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Nation’s Longest Recreational Trail
By Nancy Zoellner-Hogland

As the process of transfer-
ring the abandoned Rock Island 
Railroad rail line from Ameren 
to the state of Missouri contin-
ues, more people are getting on 
board.

Near Owensville on the east-
ern side of the 146-mile cor-
ridor, landowners Charles and 
Charlotte Skornia came forward 
with an offer to donate land for 
a trailhead. (See sidebar for ad-
ditional information on their 
donation.)

“We support the conversion 
of the Rock Island to recreation-
al trail use. We don’t mind shar-
ing the visual beauty of our farm 
with folks using the trail,” Char-
lotte Skornia said.

Missouri Healthcare Network 
Inc. (MHN) plans to construct a 
46,000 square foot assisted liv-
ing facility adjacent to the corri-
dor in Eldon. Spokesman Chris 
Foster says part of the MHN 
program is to encourage resi-
dents to stay active. 

“A recreational trail right next 
door would be a great thing for 
our residents and is an exciting 
aspect of our project,” Foster 
said. 

In Eldon, Superintendent of 
Schools Matt Davis also said he 
sees value in development of 
the abandoned rail line into a 
trail. 

“Our vision is to not only im-
prove the education of our stu-
dents but also the quality of life 
of where they live,” Davis said. 
“What if our kids started walk-
ing or riding bikes to school? 

That is the start of a healthy life-
style. The trail would give them 
this opportunity.”

Davis also sees opportunity 
for those who own property 
along the corridor. 

“At my grandparents farm 
we will now have to set the deer 
stand facing away from the 
tracks. I believe we will still have 
plenty of wildlife on the farm 
for me and my family to enjoy. 
In fact we might start a pump-
kin patch, a produce garden, 
a corn maze, a fishing spot, or 
maybe even a zip line. The pos-
sibilities are endless with what 
we could do with our property. 
Development of the corridor is 
an opportunity for landowners,” 
Davis said.

“These are just a couple of 
the many great responses we 
are getting from people all up 
and down the Rock Island Line,” 
Chrysa Niewald, of Missouri 
Rock Island Trail Inc. said. “The 
excitement is really building for 
this wonderful project. We ap-
preciate Ameren’s willingness to 
do the hard work of making this 
all possible.”

MORIT is a statewide non-
profit working toward develop-
ment of the Rock Island Corri-
dor into a recreational trail. The 
trail runs across the state south 
of the Missouri River from near 
St. Louis to Kansas City. Ameren 
has already facilitated develop-
ment of the trail between Wind-
sor and Pleasant Hill. If joined to 
the existing Katy Trail across the 
state, Missouri would be home 
to the nation’s longest recre-

ational trail. The Katy Trail, one 
of the most successful biking/
hiking projects in the nation, is 
an example of the conversion of 
rail lines to recreational use. The 
Katy runs more than 200 miles 
along the Missouri River from 
St. Charles to Clinton.

The first step toward build-
ing the local path began in 1999 
when Mac McNally, who at that 
time was serving as regional 
planner for the Lake of the 
Ozarks Council of Local Govern-
ments (LOCLG), helped acquire 
rights to the 3-mile long railroad 
right-of-way through Ameren 
Missouri’s subsidiary Missouri 
Central Railroad, in partnership 
with General Railway Corpora-
tion.

“While working as a realtor, 
I had the Fasco building in El-
don listed. It ended up getting 
leased but in the process of find-
ing a buyer, I started looking at 
healthy living options in Eldon. 
A lot of companies look at qual-

ity-of-life issues before locating 
in areas,” McNally explained 
in an earlier interview. “That’s 
when I started looking into the 
Rock Island Line project. I felt 
that if we could accomplish this, 
we would have the opportunity 
to hold bicycling events and at-
tract a whole new crowd to the 
Lake area.” 

As the project moved forward, 
many others, including Daph-
ney Partridge, community re-
source director for AmeriCorps; 
Eldon city officials; the Eldon 
Chamber of Commerce; and 
community members joined in 
and began working together to 
clear the trail. Partridge said the 
land was overgrown with weeds 
and had become a dumping 
ground for everything from 
household trash to dead appli-
ances. By the end of their first 
major work session, they had re-
moved 110 truckloads of debris. 

continues on page 25
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Missouri’s 2015-2016 Mis-
souri Aeronautical Chart is now 
available to pilots and other 
aviation enthusiasts. The chart 
is produced by the Missouri 
Department of Transportation 
(MoDOT) as a planning tool for 
pilots and users of Missouri’s 
aviation system and is avail-
able at no charge. Aeronauti-
cal charts can be picked up at 
most local airports in Missouri. 
More information is available 
by contacting MoDOT’s cus-
tomer service center toll-free at 
1-888-ASK-MODOT (275-6636), 
via e-mail at aviation@modot.
mo.gov or by writing to Mo-
DOT’s Aviation Section, P.O. Box 
270, Jefferson City, Mo. 65102.

Those who just like to travel 
– no matter where or when – 
might want to spend a few min-
utes signing up for fare alerts 
from sites like Flyertalk, Airfare-
watchdog and Milepoint. Those 
online travel sites monitor and 
report on special pricing deals 
as well as mistakes in fares that 
can save travelers several hun-
dreds of dollars. Because the 
U.S. Department of Transporta-
tion enforces rules that protect 
consumers against any changes 
in airfare after tickets are pur-
chased, past airline mistakes – 
or mistakes made by third-party 
agencies that price or sell tick-
ets on behalf of carriers – has 
meant $10 fares to Hawaii, $51 
fares from the EU to the US and 
$187 fares to Abu Dhabi. 

Alaska Airlines might want 
to consider employing caulk 
around cracks and crevices. 
Last month, one of the carrier’s 
flights from Los Angeles to Port-

land was forced to return to the 
terminal after a customer was 
stung by a scorpion. A flight at-
tendant smashed the insect and 
the female passenger allegedly 
remained calm as the aircraft 
taxied back to the gate so she 
could get medical attention. 
Passengers were required to dis-
embark so maintenance work-
ers could inspect the plane, 
which earlier had flown in from 
Cabo San Lucas International 
Airport, and it could be treated 
by exterminators. This isn’t the 
airline’s first go-round with the 
venomous arachnid. In 2011, 
another passenger was stung by 
a scorpion after one of the air-
line’s planes had spent time on 
the ground in Texas.

Other stinging insects also 
made travel news as it was re-
ported that airports are continu-
ing to turn outlying green space 
over to beekeepers. Last year, St. 
Louis International Airport Au-
thority signed a three-year lease 
with Robins Apiaries to keep 
bee hives on a 400-square-foot 
patch of land north of the third 
parallel runway, an underused 
landing strip that opened in 
2006. The airport will collect $75 
a year in rent. Chicago’s O’Hare 
International and Seattle-Ta-
coma International Airport, as 
well as airports in Sweden and 
Copenhagen, also play host to 
apiaries. Last June, Montreal-
Mirabel International Airport 
in Canada installed hives that 
house 70,000 bees on an outly-
ing field. Scientists concerned 
about the dropping bee popu-
lation said as long as there is no 
spraying of pesticides, airport 

apiary projects could help in-
crease the honeybee numbers, 
albeit the impact would be 
small.

More beehives might be in 
Lambert Airport’s future. Last 
month, Lambert-St. Louis In-
ternational Airport’s strategic 
advisory committee released 
its five-year strategic plan. In 
addition to better utilizing the 
airport’s undeveloped land, the 
airport authority will focus on 
increasing the number of non-
stop markets to be served by 
the airport and reducing its cost 
and increasing its revenue per 
passenger. Currently, the airport 
owns approximately 2,500 acres 
of undeveloped land. It serves 
some 60 nonstop flights; its cost 
per passenger is $13.77 and its 
revenue per passenger is $2.70. 
The airport will be looking to 
Civic Progress, the Regional 
Business Council and the St. 
Louis Regional Chamber to help 
accomplish its goals, which also 
include increasing revenues 
from cargo, increasing jobs, 
improving its customer satis-
faction survey scores, reducing 
utility consumption, maximiz-
ing parking revenue and reduc-
ing debt service. Lambert re-
cently completed $70 million in 
renovations and improvements.

The results of a recent survey 
might “sting” U.S. carriers a bit. 
American travelers chose Air 
Canada as the leading airline in 
customer loyalty, according to 
an annual survey conducted by 
Brand Keys, a New York-based 
market research firm. The air-
line was in good company. Oth-
er brands that were rated #1 in 
their categories for the first time 
include Facebook, Kellogg’s 

continues on page 14
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Armchair Pilot
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Business Journal Socials

Thursday
NightSocial

Mar. 12th

Look for us on
Facebook
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Regulating transportation-for-hire industry considered
By Nancy Zoellner-Hogland

The public has until March 6 
to comment on the first draft of 
the taxi cab ordinance that has 
been published on Lake Ozark’s 
and Osage Beach’s websites.

According to city adminis-
trators from both entities, once 
the public comment period has 
closed, the comments received 
will be reviewed and if needed, 
the ordinance will be modi-
fied to address concerns and 
problem areas that may have 
been discovered. Then it will 
be presented to their respective 
boards of aldermen for a vote. 
Osage Beach City Attorney Ed 
Rucker said they hope to have 
the process completed by this 
spring.

“This is a draft – not a final 
version of the ordinance. Be-
cause this is new to us, we want 
to give people the opportunity 
to look it over and make sugges-
tions because, quite seriously, 
there might be something we’re 
overlooking. It’s been an educa-
tional process for all of us,” said 
Lake Ozark City Administrator 
Dave Van Dee.

Both he and City Adminis-
trator Jeanna Woods said they 

hadn’t received any comments 
to date. 

The city administrators also 
said the ordinance will apply to 
anyone who drives people for 
hire, whether they are based in-
side city limits or not.

“In Lake Ozark, we’re not 
treating this like a business li-
cense. Instead, it’s a contrac-
tor’s license. If you do business 
in our city, you’re required to 
be licensed and follow the law,” 
Van Dee said, adding that the 
only for-hire vehicles that will 
be exempt are those that pick 
up a fare out of town and bring 
him or her to the city. “Everyone 
else – limos, shuttle services, 
designated driver services – they 
are all required to be licensed. 
Someone asked me if Uber 
would be required to comply. I 
told him, if they get paid to pro-
vide a ride, they qualify.”

Uber is an app-based ride 
share company. Participants will 
be required to meet the same in-
surance, fares and vehicle stan-
dards as taxicab companies.

Osage Beach City Clerk Diann 
Warner said they already require 
taxi companies that do busi-
ness inside city limits to obtain 

business licenses. Currently, 14 
transportation providers are li-
censed in that city. However, she 
said she’s also heard of taxi com-
panies based in Columbia and 
Jefferson City that send drivers 
down during holiday weekends.

Lake Ozark started develop-
ing the ordinance in November 
after receiving complaints from 
customers that felt they had 
been “taken for a ride.”

“People called city hall to tell 
us they were told one price but 
when they got to their destina-
tion, the fare was actually much 
higher. We heard there were 
quite a few problems during 
Pub Crawl. As far as we know, 
none of the cab companies have 
meters in their cars so people 
are at the mercy of the driver,” 
said City Clerk Rachel Kelley. 
“The city doesn’t want to go 
overboard regulating this, but 
we do think we should establish 
some guidelines because it re-
flects on the city when tourists 
are treated badly.”

Osage Beach decided to join 
Lake Ozark in its efforts late last 
year. Osage Beach Mayor Penny 
Lyons and Lake Ozark Mayor 
Johnnie Franzeskos sat down 

with the two city attorneys and 
city administrators to develop a 
draft. Then the attorneys went 
to work, also looking at ordi-
nances already in place in other 
municipalities.

“The attorneys did a great 
job at looking at every angle. I 
think this will give cab custom-
ers, especially those who come 
from the city and who are used 
to professionalism in this busi-
ness, some peace of mind,” 
Woods said.

Initially, police will give 
warnings if they spot a vehicle 
marked as “Taxi” but not sport-
ing the required decal. After a 
set period of time, violation of 
the ordinance will be treated as 
any other and violators will be 
issued a citation.

According to the draft:
·The permit fee for the op-

eration of taxicab business is 
$50.00.

·Applicants must provide 
copies of liability insurance for 
each vehicle and each driver 
employed by the applicant.

·The permit can be denied if 
the applicant has outstanding 
judgments against him or her 
for damages resulting from the 

negligent operation of a vehicle.
·The permit can be denied 

if an applicant has been con-
victed of a felony within the past 
10 years or any misdemeanor 
involving theft or the sale of or 
possession of illegal drugs or 
sexual abuse within the past 
five years or any municipal or-
dinance violation of leaving the 
scene of an accident or failure to 
report an accident, driving on a 
suspended or revoked license or 
any alcohol related driving vio-
lation.

·Each vehicle permit must be 
displayed, along with the driv-
er’s name and picture, inside the 
vehicle at all times.

·All permits must be renewed 
annually by June 30.

·A permits can be revoked 
if a permit holder has consis-
tently violated the ordinance or 
any city ordinance, state law or 
federal statute, or is endanger-
ing public safety or the permit 
holder is unfit or incapable of 
operating a taxicab business.

·Permit holders must provide 
a recognized commercial policy 
of insurance for each driver and 
each vehicle providing limits of 

continues on page 16
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Mary Albers - 2005 Bagnell Dam
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Jim Albers
Selling Lake Ozark Real Estate Since 1973

573-216-5144
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The #1 Team in 2012 at the #1
Independently Owned Real Estate

Organization at the Lake of the Ozarks

3401 STATE ROAD A 
 LINN CREEK

6.75 Acres – Private Stocked Pond
3BR/3BA – Loads of Charm

RV Covered Parking – Four Seasons Room

MLS# 3098290 $215,000

56 LAKE DRIVE 
 ROCKY MOUNT

5BR/4.5BA – 4000 SF Living Space
Upgrades Galore – Oversized Garage
2 Well Dock – Hoists – Boat Included

MLS# 3104499 $535,000

1389 GRANDVIEW 
 PORTO CIMA

Elegant 3800 SF Fully Loaded Home
4BR/5BA – Breathtaking Lake VIEW!

Fantastic Cruiser Dock – Beautiful Landscaping

MLS# 3099111 $1,079,000

352 KEY WEST LANE
FOUR SEASONS

AMAZING New Custom Home!
Cul-de-sac – 3BR/3.5BA – 3418 SF

Beautiful Lake VIEW – Upgrades Galore!

MLS# 3104362 $449,000

224 MUIRFIELD 
 PORTO CIMA

4BR/3.5BA – Waterfront Villa – Cove Protection
Maintenance Free – 1 Well Dock
Main Channel VIEW – Gentle Driveway 

MLS# 3102676 $599,900

1695 GRANDVIEW DR 
PORTO CIMA

Incredible LAKE Home - 6BR/4.5BA
126’ LF - 2 Well Dock

Plenty of Parking - Up to 6 Cars
Self-Contained Effi ciency Apartment

NEW LISTING - $1,059,000

769 KESTREL COURT 
 FOUR SEASONS

Fabulous Lake VIEW – Custom HOME
4BR/3BA – 2860 SF Living Space

Stainless Appliances – Oversized Garage

MLS# 3103603 $319,000

815 ANEMONE ROAD
FOUR SEASONS

Lovely 3BD/3BA Lake Home
Open Floor Plan – Lots of Upgrades!

Cove Protection – 2 Well Dock

MLS# 3104696 $359,900

81 GREENES POINT
GRAVOIS MILLS
5BR/4.5BA – 3495 SF

Game Room w/Pool Table
Incredible VIEW – 2 Well Dock

MLS# 3105485 $534,900

Lazy Gators to bring his case to P&Z one more time
By Nancy Zoellner-Hogland

Following a meeting with 
Camden County commission-
ers, developer Gary Prewitt has 
decided to try one more time to 
have his property at the end of 
Horseshoe Bend rezoned and 
bring five years of expensive 
litigation to an end. According 
to Planning and Zoning Admin-
istrator Kim Willey, the issue 
is scheduled to go to the P&Z 
Commission for a public hear-
ing on Wednesday March 18. 
The matter will then move to 
the Camden County commis-
sioners for a final vote.

At the P&Z meeting, Prewitt 
will be requesting commercial 
zoning with a Conditional Use 
Permit for the 1.3-acre piece 
of ground that sits adjacent to 
Shady Gators and houses en-
tertainment venue Lazy Gators. 
The property currently is zoned 
R-1 Low Density Residential.

He said he hopes the matter 
can be resolved with “reason-
able and appropriate zoning.”

“While I am willing to con-
tinue the court fight, I believe it 

is in everyone’s interest to work 
with the county toward a solu-
tion,” Prewitt said.

In return for the zoning, 
Prewitt has made some con-
cessions. He agreed to employ 
sound abatement measures, 
including landscaping and di-
rectional baffles, for Lazy Ga-
tors and to limit the bar’s hours 
of operation. Under the agree-
ment, Lazy Gators would be 
open from noon to 11 p.m. on 
weekdays; from noon to mid-
night on Friday, Saturday and 
Sunday nights; and from noon 
to 1 a.m. on holidays.

Wiley said that with his lat-
est application, Prewitt also 
submitted information about 
similar techniques used by 
Paradise Tropical Restaurant 
and Bar, who successfully used 
similar sound abatement treat-
ment during expansion and re-
modeling after neighbors com-
plained about the noise.

Lazy Gators is located on 
a point that is hemmed in on 
one side by Shady Gators Wa-
terfront Bar and Grill and on 

the other by a commercial 
parking lot. Prewitt contends 
that the property, located just 
a few hundred feet across the 
cove from Camden on the Lake 
Resort, was mistakenly zoned 
R-1 when Camden County in-
stituted zoning in 2004. Presid-
ing Commissioner Kris Fran-
ken, who left office December 
31, said in an earlier interview 
that the land was zoned R-1 
because at the time zoning was 
being established, it contained 
a house, albeit boarded up and 
abandoned. After he was de-
nied rezoning, Prewitt moved 
forward with development of 
the land. He added a swim-
ming pool, cabanas and a vol-
leyball court and opened Lazy 
Gators in May 2009, operating 
under a catering license issued 
to Shady Gators by the state of 
Missouri and claiming patrons 
are technically guests at private 
parties.

Although Lazy Gators is 
under a court order not to re-
open while the matter is still 
in litigation, according to Mike 

O’Connell, communications 
director for the Missouri De-
partment of Public Safety, op-
erating under a catering license 
is legal.

“There are three key points 
you have to meet to get a ca-
tering license,” O’Connell said 
in an earlier interview. “One, 
you have to already operate out 
of a ‘brick-and-mortar’ busi-
ness; two, you have to have the 
property owner’s permission; 
and three, you have to have to 
obtain a permit from your local 
city or county. He’s met all those 
requirements and is in compli-
ance with state liquor statutes 
so we can’t tell him where he’s 
able to use that permit.”

Last month, the “Lake of the 
Ozarks Business Journal” re-
ported that although Camden 
County denied Prewitt’s rezon-
ing request, in 2010 they began 
taxing the property at the com-
mercial rate. Real estate taxes 
on the 1.3-acre piece of ground, 
initially assessed at $31,600, 
jumped from $1,347.83 in 2009 
to $7,998.43 in 2010. As a result 

of improvements to the proper-
ty, the assessed valuation rose 
to $126,050.

According to Camden Coun-
ty Assessor Eddie Whitworth, 
once the vacant house that had 
been on the property was re-
moved, the improvements were 
added, and the business was 
operating, it was reassessed by 
his office and the usage was 
changed from residential prop-
erty to commercial property. 
The residential property tax 
rate is 19 percent. The commer-
cial rate is 32 percent. 

“It’s a commercial venue…
it’s being taxed at the com-
mercial rate. With the assessor, 
it’s ‘How’s it being used on the 
first of the year?’ and if it’s being 
used as commercial, that’s how 
they’re billed,” he said.

A Sunshine Law request 
showed that Camden County 
has spent more than $330,000 
in legal fees on the matter.
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LET’S MEET 
ABOUT YOUR 

UPCOMING 
PROJECT.

101 Crossing West Drive - Suite 200 - Lake Ozark, MO - 573-552-8145
917 Southwest 33rd street - Lee’s Summit, MO - toll free at 888-318-1346

+ creative design  + quality construction  + competitive pricing + professional turn-key execution 

TXR IS THE DESIGN-BUILDER OF CHOICE 
FOR REMARKABLE PROPERTIES.

re  mark  a  ble |riˈmärkəbəl|
adjective - worthy of  attention; striking.
• ••
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Goin’ for the green
By Nancy Zoellner-Hogland

Those in search of the il-
lusive pot of gold at the end of 
the rainbow need look no fur-
ther than Lake of the Ozarks 
where thousands will turn out 
Saturday, March 14 to celebrate 
the “Wearin’ of the Green” and 
claim Irish heritage – if only for 
the day.

This year’s festivities will kick 
off at 8 a.m. with a breakfast buf-
fet at Captain Ron’s on Highway 
5 in Sunrise Beach. An on-the-

water parade will follow that 
will take boaters from Captain 
Ron’s to Bear Bottom Resort, 
then Bulldogs Beach House and 
Larry’s on the Lake before head-
ing back to Captain Ron’s by 4 
p.m. The parade will include a 
10 a.m. blessing of the fleet. A 
flat screen TV, provided by Cap-
tain Ron’s and the Bank of Ver-
sailles, will be awarded to the 
captain with the best decorated 
boat and crew. Giveaways will 
also be awarded at the parade 

stops, where special pricing will 
be offered on food and bever-
ages. For more information visit 
www.lakewestchamber.com.

The Bagnell Dam Strip As-
sociation will host a parade for 
land lubbers at 1 p.m. on the 
historic Bagnell Dam Strip in 
Lake Ozark. Groups, organiza-
tions and individuals are invited 
to participate in the parade. The 
only stipulation is that the vehi-
cle entered in the parade must 
be decorated. Official parade 
entry forms are available online 
at www.lakestpatsparade.com. 
There’s no charge to partici-
pate but applications must be 

turned in no later than March 9. 
For more information call 573-
280-5477 or email jcarroll88.jc@
gmail.com.

The public is invited to dress 
in green, grab the lawn chairs 
and head out to enjoy the pa-
rade. Bring bags for the kids 
because there’s sure to be lots of 
candy thrown. Many of the es-
tablishments along the parade 

route will be offering specials 
or serving corned beef and cab-
bage. 

As a result of the parade, Bag-
nell Dam Boulevard will be shut 
down at 12:45 p.m. and will re-
open around 3 p.m. Horseshoe 
Bend Parkway (previously State 
Route HH) can be accessed by 
using Hwy 242. Traffic will be let 
through at gaps in the parade.

Located ¼ mile west 
of the Grand Glaize Bridge 
on Osage Beach Parkway
Open Seven Days a Week

365 Days a Year
Reservations Recommended

573.348.2966 | www.jbruners.com

Masters
in  the  A rt  of  the

STEAK
f o r  o v e r  3 0  y e a r s

US-54 EXPY

Osage Beach Pkwy

W
inn Rd

Je�ries Rd

Grand 
Glaize 
Bridge

Each year, thousands flock to Lake Ozark’s Bagnell Dam Strip for the 
St. Pat’s Day parade, making it the largest attended parade in the 
state outside of St. Louis and Kansas City.

Wall Coverings By DesignWall Coverings By DesignWall Coverings By Design

Repainting • lnterior/Exterior
Wallpaper Installation

Wallpaper Removal
Light Texturing

Insured • Experienced •Free Estimates
All Work Guaranteed
Michael W. Cooley

573-378-7335 Versailles, MO
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pmplakeozarks.com  •  info@pmplakeozarks.com
1222 Lands’ End Parkway  •  Osage Beach, MO

573-302-1300 Scott FrisellaBonnie BurtonKevin Brown

We Put The Professional In 
Property Management

As the Developer and General Contractor 
of several Condominium Communities at the Lake, 

we understand the inner workings of your property like no other 
company can. You can trust Property Management Professionals, LLC 

for expertise in all areas of Property Management from infrastructure and 
building maintenance, to personal service and interaction 

with Homeowners. With 14 years of “Hands On – On Site” with Homeowners. With 14 years of “Hands On – On Site” 
experience we deliver with Professionalism. 

573-302-1300  •  1222 Lands’ End Parkway, Osage Beach  MO  65065  •  ProBuildLLC.com

ProBuild sets the standard for Excellence in Condominium, Multi-Family and Commercial 
construction at Lake of the Ozarks. Over the last 14 years, ProBuild has developed and built several of the 
Lake’s highest quality projects. We offer Clients a unique combination of Construction and Development expertise.

BRIDGE VIEW TRINITY POINTE LANDS’ END SUNSET PALMS

• Professional Design & Construction

• From Conception to Completion

• Superior Oversight & Management

• Result Driven for Success



Lake of the Ozarks Business JournalMarch, 2015Page 8

Congratulations Billi Miller and Debbie Richardson!
RE/MAX Lake of the Ozarks

“Team Member of the Year” 
Billi Miller — 1st Place (3rd year in a row)  

Debbie Richardson — 2nd Place

Billi and Debbie are an asset to the  
FRAN CAMPBELL TEAM and to all of  

RE/MAX Lake of the Ozarks! Billi
Debbie

Toll Free 1.866.306.FRAN 
573.302.2390  |  573.280.1110 
Osage Beach Parkway, Osage Beach, MO

Lake of the Ozarks
Each office independently owned and operated

FranCampbell.com

Get set for the upcoming half-marathon ‘Lake-style’
Nancy Zoellner-Hogland

Runners – and fast walkers – 
are invited to participate in 10k 
and half marathon race events 
designed to raise money for the 
local chapters of Fellowship of 
Christian Athletes (FCA). The fun, 
scenic route will start at Bagnell 
Dam, take participants across the 
lake and back, and end through 
the famous Bagnell Dam Strip for 
what is expected to be an exciting 
downhill finish. With a few hills 
along the way, runners should 
be prepared for a beautiful – but 
challenging – course.

“After crossing the commu-
nity bridge, the course will head 
down MM and then wind through 
a portion of the Villages. At that 
time of year, when everything is 
turning green and the Dogwoods 
are starting to bloom, it should be 
a very pretty course,” said Cam-
denton resident and race orga-
nizer Alysia Maschino.

The event is scheduled for 7:30 
to 11:30 a.m. Saturday, March 28.

One lane of traffic will be 
closed for the race, which has a 
time limit of 3.5 hours. However, 
organizers may open sections of 
the course to let vehicles cross 

when there are large gaps in the 
participants and it is deemed 
safe. Walkers are welcome to join 
in but must be aware of the time 
limit. A minimum pace of 14 min-
utes per mile must be maintained 
to make the course in the allotted 
time.

Awards will be given to over-
all winner for male and female 
in both races as well as the top 
three places for all age groups in 
both races. Additionally, all par-
ticipants will receive a shirt and 
a medal for completion of the 
course.

Aid stations with water and 
Gatorade will be located about 
every 2 miles along the route.

The registration fee is $75 for 
the half marathon and $65 for 
the 10k course. Maschino said 
about $40 of each entry fee will 
be split among the three FCA 
groups in the Lake area, which 
meet at Eldon, Osage and Cam-
denton schools, as well as 23 
other schools in seven counties 
throughout the Ozarks.

“FCA’s vision is to see the 
world impacted for Jesus Christ 
through the influence of coaches 
and athletes. A coach is actually 

one of the most influential people 
around because of the number of 
athletes he or she will deal with 
over his time coaching. The youth 
that participate are encouraged to 
mirror the example of Jesus wher-
ever they are, but especially as 
they compete on the playing field 
by doing their best with integ-
rity and teamwork,” Maschino ex-
plained. “At Camdenton, the FCA 
members meet before school one 
morning a week, eat donuts and 
participate in a short bible study 
where they share scripture or talk. 
It’s a great way for them to be en-
couraged and share their faith.” 

According to the FCA website, 
the four C’s of FCA ministry in-
clude:

Coaches Ministry – with a vi-
sion to redeem sports through 
transformed coaches. FCA min-
isters to coaches through bible 
studies, prayer support, disciple-
ship and mentoring, resources, 
outreach events and retreats.

Campus Ministry – initiated 
and led by student-athletes and 
coaches on junior high, high 
school and college campuses. It 
has four ministry types: Huddles, 
Team Bible Studies, Chaplain Pro-

grams and Coaches Bible Stud-
ies. Additionally, outreach events 
take place on the campus such as 
One Way 2 Play — Drug Free pro-
grams, school assemblies and the 
annual Fields of Faith event.

Camp Ministry Camps - a time 
of “inspirations and perspira-
tion” for coaches and athletes to 
reach their potential by offering 
comprehensive athletic, spiritual 
and leadership training. Camp 
categories include sports camp, 
leadership camp, coaches’ camp, 
power camp, partnership camp, 
team camp and international 
camp.

Community Ministry – where 
FCA partners with local churches, 
businesses, parents and volun-
teers to invest in coaches and 
athletes participating in club, rec-
reational and youth sports teams. 
FCA teams have also been created 
to impact the sports community. 
Other areas of community min-
istry include adult ministries, 
professional athlete ministries, 
resources and clinics.

FCA was founded in 1954 by 
Eastern Oklahoma A&M basket-
ball coach Don McClanen, who 
later resigned from that posi-

tion to become FCA’s full-time 
director. With the help of several 
prominent sports figures who 
used their fame to endorse and 
sell general merchandise, he es-
tablished the organization to 
use that same principle to share 
the Christian faith. Through the 
years, numerous sports figures 
have participated in the group 
including Baseball Hall of Famer 
Branch Rickey, Otto Graham, Carl 
Erskine, Don Moomaw, and more 
recently former Florida State foot-
ball coach Bobby Bowden and 
former MLB player Darryl Straw-
berry.

After more than 60 years of op-
eration, FCA has developed into a 
global Christian sports ministry 
reaching more than two million 
people per year at the profes-
sional, college, high school, junior 
high and youth sports levels. As of 
2014, FCA included a staff of ap-
proximately 1,200 ministry per-
sonnel in more than 450 U.S. and 
international staff offices.

For more information on the 
race visit http://bridgeanddam-
halfmarathon.com. For more 
information on FCA visit www.
fcaorg.
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A Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

Giving to 
Charity?

As you are seeing the results 
of your charitable giving (or lack 
thereof) come to light while you 
are preparing your 2014 taxes, The 
Chronicle of Philanthropy conduct-
ed a study of changes in charitable 
giving efforts resulting from “The 
Great Recession.” The results were 
somewhat unexpected:

• From 2006 through 2012, the 
charitable gifts of those who earn 
more than $200,000 annually 
soared, even after taking infl ation 
into account. In 2012, they do-
nated an aggregate $77.5 billion. 
However, during that period this 
group saw their income rise even 
faster. Thus, as a percentage of ad-
justed gross income, this group’s 
giving declined by 4.6%.

• Those making less than 
$100,000, in contrast, increased 
their generosity by 4.5% during 
this period (as a percentage of 
their adjusted gross income), with 
aggregate gifts of $57.3 billion. 

• Giving rates ranged from a 
high of 6.56% of AGI for Utah to a 
low of 1.74% for New Hampshire. 

• The most generous “blue” 
state, meaning a state that voted 
for Barack Obama in the 2012 elec-
tion, was Florida, with a giving rate 
of 3.22%. Florida came in 18th in 
the ranking; the top 17 states all 
voted for Mitt Romney.

• Despite its oil boom, North 
Dakota saw a 16% drop in the rate 
of giving, falling to 2.37% of AGI. 
That was the largest drop in effort 
of any state.

• Nine of the 10 large cities with 
the highest giving rates are in the 
Sun Belt, with Salt Lake City lead-
ing the way.

• Itemizers claimed total chari-
table deductions of $180 billion in 
2012, roughly 3% of total income. 

The median income of those who 
itemized was $83,823, and the me-
dian charitable contribution was 
$3,176.

Caveat: These fi ndings are based 
entirely upon those who itemized 
their tax deductions, as they are 
based upon tax fi ling data. A great 
many charitable gifts never get 
reported to the IRS, as even af-
fl uent families may decide to use 
the standard deduction instead of 
itemizing. What’s more, this study 
could not have picked up any chari-
table IRA rollovers, as such trans-
fers don’t get reported on Form 
1040.

Are you facing what could be a 
complicated fi nancial issue? We’re 
here to help! We have a team of 
investment professionals that in-
cludes portfolio managers that 
deal with these issues daily. Trenny 
Garrett is Senior Vice President at 
Central Trust & Investment Com-
pany, Lake Ozark. You can contact 
her at 573-302-2474 or visit www.
centrustco.com. Central Trust & 
Investment Company is affi liated 
with Central Bank of Lake of the 
Ozarks. 

Products and services offered by 
Central Trust & Investment Compa-
ny are not insured by the FDIC, are 
not deposits of or guaranteed by 
any depository institution or affi li-
ate bank and are subject to invest-
ment risks, including possible loss 
of the principal amount invested.

Trenny Garrett, J.D., CTFA

President Obama wants businesses 
to provide paid sick leave
By Nancy Zoellner-Hogland

While many employers do 
in fact give employees some 
paid time off each year to be 
used for sick leave, the law 
does not require employers to 
do so in most circumstances. 
That could change if Congress 
adopts the Healthy Families 
Act (HFA) legislation endorsed 
by President Obama.

If approved as presented, 
the HFA mandates would re-
quire companies that employ 
15 or more employees to pro-
vide paid sick leave, which 
would be accrued at a rate 
of at least one hour of paid 
sick leave for every 30 hours 
worked. A cap of 56 hours, or 
seven days, would limit the 
amount that could be accrued 
each year unless the employer 
chose to offer more.

The paid sick leave could be 
used for the employee’s own 
illnesses or to care of the med-
ical or psychological needs of 
certain family members, in-

cluding domestic partners or 
domestic partners’ parents or 
children. The law also allows 
employees to collect damages 
or relief from those employ-
ers who violate the law. State 
law would govern whether 
employees would be paid for 
accrued sick time upon termi-
nation.

Proponents of the act say it 
will boost productivity, help 
prevent the spread of conta-
gious illnesses like the flu and 
will likely allow more people 
to afford needed medical at-
tention. Those against the 
law say it is more government 
intrusion and another costly 
overhead that cuts deeper 
into the bottom line, which is 
regularly shrinking because of 
regulations.

In January, President Barak 
Obama signed a presidential 
memorandum directing agen-
cies to allow federal workers 
to take six weeks of advanced 
paid sick leave to care for a 

new child or ill family mem-
bers. At a press opportunity 
surrounding his executive ac-
tion, the president said given 
recent economic gains in the 
U.S., it was time to “make sure 
that that economy is benefit-
ting everybody.” The presi-
dent also said he wants Con-
gress to spend $2.2 billion to 
help states and cities develop 
paid family leave programs.

In an informal online poll, 
an out-of-the-area business 
journal asked readers if em-
ployers should be compelled 
to provide paid sick leave to 
employees. Of the 3,249 read-
ers responding, 52 percent 
voted “Yes,” 43 percent voted 
“No” and 4 percent were un-
decided.

According to the Bureau of 
Labor Statistics, 68 percent of 
private U.S. employers pro-
vide paid sick leave for full-
time employees and 27 per-
cent provide paid sick leave to 
part-time workers.

277 LOWER BUSINESS PARK ROAD • LINN CREEK, MO 65052
(573) 525-0490 • CULLIGANPRO.COM

2 WEEK
FREE TRIAL
CULLIGAN

®

 BOTTLED WATER SERVICE

*Yep, it’s free. Includes cooler and 10 gallons of water. Limited time offer. Dealer participation may vary.

NO COST!  NO OBLIGATION!

*

SUBSCRIPTIONS
Are available from our business office! Receive the paper each 

month via mail and never miss an issue! 573-348-1958

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files 

for publication consideration!
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“Insurance Talk”
Sensing
“Spring Fever” 

Spring is right around the corner 
and March is an exciting time here 
at the Lake.  At home the urge to 
open my windows, clean the closets 
and plan new landscaping is at the 
top of my to-do list.

The offi ce is buzzing with pros-
pects of new businesses coming to 
town; seasonal operations gearing 
up for another peak time and con-
tractors breaking through the un-
frozen ground.  This time of year is 
a favorite of mine and I hope you 
enjoy it just as much.  

With the fresh air and green 
specks starting to pop up around 
the golf courses it is a good time to 
take a maintenance checklist of your 
home or business. Once the water 
is warm and school is out for sum-
mer these tasks may slip your mind. 
Might as well start early and get 
ahead of any issues. Especially if you 
need a licensed and insured contrac-
tor for repairs.  

Many insurance companies have 
a clause in their form stating cover-
age is excluded when property has 
not been “maintained.” This could 
be wear and tear, rust, settling or 
even continuous leakage of water.  

Spring is a good time to check 
the water heater. Has the bottom 
started to rust?

Look behind your refrigerator to 
clean out the cobwebs and inspect 
the water line for any cracks. Do not 
forget the laundry room; a lot of 
house fi res starts in this area. Clean 
the exhaust duct, under and behind 
the dryer, removing lint and any lost 
socks.

Seasonal storms may put an al-
ready weakened property in danger 
of a loss. When was the last time 
you cleaned the gutters? How long 
have you been saying, “This oak tree 
should really come down?” Often 
we wait for our neighbor’s insur-
ance adjuster to come out and offer 
a replacement roof before we think 

of looking at our own. Many roofi ng 
companies give free estimates and 
your insurance agent will not mind 
sending out an adjuster to decide if 
damage is from a covered cause of 
loss or just a maintenance issue.  

While we are taking a look at 
your home upkeep lets not neglect 
the auto, boat, dock or even busi-
ness property.

Has your dock’s electrical been 
inspected? Is it time for a tune up 
or oil change? The sprinkler system 
at the offi ce may need adjusted or 
the outdoor sign painted and light 
bulbs replaced. How is the parking 
lot holding up after all the snow 
plowing and salt?  

At the time of a loss having your 
property maintained properly will 
make the claims process less stress-
ful for you.

Summer is quickly approaching 
and who has time to deal with proj-
ects around the house now?

The boats are racing by and care-
free laughter is in the air.  Take care 
of your spring cleaning tasks today! 

Questions about proper main-
tenance requirements for insurance 
coverage can be directed to Amanda 
Fagan, CISR, licensed Property & Ca-
sualty Agent for Golden Rule Insur-
ance Agency.

To discuss this further she can 
be reached at 573-348-1731 or 
amanda@goldenruleinsurance.com

Amanda Fagan

SUBSCRIPTIONS
Are available from our business office! Receive the paper each 

month via mail and never miss an issue! 573-348-1958

SEND YOUR ANNOUNCEMENTS
And business/community-related news and photos to:

Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files 

for publication consideration!

Golden Rule Insurance 
has gone mobile!

Conveniently 
contact us with 
the touch of
a button or easily 
submit claims or 
policy changes 
whenever works 
best for you.

4065 Osage Beach Parkway, Suite 1 Osage Beach, MO 65065 
573.348.1731 | www.GoldenRuleInsurance.com
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Bank Hours: Lobby Hours Monday thru Friday 8:30am to 4pm • Drive Thru Hours:  M - F 8am to 5pm • Saturday Lobby/Drive Thru Hours 8am to Noon

www.FirstBankLake.com
(573) 348-2265

At the entrance of the Osage Village Outlet Mall 4558 Osage Beach Pkwy, Suite 100, Osage Beach

The #1 
Rates at 
the Lake!
CD Specials
9 Month .85% APY*
15 Month 1.00% APY*

* Annual Percentage Yield 
Other terms and conditions may apply. 
Contact bank for more details.  

Money Market Accounts
Up to $24,999.99-.10% APY*

$25,000-$49,999.99-.15% APY*

$50,000-$99,999.99-.25% APY*

$100,000 and up-.50% APY*
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Highway department seeks 
answers for transportation needs
By Nancy Zoellner-Hogland

At some point in the future, 
people will have to decide 
what they’re willing to spend 
for good roads.

According to the Missouri 
Department of Transportation 
(MoDOT), although the funds 
needed to keep roads free of 
snow and ice will not diminish, 
the same cannot be said for 
transportation projects. The 
highway department’s finan-
cial forecast projects that in 
2017, the construction budget 
will drop to $325 million an-
nually, which is less than the 
amount needed each year just 
to take care of the state’s 34,000 
miles of roads and 10,400 
bridges.

Bob Lynch, District 5 engi-
neer for the Missouri Depart-
ment of Transportation (Mo-
DOT), said only a set of primary 
routes across the state, which 
account for about 8,000 miles 
of roadway, will be kept in the 
same condition they are in to-
day. Primary routes serving the 
Lake area include Routes 54, 
42, 17, 7, 5 and 52 from Tus-
cumbia to Versailles.

“The primary routes are 
all roads that connect com-
munities across the state. The 
highway commission made a 
decision that it was important 
to keep them in good shape. 
Instead of trying to spend a 
limited amount of money on 
the entire system and having 

everything getting worse, the 
commission felt it was more 
important to keep that con-
nectivity with good roads – un-
til there’s a solution,” he said. 

“The rest of the roads – the 
other 26,000 miles that are 
used primarily for local travel 
– will receive limited routine 
maintenance like patching 
potholes. That means roads 
like Y and W in the Lake area, 
although heavily traveled, will 
just receive ‘Band-aid’ work to 
keep them in as good as shape 
as possible until funding im-
proves.” 

He said although MoDOT 
can’t make proposals to ad-
dress the shortfall – that is 
up to the legislators – they 
can provide information that 
would provide legislators with 
options. For instance, he said 
they can calculate how much 
money a gas tax increase or a 
sales tax increase would pro-
vide or how much would be 
brought in by an increase in 
the motor vehicle license fees 
or charging a toll on I-70.

“We get asked, ‘What do you 
need?’ We answer, ‘We need 
$485 million a year in our con-
struction budget just to take 
care of the existing system.’ 
That means we’ll be facing a 
$160 million short in 2017. So 
what would supplement that 
$160 million? It could be a 
2-cent gas tax phased in over 
a few years – but that’s just to 

take care of existing roads. If 
the people of Missouri want 
us to bring back the cost-share 
program where communities 
provide funding for half the 

project and the state would 
pay the other half, like they did 
for Highway 5 in Sunrise Beach 
that would require more mon-
ey beyond the $485 million. 
They ask what we want, but it 
really boils down to what do 
the people in Missouri want? 
If they want us to provide proj-
ects that will create economic 
development opportuni-
ties – new interchanges, new 
roadways – if they want us to 
provide other modes of trans-
portation, our current funding 
doesn’t allow us to do any of 
that.”

Lynch said a 2-cent tax in-
crease, phased in over a three-
year period, for a total of 6 
cents, would create enough 
money to take care of the ex-
isting system, it would provide 
funding to reinstate the cost-
share program and it would 
provide enough money to do 
some other regional projects. 
However, it would not allow 
MoDOT to take on any other 
projects. 

“What do we need? It’s a 
tough question to answer be-
cause we have so many differ-
ent people wanting so many 
different things. Unfortunately, 
this is the reality we’re in. And 
as the system continues to de-

teriorate, it’s going to become 
more of a reality for people. 
We downsized as much as we 
can but if we continue in that 
aspect, we’ll be downgrading 
our services for the citizens, 
especially from the snow-fight 
standpoint. And nobody wants 
that,” he said.

At the same time, the U.S 
Department of Transportation 

is looking for solutions to fund 
America’s aging transporta-
tion infrastructure. Congress 
is considering a surface trans-
portation bill to meet those 
needs.

According to MoDOT:
·Fuel taxes provide the bulk 

of revenue for Missouri trans-
portation. That funding source 

continues on page 17

“Tax Time”
with Bobby Medlin CPA

Tangible
Property
Regulations 
(TPRs)

In 2006, IRS announced that it 
was undertaking a repair regulation 
project. Proposed regulations were is-
sued in 2006 and withdrawn in 2008.

In 2011, IRS again issued pro-
posed regulations, and then fi nal 
regulations in September 2013. 

Since that time, IRS has issued ad-
ditional guidance, including revenue 
procedures in Jan & Feb 2015.  These 
regulations are effective for tax years 
beginning on or after Jan. 1, 2014.

The TPRs are regulations which 
specify in very detailed terms whether 
expenditures with respect to tangible 
property are currently deductible or 
must be capitalized and depreciated.

The TPRs impact taxpayers in all 
industries and require action on your 
2014 tax return. Failure to take ac-
tion on your 2014 tax return could 
be costly.  Action includes compliance 
with the regulations through various 
elections, statements, and poten-
tial changes  in accounting method 
Forms 3115.

Under the regulations, every re-
pair cost must be evaluated under a 
series of rules to determine whether 
to deduct the cost or whether to capi-
talize the cost. There are some “safe 
harbors“ in the regulations.

If your expenditure fi ts a certain 
set of rules, it falls into a safe har-
bor and is deductible. If your repair 
expenditure doesn’t fi t a safe harbor, 
then you have to run the cost through 
a series of tests to determine if the 
cost represents a Betterment, Ad-
aptation, or Restoration.  We call 
these the “BAR” tests.

A material increase to the size, 
capacity, quality, strength, or capac-
ity of a unit of property is considered 
a betterment. A restoration typically 
is where you breathe new life into a 
broken or run-down asset.

That old truck out back that 
doesn’t run any longer; fi x it up so 

it runs, and chances are you have a 
restoration.

An adaptation is where you spend 
money to repurpose an asset. For ex-
ample, if you turn a car garage into a 
restaurant.

What’s more, rather than just 
comply with these new regulations 
for 2014 forward, the regulations al-
low taxpayers to look back at prior 
years to determine if something has 
been treated differently on your tax 
return than it would be treated under 
the TPRs.

An example would be where you 
capitalized the cost of a roof repair 
on a commercial building in a year 
prior to 2014 and are depreciating 
that roof. If, under the new regula-
tions, the roof repair would not be 
considered a betterment, restoration, 
or adaptation, it would be deductible 
as a repair.

The regulations allow you to take 
the remaining cost of that roof as a 
deduction on your 2014 tax return, 
if you make the proper elections and 
fi le the correct forms.  

Prior to the release of Revenue 
Procedure 2015-20 on February 13, 
2015, all taxpayers had to look back 
to see if anything had been handled 
differently than it would be handled 
under the TPRs, and fi le Form 3115.  
Rev. Proc. 2015-20 granted relief to 
small taxpayers, making the look back 
optional. Following the new rules for 
2014 and forward is not optional.

Bobby Medlin CPA has offi ces in 
Tipton, California and Lake Ozark. 
Bobby can be reached by phone at 
573-365-9400 or online at www.
bobbymedlincpa.com

Bobby Medlin, CPA

Although funding won’t be available for new road construction projects, MoDOT’s budget will allow 
them to keep up the fight against winter weather.
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Lake Real 
Estate Sales 
Activity

I was all set up to report on 
statistics regarding new housing 
starts on a national, state and local 
level and how I felt that would affect 
existing house sales.  However, I 
read an article today that reported 
a sharp fall in U.S. homes sales 
and stated that they were at their 
lowest level in nine months.  It went 
on to talk about this being worse 
than economists’ expectations 
despite the 30- year mortgage rate 
falling to a 20-month low.

This sounded fairly dire to me 
so I decided to dig a little deeper 
and take a look at how the lake 
area real estate market compared 
to national sales.  After reviewing 
data, I discovered that lake area 
sales were also at the lowest level 
not just in 9 months but in the past 
12 months!  The average sales price 
was also at the lowest level since 
March 2014!

Still sounds pretty dire.  Before 
panic could commence and I started 
looking for another job; I began 
plowing into home sale stats back 
to January 2005.  When I fi nished 
this review; I saw the real trend in 
the recent sales “plummet”.  Each 
year since 2005, home sales and 
their average sales price have been 
the lowest in January with few 
variations when the average sales 
price was up slightly over another 
month or two.  The only interesting 
exception to this was January of 
2006 when the average sales price 
was the highest in a month to 
month comparison of the previous 
year.  As you may recall, the market 
was peaking at that time and 
average sales prices were highest 
in 2006.

Last month, the national 
inventory of unsold homes on the 
market slipped 0.5 percent from 
a year ago to 1.87 million. It was 
the second straight year-on-year 

decline.   Even at January’s sales 
pace, it would only take 4.7 months 
to clear houses from the market, 
down 2.1 percent from a year-ago. 
A six months’ supply is viewed as 
a healthy balance between supply 
and demand.

The average time on the 
market over the past year for 
residential homes has ranged 
from four to six months.   Lake of 
the Ozarks real estate is a unique 
marketplace in that it includes a 
large geopgraphical area and each 
area holds a wide array of property 
types.  In assessing the amount of 
marketing time and at what price to 
expect a property to sell; you need 
to concentrate on the sales data for 
the type of property and specifi c 
area where it is situated.

Lake area sales data has been 
obtained from the Lake of the 
Ozarks MLS based on all property 
type sales over the time frame from 
2005-2015.

Michael has been selling real 
estate at the Lake of the Ozarks 
since 1981.  He is one of the most 
respected brokers in the area.  
If you would like to work with 
Michael in the sale or purchase of 
property, contact him at 573.365.
SOLD or cme@yourlake.com  View 
thousands of lake area listings at 
www.YourLake.com $1 million plus 
homes at www.LakeMansions.com   
You can also view each months’ 
article, ask questions and offer your 
opinion on Michael’s real estate 
blog, www.AsTheLakeChurns.com

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

• Wedding Specialists on staff  to 
create stunning design, tuxedo and site 
décor rentals, Jims Formal Wear
• Always appropriate sympathy floral
• Festive celebrations with fresh 
flowers, balloons, Fannie May candy, 
cupcakes and treat boxes

Serving the Lake of  the Ozarks area since 1979.

5 73.346.3388 • 573.365.3166 • 573.348.8544
Janinesflowers.com • Lakeozarkweddings.com

See what’s new at Janine’s…

Remember to check out the tanning and style specials next door atAll Dolled Up
573.552.6424

Delivery 

Available to

the Lake Area!

Partnering with our customers to create their perfect room 
and select the right products. Kitchen& Bath Products, 
Cabinetry, Countertops & Appliances

*one on one appointments available during and outside business hours
Osage Beach

924 Hwy 42
(573) 348-4464

dkbshowroom.com

Turn your

Reality
Vision

into

Kitchen & Bath

SEND YOUR ANNOUNCEMENTS
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Lakebusjournal@gmail.com
Please remember to include photos if available, captions detail-
ing the photographs and your information in Word (.doc) files
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continued from page 2
Nutri-Grain, Chipotle, Exxon 
Mobile, Nationwide, and Trav-
elocity. Ratings are based on a 
brand’s ability to meet custom-
ers’ expectations better than the 
competition. Travelers may be 
interested to know that Wynd-
ham Microtel was named best 
economy hotel, Best Western as 
best midscale, Hyatt as best up-
scale and Fairmont as best luxu-
ry hotel and Avis was chosen in 
the rental car category. For the 
2015 survey, 36,605 consumers, 

18 to 65 years of age from the 
nine US Census Regions, self-
selected the categories in which 
they are consumers, and the 
brands for which they are cus-
tomers. Seventy percent were 
interviewed by phone, 25 per-
cent via face-to-face interviews 
(to identify and include cell 
phone-only households), and 5 
percent online. This year certain 
categories included Canadian 
consumer assessments. For 
more information visit http://
brandkeys.com.

Delta probably won’t be “top 
dog” in next year’s survey if it 
included questions on how it 
handled pets. Last month, when 
owners flying home from New 
York after competing in the 
Westminster Kennel Club Dog 
Show didn’t see their pets being 
loaded on their Delta flight from 
John F. Kennedy International 
Airport to Seattle-Tacoma In-
ternational Airport, they began 
tracking them via the FlyDelta 
app. Although they were told 
the dogs had already been load-
ed, airport officials later admit-
ted they didn’t know where they 
were. The flight was delayed for 

about an hour as employees 
searched for the pooches. Then 
owners were given the choice 
of flying home without the dogs 
or waiting for a flight the next 
day. Some four hours later the 
dogs were reunited with their 
owners. This isn’t the first time 
the airline made the news af-
ter losing canines. According to 

a story posted on the website 
www.laist.com, Delta has alleg-
edly lost so many dogs under 
their care that someone created 
a Change.org petition with more 
than 2,000 signatures demand-
ing they take responsibility.

Armchair Pilot

Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

6 Reasons You May 
Want to Refi nance

Have you ever thought about re-
fi nancing your home at the Lake of 
the Ozarks? If done correctly, refi -
nancing can save you a lot of money. 
So how do you know if refi nancing is 
the right option for you? Your Lake of 
the Ozarks mortgage lender is here 
to help! Here are 6 reasons you may 
want to refi nance from Credit.com:
1. Lower Your Interest Rate

Generally, if you can lower your 
interest rate by at least 2%, you 
should consider refi nancing. Since 
interest rates are currently at a his-
toric low, chances are you can get 
a much better rate by refi nancing 
now. You could end up saving a lot 
of money in interest paid over the 
period of your loan.
2. Switch Loan Type

With many different types of Lake 
of the Ozarks home loans available, 
some loan types are better for some 
people than others. If you currently 
have an adjustable rate mortgage 
(ARM), you may want to switch to 
a fi xed rate mortgage (FRM). This 
allows you to lock in a low rate for 
a long time. On the other hand, you 
may be able to reduce your current 
payments by switching from a FRM 
to an ARM.
3. Avoid Balloon Payment

Some mortgages have a large 
payment due at the end of the loan 
term, usually 5-7 years, called a “bal-
loon payment.” Essentially, this type 
of mortgage is a short-term loan that 
is setup like a long-term loan for the 
fi rst few years. You may need to re-
fi nance your loan in order to avoid 
paying this large expense.
4. Stop Paying Private 
Mortgage Insurance 

When more than 80% of the 
home’s sale price is borrowed, some-
times the borrower is required to 
purchase private mortgage insurance 
(PMI). If the home’s value has in-
creased, you can use this amount to 
refi nance and stop paying that PMI.
5. Cash Out Home Equity

Home equity is often used as a 

way to fi nance a remodeling proj-
ect, college tuition, car purchase or 
a vacation. If your home’s value has 
increased, you can refi nance to cash 
out that extra amount. You would ac-
tually be refi nancing your mortgage 
for more than you currently owe on 
it and then pocketing the difference.
6. Consolidate Debts

If you have a lot of high interest 
debts, you may be able to save mon-
ey by consolidating those debts into 
a mortgage. Auto loans, credit cards, 
second mortgages and other debts 
can all be included in your refi nance.

If you have more questions about 
whether or not refi nancing your Lake 
of the Ozarks mortgage is a good 
option for you, contact me at 573-
746-7211. When it comes to your 
fi nancing needs, I’m committed to 
working with you every step of the 
way. I’ll discuss fi nancing options, 
offer competitive interest rates and 
back it up with the fi rst class service 
you deserve!

For Lake area news, resources and 
tips on fi nancial services, please 

LIKE my Facebook Page, Follow 
me on Twitter or Connect on Linke-
dIn 

Michael Lasson
Sr. Residential Mortgage Lender
NMLS #: 493712
2265 Bagnell Dam Blvd, Suite B
PO Box 1449
Lake Ozark, MO 65049
Direct:  (573) 746-7211
Cell: (573) 216-7258
Fax: 866-397-0138
Email:  mlasson@fsbfi nancial.com
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Building an effective 
web presence
with Mike Waggett, 
MSW Interactive Designs LLC

Blogging 
Revisited
6 Questions to Ask Yourself 
Before Your Next Post

Writing a Blog and tying it to your 
website is one of the BEST ways to 
improve your website search engine 
rankings.  There are some strategies 
that can make your efforts even more 
effective, so we thought we would 
share some questions to ask yourself 
before you write your next post.

1. Are you stuffi ng too many 
keywords in your Blog?

You should never stuff your blog 
posts with keywords, but you should 
include them when they make sense.  
Possible places for keywords are 
your title, headings, and the fi rst 100 
words of text (Google places more 
emphasis on the top of the page).  Use 
keywords in context of the content 
and do research on the most popular 
keyword phrases for your industry.

2.  Are you using internal links?

You can improve the rankings of 
older blog posts by linking to them 
in your new post.  You should anchor 
text your keywords in your blog, but 
don’t overdo it…try to link text that 
makes sense in the natural fl ow of 
your writing.

3. Are you adding links to 
external sites?

Linking to related blogs can help 
Google identify which blogs are 
relevant to yours and help it decide 
what keywords yours should be 
ranking for. 

4. Is your content King?

Content is everything, so work 
hard at this.  If you used content from 
another source, link and attribute it.  
Avoid duplicate content as Google’s 
Panda algorithm can penalize you.  
Length is also important and blogs 
with 2000 words or more have a 
better chance of ranking on page 1 
of Google.  Mediocre content plus 
keyword stuffi ng can get you hit with 
a Google penalty.

5. Are you including great 
visuals?

Adding interesting visuals can 
improve the readability, and positively 
affect Google’s image ranking via 
using good Alt tags.  Spice up your 
stock images with a photo editor…
these images have better rankings in 
an image search than stock photos.

6.  Are you watching out for the 
load time for your blogs?

The quicker the blog loads, the 
higher your Google rankings can be.  
Optimize your media (images, videos, 
audio) to load as quickly as possible 
and use the Google Page Speed tool 
to check your load time.

By taking a little more time to 
ask yourself these questions about 
your blog post, you may see much 
better results with your Search Engine 
Optimization efforts.

No Time to Blog? MSW 
Interactive Designs Can Help

If you have questions about 
blogging or need help with you social 
media efforts, give us a call.  We are 
currently helping many local and 
national businesses with their social 
media engagement and they are 
seeing wonderful results!

Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook: http://Facebook.com/
putthewebtowork
Blog: http://put-the-web-to-work.
blogspot.com 
Mike Waggett, MSW Interactive 
Designs LLC ~ We put the web to 
work for you! 573-552-8403
www.PutTheWebToWork.com

Mike Waggett 

Lake-wide business 
conference set for this month
By Nancy Zoellner-Hogland

Business owners, managers 
and supervisors – don’t forget 
to attend this year’s 15th An-
nual Lake Business Conference, 
scheduled for 8 a.m. to 1:30 p.m. 
Wednesday, March 18.

According to Jackie Rasmus-
sen, Business Development 
specialist with the University of 
Missouri Extension, one of the 
conference sponsors, those who 
miss the event will miss a lot.

“We think we have a great 
selection of topics for this year – 
subjects that everyone in a busi-
ness leadership position can 
benefit from,” she said, adding 
that a total of six breakout ses-
sions will be offered – three each 
at the two different time slots. 

From 8:30 to 9:30 a.m., an 
open session, Lessons Learned 
in Leadership, will include 
a panel discussion with Jeff 
Green, Ameren Missouri; Dave 
Percy, New Tribes; Karen Zabo-
rac, American Sun Control; and 
Mike Waggett, MSW Interactive 
Designs.

Breakout session No. 1, which 
will run from 9:40 to 10:40 a.m., 
will provide three options:

• Creating a Customer & 
Employee Friendly Business 
Culture – Learn from the ex-
periences and successes of 
others – steps you can take to 
create business environment 
that values customers and em-
ployees. Panelists will include 
Mark Maason, PolyLift Boat Lift; 
Dave Crane, Culligan; and Dana 
Kahrs, Sycamore Creek Golf 
Course.

•Bridging the Generational 
Divide – Effectively engaging, 

motivating and connecting in-
dividuals of all ages within the 
workplace. The presenter is Su-
sanne Medley.

• Planning for Success – Criti-
cal guidelines on the “what, 
when, why and how-tos” of 
business planning.  The pre-
senter is Larry Laminger with 
SCORE.

A networking break will take 
place from 10:40 to 11 a.m.

Breakout Session No. 2, which 
will run from 11 a.m. to noon, 
also includes three options:

•Surviving Over Time: How 
to Stay Competitive, a panel 
discussion with panelists Jane 
Kelly, Jane Kelly Real Estate; 
Jane Martin, Scott’s Concrete; 
and Dave Adkins and/or Tim 
Thompson, Argosy Console.

• Is Your Business Ready for 
its Close Up?  Online video is 
quickly becoming a necessity 
for effective marketing.  In this 
session, participants will learn 
how to use their smartphones, 
a business card holder and $15 
worth of software to produce 
quality online marketing videos 
that showcase their business, 
products and services.  The pre-
senter is Michelle West, Cham-
ber Speak.

• Stress Is Not the Problem 
– Your Response Is. Stress is a 
part of your daily life but the real 
problem and biggest danger to 
you, your health, and your rela-
tionships is your response to the 
stressors. Learn practical strate-
gies to not only better manage 
the stress in your life but also 
improve your focus, productivi-
ty, decision-making and creativ-
ity. The presenter is Vera Massey, 

MU Extension.
In addition, at the mid-day 

luncheon, Gary Pinkel, head 
football coach at the University 
of Missouri-Columbia who was 
named 2014 Coach of the Year, 
will share his experiences in a 
presentation titled, “It’s About 
People.”

The day will begin at 7:45 
with registration. A welcome 
and brief description of the con-
ference activities will begin at 
8:15 and an open sessions are 
set to start at 8:30. Rasmussen 
said they made a “conscious de-
cision” to end the event earlier 
this year in order to allow people 
to head back to the work place.

The cost to attend the confer-
ence, which will be held at Tan-
Tar-A Resort in Salon A, Redbud, 
Rooms 73 and 74, is $45 per per-
son for members of any of the 
conference sponsors and $60 
per person for non-members.

The conference is sponsored 
by the Camdenton Area, Eldon 
Area, Lake Area, Versailles Area 
and Lake of the Ozarks West 
Chambers of Commerce; Uni-
versity of Missouri Extension; 
Lake of the Ozarks Convention 
and Visitor Bureau; Tri-County 
Lodging Association; Lake of the 
Ozarks SCORE; Young Profes-
sionals at the Lake; and Heart 
of the Ozarks Professional and 
Business Women. Benne Media 
is one of the media sponsors of 
the event.

To view the full conference 
agenda or to register on-line, go 
to www.LakeBusinessConfer-
ence.com or call University of 
Missouri Extension at 573-346-
2644.

continued from page 3
not less than $50,000 for bodily 
injury to any one person and 
$100,000 for bodily injury in any 
one accident and $50,000 for 
property damage.

·Permit holders are required 
to establish fare schedules 
which must be clearly visible 
and legible outside of every cab 
and in the passenger compart-
ment. 

·Each driver must, upon re-
quest, be able to estimate the 
charge to the passenger’s desti-

nation and provide receipts.
·All taxicabs must be clearly 

marked with the business name 
and phone number in mini-
mum of 6-inch letters.

·Taxi drivers must speak Eng-
lish and hold a valid Missouri 
chauffeur’s Class E permit.

Taxicab permit holders will 
be prohibited from:

·Deceiving passengers or 
potential passengers regarding 
fare rates

·Conveying passengers to a 
place other than requested or 

by any indirect route
·Accepting additional pas-

sengers without consent of the 
original passenger

·Carry passengers in excess 
of the number of installed and 
working seatbelts in the vehicle.

A copy of the ordinance is 
available on the Osage Beach 
website at www.osagebeach.org 
and on the Lake Ozark website 
at www.cityoflakeozark.net un-
der the “Press Release” tab.

SUBSCRIPTIONS
Are available from our business office! Receive the paper each 

month via mail and never miss an issue! 573-348-1958

Regulating transportation-for-hire
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Take Advantage of our 3 Year Tax Review Today!

Also:

Bobby Medlin, CPA Adam Wolfe, CPA Haley Homan, CPA Brett Rugen, CPA

Christine Dean, CB Patricia Higgins Tammy Hoellering

Angela Hedgpeth

Thomas Carpenter

Kelly McGill

Amanda Ross

Sarah Kurtz

More than 

Established 1987

• Income Tax Planning
 & Preparation 
• Financial Accounting
 & Reporting
•Payroll Services
•Real Estate Taxation
 We can explain and handle 
 Real Estate TransactionsTaxation
• Estate Planning
• Business Set Up 
 Including Entity Choice

Review Your Account 
Anytime With Our

24/7 Online Acess!

Dress for Success in 
the Workplace

When it comes to profession-
al success, the way you present 
yourself in the workplace should 
complement the quality of your 
work. Whether you’re looking to 
advance your career or simply 
make a great impression, you 
can refine your office look and 
style. Take everything into ac-
count, your wardrobe, your ac-
cessories and your workspace.

Wardrobe
You may not have the top job 

yet, but the old adage holds true 
– dress for the job you want, not 
the one you have. If budget is an 
issue, don’t sweat it. Online cou-
pons can help you score great 
deals at mass market retailers. 
Additionally, discount depart-
ment stores often sell designer 
labels at a fraction of the cost.

Be sure to press your clothes 
even if your office is business 
casual. Invest in an iron and give 
yourself a few extra minutes in 
the morning to ensure clothes 
are wrinkle-free.

Every season, go through 
your closet and set aside clothes 
that no longer fit, are worn out, 
faded or out of style. Donate 
these clothes and make room 
for new ones.

Accessories
Rocking the basics can make 

a great impression at meetings, 
conventions and other profes-
sional events. Show employers, 
colleagues and clients that orga-
nization is important to you by 

carrying a planner and business 
notebook.

Look for a sleek design, such 
as those from the AT-A-GLANCE 
Collection. These products not 
only keep you organized and 
track your story, but can act 
as a highly useful accessory to 
your professional style. Whether 
you’re looking to stay organized 
by the day, week or month, a 
planner won’t just help to im-
prove your image; it can also 
help remind you of upcoming 
deadlines so you stay organized.

Workspace
Take ownership of your work-

space. Your desk, cubicle or of-
fice is visible round-the-clock, 
even when you are off-the-
clock, so make sure it makes a 
great impression.

A few personal items are wel-
come in most workplaces. Just 
be sure any personal photos of 
friends and family that you dis-
play are tasteful and appropri-
ate.

Lastly, display a stylish wall 
calendar on your cubicle or of-
fice wall to keep important dates 
in view. Or if you prefer, a desk 
pad calendar gives you the same 
view of your busy month ahead. 
You want colleagues to know 
that not only do you have a full 
plate, you know what’s on it.

By fine-tuning your look, you 
can help yourself reach your 
professional goals and look 
great doing it.

SUBSCRIPTIONS
Are available from our business office! Receive the paper each 

month via mail and never miss an issue! 573-348-1958
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is no longer providing the 
needed resources because:

·Fuel tax revenues have be-
come a diminishing revenue 
stream as cars become more 
fuel efficient.

·According to testimony of 
Kevin Keith, director of the 
Missouri Department of Trans-
portation, before the Blue 
Ribbon Citizens Committee 
on Missouri’s Transportation 
Needs on June 29, 2012, under 
federal law, by 2030, new cars 
will be required to provide 50 
miles per gallon. The amount 
of gas tax collected, which is 
based on a set rate per gallon, 
will decline further as a result.

·The fuel tax rate has not 
increased in almost 20 years, 
while the cost of doing busi-
ness continues to rise.

·Inflation has decreased 

MoDOT’s purchasing power 
by more than 50 percent. What 
was 17 cents (state fuel tax per 
gallon) of purchasing power in 
1992 is now about eight cents 
and decreasing each year.

·The cost of asphalt, con-
crete and steel – the staples of 
the industry – are as much as 
200 percent more than they 
were in 1992.

·In 2004, Missourians ap-
proved Constitutional Amend-
ment 3, which authorized 
MoDOT to sell bonds to make 
Missouri roads and bridges 
smoother and safer, sooner. 
Now they’re paying back that 
bond debt.

·In 2017, Missouri will not 
have enough money to match 
federal funds. Federal funds 
provide a $4 to $1 investment 
that Missouri will lose. 

·While Missouri has the sev-

enth largest highway system in 
the nation, it ranks 46th in rev-
enue spent per mile.

·At the current rate of fund-
ing, in 10 years, 18,833 supple-
mentary miles will be in poor 
condition and 85 percent of 
primary miles will be in good 
condition.

·There are currently 483 
bridges in poor or serious con-
dition on the state’s supple-
mentary roads – bridges that 
are not on the list to be repaired 
or replaced. The number of 
bridges in poor or serious con-
dition will grow to 1,434 in 10 
years. It is anticipated that ap-
proximately 90 of these bridges 
will be closed over the next 10 
years.

For more information, visit 
www.modot.org/toughchoic-
esahead.

Highway department seeks 
answers for transportation needs
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To sustain your small 
business, you must 
sustain yourself

By Bruce Mitchell
Chair of Lake of the Ozarks SCORE

Small business owners some-
times take better care of their 
equipment than they do them-
selves. They regularly change 
the oil in their service vehicles, 
and upgrade computers or 
smart phones to keep in step 
with technology. However, they 
don’t always give their minds 
and bodies the same consid-
eration. If more is better, than 
more time devoted to the busi-
ness is a good thing, right?

That’s not always a case. The 
returns of those extra hours will 
surely diminish as the stresses 
of work and constant focus take 
their toll. The occasional stretch 
or coffee timeout will provide 
some short-term relief, but your 
focus and efficiency will fall off 
over time, along with your men-
tal and physical stamina. 

What entrepreneurs need is 
not just balance, says author 
and leadership trainer Dr. Will 
Moreland, but also harmony. 

“Balance makes people think 
that they have to divide their 
time in equal shares between 
family, business and personal 
interest,” Dr. Moreland explains. 
“Harmony is like an orchestra. 
Every instrument doesn’t play at 
the same time or equal amounts 
of time, but they cooperate to 
make a beautiful sound. That 
should be your goal—that your 
life makes a beautiful sound.”

Dr. Moreland goes on to say 
that harmony can be difficult 
to achieve as a business grows, 
as entrepreneurs take on more 
responsibilities that require an 
additional investments of time. 

“The key to your success will 
be learning to hand-off every-
thing that doesn’t require you to 
actually do it,” he says. “Wheth-
er that is outsourcing, using a 
virtual secretary, or interns from 
the local college to do task that 
free you up to focus on the main 
part of the business.” 

Of course, there are some 
things that you simply can’t del-
egate, which makes time man-
agement especially critical. Dr. 
Moreland recommends these 

tools for staying on track and 
organized:  

• Meditating. “The ability to 
get to a quiet place and think 
will help you develop better 
solutions, stay calm, and see 
things more clearly,” he says. 

• A planning calendar. Plan 
your week to ensure you give the 
right amount of attention to the 
right priorities. 

• A daily “organizing hour.”  
Use this time to organize, re-
view, and file. This will allow you 
to stay on top of the important 
things in your life and business. 

 When you leave work, 
make sure it doesn’t follow you 
home—or out of your home of-
fice. Set aside time to focus on 
your family, your interests, and 
yourself. That can be anything 
from a work out at the gym to a 
movie night with the family. 

Even a so-called “guilty plea-
sure” is a good thing to have ac-
cording to small business advo-
cate and author Rieva Lesonsky. 
She said whether it’s keeping up 
on politics, reading or taking a 
fishing trip “with the boys,” it’s 
important to reward one’s self. 

“Life’s little pleasures can be 
reinvigorating and keep you 
sane during especially stressful 
times,” she said. “Communicat-
ing with your family about your 
time availability and identifying 
some important dates for both 
your business and family are 
also important. Decide what is 
really important to you. I have 
two young children and being 
home to see them grow up is 
very important to me. So, I have 
made the decision to design my 
business to accommodate my 
life, not the other way around.”

A wealth of small business-
related information, resources, 
and training, plus free, confi-
dential counseling from more 
than 12,000 business experts 
has been made available by 
SCORE.  For more information 
contact the Lake of the Ozarks 
SCORE Chapter at www.Lake-
oftheOzarks.SCORE.org, by e-
mail at admin.0493@scorevol-
unteer.org or call 573-346-5441.  

Independent Brand Partner

Lisa Pearce
573-280-1198
www.lisalynpearce.com

We’ve got you covered From Head to Toe!

REAL SCIENCE  REAL RESULTS

Try it now
Risk Free!

NERIUM AD
Wrinkles
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Texture &Toning
Emerging Lines
Enlarged pores

NERIUM 
FIRM
Tightens and � rms skin
Reduces appearance of 
cellulite

Ruth Roorda
 rroorda@4seasonsrealtyinc.com 

Cell: 573-286-3830
Of� ce: 573-365-8596

109 Horseshoe Bend Pkwy, Lake Ozark
www.� ndlakeozarkhomes.com

FABULOUS 6 BR/7 BA 
PORTO CIMA HOME

7,466 Sq. Ft.
Cruiser Dock

In� nity Pool
Outdoor Kitchen

Elevator
Game/Theater Room

Luxurious Master Suite
3 Fireplaces

Spectacular LAKE VIEW
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Estate Planning
Financial Planning
Retirement Planning
Tax Preparation
Tax Planning
Business Consulting

Accounting Services
Payroll Services

Employee Bene� ts
Audit & Review Services

Business Succession Planning
Accounting Software

Wilson, Toellner & Associates, L.L.C.

Certi� ed Public Accountants
& Business Consultants

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
YOUR PARTNERS IN PROGRESS

www.wtcpa.com

2729 Bagnell Dam Blvd. Lake Ozark, MO • 573-964-5739
810 S. Highway 5 • Camdenton, MO • 573-346-6822

Reinhold Electric, Inc. proudly serves the St. Louis Metro, 
St. Charles, Wentzville, Illinois and Lake of the Ozarks areas.

We offer 24 Hour Emergency Service

Residential-Commercial-Industrial
 

Please contact us at: 573-873-5543
Email: Greg@reinholdelectric.com  

or Email: Katie@reinholdelectric.com
 Please visit our website at: REINHOLDELECTRIC.COM

Every company 
should adopt a 
dress code policy 
By Nancy Zoellner-Hogland

At Lake of the Ozarks, where 
the “anything goes” attitude is 
common among some visitors, 
employers say it’s easy for their 
employees to get caught up in 
that mindset and dress inappro-
priately for work. 

According to HR Hero, an 
employment law resource, de-
spite the fact that employee 
dress codes have been around 
for a long time, employment 
laws are pretty sketchy on the 
subject. Accordingly, employ-
ers have quite a bit of flexibility 
when writing a policy on em-
ployee dress or appearance and 
establishing a dress code that is 
business-related and promotes 
the company’s image needs.

“A common issue that many 
employers face today is whether 
to allow tattoos and body pierc-
ings. While employers have the 
legal right to require employ-
ees to cover or remove tattoos 
or piercings, a reasonable ap-
proach would be to base your 
policy on the nature of your 
workplace and set the grooming 
standards accordingly,” the site 
states.

Jackie Rasmussen, business 
development specialist with 
the University of Missouri Ex-
tension, said establishing poli-
cies and adopting an employee 
handbook are key – and can go a 
long way toward avoiding prob-
lems.

One Lake-area restaurateur 
said he learned that lesson last 
summer.

“When we switched over from 
jeans to shorts as the weather 
warmed up, we had one server 
that seemed to wear shorter and 
shorter shorts every time she 
came to work. They also seemed 
to get lower on her waist. Pretty 
soon, she could have been wear-
ing swimsuit bottoms and got-
ten more coverage. That may 
be acceptable for some of the 
waterfront restaurants but we’re 
more family oriented and it just 
wasn’t appropriate,” said one 
restaurant owner who asked not 
to be identified.

“Everyone liked the server – 

she was pleasant and did a good 
job – but her dress was horrible. 
I hate to admit it, but I was re-
luctant to say anything to her 
because I worried about the 
outcome. I didn’t want to get ac-
cused of sexual harassment. For-
tunately, she left to take another 
job. That’s when I decided to 
hold an employee meeting to set 
some standards so we wouldn’t 
have to deal with that again. I’ve 
since developed a handbook of 
sorts that addresses not only a 
dress code but also things like 
smoking at work, calling in sick 
and cell phone use. It took me 
a while to put it together but it 
forced me to look at some things 
I’d never considered before and 
to establish some policies that I 
think will help everyone here,” 
he said.

Rasmussen said a business 
consulting service like C. Clarity 
Consulting can help employers 
who don’t feel comfortable de-
veloping their own handbooks. 
She also said there are several 
websites that can help “do-it-
yourselfers.”

·The Small Business Admin-
istration provides a step-by-step 
guide that addresses every-
thing from safety and security 
to leaves of absence. That guide 
can be found by visiting https://
www.sba.gov/content/employ-
ee-handbooks.

·NOLO Law for All, which can 
be found at http://www.nolo.
com, includes several articles 
on employment law, including 
guidelines for adopting a dress 
code.

·C2G provides a list of recom-
mended dos and don’ts when 
establishing an employee dress 
code. The list can be found at 
http://www.consultants2go.
com/how-to-manage-employ-
ee-appearance-and-behavior-
without-breaking-the-law.

·HR Hero’s information can 
be found by visiting http://top-
ics.hrhero.com/dress-codes-
and-employee-appearance/#.

·The website www.work-
placefairness.org looks at dress 
code guidelines from an em-
ployee’s point of view.
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Last month’s Business Social 
was Thursday February 12th at 
City Grill in Osage Beach with 
our hosts Central Bank of Lake of 
the Ozarks.

1. Kenny Homm mixing up 
some magic for the guests.

2. Always good networking at 
the Business Journal Social.

3. Long-time friends of the 
Business Journal Frank Petrizze 
(Kelly’s Port) and Angie Petrizze 
(ReMax LOTO) stopped by.

4. Our hosts for the evening, 
the Central Bank Lake of the 
Ozark team.

Would your company like to 
book a BJ social? Contact Glenn 
for Details at 573-286-4368 or 
ggoodwin@mix927.com.

March’s event is the 12th, at 
Camden on the Lake in Osage 
Beach. 

4

2

3

1
Business Journal Social Event Photos

TWENTY MILES 
UNDERGROUND

News featuring discover-
ies and achievements in wild 
caves rarely make it into local 
newspapers because reporters 
are seldom tuned in to what 
cavers are doing and Missouri 
cavers mostly report their ac-
tivities to publications that 
serve organized cavers.

An exception is when a re-
porter does a feature story on 
a cave or cavers whose project 
has an environmental impact 
and community help and un-
derstanding  is needed.  An ex-
ample is the work organized 
cavers have been doing for the 
past three years to clean up a 
promiscuous dump in a large 
deep sinkhole near Lebanon 
called Goodwin Sink. This sink 
was used for over 100 years as a 
local dump on a county road in 
Laclede County. 

The sinkhole clean-up proj-
ect, directed by the Missouri 
Caves and Karst Conservancy 
(MCKC), began in 2012. The 
MCKC, with the help of or more 
than 600 volunteers have re-
moved over 30 tons of trash, 

142 tons of trash-laden dirt, 
3,197 tons of cleaned dirt, over 
one ton of metal and more than 
seven tons of old tires. Why is 
this important? Water qual-

ity! All the surface water runoff 
that enters Goodwin Sink fl ows 
out of Ha Ha Tonka Spring. 
The project is funded by dona-
tions and more are needed. The 

MCKC, a non-profi t organiza-
tion, was established in 1993 by 
the Lake of the Ozarks Grotto, a 
Lake-area caving club that has 
been serving the area for nearly 
50 years. Grotto members lo-
cate, record, explore, map and 
study caves and sponsor the 
gating of caves for conserva-
tion purposes when necessary. 

The underground news is 
that Carroll Cave near Montre-
al, one of the most signifi cant 
wild caves in the Lake region, 
has now passed 20 miles of 
surveyed underground pas-
sage, making it one of the most 
extensive caves in Missouri. 
Vintage photo by Oz Hawksley, 
Paradise Room, Carroll Cave, 
1956. 

This historical sketch is from 
the collection of H. Dwight 
Weaver. He is the author of six 
books on the history of Lake of 
the Ozarks.

The author’s latest book on 
Lake history – Images of Ameri-
ca, Osage Beach – is now locally 
available and is a pictorial his-
tory of Osage Beach from 1880 
to 1980. Weaver’s book “A Picto-
rial Guide to Ha Ha Tonka State 

Park” contains more than 300 
photos of the park, which in-
clude all of the park’s signifi cant 
natural and man-made features 
along its trails and boardwalks.

Contact him at: dwight-
weaver@charter.net or call 
573-365-1171. Visit www.
lakeoftheozarksbooks.com to 
obtain more information or to 
purchase one of his books on line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver
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Your Lake Vacation
4571 Osage Beach Parkway, 
Suite A • Osage Beach, MO 65065
573-365-3367 • 877-284-0267
www.yourlakevacation.com
www.knollsresort.com
www.lazydaysrentals.com

Vacation Rental Management
Serving the Lake since 1986

Over 100 vacation homes and condos 
located in Osage Beach, Lake Ozark, 
Horseshoe Bend, Camdenton and on 

Located next to Vista Grande across 
from the outlet mall. Put your 

waterfront 

property to work for 

you!  Call today 

573-365-3367!

Managing Rental Property
Investment
Property?

I have probably talked more 
potential vacation rental property 
owners out of purchasing a property 
than I have talked them into purchas-
ing something. The fi rst thing I hear 
is, “I’m looking for an investment 
property.” That usually means that 
the “investor” needs the property to 
completely cash fl ow and pay all the 
expenses including insurance, proper-
ty taxes, etc. In this day and age that 
would be the exception rather than 
the rule. Having the proper perspec-
tive when it comes to owning a vaca-
tion rental property will make a huge 
difference in your overall experience. 

ROI or Return On Investment is 
what most people are looking for. 
Let’s look at the basics when it comes 
to getting a good return here at the 
Lake of the Ozarks. Keep in mind that 
we have a really short vacation rental 
season compared to other locations 
like Florida or California. Here we are 
looking at approximately 90 days and 
depending on the type of property you 
are only going to get weekend rentals 
for the most part, or 15 weekends 
between Memorial Day and Labor 
Day. You will also get a few outside of 
that time frame but more than 80% 
of your rentals will fall within that 90 
day window.

Let’s use a two bedroom condo as 
our model. The average selling price 
right now for a two bedroom water-
front condo in the Osage Beach area 
is right around $123,000.00. Based 
on a 30 year mortgage at 4.5% in-
terest and 20% down, your payments 
will be around $490.00 per month. A 
typical two bedroom rents for around 
$175.00 per night in the summer 
and you can expect around 40 sum-
mer nights and around 10 off-season 
nights in the $140.00 per night range. 
That gives you around $8,400.00 for 
the season. Your average cost is going 

to be somewhere around $11,000.00 
for the year. That would include your 
mortgage, insurance, taxes, quarterly 
assessments and electricity. Also over 
time you will need to set aside some 
of your earnings to update your prop-
erty, repaint, replace worn items, etc.  

Depending on who you use you 
are going to give 35% to 40% of 
your rental income to the manage-
ment company. That leaves you with 
around $5,000.00 to $5,500.00 in 
net income from rentals. If you are 
looking to cover some of your ex-
penses like your electric, insurance 
and taxes then you are probably go-
ing to fi nd the experience a lot more 
satisfying than if you need your rental 
income to cover your mortgage and 
assessments which will total right 
around $8,500.00 on a two bedroom 
condo. Even if you manage the prop-
erty yourself you will, in most cases, 
come up a bit short. But your perspec-
tive will make all the difference!

Russell Burdette is the owner of 
Your Lake Vacation, a professional va-
cation rental management company 
at the Lake of the Ozarks since 1986. 
If you would like a vacation rental 
market analysis or more info on rent-
ing your home or condo as a vacation 
rental, please call 573-365-3367 or 
e-mail russell@yourlakevacation.com. 

Russell Burdette

1100 Bluff Drive • Osage Beach

573-302-0229
 "Quality Repair with

People Who Care"



Lake of the Ozarks Business JournalMarch, 2015Page 22

Walmart to bump pay for hourly wage earners
By Nancy Zoellner-Hogland

Some 500,000 employees 
of Wal-Mart Stores Inc., about 
1,000 of whom work in Lake-
area stores, will soon be getting 
a pay increase. In February, the 
retailer announced that begin-
ning in April the company’s full 
and part-time employees will all 
earn at least $9 an hour - $1.75 
more than the federal minimum 
wage and $1.35 more than Mis-
souri’s minimum wage. Em-
ployees of Sam’s Club, owned by 
Walmart, will also get the raise. 

But it doesn’t end there. 
Walmart promised that another 
pay bump up to $10 will take 
place next year.

A new-hire at one of the local 
stores said she was pleased to 
get the news.

“I like working here – they’re 
good about scheduling around 
my schedule – so I was excited 
to find out I was going to make 
more money. That’s always 
good,” she laughed.

In a prepared release, Doug 
McMillon, Wal-Mart Stores, 
Inc. president and CEO, said 
the increase was just one facet 
of comprehensive changes to 
the company’s hiring, training, 
compensation and scheduling 
programs, as well as to the store 
management structure. 

“These changes will give our 
U.S. associates the opportunity 
to earn higher pay and advance 
in their careers. We’re pursuing a 
comprehensive approach that is 
sustainable over the long term,” 
said McMillon, who started with 
the company as a freight han-
dler. “By realigning our store op-

erational structure, associates 
can enjoy a closer relationship 
with their supervisors. In addi-
tion, associates will have more 
control over their schedules. 
The investment in these initia-
tives is more than $1 billion for 
this fiscal year.”

Walmart associates already 
have the opportunity for com-
petitive health-care and 401(k) 
benefits, sick leave, and access 
to bonus incentive opportuni-
ties, discounts and educational 
programs. These benefits and 
programs will continue to be 
available to current and future 
associates. 

“Sam Walton knew that an in-
spired, dedicated team of asso-
ciates was the way to exceed our 
customers’ expectations,” said 
McMillon. “He often said, ‘Our 
people make the difference.’ I 
feel a big responsibility to carry 
on what that phrase represents: 
the care and commitment that 
Sam had for Walmart associ-
ates.”

As part of the announcement, 
Walmart and the Walmart Foun-
dation also committed $100 
million over five years to help 
increase the economic mobility 
for entry level workers by ad-
vancing their careers. This ini-
tiative will benefit the retail and 
service industries. The Walmart 
Foundation will work with other 
foundations, employers, com-
munity colleges and non-profit 
organizations to address what 
they called “a fundamental chal-
lenge in America – how to bet-
ter train and advance workers in 
the retail and adjacent sectors.” 

According to information pro-
vided by Walmart, today, more 
than 15 million people, includ-
ing 7 million women, work in 
retail. 

“Beyond this commitment, 
Walmart is also piloting a new, 
comprehensive on-boarding 
and training program to create 
clear career pathways for as-
sociates, so they can earn more 
and seek promotions,” McMil-
lon explained. “We’re encourag-
ing our associates to continue 
their education by providing 
no-cost access for them to com-
plete their high school diploma 
or GED, as well as free and low-
cost college credit to reduce 
the time and cost of earning a 
college degree. The skills and 
training that an associate re-
ceives through this program 
will be transferable outside of 
Walmart.” 

“Walmart has represented 
a ladder of opportunity since 
Sam started the business, and 
we want to make sure that’s the 
case going forward everywhere 
we operate, including here in 
the United States,” added Mc-
Millon. “Globally, we have on-
going efforts in place to review 
our associates’ compensation 
on a yearly basis in each of our 
markets. We’re also proud of the 
growth opportunities we pro-
vide our associates around the 
world through training and ca-
reer advancement programs.”

Two years ago the company 
had tried to improve the bottom 
line by cutting back on staffing. 
However, that move backfired. 
Not only was employee mo-

rale low, understocked shelves 
left customers with a bad taste 
in their mouths. A survey of 
some 70,000 shoppers showed 
that customer satisfaction had 
plummeted to the lowest level 
since 2007.

In addition to boosting em-
ployee morale, McMillon said 
the company is now also fo-
cusing on improving customer 
experiences through a variety 
of measures, one of which in-
cludes rewarding associates for 
better serving customers.

“We have work to do to grow 
the business. We know what 
customers want from a shop-
ping experience, and we’re in-
vesting strategically to exceed 
their expectations and better 
position Walmart for the future,” 
he said. “Our first priority is to 
run great stores and clubs. We 
will continue to integrate our 
physical locations with a great 
e-commerce and mobile com-
merce business. We’re strength-
ening investments in our peo-
ple to engage and inspire them 
to deliver superior customer 

experiences. We will earn the 
trust of all Walmart stakeholders 
by operating great retail busi-
nesses, ensuring world-class 
compliance, and doing good in 
the world through social and 
environmental programs in our 
communities.” 

With the pay increase, the 
average full-time wage will be 
$13 an hour, up from $12.85. For 
Walmart’s part-time workers, 
the hourly wage will increase 
from $9.48 to $10.

According to the Bureau of 
Labor Statistics, some 4.6 mil-
lion Americans work as retail 
salespeople. The National Re-
tail Federation reported in early 
February that the industry’s em-
ployment increased by 34,800 
jobs in January, as retailers and 
merchants held on and even 
added to their staffs following 
the holiday shopping season. 
Monthly gains were witnessed 
in sporting goods, non-store 
(e-commerce) and general mer-
chandise stores.

Tues. - Fri. 9-5:30 Sat. 10-4:30 • Closed Sun. & Mon.
108 High St. • Jefferson City

www.divinitygiftshop.com

Divinity Religious Gift Shop

573-636-5470

The Largest Collection of Fontanini 
Figurines in Central Missouri!

Use Our Year-Round Fontanini Registry to Track Yours!

First Communion Dresses, 
Gifts and Accessories!

 Religious Cards
 First Communion
 Books  Palms

 Communion Cups
 Wafers  Candles
 Much More!

PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

BEST PRICES ON ALL MAJOR TIRE BRANDS

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233 1024 INDUSTRIAL DR.

OSAGE BEACH MO3rd Annual Cocktails & Caddies Ladies Golf Tournament 
Ladies it’s time to get your 

team together and sign up for 
the Third Annual Cocktails & 
Caddies Ladies Golf Tourna-
ment, taking place on Friday, 
April 17, 2015 at Sycamore Creek 
Golf Club.  

This fun ladies-day-out will 
feature a luncheon where teams 
made up of three ladies bid on 
their fourth player/caddy, a 
male, and their sponsored prize 
bundle during a live auction.  

Lunch will consist of a Tour 
of the Lake, where local area res-
taurants will bring some of their 
best dishes for you to indulge in 
prior to hitting the green. The 
caddies have some great prizes 
lined up for the live auction. 
Sign up now! This is a fun way to 
network with some of the Lake’s 

most influential ladies, while 
enjoying some delicious treats, 
great company and a wonderful 
course. 

To register or for more in-

formation contact the Lake 
Area Chamber of Commerce 
at (573)964-1008 or visit www.
LakeAreaChamber.com.     
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Pick up L•O PROFILE’S newest  issue statewide 
or visit www.loprofile.com to download!

2015

Your  only
Locally Owned

Lake of the Ozarks 
Magazine. 

Statewide 
Award Winning 

Publication.

A Division of First State Bank, NMLS # 41668

...over 147 years as a community lender 
Your  Trusted Lake Lender  

Michael Lasson
(573) 302-0909

NMLS # 493712

573-365-LOAN | www.fsb�nancial.com
2265 Bagnell Dam Blvd. | Lake Ozark, MO 65049

Bob O’Steen
(573) 746-7214

NMLS # 332983

Get the Low Down on 
Low Down Payments

You may have heard the rule 
of thumb that you shouldn’t 
buy a home unless you can put 
down 20 percent of the purchase 
price. However, today’s home 
buyers have many choices when 
it comes to the size of the down 
payment.

While this magic number of 
20 percent will save you from 
paying Private Mortgage Insur-
ance (PMI), an added insurance 
policy that protects the lender 
if you are unable to pay your 
mortgage, you can pay consid-
erably less than this if you want.

“Today’s consumers persis-
tently overestimate the size of 
a down payment they need to 
finance a home,” says Christina 
Boyle, SVP and Head of Single-
Family Sales & Relationship 
Management at Freddie Mac.

According to the results of a 
recent survey conducted by Zel-
man & Associates, 39 percent of 
those surveyed estimated that 
the minimum down payment 
requirement for a home is at 
least 15 percent of the purchase 
price. The reality is quite differ-
ent however, as qualified buyers 
can get a conventional mort-
gage with a down payment of as 
little as three percent.

In fact, recent statistics show 
more than one in five borrow-
ers who took out conventional 
mortgages in 2014 put down 10 
percent or less.

Educating potential home-
owners on the rules of down 
payments – and available assis-

tance programs – plays a large 
role in getting qualified bor-
rowers off the sidelines and into 
homeownership, according to 
Boyle, who also notes that to-
day’s historically low mortgage 
rates, coupled with affordable 
home prices in many parts of 
the country, make it an attrac-
tive time to consider buying.

“If putting 20 percent down 
will deplete all of your savings 
and leave you with no financial 
cushion, it’s probably not in 
your best interest,” she says.

If you don’t put down 20 
percent, the cost of PMI varies 
based on your loan-to-value 
ratio – the amount you owe on 
your mortgage compared to 
its value – and credit score, but 
you can expect to pay between 
$30 and $70 per month for ev-
ery $100,000 borrowed. While 
it’s no doubt an added cost, it 
enables buyers to purchase now 
and begin building equity ver-
sus waiting five to 10 years to 
build enough savings for a larger 
down payment.

Additionally, once you’ve 
built equity of 20 percent in your 
home, you can cancel your PMI 
and remove that added expense 
from your monthly payment.  

New homeownership op-
portunities are poised to grow. 
Carefully evaluate your finances 
to determine how much you can 
afford and talk with your lender 
or housing professional about 
what makes best sense for you 
and your particular situation.
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System Mechanic 14.5 Update
by Darrel Willman

Let’s face it. We just want our 
computers to *work*. Regular 
maintenance can help you spend 
more time using and less time 
fixing your Windows PC. We’re 
not talking about de-fragmenting 
here, there’s more going on under 
the hood of your Windows system 
than you realize.

One of our favorite Windows 
utilities; System Mechanic, has 
been updated to version 14.5; 
and they have added some great 
new features.

The most important is the 
newly re-engineered NetBoost-
er—which according to their test-
ing increases internet download 
speeds by up to 30 percent. Our 
casual in-house testing did show 
a remarkable increase in speed 
over stock out-of-the-box Win-
dows 8 settings. Not bad for just 
a few registry and TCP/IP settings 
tweaks.  On our system that had 
had already been tweaked for 
maximum performance, we no-
ticed little difference. This means 
unless you are very knowledge-
able in networking you can see 
an immediate gain in internet 
throughput—worth the price of 
admission alone for most of the 
users we know.

They have improved Power-
Sense and made it easier to use, 
as it adjusts performance based 
on the types of tasks you are per-
forming. Our impressions are 
good, with the machine remain-
ing responsive even though sev-
eral large applications had been 
launched simultaneously. You 
can even set up custom configu-
rations to suit your needs.

This is most useful for say, 
laptop users who want to make 
the most out of their battery life, 
and yet get speed on demand for 
tasks. Desktop users may prefer 
the CPU at maximum while the 
PC is in use.

Another revised feature is 

Deep Memory Mode: carelessly 
written programs may not give up 
all of the memory they have used 
when exiting them. This module 
frees up allocated RAM no longer 
needed after closing a program, 
and does a good job of it.

There are also improvements 
to the DriveSense and LiveBoost 
modules, as described in the 
release: “Fully Integrated Live-
Boost™ - System Mechanic’s 
command center for real-time 
processor, memory and hard 
drive performance-boosting is 
now smartly integrated into the 
main System Mechanic interface, 
with streamlined status reporting 
and new Windows system tray 
quick controls.”

“Early Warning System 
for Hard Drive Failure – Dri-
veSense™ helps PC users avoid 
catastrophic crashes with diag-
nostics that automatically alert 
users when a hard drive failure is 
imminent so they can better pro-
tect data.”

All in all, it is a very worthwhile 
upgrade for those who are al-
ready users, and worth trying out 
for those who are not – just for 
the improved download speeds 
alone. 

If you haven’t installed a sys-
tem utility yet, it is time to take 
better care of your PC, and Sys-
tem Mechanic 14.5 is a great 
place to start.
Press Release

System Mechanic® 14.5 Deliv-
ers New Ways to Accelerate Inter-
net Speed

System Mechanic 14.5 deploys 
re-engineered versions of the fan 
favorite NetBooster® feature that 
has been proven by iolo Labs to 
boost Internet download speeds 
by up to 30 percent.

Exclusive to System Mechan-
ic, NetBooster® automatically 
optimizes Internet settings and 
connections to improve overall 
Internet speed. Understanding 

that Internet speed is one of the 
most crucial factors in any PC 
user’s computing experience, iolo 
re-tooled NetBooster® to maxi-
mize performance in the modern 
Internet landscape.

NetBooster® achieves optimal 
Internet speed by allowing users 
to adjust several hidden TCP/IP 
settings automatically or manu-
ally. Another NetBooster opti-
mization tests a user’s current 
DNS server speed versus other 
available DNS servers and rec-
ommends the faster one. These 
adjustments also increase bit rate 
and resolution of videos when 
streaming and reduce latency in 
online games that are TCP bound.

System Mechanic 14.5 also in-
troduces a number of other new 
features and improvements, in-
cluding:

More Processor Control – 
PowerSense™ technology dy-
namically adjusts the computer’s 
processor cores and speed based 
on user needs, and has been up-
dated with:

•         Quick Controls – Easy-
access system tray buttons for 
manually switching PowerSense 
Modes right from the desktop.

•         Customize Your Own – 
The built-in PowerSense Modes 
are designed specifically for vid-
eo and music editing, gaming, 
graphic design and other com-
mon activities that demand dif-
ferent degrees of system speed 
and stamina. Now, PC users can 
create new, customized versions 
of these modes.

Early Warning System for Hard 
Drive Failure – DriveSense™ 
helps PC users avoid catastrophic 
crashes with diagnostics that au-
tomatically alert users when a 
hard drive failure is imminent so 
they can better protect data.

Re-engineered Deep Memory 
Mode: Re-architected for Sys-

tem Mechanic 14.5, Memory 
Mechanic® deep cleaning mode 
returns with improved RAM opti-
mization.

Fully Integrated LiveBoost™ 
- System Mechanic’s command 
center for real-time processor, 
memory and hard drive perfor-
mance-boosting is now smartly 
integrated into the main System 
Mechanic interface, with stream-
lined status reporting and new 
Windows system tray quick con-
trols.

System Mechanic 14.5 is avail-
able from http://iolo.com  now 
$24.95 (50% off)

The world’s leading PC optimi-
zation software, System Mechan-
ic® has been used by more than 
45 million people to keep nearly 
80 million computers in optimal 
condition since 1998. It is consis-
tently ranked as the #1 best-sell-
ing software in its category within 
the US, Canada, UK, France and 
Benelux countries by NPD and 
similar sources.

System Mechanic has easy to understand menus that let you take as 
much control of the process as you would like.
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Nation’s Longest Recreational Trail
continued from page 1

The project generated a lot 
of attention – so much so that 
in the fall of 2012, the National 
Park Service, who had heard 
about the work – became a part-
ner. Kim Shafer, head of the Park 
Service Rivers, Trails and Con-
servation Assistance Program, 
visited the area to discuss the 
plans. Partridge said she felt that 
partnership was instrumental in 
getting help from the National 
Civilian Community Corp, 
which spent five weeks clear-
ing the right-of-way. The Mis-
souri Department of Conserva-
tion also got on board, bringing 
crews armed with chain saws 
that spent one whole day taking 
out trees.

Then the project was stalled 
until a railroad subsidiary of 
Ameren Electric that owns the 
line decided to abandon the 
entire cross-state corridor and 
turn it over to the Missouri De-
partment of Natural Resources 
in accordance with the federal 
Rails-to-Trails Act. Once the le-
gal processes of abandonment 
and rail banking are completed, 
the railroad company will come 
in and remove the rail for sal-
vage and pull up the ties. After 
that’s completed, the land will 

be turned over to Missouri State 
Parks, an entity of the Missouri 
Department of Natural Resourc-
es.

According to a spokesman 
for MORIT, only rail lines that 
have been abandoned are part 
of the project. 

Organizers said the project 
would not only transform El-
don, where about 3 miles of the 
corridor is located, it has the po-
tential of benefitting every com-
munity along the line, potential-

ly raising property values and 
providing jobs and income. The 
line runs through Barnett, Ver-
sailles, Stover and Cole Camp in 
the lake area.

“When you look at what the 
Katy Trail did for little cities like 
Rocheport, you can understand 
how important this will be for 
Eldon, as well as for the other 
communities along the trail,” 
Partridge said. “We have the key 
components in place to make 
it successful – access to High-
way 54, a first rate north-south 
highway; plenty of room for ex-

pansion; an established down-
town area with that ‘old-town’ 
feel; we’re 10 minutes from 
Lake of the Ozarks and we’re in 
an absolutely beautiful part of 
the world. I can envision a day 
in the not-too-distant future 
where dozens of new businesses 
will be flocking here to take ad-
vantage of the crowds of people 
that will be traveling through. 
New businesses mean new jobs 
and new money injected into 
our community.”

Our vested interest is that we 
own .6 of a mile of farmland that 
borders the proposed trail near 
Owensville Missouri.
In a letter to the editor of the 
“Gasconade County Repub-
lican,” which was posted 
Wednesday, February 18, 2015, 
Charles and Charlotte Skornia, 
who agreed to donate land for a 
trailhead, wrote:

We support the conversion of 
the Rock Island to recreational 
trail use. We don’t mind sharing 
the visual beauty of our farm 
with folks using the trail.

As for recreational use: We 
believe it will economically re-
vitalize communities along the 

trail. We see this along the Katy 
Trail where there are numerous 
bed and breakfasts, restaurants, 
wineries, and festivals that have 
come into fruition after the de-
velopment of the Katy Trail. A 
good festival example is the 
Hartsburg Pumpkin Festival 
where 30,000 people roll into 
that town every fall.

Economic activity will pro-
duce revenue that will defray 
the cost of developing and 
maintaining the trail.

We believe that an early mod-
el of the completed trail can be 
developed through the Owens-
ville trail corridor. Because Ow-
ensville has kept the rail-line 
clean of vegetative growth, rec-
lamation and access to the trail 
will be unencumbered. Owens-
ville would be a good choice 
for a “pilot” portion of the Rock 
Island Trail. Our property is con-
tiguous with the Owensville cor-
ridor, and opposite the public 
school site. We would cooperate 
with extending the Owensville 
trail through our property and 
thus extending the Owensville 
portion of the trail another .6 
miles.

A big incentive and reason 
to have an early development 
of the trail would be to provide 

trail access to our public school 
site. This point was brought up 
during the January 22 Westpha-
lia trail meeting.  In addition to 
providing a safe path to ride or 
walk to school, we can foresee 
the trail being utilized for ath-
letic training (more scenic than 
running around a circle on a 
track).

Distance runners often train 
on roads and highways. The trail 
would be a much safer place for 
their distance training. Also, 5-K 
and 10K runs are popular now 
and the trail would provide a 
much safer venue for this activ-
ity.

Banking this rail line for fu-
ture rail use only makes sense. 
Shipping by rail is the most 
economic and safest method 
of land transporting of goods, 
grain, manufactured materials, 
large heavy objects, etc. Even 
though there is presently no 
need for this rail service, as Mis-
souri continues to grow and de-
velop there likely will be a need 
in the next 50 to 100 years.

By keeping the rail corridor 
clean, compact, and open as a 
recreational trail it will be much 
easier to convert the rail corri-
dor back to rail service.
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Donors explain 
their support of 
the project

Welsh Promoted To Corporate 
Chief Credit Officer

Bank Star One has an-
nounced the promotion of Jeff 
Welsh to Executive Vice Presi-
dent and Chief Credit Officer 
of Bank Star One.  Directors of 
the bank also elected him to the 
bank Board.  Welsh joined the 
bank in September of 2012.

According to Chief Execu-
tive Officer, Joseph C. Stewart 
III, In addition to his duties at 
Bank Star One, Welsh will over-
see lending activities of the 
three state-chartered banks of 
BancStar, Inc. in his capacity 
as Corporate Chief Credit Of-

ficer.   BancStar, based in St. 
Louis, is the holding company 
for Bank Star One, Bank Star (Pa-
cific, MO), and Bank Star of the 
BootHeel (Steele, MO).  

A native of Texas, he attended 
Southwest Texas State Univer-
sity and started his banking ca-
reer in that state before moving 
to the Lake area.   Welsh has 27 
years of banking experience as 
a commercial lender in the Lake 
of the Ozarks region. He served 
for two years as market manager 
for Bank Star One’s branches in 
Fulton and New Bloomfield.

  His service to community in-
cludes 10 years on the Board of 
Directors of the Mid County Fire 
Protection District in Camden-
ton, Missouri, where he makes 
his home. He was also recently 
elected to service on the board 
of the Tri-County YMCA in 
Osage Beach.

BancStar Inc. has seven re-
tail branches through its three 
banks with collectively more 
than $260 million in assets. 
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Celebrating 65 YEARS of service to the Lake of the Ozarks FREE

ALSO INSIDE
GOLF TOURNAMENTS

LIVE MUSIC LISTINGS

PADDLE CRAFT ADVENTURES

CHARITY EVENTS
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AND THE BOAT RACES
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New Gifts and
Home Decor

Arriving Daily

Specially Marked Items10-70% OFF!
Welcome to our new home!

5831 Osage Beach Pkwy
(next to the Hospital- the Yankee 

Peddlers Building)

Crossroads
GIFTS

CC~

Open Daily 9:30-5:00348.0606 www.ccr4u.com

CELEBRATING

Celebrating 66 Years!

Celebrating 15 Years!

Quality of Lifeat the LAKE!



Lake of the Ozarks Business JournalMarch, 2015Page 26

MAIN STREET MUSIC HALL
FRI. & SAT. MARCH 6TH & 7TH

FRIDAY & SATURDAY MARCH 6-7 2015 • 8 PM SHOW • MAIN ST. MUSIC HALL • OSAGE BEACH, MO

Call 800-386-5253 For Tickets
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Break-Out Sessions:
• Surviving Over Time –
   How to Stay Competitive
• How to Create a Customer &
   Employee Friendly Business Culture
• Incorporating Online Videos
   into your Marketing Mix
• Being “Mindful” –
   Steps to Managing Stress

Conference Fee:
$45/person (for individuals who are 
members of any of the Chambers,
CVB, TCLA, Lake of the Ozarks SCORE,
 YPL or Heart of the Ozarks PBW).
$60/person (non-member rate).

Wednesday March 18, at Tan-Tar-A Resort
Get more Information & Registration at 

LakeBusinessConference.com

The 15th Annual
LAKE BUSINESS
CONFERENCE

Featured Keynote Speaker

Gary Pinkel
Head Football Coach, University of Missouri - Columbia

Join us as SEC 2014 Coach of the Year,
Gary Pinkel, presents “It’s All About People”

Brought to you by the following Lake of the Ozarks Area Organizations
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Your Country

Join the crowd at the single largest one day 
family boating event at the Lake of the Ozarks! 

 

JULY 18th - DOG DAYS
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Crossword 
Puzzle THEME: SWEET TOOTH

Solution page 21
ACROSS
1. Face fringe
6. Like a wallflower
9. Something that happened too fast?
13. One hipbone
14. Romanian money
15. Sheep’s clothing, e.g.
16. Bassos, alternative spelling
17. Middle-earth creature
18. Balance sheet item
19. *Peanut _______
21. *Popular pastry center
23. Exclamation of surprise
24. Duds
25. Tapped at parties
28. Two-masted vessel
30. Orient’s bigwig
34. Misfortunes
36. Not that
38. Australian cockatoo
40. Done after shuffling
41. Popular garden perennial
43. Triathlon ride
44. Part of surgeon’s prep
46. Rudolph, e.g.
47. Affirm
48. Austrian province
50. Ogler
52. Former name of Tokyo
53. Give notice
55. Clinton ___ Rodham
57. *Dessert in honor of a dancer
61. Text treatment
65. French farewell
66. Labour group
68. Kind of salami
69. House coat
70. Little squirt
71. In the company of
72. Bone-dry
73. ___ Khan
74. “Dressed to the _____”

DOWN
1. Kind of lettuce
2. Having wings
3. Not final or absolute
4. Vigorous enjoyment
5. Blacksmith shop
6. *____ gin
7. Part of H.M.S.
8. New Mexico’s state flower
9. Portrait sculpture
10. Mona ____
11. One who uses something
12. Short for “retired”
15. Pompous windbag
20. Strongly opposed
22. Funerary vase
24. Shiny from moisture
25. *Sour Patch ____
26. Choose by vote
27. Dazzling
29. “____ Afraid of Virginia Wolf?”
31. *Rum ____
32. Martini garnish
33. *Alaska’s state
35. Hurtful remark
37. Dog command
39. Parade honoree
42. _____ provocateur
45. Back down
49. Head or john
51. 40th President
54. *Indian yogurt staple that can be 
sweet or salty
56. Fragrant resin
57. Hemmingway nickname
58. Jewish month
59. Henry ____
60. “____ your hand”
61. Tiny bit
62. Involved in a secret
63. *Sugar, waffle or cake ____
64. Droops
67. *Yule ___
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Iguana Boat Sales
1360 Bagnell Dam Blvd
Lake Ozark, MO 65049
573.365.2399
573.365.7128
steve@iguanaboatsales.com
www.iquanaboatsales.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

Krantz Docks
PO Box 196
Climax Springs, MO 65324
573.347.2952
573.347.4018
Dock4u@att.net
www.krantzdocks.com

Lake Media
918 North Bus. Route 5 
Camdenton, MO 65020
Bus: (573) 317-8124
Bus Fax: (573) 348-0556
mcarroll@lakemediaonline.com 
www.lakenewsonline.com

Lake Ozark Marine
5408 Bell Flower Court
Columbia, MO 65203
Bus: (573) 693-9290
Bus Fax: (573) 693-9290
ed@midwestboatparty.com
www.midwestboatparty.com
Lake Tow/Tow Boat US
PO Box 1402
Lake Ozark, MO 65049
573.216.4701
Cap10dave@charter.net
www.laketow2.com

Lake West Marine
350 South Main
Laurie, MO 65037
573.372.8115
bob@lakewestmarine.com
www.lakewestmarine.com 

Laurie Tent & Event Rental
14120 North State Hwy 5
Sunrise Beach, MO 65079
573.216.2650
laurietentrental@gmail.com
www.laurierental.com

Marine Concepts
501Hwy 42
Osage Beach, MO 65065
Bus (913) 908-7223
Bus Fax: (573) 693-9203
marineconcepts@ymail.com
www.worldsbestboatcover.com

Marine Max
3070 Bagnell Dam Blvd. 
Lake Ozark, MO 65049
Bus: (573) 365-5382
Bus Fax: (573) 365-6487
mark.higdon@marinemax.com
www.marinemax.com

Midwest Touchless Boat Covers
613 SE Brentwood
Lee’s Summit, MO 64063
816.985.6542
boatcoverguy@outlook.com
www.midwestboatcovers.com 

Ozark Barge & Dock Service
PO Box 140
Gravois Mills, MO 65037
Bus: (573) 372-5501
Bus Fax: (573) 372-3672
ninag@socket.net
www.ozarkbarge.com

Ozark Yacht Club
 500 Yacht Club Landing Drive 
Lake Ozark, MO 65049
Bus: (573) 552-8401
Bus Fax: (573) 693-9102
tim.shields@ozarkyachtclub.com
www.ozarkyachtclub.com

Paradise Upholstery
PO Box 786
Linn Creek, MO 65052
573.216.7214
Iaff198@hotmail.com
www.paradiseupholstery.com

PDQ Marine Service
PO Box 2487
Lake Ozark, MO 65049
Bus: (573) 365-5900
Bus Fax: (573) 365-5901
www.pdqmarine.com
pdqmarineservice@hotmail.com

Performance Boat Center
1650 Yacht Club Drive
Osage Beach, MO 65065
Bus: (573) 873-2300
Bus Fax: (573) 874-2302
www.performanceboatcenter.com
brett@performanceboatcenter.com

Poly Lift Boat Lifts
PO Box 135
Sunrise Beach, MO 65079
Bus: (573) 374-6545
Bus Fax: (573) 374-8081
mark@polylift.com
www.polylift.com

Premier 54 Motor Sports, LLC 
4370 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 552-8550
Bus Fax: (573) 552-8557
rich@premier54.com
www.premier54.com

Rough Water Docks/Crabco LLC 
PO Box 1225
Sunrise Beach, MO 65079
Bus: (573) 374-0470
Bus Fax: (573) 374-8025
crabcollc@yahoo.com
www.roughwaterdock.net

RMI Golf Carts
19882 West 156th Street
Olathe, KS 66062
913.829.1211
913.829.1609
mrogers@rmigolfcarts.com
www.rmigolfcarts.com

LO Pro� le Magazine
PO Box 1457
Lake Ozark, MO 65049
Bus: (573) 365-2288
Bus Fax: (573) 365-2288
studiompublishing@gmail.com 
Smith Construction & Drafting
PO Box 588
Camdenton, MO 65020
573.480.5285
craig@csmithc.com

Summerset Boat Lifts
1165 Jeffries Rd
Osage Beach, MO 65065
Bus: (573) 348-5073
Bus Fax: (573) 348-4676
info@summersetboatlifts.com
www.summersetboatlifts.com

Surdyke Yamaha & Marina
5863 Osage Beach Pkwy
Osage Beach, MO 65065
Bus: (573) 348-6575
Bus Fax: (573) 348-6252
greg@surdykeyamaha.com
www.surdykeyamaha.com

TriToon Town
1062 Susan Road
Lake Ozark, MO 65049
Bus: (573) 365-2805
Bus Fax: (573) 964-6171
tritoontown@yahoo.com
www.tritoontown.com

Ugly Johns Custom Boats
PO Box 759
Lake Ozark, MO 65049
573.964.3107
Jason.taylor@uglyjohns.com
www.uglyjohns.com

Village Marina Yacht Club
107 Village Marine Road
Eldon, MO 65026
Bus: (573) 365-1800
Bus Fax: (573) 365-0777
mbrick@villagemarina.com 
www.villagemarina.com

Wake Effects
4773 Osage Beach Parkway
Osage Beach, MO 65065
573.348.2100
573.348.2142
ryan@wakeeffects.com
www.wakeeffects.com

Wet Steps
17245 North State Hwy 5
Sunrise Beach, MO 65079
Bus: (573) 374-9731
info@wetsteps.com
www.wetsteps.com

Yacht Club Powersports
3864 Osage Beach Parkway
PO Box 248
Osage Beach, MO 65065
Bus: (573) 693.9250
Bus Fax: (573) 693-9257 
carey@ycpowersports.com
www.ycpowersports.com

SERVING THE LAKE OF THE OZARKS AREASERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association
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Advantage Marine 
48 Beachwood Drive
Sunrise Beach, MO 65079
Bus: (573) 374-7095
Bus Fax: (573) 374-2232
Connie@advantagemarineloto.com
www.advantagemarineloto.com

All About Boats 
3597 Osage Beach Parkway
Osage Beach, MO 65065
Bus: (573) 302-4100
Bus Fax: (573) 302-4102
mtylersanders@yahoo.com
www.boatozarks.com 

B & M Manufacturing
1150 Old South 5 
Camdenton, MO 65020
Bus: (573) 346-7246
Bus Fax: (573) 346-5470
mb@haulritetrailers.net
www.haulritetrailers.net 

Benne Media
160 Highway 42
Kaiser, MO 65047
Bus: (573) 348-1958
Bus Fax: (573) 348-1923
gsullens@mix927.com
www.mix927.com 
www.lakebusjournal.com

Bennett Electric
PO Box 1679 Laurie, MO 65038
573.374.5792
Fax: 573.374.4635
rita@bennettelectric.com
www.bennettelectric.com

Berger’s Marina
PO Box 517
Lake Ozark, MO 65049
Bus: (573) 365-2337
Bus Fax: (573) 365-6979
carolynsberger@yahoo.com

Boat Lift Marine Center
PO Box 586
Osage Beach, MO 65065
Bus: (573) 348-4999
Bus Fax: (573) 348-4496
www.boatliftmarine.com
david@boatliftmarine.com
jim@boatliftmarine.com

Bob’s No Wake Zone Radio Show
5715 Osage Beach Parkway
Osage Beach, MO 65065
nowakebob@gmail.com
www.bobsnowakezone.com
573.348.2772 

Bridgeport Jet Ski
PO Box 186
Osage Beach, MO  65065 
Bus: (573) 348-1020
Bus Fax: (573) 348-3S88
bridgeportjetski@yahoo.com
bridgeportjetski.com

Captain Ron’s Bar & Grill
PO Box 568
Sunrise Beach, MO 65079
Bus: (573) 374-5852
Bus Fax: (573) 374-8834
duggan@usmo.com
www.captainronsatthelake.com

Captain’s Choice
PO Box 321
Osage Beach, MO 65065
573.216.0630
boatliftremotes@gmail.com
http://boatliftremotecontrol.com

D & B Dock, Inc. 
166 Sparrow Drive
Climax Springs, MO 6S5324
Bus: (573) 347-2327
Bus Fax: (573) 347-2349
dbdock@att.net
www.dbdocks.com

Dock Realty
2820 Bagnell Dam Blvd, Unit 5A 
Lake Ozark, MO 65049
Bus: (573) 374-8849
Bus Fax: (573) 374-9285
dave@dockrealty.com 
www.dockrealty.com 

Dock Works
PO Box 1180
Lake Ozark, MO 65049
Bus: (573) 964-1919
Bus Fax: (573) 964-0410
dockworks@dockworks.net
www.dockworks.net

Dog Days Bar & Grill
1232 Jeffries Road 
Osage Beach, MO  65065 
Bus: (573) 348-9797
Bus Fax: (573) 348-4244
barrettrestuarants@gmail.com
www.dogdays.ws

Drew Boat Lifts, Inc. 
8161 North State Hwy 5
Camdenton, MO  65020
Bus: (573) 873-0400
Bus Fax: (573) 873-0401
brandi@drewlift.com
www.drewlift.com

Econo Lift
Bill Robinson/Steve Robinson
3847 Old Hwy 5-PO Box 377
Camdenton, MO 65020
573.346.7161
573.346.7589
Econolift7@gmail.com
www.econolift.com
Fibersteel Boat Lifts
3910 North Hwy 5 
Camdenton, MO 65020
Bus: (573) 346-9688
Bus Fax: (573) 346-3088
� bersteel@socket.net
www.lakeboatlifts.com 

Formula Boats of Missouri
4815 Windjammer Drive
Osage Beach, MO 65065
Bus: (573) 302-8000
Bus Fax: (573) 302-7301
info@formulaboatsmo.com
www.formulaboatsmo.com

Freedom Boat Club
873 Crow Lane, Ste B5
Osage Beach, MO 65065
573.302.0392
573.234.4307
geryb@freedomboatclub.com
www.freedomboatclub.com

G &G Marina
1528 Maritime
Roach, MO 65787
Bus: (573) 346-2433
Bus Fax: (573) 346-5505
larry@ggmarina.com
www.ggmarina.com

Glencove Marina
PO Box 759
Lake Ozark, MO 65065
Bus: (573) 964-3404
Bus Fax: (573) 964-3604
sherry@glencovemarina.com
www.glencovemarina.com

High-Tech Services
3694 Antique Court
Harrison, AR 72601
417.598.2622
gregfears@icloud.com
www.hightechservice.info 

Hydrohoist of the Ozarks
4065 E US Hwy 54, Suite A 
Linn Creek, MO 65052
Bus: (573) 346-7505
Bus Fax: (573) 346-4504
jclark@boatlift.com
www.boatlift.com

Iguana Boat Sales
1360 Bagnell Dam Blvd
Lake Ozark, MO 65049
573.365.2399
573.365.7128
steve@iguanaboatsales.com
www.iquanaboatsales.com

Kelly’s Port
5250 Dude Ranch Rd
Osage Beach, MO 65065
Bus: (573) 348-4700
Bus Fax: (573) 348-4456
rwk@kellysport.com
www.kellysport.com

Krantz Docks
PO Box 196
Climax Springs, MO 65324
573.347.2952
573.347.4018
Dock4u@att.net
www.krantzdocks.com

Lake Media
918 North Bus. Route 5 
Camdenton, MO 65020
Bus: (573) 317-8124
Bus Fax: (573) 348-0556
mcarroll@lakemediaonline.com 
www.lakenewsonline.com

Lake Ozark Marine
5408 Bell Flower Court
Columbia, MO 65203
Bus: (573) 693-9290
Bus Fax: (573) 693-9290
ed@midwestboatparty.com
www.midwestboatparty.com
Lake Tow/Tow Boat US
PO Box 1402
Lake Ozark, MO 65049
573.216.4701
Cap10dave@charter.net
www.laketow2.com

carolynsberger@yahoo.com

SERVING THE LAKE OF THE OZARKS AREASERVING THE LAKE OF THE OZARKS AREA

The Membership of the Lake of the 
Ozarks Marine Dealers Association
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet connections?

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
� e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs, no problem.
We can help you too, with less down 
time, better tech support and great rates.
Give us a call today and � nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

BUSINESS 
HOSTING

$
39

95

$
28

95

Support for ecommerce, ftp 
support, storage 25MB and up! 

$
19

95

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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of the ozarks

UltraLift 2™
 SeriesHydroPort 2XL

™
 Series

Bow Guide

Corner Bumper

hhloz@boatlift.com   4065 E. US Hwy 54, linn crEEk, miSSoUri 65052

800.259.7532 or 573.346.7505 | boatlift.com

Industry
Market

Innovator.
Originator.
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(573)346-7161•(800)524-7161
EconoLiftwillgoanywhereintheentireLakeareatoserveyou.EconoLiftBoatHoistwithitspolyethylene

tankandgalvanizedmetalpartsmakesforthemostdurableanddependableliftavailabletoday!

THEOBVIOUS CHOICE!

Polyethylenebushingsforquieter
operation&extendedwear!

OnTheLakeFor
Over30Years!

SALES
SERVICE 

INSTALLATION

econolift7@gmail.com   www.econolift.com

BOAT HOISTS
FIVE-YEAR WARRANTY ON ALL

GALVANIZED PARTS!
LIFETIME WARRANTY POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 20,000

PERSONAL WATERCRAFT LIFTS

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY 5, TURN RIGHT ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD
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OSAGE BEACH • 573-348-5073 
CAMDENTON • 573-873-5073

Lifting Your Dreams…from Canoes to Cruisers!

www.summersetboatlifts.com

Exclusive 
Lake of the Ozarks dealer for

Join us at the St. Louis Boat Show !

YourNEWboat is only as good as
the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and � xing your boat are over. . . 

In today’s environment, it takes education and equipment. 
If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs . . . . . . . . . . . . . . . . . . . . . .3 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .6 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????

573 348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888
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         1-866-GO-OZARK | 573-302-7539
5695 Osage Beach Parkway, Osage Beach | www.TriToonTown.com

www.TriToonTown.com

THE BEST 
TRITOONS ARE AT

2011 Fiesta Marine 20’ Fundeck .......................$13,500
2011 25’ Oasis SE VP 150 HP, 4 Stroke Suzuki $32,900
2007 G3 25’ LX325C w/ 225 Yamaha .............................
..........................................REDUCED $25,900 $24,900
2007 30’ JC Classic Tritoon, 350 Mag, Loaded $39,900
2006 Nitro 591 DC, 150 HP OPTI ......................$13,900
2006 Bentley 24’ 150 HP ...................................$19,900
2001 Sea Ray 230 BR, 350 Mag B3, 500 Hrs w/ Trailer 

............................................................................$23,900
2000 22’ Suntracker Party Barge w/ 40 HP ........$6,900
2000 Bass Boat 901CD Nitro without Motor, Includes 
Trailer ...................................................................$5,900
1999 Sea Ray 280 BR, 454 Mag .......................$30,900
1998 24’ Suncruiser Trinidad Pontoon, ‘05 90HP
 Evinrude, ‘15 Trailer ..........................................$11,900
1996 Cobalt 272 Bowrider, 7.4L Volvo, 300 Hrs $19,900

1994 19.5’ Champion Bass 200HP Merc. w/Trailer
............................................................................$10,900
1993 Carver Yachts 330 Mariner, Twin 350’s ....$49,900
1992 Nitro 18’ 180 TF w/ Trailer, 115 Evinrude ...$3,900
1991 Sundancer 240, 60 HP Evinrude ................$3,900
1989 Webbcraft 23’ 454 Merc w/ Trailer, Nice ....$9,900
1989 27’ Slickcraft 279SL w/ Twin Volvo 205’s .............
..........................................................REDUCED $8,900

PRE-OWNED INVENTORY

See Us Upstairs At The St. Charles Boat Show Feb. 26-Mar. 1

Attention!
All Fishing 

Enthusiasts, if you’re looking for the best Bass Boat out there, come by our location and we will hook you up with a new  
Triton Bass Boat!
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Buy The Best 
and Only
Cry Once!

573 348-4700
KellysPort.com

Since 1977 • 37 Years with Same Owner and Manager!
Full-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 HWY 54 • Osage Beach, MO

573 348-3888

2007 COBALT 272 BR – VOLVO 8.1 GI DUO 
PROP –    Very clean and well maintained boat 

that shows pride of ownership! $54,900

$199,900$54,900  $16,900
$57,900

2003 BENNINGTON 2075 RL – YAMAHA 115 
OUTBOARD –  Very clean 22’ pontoon with custom 

trailer!  $16,900

2011 BENNINGTON 2575 RCW I/O – VOLVO 320 – 
77 HRS Like new Bennington only 77 hours!

                     $57,900 

2006 SEA RAY 40 SD – T496 V DRIVE – 400 HRS 
Beautiful Certifi ed Pre-Owned cruiser with all 

the bells and whistles! $199,900

Our Pre-Owned Inventory

See the boats online at:

OUR TRADE INS
2003 BENNINGTON 2075 RLSS – 115 YAMAHA OB – WHT/RD – TRL ...........$16,900
2003 FOUR WINNS FUNSHIP – 5.0 MPI B3 – 468 HRS – WT/GRN .................$23,900
1994 CHAPARRAL 250 SUNESTS – 7.4L B3 – WT/GRN .................................$13,500
1999 LOWE 250 JA,ACAN – 150 – TAN .........................................................$14,900
2004 BENNINGTON 25 RL – 225 ET EC .........................................................$28,900
2008 MANITOU 26 LEGACY – 250 SUSUKI -..................................................$34,900
1996 REGAL 260 LEGACY  LEISURECAT – YAMAHA 150 – WHT ....................$12,900
1990 WEBBCRAFT 30 CONCORDE - T7.4 – WT/GRY – 500 HRS ....................$15,900
2011 REGAL 38 EXP – T8.1 – BLK/RD – 159 HRS .......................................$234,900
2006 SEA RAY 400 DA- T8.1 – BLUE – 395 HRS .........................................$199,000                                                                

PONTOON BOATS
2003 BENNINGTON 2075 RLSS – 115 YAMAHA OB – WT/RD – TRL ..............$16,900
2007 SMOKERCRAFT 24 SUNCHASER – 150 – CHAMPAGNE ........................$25,000
2003 ALOHA 250 PARADISE – 225- 4 STROKE – N/BLUE .............................$19,900
1999 LOWE 250 JAMACIAN – 150 – TAN ......................................................$14,900
2011 BENNINGTON 2575 RCW I/O – 320 – BLK............................................$57,900
2008 MANITOU 26 LEGACY – 250 SUSUKI -..................................................$34,900

DECK
1995 CHAPARRAL 250 SUNESTA – N/GRN – 7.4L .........................................$13,500
1994 LEISURECAT 260 LEGACY– 150 YAMAHA - WHT ..................................$12,900
2005 CHAPARRAL 216 SUNESTA – 155 HRS – YLW/WHT/TRL - ....................$22,900

PWC
2004 YAMAHA FX HO – 4 STROKE – 200 HRS .................................................$5,900
2004 YAMAHA FX HO – 4 STROKE – 200 HRS .................................................$5,900

CRUISERS
1999 REGAL 2660 – T4.3L – 360 HRS – WT/TN ...........................................$33,900
2004 DORAL 29 PRESTANCIA –  MERCRUISER 496 MAG - ...........................$39,300
1995 RINKER 300 FIESTA – T5.7- .................................................................$16,900
2003 MONTEREY 302 – 5.0 – WHT/LIFT INCLUDED – 310 HRS ....................$55,900
1998 CHRIS-CRAFT 320 EXP.-T5.7 DUP PROP – 775 HRS – WT/GRN ...........$60,000
2002 REGAL 3260 – T5.7 – WHT/SAND ........................................................$69,900
2005 SEA RAY 320 SD – T350 – WHT – 290+ HRS .......................................$93,900
2002 REGAL 3260 – T5.7 – WHT/SAND ........................................................$69,900
1992 SEA RAY 330 DA – T7.4 .......................................................................$32,900 
2006 REGAL 3360 – T5.7 – TT/TAN – 190 HRS .................................$109,900 SOLD
2005 REGAL 3360 – T5.7 – BLK/RD - ...........................................................$89,900
2005 REGAL 3360 – T5.7 GXI – 550 HRS ......................................................$88,900 
2001 RINKER 340 FIESTA VEE – T350 MAG MPI – 415 HRS.- WHT ...............$54,900
2005 REGAL 3560 – T8.1 – TT/SAND ..........................................................$129,900
2005 FORMULA 370 SS – T8.1 – WHT – 400 HRS ......................................$157,000                                                     
2011 REGAL 38 EXP. – T8.1 – BLK/RD – 159 HRS ......................................$234,900
2006 SEA RAY 400 DA-T8.1 – BLUE – 395 HRS ..........................................$199,000  
2003 REGAL 3860 T8.1 – N/BLK – 450 HRS ...............................................$114,900                                                                              
2002 FORMULA 400SS – T8.1GXI – 265 HRS .............................................$124,900
1996 REGAL 402 – T7.4 – 800 HRS - WHT ...................................................$64,500            
2009 REGAL 4060 COMMODORE – T8.1 – T/TAN .......................................$249,900
2011 REGAL 42 SC – T8.1 – N/GLACIER – 235 HRS. ..................................$469,900
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT! .......................$240,000
2007 REGAL 4460 – T/8.1 – NTT/BLK – 110 HRS. ......................................$259,000
2013 REGAL 52 SPORT COUPE – T600 IPS – NTT/BLUE ....................$809,000 SOLD

PERFORMANCE
1990 WEBBCRAFT 30 CONCORDE – T7.4 – WT/GRY – 500 HRS ...................$15,900
                    
CUDDY
1995 SEA RAY  28 SR – RD/WHT - ................................................................$17,900
1998 FORMULA 280 SS – VOLVO 7.4 GI DP – 310 H.P. – WHT/BLUE .............$27,900
1997 REGAL 8.3SC – 7.4 GL DP – T/GRN – 350 HRS ....................................$17,900
2003 FORMULA 330 SS – T496 MAG B3 – 325 HRS .....................................$79,900
2004 REGAL 3350 – T5.7 – TAN ...................................................................$74,900
2005 REGAL 3350 – T5.7GXI – TT/SAND - ....................................................$79,900
2006 REGAL 3350- T5.7 GXI – 340 HRS – N/BLK ........................................ $99,900
2007 REGAL 3350 – T5.7 GXI – WHT – 150 HRS ........................................$119,500

BOWRIDERS
2006 MASTWECRAFT X1 – 350 HURTH – RD/TRL – 200 HRS.......................$39,900
2003 FOUR WINNS 234 FUNSHIP – 5.0 MPI B3 – 468 HRS – WT/GRN ..........$23,900
2006 FOUR WINNS 240 HORIZON – 5.7GI DP - .............................................$34,900
2005 COBALT 250 BR – 496 MAG B3 – 415  HRS – N/BLUE .........................$39,900
1999 CROWNLINE 266 BR – 7.4 – 400 HRS .................................................$19,900
2002 CROWNLINE 266BR – 5.7 – 200 HRS ..................................................$21,000    
2008 REGAL 2700 – 5.7 – NTT/BLK – 96 HRS ..............................................$55,400
2011 REGAL 2700 – 5.7 GXI DP - .................................................................$68,900
2012 REGAL 2700 – 5.7 – BLUE/WHT - ........................................................$75,900
1997 REGAL 8.3SE – 7.4L – T/GRN – 375 HRS .............................................$17,900
2000 COBALT 292BR – T5.0 GI DP – 121 HRS – WHT ...................................$34,900
2004 SEA RAY 290 BR – 496 MAG HO B3 - ..................................................$54,900
2008 SUNSATION 32 DOMINATOR – T6.2L – WT/BLK/RD .............................$74,500
2003 ENVISION 3600 LEGACY – T6.2 – 326 HRS ..........................................$66,900 

Lake’s
Best
Gas

Prices!
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Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATE
Custom-Built Dock

CALL SUPER DAVE, MARK or ERIC!
or visit us online at

www.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  573-280-7654 • 573-964-0016

•  Wave Absorption
•  Ground Reinforcement
•  Beauti�cation
•  Shoreline Protection
•  Bank Stabilization Permits

After

Before
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D ROAD • OSAGE BEACH
BEHIND HY-VEE

EXCLUSIVE EAGLE
FLOATS DISTRIBUTOR

WWW.CWDSUPPLY.COM 
YOUR LOCAL SOURCE FOR QUALITY DOCK SUPPLIES

• Dock Flotation • Buoys
• Dock Ladders • Dock Vinyl 
• Galvanized Dock Cables • PWC Lifts
• Cable Floats • Dock Winches 
• Concrete Decking • Much Much More!

Present this 
coupon and take 

an additional
Expires 09/01/2014

$50 OFF
Any Wet Step 

Product
BNJ042014

Serving the Lake Area for 
Over a Decade!

OPEN MONDAY - FRIDAY 8AM - 4:30 PM • 573-348-0434

LAKEOFTHEOZARKS• 9 EASTBUSINESSDR.
KAISER, MISSOURI

QUALITY COVERS • ENCLOSURES
 BIMINIS • INTERIORS

FLEXSTEEL MARINE SEATING
FULLY INSURED MEMBERS OF IFAI & MFA

    
cockpit cover ?

bimini ?

sunpad ?

full
cover ?

  cockpit 
carpet ?

enclosure ?

Call Today! (573) 348-3300
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cbolobank.com Main Bank 573-348-2761 • Eldon 573-392-5086 • Camdenton 573-346-2203 • Laurie 573-374-7775

We can have you on the water fast, with competitive rates and fl exible terms. 

Stop by or call today and let’s 
get you out on the water!

The money you need for the boat you want.

Member

Marina:   500 Yacht Club Landing Dr. 
Lake Ozark, MO 65049 
(At the 1-Mile Marker) 

Power 
38’  2007 Fountain Express……............$239,900 
36’  1975 Uniflite……………………...…….….$22,000 
35’  2002 Silverton Motor Yacht……....$123,900 
31’  1990 SeaRay Sundancer…………..... $ 28,995 
28’  2005 Chapparral 280SSi……………...$ 39,900 
28’  2005 Sea Ray 260 DA………….………..$59,900 
26’  1995 Bayliner Rendezvous……….....$12,950 
22’  1992 Navigator Deck Boat.…........... $6,800 
21’  2006 Stratos Fish N’Ski ……………....$24,995 

Brokerage  
Power & Sail  
(573) 552-8401   
www.OzarkYachtClub.com 

Sail 
38’ 2007 C&C115 …………...…………...… .$149,000 
36’ 1987 Catalina 36…………...…………..... $49,500 
34’ 1991 Catalina 34…………………….…..   $48,900 
26’  2007 MacGregor…..………………....… $21,500 
25’  2004 Catalina 250, Trlr……………......$27,900 
25’  1987 S2 8.0 ……………………………….... $ 5,200 
24’  1975 C&C……………..…………….……...  $ 6,995 
22’ 1985 Catalina  Pop-Top………………..... $6,195 
22’  1981 Catalina, Trailer ………….…….....$4,000  
19’  2013 VXOne (New), Trlr……………....$32,500 
16’  2002 Melges MC Scow…..…………......$6,450 
13’  1985 Laser …..………………………….……$ 1,750 
13’  1990 Sunfish ………..……………….……….. $ 875 
12’  1990 Butterfly ……..…………….…..……$ 1,750 
   9’ 2008 Catalina Sabot…………..………...  $2,800 
   8’ 2011  Open Bic  …………………..………..$1,750 

The Premier Marina For Power & Sail 

REDUCED 
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We are a full service marine dealership and a factory authorized marine repair center!
WWW.PROSCHOICEMARINE.COM

Missouri’s Largest Triple Log Dealer!

www.Regencyboats.com 
for more information.

We Deliver to the Lake
FREE OF CHARGE!
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SOLUTIONS, SALES & SERVICE

SOLUTIONS, SALES & SERVICE • 13696 Highway 7 • Warsaw MO 65355
PROS CHOICE MARINE • 877-827-2840

REGENCY™ 254 XP3 Experience the new look of luxury.  All-new powder-coated boat!

$59,995

Powered by a Mercury 250 Pro 4 stroke
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Cuddys/Cruisers
2000 Sea Ray 26 OV, 7.4L, 310 HP ...............................................$29,900
1987 Chaparral 285XLC, Tw.5.7L, 260 HP .....................................$12,900
2008 Cruisers 300 CXI, Twin 5.0L GXI, 270 HP .............................$99,900
1999 Formula 330SS, Twin 7.4, 310HP .........................................$49,900
2001 Rinker 340, Twin 350 Merc, T/300 HP ..................................$57,900
2008 Regal 3760, T/8.1L Volvo, 375 HP ......................................$169,900
Pontoons/Deck Boats
1989 Lowe 24PT, 70HP Yamaha ......................................................$7,900
2003 Lowe 222 FS, 150 Yamaha, 150HP .......................................$12,900
2000 Bennington 24TT, 150 OPT, 150HP ......................................$19,900
2001 Sea Ray 240 SD, 5.7L, 260 HP .............................................$24,900
2008 Sea Ray 260 SD, 6.2L, 320 HP .............................................$44,900
2000 Playcraft 26TT, 200 Merc, 200HP .........................................$21,900

Runabouts
1999 Nitro 185FS, 115 Merc., 115 HP ...........................................$10,900
1999 Bay Hawk 18, 90 Evinrude, 90 HP ...........................................$7.900
2000 Moomba 20 Ski, 5.7L, 250 HP ..............................................$15,900
2012 Ranger 20, 250 Yamaha, 250HP ...........................................$49,900
2005 Sea Doo 205 UT, V6 250HP ........................................SOLD $14,900
1987 Cobalt 23 BR, 454 CID, 300 HP ..............................................$9,900
1998 Cobalt 248 BR, 7.4L, 310 HP ................................................$19,900
2000 Cobalt 252 BR, 7.4L, 310 HP ................................................$29,900
2006 Chaparral 256BR, 5.7L, 320HP .............................................$44,900
2007 Crownline 260BR, 6.2L, 320HP ............................................$44,900
1995 Crownline 266 BR, 7.4L, 310 HP ..........................................$16,900
2005 Crownline 270BR, 350M, 300 HP .........................................$44,900
1997 Cobalt 272BR, 7.4L 310HP ...................................................$22,900

Runabouts
1998 Cobalt 272BR, 7.4L 310HP ...................................................$26,900
2001 Rinker 272BR, 6.2L, 320HP ..................................................$26,900
1999 Sea Ray 280BR, T-5.7L, T-260 HP, white .............................$37,900
2006 Cobalt 282BR, 8.1GXi, 420HP ...............................................$64,900
2010 Cobalt 296BR, 8.1L HO, 420 HP ...........................................$89,900
2001 SeaRay 290BR, 496CID, 375HP ............................................$42,900
2009 Crownline 300BR, 496 Merc., 375HP ...................................$79,900
2000 Mariah 302 BR, 7.4L, 310 HP ...............................................$31,900
Performance Boats
2001 Envision 29 Combo 7.4L, 310 HP .........................................$33,500

PRE-ENJOYED BOATS - GREAT RATES - IN HOUSE FINANCING & INSURANCE AVAILABLE!

www.premier54.com
(573) 552-8550 • On Osage Beach Parkway between Walmart and Outlet Mall

PROUD TO BE THE LAKE OF THE OZARKS

DEALER
Chaparral Boats - Leading the Industry for 

50 Years In Consistency, Stability and Value!

The 'Best' Show Incentives Ever Offered!
See Premier 54 Motorsports for Details!

21 H20246 SSI307 SSX330 SIG

Vortex 223 VRXRobalo R222
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Please verify all ad copy for accuracy
& indicate all corrections clearly. This is a proof only. All colors here may or may not match final printed copy exactly. This is an opportunity to identify any error made 

during the creation of your advertisement. ABC Advertising shall not be held responsible for an error not marked. This is  an opportunity 
to identify changes or to correct errors. Should the number of sets of changes requested exceed two, additional 
charges will apply.  For best production, QR Codes should be a minimum of 1” by 1”.  
Text should be a minimum of 12 point font.  Fine line fonts may not be legible on dark backgrounds.

Restaurant
File Name

Created By

Shady GatorsAdvertiser 
Size

Ad Number

Big Boys Fiberglass
4x4

CindyOn3-5-201220

To Be Completed By Advertiser Only:

Changes By:                                    Changed:          Fixed:
1Cindy3-8-2012
2Matthew3-15-12

Approved by:      w/changes3Mary3-20-12

Sign Here
X

Date:

___________________________________

___________________________________

4
5
6

More than two sets of changes will result in added 
charges.

Ad proof must be returned within five days of receiving it 
or it will be considered approved by purchaser.

GET YOUR BOAT OR WATERCRAFT REPAIRED 
BEFORE THE SUMMER FUN BEGINS!

CALL 573-346-1175 FOR AN ESTIMATE!
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