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Let’s paint the town green March 17
By Nancy Zoellner

It’s no blarney. Benne Media 
will once again be hosting the 
Lake Ozark St. Patty’s Day Parade 
and judging by the lineup, this 
year’s event promises to be one of 
the best yet.

The parade is set to start at 1 
p.m. Saturday, March 18 – snow, 
rain or shine.

As in the past, the route will 
start at the top of Bagnell Dam 
Boulevard near the former site of 
the Baymont Inn and end at the 
dam – about a 3-mile stretch – 
and every mile is needed. Draw-
ing an estimated 10,000 specta-
tors, the parade is said to be one 
of Missouri’s largest.

Dig out the shamrock necklac-
es and shades and bring the fam-
ily and the family pet – decked 
out in green, of course – as well as 
lawn chairs and food and drinks 
– but no alcoholic beverages – 
Lake Ozark has an open contain-
er law. And make sure the kids 
have plenty of bags to hold the 
candy, which will once again be 
thrown from floats. Plan to arrive 
early and stay late because this is 
the social event of the spring and 
the official start to the tourist sea-
son. 

However, it will be an orga-
nized start, according to Lake 
Ozark City Administrator Harri-
son Fry.

For those enjoying the parade 
as attendees it's going to be the 
same event that they've seen over 
the past 30 to 40 years. From an 
organization standpoint, how-
ever, the police and public works 
side of things will be handled a 
little differently than they have in 

the past and parade entries will 
be asked to be a little more aware.

“The concerns we have talked 
about and want to improve on 
from years past are gaps in the 
parade and volunteers posted 
at all the streets to control traf-

fic,” Fry said. “Planned gaps are 
great and can allow traffic from 
Horseshoe Bend to cross over 
to 242 and vice-versa. The issue 
we've had in the past is that some 
of those gaps have been acciden-
tal, so we’re focusing on the flow 
of the folks walking versus the 
folks driving so we can keep the 
parade more tightly grouped.”

In previous years, parade at-
tendees who thought the parade 
was over when there was a long 
gap, have gotten into their vehi-

cles and driven away, only to be 
met by more floats. 

Fry said although they don’t 
want to bunch up the groups that 
are walking, they might be placed 
closer together and toward the 
front of the parade to keep pace 

for the rest of the entries. In ad-
dition, drivers will be asked to be 
cognizant of their speed so they 
don’t pull away from the next en-
try behind them.

“It’s not as much of a problem 
at the Christmas parade because 
everyone knows that the parade 
isn’t over until Santa passes by. 
If we could come up with some-
thing like that, it might help,” he 
said.

Police will manage traffic at 
the heavily trafficked intersec-

tions – at the Osage Beach Park-
way, the stoplight at Horseshoe 
Bend Parkway and State Route 
242 and at the far end of the dam; 
volunteers will be posted at all 
the side streets to prevent people 
from pulling out into the parade, 

“and then they'll have a couple of 
folks on either golf carts or UTV's 
running the parade route and 
closing gaps,” Fry said.

Everyone is asked to use cau-
tion while driving on Bagnell 
Dam Boulevard before the event 
while floats are lining up because 
there are usually lots of excited 
children running around. The 
road will be shut down at 12:45 
and re-open around 3 p.m. – or as 
soon as the parade ends.

continues on page 8

Photo: Funlake.com
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Armchair Pilot
By Nancy Zoellner
MARtIAL ARtS SAI SWORdS can-
not be brought onboard airlines 
in a carry-on bag. Although you’d 
think that would be a “given,” 
that’s exactly what one passenger 
tried to do – until he was stopped 
by a Transportation Security Ad-
ministration (TSA) team at BWI 
Thurgood Marshall. After being 
told the swords could not go past 
the checkpoint, the passenger 
voluntarily abandoned them with 
TSA officials. 
WONdERINg WhAt YOU CAN 
(or can’t) bring in your carry-on? 
Check out TSA’s “What Can I 
Bring?” tool at https://www.tsa.
gov/travel/security-screening/
whatcanibring/all. You’ll find a 
50-page list – everything from 
from A – for air mattresses, alco-
holic beverages, antlers and more 
– to Y for yoga mat and yogurt. 
(There are no items beginning 
with Z.) 
SPRINg BREAK tRAvEL SEASON 
is upon us and the TSA says it’s 
ready. In addition to maintain-

ing a near constant recruiting ef-
fort to hire and train new officers 
needed to accommodate growing 
passenger volumes, the TSA has 
also increased signage, public 
awareness and civil penalties of 
up to nearly $15,000 in an effort to 
reduce the number of firearms at 
TSA checkpoints. It’s also invest-
ed in technology to improve iden-
tity verification, detect prohibited 
items and reduce false alarms and 
the number of unnecessary pat-
downs.
CAROUSEL CRAZINESS is never 
acceptable. Writer Christopher 
Elliott provided tips on luggage 
etiquette for travelers in an article 
for USA Today. Elliott writes that 
it’s never okay to shove people out 
of the way to get to luggage on the 
conveyor belt. Using an AirTag will 
allow travelers to know the loca-
tion of their bags so they can wait 
patiently without fear that their 
bags didn’t make it to their loca-
tion. Buy any color luggage but 
black and mark it with a unique 
name tag to help distinguish it 
from all the others, then check the 

tag to make sure it’s theirs. Above 
all, remain calm – don’t climb up 
on the conveyor belt to search for 
a missing bag. Instead, report the 
missing bag to the airline, Elliott 
advises.  
thE tRIP OF A LIFEtIME. That’s 
probably how many would de-
scribe the latest trip into space. 
On Monday, in a public-private 
partnership, NASA astronauts 
Stephen Bowen and Warren 
“Woody” Hoburg, as well as UAE 
(United Arab Emirates) astronaut 
Sultan Alneyadi, and Roscosmos 
cosmonaut Andrey Fedyaev, lifted 
off in the SpaceX Falcon 9 rocket 
to make a six-month long trip 
to the International Space Sta-
tion. They will perform science, 
technology demonstrations, and 
maintenance activities aboard 
the microgravity laboratory. To 
watch live coverage of the trip visit 
nasa.gov/content/live-coverage-
of-nasas-spacex-crew-6-mission.
Want to visit Taiwan? Want to get 
a little extra spending money for 
your trip? You’re in luck. Taiwan 
recently announced it would be 
giving about $166 to 500,000 in-
dividual tourists and about $667 
to 90,000 tour groups who visit 
the island in coming months. The 
money can be used to cover ex-
penses while in Taiwan. Although 
details haven’t yet been released, 
the director of tourism said it will 
be given out through multiple 
tourism promotion events as an 
effort to bring 6 million tourists 
this year and 10 million tourists 
by 2025.
gEt A dEAL ON YOUR tICKEt to 
paradise. This March, Fiji Airways 
began rolling out new “unbun-
dled” airfares as part of their new 
“Fly Your Way” program. A story 
on Travel and Leisure’s website 
(travelandleisure.com) reports 
that the different fare tiers come 
with a variety of options – bags 
and priority boarding – similar to 
those rolled out under the name 
of “basic economy” on domestic 
flights. As of deadline, Fiji Airways 
was advertising flights from Los 
Angeles to Fiji for $899 roundtrip. 
In February, Fiji dropped the rest 
of COVID restrictions it had in 
place for its 333 islands.
ALthOUgh It SEEMS hARd to 
believe this isn’t a given, Frontier 
Airlines has become the latest air-
line to ensure that children under 
14 will be seated with at least one 
parent or adult they’re traveling 
with – at no extra charge. The air-
line made the announcement in 
late February, stating their system 
automatically assigns seats based 

on family members’ ages before 
the check-in window opens. The 
senior vice president stated in 
a press release that the system 
is working well and they are re-
ceiving positive feedback. United 
Airlines now has a technology 
upgrade that they say will make it 
easier for children 11 and under to 
sit next to an accompanying adult 
without extra charges. According 
to a story on Travelweekly.com, 
the search engine first reviews 
all available free economy seat 
assignments. If no adjacent free 
seats can be found, it will provide 
the option of booking preferred 
economy seats free of charge. The 
technology will also allow Basic 
Economy flyers traveling with 
children to pre-select adjoining 
seats free of charge.  
SOUthWESt AIRLINES IS NOW 
charging $8 per flight segment, 
rather than $8 per day, for onboard 
internet. The airline made the 
change in February. The change 
comes as Southwest upgrades its 
system to provide better service. 
Other improvements include the 
addition of USB chargers in every 
seat onboard its Boeing 737 MAX 
aircraft, and larger overhead bins. 
Messaging and onboard enter-
tainment will still be free.
KANSAS CItY INtERNAtIONAL 
Airport’s new $1.5 billion ter-
minal is open for business. The 
new terminal has 39 gates with 
the capability to expand to 50, 
wheelchair-accessible heights 
at every check-in kiosk, visual 
paging systems, 15 family bath-
rooms and a 6,100-space parking 
garage adjacent to the terminal. 
It features all-glass jet bridges 
and customer-pleasing enhance-
ments such as a sensory room and 
an outdoor courtyard connected 
to the arrivals level where live 
music will be played. In addition, 

commissioned art valued at $5.6 
million will be on display. The ter-
minal replaces a three-terminal 
facility that began serving Kansas 
City in 1972. The opening comes 
nearly four years after ground was 
broken on the project. Airlines 
backed the terminal consolida-
tion, saying it would ease opera-
tions at the airport.
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573-302-2371Call  Ron or 
Skip Today!

We’ll work together 
to get you MORE 
for your money!

We’ve got the skills
and networking to 
fi nd the home of 

your dreams!

Call Ron or 
Skip!

Paying to parade, party
By Nancy Zoellner

The Bagnell Dam Strip has 
long been looked at as the “pot 
of gold” at the end of the Lake’s 
rainbow because of its unique 
American Graffiti atmosphere, 
its popularity and its ability to be 
shut down to traffic to host events 
of all types. 

In addition to hosting parades 
for St. Pat’s Day, School of the 
Osage Homecoming, and Christ-
mas, Lake Ozark has also played 
host to numerous fundraising 
runs and races, the Shootout 
Meet and Greet, the Lake Race, 
Hot Summer Nights, the Magic 
Dragon Street Meet, Bike Week, 
Halloween on the Strip and more. 

To carry those events off, ad-
ditional police and public works 
crew members – who are all on 
overtime – have been needed. In 
the past, the city has just absorbed 
the cost – and the additional work 
– but a couple years ago, city offi-
cials decided to establish guide-
lines that required event organiz-
ers to provide enough volunteers 
to assist with jobs like directing 
traffic, trash detail and clean-
ing up after the party. Last year 
a special events committee was 
appointed to set fees, which were 

adopted in December. 
The changes were prompted, 

in part, by former Police Chief 
Gary Launderville, who insisted 
that events could not continue to 
be handled as they had been in 

the past. 
He told aldermen that the lack 

of volunteers to handle traffic for 
special events forced him to pull 
his officers off patrol and post 
them on the Strip. As a result, the 
$17,000 he had allocated for over-
time for all of 2021 was spent by 
the end of June. Another $10,000 
in overtime was spent by the end 
of the year. The lack of help also 
put a strain on his officers, who 
were rarely able to take time off 
on weekends, six months out of 
the year.

The Special Events Committee 
consists of two citizens, two rep-
resentatives from the business 
community, one representative 
each from the Lake Area Cham-
ber of Commerce and the Bagnell 

Dam Strip Association, and the 
Lake Ozark city administrator, 
police chief and public works di-
rector. Although he’s not a mem-
ber, Mayor Dennis Newberry has 
also attended meetings to give his 
advice.

Although there are several 
provisions that allow aldermen to 
waive all fees, the basic fee struc-
ture is as follows:

Category 1 events will be 
charged a $200 fee and a $300 de-
posit. Those events would last no 
longer than six hours, have a mi-

nor impact on city services and 
the public, don’t require road or 
lane closures, and need minimal 
staff support (this includes tem-
porary café/beer garden space in 
front of establishments or events 
primarily taking place on private 
property that require additional 
use of public space).  

Category 2 events will be 
charged a fee of $450 and a $1,000 
deposit. Category 2 events would 
have a medium impact on city 
services and the public, and 
would require moderate road/
lane closures, use of equipment, 
key volunteers and staff support, 
(this includes parades, footraces, 
or events where center lane park-
ing alone is requested).

Category 3 events will be 
charged $800 and a $2,000 de-
posit. Those events would have a 
high impact on city services and 
public, require prolonged road/
lane closures and heavy use of 
equipment rental, may include 
open containers downtown, and 
need robust staff support and 
volunteer presence (this includes 
street parties, requests for com-
plete road closure).

If the application is for a Cat-
egory 2 or Category 3 event that 
is for more than one day or is for 
reoccurring days throughout the 
year, the city will require an ad-

ditional application fee of 25 per-
cent and an additional deposit of 
25 percent for each additional day 
– and the deposit can be used to 
cover any expenses deemed nec-
essary by the city, such as, but not 
limited to, police presence.

In addition, if an event re-
quires participation from city 
employees, the respective de-
partment head is to keep accurate 
records of employee time contrib-
uted to the event. If staff involve-
ment is necessary beyond regular 
scheduling, organizers may be 
billed for one-third of the average 
hourly rate for the department. 
For example, if the police depart-
ment would normally have two 
employees scheduled to work a 
given 12-hour shift on a Saturday, 
but because of the event, three 
additional officers are needed for 
a 12-hour period, the organizer 
will be billed one-third the aver-
age hourly rate of an additional 
three officers for the given period.

According to the ordinance 
adopted to establish the fees, the 
city also reserves the right to as-
sess additional costs for litter and 
refuse collection if the applicant 
fails to meet obligations set forth 
in its cleanup plan and assess ex-
tra fees for damaged or lost equip-
ment. 
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LOZ Sports Training to expand this spring
By Nancy Zoellner

LOZ Sports Training in Osage 
Beach, the lake area’s only in-
door sports training facility for 
young athletes, is undertaking 
a major expansion and adding 
well-known coach Jeff Shore to 
the staff.

Currently the 3,500 square 
feet training facility specializes 
in baseball and softball training 
and practice for pitching and hit-
ting. The facility includes three 
batting cage tunnels, which can 
be rented by teams or individu-
als, and offers technology that 
allows an athlete’s swing and 
throwing to be tracked and used 
for college scouting – something 
that’s never before been available 
in the area. As a result, the facility 
has been used by players from all 
over mid-Missouri since opening 
in November of 2021.  

The expansion, expected to 
be completed in March, will in-
crease the size of the facility to 
almost 9,000 square feet. A new 
open, turfed area will provide 
LOZ Sports Training with the 
space for all sports, including 
football, soccer, and personal 
speed and agility training. The 
additional space will also pro-

vide baseball and softball teams 
with more room for activities like 
ground ball drills.  

Jeff Vernetti, an owner of LOZ 
Sports Training as well as the 
baseball and softball complex 
Ballparks National, said the ex-
pansion is the next step in the 

carefully planned growth of the 
facility. 

“We always felt like an in-
door training facility in the lake 
area would be successful but we 
wanted to prove the concept be-
fore taking on an expansion. This 
growth will allow us to move into 
football and soccer training and 
offer a wider range of services to 
area athletes,” he said.

Long-time Camdenton foot-
ball coach Jeff Shore, who re-
cently announced his retirement 

from high school coaching, will 
lead the facility’s football train-
ing, offering both one-on-one 
training and group classes for 
athletes.

“Adding Coach Shore will be 
tremendous for our facility,” said 
Brock Heerdt, LOZ Sports Train-

ing general manager. “We have 
proven to local athletes that pri-
vate instruction is a vital tool in 
an athlete’s advancement on the 
baseball and softball side. To 
be able to expand that to other 
sports like football is exciting for 
our facility.”

Vernetti said Shore will teach 
quarterbacks and receivers but 
they will bring other instructors 
in to handle lineman training, 
“because football, like baseball, 
is specialized. Brock and our 

instructors have done such an 
amazing job on the baseball and 
softball side and you are really 
seeing the results on the field for 
a number of local athletes and 
teams. Adding Coach Shore, 
soccer coaches and professional 
trainers is thrilling. We are go-
ing to offer athletes options for 
training with professional in-
structors that they cannot get 
anyplace else in the area. We’re 
the first sports training facility in 
the Lake area in over 10 years, but 
we’re the first overall to focus on 
lessons and private training.”

Previously, athletes had to 
travel from the lake area for train-
ing as far away as Springfield and 
Columbia, “which is a huge in-
vestment of time in time for par-
ents. Most of our lessons are 30 
to 45 minutes so the drive might 
be three times longer than the 
lesson.  It’s wonderful to be able 
to offer our services to this com-
munity,” Vernetti said, adding 
that they’ve athletes of all ages 
– some as young as 6. “They’re 
not really doing lessons at that 
age - it’s more that the dads and 
moms are teaching them how to 
hit. Kids taking the lessons range 
from around 8 all the way up to 

college level.” 
Vernetti said a large number of 

baseball and softball clubs have 
been using the space so they feel 
that when the new facility is com-
pleted, use by youth football and 
soccer teams – as well as parents 
who just want their children to 
be in better shape – will quickly 
grow.

LOZ Sports Training is locat-
ed off Runabout Drive in Osage 
Beach, just off Highway 54 near 
Dogwood Animal Shelter and 
Runabout Storage. More infor-
mation is available and client 
bookings can be made online at 
www.lozsports.com.

In the meantime, the expan-
sion at Ballparks National is also 
moving along. 

Ballparks National, located 
off Highway 54 between Macks 
Creek and Camdenton, currently 
has five fields. This year they’ll 
be adding three more. All fields 
will be self-contained and will 
include state-of-the-art lighting, 
warm-up areas, bull pens, and 
batting cages to give every player 
the big-league experience. The 
seating and sight lines promise a 
one-of-a-kind experience for par-
ents and patrons.

Vernetti said the engineering 
work is completed; dirt moving 
should begin in March. 
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Mary Albers

Seni� s C� ner

PAID ADVERTISEMENT

� e Skills You Need to Age in Place
According to the U.S. Centers for Disease Control and 

Prevention, aging in place is “the ability to live in one’s 
own home and community safely, independently, and 
comfortably, regardless of age, income, or ability level.” 
Eighty-eight percent of Americans between 50-80 years 
old believe that aging in place is important, but many 
will need assistance to continue to live independently. 
What abilities must you or your loved ones need to live 
safely and independently? Th e healthcare community 
identifi es these activities of daily living (ADLs) as the 
skills a person needs to care for themselves: 
Instrumental ADLs:
Managing transportation, either via driving or by organizing other means of transport
Managing � nances; paying bills and managing � nancial assets
Shopping and meal preparation
Housecleaning and home maintenance
Managing communication with others: telephone, mail, digital correspondence
Managing medications: obtain medications and take them as directed

Basic ADLs:
The ability to move from one position to another and walk independently
The ability of a person to feed oneself 
The ability to select appropriate clothes and to put the clothes on
The ability to bathe and groom oneself and maintain dental hygiene and nail and hair care
The ability to control bladder and bowel function
The ability to get to and from the toilet, use it appropriately, and clean oneself
*This information comes from the National Library of Medicine, retrieved at www.ncbi.nlm.nih.gov/books/NBK470404

People unable to perform some of these ADLs are of-
ten able to continue living independently with support. 
Knowing the areas in which you or your loved one needs 
assistance makes aging in place more possible, and gives 
seniors and their family member’s peace of mind. 

If you have concerns about either yourself or a loved 
one being able to care for themselves, reach out to your 
doctor or local senior support center for help. Th ey can 
assess ADLs and recommend interventions to help you 
and your loved ones age in place safely and confi dently.

Sources:
bit.ly/ruralhealthtoolkit
bit.ly/betterhealthwhileaging
bit.ly/healthyagingpool

Count on an SRES© (Seniors Real Estate Specialist) to guide you through the process of 
buying or selling your home, making the transaction less stressful and more successful. 

ABR, CRS, GRI, CLHMS, SRES
573.216.2139 ~ Mary@MaryAlbers.com
KW Lake of the Ozarks Realty - 573.348.9898
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Building an effective 
web presence
with Sandy Waggett of MSW 
Interactive Designs

5 Elements 
of a GREAT 
Testimonial

It’s no huge revelation that re-
views and testimonials are important 
for your business. People seek the 
opinions of others to make decisions 
and to validate their own choices. It’s 
human nature.

Reviews and testimonials online 
offer the social proof your business 
needs to better convert prospects into 
clients. Not to mention, it’s a ranking 
factor in Google ... and that’s a pretty 
important combination.

So, what takes a testimonial from 
good to great?  It’s all about the story.

A simple “Business XYZ did a 
great job.” has no story. There’s no 
context. There’s no feeling. There’s 
nothing memorable or repeatable. 
Yes, there might be 5-stars listed with 
it, but today’s savvy consumers place 
no weight on a testimonial like this. 
It does nothing for your conversions 
and carries no value to your business. 
All great testimonials have fi ve things 
in common. They tell a story that con-
tains all of the following components. 
What brought you to the 
business?
What problem did the 
business solve for you?
What was the specifi c result?
how did it make you FEEL?
Why would you recommend 
them?

The problem, the specifi c solution, 
and how it made you feel or impacted 
your life are most important. 

ASK your best customers for a 
testimonial and guide them on how 
to do it.  It’s amazing that as you start 
to collect testimonials, more people 
will follow suit and write you even 
more testimonials. People love to 
share their stories ... when they see 
someone else’s they like to join in! 

MAKE It EASY. Give them a di-
rect link to the location you want the 
testimonial.

If you want it on your Facebook 

page, send them a link to your Face-
book reviews page.

If you want it on Google, send them 
a direct link to your Google reviews. 
Here’s how to do that, by the way! 

https://support.google.com/busi-
ness/answer/7035772?hl=en

RESPONd. When you respond 
to reviews, customers see you as 
engaged. People like to be acknowl-
edged for their efforts, so a thoughtful 
“thank you” note encourages other 
to write reviews because they assume 
they will get the same!

That’s it!  It’s not hard to get great 
reviews when you simply ask and give 
your clients guidance on what would 
be most helpful.

ChALLENgE: Give it a shot this 
week. Ask 10 clients, share this ar-
ticle, and give them a direct link to the 
place you want them to write it. I’ll 
bet you end up with at least 5 new 
reviews, as a result!  And if you follow 
up with the other fi ve, you’ll probably 
get the rest of them next week.

Good luck and we hope your 
testimonials really shine!  Contact 
me if you want more to help your 
business!Facebook:  http://Facebook.
com/putthewebtowork

Sandy Waggett, MSW Interactive 
Designs LLC ~ We put the web to 
work for you!

573-552-8403, Sandy@mswin-
teractivedesigns.com

www.PutTheWebToWork.com

Sandy Waggett

Submit your Press Releases to:  
Lakebusjournal@gmail.com
Please remember to include photos if available, 

captions detailing the photographs and your 
information in Word (.doc) files

continued from page 1
Groups who want to be part 

of the parade have to hurry and 
register. Visit lakestpatsparade.
com to download the official en-
try form and return it to Benne 
Media at 160 Highway 42, Kaiser, 
MO. 65047 no later than March 
10, 2023. For more information, 
call 573-348-1958 or email gsul-
lens@mix927.com.

This year, the Irish and Irish 
wannabes can participate in both 
St. Pat’s Day parades because the 
32nd Annual St. Patrick's Water 
Parade is set for Saturday, March 
11. Festivities begin at 8 a.m. with 
an optional breakfast, National 
Anthem, Blessing of the Fleet and 
boarding Celebration Cruises at 
9:45 a.m. Boaters are also invited 
to decorate their watercrafts and 

join in the parade, which begins 
and ends at Captain Ron's Bar & 
Grill at the 34.5 MM. Prizes will 
be awarded for best costume/
decorated boat. Raffle drawings 
will also be held.

For more information call the 
Lake West Chamber of Com-
merce at 573-374-5500 or visit 
lakewestchamber.com.

Paint the town green
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March 10th & 11th - 8pm - Regalia Hotel

Visit www.TheRegaliaHotel.com for Tickets and Show Information!

FRIDAY & SATURDAY, MARCH 10-11, 2023 • 8 PM SHOWS
REGALIA HOTEL • 250 RACQUET CLUB DR., LAKE OZARK, MO

THE HIGHLY-ACCLAIMED AWARD-WINNING BEATLES EXPERIENCE RETURNS TO THE LAKE!
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A Matter of Trust
Five Basic 
Benefi ts of 
Working with a 
Financial Planner

Thanks to the internet and You-
Tube, doing-it-yourself (DIY) has 
taken on a new life. Information 
that once might have been hard to 
fi nd outside of specialized publica-
tions has become accessible to ev-
eryone. But there are limits to self-
empowerment. One area in which 
some people may be overconfi dent 
is fi nancial management. There is 
more to fi nancial planning than set-
ting some goals and pinching some 
pennies. Here are fi ve basic benefi ts 
that may come from working with 
a fi nancial planner on an organized 
fi nancial plan.

First off, a fi nancial plan helps 
you test whether goals are 
realistic in the stated time 
frame.

Legendary Green Bay Packers 
coach Vince Lombardi reportedly 
once said, “We didn’t lose, we just 
ran out of time.” That’s how it can 
be with savings plans. How long 
will it take to accumulate enough 
for the down payment on the house, 
or reach the target for college sav-
ings? The variables are the savings 
rate, the rate of return on savings, 
and time. A fi nancial plan provides 
perspective on integrating savings 
strategies. 

A fi nancial planner will also 
help you identify overlooked 
risks.

What are the chances of dy-
ing before meeting one’s fi nancial 
goals? What are the odds of be-
coming disabled during a career? 
What will happen to the mortgage 
payments if a spouse dies prema-
turely? A fi nancial plan will quantify 
these hazards and provide mitiga-
tion strategies, often with insurance 
plans.

One great thing about having 
an effective fi nancial plan is 
that it allows you to measure 
progress. 

A fi nancial plan includes bench-
marks along the path toward the 
fi nancial goals.  If the targets are 
not being met, a mid-course cor-
rection may be required. Having a 
good fi nancial planner will help you 
establish those benchmarks and 
make appropriate adjustments to 
help you stay on track.  

Not only that, but a fi nancial 
planner will help fi x mistakes.

There are a number of routine 
money management mistakes 

made by a surprisingly large num-
ber of people. Failure to take full 
advantage of a company retirement 
plan is one; paying high interest 
charges on credit card balances is 
another. A fi nancial plan will iden-
tify opportunities to bring greater 
effi ciencies to money management 
and fl ag the pitfalls that could un-
dermine the plan. 

Most importantly, working 
with a fi nancial planner and 
following a comprehensive 
fi nancial plan will help you 
build wealth.

A household fi nancial survey 
conducted by the Certifi ed Finan-
cial Planner Board of Standards 
found that families with fi nancial 
plans generally have more money 
saved and are more likely to have 
paid their credit cards in full. This 
was true even for families in the 
lowest income bracket. For those 
with a plan, 41% of those earning 
less than $25,000 were paying off 
their credit cards every month. Only 
26% of those in the $25,000 to 
$49,999 income bracket without a 
fi nancial plan were paying off their 
cards, even though they had more 
resources to do so. 

So, how do you get started?
Having a fi nancial plan and fol-

lowing through on it takes some of 
the uncertainty out of life. It gives 
people a feeling of greater control 
over their fi nancial destiny. Financial 
plans are not just for the wealthy—
they offer a path for becoming 
wealthy. They are not just for the 
young, or for the old, because fi nan-
cial plans address needs throughout 
one’s lifetime.

The information in this article is 
not presented as personal, fi nancial, 
tax or legal advice and should not 
be relied upon as a substitute for 
obtaining advice specifi c to your 
situation.

Bart Schulte, MBA, CWS®

Vice Pres. & Sr. Portfolio Manager

Get the Mobile Sign Truck for Your Next Event!
YOUR MESSAGE HERE

BOOK THE 
TRUCK TODAY!

573-348-1958

Combining the Gibson and 
Grein Teams into a more 
substantial real estate agency 
has inspired Andy Gibson and 
Cierra Grein for over four 
years. “We set out to create 
a real estate company where 
Team members can flourish 
and grow,” Gibson stated. 
“We have been strategically 
working and collaborating for 
over four years for this day. It 
was the logical step to merge 
the businesses to expand our 
services and the expertise we 
offer,” added Grein. 

Gibson and Grein worked 
together to Broker some 
of Lake of the Ozarks 
most exclusive homes. “We 
successfully closed several 
large commercial projects 
as well,” Gibson commented. 
“Working together, we make 
a very powerful Team. We 
have the synergy it is going to 
take to achieve our objectives. 
The power in One Team, one 
purpose is undeniable”, Gibson 
concluded.  

Grein said, “We are excited 
to make available the level 

of service we will provide our 
clients. Our sellers will feel 
the benefits of this merger, 
as we can now offer a more 
comprehensive marketing 
strategy.”

Realizing that our visions, 
missions, and culture have been 
aligned, we knew our diverse 
strengths would provide an 
unbelievable range of talent to 
develop a thriving business.

“Our unprecedented track 
record in market segments 
includes residential and 
investment properties, new 
construction, luxury homes, 
and land sales,” said Gibson. 
“Combining our database 
also provides an undeniable 
strength in contacts,” added 
Grein.

“We are committed to agents 
living a great life and helping 
break through the glass ceiling 
of achievement. We create a 
quality of life for our agents 
by taking away many real 
estate tasks so they can use 
their strengths to make the 
transaction seamless. Providing 

quality, consistent leads for 
agents gives them a platform 
for maximum productivity. We 
want to develop the perfect 
path for a flourishing career 
with the Gibson & Grein Team,” 
said Grein.

Both Gibson and Grein believe 
the real estate industry is 
changing and they will be 
proactive in the marketplace. 
“We will utilize the latest 
technology and customer 
service. Intentional direction is 
the course we will take as we 
embark. We will succeed with 
our objectives and intentions 
in full view at all times.” said 
Gibson. “As visionaries, we both 
share a passion for real estate 
and have a goal of doing it 
right the first time,” added 
Grein.

“Gibson & Grein are committed 
to remaining open to future 
innovations and services that 
will unfold in the future. The 
sky’s the limit with the Gibson 
& Grein Team, so fasten your 
seatbelt! We are about to take 
off!” concluded Grein.

Gibson and Grein merge to 
provide clients greater service

Andy Gibson Cierra Grein

Lakefront Satellite Office 

The Cliffside Centre 

2140 Bagnell Dam Blvd.  Suite 204 

Lake Ozark, MO 65049

Camdenton Office 

Stone Castle Centre

404 W. Hwy 54 

Camdenton, MO 65020

Main Brokerage Office 

Keller Williams Lake Ozark Realty

109 Horseshoe Bend  

Lake Ozark, MO 65049

Broker #:  573-348-9898Contact Us 573-693-9760 - info@gibsongrein.com

All Offices of Keller Williams are independently owned and operated.

Call us 
Today!
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Roads to be part of LO planning discussions
By Nancy Zoellner

Stymied by how the city could 
fund improvements to its aging 
and crumbling road system, last 
spring a Transportation Com-
mittee, headed up by resident 
Michelle Zollmann, was appoint-
ed to explore all possible options 
and then come up with a plan.

As promised, that five-page 
plan was completed and sub-
mitted to the city at its January 
6 Board of Aldermen meeting. 
Lake Ozark city officials will be 
meeting at 9 a.m. on March 3 to, 
among other things, review the 
recommendations and decide 
how they want to move forward.

“The only thing on the agenda 
is goal setting – establishing the 
2023 priorities,” said City Admin-
istrator Harrison Fry. “The rec-
ommendations from the Trans-
portation Committee will be 
part of what we discuss because 
there are some things in that re-
port that, if aldermen agree are 
shared goals, could be attained 
this year. Then there are other 
things that, again, if the board 
agrees they are a priority, are lon-
ger term goals. They’re more than 
what we can accomplish in one 

year but we can start laying the 
groundwork. And there are some 
recommendations in the report 
that are just changes we could 
make, if the board agrees, rela-
tively quickly. Those will all be 
part of the bigger conversation.”  

Zollmann said although she’s 
hopeful that the board will ad-
dress each of the recommenda-
tions the committee made, she 
will not be part of that conversa-
tion.

“My agreement was to work on 
the effort for six months, so my 
formal involvement ended when 
I presented our report at the Jan 6 
BOA meeting,” she said. 

The Transportation Commit-
tee recommendations for 2023 
are:

∙ Execute $461K Slurry Seal 
Project as previously approved 
by BOA
∙ Expend approx. $1.2M exist-
ing cash to address four major 
priorities in 2023
∙ Create new 1 cent city-wide 
sales tax by end of 2023 for in-
troduction in 2024
∙ Enlist the support of an out-
side firm to secure tax increase 
legislation

∙ Develop a formal process 
to inform citizenry of Public 
Works’ Plans
∙ Finalize/Formalize City Road 
Inventory
∙ Rigorously investigate region-
al, state and federal funding 
opportunities

Fry said although a Trans-
portation Development District 
(TDD) had been presented as a 
possible funding mechanism to 
rebuild the Bagnell Dam Strip, it 
had not been further discussed 
by city officials since it was book-
shelved last year due to a few is-
sues discovered during the prep-
aration process.

In 2020 the board of aldermen 
approved the formation of a TDD 
that, if approved by the voters 
who resided within the bound-
aries of the TDD, would have 
had the authority to increase the 
sales tax charged at businesses 
inside that district only by up to 
three-quarters of a cent on every 
$1 spent. A survey was done by 
Miller Companies to draw the 
boundaries, which would have 
encompassed all of the Bagnell 
Dam Strip, including Wood’s Su-
permarket and Fish Haven Road 

up to and including the Fish Ha-
ven Apartments and senior hous-
ing. 

The money collected would 
have been spent on Bagnell Dam 
Boulevard improvements and 
maintenance only. The circuit 
judges in both Miller and Cam-
den counties had to give permis-
sion for the measure to be placed 
on the April 2021 ballot. It was 
during that process that it was 
discovered part of the bound-
ary overlapped with an existing 
TDD, which would not have been 
permitted. 

“There were also some ques-
tions about who could serve on 
the board the way it had origi-
nally been set up. After Chris 
(Rohrer, the city attorney) was 
able to get answers to those ques-
tions, I don’t think the board was 
really satisfied with the answers 
so it didn’t move forward,” Fry 
said, adding that the Transpor-
tation Committee was formed 
around the same time they got 
the news on the TDD. “I think 
that’s why we didn’t follow up on 
it more at that point.”

He said the board could vote 
to restart the process and redraw 

the lines to include only the por-
tion of Bagnell Dam Boulevard 
between the intersection with 
Horseshoe Bend Parkway-State 
Route 242 and Bagnell Dam. 

“Many people may have dif-
ferent opinions on this, but if you 
can localize a tax for a project and 
it’s only going to be charged in 
this district but only goes to ben-
efit this district, if you’re looking 
at Lake Ozark, the Strip would fit 
that bill. It makes the most sense 
just because we have so much ac-
tivity that happens in that area,” 
Fry said. “Eagles’ Landing has a 
CID in place which levies an ad-
ditional tax that helps them fund 
some of their shared infrastruc-
ture spaces. It’s not necessarily 
the city’s, it doesn’t necessarily 
belong to Menard’s or Kohl’s ei-
ther. It’s just in the district as a 
whole. I think programs like that 
can make sense if they’re in the 
right area and I think a lot of peo-
ple agree that the Strip or Bagnell 
Dam Boulevard seems to make 
sense.”
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Mortgage $ense
A Basic 
Guide to 
the Loan 
Process

Buying a home is a major mile-
stone and one that may seem in-
timidating. Our team of mortgage 
lenders at Lake of the Ozarks is 
here to make the process much 
easier to tackle! Whether it’s the 
fi rst home you’re buying or you’ve 
purchased several homes through-
out the years, Team Lasson is here 
for you. We know the process can 
be overwhelming but we’re here 
to break down the basics and help 
you feel more at ease about your 
big purchase!
Mortgage Pre-Approval

The fi rst step of buying a home 
is getting pre-approval on your 
mortgage. This step is important 
as it gives you an idea of a loan 
amount you can afford, therefore 
helps drive your home search. It 
also comes in handy as you’re in 
negotiations since a seller will typi-
cally lean toward a buyer with a 
pre-approval in hand. 
Find Your Home & Make an 
Offer

Once you know how much you 
can afford in a home based on your 
pre-approval, you are ready to start 
looking for properties within your 
budget. It can help to have a list of 
wants and needs in a home to help 
drive your property search, as well. 
Once you fi nd the right home, you 
make an offer. 
Application & Processing

After your offer is accepted by 
the seller, you will offi cially apply 
for your mortgage and your infor-
mation will go into loan processing. 
The next step is underwriting. Your 
loan information will be sent to un-
derwriting for fi nal approval. 
Loan Approval, Funding, & 
Closing

Once your loan is approved, 
you will move into the Closing and 
Funding stages. The fi nal step is 
closing! This is where you offi cially 

sign for the purchase of your home 
and gain rightful ownership of the 
property! 

The Escrow/Title Company des-
ignated in your Sales Contract will 
typically handle the closing process 
with the buyer and seller to en-
sure all parties have presented the 
agreed-upon amounts and com-
pleted the terms of the contract 
and loan. Team Lasson is usually 
present for all in-person closings 
to assist the buyer with any ques-
tions they may have with regard to 
the loan paperwork. After the clos-
ing process has been completed by 
all parties, you are now the proud 
owner of your new property!

These steps may seem over-
whelming at fi rst but our experi-
enced team of mortgage lenders in 
Lake Ozark, MO is here every step 
of the way. Our team guides you 
through each step of the process 
for a smooth and seamless transac-
tion! If you are ready to get started 
on a pre-approval for your mort-
gage, give us a call at (573) 746-
7211 or visit our website at www.
yourlakeloan.com!

Follow me on Twitter or Connect 
on LinkedIn
Michael Lasson, Senior Loan Offi cer
NMLS #: 493712
2751 Bagnell Dam Blvd Suite B
Lake Ozark, MO 65049
Direct: (573) 746-7211
Cell: (573) 216-7258
e-Fax: (866) 397-0318
Email: mlasson@fsbfi nancial.com
Website: www.YourLakeLoan.com

A Division of First State Bank of 
St. Charles. Equal Housing Lender.
Bagnell Dam Association of REAL-
TORS®, Affi liate of the Year 2011, 
2014, & 2015.

Submit your Press Releases to:
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing 
the photographs and your information in Word (.doc) files

BUSINESS NETWORKING

MAR. 21st, 2023 • 5-7p.m.
Sponsored by:Join Us at:

Lil Rizzo’s
929 Premium Outlets Dr.
Osage Beach, MO 65065

(573) 302-1500

First Bank at the Lake
4558 Osage Beach Pkwy #100, 

Osage Beach, MO 65065
(573) 348-2265

SLOW DOWN
GET OVER
IT’S
THE LAW.
Presented as a Public Service Message from the Missouri 
State Highway Patrol. Don’t text and drive. Buckle Up.
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Michael Lasson
NMLS # 493712

(573) 302-0909

Michelle Lasson
NMLS #934557

(573) 746-7212

2751 Bagnell Dam Blvd., Ste. B  |  Lake Ozark, MO 65049 

Multi-year recognition as Bagnell Dam Association of 
A Division of First State Bank, NMLS #416668

Your Home Loan...Your Way

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

Bogus bills surface 
at the Lake
By Nancy Zoellner

Businesses beware – counter-
feit money has made its way into 
the Lake area.

According to Lt. Michael 
O’Day with the Osage Beach Po-

lice Department, on February 
18, 41-year-old Kaiser resident 
Robbie B. McClain attempted to 
pass a counterfeit $20 bill at the 
Murphy Express gas station next 
to the Walmart in Osage Beach.

“The clerk suspected it was 
a fake and called us. (McClain) 
was attempting to leave before 
we got there but he didn’t make 
it. He said he used a $50 some-
where and received the $20 back 
in change but he didn’t have any 
other money in his pocket so we 
don’t believe that was the case,” 
Lt. O’Day said. “He also couldn’t 
say where he got the $20 bill.”

According to the police report, 
the clerk who called police said 
she knew it was counterfeit be-
cause it didn’t feel right, it had a 
yellowish tinge, it had been taped 
in two different places with in-
visible tape – and here’s the real 
giveaway – across the top of the 
bill it said, “For motion picture 
use only.”

“So I don’t believe his story 
that he got it from a bank or some 
other business. There have been 
a few instances of movie money 
being used around the state so 
I guess it finally made its way 

here,” Lt. O’Day said.
Last year movie prop money 

was being passed as real cur-
rency in several places, includ-
ing the city of Marshall, which is 
northeast of Columbia, St. Louis 
County, Joplin, Springfield and 
West Plains. This year the money 
has turned up in Caruthersville, 
Missouri. A report said although 
it’s more common for movie 
money to be in larger denomina-
tions, fake $10 bills were being 
used. There was some specula-
tion last year that the movie mon-
ey came from the set where they 
were filming segments of Ozark, 
a TV series about a financial ad-
visor who “drags his family from 
Chicago to the Missouri Ozarks, 
where he must launder money to 
appease a drug boss.” However, 
that was not officially confirmed 
by law enforcement.

O’Day said they typically 
turns counterfeit currency over

continues on page 22
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“Insurance Talk”
Life Insurance

Life insurance is one of those 
things that just about everyone 
needs but far too few people 
have. It’s easy to put off purchas-
ing a policy when you’re young 
and relatively healthy. But the 
longer you wait, the greater the 
chances of something happening 
before you get yourself cover-
age. Maybe buying life insur-
ance been on your to-do list for 
a while but you haven’t gotten 
around to it yet. When you buy 
life insurance, you essentially 
provide your loved ones with a 
safety net. If something happens 
to you, your family members can 
use your insurance benefi ts to 
cover bills and meet other fi nan-
cial needs. Life insurance policies 
generally fall into two categories: 
whole life and term life policies. 
Most people think of life insur-
ance in terms of the payout it 
provides benefi ciaries after the 
policyholder dies. 

But certain types of life insur-
ance can provide fi nancial ben-
efi ts, including a stream of in-
come, for the policyholder during 
his or her lifetime. Life insurance 
with long-term care can help you 
pay long-term care expenses 
while preserving assets for your 
benefi ciaries. Combination life 
insurance policies have become 
popular products in the insur-
ance industry since they provide 
life insurance benefi ts along with 
a rider to cover long-term care. 

Child life insurance is another 

great option to prepare your 
children for the future. Child life 
insurance covers the life of a 
minor and is typically purchased 
by a parent, guardian, or grand-
parent. In general, these policies 
are whole life products, a type 
of permanent life insurance. This 
means coverage lasts for the 
child’s entire life if the premi-
ums are paid and premiums are 
locked in, meaning they won’t go 
up. One of the benefi ts of whole 
life insurance is that it builds cash 
value — the policy’s investment 
component. A portion of the pre-
mium is paid into the account, 
which grows over time. At certain 
ages, such as 21, the child can 
take ownership of the policy and 
continue coverage, buy more, or 
cancel the policy altogether. You 
can withdraw money from the 
cash value account or borrow 
against it. When the child reach-
es adulthood, they can surrender 
the policy and receive the funds 
in full.

Stacy Yacqui

Less than 2% of websites are, which means

98% of websites are now TARGETS
for legal action and expensive settlements.

IS YOUR WEBSITE
ADA COMPLIANT?

call 573-552-8403
wE CAN FIX THIS FOR YOU TODAY!

FREE 30-MINUTE MARKETING STRATEGY CALLS

www.MSWInteractiveDesigns.com

For your many 

Nationwide®.

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www

For your many 

Nationwide®.

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www

For your many 

Nationwide®.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home 
Office: Columbus, OH 43215. Subject to underwriting guidelines, review, and approval. Availability 
varies. Nationwide, Nationwide Is On Your Side, and the Nationwide N and Eagle are service marks 
of Nationwide Mutual Insurance Company. ©2017 Nationwide CPO-0836AO (08/16) 6831741

       
Golden Rule Insurance         

        1371.843.375
   moc.ecnarusnielurnedlog.www

555 Marshall Dr, Saint Robert • 573-336-5359
Playing all your current favorites!
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For more information about our luxury
periodicals, please check out any of our websites.

Be a part of our award-winning publications in 2023

Lake of the Ozarks Second Home Living
Published quarterly

Boat Smart Water Safety Council Guide
Published once a year

Official Shootout Program Guide
Published once a year

Cabo Living
Published three times a year

Lake Relo
Published twice a year

KC Options
Published once a year
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Managing Rental Property
The 
benefi ts of 
professional 
management

You’ve purchased your new 
vacation rental property.  Your 
fi rst guest has arrived and is all 
settled in.  Shortly after their ar-
rival you get a call, “There is no 
hot water.”  You guide them to 
the breaker box and they suc-
cessfully reset the breaker.  Prob-
lem solved.  An hour later you 
get a call.  “I cannot connect 
to the Wi-Fi.”  You guide them 
through resetting the router and 
they are able to connect.  Then 
your phone rings at 2:30 a.m. 
and your renter says, “The AC is 
not working and its 90 degrees 
inside the condo.  What are you 
going to do about it?”  Who are 
you going to call?  These and nu-
merous other situations occur on 
a regular basis when you have a 
vacation rental property.

Last year we processed 900 
work orders for various mainte-
nance issues and over the last 
fi ve years we have had 3309 
work orders for our properties.  A 
professional manager is going to 
have staff and vendors available 
24/7 to deal with these types of 
situations as well as having the 
professional contacts to take 
care of your property whether 
it is HVAC, appliance, plumbing, 
dock, lawn care or any other 
type of problem.  

Once the guest leaves, the 
property needs a good cleaning.  
A property manager is going 
to have their own housekeep-
ing staff or will contract with a 
housekeeping service to provide 
professional cleaning services.  
The manager should also have 
separate staff that inspects the 
housekeeping to ensure nothing 
was missed, to look for possible 
damage to the property and to 
ensure that everything is in good 
working order and ready for the 
next guest.

Another aspect is the market-
ing of your property to potential 
guests.  A property manager is 

going to be spending thousands 
of dollars each year on advertis-
ing to attract guests.  Our com-
pany operates fi ve websites, 
advertises all properties on 
VRBO, advertises in the Lake of 
the Ozarks Vacation Guide pub-
lication, has an on-line presence 
with the offi cial Missouri travel 
website and has a physical loca-
tion with a visitor’s information 
center that guests can visit.

In addition to marketing, a 
professional manager is going to 
have a sales staff that knows all 
about the Lake and is prepared 
to take payments, send contracts 
and coordinate the entire guest 
stay from booking to departure.  
The manager also has an ac-
counting department that han-
dles your monthly statements, 
expenses, income distribution 
and yearly 1099’s.  This helps 
make your tax preparation much 
easier at the end of the year.

Other services that should 
be provided are travel insur-
ance options, damage protec-
tion plans, contracts, preven-
tive maintenance and interior 
design consultation.  These are 
all things to consider when try-
ing to decide whether you want 
to try and handle the renting of 
the property yourself or if you 
should hire a professional.

Russell Burdette is the owner 
of Your Lake Vacation, a profes-
sional vacation rental manage-
ment company at the Lake of the 
Ozarks since 1986.  If you would 
like more info on renting your 
home or condo as a vacation 
rental, please call 573-365-3367 
or e-mail russell@yourlakevaca-
tion.com.

Russell Burdette

New Tax Credits Increase Appeal 
of Heat Pumps for Homeowners

More and more people are 
turning to heat pumps to heat 
and cool their homes. It is esti-
mated that 18 million American 
households already use them. 
With new energy incentives be-
ing offered, and more homeown-
ers choosing greener technolo-
gies, that number is expected to 
rise dramatically.

What is a heat pump? Heat 
pumps are powered by electric-
ity and transfer heat using re-

frigerant. Heat pump technology 
moves heat outside your home 
in warmer months and is able to 
pull heat into your home during 
cooler months. Here are three 
reasons to consider one for your 
home:

1. Sustainability. Heat pumps 
are electric and don’t burn fos-
sil fuels like furnaces do, mak-
ing them more environmentally 
friendly. In fact, heat pumps 
are becoming the heating, ven-
tilation, and air conditioning 
(HVAC) industry go-to for re-
ducing consumers’ carbon foot-
prints.

2. Control. Newer two-stage 
and variable speed heat pumps 
offer high- and low-stage heating 
to warm your space when out-
door weather changes; they op-
erate more efficiently for longer 
periods of time at lower speeds 
and use less energy. They provide 

more precise temperature con-
trols and more consistent com-
fort. Both options contribute to 
managing humidity levels too.

3. Technology. Heat pumps 
today are more advanced than 
ever and handle both heating 
and cooling by redistributing air. 
Carrier’s Infinity 24 Heat Pump 
with Greenspeed Intelligence 
operates at temperatures down 
to -15 degrees Fahrenheit, mak-
ing heat pumps an advanced 

solution for mild and colder cli-
mates. Does your region get cold-
er than that? Heat pumps can be 
combined with a gas furnace for 
a dual fuel system that is energy 
efficient and cost effective. Look-
ing ahead, heat pumps that work 
in colder temperature are in de-
velopment and will be available 
soon.

get the Right Size
There are several factors that 

go into picking your ideal heat 
pump. The size of your home, cli-
mate, sun exposure, desired fea-
tures and ductwork all play into 
the size of heat pump. An under-
sized unit will work overtime to 
hit target temperatures. A unit 
that is too large will achieve the 
desired temperature before its 
cycle is complete and waste ener-
gy. It is best to work with a profes-
sional dealer in choosing the heat 
pump that is best for your home.

Money-Saving tips
Heat pumps, including instal-

lation, can range anywhere from 
$3,000 to $15,000 or more. Thank-
fully, there are many cost-saving 
options for homeowners.

The Inflation Reduction Act of 
2022 includes federal tax credits 
that reward homeowners for pur-
chasing certain high-efficiency 
HVAC equipment, including 
many of Carrier’s line of heat 
pumps. Up to $8,000 in tax cred-

its are available for all-electric 
heat pumps.

Lower energy consumption 
means energy bill savings, up to 
$500 on energy bills every year in 
some cases. Look for Energy Star 
certification and Seasonal En-
ergy Efficiency Ratio (SEER) rat-
ings. The SEER rating is like your 
car’s mileage per gallon – the 
higher the number, the greater 
the potential for savings.

Many manufacturers and util-
ity companies also offer rebates 
and low-rate financing. For ex-
ample, Carrier’s heat pump re-
bate offerings are listed on their 
website. At the time of this publi-
cation, up to $1,300 in rebates are 
being offered for most units.

Beyond the basics, today’s 
heat pumps offer new comfort-
enhancing, energy-saving fea-
tures that could help you reduce 
your heating costs. StatePoint

photo: Westend61/Getty Images
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Crossword Puzzle
THEME: BOARD GAMES
ACROSS
1. G in mg
5. Medicinal amt.
8. Say no
11. Popular Scotch mixer
12. Country dance formation
13. List of candidates
15. Certain battery component
16. Exclamation of sorrow
17. *”The Game of Unspeakable 

Fun”
18. *”Fascinating two-handed 

strategy game”
20. Dutch cheese
21. Not quite right
22. *”I thee ____”
23. Crème de ____
26. Where Japan is
30. Part of circumference
31. Threatened Asian or African 

odd-toed ungulate
34. Ready for picking
35. Reasons to sue
37. Romanian money
38. English county
39. Popular Arabic name
40. Lemon, in Paris
42. Latissimus dorsi, for short
43. Angola’s southern neighbor
45. Dairy farm glands
47. Relax, or ____ out
48. Brooke or John Jacob, of New 

York
50. USPS delivery
52. *Cards against what?
55. Medicinal plant with purple 

berries
56. Bug-eyed
57. Tiny bottle
59. a.k.a. jumping bone
60. Plucked string instrument
61. Makes a mistake
62. *”____ Day,” desirable 

square in The Game of Life
63. Bard’s before
64. Rip apart

Solution on page 20 
DOWN
1. Govt. property org.
2. Fabled fliers
3. Mine passage
4. India’s Chennai, pre-1996
5. Flooring choice, pl.
6. Hose woes
7. 100 centavos in Mexico
8. Rum cake
9. Particle in A-bomb
10. What’s-old-is-new-again 

prefix
12. Somewhat late
13. Be at the helm
14. *Not chutes
19. #39 Across, pl.
22. Is no longer
23. *Trade, build, settle this island
24. Oenophile’s concern
25. Curtain fabric
26. *Connect how many?
27. Theater passage
28. Asparagus unit
29. Written works
32. Hipbones
33. Butterfly catcher
36. *Like pursuit of no vital 

importance
38. “____ ____ a high note”
40. A Camel, for short
41. Result of equipment failure
44. The beauty of the ball?
46. Morgan Freeman in “Driving 

Miss Daisy,” e.g.
48. Sign of bad news
49. Inflict a blow
50. Supernatural life force
51. Drunkard, slangily
52. Exhibiting good health
53. Swing seat, sometimes
54. Knitter’s supply
55. Tree fluid
58. Dropped drug, acr.

www.LotoLiving.com • rond627@outlook.com
573-302-2371

Call  Ron or Skip  Today!

573-302-2371
VISIT US ONLINE AT www.mIx927.cOm  

wEEKDAYS 
6Am - 10Am

THETHE

With Mike & JeffWith Mike & Jeff

FOLLOw US
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As the Lake Churns
Pre-Covid 
comparison

This month I thought I’d take a 
look back at the market immediate-
ly before the effects of the pandem-
ic began and compare it to sales 
year to date.

In 2019, we saw the market 
strengthen after a long recovery 
from the 2008 downturn or crash 
as it better known. 2020 appeared 
on track to be a strong year and the 
fi rst two months showed healthy 
increases in the amount of sales 
over the previous years. 

To date in 2023, forty-nine 
Lakefront homes have sold, a to-
tal of eighty sold in the same time 
frame in 2020. One to two bed-
room homes sold in a price range 
from $200,000 to 350,000 in 2023 
and sold from $40,000 to 220,000 
in 2020. Three bedroom homes sold 
at prices from $180,000 to 500,000 
in 2023 and $80,000 to $500,000 
in 2020. Four plus bedroom homes 
sold ranging from $230,000 to $1 
million in 2023 and from $120,000 
to $1 million in 2020. 

Sixty-two Non-lakefront homes 
have sold in the fi rst two months 
of 2023. 2020 had seventy-fi ve non 
lakefront home sales. In 2023, one 
to two bedroom homes sold in a 
range from $20,000 to $1 million, 
in 2020 the range was $20,000 to 
$140,000. Three bedroom homes 
sales in 2023 ranges from $60,000 
to $1 Million, in 2020 that range 
was $20,000 to $300,000. Four plus 
bedrooms ranged from $160,000 to 
$1 Million in 2023 and $80,000 to 
$500,000 in 2020. 

Condo Sales have totaled six-
ty-fi ve from January 1 to Febru-
ary 28, 2023 and there were six-
ty-eights sales during the same 
time in 2020. One and two bed-
rooms units sold in a range from 
$140,000 to $300,000 this year 
and the range in 2020 was $40,000 
to $220,000. Three bedroom units 
in 2023 have been selling at pric-
es from $240,000 to $1 Million, 
in 2020 those units ranged from 
$80,000 to $500,000. 2023 year 
to date sales price ranges of four 
plus bedroom units are $350,000 
to $1 Million and in 2020 the 
range during the same times was 
$200,000 to $350,000.

All property types are in de-
mand, but buyers have taken a step 
back from automatically paying 
full price, or more, and are making 

certain that the value is accurate. 
Currently, I am noticing that single 
family homes, both lakefront and 
offwater, are receiving the highest 
amount of buyer activity compared 
to condominium units. When re-
searching internet viewings, water-
front homes are seeing about twice 
the number of views as condos 
and those priced in the $350,000 
to $700,000 range are having the 
most activity. Offwater homes are 
being viewed about seventy fi ve 
percent more than condos. It ap-
pears that condos are being viewed 
at the same rate regardless of price, 
size, or location.

As you will see, the entry level 
prices for any home type at the lake 
has doubled and tripled. More than 
ever, affordable housing is greatly 
needed in our area. Our workforce 
is dwindling, in part, because there 
simply is not a place to house the 
amount of workers needed at the 
lake. I have a lot of connections in 
the construction industry and there 
are various incentives available. If 
you have interest in investing in 
property that would put more af-
fordable housing in place, give me 
a call, I can help you work toward 
that goal.

Some property and sales data 
obtained from the Lake of the 
Ozarks Multiple Listing System for 
2020 and 2023.

Michael Elliott has been sell-
ing real estate at the Lake of the 
Ozarks since 1981. He is one of 
the most respected brokers in the 
area and operates a boutique offi ce 
focused on personal service. If you 
would like to work with Michael in 
the sale or purchase of property, or 
have interest in a career in real es-
tate, contact him at 573.365.SOLD 
or cme@yourlake.com or stop by C. 
Michael Elliott & Associates located 
at 3738 Osage Beach Parkway.

Real Estate and Lake News 
with C. Michael Elliott

924 Hwy 42, Osage Beach, MO
573-348-4464 • dkbshowroom.com

Stop by and see our huge selection of products 
for every style and every budget. 

Let DKB help you select the right products 
to create your next one of a kind space. 

A Timeless
Color 
that never goes 
out of style.
Whether a modern or traditional 
design in the kitchen or bathroom, 
matte black faucets fit any space.

Matte Black ...

Cabinets | Countertops | Kitchen & Bathroom Faucets and Fixtures | Custom Showers | Appliances
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OB water, sewer rates to rise
By Nancy Zoellner

Osage Beach plans to increase 
its water and sewer rates on May 
1. It’s the first time they’ve been 
raised in five years and it’s only 
the fifth increase since 2007, 
when the city revamped its bill-
ing system methodology.

Although rates are based on 
a couple variables including the 
size of the line serving the prop-
erty and the usage, a customer 
who had been paying $20.48 
each month for water will be 
billed $22.73 beginning May 1; a 
customer who had been paying 
$16.11 each month for sewer will 
be billed $18.20 when the new 
rate goes into effect.

According to City Administra-
tor Jeana Woods, the hike is nec-

essary to keep the system work-
ing and cover the cost of repairs 
and improvements. However, 
residents will have a chance to 
comment on the hike at a public 
hearing that will be held as part 
of the March 2 board of alderman 
meeting. The meeting starts at 
6 p.m. and will be held at Osage 
Beach City Hall. Aldermen are 
scheduled to vote on the first 
reading of proposed hike at that 
meeting.

Woods said the increase of 
11 percent on the water side and 
13 percent on the sewer side is a 
little bigger jump than normal. 
“In 2010, we had a 15-percent in-
crease but typically they’ve been 
from 3 to 5 percent. However, 
with the economy over the past 

24, 36 months, it was needed.”
The city currently has about 

6,100 customers on water; 87 
percent are residential and 13 
percent are commercial. The is 
responsible for maintaining ap-
proximately 250 miles of water 
line, eight wells, four towers and 
999 fire hydrants. Woods said 
some residents are still on their 
wells, which were grandfathered 
in. 

“If they are on a well, they can 
continue using that. However, 
once their well quits - and you 
can only do so many mainte-
nance upgrades - people have to 
get on the system.”

The billed consumption in 
FY2022 was 346 million gallons. 
The city has seen an average 

3-percent growth annually since 
2019. 

Around 7,100 customers are 
on sewer, Woods said. That sys-
tem consists of 153 miles of sewer 
line, more than 1,200 grinder 
stations and 59 lift stations that 
handled 388 million gallons of 
waste water in FY2022 – and it’s 
not inexpensive to maintain the 
sewer system. 

“The city has grinder stations 
and a lot of pressure sewer lines 
because sewage has to be pushed 
uphill. It costs us approximately 
$3 million each year just to main-
tain the sewer system, plus we’re 
required by the DNR to have 
appropriate reserves for opera-
tion and maintenance to replace 
equipment and lines,” Woods 
said. “For instance, we had a big 
break around our Sand Station 

recently that ended up costing 
us three quarters of a million 
dollars to fix – and that happens 
– but because we had reserves we 
could financially respond appro-
priately.”

A portion of the rates is also 
used to operate and maintain 
the Lake Ozark/Osage Beach 
Wastewater Treatment Plant. The 
state-of-the-art plant, which col-
lects, treats, and disposes an av-
erage of nearly 2 million gallons 
of sewage daily from both cities, 
is operated by a private company, 
Alliance Water Resources. Both 
cities share in the cost of the facil-
ity proportionately based on flow.

For more information on the 
costs and reserves needed, visit 
www.osagebeach.org.

Be a ‘fur-ever’ friend to the Bark Park
Even in the winter, the 

Horseshoe Bend Bark Park 
stays busy. Located at 175 Cher-
okee Road on Horseshoe Bend, 
the park is free and open to the 
everyone – not just residents of 

Horseshoe Bend or the Village 
of Four Seasons.

Since 2010, the park has 
been providing a safe place for 
residents and visitors to bring 
their dogs to play and get exer-

cise. The park has always been 
popular but since early 2020, 
when people flocked to the 
Lake to ride out the pandemic, 
it has gotten busier and busier. 
Headcounts (the furry type) 

frequently number eight to 10 
during weekday afternoons; 
mornings are a little less busy - 
weekends are even busier. 

The non-profit park operates 
solely on donations. Although 

many improvements have been 
made, the park still needs to 
make a few more. Additional 
seating will be needed once a 
planned pavilion is up, drain-
age issues at the park entrance 

need to be addressed, a downed 
tree at the back of the park 
needs to be removed and com-
mittee members would like to 
add a custom wood sign in front 
of the park. In addition, since 

the Village of Four Seasons has 
withdrawn its financial sup-
port, donations to help cover 
the cost of the park’s liability 
insurance are needed.

To assist with expenditures, 

last year the Bark Park oversight 
committee began a fundraiser 
that’s continued to be very suc-
cessful – and they have the paw 
prints to prove it. 

Everyone who donates $50 or 

more gets their business name 
and phone number and/or web-
site, or their names and their 
dogs’ names, on 12-inch paw 
prints that line the inside of the 
privacy fence under a sign stat-
ing, “All Improvements Were 
Made Possible by Friends of the 
Bark Park.” 

Thanks to the generosity of 
those friends, the park commit-
tee was able to purchase com-
mercial quality picnic tables 
and park benches for seating. 
A rocked area with drainage 
was installed to allow dogs to 
get drinks without standing 
in mud. A gate was installed at 
the bottom of the park to make 
it easier for volunteers to blow 
leaves out of the park and a new 
lawn mower was purchased. 
When schedules align, which 
hopefully will happen soon, 
volunteers will be construct-
ing a 13’x15’ pavilion, which 
has already been purchased, to 
provide protection from the hot 
sun, rain, and snow for those 
whose dogs need exercise, re-
gardless of the weather.

Stop by the Bark Park to 
check it out for yourself. It’s 
open 24-7-365. If you’d like to 
make a tax deductible contribu-
tion to the Friends of the Bark 
Park fundraiser, you can send 
a check, along with the infor-
mation you’d like on your paw 
print, to: Horseshoe Bend Bark 
Park, PO Box 83, Lake Ozark, 
MO 65049.

For more information, email 
Hor s e s ho eb endba r k pa r k @
gmail.com.

there’s no better place to enjoy your dog and make new dog-loving 
friends than the horseshoe Bend Bark Park! Responsible rules have been 
adopted to keep the park safe: Aggressive dogs and dogs in heat are not 
allowed; neither human food nor dog treats are allowed; dogs cannot be 
left unattended; children must be accompanied by an adult; and all dogs 
entering the park must be vaccinated.
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Crosswords Solution

WIPERS ON?
LIGHTS ON.
IT’S 
THE LAW.

Presented as a Public Service Message. 
Don’t text and drive. Buckle Up.

City primed for growth
By Nancy Zoellner

Lake Ozark Mayor Dennis 
Newberry was one of several 
people who spoke at a February 
7 hearing on Senate Joint Reso-
lution No. 14, a Missouri Consti-
tutional amendment that, if ap-
proved by the voters throughout 
the state, would allow gambling 
to occur on excursion gambling 
boats on the portion of the Osage 
River from the Missouri River to 
the Bagnell Dam. Current law 
authorizes the General Assembly 
to permit gambling on excursion 
gambling boats only upon the 
Mississippi and Missouri rivers. 

The amendment, as written, 
also authorizes the Missouri 
Gaming Commission to issue 
one additional excursion gam-
bling boat license. The number is 
currently capped at 13 and all are 
in use. In addition, the proposed 
ballot language would allow the 
gambling facility to be located 
within 1,000 feet of the high wa-
ter mark of the river channel. 
That would allow it to be built out 
of the flood plain. 

Proponents say that, if passed 
by the House and Senate, the 
measure will go on the Novem-
ber 2024 ballot.

Osage River Gaming (ORG), a 
non-profit formed by a group of 
Lake-area investors, is promot-
ing the bill. The group has been 
pushing for the change since 
2020, when then State Rep. Rocky 
Miller filed a House Resolution 
also asking to take the decision 
to a vote of the people. 

Newberry told aldermen at 
their February 14 meeting that at 
the hearing, “there were folks for 
it and against it. I think at the end 
of the day, Missouri citizens will 
be the ones responsible for mak-
ing that decision. I don’t look at it 
as just a casino. We have a pro-
posal on the table and I was al-
lowed to share a portion of that in 
my testimony that will allow for 
much more than a casino. It will 
also have a hotel and a state-of-
the-art convention center. Think 
about a convention center here … 
on a scale that would allow us to 
hold trade shows here. If we could 
have a boat trade show here rath-
er than Bartell Hall or Overland 

Park. We all load up and take our 
items up there and fill up their 
hotels and go to their restaurants 
and spend our money. We could 
bring that to our community. I 
look at those things as a win for 
Lake Ozark. I don’t look so much 
at the casino itself.”

The city of Lake Ozark is prim-
ing itself for growth. At their 
February 14 meeting, aldermen 
voted to appoint members to a 
Tax Increment Financing Com-
mission. 

TIF members will be Chris 
Cisar and John Thacker, who 
agreed to serve on the commis-
sion for two years; Rick Dun-
can and Joe Page, who will both 
serve three years; and David 
Ridgely and Dennis Newberry, 
who will serve four years. School 
of the Osage will also appoint a 
representative; the other taxing 
entities will choose someone to 
represent them, but those ap-
pointments won’t be made until 
a TIF request is presented to the 
city.

Newberry said while Lake 
Ozark doesn’t currently have any 
projects that require a TIF com-
mission, with all the interest re-
cently shown by developers, “it 
was only a matter of time.”

“I felt it was pragmatic that we 
get ahead of that and create a TIF 
commission now rather than re-
act once you have a contract on 
the table that’s contingent on a 
TIF. Then the optics of that are 
‘Who are we picking this for?’ I 
think this is a better way to han-
dle it,” he said, adding that Alder-
man David Ridgley helped him 
choose the members.

At that same meeting, alder-
men also voted to enter into a 
contract with WM Financial 
Strategies to serve as the city's fi-
nancial advisor.

City Administrator Harrison 
Fry explained that the contract 
with Joy Howard DBA WM Fi-
nancial Strategies was the first 
step in achieving some of the 
capital improvement and fiscal 
management goals set last spring 
by the board of aldermen.

“Just to clear the air, approv-
ing this contract does not mean 
we are issuing bonds. It does not 

mean we are issuing debt. This is 
just taking a step in the right di-
rection to understand what our 
true financial position is as we’ve 
identified some projects through 
citizens’ committees and other 
groups. It will help us determine 
where it makes more sense to pay 
cash,” Fry explained.

In response to a request for 
qualifications put out by the city 
earlier last year, the firm stated 
in a letter that WM Financial 
Strategies will make sure the 
city achieves “the best financing 
transactions based on financing 
terms and rates; rather than a fi-
nancing plan designed to appeal 
to specific underwriters, banks 
or purchasers.” Their services 
include, among others, structur-
ing the issue, selecting the un-
derwriter, selecting the trustee, 
obtaining the rating and arrang-
ing the closing. Their lengthy cli-
ent list includes several Missouri 
municipalities, fire protection 
districts, and fire districts. 

Howard has been working 
with the city since 2011 in con-
nection with: 

2011 Administration of 
existing TIF Transactions 
2011 through 2020 
-Disclosure documents and 
filings each year 
2012 Refunding Water 
Revenue Bonds 
2013 Water Revenue Bonds

Howard’s proposal promises 
that “reports and presentations 
will reflect ‘plain English’ that 
the City's staff, elected officials, 
media and public will under-
stand. Bells, whistles and jargon 
that dazzle, but do not inform the 
client, are avoided.”

The contract states that for 
capital planning services, WM 
Financial Strategies will receive 
an hourly fee of $150, billed 
monthly. Hourly fees will be sub-
ject to a maximum annual billing 
of $2,000 unless action is taken. If 
bonds are sold to the state under 
a Loan Program (SRF) then the 
fee will be $4,000. For projects 
requiring funding with publicly 
sold bonds or lease obligations, 
WM Financial Strategies will 
charge a fee of $10,000 per issu-
ance.

Submit your Press Releases to:
Lakebusjournal@gmail.com

Please remember to include photos if available, captions detailing the 
photographs and your information in Word (.doc) files
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Advertise in the Business Journal!

573-348-1958
It’s a great way to reach the thousands of visitors the Lake area has each year! Your 
advertisement is delivered to hundreds of locations all around and in the Lake area! Call today!

Locally Owned 
Award 

Winning 
Publication.

Your 
Lake of the 

Ozarks 
Magazine!

loprofile.com • LOPNEWS.com • 573-365-2288
Pick- up L•O PROFILE'S latest edition at a retailer nearest you! 

continued from page 13
to the Secret Service for fur-
ther investigation, but in this 
case, because it’s fake money, 
it won’t be. “Unfortunately 
counterfeiting has become so 
common now, the Secret Ser-
vice is inundated.”

Although movie prop mon-
ey can have the same look as 
actual currency, most movie 
prop bills are slightly smaller 
and do not have the same tex-
ture as real cash. In addition to 
bearing the wording “For Mo-
tion Picture Use Only” along 
the top front of the bill, it also 
states “Not Legal Tender” on at 
least one side of the bill.

The Secret Service offers 
a downloadable PDF called 
Know Your Money that points 
out key features to look at to 
determine if a bill is real or 
fake. The Secret Service and 
U.S. Treasury also offer these 
suggestions:

Hold a bill up to a light and 
look for a hologram showing 
an image that matches the face 
of the individual on the bill. 
Both images should match. 
If someone has bleached and 
altered a $5 bill to look like a 
$100 bill, for instance, the ho-
logram will display an image 
of Abraham Lincoln, who ap-
pears on the $5 bills, instead of 
Benjamin Franklin. 

Looking at the bill through 
a light will also reveal:

• A thin vertical strip con-
taining text that spells out the 
bill’s denomination.

• A watermark in an un-
printed space to the right of 
the portrait which can be seen 
from both sides of the bill since 
it is not printed on the bill but 
is imbedded in the paper.

• A thin embedded security 
strip running from top to bot-
tom on the face of a banknote. 
In the $10 and $50, the security 
strip is located to the right of 
the portrait, and in the $5, $20, 
and $100, it’s located just to the 
left of the portrait.

If the bill is held up to an ul-
traviolet light, the $5 bill glows 
blue; the $10 bill glows orange; 
the $20 bill glows green; the 
$50 bill glows yellow; and the 
$100 bill glows red — if they 
are authentic. And If a new se-
ries bill (except the $5 note) is 
tilted back and forth, the nu-
meral in the lower right-hand 
corner color shifts from green 
to black, and back.

There are minute micro-

printing on the security 
threads: the $5 bill has “USA 
FIVE” written on the thread; 
the $10 bill has “USA TEN” 
written on the thread; the $20 
bill has “USA TWENTY” writ-
ten on the thread; the $50 bill 
has “USA 50” written on the 
thread; and the $100 bill has 
the words “USA 100” written 
on the security thread. Micro-
printing can be found around 
the portrait as well as on the 
security threads.

Very fine lines have been 
added behind the portrait and 
on the reverse side scene to 
make it harder to reproduce.

Several training resources 
are available at uscurrency.
gov/training-materials.

In the meantime, another 
kind of movie money could 
also be coming to the state. 

In mid-February, in a bi-
partisan vote, the Senate ap-
proved the Show Mo Act, 
which reinstates tax incen-
tives for filmmakers to come to 
Missouri. The state used to of-
fer tax credits for film projects, 
but they expired in November 
2013. 

According to the bill’s spon-
sor, Missouri lost out on $3 
billion to the state of Georgia, 
where the series “Ozark” was 
filmed. The Georgia Enter-
tainment Industry Investment 
Act grants an income tax cred-
it of 20 percent to qualified 
productions which include 
feature films, television mov-
ies or series, documentaries, 
commercials, and music video 
projects.

The bill, sponsored by sev-
eral senators and representa-
tives, provides a 50-percent 
tax credit up to $8 million per 
film project and caps the cred-
its at $16 million a year. It also 
provides additional credits for 
filming done in rural areas, 
when Missouri residents are 
hired as “extras,” or if the pro-
duction “positively markets” 
Missouri. There are also pro-
visions for concerts, including 
tax credits for rehearsal and 
tour expenses. 

If it becomes law as written, 
tax credits will end if all other 
states and local governments 
end their incentive programs. 
Otherwise, film tax credits 
will end in 2029 and concert 
tax credits will end in 2030.

It needs one more vote be-
fore moving to the House.

Bogus Bills
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TECHNOLOGY AND LIFESTYLE Cool Gadgets and Gizmos
for the Geek in All of Us

It’s like the Apple Watch they should have made to start with. It’s 
titanium and 49mm large. It looks super-cool and comes with standard 
straps. It checks all the boxes – rugged, GPS enabled, cellular-equipped, 
water-resistant to 50 meters, has a long-life battery – and features like 
temperature sensing, blood oxygen sensing, heart rate measurement,  
ECG, and more. Crash and fall detection, emergency SOS and siren, 
cellular directly from the watch. This thing even has a full-featured dive 
computer with a depth gauge. Yes, you can take an electronic watch 
diving. Wow. I wonder if you can take it Skydiving? Trouble is, it’s twice 
the price of the series eight. But if you need cutting-edge tech on your 
wrist the cost won’t matter. Apple.com $800

Apple Watch Ultra
The BlackMagic Design Cinema Camera isn’t for everyone—Mom and 
Pop shooting the kids playing in the park or opening gifts can continue to 
use their iPhones worry-free. But, serious photogs and content creators 
will do well to take notice of this stunning 6K unit with a micro 4/3 EF 
lens mount. The huge 5” 16:9 LCD screen shows off the 25,600 ISO/13 
stops of dynamic range, 33 million-pixel sensor. A wide variety of ports 
along with the coveted DC connector for battery-free shooting. A full 
license included for DaVinci Resolve. 4K CinemaDNG RAW recording at 
272 MB/s and ProRes 422HQ recording at 117.88MB/s, fl awlessly with 
built-in LUTs. $1,295 online. blackmagicdesign.com

BlackMagic Design Cinema
If you’ve ever knocked over a drink on the sofa, you’ll understand 
the thought behind this cool Kickstarter graduate. The CouchConsole 
is a self-balancing place for your beverages, snacks, remote—it 
even acts as an armrest. They’re modular so if you have more than 
one, they interlock. They’re washable and available in various color 
combinations. Re-arrange the modules as you like, or between two to 
get the color combos you want. Gyros hold everything level as you go 
from couch to bed, or chair—anywhere. Dishwasher safe, made from 
food grade materials. About $70 CouchConsole.com

CouchConsole

Help keep earthquake victims warm
By Nancy Zoellner

Lake area residents are being 
asked to donate new or gently 
used blankets for distribution to 
those left homeless by the earth-
quakes that hit Turkey and Syria. 
LAMB House, a not-for-profit 
faith-based organization locat-
ed at 93 Morgan Street in Cam-
denton, is serving as the drop-off 
point for the Lake area.

On February 6, a 7.8 mag-
nitude earthquake struck the 
Syria-Turkey border region, 
killing nearly 45,000 people 
and destroying thousands of 
homes and buildings. Then two 
weeks later, on February 20, a 
6.3 magnitude quake shook the 
same area; more than 6,000 af-
tershocks have been recorded 
between the two quakes. As a re-
sult, more than 5 million people 
in Syria and more than 2 million 
people in Turkey have been left 
homeless in freezing tempera-
tures.

LAMB House Executive Di-
rector Gary Mitchell explained 
how they got involved.

“On Tuesday afternoon, Bill 
Stanley, the director of Volun-
teers International, called and 
said he hoped I wouldn’t be up-

set with him. He said he was do-
ing an interview with KOMU TV 
about a project to send blankets 

to Turkey and Syria and in the 
middle of the interview they 
asked if he had anyone in Cen-

tral Missouri as a drop-off point. 
He said, ‘I just blurted out LAMB 
House. I don’t know if it’s okay 

or not but I accidentally said it 
without asking.’ I told him we’d 
love to be part of that,” Mitchell 

laughed.
The blankets can be dropped 

off at LAMB House during its 
normal operating hours of 9:30 
a.m. to 1 p.m. Monday through 
Friday. They will be picked up 
from LAMB House every Thurs-
day. Mitchell said Volunteers 
International also partnered 
with a food pantry in Columbia 
that will also serve as a drop-off 
point. Once the blankets arrive 
in the quake-torn areas, they 
will be handed out by aid orga-
nizations. 

LAMB House has been work-
ing with Volunteers Internation-
al for around two years, provid-
ing them with the clothing and 
shoes that can’t be put out on 
the sales floor of the thrift store 
because they are out of season 
or outdated - or left at the end 
of the season when clothing is 
switched from spring/summer 
to fall/winter and back again. 
Mitchell said Volunteers Inter-
national picks up the items and 
then sends them to third-world 
countries.

For years, those items were 
given to Victory Mission in 
Springfield, which sorted and 
recycled them in various ways, 

but when they stopped making 
pick-ups, around the time that 
COVID broke out, Mitchell said 
he searched online for another 
organization who would take 
the passed-on items.

“I called Volunteers Inter-
national, talked to Bill Stanley 
and he said they’d love to have 
them and that they’d be here ev-
ery Thursday. Then about a year 
ago, they started paying us 7 
cents per pound for everything. 
In 2021, they presented us with a 
plaque that we have hanging by 
the registers that reads, ‘United 
Volunteers offers its apprecia-
tion to LAMB House for con-
tributing over 64,600 articles of 
clothing in 2021. The people of 
Kenya and Somalia thank you.’ 
While we send them things that 
don’t meet our quality standards 
or that is out of season, we don’t 
send them anything that has 
a bad smell or that is dirty. We 
send shoes that have been worn, 
but if they are worn out, we 
just throw those away,” Mitch-
ell said, adding that he hopes 
enough blankets will be donated 
to fill the truck. “Joan (his wife) 
and I are buying a few and if ev-
eryone just buys one, we should 
be able to accomplish that.” For 
more information, call LAMB 
House as 573-346-2168.

Since 1989, LAMB house, which operates on donations, has been help-
ing residents of Camden County with food, clothing, prescriptions, 
and utilities. Now the organization is also helping earthquake victims 
halfway around the world.
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SERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association

ABC 17 KMIZ/Fox 22 KQFX
501 Business Loop 70 East, Columbia MO 
65201 - (573) 280-7767 gaylet@kmiz.com 
www.abc17news.com 
All About Boats
3597 Osage Beach Parkway Osage Beach MO 
65065 (573) 302-4100
mtylersanders@yahoo.com
www.boatozarks.com
Aqua Pest Solutions, LLC
1105 Runabout Drive Osage Beach MO 65065 
(800) 718-1869
aquapestsolutions@gmail.com
www.aquapestsolutions.com
Atlas Docks, LLC
248 Keystone Industrial Park Dr
Camdenton MO 65020(573) 346-3625
jason@atlasdocks.com
www.atlasdocks.com
B & M Manufacturing Company
1150 Old South 5 Camdenton MO 65020 
(573) 346-7246 mb@haulritetrailers.net 
www.haulritetrailers.net
Benne Media
160 Highway 42 Kaiser MO 65047
(573) 348-1958 gsullens@mix927.com www.
lakebusjournal.com
Bergers Marina
PO Box 517 Lake Ozark MO 65049
(573) 365-2337dan@bergersmarina.com 
www.bergermarina.net
Big Thunder Marine
3401 Bagnell Dam Blvd., Lake Ozark MO 65049
(573) 365-4001 
sales@bigthundermarine.com
www.bigthundermarine.com
Boat-WrX, LLC
4363 Osage Beach Parkway Osage Beach MO 
65065 (573) 836-8042 
joe@boat-wrx.com www.boat-wrx.com
BoBo Ladders
PO Box 280 Moberly MO 65270
(660) 651-3562 sales@boboladders.com 
www.orschelnproducts.com
Bob’s No Wake Zone Boating Radio Show 
4655 Osage Beach Parkway, St A
Osage Beach MO 65065
(660) 492-2720 nowakebob@gmail.com 
www.bobsnowakezone.com
Bridgeport Jet Ski Sales
PO Box 186 Osage Beach MO 65065
(573) 348-1020
sales@bridgeportjetski.com
www.bridgeportjetski.com
Buzz’s Board & Beyond
3797 Osage Beach Parkway, F6
Osage Beach MO 65065
(573) 286-9664
buzzsboardsbeyond@gmail.com
www.buzzsboardsozark.com
Camdenton Area Chamber of Commerce PO 
Box 1375 Camdenton MO 65020
(573) 346-2227 
info@camdentonchamber.com
www.camdentonchamber.com
Captain Ron’s Bar & Grill
PO Box 568 Sunrise Beach MO 65079
(573) 374-5852duggan@usmo.com
www.captainronsatthelake.com
Captain’s Choice
PO Box 321 Osage Beach MO 65065
(573) 216-0630boatliftremotes@gmail.com 
www.boatliftremotecontrol.com
Castaway Customs Midwest
4181 Osage Beach Pkwy., Osage Beach MO 
65065 • (573) 693-9858
mwinfo@castawaycustoms.com
www.castawaycustomsmwsc.com

Catalyst Electric
31 Rock House Road Linn Creek MO 65052 
(573) 552-8488 of� ce@catalystelectric.com
www.catalystelectric.com
Crabco/Rough Water Dock
PO Box 1225 Sunrise Beach MO 65079 (573) 
374-0470 john@roughwaterdock.com
www.roughwaterdock.com
D & B Dock, Inc.
166 Sparrow Drive Climax Spring MO 65324 
(573) 347-2327 dbdock@att.net www.
dbdocks.com
Dock Company LLC
1730 Torino Circle, Osage Beach, MO 65065 
(573) 684-8711 dockcompanyllc@gmail.com
www.loveyourdock.com
Dock Dealers
87 Sorrento Drive Camdenton MO 65020 
(573) 347-0505 steve@dockdealers.com 
www.dockdealers.com
Dock Realty/Dock Lifeguard
PO Box 8 Lake Ozark MO 65049
(573) 374-8849 dave@dockrealty.com www.
dockrealty.com
DockGlide
54 Kays Point Ct Four Seasons MO 65049 
(573) 693-0041 lisa@dockglide.com
www.dockglide.com
Dog Days, LLC
1232 Jeffries Road Osage Beach MO 65065 
(573) 348-9797
barrettrestaurants@gmail.com
www.dogdays.ws
Econo Lift Boat Hoist Inc.
PO Box 377 Camdenton MO 65020 
(573) 346-7161 
econoliftmegan@gmail.com
www.econolift.com
Fibersteel Boat Lifts
3910 N OLD HWY 5 Camdenton MO 65020 
(573) 346-9688 � bersteelsales@gmail.com
www.lakeboatlifts.com
First State Bank Mortgage
4655 B Osage Beach Parkway
Osage Beach MO 65065 (573) 746-7211 
mlasson@fsb� nancial.com
www.yourlakeloan.com
Firstmate, Inc.
410 Century Business Drive Labadie MO 
63055 (866) 570-9707
support@� rstmatecontrols.com
www.� rstmatecontrols.com
Formula Boats of Missouri
4810 Formula Drive Osage Beach MO 65065 
(573) 302-8000 
chadn@formulaboatsmo.com
www.formulaboatsmo.com
G & G Marina
1528 Maritime Lane Roach MO 65787
(573) 346-2433 larry@ggmarina.com 
www.ggmarina.com
Golden Rule Insurance Agency
PO Box 810 Osage Beach MO 65065
(573) 348-1731
nick@goldenruleinsurance.com 
www.goldenruleinsurance.com
H & H DockWorks, LLC
18 Penrose Drive Eldon MO 65026
(573) 964-1919 dockworks@dockworks.net 
www.dockworks.net
HydroHoist of the Ozarks
448 South Main Laurie MO 65037
(573) 346-7505
lakeoftheozarks@boatlift.com
www.boatlift.com
Hudson Home Protection
PO Box 1858, Lee’s Summit, MO 64063
(816) 813-8299 nick@hudsonhomeprotec-
tion.com www.hudsonhomeprotection.
com 

Iguana Marine Group
4773 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-9532
info@iguanamarinegroup.com
www.iguanamarinegroup.com
Kelly’s Port
5250 Dude Ranch Rd Osage Beach MO 65065 
(573) 348-4700 kyle@kellysport.com
www.kellysport.com
Kwik Kar Dockside Boat Cleaning
3730 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8460 
Jesse.Witt@kwikkarmo.com
www.kwikkarmo.com/dockside
L O Pro� le
PO Box 1457 Lake Ozark MO 65049 
(573) 365-2288 jennifer@lakepro� le.com 
www.lopro� le.com
Lake Area Chamber of Commerce
PO Box 1570 Lake Ozark MO 65049
(573) 964-1008 info@lakeareachamber.com 
www.lakeareachamber.com
Lake Life Outdoor Furniture
3613 Osage Beach Parkway
Osage Beach MO 65065 (573) 693-9271 
info@lakelifeoutdoorfurniture.com
www.lakelifeoutdoorfurniture.com
Lake Media
415 South Maple Eldon MO 65026
(573) 392-5658 
tvernon@vernonpublishing.com
www.lakenewsonline.com
Lake of the Ozarks Convention & Visitor Bur
PO Box 1498 Osage Beach MO 65065
(573) 348-1599 heather@funlake.com www.
funlake.com
Lake Printing Company
6815 Hwy 54 Osage Beach MO 65065
(573) 346-0600
randy.wilson@lakeprinting.com
www.lakeprinting.com
Lake West Chamber of Commerce
PO Box 340, 125 Oddo Dr. Sunrise Beach MO 
65079 (573) 374-5500
director@lakewestchamber.com
www.lakewestchamber.com
Lake West Marine, LLC
350 South Main Laurie MO 65037
(573) 372-8115 bob@lakewestmarine.com 
www.lakewestmarine.com
LakeExpo PO Box 1805 
Osage Beach MO 65065 (573) 207-9004 
brent@lakeexpo.com lakeexpo.com
Lakefront Living Realty
1766 Thunder Mountain Road, Camdenton 
MO 65020 - (573) 745-0946 
stacey@lakefrontliving.com
www.lakefrontliving.com/mo
Laurie Tent & Event Rental
14120 North State Hwy 5 Sunrise Beach MO 
65079 (573) 374-8368 
laurietentrental@gmail.com
www.laurierental.com
Lincoln Marine
579 State Hwy Y Eldon MO 65026
(573) 745-0154
athompson@thunderstonemfg.com
www.lincoln-marine.com
LocaliQ
494 Short Street, Osage Beach MO 65065 
(573) 424-0881 lhess@localiq.com 
LOTO Lift, LLC
4971 Old Route 5 Camdenton MO 65065 
(573) 873-6058 lotolift@gmail.com
www.lotolift.com
Marine Concepts 
415 Kaiser Industrial Park, Kaiser MO 65047 
- (913) 314-3222 mcray@lambrick.com 
www.worldsbestboatcover.com

Marine Concepts Motorsports
415 Kaiser Industrial Park, Kaiser MO 65047 
(913) 908-7273 marineconcepts@ymail.com
www.marineconceptsmotorsports.com 
MarineMax
3070 Bagnell Dam Blvd Lake Ozark MO 
65049 (573) 365-5382 
dale.law@marinemax.com
www.marinemax.com
Marty’s Marine
3864 Osage Beach Parkway Osage Beach MO 
65065 (573) 346-0023 
sales@martysmarine.com 
www.martysmarine.com
Midwest Boating Center 
3007 Bagnell Dam Blvd., Lake Ozark MO 
65049 • (573)286-6079
jason@midwestboatingcenter.com
www.midwestboatingcenter.com
Nauti Renovations
4655 Osage Beach Parkway, St A #290
Osage Beach MO 65065 - (636) 359-5899 
nautirenovations@gmail.com
www.aquatraction.com
O’Donnell Law Center
1026 Palisades Blvd, Suite 3, Osage Beach 
MO 65065 (573) 552-0317 
deirdre@yourestateplanningplace.com
www.yourestateplanningplace.com
One Source Services, LLC
305 North Locust Street Linn Creek MO 
65052 (573) 502-9350
marty@onesourceservices.net
www.onesourceservices.net
Otto Construction Inc.
PO Box 1821 Lake Ozark MO 65049 
(573) 693-3772 james@ottoconstruction.biz 
www.ottoconstruction.biz
Ozark Touchless Cover
722 Cedar Crest Drive, Lake Ozark, MO 65049 
(573) 317-7200 jtwin� eld@gmail.com
www.ozarktouchlesscover.com
Paradise Upholstery & Canvas, LLC
1136 Spring Valley Road Osage Beach MO 
65065 (573) 216-7214 
pete@paradiseupholstery.com
www.paradiseupholstery.com
Performance Boat Center
1650 Yacht Club Drive Osage Beach MO 
65065 (573) 873-2300 
brett@performanceboatcenter.com 
www.performanceboatcenter.com

Performance Marine Watersports
5755 Osage Beach Parkway, Osage Beach 
MO 65065 (573) 693-9400
joe@performanceloz.com 
www.performanceloz.com 

Poly Lift Boat Lifts
PO Box 135 Sunrise Beach MO 65079
(573) 374-6545 mark@polylift.com 
www.polylift.com

Premier 54 Boat Sales
4370 Osage Beach Parkway Osage Beach MO 
65065 (573) 552-8550
rlmartin20@aol.com www.premier54.com
Premier Advantage Marine
48 Beachwood Drive Sunrise Beach MO 
65079(573) 374-2231cody@premier54.com 
www.advantagemarineloto.com
RMI Golf Carts
19882 West 156 St Olathe KS 66062
(913) 829-1211 mrogers@rmigolfcarts.com 
www.rmigolfcarts.com
Sakelaris Marine
268 N Business Rt 5, Camdenton, MO 65020 
(573) 346-5551 steve@sakelaris.com
www.sakelaris.com

Showcase Publishing
2820 Bagnell Dam Blvd., B-1 Lake Ozark MO 
65049 (573) 365-2323
spublishingco@msn.com 
www.lakeoftheozarkssecondhome.com
Slip Assist
33 Oak Terrace Lane, Eldon, MO 65026
(573) 469-3629 slipassist@gmail.com
www.slip-assist.com  
Spider Busters
PO Box 524, Lake Ozark, MO 65049
(573) 286-7466 spiderbustersllc@gmail.com 
www.spiderbusters.net  
Stateamind Water Sports
4791 Osage Beach Parkway Osage Beach 
MO 65065 - (573) 552-9532 
joel@stateamind.com
www.stateamind.com
Summerset Boat Lifts, Inc.
4277 Old Rte. 5, Camdenton MO 65020
(573) 348-5073 
info@summersetboatlifts.com 
www.summersetboatlifts.com
Sunny’s Marina
197 Hidden Acres Road, Lake Ozark, MO 
65049 • (573) 365-5333 
keely@sunnysmarina.com
www.sunnysmarina.com
Surdyke Yamaha & Marina
5863 Osage Beach Pkwy Osage Beach MO 
65065 (573) 348-6575 
greg@surdykeyamaha.com 
www.surdykeyamaha.com
The Dock Box Guy, LLC
PO Box 3627 Camdenton MO 65020 
(573) 836-5304 thedockboxguy@gmail.com 
www.thedockboxguy.com
The Real Estate Book
30 Old Duckhead Road Lake Ozark MO 65049 
(573) 219-0326 hcpagelake@gmail.com 
www.realestatebook.com/homes/usa/mo/lake-ozark
Trionic Corp
PO Box 324 Port Washington WI 50374
(262) 268-9240 sales@trioniccorp.com 
www.trioniccorp.com
Village Marina & Yacht Club
107 Village Marine Road Eldon MO 65026 
(573) 365-1800 markbrick@villagemarina.com 
www.villagemarina.com
Voyage Marine & Storage, LLC
PO BOX 1060 Lake Ozark MO 65049 
(573) 365-5900 
info@voyagemarineandstorage.com
www.voyagemarineandstorage.net
Wagner Agency/Farmers Insurance
PO Box 724, Lake Ozark, MO 65049
(573) 302-0001
christina.wagner1@farmersagency.com
www.marineinsurance.com 
WP Controls, LLC
232A South Main Street, Laurie, MO 65037 
(888) 841-4404
twright@wpcontrolsllc.com
www.wpcontrolsllc.com
Yacht Club Powersports
4760 Formula Drive Osage Beach MO 65065 
(573) 348-6200 dan@ycpowersports.com 
www.ycpowersports.com
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CAMDENTON • (573) 348-5073

EXCLUSIVE DURATEK BOAT LIFT DEALER

NEW AND USED LIFTS

www. SummersetBoatLifts.com

Boating Made Bett er!



Lake of the Ozarks BoatingMarch, 2023Page 29

Lifetime Tank Warranty
5-Yr warranty on our USA 

Made Galvanized Steel
Safety Valves  
Ground Fault

Deck-Mounted Boxes

Trusted by Lake of the Ozarks
Boat Owners for

more than 37 Years!

www.econolift.com  •  573-346-7161
From Highway 5, Take Pier 31 Exit Then Right on Old Route 5

Find Us Online!

ECONO
BOAT LIFT SYSTEMS



Lake of the Ozarks Boating March, 2023 Page 30

Crabco LLC

Custom Dock Construction

SUPPORT 

 

OUR TROOPS

Moves  •  Repairs  •  Add-Ons  •  Barge  •

  

24/7 Emergency Service
573-374-0470  |  www.RoughWaterDock.com  |

  

Hwy  5 & Lk Rd 5-31 • Sunrise Beach

90% automatic 
tarp cover, less 
time spent 
getting your boat 
covered and more 
time on the water

Custom fit tarp 
that is mold and 
mildew resistant to 
ensure boat stays 
clean and free of 
any outside debris

www.lincoln-marine.com

Lincoln Marine
579 State Hwy Y, Eldon, MO 65026

573-745-0154

HIGH DIVE
Dock Ladders In-Stock

EZSTEP
&

Make Lake Life Easier
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Lincoln Marine, home of the EZ Cover, is here to make lake life easy! Our automated EZ Cover Boat Tarping System is easy to use, 
custom made to fi t your boat, and won’t obscure views of the lake. Lincoln Marine offers a wide variety of dock accessories from 
ladders, high dives, dog ramps, safety loaders, and so much more.

LINCOLN MARINE • 579 STATE HWY Y, ELDON, MO 65026 • 573-745-0154


