the 
small business owner in mind.

I hope this explanation helps you 
get ready for Facebook Timeline for 
Business! It’s coming to your account 
on March 30th, 2012.

Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook: http://Facebook.com/put-
thewebtowork
Blog: http://put-the-web-to-work.
blogspot.com
Mike Waggett, Owner
MSW Interactive Designs LLC ~ We 
put the web to work for you!
573-552-8403
www.PutTheWebToWork.com
Mike@MSWInteractiveDesigns.com

Mike Waggett
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Studio M Publishing 

573-365-2288     •    WWW.LAKEPROFILE.COM

Visit 
WWW.LAKEPROFILE.COM 

to buy and download a
 digital copy of the current issue       

COMING SOON!
                     iPad app

888-LCD-CURB
888-523-2872 • www.LandscapeCurbingDesign.net

CALL FOR A FREE ESTIMATE!

CONCRETE 
LANDSCAPE 

BORDERS

SAVE TIME EDGING TRIMMING
& WEEDING! •BEAUTIFY YOUR YARD!

continued from page 25
“We’ll be primarily selling 

the Trifecta for our lake – a top 
of the line tri-toon. It’s the only 
pontoon on the market with 
fiberglass construction and an 
arch and it’s absolutely beauti-
ful,” Sherry said. “I think this is 
the boat everyone is going to be 
talking about this year!”

To make sure the new lines 
get the attention they deserve, 
Glencove also partnered with 
Richard Riley, who operated 
a boat consignment lot along 
with Double Diamond boat 
trailers at the intersection of 
Old Highway 54 and Bagnell 
Dam Boulevard, across from 
Denny’s Restaurant in Lake 
Ozark. Glencove, along with 
Riley, will be selling new and 
pre-owned boats and trailers 
from that Hwy facility.

“Richard has been at that 
location for 13 years. He’s good 
at what he does and he’s well 

respected so we’re very excited 
about the opportunity to work 
with him and have him as part 
of the Glencove team. It prom-
ises to be a good partnership 
for both of us,” she said.

To celebrate their one-year 
anniversary of sole ownership, 
and to officially kick off the new 
lines, Glencove will be holding 
a “demo days” and open house 
on April 21 and 22 at their Carol 
Road location.

“It is the same weekend as 
the in-water boat show at Dog 
Days.  We’ll have boats at that 
show but because slips are lim-
ited, we thought it would be a 
good idea to also invite people 
over to our marina so they can 
see all the models and take test 
rides. To make it a little more 
fun, we thought we’d also get 
the grill going for lunch, give 
away some prizes and have a 
little music. It will be a lot fun,” 
she promised.

Glencove Marina 
grows, expands
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BEDNARA, VANDERVELD & CO., CPA’S

573.348.1616Call for Your 

Consultation!

-25th year serving the Lake!
-Income Tax Preparation
  Individual & Business
-Payroll Services

www.bednaracpa.com

Quick Books Pro Advisors 
Installation and Staff Training!

Certified Public Accountants  -  Advisors to Small Business

FREE Initial

A Green Home is a 
Healthy Home
with David Braddy LEED GA 
of Bolivar Insulation Systems 

Solar Vapor 
Drive Season is 
almost here 

There is probably not a week 
that goes by that I do not see the 
results of vapor drive in the form of 
mold or rot in building cavities. This 
is a very misunderstood problem 
and usually results from misapplied 
building materials. International 
Building codes were changed in 
2004 to address this problem, but 
since codes are enforced locally 
and many local codes do not refl ect 
these changes, it is sometimes the 
code itself that causes the prob-
lems. 

I have said this before and I 
will say it again; do not use a va-
por barrier, especially poly on your 
interior walls. Now let me attempt 
to give you a simple explanation as 
to why.

First let’s look at a couple of 
established facts; air carrying wa-
ter vapor always goes from higher 
areas of pressure to lower or from 
more to less, in other words hot hu-
mid air always tries to force its way 
to cooler dryer air. 

Example: imagine two tanks of 
water sitting side by side, one full 
and one empty. What happens if 
you connect them with a line half 
way up so water can move freely 
between them? It is pretty obvi-
ous; the water will run out of the 
full tank until the water level has 
equalized into the empty one.  Let’s 
now pack that line with insulation, 
wood & drywall. Will it stop the 
water? No it will slow it down, but 
the water will still pass to the other 
side due to the pressure behind it, 
because those materials are not 
meant to stop water.

This is a little over simplifi ed, 
but the fact is more humid always 
tries to get to less humid. Now 
when you have a wall assembly 
separating two different environ-
ments and air can fi nd its way 
through you have vapor drive. Have 
you ever felt air move through an 
electrical outlet? Unfortunately air 
moves through most walls to some 
degree. 

For decades the only concern 
was winter driven vapor drive, but 
as many builders have found out, if 
a home has air conditioning, which 
most do, vapor diffusion from out-
doors is a much bigger problem. In 
most areas the air in a home is ac-
tually a lot dryer in the winter and 
humidifi ers are used to combat dry 
air and dry skin. 

The second fact is that Inward 
Driven Solar Vapor Drive, from the 
outside in, is much more powerful 
and destructive in creating rot and 
mold than winter vapor drive ever 
was. Vapor drive will occur in any 
area where humidity is higher on 
one side of a wall than the other, 
but the sun will intensify this ef-
fect; it is a very powerful engine 
that will drive moisture through 
most wall components like a knife 
through butter.

If the components of a wall are 
poorly chosen, there is no quicker 
way to destroy a home than inward 
solar vapor drive. You must worry 
about vapor diffusion from the out-
side in; not the inside out.  

There are many things you can 
do to minimize vapor drive, but if 
an exterior wall is not completely 
sealed to prevent vapor or air from 
entering, which is not an easy task, 
do not use a material on the inte-
rior that will trap moisture in the 
wall, like poly or vinyl wallpaper.  

The best option is to consult a 
professional before building or re-
modeling.

David Braddy is the General 
Manager of Bolivar Insulation 
Systems in Linn Creek Missouri, 
you can contact him at 573-346-
3321 for more information.

Stay In Touch!
If you have a local church or civic group event, please feel free to submit it for 

inclusion in our daily Lake of the Ozarks Business Journal Blog.  Haven’t seen it?
Visit our webpage at: http://www.lakebusjournal.com  for the link!

 All submissions become the property of Benne Publishing, Inc., and are Copy-
right 2011 as part of the magazine’s contents.
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Te�  the world
YOUR STORY

Sterling silver charms from $25

Buy the Iconic Bracelet Gift Set (one 
PANDORA clasp bracelet, two S-clips, and 

a charm valued at $35 or less) for $140.*
*Good while supplies last. See our store for details.

PANDORA Gift Set
April 26th–May 13th

4050 Osage Beach Pkwy
Osage Beach, MO 65065
573.348.3332
Hours: 9-6 Mon-Sat

MKTG36647_DUNCAN_N.indd   1 3/26/2012   1:33:23 PM

By Nancy Zoellner-Hogland
Lake area businesses are 

seeing new “trends” in burglar-
ies.

 Lake Ozark Detective John 
Loveless said that in recent 
months, his department has 
responded to four break-ins 
committed by experienced 
burglars who “knew what they 
were doing.” To combat this 
type of crime and help busi-
ness owners be more aware, he 
discussed various steps busi-
ness owners could take to help 
prevent burglaries at the first 
2012 Eggs and Issues Breakfast 
Series sponsored by the Cham-
ber Collaborative Task Force.

“Better lighting, better locks 
and newer security systems 
would all go a long way in 
stopping some of these break-
ins, and complete inventories 
would help us retrieve mer-
chandise if and when it is sto-
len,” he said. “In one recent 
burglary, I recovered some of 
the stolen merchandise and 
removed it from the site. How-
ever, because I didn’t have a list 
of everything that was taken, I 
left other items behind that had 
also been stolen because by 
law, police can’t just arbitrarily 
seize things they ‘think’ might 
be stolen,” he explained. In the 
meantime, the merchandise 
was moved to another location 
and was gone by the time Love-
less returned with a complete 
list.

Loveless also advised busi-
ness owners to keep a watch-
ful eye on those who spend 
an inordinate amount of time 
browsing, because those peo-
ple could be “casing the joint.”

“In another recent burglary, 
the burglar knew right where 
everything was located. He 
came in and shut off the pow-
er and then took thousands of 
dollars of merchandise. That 
doesn’t just happen by acci-
dent. That man knew exactly 
where he was going; knew what 
he had to do and how to do it by 
the time he broke in,” Loveless 
said, adding that in another 
incident, the perpetrator came 
in during the day and, unbe-
knownst to the shop keeper, 
covered up the security camera 
so when he returned later that 
night, after the store closed, he 
wouldn’t be caught on film.

The detective also suggested 
that business owners invest in 

deadbolt locks. Anything else 
can be easily flipped open to 
allow illegal access. And money 
shouldn’t be kept on the prem-
ise unless it is placed in a se-
cured, locked safe. He recalled 
another recent burglary where, 
after closing out the register at 
the end of the day, the business 
owner had placed the money in 
a safe that wouldn’t lock. Con-
sequently, when the business 
was burglarized, the cash was 
taken.

Loveless, who has worked 
13 years in law enforcement 
and another 10 as a firefighter 
and fire investigator, said he’s 
worked just about every type of 
case imaginable and is willing 
to meet individually with busi-
ness owners and use that expe-
rience to help them make their 
buildings more secure.

“I’m trying to get back to 
the basics – be involved in our 
community so we can be more 
proactive instead of reactive. I 
can check out security systems; 
I can look at locks and deter-
mine if they’re secure and I can 
help business owners look at 
other issues they may have that 
might make them more prone 
to a burglary,” he said.

Loveless and Capt. Kelly Lut-
trell with the Camden County 
Sheriff’s Office provided addi-
tional burglar-proofing tips:
•	 Fortify and secure shipping and 

receiving doors. Something as 
simple as a 2-by-4 slipped into the 
mounting brackets can prevent it 
from being unlawfully opened.
•	 Register serial numbers of all 

electronic equipment and mer-
chandise.
•	 Leave lights on inside the busi-

ness at night. That way, when law 
enforcement officers drive by or 
conduct building checks, they can 
see if someone is inside.
•	 Install outdoor lighting at both 

front and back entrances.
•	Keep hanging decorations or 

plants at a minimum when surveil-
lance cameras are used. They can 
block the camera’s line of sight.
•	 Keep the check-out counter clear 

of obstructions for the same rea-
son.

The Chamber Collabora-
tive Task Force, which consists 
of the Camdenton Area, Lake 
Area and Lake West Chambers 
of Commerce, organized the 
Eggs and Issues Breakfast Se-
ries in an attempt to provide 

continues on page 35

Tips to protect yourself 
from break-ins
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ENDLESS LAKEFRONT VIEWS 
4 MILE MARKER $180,000

3 BR, 2BA,  4 MM
Fully Furnished 

Lakefront Home
816 547-5992

Assumable FHA Loan - In Osage School 
System, Bus Pickup at Door. 

Super Investment Opportunity!

Now $154,900!

Now
$154,900!

Sales (New and Used) - Service - Parts - Accessories - Rental

“Let us Custom-Build Your Personal Lake Vehicle!”
www.caddyshackgolfcars.com  • 1527 S. Bus. Rte. 5
Monday-Friday: 8am - 5pm • Saturday: 8am - 2pm

573-346-6318 • Camdenton

YAMAHA GOLF CARS
by Caddy Shack
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• EYEBROWS • EYELINER • LIPCOLOR

Marilyn Rustand, CPCP • 573-216-5051
4732 Osage Beach Pkwy., Ste. G, Osage Beach

www.facialdesigns.com

 INQUIRE ABOUT MODEL OPPORTUNITIES!

 

 

Krustand@remax.net
www.KeithRustand.com

3525 Osage Beach Parkway
Osage Beach, MO 65065

Call Keith Rustand
(573) 216-2441

I will work my pants 
o� for you!

   

Top Producer Award 2010 & 2011

ENDLESS LAKEFRONT VIEWS 
4 MILE MARKER $180,000

3 BR, 2BA,  4 MM
Fully Furnished 

Lakefront Home
816 547-5992

Assumable FHA Loan - In Osage School 
System, Bus Pickup at Door. 

Super Investment Opportunity!

Now $154,900!

Now
$154,900!

by Jim Divincen
This is the second article in a 

series regarding the advertising 
and promotional activities con-
ducted by the Lake of the Ozarks 
Tri-County Lodging Association 
(TCLA).  Each year the TCLA 
Board of Directors appropriates 
funding for a research com-
ponent focused on Lake of the 
Ozarks visitors.  This month’s 
article will discuss the visitor 
demographics and profi les from 
the most recent study.   

A total of 1,790 interviews 
were conducted among visitors 
requesting information on the 
Lake of the Ozarks to identify 
at least 555 converted visitors.  
Converted visitors are visitors 
who requested information on 
the Lake of the Ozarks and ac-
tually visited the lake during 
the past fi scal year (7/1/2010 
through 6/30/2011).  The demo-
graphics on those interviewed 
visitors are as follows:

Avg. Age: 54
Avg. Party Size: 3.1 Persons
Household Income: $84,900 
Avg. Length of Stay: 4.0 Nights
Avg. Amt. Spent: $767
A great deal of information 

was also ascertained about not 
only what the visitors spent, but 
where they came from and what 
time of year they visited.  Below 
is a listing of the areas in which 
visitors originated.  Of the 555 
visitors interviewed, percent-
ages were calculated to tell us 
what areas produced the most 
visitors.  Those percentages are 
listed for the place of origin and 
time of visit as follows:

Conversion Percentage
By Place of Origin:
Columbia, MO: 43.8% 
Cedar Rapids, IA: 40.9%
Milwaukee, WI: 38.5% 
Lincoln, NE: 35.7%
Des Moines, IA: 29.5% 
Kansas City, MO: 23.2% 
St. Louis, MO: 21.8% 

Time of Visit:
April and May: 11% 
June - August: 46%  
Sept. - Oct.: 41%  
Nov. - Dec. : 1%
Jan. - Mar.: 1%

Other interesting facts about 
those visitors interviewed:
• Over three-quarters (78%) of 

converted visitors to the Lake of 
the Ozarks were adults without 
children.  

• Families with children com-
prised 22% of the total number 
of parties who visited the Lake.

• Just over one in three (35%) con-
verted respondents said they 
were visiting the Lake of the 
Ozarks area for the fi rst time. 

• Repeat visitation accounted for 
the other 65%.

• Nearly half (47%) of converted 
visitors spent less than thirty 
days planning their visit to the 
Lake of the Ozarks.  

Another area of interest is learn-
ing what the visitors actually did 
when they visited the Lake of the 
Ozarks.  See the activities listed 
below, with percentages from 
highest to lowest, that those in-
terviewed indicated they partic-
ipated in during their stay:

Shopping: 73% 
Visited a State Park: 17%
Boating: 40%
Played golf: 16%
Fishing: 24%
Attended a Special Event 
or Festival: 14%
The Lake had the highest 

guest satisfaction rating ever 
this past fi scal year with 92% of 
converted visitors saying they 
are likely to return within the 
next 3 years.  The TCLA Board 
of Directors engage a research-
based media plan each year to 
ensure the lodging tax dollars 
collected are producing the 
most effi cient and highest re-
turn on investment.  The next 
article will discuss how this re-
search information is applied to 
future media buys and creative 
messages.  A special thanks to 
the TCLA Board of Directors for 
volunteering their time to pro-
mote and advertise our beauti-
ful destination.

Marketing The Lake

Jim Divincen, 
TCLA Executive Vice President

Osage National Golf  Resort
400 Osage Hills Rd.

Lake Ozark, MO 65049

(573) 365-1950
www.OsageNational.com

River Mountain Links

27 Holes of  Championship Golf
Missouri’s only Arnold Palmer Signature Course

Open to
the Public

Voted Best Golf Course at the Lake 2010, 2011 & 2012
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FOR SALE
OR LEASE!

HAVE YOUR EVENT HERE! 
Groups from 500 to 15,000

Now
Leasing for 
2012-2013 
Season! 

Buses, parking
for 6,000!

Charity groups 
welcome.

Call now to
reserve your date!

573-374-6900

Bobby Medlin, CPA Haley Homan, CPA Debbie StahlDonna JohnsonPatricia HigginsAdam Wolfe Amy MesserliChristine Vines, CB Tammy Hoellering

Call today to get a head start on your 2011 taxes!
607 W. Hwy 50 • Tipton, MO • 660-433-2006 || 101 E. Madison • California, MO • 573-796-8182 

754 Bagnell Dam Blvd, Ste A • Lake Ozark, MO • 573-365-9400

Call today to get a head start on your 2011 taxes!
607 W. Hwy 50 • Tipton, MO • 660-433-2006 || 101 E. Madison • California, MO • 573-796-8182 

754 Bagnell Dam Blvd, Ste A • Lake Ozark, MO • 573-365-9400

▪ Real Estate Taxation: We can explain 
   and handle real estate transactions taxation 

▪ Estate Planning
▪ Business Set Up Including 
  Entity Choice

▪ Income Tax Planning 
  & Preparation
▪ Financial Accounting 
  & Reporting 
▪ Payroll Services

• Accounting & 
Payroll Services

• Individual, Corporation, 
Trust And Estate Taxes

• Business Consulting

Eldon H. Becker, Jr. CPA, LLC

22 North Shore Drive
Lake Ozark, MO • 573-552-8828
eldonb1@duncanco.net

• Part Time CFO 
Services

• Quickbooks 
Services

• Compilations
• New Business 

Formations

The Lake West Chamber was pleased to have had a recent ribbon cut-
ting for Bob’s No Wake Zone welcoming him into their membership. 
Pictured l to r: Gene Deters, DECO Insurance; Liz Brown, Mills & Sons 
Insurance; Steve Gum, Photos by Gum; Bob May, Bob’s No Wake Zone; 
Rhonda Mueller, Community Bank of the Ozarks and Ellen Bozich, 
Membership & Events Coordinator.

Lucas Web Marketing was welcomed into the Lake West Chamber 
membership with a recent ribbon cutting. Check out www.lucasweb-
marketing.com or call Keith at 314-809-4666. Pictured l to r front row: 
Diane Bequette, Keith & Erin Lucas; Liz Brown, Ellen Bozich. Back rows: 
Brad Deters, Jess Wadle, Stanley Field, Steve Naught, Matt Schmidt, 
Brent Simpson, Bud Kidder and Brandi Peterson.

Ribbon Cutting Elks Lodge 2517. Pictured along with Chamber Active 
Volunteers are Chamber Members: Tony Reahr of Edward Jones, Khris-
tina Pahlmann of Central Bank , Aaron Spieler with Farmers Insurance 
and Chamber Marketing Director, Heidi Stanfield.

The Camdenton Area Chamber of Commerce recently held a ribbon 
cutting for Spirit FM Radio. Listen live at KCVO, 91.7 FM or www.spir-
itfm.org.  Pictured: Jim McDermott, Karen Dye, Fred Young, Darren Al-
exander, Michele O’Dell, Kerry Kelling, Glenn Goodwin, Doug Horman, 
Charli Allee and Alice Tate,  Bob Kellstrom, Johna Stanfield, Brenda 
Colter, Mike Nichols, Don Neuharth,  and Trish Creach.
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Thursday
NightNightNight

Social
Join Us Each Week for Cocktails and Conversation!

5384 Hwy. 54 • Osage Beach • 573-302-0848

3797 Highway 54 (Next to Stone Crest Mall) Osage Beach
573-348-1443

1st

5384 Hwy. 54 • Osage Beach • 573-302-0848

2nd

3rd 4th

2359  Bittersweet Road- 7 Mile Marker by Water
Lake Ozark • 573-365-5500

5th

And, if there are Five Thursdays, 
Join Us at

Call for more information, 573-348-1958

929 Chef St. At the Premium Outlet Mall
 573-302-15003797 Highway 54 (Next to Stone Crest Mall) Osage Beach

4444

“ Michael V at the piano in HK’S Restaurant” Down HH to 
315 Lodge of Four Seasons Dr.  Four Seasons, MO 65049

573-365-3000

4320-C Osage Beach Pkwy.    Osage Beach, MO  65065
 573-348-3100  • SmartPostalCenters.com

QUICK TURN 
AROUND!

SATISFACTION 
GUARANTEED!

COPY &  PRINT 
SERVICES 

WHILE YOU 
WAIT!

McDANIEL’S
SMALL ENGINES
346-3007

Sales and Service • Your Full Service Dealer
49 Court Circle NE • Camdenton

www.mcdanielssmallengines.com

The Lake West Chamber was pleased to have had a recent ribbon cut-
ting for Bob’s No Wake Zone welcoming him into their membership. 
Pictured l to r: Gene Deters, DECO Insurance; Liz Brown, Mills & Sons 
Insurance; Steve Gum, Photos by Gum; Bob May, Bob’s No Wake Zone; 
Rhonda Mueller, Community Bank of the Ozarks and Ellen Bozich, 
Membership & Events Coordinator.

Lucas Web Marketing was welcomed into the Lake West Chamber 
membership with a recent ribbon cutting. Check out www.lucasweb-
marketing.com or call Keith at 314-809-4666. Pictured l to r front row: 
Diane Bequette, Keith & Erin Lucas; Liz Brown, Ellen Bozich. Back rows: 
Brad Deters, Jess Wadle, Stanley Field, Steve Naught, Matt Schmidt, 
Brent Simpson, Bud Kidder and Brandi Peterson.
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continued from page 28
information that would 

be beneficial to all chamber 
members. Additional Eggs 
and Issues will held in May, 
July, September and Novem-
ber. For more information or 
to be considered for sponsor-
ship, which costs $250, contact 
Trish Creach at the Camden-
ton Chamber at 573-346-2227; 
Wendy White at Lake Area 
Chamber at 573-964-1008; or 
Mike Kenagy at 573-374-5500.

Burglary at
the Lake

Lake Ozark Police burglary 
statistics show residences and 
businesses inside city limits 
experienced:

∙ 6 in 2007
∙ 22 in 2008
∙ 13 in 2009
∙ 10 in 2010
∙ 16 in 2011
∙ 12 Jan.-Mar. 2012
Osage Beach numbers were 

unavailable as of press time.

New types of 
crime require 
new skills

FBI Uniform Crime Report 
(UCR) indicated the number of 
property crimes in the United 
States from January to June 
of 2011 decreased 3.7 percent 
when compared with data from 
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INSULATIONINSULATION

Bolivar Insulation of Camdenton, LLC
David Braddy LEED GA, General Manager 573-216-0500
Curt Skinner, Production Manager 573-216-1493
Wayne Montgomery, Sales 573-286-2322
689 Lower Business Pk Rd., POB 628
Linn Creek, MO 65052 • 573-346-3321

Commercial and Residential

Free Energy Consultations & Estimates

www.bolivarinsulation.com
573-346-3321

Windows, Siding, Sof� t & Fascia - Seamless Gutters - Spray Foam - Closed & Open Cell 
Crawl Space & Mold Prevention Systems - Energy Audits & Green Building Services

Serving the Lake and Central Missouri
continued from page 28

information that would 
be beneficial to all chamber 
members. Additional Eggs 
and Issues will held in May, 
July, September and Novem-
ber. For more information or 
to be considered for sponsor-
ship, which costs $250, contact 
Trish Creach at the Camden-
ton Chamber at 573-346-2227; 
Wendy White at Lake Area 
Chamber at 573-964-1008; or 
Mike Kenagy at 573-374-5500.

Burglary at
the Lake

Lake Ozark Police burglary 
statistics show residences and 
businesses inside city limits 
experienced:

∙ 6 in 2007
∙ 22 in 2008
∙ 13 in 2009
∙ 10 in 2010
∙ 16 in 2011
∙ 12 Jan.-Mar. 2012
Osage Beach numbers were 

unavailable as of press time.

New types of 
crime require 
new skills

FBI Uniform Crime Report 
(UCR) indicated the number of 
property crimes in the United 
States from January to June 
of 2011 decreased 3.7 percent 
when compared with data from 

the same time period in 2010. 
Property crimes include bur-
glary, larceny-theft, and motor 
vehicle theft. 

However, Lake Ozark Police 
Chief Mark Maples said al-
though the numbers of crimes 
are decreasing, the intelligence 
and craftiness of criminals 
is increasing, making crimes 
more complicated to solve.

“Twenty years ago, you 
looked for the biggest, meanest 
guy you could find to be a cop 
because that was a deterrent 
to crime. Today, I look for the 
smartest guys – the ones that 
can think on their feet, use a 
computer and make informed 
decisions. When I got into po-
licing, I didn’t even know how 
to type! Now we have to be 
able to investigate crimes com-
mitted over the internet. The 
whole trend is changing,” he 
said, adding that many reports 
are taken from elderly residents 
who have been “taken” on fake 
lottery cons. “People get notice 
that they’ve won the lottery but 
have to pay the taxes before 
they can collect their winnings. 
Sadly, the older generation took 
people at their word and that 
makes them easy targets for 
these types of scams.”

For additional UCR infor-
mation, visit www.fbi.gov and 
then click on the Crime Statis-
tics/UCR link under the Stats & 
Services tab.

Paul Kleiber, President and 
owner of U.S Resort Manage-
ment,  announced the addition 
of Bonnie Graf as Assistant to 
the General Manager.  

Bonnie Graf joined U.S. Re-
sort Management in January 
2012.  She received her Bachelor 
of Science degree in Recreation 
and Leisure Studies from Mis-
souri State University. Bonnie 
has worked the past 25 years in 
the resort management field, 
where she began her career as a 
front desk employee for Silver-
leaf Resorts. 

Over the years Bonnie has 
held a variety of positions with 
Silverleaf including General 
Manager, Regional Manager, 
Corporate Reservations Man-
ager, and Director of Quality 
Control.

U.S. Resort Management, 
Inc.  is a full service property 
management company serv-
ing many property or home 
owner associations in the lake 
area.  The corporate office is 
now located in Lake Ozark in 
the Welek Building and can be 
reached at 573-365-6628.

US Resort Management adds staff

Tips to protect yourself 
from break-ins
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$3995

$2895

Support for ecommerce, ftp 
support, storage 25MB and up! 

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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FOUR SEASONS Lodge Home on 12+ ACRES 
$499,000 (MLS #3076248)

Charlie Welek
573-365-1555
573-216-1767

Www.LilCedar.com
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BUSINESS OPPORTUNITIES
UNIQUE BUSINESS OPPORTUNITY: MLM 
company expanding into Mexico.  Looking for 
Spanish-speaking bilingual, entrepreneurial-
minded people with integrity, people & computer 
skills, and heart for helping others.  Call Kim after 
1pm  206-650-6303

MAS BUSINESS SOLUTIONS BUYING 
AND SELLING BUSINESSES 573-836-1258  
www.masbusiness.biz

PROFESSIONAL PRODUCTS
FARM, RANCH AND COMMERCIAL PRODUCTS. 
Restore all flat, metal and rubber roofs. Cost is 
just one reason to call Victor at LaCrosse. 573-
449-2626.

SAVE COMMERCIAL ROOFS. No Replace-
ment Metal, Rubber, EPDM, Flat, Tpo, Pvc Roofs. 
Products Work On Wet Surface Winter/ Summer.
Contractors Welcome . FACTORY DETAILS Aztec-
collc@ Socket.Net

CONTRACTORS WORLDWIDE RESTOR-
ING existing metal, rubber, flat ponding roofs. 
Save thousands replacement costs, fast start 
packet $35 US. 573-489-9346. 

INSTANT RENEW ROOF COATINGS sm. 
Dinosaur Tough. Saves Replacement metal, rub-
ber, flat roofs. Barns, Silos, Factory, Office. (573) 
823-4037.

PROFESSIONAL SERVICES
Whether it’s hanging a TV, Removing viruses on 
a Computer or anything in between, AV/IS Pro 
Services, can help you solve Technology’s little 
challenges. At a Fraction of the price, we offer 
all the Service. Osage Beach 573-434-2192 or 
jjlayden@gmail.com. References available.

FORECLOSURES. FREE LIST complete with 
pictures and directions. All lake homes, condo’s 
and luxury homes. Visit: www.lakearearepos.
com

REAL ESTATE HOMES
ONE LEVEL HOME IN ‘HEART’ OF OSAGE 
BEACH. Features 3bd/2ba, 1120 sq ft, Tile 
flooring, city water, city sewer, built 2008! MLS 
3083130  $125,000  Contact Bobbi Bash Re-
alty for details 573-365-2622  bbash@usmo.com  
www.bobbibash.com

GREAT HOME LOCATED ON D ROAD...
minutes from Ha Ha Tonka State park. 3bd/2ba, 
2600 sq ft, 2 car attached garage, bulit 2007. 
MLS 3083309  $136,000   Contact Bobbi Bash 
Realty 573-365-2622  bbash@usmo.com  www.
bobbibash.com

TAN TAR A GOLFCOURSE HOME w/lake 
view...4000 sq ft, 4 bd/3ba, open floorplan, 
lake access, community pools and more! ONLY 
$145,000  MLS 3083647  Contact Bobbi Bash 
Realty  573-365-2622  bbash@usmo.com  www.
bobbibash.com

THE NEIGHBORHOOD IN FOUR SEA-
SONS..Bella Vista! Totally redone 3bd/2ba, 
1700 sq ft lakefront home with gentle lot, pri-
vate dock w/boat lift included! MLS 3083701  
$285,000  Contact Bobbi Bash Realty 573-365-
2622  bbash@usmo.com   www.bobbibash.com

160 FEET LAKEFRONT ON COFFMAN 
BEND...3000 sq ft spacious home with 2 screen 
decks, wonderful cove location w/main chan-
nel view, 4bd/2.5ba, carport ....$319,900  MLS 
3083657  Contact Bobbi Bash Realty 573-365-
2622  bbash@usmo.com  www.bobbibash.com

Contemporary Lakefront Home, 100 ft lake-
front, 3 well dock w/3 lifts INCLUDED, 3100 sq 
ft, 3bd/3.5ba, 2 car garage, AMAZING VIEW,  
2 living rooms, Soaring ceilings & tons of win-
dows...$439,000  MLS 3083654  Contact Bobbi 
Bash Realty 573-365-2622  bbash@usmo.com  
www.bobbibash.com 

$849,000 SHORT SALE SUBJECT TO 

BANK APPROVAL. Exquisite high end custom 
home builder’s personal residence.Landscaped 
level driveway entry.4466 SF, 5 BR/4 Full-2 Half 
Baths, Walk-in main level living with Master 
Suite & 2nd Bedroom on main floor. Travertine 
marble floors, marble & frameless glass show-
ers,3 fireplaces, large kitchen w/hearth room 
and Breakfast area, family room & bar area, bil-
liards room. Great cove setting w/ channel view. 
Close to shopping, restaurants, hospital.  5774 
Lakeridge Dr., Osage Beach, MLS#3066927 See 
this Virtual Tour and all the lake’s properties at 
www.YourLake.com. Call Michael Elliott at C. 
Michael Elliott & Associates@573-280-0170 or 
1-877-365-cme1.

ABSOLUTELY GORGEOUS TOTALLY RE-
DONE & remodeled lakefront bluff home w/
high end finish inside & out. Wood floors through 
out, granite, custom cabinets, Jenn Aire appli-
ances, Large lakeside pool & enough room to 
entertain over 100 people on the pool deck area. 
Breath taking 180 degree channel views from this 
1.5 Acre Lakefront bluff location. 5000 SF, 4BR/3 
Full-2 Half Baths, Main Level Living, simply beau-
tiful entry into formal dining w/2-Avanti 6’ wine 
chiller’s into more Lakeview’s throughout chef’s 
kitchen w/oak flooring, granite countertops, eat-
in area plus lakeside seating area & exit to deck. 
Master suite has breathtaking lakefront views w/
walkout to private deck. Family room doubles as 
media room w/wetbar. Slips available at Villages 
and Close-by Marina’s. 284 Tall Oak Estates, 
Sunrise Beach, MLS#3083146, $750,000 See 
this Virtual Tour and all the lake’s properties at 
www.YourLake.com. Call Michael Elliott at C. 
Michael Elliott & Associates@573-280-0170 or 
1-877-365-cme1.

ARE YOU WANTING a place to live that al-
lows you to have your horses in the back yard? 
Here you go!!! This ranch style 3 bedroom, 2 
bath home sits on 10 acres. Nice level prop-
erty with 3 car detached Garage 30x50-heat, air. 
40x42 Horse Barn with Corral. Home has been 
remodeled; granite counter tops, hardwood 
floors, formal dining, living room, etc. Large deck 
in back with Gazebo and Hot Tub.   MLS 3078894  
$249,900   Contact Phil and Crystal Shafer at 
Gattermeir-Davidson Real Estate at 573-365-
1555 or at www.gotlake.com. 

BEAUTIFUL 4300+ SQ. FT. HOME boasts 
a park like setting on 3+ acres. Just miles from 
Saline Valley for hunting, fishing & swimming! 
Home boasts 5+ Bedrooms, 3 Bathrooms, Great 
Room 44ft.x20ft., Game/Pool Room with Full 
Wet Bar 38ft.x18ft. Vaulted ceilings, Brand New 
Kitchen with Natural Hickory Cabinets & all new 
plumbing, Large Master with Tray ceiling & pri-
vate deck, expansive outside deck, Large Dining 
Room, Brand New Den/office with Large Stone 
Fireplace also New Full Bathroom with Laundry 
Room & 2+ Car Attached Garage with Large 
workshop/storage. The house has all new floor-
ing except Master and fresh paint throughout 
home. MLS 3075246-$239,900   Contact Ed 
Schmidt at Gattermeir Davidson Real Estate at 
573-365-1555 or at www.gotlake.com. 

LAID-BACK ELEGANCE at the Lake.  Tall 
ceilings, lots of light and view, spacious en-
tertaining areas, comforting colors, beautiful 
woodwork and just about every special feature 
imaginable all contribute to the thrill of just being 
here.  Outside - the beautiful landscaping is all 
taken care of for you, the walk is easy down to 
the dock, and there is a pool to cool those hot 
summer days.  3,410 Total SQ FT includes 370 SQ 
FT in mechanical/exercise/hot tub room.  MLS 
3077064-$561,000  Contact Charlie Welek at 
Gattermeir Davidson Real Estate 573-365-1555 
or at www.gotlake.com.

NESTLED IN A TRANQUIL, forested set-
ting on 12+ acres, this 2,900 SQ FT 3 BD, 3 BA 

lodge home with a 3-car garage features soaring, 
beamed tongue & groove ceilings, a beautiful 
stone wood-burning fireplace, hardwood floors 
and stainless appliances. The upstairs loft has 
many possibilities while currently accommodat-
ing a sleeping area, office, exercise room, full 
bath and walk-in closet. Outside communing 
with nature can be comfortably enjoyed relax-
ing on the front porch looking out at the terraced 
hillside complete with beautiful gardens and a 
bubbling fountain. Or enjoy the birds and other 
wildlife from two open decks and a screened 
porch. MLS 3076248-$499,000  Contact Charlie 
Welek at Gattermeir Davidson Real Estate 573-
365-1555 or at www.gotlake.com.

QUIET CUL-DE-SAC location with Seasonal 
lake view. Lake access and close to commu-
nity pool, tennis courts, BBQ area, boat dock & 
private, stocked fishing lake. 2 Large, cleared, 
wooded lots, Partially covered deck area, Stone 
patio, Hardwood floors in foyer, kitchen, dining, 
hallway & bedrooms. Recently painted walls & 
ceilings. Newer stone fireplace & carpet in lower 
level master bedroom. 2nd master bedroom 
is presently used as a family room.  All newer 
light fixtures and some newer windows & storm 
door.  Laundry setups in lower level & garage.  
Heat pump allows for average monthly electric 
of less than $110.   Attic storage w/ pull-down 
door & plywood floor. Large parking area.  MLS 
3079459-$148,900  Contact Charlie Welek at 
Gattermeir Davidson Real Estate 573-365-1555 
or at www.gotlake.com.

UPON ENTERING this home you see Out-
standing Workmanship. This Custom Builder’s 
home is done right; Tile Entry, Award Winning 
Kitchen-Custom Cabinetry, Granite Counter 
Tops, Cross Beam Ceiling, Hardwood Floors, 
Dining Room, Living Room with Granite Fire-
place and Built in Shelves. Family Room has 
your 2nd Stoned Fireplace, Wet Bar with a Slate 
Floor. 5 Bedrooms and 6 Baths, 2 Offices and a 
Play Area for the Kids. This home has Central 
Vac, Surround Sound with Outdoor Speak-
ers. Did I mention a 3 Car Garage and Bonus 
Room. This is just the start. Home is located in 
a cove on the 10 Mile Marker. Dock Available-
12x32, 10x20 slips.  MLS 3077575    $799,000   
Contact Phil and Crystal Shafer at Gattermeir-
Davidson Real Estate at 573-365-1555 or at 
www.gotlake.com.

WHAT A VIEW from this home of the Lake and 
Valley in your own private backyard getaway, 
just minutes from Osage Beach or Camdenton. 
This large home has been completely remod-
eled in 2010 & 2011 with granite throughout 
the main floor. Also, the Master bathroom has a 
beautifully upgraded over sized walk in shower 
with multiple shower heads. Enjoy a Lake view 
with a scenic valley and mountain range back-
drop on a new expansive deck which has been 
added to the cedar style screened in porch. 
This home has plenty of space and separation 
for a large family or is excellent for entertain-
ing. The front yard has a stone culdesac drive 
with an amazingly large Koi pond with lovely 
landscaping. This is the best buy in Linn Creek!  
MLS 3080899   $265,000  Contact Ed Schmidt 
at Gattermeir Davidson Real Estate at 573-365-
1555 or at www.gotlake.com. 

REAL ESTATE LOTS
100’ LAKEFRONT FOUR SEASONS, lot in 
calm, deepwater cove.  For Sale at $119,500, 
will build your dream home on or will subordi-
nate to a reputable contractor.  Phone Kent at 
618-781-6700.

LAND FSBO: HWY. FRONTAGE. 6 min. to 
Osage Schools, Hwy.54/Bypass and new shop-
ping mall. Will divide. Leave message if unavail-
able. 573-286-1285.

WOODLAND COVE SUBDIVISION: Large 
flat corner lot. Gated Community, blocks from 
hospital.   Included boat slip in community 
dock, central sewer & water, community pool 
.Walking distance to  Sycamore Creek golf 
course. $99,000. (573)434-9653

REAL ESTATE COMMERCIAL
33 ACRES WITH MINI STORAGE BUSI-
NESS PLUS manufactured home, lake access 
and single wide mobile PLUS 30x48 pole barn! 
All of this for ONLY $165,000!  MLS 3083682  
Contact Bobbi Bash Realty 573-365-2622  
bbash@usmo.com  www.bobbibash.com 

HERE IS YOUR PRIVATE Airplane Hangar. 
Sits in the Heart of Osage Beach. 60x72 Steel 
Building with a 60x15ft Double Door Entry and 
a 10x12ft Overhead Side Door. Easy access to 
Highway 54 and the Airport runway. Property 
is fenced for security. This property can also 
be used as: Warehouse, Storage, RV Storage...
etc or any other multiple use.   MLS 3079354    
$289,000    Contact Phil and Crystal Shafer at 
Gattermeir-Davidson Real Estate at 573-365-
1555 or at www.gotlake.com. 

RECENTLY REDUCED $6K! Newly Con-
structed Pristine 2400 Sq Ft Warehouse 1.7 
miles from junction of hwy 54 & 42!  Every-
thing you’re looking for – HVAC, industrial 
ceiling fans, 220 for RV, metal construction in/
out, blown insulation, 14X14 & 10X12 overhead 
electric doors and more!  $139K.  For informa-
tion call Suzi 573-434-2370 or Legacy at the 
Lake Real Estate 573-348-9898.

REAL ESTATE CONDOMINUMS 

$122,500! 950 SF, 2BR/2 FULL BATH, 
Turnkey end unit with a great lakeview, nice 
furniture with  10x28 boat slip to park your lake 
toy. The development at Indian Pointe features 
many amenities to enhance your lake experi-
ence. It’s only minutes from fine restaurants, 
shopping and the hospital is close by. Please do 
yourself a favor and check out this value price 
condo and compare with similar units and you’ll 
see the outstanding investment this unit rep-
resents! Boat and hoist available for extra $$, 
714 Mace Road, Osage Beach, MLS#3082783. 
See this Virtual Tour & all the lake’s properties 
at www.YourLake.com. Call Michael Elliott at C. 
Michael Elliott & Associates@573-280-0170 or 
1-877-365-cme1.

FOR SALE: UPDATED, CONTEMPORARY 
condo at the picturesque, gated Bronx Condo-
minium complex in Osage Beach. Two bedroom, 
two bath unit overlooks pool and hot tub with 
beautiful view of no-wake cove at 20.5 mile 
marker. Close to Expressway and hospital. Quiet 
complex. No rentals. Furnished. 10x30 boat slip 
included. Call 573-434-6878.

HERE YOU GO...This unit is like having a pri-
vate getaway. Once you enter the complex and 
go down to your unit, you have a private deck 
overlooking the lake. This 2 bedroom, 1 bath 
unit has its own private laundry/storage area. 
Complex offers a Club House, Hot Tub, Pool, 
Martini Deck, Beach and Playground.  All this 
and a slip in the newest dock 12x30. Don’t miss 

out!!!   MLS 3081283   $79,000   Contact Phil 
and Crystal Shafer at Gattermeir-Davidson Real 
Estate at 573-365-1555 or at www.gotlake.
com. 

VERY ATTRACTIVELY decorated 2-level unit 
* Newer tile in foyer, kitchen & baths * Newer tile 
in master shower/tub * Newer faucets * Newer 
refrigerator & microwave oven * New lighting in 
hall bath * Hot tub in atrium has been removed 
- area is now a lower level sitting room * 2 decks 
* Wonderful View Facing East * As of 1/1/12 de-
velopment is turning over maintenance of well & 
wastewater systems to a private management 
company - water & sewer will be separately billed 
at $365/year for each * Quarterly assessments 
include: internet, basic cable TV, trash, snow 
removal, maintenance of common elements incl. 
pool, clubhouse & tennis court; MLS 3080656-
$197,000  Contact Charlie Welek at Gattermeir 
Davidson Real Estate 573-365-1555 or at www.
gotlake.com.

YOU WILL BE IMPRESSED with this very 
well kept unit at Cape Royale. This 3 Bedrooms 
with 3 bath’s unit has plenty of space; Kitchen 
with oak cabinets, pantry, plenty of counter 
space, large breakfast bar that seats 4, Dining 
area open to Living room with fireplace. This all 
comes with a 12x36 slip and garage. Seller just 
moved out wants this SOLD!!!   MLS 3072518   
$169,900   Contact Phil and Crystal Shafer at 
Gattermeir-Davidson Real Estate at 573-365-
1555 or at www.gotlake.com.
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See us at  the  In Water Boat Show @ Dog Days April 20-22nd See us at  the  In Water Boat Show @ Dog Days April 20-22nd
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE Custom-Built Dock
CALL SUPER DAVE or GREG

or visit us online at
www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beautification
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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of Service
at the Lake!

Come and Browse
Inside Our Air Conditioned

Indoor Showroom!

New Location!
3545 Highway 54 Osage Beach

573-348-3888573-348-4700

Lake Rd. 54-56 to Dude Ranch Rd., 19MM 
past Grand Glaize Bridge, Osage Beach
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Serving the Lake Area for Over 30 Years!
Four miles North of Camdenton on Old Route 5

Largest, Most Equipped 
Fiberglass Facility in the State! 

Gel Coat - Custom Paint  • Pickup & Delivery of any Size Boat!
Insurance Repairs Back To Pre Accident Condition!

www.PaintRiteLK.com

530 Highway D - Osage Beach, MO 65065

 HYDROPORT 2 for PWC
DOCK FLOTATION & WHEELS 

DOCK LOCKERS & BOXES

Metal Culverts
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2012 327SSXTHE LARGEST, MOST 
INNOVATIVE BOWRIDER

IN THE INDUSTRY!

PROUDTOBETHELAKEOFTHEOZARKS

DEALERS

www.premier54.com
(573)552-8550•

Chaparral Boats • Leading the Industry for 
47 Years In Consistency, Stability and Value!

2012 Models 
on Display!

America’s Fin� t 
Luxury Tritoons!

On Osage Beach Parkway between Walmart and Outlet Mall

Specializing in Pre-Enjoyed Boats

BUY - BROKER - SELL - TRADE
NEW INVENTORY ARRIVING WEEKLY

RUNABOUTS
1997 Nitro 700, 125 Force, 125 HP .............................................................................................$7,900
1996 Chaparral 19BR 5.0 220HP ..............................................................................................$11,900
2005 Nautique 21 Ski, 5.7L, 330 HP .........................................................................................$34,900
1995 Mariah 220 BR 454 300 HP ..............................................................................................$14,900
1999 Glastron 225BR, 5.0 220HP ................................................................................... SOLD $11,900
1987 Cobalt 23BR, 454, 300HP ...................................................................................................$9,900
2004 Four Winns 230BR, 350 Mag, 300 HP ..............................................................................$26,900
2010 Monterey 234 BR, 350 Mag, 300 HP ................................................................................$43,900
2007 Cobalt 262BR, 8.1L, 375HP ....................................................................................SOLD $69,900
2009 Rinker 276 BR, 8.1L, 375HP .............................................................................PENDING $54,900
PERFORMANCE BOATS
1995 Power Quest 27 Lazer 7.4, 300HP ...................................................................PENDING $21,900
1994 Baja Mach 1 29, 7.4L 300 HP ...........................................................................................$19,900
2006 Sunsation 32 Mid Cabin, twin 6.2L, 320 HP ....................................................................$79,900
2001 Donzi 33ZX twin 502, 415 HP ..........................................................................................$74,900
2002 Donzi 33ZX twin 496HO, 425 HP ......................................................................................$79,900
CRUISERS/CUDDYS
2002 Bayliner 2455 5.0 220 HP ................................................................................................$26,500
2001 Celebrity 280EC, twin 5.7, 260 HP ...................................................................................$28,900
1996 Chaparral 290 SIG, twin 5.7, 260 HP ...............................................................................$36,900
2003 Sea Ray 340SD, twin 8.1, 375 HP ..................................................................................$119,000
2000 Maxum 4100 SCB, 454 Horizon, 380HP .........................................................................$159,900
PONTOONS/DECK BOATS
2004 Four Winns 214DB 5.0 Volvo, 280HP .....................................................................SOLD $22,900
1999 Donzi 23DB, 5.7L, 250 HP ......................................................................................SOLD $19,900
2010 Harris 24TT, Merc 150V ....................................................................................................$26,900
2006 SeaRay 240SD, 350 Mag, 300 HP ....................................................................................$39,900
2006 SeaRay 240SD, 350 Mag, 300 HP ....................................................................................$42,900
2008 Playvraft 26DB, 350 Mag, 300 HP ....................................................................................$39,900
2005 Tracker 30FT Merc 115, 115 HP .......................................................................................$21,900

See and Experience the 327SSX 
Up Close at the In-Water Boat Show! 
At Dog Days April 20-22!
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(573) 346-7161 • (800) 524-7161

Econo Lift will go anywhere in the entire Lake area to serve you. Econo Lift Boat Hoist with its polyethylene
tank and galvanized metal parts makes for the most durable and dependable lift available today!

THE OBVIOUS CHOICE !

Polyethylene bushings 
for quieter operation 

& extended wear!

On The Lake For
Over 30 Years!

Visit us online at: www.econolift.com

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY. 5, TURN RIGHT 
ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD

BOAT HOISTS
SALES

SERVICE 
INSTALLATION

FIVE-YEAR WARRANTY ON 
ALL GALVANIZED PARTS!

LIFETIME WARRANTY 
POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 36,000

PERSONAL WATERCRAFT LIFTS
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LOMDA IN-WATER BOAT SHOW ISSUE
Dog Days - April 20-22, 2012

Get Ready for the New Boating Season and See Everything You 
Need at This Year’s Show! Enter the $1,000 Gas Giveaway!


