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By Nancy Zoellner-Hogland
Lawsuits continue to be fi led 

against the utility. In Decem-
ber, three more lawsuits were 
fi led against the power com-
pany asking the courts for de-
claratory judgments on behalf 
of James and Margaret Thomp-
son; Lonnie and Judith Hen-
dricks; and Virginia Kay Eagan, 
who all own homes in Lake 
Valley Subdivision in Camden-
ton and who are all clients of 
First American Title Insurance 
Company.

In November, suits were 
fi led on behalf of Howard Lar-
kins of Stover; Marc Schmidt 
and James Stanford of Gravois 
Mills and Wayne and Melissa 
Young of Stover. They all have 
title insurance through Fidel-
ity National Title Insurance 
Company, formerly Chicago 
Title Insurance Company, who 
is paying the legal fees. 

In the fall of 2011, suits were 
fi led on behalf of Donald and 
Rhonda Choate, David Staub-
ley and Donald and Patsy 
Bruns, all Camden County 
residents; and this past spring, 
lawsuits were fi led on behalf 
of Christopher and Susan Ci-
polla and Charles Sanzottera, 
who all own property in Mor-
gan County. They all are also 
clients of First American Title 
Insurance Company.

Because Morgan and Cam-
den counties are in the same 
circuit, attorneys said it is 
likely that the cases will all end 
up in front of the same circuit 
court judge. They also said it 

was likely that many more suits 
would follow.

The lawsuits are claiming 
“adverse possession.” This al-
lows a “squatter” to sue to get 
legal title to the property. Ad-
verse possession requires the 
person or persons to have been 

in possession of the property 
and acting as if they owned the 
property, through payment of 
taxes and maintaining the land 
for 10 years.

Similar lawsuits were fi led 
by property owners at Lake 
Taneycomo. In 2000 and again 
in January 2012, state courts 
found in favor of “encroach-

ing” property owners claiming 
adverse possession. The judge 
ruled the utility – Empire Dis-
trict Electric – no longer owned 
the land. 

In 2006 the Missouri legisla-
ture amended the adverse pos-
session statute to exempt utili-

ties from these types of claims. 
However, in January 2012, the 
Taney County Circuit Court 
judge upheld the previous rul-
ing, stating the amendment 
did not apply to adverse pos-
session claims that began more 
than 10 years prior to passage 
of the 2006 amendment.

The adverse possession law-

suits were fi led against Ameren 
after the power company noti-
fi ed them – and approximately 
1,500 others – that all or a por-
tion of their properties were 
inside the project boundary. 
Ameren offi cials said as such, 
those properties don’t actu-

ally belong to the people who 
purchased them but instead, 
belong to the power company.

Earlier this year Ameren got 
permission from the Federal 
Energy Regulatory Commis-
sion (FERC) to comprehen-
sively lower the Osage Project 
boundary to 662 plus carve out 

continues on page 14

Ameren’s battles over ownership continue

Ameren’s Bagnell Dam Osage Energy Center photo by Darrel Willman
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By Nancy Zoellner-Hogland
With passenger wait times 

averaging 2 to 2 ½ hours, many 
airports are going the extra 
mile and adding a wide assort-
ment of amenities for travelers. 
Beauty salons, barber shops 
and spas offering manicures, 
pedicures and massages are 
now the norm at many major 
airports across the U.S., as are 
gourmet restaurants. However, 
some are even going so far as 
adding walking trails, huge 
indoor playgrounds and golf 
courses like the one next to 
Los Angeles International Air-
port. Boston’s Logan Airport 
provides rocking chairs and 
Washington’s Reagan National 
and Dulles airports host live 
musical performances year 
round. An airport spokesman 
said when travelers are free to 
choose connecting fl ights they 
are more likely to choose an air-
port offering the amenities over 
one that does not, providing an 
additional source of revenue.

Lambert St. Louis Airport has 
just begun offering an amenity 
of sorts to travelers who own 
electric vehicles. Those owners 
are now able to get a free charge 
during the day at any of the fi ve 
new charging stations just pur-
chased by the airport. The sta-
tions will be located in Super 
Park Lot A across from Terminal 
1. According to airport offi cials, 
they made the decision to pur-
chase the stations because of 
the growing number of electric 
vehicles in the area. The airport 
also purchased four electric ve-
hicles to replace pick-up trucks 
used to patrol the airport’s Su-
per Park terminal garages and 
long-term lots.

It appears some airlines are 
interested in wooing health-
conscious passengers as well. 
A City University of New York 
School of Public Health survey 
recently found that airlines are 
serving more meals and offer-
ing healthier and higher-qual-
ity food choices than last year. 
The survey, now in its seventh 

year, looked at the food served 
on 11 different airlines operat-
ing in North America and  used 
a 0 to 5-star scale to score the 
health of meals served;  the 
health of snacks; food variety; 
calories; menu innovation; 
cooperation in providing nu-
tritional information and also 
looked at improvement over 
last year’s survey. Virgin Airlines 
ranked highest with 4 ¼ stars. 
Allegiant Air came in last with 1 
½ stars. For more information, 
go to www.DietDetective.com.

It appears that there will 
continue to be a plethora of 
travelers to attract. In early De-
cember the International Air 
Transport Association released 
a report projecting an 800 mil-
lion increase in passenger load 
by 2016. According to the re-
port, nearly 500 million of those 
passengers will fl y on domestic 
routes; 331 million will travel 
internationally. The forecast at-
tributed the increase to the an-
ticipated travel to Asia Pacifi c, 
Latin America and the Middle 
East with nearly 200 million 
expected to fl y routes within or 
connected to China.

Unfortunately, those travelers 
may not be any safer. According 
to a report by “SmartPlanet,” an 
online news roundup site, al-
though hundreds of thousands 
of dollars have been spent, 
security is still lacking. Fake 
boarding passes are still getting 
through security checks and 
low pay for airport security staff 
has resulted in constant turn-
over, which means many have 
little on-the-job experience in 
handling problems – and recent 
funding cuts could bring about 
a drop in service. However, a 
newly formed airport screener 
union just ratifi ed its contract 
with the TSA, giving them col-
lective bargaining rights more 
say in what they wear on the 
job and benefi ts.

Private industry is still hard 
at work to address travel safe-
ty. Hitachi recently unveiled a 
prototype boarding gate that 

in just seconds can determine 
if a traveler is carrying explo-
sives. The device blows a short 
puff of air as a passenger passes 
and then in just 1 to 2 seconds 
collects and analyzes particles 
collected to detect explosive 
compounds. It also detects 
explosive material residue on 
hands when passengers swipe a 
boarding pass. The gate, which 
can process 1,200 passengers 
per hour, may also be put into 
use at some stadiums, train sta-
tions and event halls.

In the meantime, a fi rm that 
supplies airport body scan-
ners is under review after it was 
anonymously reported that the 
machines do not perform as 
promised. Rapiscan scanners, 
which use a form of X-rays, 
were touted as displaying a 
stick-fi gure image of the pas-
senger being scanned. How-
ever, the tip said that is not the 
case – instead the detailed body 
image is revealed to screen-
ers. The tipster said Rapiscan 
“knowingly manipulated” the 
scanned imagine in order to 
defraud the government and 
gain a contract. The TSA, which 
purchased 174 of the machines, 
has stopped installing them 
and instead, is moving about 
half to storage until the matter 
is straightened out.

A microbiology professor is 
advising travelers to take a few 
“security” measures by arming 
themselves with hand sani-
tizer. Dr. Charles Gerba, with 
the Univeristy of Arizona, took 
test swabs from airplanes and 
found norovirus, the infl uenza 
virus, diarrhea, MRSA and E. 
coli germs on toilets, tray tables 
and the latches on overhead 
bins – calling them the three 
“germiest” spots on board. He 
advised passenger to use the 
sanitizer frequently, especially 
after using the bathroom, on 
board. However, he said air-
port bathrooms can be almost 
as bad. The best defense is fre-
quent hand-washing and get-
ting a fl u shot before traveling. 

Armchair Pilot
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By Nancy Zoellner-Hogland
If all goes as planned, 

Lake-area movie goers will 
have another venue to choose 
from later this year.

A  new 23,258-square-foot 
Wehrenberg Theatre facil-
ity, to be located in the Shop-
pes at Eagles’ Landing, will 
contain eight auditoriums 
containing a combined 1,128 
tiered stadium-style seats, a 
concession stand and rest-
rooms. The largest auditori-
um will house 282 seats.

Charles Misenheimer, dep-
uty director/building offi cial 
for the city of Lake Ozark, 
said although fi nal plans had 
not yet been submitted, de-
veloper Gary Prewitt had re-
quested a foundation permit 
in hopes of starting work be-
fore the end of 2012.

Thomas Construction 
Company will be acting as 
the general contractor.

Wehrenberg History
Wehrenberg, based in St. 

Louis, is the oldest family-
owned and operated theatre 
circuit in the nation. 

The company was started 

in 1904 by Fred Wehrenberg 
who, after watching a fi lm 
clip of passengers riding a 
train at the 1904 St. Louis 
World’s Fair, rented a former 
bakery located next door 
to his saloon, purchased a 
piano and 99 kitchen chairs 
and launched the Cherokee 
Theatre in 1906. Business 

boomed, inspiring the Weh-
renbergs to open the Airdome 
– St. Louis’ fi rst outdoor mov-
ie theater. Patrons sat on fold-
ing chairs and were cooled by 
breezes in the summer and 
warmed by potbellied stoves 
in the winter. 

As the business expanded, 
more theatres were added 

to the circuit. Then, in 1948, 
Fred and his son-in-law, Paul 
Krueger, opened the fi rst 
Wehrenberg Drive-In. The 
drive-in was named “Ron-
nie’s” after six-year-old Ron-
ald Paul Krueger, Paul’s son 
and Fred’s grandson. As a 
boy, Ron worked at the drive-
in, running the miniature 
train around the playground 
and handling the pony rides 
and then later, working as 
carhop, usher and conces-

sionaire before taking over as
president of the company.

Over the years the com-
pany changed with the times,
adding multiplexes – origi-
nally theatres with two to six
screens, but now housing ten
or more screens. Wehrenberg
also expanded outside the St.
Louis area, building theatres
in Springfi eld, Osage Beach
and Cape Girardeau and then
in Cedar Rapids, Iowa.

New theatre coming soon

An architect’s rendering of the new Wehrenberg Theatre to be built at the Shoppes at Eagles’ Landing.
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By Nancy Zoellner-Hogland
In September, Americans 

emptied medicine cabinets, 
bedside tables, and kitchen 
drawers of unwanted, unused, 
and expired prescription drugs 
and took them to collection 
sites located throughout the 
United States as part of the 
Drug Enforcement Adminis-
tration’s (DEA) National Pre-
scription Drug Take-Back  Day. 
It was the fi fth time in two 
years, and the second time in 
2012 that the DEA partnered 
with state, local and tribal law 
enforcement agencies to hold 
the event which is responsible 
for removing more than 2 mil-
lion pounds – 1,018 tons – of 
prescription medicines from 
circulation.

However, as successful as 
the Drug Take-Back Days have 
been, according to research, 
there are just as many people, 
if not more, who don’t bother 
to take advantage of the pro-
gram. Instead they leave the 
medicines in a bathroom cabi-
net where they can be used by 
teens looking for a quick high. 
In other cases, people don’t 

want to store the drugs until the 
Take-Back Days so they fl ush 
them down toilets or throw 
them into the garbage – both of 
which can have damaging ef-
fects on the environment and 
contaminate the water supply. 
That’s where MedReturn Drug 

Collection Units come in.
The 54-inch-tall by 26-inch-

wide by 21-inch-deep, powder-
coated steel containers with 
shrouded padlock are placed 
in law enforcement agencies to 
serve as secure drop-off spots 
where residents can dispose 

of prescription drugs in a free, 
safe and easy manner. Mis-
souri is currently home to 14 
MedReturn Drug Collection 
Units. Ten of those units were 
provided thru a grant from the 
Missouri Association of Com-
munity Task Forces (ACT Mis-
souri), a private not-for-profi t 
corporation founded, in part, 
to produce healthy, drug free 
communities. 

In early December, a Me-
dReturn collection box was in-
stalled in the lobby of the Cam-
den County Sheriff’s Offi ce. 
Citizens will be able to deposit 
their medications anonymous-
ly any time of the day or night, 
7 days a week, 365 days a year.  
Once collected, the drugs will 
be properly disposed of by in-
cineration in the sheriff’s offi ce 
Drug Terminator.

Capt. Kelly Luttrell, spokes-
man for the Camden County 
Sheriff’s Offi ce, said citizens 
are encouraged to black out 
their personal information on 
the prescription bottles, but 
not the contents of the bottle 
itself. He also said because it’s 
an anonymous program, no in-

vestigations will be conducted 
relative to any prescription be-
ing dropped off.

Adair County Sheriff Rob-
ert Hardwick said that since 
obtaining the container about 
a year ago, it has been con-
stantly full, collecting some 
200 pounds every two to three 
months.

“We were really excited to be 
part of this program so in the 
beginning we worked with the 
TV and radio stations to create 
ads. And they work! Every time 
they air, we get overloaded. An 
ad ran today and already we’ve 
had more than 30 pounds 
brought in,” Sheriff Hardwick 
said, adding that many of the 
drugs are brought in when a 
loved one dies from an illness. 
“A lot more comes from people 
after they beat an illness and 
no longer need the medica-
tions. My deputy told me those 
people always tell him why 
they’re bringing the drugs in. 
He said it’s very emotionally 
rewarding for them - you can 
hear it in their voices and see it 
on their faces.”

continued on page 12
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Bob Cotter
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30+ years of experience

Robert Cotter
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Specialist
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The Camden County Sheriff’s Offi ce recently installed a MedRe-
turn Drug Collection Unit in their lobby where residents can dispose 
of unwanted medicines. A similar unit provided to the Adair County 
Sheriff’s Offi ce has helped them remove more than 1,000 pounds 
of unused prescription drugs from their community. This is about a 
month’s worth. Camden County is hoping to have a similar response. 
Photo provided.

Program helps rid communities of unused medicines
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By Nancy Zoellner-Hogland
Osage Beach Police Sgt. Ar-

lyne Page is warning retailers 
that they need to remain at-
tentive and know the methods 
thieves use to steal – and store 
employees need to stop turn-
ing a “blind eye” to shoplift-
ing because they don’t want to 
get involved. She said that not 
following that advice could re-
sult in huge losses for stores, 
missing out on pay increases 
or bonuses for employees and 
higher prices for consumers.

“It’s time for complacency 
to end. None of us can afford 
it any longer. You’d be sur-
prised at the number of store 
employees that have told me 
they saw people stealing mer-
chandise but decided to look 
the other way because they 
didn’t want to take the time 
out of their busy schedules to 
go to court or deal with police 
– or they think it doesn’t af-
fect them because it’s not their 
stuff that’s getting stolen,” she 

said, adding those kinds of at-
titudes could have aided three 
shoplifters that were caught 
last month with more than 
$6,000 in stolen merchandise 
that had been taken from the 
Osage Beach Walmart and 10 
different stores in Prewitt’s 
Point Shopping Center and the 
Osage Beach Premium Outlet 
Mall.

However, she said the will-
ingness of two shoppers at the 
mall to get involved saved the 
day.

On December 15, offi cers 
from her offi ce were called in 
reference to three shoplifters 
who had just left the Osage 
Beach Premium Outlet Mall. 
Two off-duty offi cers, one 
from the Foristell Police De-
partment and one from the 
Maryland Heights Police De-
partment, had been parked in 
front of the Kitchen Collection. 
They watched as the subjects 
pulled their Dodge Caravan 
into the spot next to theirs and 

then proceeded to empty bags 
into the van. Next, they car-
ried those empty bags into the 
Kitchen Collection store.

Page said the offi cers con-
tacted store management to 
alert them and were told that 
the suspects were leaving but 
had not purchased anything. 
However, the offi cers said the 
shopping bags were full when 
the trio exited the store.

The off-duty offi cers then 
proceeded to follow the 
thieves as they left the mall 
and traveled west on High-
way 54.The van was stopped 
by Camdenton offi cers at the 
Camdenton City limits.  The 
driver, 53-year-old Lawrence 
E. Ross from St. Louis was ar-
rested for driving while re-
voked. All three subjects and 
what turned out to be a leased 
van were returned to Osage 
Beach.  That’s when Osage 
Beach offi cers found the stolen 
property.  

Roeisha Henderson, 27, 

from St. Louis; Vanessa Har-
rison, 44, from St. Louis; and 
Ross were all charged with 
felony stealing by shoplifting 
through the Camden County 
Associate Circuit Court with 
a bond of $1000 cash bond or 
$10,000 surety. Ross was also 
charged with driving while 
revoked. Because one of the 
11 stores is located in the Pre-
witt’s Point Shopping Center, 
charges have also been re-
quested through the Miller 
County Associate Circuit 
Court.

“This was pretty typical. 
Professional shoplifters often 
take large, folded up shopping 
bags into stores with them, or 
they may also stuff the bags 
with plastic or paper to make 
them look full. After entering 
their victim store, they remove 
the stuffi ng from the bag and 
replace it with stolen mer-
chandise. At this time of year, 
’pros’ also wear heavy, bulky 
coats with ‘boosters’ – false 
liners that can be fi lled up 
with merchandise. And then 
sometimes shoplifters split up 

and one will keep store per-
sonnel busy while the other 
one steals,” Page said. “Then 
there are your shoplifters that 
work with their children – es-
pecially babies – so they can 
stuff their strollers or diaper 
bags full of stolen merchan-
dise.”

She said parents need to 
know that they could be re-
ported to the Division of Fam-
ily Services (DFS) and charged 
with child endangerment if 
they are caught committing a 
crime with children in tow.

“In some cases, when we 
aren’t able to contact rela-
tives to take custody of the 
shoplifters’ children, they’re 
turned over to DFS. We don’t 
let shoplifters off the hook just 
because they have children 
or a baby with them,” Page 
warned. 

According to the National 
Association of Shoplifting 
Prevention, an estimated one 
in 11 people shoplift. The ma-
jority – about 75 percent – of 
all shoplifters are adults and 
most – more than 70 percent 
– said the decision to steal 
was spontaneous and not 
pre-planned. The association 
reported that from June 2010 
to June 2011, stealing cost re-
tailers more than $119 billion 
– up nearly 7 percent from the 
same period in 2010. 

Be on lookout for those wanting 
something for nothing

573-348-1731

Kiwanis Club Of Ozark Coast Receives 
Check From Lake Shootout

The Kiwanis Club of Ozark Coast was recently presented a 
check for nearly $2500 from the organizers of the annual Lake 
Shootout in appreciation for Kiwanis’ volunteer efforts during 
the event.

Presenting the check to Club president Aaron Spieler (left) 
were Ron Duggan (center), organizer of the event, and Mike 
Kenagy, volunteer supervisor.

The Lake Shootout started as a local event racing event and 
now has gained worldwide attention, bringing thousands of visi-
tors to the Lake area, while raising more than $100,000 for Lake 
area charities. 

The Kiwanis Club of Ozark Coast has served Osage Beach, Lake 
Ozark, and surrounding areas since 1988.  The Club meets every 
Thursday at noon at the Resort at Point Arrowhead in Lake Ozark. 

For more information, see www.ozarkcoastkiwanis.org.
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Horseshoe Bend Pkwy & Bus. 54
Lake Ozark
573-365-8596 Offi ce
800-879-5687 Toll Free
http://www.4seasonsrealtyinc.com

Jim Albers
Selling Lake Ozark Real Estate Since 1973

573-216-5144
jim@albersandalbers.com

Mary Albers - 2005 Bagnell Dam
Association Realtor of the Year

573-216-2139
mary@albersandalbers.com

The #1 Team in 2012 at 
the #1 independently 

owned Real Estate
Organization at the 
Lake of the Ozarks

AlbersandAlbers.com

By Nancy Zoellner-Hogland
By early January, organiz-

ers should know if the Bagnell 
Dam Strip Association (BDSA) 
will be able to host the Offshore 
Super Series (OSS) boat races. 
If all goes as planned, power 
boat racers will compete Fri-
day, June 7 through Sunday, 
June 9, 2013 on a track that will 
extend from Bagnell Dam to 
the 4 mile mark.

Jeff Van Donsel, a member 
of the BDSA, said OSS offi cials 
will be meeting with the Mis-
souri State Water Patrol in early 
January to design the course.

“If they can agree and the 
Water Patrol approves our re-
quest for a regatta permit, we 
too will be moving forward 
with great speed because 
we won’t have much time to 
put it all together,” Van Don-
sel quipped, adding that al-
ready many organizations and 
businesses have “climbed on 
board,” as sponsors, pledging 
or donating hundreds of thou-
sands of dollars. “Beavers at 
the Dam has agreed to act as 
offi cial host, which is perfect 
because they’ll be right there 

close to the action. We’re pretty 
excited because it looks like it’s 
all coming together – as long as 
we can get the regatta permit 
– because until we have that 
in hand, we have nothing. The 
word got out a little premature-
ly that this was a done deal, but 
that’s not the case.”

He also said once the BDSA 

has that permit in hand, they 
will be making formal requests 
to Ameren-Missouri, the Mis-
souri Department of Trans-
portation and the city of Lake 
Ozark to close traffi c across 
Bagnell Dam during the event.

“We thought that would be 
a perfect spot to view the race, 
but while we’ve talked with 

representatives from both en-
tities, they haven’t given us 
formal approval yet either. 
We also haven’t offi cially ap-
proached the city. We’re ex-
pecting a crowd of about 10,000 
to visit the Strip that weekend 
so it should also be a great 
boost to businesses on what is 
traditionally a pretty soft week-

end. For that reason, we hope 
that the city will give us their 
full support,” Van Donsel said.

Organizers said OSS races of 
the past drew more than 25,000 
spectators overall during the 
three-day event, injecting an 
estimated $4.5 million into the 
local economy. The last OSS 
race at the Lake was in 2009.

Offshore Races may return to Lake of the Ozarks

Team CRC won the OSS Cat Extreme Class in 2009. The Offshore Super Series is expected to return to Lake of the Ozarks June 7-9, 2013. 
(Photo: J.B. Simpson/LakeExpo.com)
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RELOCATION CLEANING

CARPET CLEANING

WINDOW WASHING
FORECLOSERS

MIKE: 618-779-2908
MONIQUE: 618-558-8019

Local: 573-552-4065

ASK
ABOUT OUR

DBD & PARTYLITE

SERVICES, LLC

CLEANING & DETAILING!

CLEANING & DETAILING!

CAR AND BOAT DETAILINGCAR AND BOAT DETAILING
COMMERCIAL/RESIDENTIAL CLEANINGCOMMERCIAL/RESIDENTIAL CLEANING

PAINTING/MINOR MAINTENANCEPAINTING/MINOR MAINTENANCE
PROPERTY MANAGEMENTPROPERTY MANAGEMENT

By Nancy Zoellner-Hogland
Riprap – rock of various siz-

es placed strategically at the 
base of seawalls – absorbs and 
defl ects the impact energy of 
waves before they reach the 
seawall, nearly eliminating the 
bounce-back blow on docks 
and boats. The gaps between 
the rocks trap and slow the fl ow 
of water, lessening shoreline 
erosion which can undermine 
the integrity of seawalls and 
muddy up the Lake. Fishermen 
appreciate riprap because it 
provides a near-shore habitat 
that is valuable for production 
of aquatic food sources, fi sh 
spawning and protection of fry 
and fi ngerlings from predators. 

While many tout the benefi ts 
of riprap, many others bemoan 
the high cost of installing the 
product. 

Now, thanks to grant money 
and a newly formed partner-
ship between the Lake of the 
Ozarks Watershed Alliance 
(LOWA) and Rock Works of 
Lake Ozark, property own-
ers can protect their shoreline 
at half the price, up to $2,500. 
Signing up for the program 

is as easy as making a phone 
call to Mark McDonald, man-
ager of Rock Works. He will 
visit the property, take pictures 
and then submit the request to 
LOWA for consideration.

“We do all the work for 
them, including applying for 
the permit from Ameren if the 
job is approved by LOWA. The 
only thing the property owner 
has to do is write out a check 
for half the amount of the job 
once it’s completed,” McDon-
ald said, adding that there is a 
$2,500 cap for each project. “So 
if the riprap would normally 
cost a homeowner $5,000, un-
der this grant program it would 
only cost $2,500. But if the job 
would normally run $6,000, the 
homeowner would still only get 
$2,500 off the cost.”

Donna Swall, executive 
director of LOWA, said the 
program is part of LOWA’s 
Cost-Share Incentive Pro-
gram, funded through the 319 
Healthy Lake Grant received in 
2010.

“Our whole mission is to 
keep our healthy lake healthy 
– to make it a model for other 

lakes across the nation. One 
of the biggest – and easiest 
– things we can do to accom-
plish that goal is to keep the 
sediment out of the Lake be-
cause that serves as a platform 
for E. coli. We started out with 
the low-impact landscaping 
(LOWA LILs) program, which is 
designed to control and reduce 
the amount of storm water run-
off and ultimately the sediment 
that ends up in the Lake. But 
then the idea came to me that 
a large amount of sediment 
comes into the Lake from un-
der seawalls. I don’t care how 
expensive or how well-built 
your seawall is, eventually the 
movement of the waves will 
erode the base and each wave 
that goes out will suck more 
and more dirt out with it. Rip-
rap can stop that and not only 
keep the sediment out of Lake 
of the Ozarks, it will also pro-
tect what is, for most, a very 
costly investment,” she said.

Swall took her idea to the De-
partment of Natural Resources 
(DNR), which oversees the 
grant. After receiving a hearty 
endorsement, she next sought 

out riprap installers who would 
be willing to knock 10 percent 
off the cost of each job.

“That was one of the re-
quirements. We had to get a 
real, tangible match to qualify. 
After I explained the program 
to him, Mark’s company was 
more than willing to come on 
board with us,” she said, add-
ing that they hope other com-
panies will also get involved in 
the program as well.

To date, one riprap job has 
been approved and 15 others 
are undergoing Ameren’s per-

mitting process.
In the meantime, Swall said 

she’s also been busy compiling 
information from the LOWA 
LILs program and organizing 
training sessions for next year. 

Under that program, LOWA 
sends a team of trained volun-
teer evaluators to meet with 
property owners and discuss 
their needs and plans to in-
corporate low-impact land-
scaping. To be accepted and 
receive the cost-share funds, 
owners must fi ll out a form that

continues next page

LOWA grant helps property owners save money

ENDLESS LAKEFRONT VIEWS 
4 MILE MARKER $180,000

3 BR, 2BA,  4 MM
Fully Furnished 

Lakefront Home
816 547-5992

Assumable FHA 
Loan - In Osage 
School System, 
Bus Pickup at Door. 
Super Investment 
Opportunity!

Now $145,000! obo

Seller
Motivated! 
This Must 

Sell!

All Offers 
will be

Considered!
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proudly selling the products of

Star Heritage  Group, LLC

Jasonkillian5@yahoo.com

Independently Licensed Insurance Agent

Jason D. Killian

573-434-1977Hiring Agents
Call Now!

Enterprises, LLC

Lawn Care • Construction • Landscaping

Tree & Stump Removal • Land Cleaning

573.280.8785

POB 1008 • Osage Beach, MO 65065
Peterwansing@hotmail.com

WHO ARE YOU GOING TO

TRUST
HOME’S

WATER?
WITH
YOUR

When it comes to this region’s water, your Lake of the Ozarks Culligan Man® is the 
local expert. Culligan has been a trusted name in the water treatment industry for 
over 75 years. You can have Peace of Mind that our trained, certified staff of water 
professionals will provide the best possible solution for your home’s water.

Culligan Lake of the Ozarks
(573) 346-5221

277 Lower Business Park Rd.
Linn Creek, MO 65052

CulliganPro.com

Better quality water is only a call or a click away. 
Just say “Hey Culligan Man!®”
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continued from previous page
includes a description of the 
project, a sketch of the plan and 
a written cost estimate from 
the landscaper that will be do-
ing the work. After reviewing 
the proposal, LOWA will return 
the form with approved dollar 
amounts to the home or busi-
ness owner. When the work is 
completed the landscaper or 
the home or business owner 
must notify LOWA, which will 
send an evaluator out to con-
fi rm the project was completed 
as approved. Then LOWA will 
pay the landscaper, who must 
agree to give a 10-percent dis-
count, the amount specifi ed in 
the pre-approval, again up to 
$2,500.

Any sites that are in the 
watershed for the Lake of the 
Ozarks, including the coves, 
arms, second-tier homes, resi-
dential and commercial areas 
surrounding the lake are eli-
gible. Projects that qualify in-
clude:
• Repairing and/or adding 
terraces along with native or 
low maintenance vegetation to 
steep slopes to slow the prog-
ress of storm water down the 
slope and provide a place for it 
to soak in.

• Adding rain gardens that 
divert runoff from impervious 
surfaces like roofs, patios, and 
parking areas into areas where 
it has time to soak in.
• Installing compost socks to 
catch and slow runoff on slopes 
or create rain gardens.
• Removing landscaping river 
rock and replacing with vegeta-
tion, especially native and low 
maintenance plantings that 
provide shade, soak up runoff, 
require little irrigation or fertil-
izer.
• Adding trees or shrubs in-
tended to shade houses or 
foundations 
• Replacing turf grass that re-
quire mowing with native and 
low maintenance plants
• Adding rain barrels 
• Converting eroded areas 
to a series of vegetated and 
mulched berms that will catch 
and soak up future runoff.
• Adding or converting an ex-
isting patio to pervious pavers 
• Removing a fl ume, concrete 
or rocky channel that funnels 
runoff directly into the lake, 
streams or storm sewers

Swall said so far, 90 people 
have submitted requests under 
the landscaping program.

“When our trained evalu-

ators come out, they also dig 
up soil samples to analyze the 
composition to see what, if 
anything, it’s lacking. People 
that participate in the pro-
gram, whether through a 
landscaper or doing the work 
themselves, can also purchase 
native plants at cost from us,” 
she said, adding that the LOWA 
LILs and the riprap programs 
were scheduled to run until 

December 31, 2014, “Or longer, 
if additional federal or state 
money becomes available or if 
we can get some major support 
from bigger local partners that 
are stakeholders – people that 
have big investments at the 
Lake and who are dedicated 
to maintaining water quality. 
Studies have shown we have a 
healthy lake. However, we have 
to take precautions to keep 

it that way. Hopefully others 
share our views and will join 
us so we can continue to offer 
these kinds of programs.”

For more information on ei-
ther of the projects visit www.
soslowa.org or call Swall at 573-
434-4400. For more informa-
tion or to be considered for the 
riprap program, call McDonald 
at 573-280-7654.
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By Nancy Zoellner-Hogland
A recent poll found that re-

tailers who opened their doors 
on Thanksgiving may have 
drawn more shoppers than 
Black Friday sales ever had. The 
poll, conducted by Ipsos for 
Thomson Reuters, found that 
30 percent of Americans sur-
veyed shopped either online or 
in stores on Thursday – slightly 
more than shopped on the day 
after, which typically has been 
the busiest shopping day of the 
year. The poll, which included 
interviews of 3,815 American 
adults from November 22 to 
December 3, 2013, also showed 
that nearly 20 percent of those 
polled reported spending be-
tween $100 and $199 on their 
shopping trips.

In addition, according to 
a release by Reuters, of those 
who said that they shopped in 
stores on Thanksgiving, nearly 
one-third of the respondents 
said it was the fi rst time they 

had shopped on the weekend, 
suggesting that the earlier-
than-normal sales succeeded 
in wooing a whole new set of 
shoppers. And ShopperTrak, 
which measures foot traffi c at 
stores across the country, esti-
mated that while sales fell 1.8 
percent on Black Friday, they 
rose 2.7 percent for the over-
all weekend, which included 
Thanksgiving Day.

Now one Missouri legisla-
tor wants to put a stop to what 
shoppers have shown they sup-
port.

On December 3, Demo-
crat Jeff Roorda of Barnhart, 
elected to represent the newly 
formed 113th District, pre-fi led 
legislation that would prohibit 
retail stores from opening on 
Thanksgiving. The matter will 
be taken up in the spring 2013 
session of the General Assem-
bly. Calling it a “Thanksgiving 
Family Protection Act,” Roorda 
said in earlier interviews that  

the holiday should be about 
families and not about profi t – 
and that Thanksgiving should 
not become “Black Friday eve.” 
He said he has bi-partisan sup-
port for the measure.

However, Roorda, who, ac-
cording to the website Fol-
lowthemoney.org, received 
$6,077 in campaign contribu-
tions from, among others, Food 
and Commercial Workers Lo-
cal 655; $3,000 from Teamsters 
Local 41; and $1,000 each from 
the Carpenters District Coun-
cil of Greater St. Louis and the 
Plumbers and Pipefi tters Local 
562, apparently doesn’t place 
as much value on the impor-
tance of “family time” for res-
taurant servers and employees 
that work in movie theaters, 
gas stations and drug stores 
because those establishments 
would be exempt from the 
forced closure.

David Overfelt, president of 
the Missouri Retailers Associa-

tion, said he sees Roorda’s leg-
islation as a “lose-lose” situa-
tion for everyone involved.

“It’s obvious that the people 
enjoyed shopping on Thanks-
giving - every study or survey 
showed huge support. Cyber 
stores operate 24-hours a day 
and you know they’re still go-
ing to be offering huge reduc-
tions on merchandise so by 
prohibiting stores from com-
peting it will further cut into 
the local retailers’ sales. And for 
counties that haven’t adopted a 
use tax, it’s a double whammy 
because that would means no 
sales tax would be collected 
on those sales,” he said, adding 
that he has since talked to sev-
eral store managers and em-
ployees about the Thanksgiv-
ing Day experience. “Most of 
the employees seemed to enjoy 
getting holiday pay so they’d 
have more money to spend on 
Christmas.”

A spokesman from Target 
said most of their employees 
actually volunteered to work 
that day to get the additional 
money.

That’s why Overfelt said he 
believes the market – and not 
the government – should dic-
tate holiday hours.

“Mr. Roorda said the pub-
lic is up in arms because they 
think it’s wrong to force people 
to work on Thanksgiving. Well, 
if the public doesn’t support 
shopping on Thanksgiving, let 
them stay home. No retailer 
will stay open if he’s not mak-
ing money. And if the store 
manager or owner can’t get 

enough employees willing to 
work, he’ll have to stay closed. 
It’s just that simple,” Overfelt 
said. “There are those who are 
calling this a matter of ‘greed’ 
and of ‘fairness,’ but if this was 
the case, then every business 
should shut down. Why punish 
one entity over another?”

Joe Roeger, who heads up the 
Lake Area Chamber of Com-
merce Legislative Committee, 
said he doubts the bill will get 
any traction.

“But if it does, we’ll prob-
ably get involved. I just don’t 
think it’s even going to get out 
of committee,” he said.

Maine, Massachusetts, Con-
necticutt and Rhode Island all 
have laws prohibiting retailers 
from opening on Thanksgiving 
Day. However, Massachusetts 
Governor Deval Patrick and 
the Massachusetts Retailers 
Association are looking into 
legislation that could reverse 
that state’s 17th-century blue 
laws, which prohibit retail em-
ployees from working until the 
clock strikes 12 a.m. One of the 
biggest complaints is that the 
law leaves no time for staff to 
prepare for midnight openings. 
Opponents of the law also point 
out that it was penned in the 
1600s by Puritans in an attempt 
to prevent Colonists from stay-
ing home from church on Sun-
day in order to drink or conduct 
business. The law also includes 
other restrictions such as a ban 
on dancing on Sunday. Those 
laws, which carry a penalty of 
a $1,000 fi ne for each violation, 
haven’t been enforced.

14 Blue Ridge Rd. Kaiser, MO • (573) 693-9044

Tool & Equipment Rental Store 
www.chasecorentallakeozark.com

NOW OPEN!

0%
Financing for 

48 Months!

We rent or sell anything like Bobcats, 
Pressure Washers, Jackhammers, Aerial Lifts, 

Excavators, Floor Equipment, Generators...

We also sell Contractor Supplies such as:
• Concrete Blades • Concrete Bits

• Traffi c Cones • Marking Paint • Hard Hats

Check Out Our Line of Hustler
Zero-Turn Lawn Mowers!

Union-backed legislator
attempting to dictate store 
hours, time spent with family
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(573) 348-1443

The Lake’s Best Kept Secret For Food!
Daily Lunch & Dinner Specials

STONECREST MALL • OSAGE BEACH
BootleggersGrill.com

Click to Visit 
Website

Your Your HomeHomeYour Your HomeHome FOR MIZZOUFOR MIZZOU
TIGER SPORTS!TIGER SPORTS!

Get all your favorite NFL and college sports action!Get all your favorite NFL and college sports action!

Live Entertainment Every Friday and Saturday Night at 9pm!Live Entertainment Every Friday and Saturday Night at 9pm!

MAKING THE BAND MAKING THE BAND 
AUDITIONS EACH THURSDAY AT 8PM

FINALS JAN. 17TH
WINNING BAND GETS - PHOTO SHOOT

PAID PERFORMANCES - STUDIO DEMO EP

Mortgage $ense
with Michael Lasson of First 
State Bank Mortgage 

What is a VA
Guaranteed Loan

VA guaranteed loans are made by 
banks, savings & loans, or mortgage 
companies to eligible veterans for the 
purchase of a home --which must be 
for their own personal occupancy.

To get a loan, a veteran must ap-
ply to a lender. If the loan is approved, 
the Veteran’s Administration (VA) will 
guarantee a portion of it to the lender. 
This guaranty protects the lender 
against loss up to the amount guaran-
teed, and allows a veteran to obtain 
favorable fi nancing terms.

There is no maximum VA loan. 
However, lenders will generally limit 
VA loans to $417,000. This is because 
lenders sell VA loans in the second-
ary market, which currently places a 
$417,000 limit on the loans. For loans 
up to this amount, it is usually pos-
sible for qualifi ed veterans to obtain 
no down payment fi nancing.

A veteran’s basic entitlement is 
$36,000 (or up to $104,250 for cer-
tain loans over $144,000). Lenders 
will generally loan up to four times a 
veteran’s available entitlement with-
out a down payment, provided the 
veteran is income and credit qualifi ed 
and the property appraises for the 
asking price.

Note: For properties in Hawaii, 
Guam, Alaska and the U.S. Virgin 
Islands loan limits can be up to 
$625,000.

VA Loans Offer the Following 
Important Features:

Equal opportunity for all qualifi ed 
veterans to obtain a VA loan. 
No down payment (unless required 
by the lender or the purchase price is 
more than  the reasonable value of 
the property). 
Buyer informed of reasonable value. 
Negotiable interest rate.
Ability to fi nance the VA funding fee 
(plus reduced funding fees with a 
down payment  of at least 5% and 
exemption for veterans receiving VA 
compensation). 
Closing costs are comparable with 
other fi nancing types (may be lower). 
No mortgage insurance premiums. 
An assumable mortgage. 
Right to prepay without penalty. 
VA assistance to veteran borrowers 
in default due  to temporary fi nancial 
diffi culty. 

VA does not do the following:
Guarantee that a home is free of 
defects. The VA guarantees only the 
loan. It is the veteran’s responsibility 
to assure that he/she is satisfi ed with 
the property being purchased. The VA 
appraisal is not intended to be an “in-
spection” of the property. A veteran 

should seek expert advice (a qualifi ed 
residential inspection service), as 
necessary, BEFORE legally committing 
to a purchase agreement.
If you have a home built, the VA 
cannot compel the builder to correct 
construction defects--although the VA 
does have the authority to suspend a 
builder from further participation in 
the home loan program. 
The VA cannot guarantee a veteran is 
making a good investment. 
The VA cannot provide a veteran with 
legal services. 

How Does a Veteran Obtain a VA 
Guaranteed Loan?

Contract to purchase: Veteran selects 
home and discusses purchase with 
seller or selling agent and signs 
purchase contract conditioned on ap-
proval of a VA guaranteed loan. 
Loan application: Veteran selects 
lender, presents Certifi cate of Eligibil-
ity, and completes loan applica-
tion. Lender will develop all credit 
information and request VA to assign 
a licensed appraiser to determine the 
reasonable value for the property. 
Veteran will pay for credit report and 
appraisal unless the seller agrees to 
pay. Either VA or the lender will issue 
a value for property for loan purposes 
based on the appraisal. 
Loan decision: If the established 
value is acceptable to all parties and 
the lender develops that a veteran is 
credit and income qualifi ed, the loan 
may be approved. Most lenders are 
authorized to make this decision. 
Loan closing: Veteran (and spouse) 
attend the loan closing and sign the 
note, mortgage, and other related 
papers. The lender or closing attorney 
will explain the loan terms and re-
quirements as well as where and how 
to make the monthly payments. 

How Can I Obtain More Informa-
tion About VA Home Loans?

This is just a brief summary of how 
the VA Mortgage Product works, for 
more information on this and other 
Mortgage related topics please con-
tact Michael Lasson at First State 
Bank Mortgage at 573-746-7211 or 
on line at www.fsbfi nancial.com or 
www.yourlakeloan.com .

ProStar Auctions has been 
one of the leading single do-
nors to the Hope House chari-
ties and activities hosting nu-
merous events during the last 
three years.

At a recent tenth anniver-
sary on-site event, ProStar was 
recognized for its contribu-
tions and efforts.

ProStar Auctions has chosen 
the Hope House as its primary 

charity and has been raising 
money at every auction.

The Hope House acts as an 
emergency aid center and pro-
vides a helping hand and offers 
hope and short-term assistance 
to hundreds of families each 
month in Eastern Camden and 
Western Miller counties.

ProStar Auctions is a Lake 
of the Ozarks based company 
with over 30 years of experi-

ence in selling real estate by 
auction throughout the United 
States.

ProStar Auctions recognized
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continued from page 4
Luttrell said under the drug 

drop box guidelines, partici-
pants are allowed to deposit 
prescription and over-the-
counter medications; vitamins 
and nutritional supplements; 
pet medications; Epi-Pens and 
medicated ointments. They are 
not allowed to deposit needles 
or other sharps; thermometers; 
bloody, infectious or hazard-
ous waste; hydrogen perox-
ide; aerosol cans; inhalers; 
loose pills or unsealed liquids; 
medications from businesses, 
clinics, pharmacies, or hospi-
tals and any type of household 
waste.

Benefi t of MedReturn to 
the community
· According to the 2011 
Substance Abuse and Men-
tal Health Services Admin-
istration’s National Survey 
on Drug Use and Health (NS-
DUH), more than six million 
Americans abuse prescription 
drugs. That same study re-
vealed more than 70 percent 
of people abusing prescrip-
tion pain relievers got them 

through friends or relatives, 
a statistic that includes raid-
ing the family medicine cabi-
net.
· Pharmaceutical Research 
and Manufacturers of Amer-
ica estimates 3 percent – or 
2.8 million pounds – of pre-
scription medications go un-
used by U.S. consumers. Re-
cent data collection efforts 
suggest the percentage may 
be even higher.
· A study by the Partner-
ship for a Drug-Free America 
of 7th through 12th graders 
found that 40 percent of re-
spondents believe using pre-
scription drugs is safer than 
using illegal drugs. In addi-
tion, 29 percent think that 
pain relievers are not addic-
tive and 62 percent of teens 
who abuse prescription pain 
relievers said they do so be-
cause they are easily acces-
sible through parents’ medi-
cine cabinets.
· According to the Nation-
al Survey on Drug Use and 
Health, more young people 
ages 12 to17 abuse prescrip-

tion drugs than any illicit drug 
except marijuana – more than 
cocaine, heroin, and metham-
phetamine combined.
· A Substance Abuse and 
Mental Health Services Ad-
ministration report stated 
that every day 2,500 kids, 
ages 12 to 17, abuse prescrip-
tion painkillers for the fi rst 
time, and the majority of 
teens who abuse prescription 
drugs say they are easy to get 
and are often free. “Prescrip-
tion for Danger: A Report on 
the Troubling Trend of Pre-
scription and Over-the-Coun-
ter Drug Abuse among the 
Nation’s Teens” is available 
online at http://theantidrug.
com /pdfs /prescription_re-
port.pdf.
· The Offi ce of National 
Drug Control Policy found 
that 70 percent of people 
who abuse prescription pain 
relievers say they got them 
from friends or relatives. 
· Dangers don’t just in-
clude abuse. According to 
a health report on MSNBC, 
46 million people in the U.S. 

have drugs in their drinking 
water. Visit http://www.ms-
nbc.msn.com/id/26662637/ to 
read the whole story.
· For a list of drugs con-
sidered “safe to fl ush” by 
the U.S. Food and Drug Ad-
ministration, visit http://
w w w . f d a . g o v / D r u g s / R e -

sourcesForYou /Consumers /
BuyingUsingMedicineSafely/
EnsuringSafeUseofMedicine/
SafeDisposalofMedic ines /
ucm186187.htm.
· A list of resources for par-
ents and community leaders 
is available at http://www.
myaa.org/takeback.asp.

A Matter of Trust
with Trenny Garrett, Central 
Trust & Investment Company

Estate Planning:
Not Just for the 
Rich and Famous

Many individuals believe that 
estate planning is only for the very 
wealthy, and is put in place to pri-
marily save on estate taxes. How-
ever, an estate plan can be so much 
more. A good estate plan is your 
family’s roadmap if you aren’t able 
to deliver it in person. 

A trust can provide for the care of 
a loved one without overwhelming 
them with a large sum of money. A 
trust should be very personal, and 
great care should be taken to ad-
dress each benefi ciary’s specifi c sit-
uation. An added benefi t to leaving 
your heirs money in trust is that it 
can be protected from creditors, bad 
marriages and outside pressures. 
Many families today have children 
from multiple marriages. Address-
ing how they will receive money 
and assets will go a long way to 
reduce any confl icts at your death.

In some situations, you may want 
to establish a charitable fund to 
benefi t certain types of organiza-
tions or a specifi c charity. Perhaps 
you want to establish a scholarship 
fund at your high school or leave a 
percentage to your favorite charity. 
A good estate plan will even have 
a list of your personal property 
and who you want to receive that 
property. A great deal of heartache 
and resentment can be avoided by 
preparing this list and leaving it 
with the person you have named as 
trustee of your estate. The plan can 
certainly provide for the disposition 
of money, but that is usually the 
easy part. 

The plan addresses what will 
happen with your family home and 
other property you may own. Do 
you want it to be sold? Should an 
heir have the option to purchase? 
Many people even incorporate spe-

cial provisions to ensure their pets 
are well cared for should something 
happen to them.

What if you can no longer care for 
yourself or live alone? Do you want 
to stay at home and have a helper 
come in or do you prefer assisted 
living? Make sure your desires are 
followed by putting this in writing. 
If you become incompetent, who 
will make decisions on your behalf?  
As part of this process, you will also 
create a living will, a durable power 
of attorney and health care direc-
tive. This is very important, and ev-
eryone should have these in place.  

While some of these topics are 
not always fun to think about, it is 
critically important that you make 
the decisions rather than leaving it 
up in the air. An estate plan allows 
you to decide who will handle your 
affairs and how they will be han-
dled. Of course, estate planning can 
avoid probate and save estate tax, 
but it is so much more personal. A 
well drafted estate plan might keep 
family harmony, protect your loved 
ones and it is a great gift of peace 
of mind to your heirs.

Trenny Garrett is Senior Vice Presi-
dent at Central Trust & Investment 
Company, Lake Ozark. You can con-
tact her at 573-302-2474 or visit 
www.centrustco.com. Central Trust & 
Investment Company is affi liated with 
Central Bank of Lake of the Ozarks.

Trenny Garrett, J.D., CTFA

Painting, Sealing & Staining Inside & Out
Carpet Cleaning - Housekeeping - Light Hauling

Small to Mid-Sized Condo Management
Leaf Removal - Powerwashing Decks & Docks

Program helps rid communities of unused medicines
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By Nancy Zoellner-Hogland
Beginning January 1, those 

who shop inside Lake Ozark 
city limits will spend a fourth 
of a penny more sales tax on 
items they purchase. However, 
that will happen only because 
Miller County voters approved 
the measure at the polls on 
November 4. According to 
the numbers reported by the 
County Clerk Rowland Todd’s 
offi ce, Camden County voters 
rejected the measure 29 to 22 
votes.

But Lake Ozark city offi cials 
said they believe that count 
was a result of confusion and 
problems at the Horseshoe 
Bend polling site, where the 
70-some Lake Ozark residents 
who live in Camden County 
and who are registered voters, 
vote.

Lake Ozark Aldermen Jeff 
Van Donsel said he has fi rst-
hand knowledge of at least one 
issue. 

“My wife and I went to the 
polls at the same time. After 
showing our I.D., we were both 

handed ballots. It wasn’t un-
til turning in my ballot that I 
noticed the Lake Ozark sewer 
issue wasn’t even on mine. 
However, it was on the ballot 
they gave my wife,” he said, 
adding that several other Lake 
Ozark residents also reported 
not seeing the issue on their 
ballots. “One of our residents 
went door to door and learned 
that none of his neighbors had 
been given the right ballots. I 
really wish city residents could 
vote inside the city. We have 
several large buildings avail-
able.”

Both Lake Ozark Mayor 
Johnnie Franzeskos and City 
Clerk Rachel Kelly agreed that 
a Lake Ozark voting site would 
make more sense. They also 
said although they both called 
Todd several times to discuss 
the issue of poll workers giv-
ing out incorrect ballots, he 
was not available and as of the 
end of November, he had not 
returned their calls. He was 
also not available to speak to 
this reporter. However, an-
other employee at the Camden 
County Clerk’s offi ce said they 
intended to look into the mat-

ter, but didn’t think it was any-
thing other than a miscom-
munication with the judges, 
several of whom were new. 

That employee also said 
the problems encountered 
with a malfunctioning ballot 
box wouldn’t have affected 
the outcome. According to an 
election judge, the electronic 
reader quit three times before 
noon. It fi nally was replaced in 
the afternoon and ballots that 
had been case were placed in a 
locked box until they could be 
fed by a bi-partisan team into 
the new ballot counter.

“We’re still trying to iso-
late the problem but we think 
there’s an electrical issue at 
the Lodge of Four Seasons 
Convention Center, where we 
have our polling location, be-
cause we didn’t have problems 
with our equipment anywhere 
else in the county,” the county 
clerk employee said.

In the meantime, Lake 
Ozark City Administrator 
Dave Van Dee said they are 
hoping an additional $127,000 
will be raised by the new tax.

“If the economy starts im-
proving, we’ll do even better, 

which would be awesome be-
cause this additional money 
will not only be used for bond 
indebtedness, it will also al-
low us to expand into exist-
ing neighborhoods when the 
neighborhood or the city is 
ready for sewer,” he said, ex-
plaining that unless there was 
a serious issue of malfunction-
ing septic systems or unless 
the Department of Natural 
Resources (DNR) or the Envi-
ronmental Protection Agency 
issued new mandates, the city 
preferred to wait until they 
garnered 100-percent sup-
port from all residents before 
bringing service to an area. 
“You can imagine how dis-
heartening it would be to build 
a new home and put in a sever-
al thousand dollar septic only 
to learn that the city was going 
to force you on to their system 
in a year.”

The portion of the money 
earmarked for bond indebt-
edness will be used to pay for 
sewer upgrades ordered by 
the DNR after the city expe-
rienced a large sewage spill 
several years ago. Several im-
provements and repairs have 

already been made. However,
Van Dee said the city still
needs to replace numerous
manhole covers, sewer mains
and lift stations around town.
That work is estimated to cost
$2.2 million. 

“We don’t have your typi-
cal terrain here at Lake of the
Ozarks, which means most ev-
erything needs to be pumped
uphill. That’s presented quite
a challenge. However, we’re
really hoping that the majority
of the work will be complete
by the end of 2013 and the rest
will be fi nished up in 2014.
Then everything should meet
DNR standards,” he said.

According to Van Dee, the
city currently has close to
1,300 sewer customers. Resi-
dential customers pay a base
rate of $15 per month plus
$3.31 per 1,000 gallons of fl ow.
Commercial customers pay
$22.50 per month plus $4.21
per 1,000 gallons. If the sewer
tax hadn’t passed, city offi cials
were prepared to increase the
base rate by $2.50 per month.

HAPPY
HOUR!!

Serving Lunch & 
Dinner Daily!

Now Open! 11am-9pm
    Fri.-Sat.

    11am-10pm

Well Drink Specials,
Domestic Bottle Specials
Select Appetizers

1/2 Price!

4pm-6pm Monday-Friday

Sales tax issue has some looking at election process
Approved tax will help 
fund Lake Ozark sewers
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House maintenance, repairs, boat winterizing, 
holiday decorations, car tune-ups, brakes, yard work,

on-site oil changes, buff, wax, fi berglass repair.

Steven Richter, Owner   573-286-8854
stevenrichter6996@yahoo.com

Stevens 
Handyman 
Services

9 Liberty Road, Kaiser, MO 65047

Press Releases are Welcomed!
We reserve the right to edit for content, clarity, space and 

spelling. Please submit releases to: lakebusjournal@gmail.com

continued from page 1
below 662 for existing dwell-
ings. Soon after, Ameren fi led 
Estoppel Certifi cates in the 
Camden, Miller and Morgan 
Recorder of Deeds offi ces that 
grant easement rights to use 
the properties. Those certifi -
cates serve as a legally binding 
commitment promising that 
Ameren won’t take steps to 
remove existing structures lo-
cated on the power company’s 
property. However, all realtors 
contacted agreed that sell-
ing easement is quite different 
than selling land that is owned, 
and both title companies and 
lenders said the Estopple Cer-
tifi cates don’t provide a mar-
ketable title.

“And Ameren knows that,” 
said one title company repre-
sentative that asked not to be 
identifi ed. “At the onset, their 
attorneys met with representa-
tives from title companies and 
were told in no uncertain terms 
that the Estoppel Certifi cates 
were nothing more than lease 
agreements and do nothing to 
address fee simple ownership.”

In an earlier interview, Tim 

Sear, a Lake-area homeowner 
and Kansas City attorney who 
has been researching the issue 
since 2007, said there are other 
issues that haven’t been ad-
dressed.

“Under this Estoppel Certifi -
cate, who has easement rights 
and where do they begin and 
end? For an easement-to-build 
to have any value, it has to be ex-
clusive. I need to know what the 

legal description is for the area 
in which I have an easement to 
build and I have to know that 
easement is exclusive to me – 
that others, including Ameren, 
cannot come onto the property 
without my permission. I also 
need to know that no one else 
can be allowed to build within 
that legal description. None of 
those issues are resolved by the 
Estoppel Certifi cate,” he said, 
adding that he also has other 
concerns.

“If this remains Ameren-
owned property, they’re basi-
cally the landlord. The Estoppel 

Certifi cate states what Ameren 
won’t do, but it says nothing 
about what they will be al-
lowed to do. Ameren seems to 
want to expand management 
of the shoreline. If they retain 
ownership, could they later 
require people to maintain 
the grounds in a certain way 
– require replacement of trees 
or certain types of plantings? 
There are just too many unan-
swered questions,” Sear said, 
adding that at the very least, 
everyone that received a letter 
from Ameren should contact 
his or her title company.

Some affected landowners 
have been actively involved in 
getting others to follow that 
advice. 

Schmidt, who owns a home 
in the Johnson Bay Subdivision 
and who was part of the No-
vember lawsuits, said he met 
with several of his neighbors 
in an attempt to get them to 
fi le claims with their title com-
panies. Larkins said he too has 
been actively working to get 
more homeowners in his sub-
division involved, going so far 
as to offering to make copies of 
their homeowners’ title insur-
ance policies and provide let-
ters to be submitted to the title 
company.

“All they have to do is sign 
the letter. I’ll do the rest for 
them. I’m doing this because 
I sincerely believe the more 
pressure we put on Ameren, 
the better this is going to turn 
out for everyone,” he said.

Ameren’s battles over ownership continue in courts

An interesting old photograph shot by the EPA October 10, 1930 shows the Bagnell Dam under construc-
tion. The Bagnell Dam was the last of the big privately funded hydroelectric projects.  NARA photo.
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By Nancy Zoellner-Hogland 
The long, hot and dry sum-

mer was hard on ranchers, 
farmers, landscapers and the 
like but it’s been great for the 
body shops in town, who all 
report booming businesses … 
from deer hits.

“This has been a tremen-
dous year for us,” said Jerry 
Hawken, owner of Hawken 
Paint and Body. “We’ve actu-
ally stayed busy all year long 
repairing damage from acci-
dents with deer but once we 
hit rut – mating season for 
the deer – it really got busy! 
It sounds crazy but in mid-
November I had fi ve vehicles 
come in just in one morning – 
all from deer hits.”

Allen Scott, owner of Hi-
Tech Auto Body and Towing, 
said he’s experiencing a re-
cord year for deer-accident 
collision repair.

“And we’re up signifi cantly 
– not just by a few. Summer 
was really bizarre! Usually we 
see about one deer accident a 
month or even one every other 
month, but this year we were 
averaging more than one deer 
accident a week. It’s bad for 
our customers but it’s been 
great for us. Since rut season 
started, I’ve been able to keep 
everyone busy just taking care 
of all the deer hits,” he said.

It’s not localized to Osage 
Beach. Other shops located 
around the entire Lake area 
reported similar boosts in 
business.

The Missouri Depart-
ment of Conservation (MDC) 
blames it on the weather.

According to information 
provided by the MDC, the peri-
od from January through June 
was the hottest on record. The 
last signifi cant rainfall for the 
season was on May 7, making 
June the sixth-driest on record 
in Missouri. One-hundred de-
gree-plus temperatures began 
in June and lingered into Au-
gust. In July alone, tempera-
tures topped 100 degrees on 15 
days in central Missouri. The 
extreme heat, wind and un-
usually low humidity sapped 
what little moisture once ex-
isted in the state’s soil. In fact, 
as of July 24, the National Cli-
mate Data showed the entire 
state of Missouri as being in 
at least severe drought. More 

than two-thirds of the state 
was in extreme drought, and 
the Bootheel and adjacent 
counties were in an excep-
tional drought, the most se-
vere classifi cation recognized 
by the National Climatic Data 
Center. 

As a result, Missouri forests, 
which already were stressed 
by multiple ice storms in re-
cent years, cicadas and in-
sects, saw a sharp reduction 
in acorn production – a staple 
for the deer. The scarcity of 
acorns, coupled with a short-
age of vegetation in forested 
areas, forced deer to move 
around more to search for al-
ternate food sources, which, 
in turn, has made them easier 
for drivers – as well as hunters 
– to fi nd.

Hunters throughout the 
state – and the Lake area – are 
taking advantage of that trav-
el.

According to the MDC deer 
harvest map, which tracks 
deer taken during all seasons, 
as of early December Camden 
County hunters had already 
bagged 4,959 deer; Morgan 
County hunters brought in 
4,596; and Miller County re-
ported 3,474. 

The MDC deer harvest 
summary for fi rearms season, 
which ran from November 10 
to November 20, reports that 
Missouri hunters killed more 
than 204,000 deer statewide. 
Hunters in Camden County 
took a total of 3,285 deer – 
1,137 antlered bucks, 489 but-
ton bucks and 1,659 doe. Mor-
gan County’s numbers were 
slightly lower with 3,183 deer 
taken – 1,007 antlered bucks, 
468 button bucks and 1,708 
doe. Miller County’s numbers 
were lowest with 2,395 deer 
taken – 770 antlered bucks, 
418 button bucks and 1,207 
doe. Compare those numbers 
to last year’s fi rearms season 
when Morgan County hunters 
were on top with 2,506 total 
deer harvested; Camden fol-
lowed with 2,012 and Miller 
County hunters brought in 
1,784.

Numbers aren’t in yet for 
this year’s archery season, 
which doesn’t end until Janu-
ary, but season totals for the 
2011-2012 archery season, 
which ran September 15, 2011 

thru January 15, 2012 show 
bow hunters in Camden Coun-
ty took 754 deer – 238 antlered 
bucks, 102 button bucks and 
414 does. Morgan County bow 
hunters took a total of 639 deer 
– 188 antlered bucks, 77 button 
bucks and 374 doe. Hunters in 
Miller County took a total of 
463 deer – 122 antlered bucks, 
60 button bucks and 281 doe.

Bob Chatham, who over-
sees the Osage Beach man-
aged bow hunt, said all signs 
indicate that those numbers 
will also be up substantially. 
He said that halfway thru this 
year’s season in Osage Beach, 
82 deer had already been har-
vested.

“Compare that to last year, 
when we had 85 taken during 
the whole season. Since bow 
season goes until January 15 
and since I continue to see 
deer everywhere, I expect that 
number could go substan-
tially higher,” he said, adding 
that 36 deer had been bagged 
in the city park. “In preceding 
years we’ve only had 12 come 
out of the park but this year 
they’ve been so thick, we even 
extended the hours a little. 
What’s making it even more 
remarkable is that we have 
fewer hunters taking part in 
this year’s event than we’ve 
had in the past.”

This year Lake Ozark al-
dermen approved a measure 
that would allow bow hunt-
ing inside city limits. How-
ever, in Lake Ozark hunters 
are responsible for getting ap-
proval from land owners. City 
Administrator Dave Van Dee 
said that’s resulted in only one 
hunter requesting to hunt.

“We might change that next 
year and allow people to reg-
ister in advance if they want to 
allow hunting on their proper-
ty but for now, the city doesn’t 
have a lot of involvement in 
the program,” he said.

For more information on 
the Osage Beach hunt, which 
is open to the public, visit 
www.osagebeach.org, then 
under the “Department” 
heading, scroll down to “Plan-
ning,” then “Animal Control” 
and then “Deer Control and 
Hunting.” 

“Tax Time”
with Bobby Medlin CPA
New Taxes Tax Effect

The calendar has turned to a 
new year, ushering in new taxes 
from the Affordable Care and 
Patient Protection Act of March 
30, 2010. Nearly three years 
ago, Congress passed legislation 
that has yet to fully apply to tax-
payers. In a landmark decision, 
handed down in June 2012, this 
law was upheld by the U.S. Su-
preme Court and Americans will 
begin to experience the effects 
over the next few years.

The 2013 phase of this histor-
ic law implements new taxes on 
some taxpayers. First, Medicare 
tax will begin to apply to some 
investment income. Previously, 
Medicare tax has only been 
paid on salary, wages, and self-
employment income, which are 
all earned income. Now, single 
fi lers with adjusted gross income 
(AGI) of $200,000 or more and 
married taxpayers with AGI of 
$250,000 or more will pay an 
additional 3.8% Medicare tax 
on interest, dividends, royal-
ties, rents, and passive activity 
income, which are all a type of 
investment income.

Also, 2013 is the fi rst year 
of an additional .9% Medicare 
tax on earned income in excess 
of $200,000 for single taxpay-
ers and $250,000 for married 
couples. These thresholds will not 
be indexed for infl ation, which 
means over time, more and more 
people will pay the tax. 

Beginning in 2014, this same 
law will begin to impose penal-
ties on Americans that do not 
carry qualifying health insurance 
coverage. Initially, the annual 
penalty for failing to carry ade-
quate health insurance coverage 
will be $95 per adult, $47.50 per 
child with a $285 family maxi-
mum, or 1% of income, which-
ever is greater. The penalties 
for 2015 go to $325 per adult, 
$162.50 per child, with a $975 
family maximum, or 2% of in-
come, whichever is greater. Final-
ly for 2016, the penalty is $695 
per adult, $347.50 per child, 
with a $2,085 family maximum 
or 2.5% of income, whichever is 
higher. 

There are religious and hard-
ship exemptions that can be 
granted and you can have a pe-
riod without coverage of up to 
three months before the penal-
ties apply.

These penalties will not apply 
to taxpayers that have income 
under 400% of the Federal pov-
erty level if their health insurance 
is purchased through a state ex-
change. Using 2009 published 
data, 400% of the Federal pov-
erty level for a family of four is 
$88,200.

Not only will these penalties 
not apply for such taxpayers, 
there is a Premium Assistance 
Credit whereby the Federal gov-
ernment will subsidize premium 
payments for taxpayers. This 
credit is designed on a sliding 
scale so that taxpayers at the 
poverty level will pay no more 
than 2% of their income for 
health insurance and taxpayers 
at 400% of the poverty level will 
pay up to 9.5% of income for 
health insurance. 

Premium Assistance Credits 
will be paid directly to the insur-
ance company by the IRS on be-
half of the taxpayer. Since IRS is 
responsible for overseeing these 
credits, as well as the penalties, 
expect big changes to your 2014 
tax return fi ling process. There 
will be new forms and schedules 
to prepare and to fi le as we see 
the new Federal mandate in ac-
tion over the coming years.

Bobby Medlin CPA has offi ces 
in Tipton, California and Lake 
Ozark. Bobby can be reached 
by phone at 573-365-9400 or 
online at www.bobbymedlincpa.
com

Bobby Medlin, CPA

Silver linings to the near 
cloudless summer

Press Releases are Welcomed!
We reserve the right to edit for content, clarity, space and 

spelling. Please submit releases to: lakebusjournal@gmail.com
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A Menu Sampling
(All beef selections are Certifi ed Angus)

6 & 8oz Tenderloins • Signature Steaks
Coarse Salt Encrusted Prime Rib

14oz Strip Steak • Ribeyes
Beef New England • King Crab Legs

Orange Roughy • Blackened Tuna Filet
Chicken • Pork • Pasta Dishes

Children’s Menu Available

The Homm Family have owned and operated a restaurant here 
in the heart of Osage Beach for each of the last 50 years beginning with Jo-Jo’s in the fi fties. 
Our newest location is City Grill and Blue Room Night Club. We are an 8,000 sq.ft.operation 
that includes our City Grill, offering a casual lunch and dinner menu with a bit of fl air. We sell 
certifi ed Angus steaks, fresh seafood, chicken entrees, crisp salads and an array of appetizers. 
Each Thursday, Papa Joe and Annelie prepare authentic German cuisine that includes Beef 
Rouladen, Jager Schnitzel, Sauerbraten and fresh Potato Pancakes. We have expanded our 
wine list and added some fun new desserts!

Three In One... Something for Everyone

5384 Osage Beach Pkwy in Osage Beach • 573-302-0848
EXIT CASE RD • ONE MILE WEST OF THE GRAND GLAIZE BRIDGE

• Live Professional Comedy Every Wed.• Live Professional Comedy Every Wed.
• Executive Ladies Night 1st Thursday of • Executive Ladies Night 1st Thursday of 
the Month! • Martinis • Manicures the Month! • Martinis • Manicures 
• Pedicures • Massages• Pedicures • Massages
• Live Concerts on Blue Room Stage• Live Concerts on Blue Room Stage
• Last Thursday of the Month is• Last Thursday of the Month is
   Business Social Nite   Business Social Nite
• Book Your Private or Company Parties • Book Your Private or Company Parties 
   Year Round   Year Round

The Sportsbar

• 2010 Best Adult Nightlife • 2010 Best Adult Nightlife 
• 2011-12 Best Bar for Adults• 2011-12 Best Bar for Adults

Featuring 35 TVs
The Blue RoomThe Blue Room

Enjoy a meal or drink 
and catch your game!

Live Entertainment DJ’s & Music Live Entertainment DJ’s & Music 
Wed – Sat  Party Until Early Morning!Wed – Sat  Party Until Early Morning!

Sports Bar MenuSports Bar Menu
Appetizers • Salads • Wraps • Sandwiches • Burgers Appetizers • Salads • Wraps • Sandwiches • Burgers 

Joey Homm Voted #1 Chef at the Lake!Joey Homm Voted #1 Chef at the Lake!

State Farm, Bloomington, IL

We all feel the same commitment to care for our 
families. Helping you meet your insurance needs 
is part of my commitment to you. Like a good 
neighbor, State Farm is there.® 
CALL ME TODAY.

Family is 
why we 
do it all.

0907504 

Malcolm Decker, Agent
1179 E Highway 54

Camdenton, MO 65020
Bus: 573-346-5920

mac.decker.le2o@statefarm.com

Online Shopping!
Find products easily by 
manufacturer or category.
Setup and manage multiple 
vendors and users. Flexible 
payment options. Quickly reorder!

Go to www.winwholesale.com

Adobe Photoshop CS6
$550 online ($699 retail)
www.adobe.com

The CS6 version marks the 
13th upgrade to the image-
processing standard Adobe 
Photoshop.

According to Adobe there 
are lots of improvements, 
suped-up performance under-
the-hood. New Content-Aware 
scaling features, the ability to 
use video, a new streamlined 
interface, a new Blur gallery, 
more precise crop tool-- and 
more if you get it through the 
Creative Cloud. We’ll get to that 
later.

The new Mercury Graphics 
Engine takes full advantage 
of your system and its GPU 
(Graphics Processing Unit). 
This means that if you have a 
suitable video card you can ac-
celerate the software’s actions 
in real time. No fuzzy preview. 
Likewise, if you have a multi-
core processor and a 64-bit 
operating system it will take 
advantage of those. Finally, 
the more RAM (Random Ac-
cess Memory) you throw at it, 
the more you can do. Our test 

system for instance uses 12 GB 
of RAM, has an Intel i7 quad-
core CPU, runs Windows 7 
Ultimate 64-bit operating sys-
tem and has an ATI 4890 video 
card. While using Photoshop, 
the software utilizes all CPU 
cores and will happily gob-
ble-up RAM as needed when 
working with very large im-
ages. Because our video card is 
supported it will render effects 
smoothly in real time.

And there are more of those 
effects. Primarily, the new 
Content Aware Patch lets you 
use content aware on objects 
or areas in your image. This 
allows you to move, extend or 
otherwise manipulate them 
and the tool fi lls-in behind you. 
Like other content-aware, this 
works okay when you have ex-
actly the right image-- the rest 
of the time, the results vary 
based on what you select with-
in the image (see example). 
This is however a great add-in 
especially for commercial us-
ers who have a lot of very-con-
trolled images.

continues on next page

Adobe Photoshop CS6 release brings new features

Photoshop CS6 brings a new Content-Aware patch for moving objects (or whatever) within a photo.
This nifty new feature however requires a suitable image to obtain the best results.
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“Insurance Talk”
with Belinda Brenizer of 
Golden Rule Insurance

“Why are my 
insurance rates 
going up?”

In the past few months, someone in 
our offi ce is asked that question every 
day. If you haven’t seen your homeown-
ers or property rates going up just hang 
on as it is going to happen. There isn’t 
an insurance company in Missouri that 
has not taken a rate increase, some 
larger than others however.

Why are rates going up? Basically 
there are three reasons we in the Mid-
west are seeing property rates on the 
rise. First, there is weather. In 2011, in-
sured losses totaled over $35.9 billion 
according to the Insurance Information 
Institute. These losses range from hur-
ricanes, fl ooding, tornadoes and just 
good old thunderstorms including Hail. 
We don’t hear as much about Thunder-
storms but they account for $25.8 bil-
lion in 2011 alone. Not only disasters 
in US effect our rates but world events 
such as the Japanese tsunami or earth-
quakes in New Zealand all effect the 
world-wide pooling of insurance risks 
as they share reinsurance companies. 
Second, Continuing recession effects 
insurance rates. As homeowners and 
property owners have less to spend on 
maintenance so claims for leaky roofs, 
ice damage, or updated wiring or wa-
terlines are more likely. People are more 
likely to stay in older homes without 
updates. Also fraudulent claims occur 
since people cannot afford to fi x things 
themselves. Third, rising health care 
costs affect insurance rates as the cost 
for medical injury claims become more 
and more expensive. The cost for health-
care effects the workers compensation 
claims as well as bodily injury claims for 
automobiles and homeowners.

What can you do to lower the cost 
of your homeowners and property in-

surance to help offset the increases? 
On the homeowners side, we recom-
mend that you raise your deductibles or 
self insure more of the risk, check for 
extra credits your company offers such 
as multi-policy discounts, remain claim 
free, newer home discounts, alarm & 
smoke detector credits, gated com-
munity credits, new roof credits, senior 
discounts, customer loyalty credits and 
watch the special endorsements such 
as jewelry, silver or glassware which 
rates are expensive-might be better to 
put those in lockbox instead of listing 
them. Another very important thing to 
monitor is your fi nancial credit rating. If 
it changes so will your insurance costs..
On auto insurance, if you have young 
drivers, good student discount can save 
as much as 30-35% so be sure your 
driver keeps up the grades and you let 
your insurance company know about it.

In the end, being informed about 
your policy and what discounts is avail-
able is the best policy and being prop-
erly covered is key.

Belinda Brenizer is a Certifi ed In-
surance Counselor with the Golden 
Rule Insurance Agency in Osage 
Beach. She can be reached at 573-
348-1731 or at Belinda@goldenru-
leinsurance.com for additional com-
ments or questions.

Belinda Brenizer, CIC

continued from previous page
Adaptive Wide Angle will 

allow you to correct for the 
curvature produced in wide-
angle shots with short lens-
es-- aberration-- or produce 
it-- which is fun. Our example 
shows how you can remove 
or induce a wide-angle effect 
(right) with this great new fea-
ture.

For point-and-shoot cam-
eras with zoom, this can 
change that funny-looking 
wide group photo into a fam-
ily portrait you’ll keep. 

There is also a new Blur gal-
lery-- in addition to the old fa-
vorites they’ve added tilt-shift 
effects and more. In the Light-
ing Effects we now get a full-
screen real-time preview for a 
lot less trial and error (at top).

There are also improve-
ments to auto-corrections 
(my favorite), presets, auto 
save and recovery (another 
big one), paragraph and char-
acter for type, conditional 
actions, skin tone color se-
lection, layer tools and much 
more.

Subscription-based Cre-
ative Cloud: Photoshop CS6 
and the rest of the Adobe prod-
uct line is available through a 
subscription to their online 
service. 

If you get just Adobe Photo-
shop the cost can be as low as 
$20 a month. For access to any 
of their products, pay $50 a 
month if you sign on for a year 
($600). 

If you use software like 
this seasonally, or need it for 
a short period of time look no 
further-- this can save you 

hundreds over the retail ver-
sion. The $600 a year package 
makes sense quickly as well 
when you factor in the cost 
over the Master Collection at 
$2,600. You can be using the 
collection for less than 25% of 
the purchase price, and do not 
reach the full price for over 
four years. By that time, Ado-
be will have released an up-
date -- and Master Collection 
users will have spent another 
$525 or so to upgrade. 

Adobe’s Creative Cloud 
gives you every Adobe title 
instantly (Illustrator, Photo-
shop, Acrobat, Premiere, Fire-
works, Flash and many more).

So who is Adobe Photoshop 
for? Probably not Grandma 
and her Sunday snapshots or 
the guy who puts his Beanie 
Baby collection on eBay. But 
if you take a lot of photos for 
work or a business, or prepare 
large numbers of images for 
print, this is a must-have. For 

making your pictures the best
they can be, there really is no
substitute-- any professional
can tell you without hesita-
tion this should be the fi rst-
step for anyone in (or looking
into a career in) an industry
that is heavily dependent on
photographs. With the addi-
tion of video import and edit-
ing, Adobe extends the domi-
nance to fringe businesses in
the marketplace and on the
web as well. Printers, photog-
raphers, realtors, artists, web-
masters-- the list is endless--
this should be your lead-off
application.

If you have a previous ver-
sion of Photoshop prior to
CS5, this is a must. Users of
CS5 and later, the perfor-
mance enhancements and
auto-save/recovery should be
enough to justify your pur-
chase ($199). If you own a ver-
sion prior to CS3 there is no
discount when upgrading.

Adobe Photoshop CS6

First Communion & Baptism

10%
First

Communion 
Dresses

off

Divinity Religious Gift Shop

Coupon must be presented at 
time of purchase.

Expires 04-30-201 .

Divinity Religious Gift Shop

www.divinitygiftshop.com
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Are you tired?
Tired of your internet not working when you do?

Tired of getting put on hold for tech support?

Tired of slow internet c

Tired of High Prices for internet service?

Business relies on internet service.
We’re all here to make money.
Th e time you spend without internet 
service is time you can’t spend working.
Whether the connection is down, or 
you’re waiting for tech support on hold, 
it costs money.
We’ve been providing professional 
internet connectivity for decades.  
It’s our business; it’s all we do.
We’ve helped thousands of companies 
large and small get the service they need 
to conduct business on the internet.

Whether it’s hosting your domain and 
online store, or giving your employees 
the high-speed reliable no-hassle internet 
they need to do their jobs
We can help you too  with less down 
time, better tech support and great rates.
Give us a call today and fi nd out just how 
easy getting the internet you deserve is.

1-866-670-YHTI

The Internet with no strings 
attached! Get broadband in areas 
where no other service can go! 
Up to 2Mbps download speeds!

WIRELESS
ACCESS

“Always on” high speed internet 
broadband at speeds to 6 Mbps! 
Award-winning tech support!

No extra charge for business accounts!

BUSINESS 
DSL ACCESS

Support for ecommerce, ftp 
support, storage 25MB and up! 
Ultra high-speed connection to the 

backbone! Lightning-fast response for your customers!

BUSINESS 
HOSTING

$3995

$2895

$1995

*

*

*

*Prices listed are ‘as low as’, rates vary depending on 
service. Prices listed are per-month, with no charge for DSL 
modem use, $10 monthly for wireless modem use. Never any 
hidden fees, gimmicks or surprise charges.

Your
Hometown

Internet

GET THE INTERNET YOU DESERVE!
YHTI IS YOUR HOMETOWN INTERNET
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The Fiscal
Cliff

As I am writing this, the White 
House and Congress have still 
not reached a budget agreement. 

I don’t feel going over the fi s-
cal cliff on January 1st will cause 
an immediate collapse of our 
economy, as some doomsayers 
think.  However, it will certainly 
turn on the heat as the clock 
starts ticking and various tax de-
ductions and spending cuts begin 
to expire over the course of the 
next year. 

I am concerned about the ef-
fect this will have on prospective 
and existing investors and sec-
ond-home owners until we know 
what is going to happen regard-
ing mortgage interest deductions 
and capital gains taxes.

Low mortgage rates and af-
fordable sales prices have con-
tinued to assist in the real estate 
market recovery both locally 
and nationally.   The lake area 
sales have sustained the steady 
growth we have been seeing all 
year with some segments also 
showing a rise in values.

One such example is lakefront 
lots where sales are up 37.1% 
over last year and the average 
sales price up 29.8%.  Although 
the average sales prices of con-
dos and lakefront homes are 
slightly lower than last year, the 
number of sales of both are up 
18%.

Thanks to all of you who at-
tended our Christmas Open 
House, it was a fun evening.   
Thanks also to Chris Rohrer 
and Mellissa Mackay, our offi ce 

neighbors, for hosting and work-
ing with us to make it a great 
gathering.

It was a pleasure meeting 
their clients and business associ-
ates.  Karen and I have appreci-
ated the support and camarade-
rie of our family, friends, clients 
and fellow agents all through the 
year.  We were fortunate to have 
enjoyed the best sales year in 4 
years.   I believe most other lake 
real estate companies have as 
well.  Best wishes for a healthy 
and happy 2013.

Information based on data 
from the Lake of the Ozarks MLS 
system from January 1 to Decem-
ber  15 of each year reported.

If you would like a detailed 
sales report on your specifi c 
property type or neighborhood, 
or would like information on the 
best buys at the lake, contact 
C. Michael Elliott & Associates 
at866.Your.Lake or cme@your-
lake.com.   View thousands of 
lake area listings at www.Your-
Lake.com.  You can also log your 
opinions on Michael’s real estate 
blog, www.AsTheLakeChurns.
com

As the Lake Churns

Real Estate and Lake News 
with C. Michael Elliott

 Professionally-Maintained Tropical Living Greenery
100% Tax-Deductible Lease for Business

Assure Your Impeccable, Successful Image
Proven Health Benefi ts, “Green” Your Facility

No Cost, Timely Plant Replacements

E N H A N C I N G   Y O U R   I M A G E

5 7 3  •  2 0 1  •  8 0 4 2

www.ProPlantLady.com
plant.lady@hotmail.com

PO Box 984, Osage Beach, MO 65065

Sterling silver charms from $25

4050 Osage Beach Pkwy
Osage Beach, MO 65065
573.348.3332
Hours: 9-6 Mon-Sat
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Offi ce Equipment & Mailing

Offi ce IT Solutions

Offi ce Furniture & Supplies

Call In: 573-348-1440

Walk-In: 877 Hwy. 42 E

Log In: www.datacomminc.com

Office Equipment & MailIn: 573-348-1440

All Things Offi ce

Building an effective 
web presence
with Mike Waggett, 
MSW Interactive Designs LLC

Good Bye 2012, 
Hello 2013!
The team at MSW Interactive 
Designs hopes you reached all 
your business goals in 2012.  We 
thought we’d start the year off right 
and give you 10 concrete actions 
you can take to grow your business 
web presence.  We expect many 
new developments in search engine 
optimization and social media in 
the next 12 months and we will 
continue to keep you up to date 
monthly.
10 Tips to Improve Your Web 
Presence in 2013
1.  If you don’t have a website, 
social media presence, and 
mobile presence get them!  
Phone books are a thing of the past 
and Google is your new business 
card.
2. Examine how your website 
is doing in the major search 
engines.  Try searching for what 
your customers are searching for 
and not for your business name.  If 
you don’t fi nd your website on page 
1 of Google for that search term, 
adjust the optimization on your 
website or call your webmaster.
3. Start a Blog.  This is the most 
important social media effort that 
you can do.  Position yourself as 
the expert in your fi eld with great 
content and link keyword anchor 
text back to your website.
4. Clean up your act.  If your 
website has typos, is hard to 
navigate, has a dated look, has non-
professional photos, and you don’t 
have prominent contact information 
on every page, clean it up. Your 
website will be the fi rst impression 
of your business for many people.
5. Have clear calls to action 
on every part of your web 
presence.  If you want a visitor to 
do something, tell them to do it…
signup for a newsletter, call for a 
quote, visit your store, or buy now 
are all good calls to action. Make 
these prominent.
6. Get other businesses to link 
to your website.  Google factors 
in how many credible INBOUND 
links go to your website in ranking 
it.  Get the chamber, CVB, other 
large organizations to link to your 
site even, if you have to pay for it.
7. Defi ne your ideal client and 
optimize your website for that 
client.  If you repair cars and your 
ideal client is a high-end car owner 

locally, then focus your search 
engine terms specifi cally to that 
client. For example, “BMW repair in 
Lake of the Ozarks”.
8. Install Google Analytics.  You 
can do this yourself, or have your 
webmaster take care of it.  Install 
analytics on every page of your 
website.  You can see in-depth 
information on how many visitors 
you have, what they are doing, 
where they came from, how they 
found you, and more.
9. Don’t sell, provide value!  
The days of “buy from me, I’m the 
best” are gone.  When using social 
media, strive to provide information 
that your customers fi nd valuable.  
It’s ok to mix in sales messages 
periodically, but you will have little 
success if that is all you are doing.
10. Finally, set goals and 
determine what actions are 
needed to accomplish them.  
Goals will help you see how you 
are doing and where to focus your 
resrouces.  Examples: “rank in the 
top 3 in Google”, “get 15 quality 
leads a month from my website”, or 
“gain 1000 new fans this year on 
Facebook”.
We want to provide you value 
in 2013.
Please let us know if there are any 
specifi c topics that you want us to 
write about in the next 12 months.

Follow MSW Interactive Designs
Twitter: @PutTheWebToWork
Facebook: http://Facebook.com/
putthewebtowork
Blog http://put-the-web-to-work.
blogspot.com
Mike Waggett, Co-Owner, 
MSW Interactive Designs LLC ~ 
We put the web to work for you!
573-552-8403
www.PutTheWebToWork.com

Mike Waggett 

Nationally recognized artist Laura De Angelis recently gave up city life for a small farm in the Lake 
Ozark area, drawn to its expansive beauty and abundant wildlife. Nature has always played a large 
role in her sculptures and nowhere is that more present than in the new body of work she’s created 
titled “Pearl Diving” on display from January 4th until February 23, 2013 at Sherry Leedy Contempo-
rary Art in Kansas City, MO.  
Among other things “Pearl Diving” is a reference to Missouri’s once thriving fresh water pearl in-

dustry, which after collapsing in the early 1900’s from over harvesting and environmental pressures 
has made a comeback in recent years in a different form - the mussel’s shells are now used as the 
irritant that stimulates oysters into producing a cultured pearl. 
The show features meticulously crafted people and native animals acting out dream like narratives 

that are at once familiar yet foreign, blending archetypal mythologies and fables, with personal as-
sociations. Throughout the work the copious use of fresh water pearls take on a variety of unlikely 
rolls such as the blood of slain deer in “Even the Mighty Will Fall” (pictured) or the mysterious interior 
of an opossum’s pouch. An opening reception with the artist present will be held on January 4th, 2013 
from 7 – 9 pm. For more information visit: www.sherryleedy.com.

Local artist exhibits in KC
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TECHNOLOGY AND LIFESTYLE Gadgets and Gizmos for
the Geek in All of Us

The Intex MegaChill Cooler is just the thing for keeping it cool in the hot tub this win-
ter. This infl atable beverage cooler holds up to a case of your favorite canned delights 
and ice. Features fi ve cup holders spaced around the fl oat, just enough for an intimate 
get-together. Keeps drinks frosty no matter how hot the tub gets. Measures 31” in 
diameter. About $18. Various online retailers.

Nothing says “Happy New Year!” like 
a skull-shattering fuzzy-teeth knee-
wobbling hangover. If you wake up in 
need of a serious Cuppa, this may be 
the vessel for you. This cup has a Pan-
tone style color chart on the inside so 
you can gauge exactly how strong your 
coffee is. Milky, Regular, Dark and Strong 
or Black. Now, if it just had a viscosity 
gauge! About $8 from Flashwear.com

Intex MegaChill Cooler

My CuppaCoffee

Relax and let the RC-Controlled cooler deliver drinks to you and your guests! From 
thirty feet away, your inputs on the bottle-cap shaped controller are transmitted to 
this rolling fun dispenser that holds 12 cans and the ice to keep them cold. The fabric 
center portion allows it to collapse to just 6.5” high when not fi lled with adult refresh-
ments. Use six “C” batteries and two “AA” in the remote. Maneuvers easily around 
furniture and passed-out patrons at only 12” in diameter and 14” high. About $70. 
www.amazon.com

Remote-Controlled Cooler 
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What is the Source?
The Source is your guide to businesses at the Lake of the 

Ozarks, with listings each month for the top companies in their 
fi eld, their services or products, and how to contact them. You can 
also learn a bit about the business and the decision makers.

Each month a different segment of the business community will 

be highlighted. This month we look at Banking and Finance and 
Professional or Consulting services. Here are banks and fi nancial 
institutions, fi nancial planners, stock brokers, credit unions, 
mortgage lenders, accountants, insurance agencies, equipment 
dealers, law fi rms, employment agencies and management 
companies-- to name a few.

Welcome to the new year, and welcome to The Source.
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First State Bank Mortgage • 573-365-LOAN

YOUR LAKE LENDING TEAM
Our Points of Difference
We believe that everyone deserves the opportunity to own their 

home.  We can help you get there. We understand that you have 
many choices when it comes to choosing a mortgage lender.  After 
all, the lender helps ensure a smooth and easy home fi nancing 
experience.

Why Choose First State Bank Mortgage? Our team strives to go be-
yond simply providing your buyers with a loan; we help them choose 
a benefi cial long-term fi nancial situation, and - after your loan closes 
- we can help you manage your debt over time.

With direct access to hundreds of loan products, First State Bank 
Mortgage provides the most effi cient way to obtain fi nancing tailored 
to your specifi c fi nancial goals.

How Do We Help You? There are literally thousands of variables 
that can affect the outcome of your mortgage transaction. That’s why 
you will receive your own personal mortgage team to act as a liaison 
between the title and escrow company, appraiser, credit agency, 
attorneys, and the REALTOR ® plus any other services which may 
affect the transaction.

It’s our job to offer you peace of mind as we escort your loan appli-
cation through the entire process, and wade through all the options 
for the loan, to fi nd the most cost-effective and convenient loan for 
you!

Convenience: You can apply for a loan on line 24 hours a day 7 
days a week at www.yourlakeloan.com, the pre-approval process 
can be completed in as little as 30 minutes after receiving the fully 
completed loan application. 

Contact Michael Lasson at 573-746-7211 in the offi ce or on cell at 
573-216-7258 or Mike Ogle at 573-302-0080 in the offi ce or on cell 
phone at 573-216-0618.

A Division of First State Bank of St. Charles
NMLS # 416668

573-365-LOAN (5626)            www.fsbfinancial.com
2140 Bagnell Dam Blvd, Suite 303B, Lake Ozark 

                     
Jumbo Loans

FHA & VA Loans 
Condominium Lending

Second Home Financing

A Di i i f Fi t St t B k f St Ch l

Con
Seco

“Affiliateof the Year”-Bagnell DamAssociation of REALTORS®    Michael Lasson          Mike Ogle
        (573) 216-7258               (573) 302-0080
                        NMLS #  493712                       NMLS #  231620

      Your Trusted Lake Lender
                           A Community Lender 
                            for over 144 Years
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Golden Rule Insurance
4065 Osage Beach Pkwy. • 573-348-1731

Golden Rule Insurance Agency is a family-owned and -operated 
insurance agency. It has been in business for more than 25 years here 
at the lake and is a sister company of Hawkins Insurance Group, which 
has been in business since 1956. We offer insurance for all types of 
business and personal needs, and represent more than 50 insurance 
companies. This enables our agency to custom design an insurance 
program to fi t each individual client’s needs and budget. 

Our staff has more than 200 years of combined service and knowl-
edge in the insurance industry.

Our team of certifi ed insurance professionals is committed to helping 
you fi nd a policy that fi ts your needs. The team includes Certifi ed 
Insurance Counselors (CIC), Certifi ed Insurance Service Representatives 
(CISR) as well as Certifi ed Life Underwriter Fellows (LUTCF). Specializing 
in business insurance including health/life, our team can assist anyone 
looking for quality insurance and service with local agents backed by a 
full staff of customer service representatives in the Osage Beach offi ce. 
They combine our strong insurance background and product knowledge 
to assist both current and future clients in managing and planning for 
all types of risk.

To ensure that you and those you care about most are protected, 
we proudly provide insurance solutions to clients in the Midwest and 
surrounding states.

The agency’s mission statement is, “to provide the best possible cov-
erage, service and information, so clients can make intelligent decisions 
regarding their insurance as a part of our commitment to our mutual 
success.”

When you work with Golden Rule Insurance Agency, you’ll experience 
the award-winning service and attention to detail that you can only fi nd 
with an independent insurance agency.

Golden Rule Insurance Agency, People you Trust, Coverage you Need!

olden Rule Insurance Agency

 

4065 Osage Beach Parkway Osage Beach, MO 
573-348-1731  www.goldenruleinsurance.com

Services Provided Include:
Boat Dealers     Boat Repair     Marinas       Boats     PWC     Docks    

Providing a full-time staff located here at The Lake to 
serve all your personal and commercial needs.
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Krantz Insurance Group
573-964-6860

As a Trusted Choice® 
agency, our team is dedicated 
to you and are committed to 
treating you as a person, not 
a policy. We represent a large 
number of major insurance 
companies on a direct basis, 
which provides our clients 
with more choices of both 
companies and policies 
while working with a local, 
independent agent.

With a long history at the 
Lake of the Ozarks, we offer 
expertise in the products 
and services needed to 
accommodate the families and businesses of the lake area. 
We specialize in providing all of the insurance needs of Lake 
of the Ozarks residents, including primary and secondary 
homeowners, vacation rentals and investment properties, 
auto, boats, PWC, motorcycle and more. We look forward to 
insuring your future...today.

Brad Krantz
Krantz Insurance Group
2820 Bagnell Dam Blvd, 
Suite 5B
Lake Ozark, MO 65049
Offi ce: (573) 964-6860
Cell: (573) 216-2297

PROFILE: INSURANCE

Condos, Renter’s Insurance, Boat / Yacht Insurance, 
Motorcycles, Contractors Insurance, Workmens Compensation, 
Restaurants / Bars, Health, Disability and Long Term Care

WWW.KRANTZINSURANCE.COM • AUTO • HOME • LIFE • COMMERCIAL
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Bobby Medlin CPA
754 Bagnell Dam Blvd., Ste. E Lake Ozark 573-365-9400
Accurate and timely accounting 

Information is a necessity for any 
successful business.
Bobby Medlin, CPA can assist 

you on either a temporary or 
on-going basis. Due to the size 
of our fi rm, our clients receive 
incomparable, personalized, 
quality service.
We offer the following services 

for businesses and individuals:
Accounting Services
▪ General Ledger & Financial 

Statement Preparation
▪ Bookkeeping (Monthly/

Quarterly/Annual)
▪ Payroll Services
▪ Preparation of Quarterly & 

Annual Payroll Tax Returns
▪ W-2s, 1099’s
Tax Planning
▪ Analyze Tax Consequences on 

Purchase or Sale Transactions
▪ Ensure You are Aware of 

Taxes Due Prior to Filing of Tax 
Returns (no surprises)

▪ Tax Payment Compliance and 
Cash Flow Considerations

▪ Proactively Work with Clients 
to Minimize Taxes

Tax Preparation
▪ Business Tax Returns
▪ Corporations (C and S-corp)
▪ Limited Liability Companies 

(LLCs)
▪ Partnerships (General, Limited, 

LLPs)
▪ Individual Tax Returns
▪ Federal and Resident State Tax 

Returns
▪ Non-resident State Tax Returns
▪ Estates, Trusts & Gift
▪ Private Foundations
▪ Non-profi ts/Charitable 

Organizations
▪ IRS and Other Taxing Authority 

Representation
Consulting  Services
▪ CFO Services
▪ Profi t Analysis & Business 

Turnarounds
▪ Cash Flow Analysis and 

Preparation
▪ Budget Analysis and 

Preparation
▪ Management Consulting
▪ Entity Choice Consulting



Lake of the Ozarks Business Journal January, 2013 Page 25
T
H

E PROFILE: FINANCIAL

Central Trust & Investment Company - 573-302-2474
3848 Osage Beach Parkway  Osage Beach, MO 65065

Central Trust is a leading provider of asset management 
services in Missouri, with offi ces in St. Louis, Springfi eld, Columbia, 
Kansas City, Lake Ozark and Jefferson City. The company currently 
has client assets of more than $4.2 billion under administration. 
The staff includes portfolio managers, attorneys, Certifi ed Financial 
Planners (CFP), Certifi ed Public Accountants (CPA) and Chartered 
Financial Analysts (CFA). Central Trust differentiates itself by 
assigning a seasoned team of advisors to each client, enabling 
those clients to consistently reach someone intimately familiar with 
their account whenever they call or visit. We manage our clients’ 
investments, IRAs, 401(k) rollovers, retirement planning and much 
more. 

For non-clients with $300,000 or more to invest, we offer a 
“Second Opinion Service.” We will provide an objective evaluation 
of your current investment portfolio and manager. There is 
absolutely no obligation or cost for this service. Often, portfolios 
that are not actively managed are not allocated or diversifi ed to 
best match the risk tolerance of the investor.

Central Trust offers integrated wealth management through 
comprehensive planning and world class investment solutions. 
With a team of more than 100 people, Central Trust is small 
enough that clients can still reach their investment offi cer for 
questions about their portfolios, but large enough that the 
experienced staff can guide them through the most complicated 
estate planning and tax issues. The company’s investment 
philosophy is grounded in the fact that the most important part of 
building a portfolio is through managing a client’s goals, objectives 
and expectations. 

As such, Central Trust employs investment consultants and 
managers that can build customized solutions to meet a range of 
goals and expectations.  

This unwavering focus on personal service is best summarized 
with a trademarked motto: Because You Are Central.TM 

To fi nd out more and to see if Central Trust is a good fi t for your 
needs, please visit www.centrustco.com or call Trenny’s offi ce at 
573-302-2474. 

About Trenny Garrett, J.D., CTFA

Trenny Garrett is a Senior Vice President and Relationship 
Manager for Central Trust & Investment Company in Lake Ozark, 
Missouri. She has been in the legal and fi nancial services industry 
since 1995. Her primary role at Central Trust is to provide wealth 
advisory, tax and estate planning strategies, and fi duciary services to 
clients. 

She is President of the Community Foundation of the Lake, Past 
President and current member of the Lake Ozark Rotary Club and 
Past President and current board member of the Lake Regional 
Hospital Foundation. In 2009, she was named as one of the lake 
area’s Top Ten Business Women of the Year. Trenny also serves on 
the Professional Advisors Council of the Community Foundation of 
the Ozarks in Springfi eld, Missouri. 

Trenny holds a Bachelor of Arts from Westminster College, Fulton, 
Missouri, a Juris Doctorate from the University of Missouri Kansas 
City, School of Law, is a graduate of the Cannon Trust School and 
is a Certifi ed Trust and Financial Advisor (CTFA). She loves golfi ng, 
boating, and enjoys being out on the lake.

Trenny Garrett, J.D., CTFA

Why have just one advisor? At Central Trust & Investment 

Company, we assign a solid team of trusted advisors around 

you and your wealth planning needs. So, if you ever have any 

questions, or just want to talk, someone is always available. 

For integrated wealth management through comprehensive 

planning and world class investment solutions, contact us today.

After all, you deserve a seasoned team of professionals that will 

always be there for you.

Because you are Central.TM

E X P E R T S 
T O  H E L P  Y O U  N AV I G AT E

T H E  J O U R N E Y.

Affiliated with Central Bank of Lake of the Ozarks
centrustco.com | 573-302-2474 
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Our free Welcome Kit gets you started  
in minutes.  

Give us an opportunity to compare your 
current merchant card rates and Bank Star 
will meet or beat them! To switch your
merchant card program to Bank Star, call
Dave Creel at 573-365-BANK (2265) today! 

1196 Horseshoe Bend Pkwy 
Lake Ozark, MO 65049

Hy-Vee Supermarket  
Osage Beach, MO 65065 

Open 7 Days

Bank Star’s new merchant card program 
offers competitive rates and a 100% 
equipment guarantee.  If your card 
processing machine malfunctions for 
any reason, we’ll replace the equipment 
overnight at no charge. With 24/7 tech 
support, someone is always there to answer 
your questions. 

PLUS, we offer one low monthly statement 
fee—no compliance fees, no annual fees 
and no monthly minimums!  That means 
more profits for your business.

(573) 365-BANK (2265)
www.bank-star.com

®

...Where YOU are the STAR!MEMBER
FDIC

Why Pay More for
Merchant Card Services? 

Why Pay More for
Merchant Card Services? 

Why Pay More for
Merchant Card Services? 

Bank Star One
Lake Ozark & Osage Beach • 573-365-BANK

Bank Star One is a subsidiary of the BancStar Inc., a bank holding 
company with three bank charters, seven retail branches and nearly 
$270 million in assets. Bank Star One has four branches: Fulton, 
New Bloomfi eld, Lake Ozark and Osage Beach; Bank Star of the 
BootHeel has two branches: Steele and Caruthersville; and Bank 
Star has one branch (Pacifi c).  All branches are in Missouri. 

Offi cers of Bank Star One include Rick Meriage, President; Gary 
Tuorto, Senior Vice President; Rodney Bax, Vice President; and Jeff 
Welsh, Vice President.

Directors of Bank Star One include: Arnold Sandbothe, Brad 
Badgely, Carolyn Lorraine, Charles Hapke, David McDaniel, David 
Means, Donald Ruthenberg (Chairman), Joseph C. Stewart III, Joseph 
C. Stewart Jr., Larry Laminger, Martin J. Bucher, Rosemary Augustine, 
and Thomas Keiser.

Bank Star One provides a full range of personal and business 
fi nancial services, including checking, savings, remote deposit 
capture, merchant card services, certifi cates of deposit, safe deposit 
boxes, home equity loans, commercial loans, and consumer loans.  

Bank Star One is an active member in its’ communities and offers 
all forms of mortgage services, including fi xed rate, adjustable rate, 
jumbo, construction, lot, home equity, interest only, second home 
mortgage loans.  

T
H

E PROFILE: ACCOUNTANTS
OMO Business Services
Lonnie Dean • 573-216-8251

-

-

Our clients range from individual tax payers to 
mid-size corporations across industries including 
automotive, construction, manufacturing, property 
management and retail. We can help you too.

Cash flow.

www.omobusinessservices.com
Business
ServicesOMO

Accounting And Tax 
Preparation Services for 
Individuals And Businesses

If you’re not watching where the money is,
it might be flowing down the drain.

573-216-8251
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T
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E PROFILE: INSURANCE

Mills and Sons Insurance - 573-302-1616
3535 Osage Beach Parkway, Ste 401 • Osage Beach, MO

At Mills & Sons, insurance is a family tradition.  The agency was 
established in 1869 by T.W. Collins and was purchased in 1932 by 
Ray Mills, grandfather of current owner and President, Mitchell Mills.  
Mitchell joined the agency in 1983 following graduation from Drury 
College in Springfi eld and oversees both the management and sales 
force of the agency.  Mitchell has served as President of the Missouri 
Association of Insurance Agents and is currently National Director for 
the Independent Insurance Agents and Brokers of America.

To carry on the family tradition, the fourth generation, to include 
Adam Mills, Mitchell’s son, has joined the agency.  Adam graduated 
from Missouri State University in May 2012 with an Insurance and 
Risk Management degree.  This degree provided Adam with exten-
sive training in Employee Benefi ts along with Property and Casualty 
Insurance.  Adam now calls Lake of the Ozarks home and is looking 
forward to getting involved in many of the community organizations.

Mills & Sons offers both Personal Insurance and Business In-
surance coverage.  This would include policies such as Life, Health, 
Home, Auto, Boat, Business Liability, Property, Work Comp, and Build-
er’s Risk to name a few.  

Another intricate part of the company is the Employee Benefi ts 
department, which is managed by Tami Brown.  Tami started her 

insurance carrier in 1997 and joined the Mills & Sons team in 2002.  
In addition to the overall management of the department, Tami is 
also responsible for sales as she works with existing and prospective 
clients to evaluate their needs regarding health insurance coverage.  
Tami embraced her move to the Lake by getting involved in many 
community events and organizations and proudly serves as Vice Pres-
ident of Heart of the Ozarks PBW.

Other members of our Lake of the Ozarks sales team include Liz 
Brown and Teresa Bollenbach.  Combined, they bring over 25 years 
of experience in the insurance industry.  Both Liz and Teresa work 
directly with clients in designing insurance programs for businesses 
at the Lake.

As a Trusted Choice Independent Insurance Agency, Mills & Sons 
has a large number of major insurance companies in which to market 
your specifi c insurance needs.  The agency also provides services to 
consumers in Missouri, Kansas, Iowa, Nebraska, Illinois, Texas, Okla-
homa, Arkansas, and Louisiana.

Stop by today to see how the team at Mills & Sons Insurance can 
assist you.  “We’re on your side, because life happens.”

3535 Osage Beach Parkway, Suite 401
Osage Beach, MO

www.millsinsurance.com

573-302-1616

Commitment

We’re on your side...  because life happens!

Mills & Sons Commitment is to treat you 
as a person, not a policy by identifying 

the specifi c insurance coverages that are right 
for you, your family and your business.
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Estate Planning

Financial Planning

Retirement Planning

Tax Preparation

Tax Planning

Business Consulting

Accounting Services

Payroll Services

Employee Benefits

Audit & Review Services

Business Succession Planning

Accounting Software

YOUR PARTNERS IN PROGRESS WWW.WTCPA.COM

201B CLIFFSIDE CENTER

2140 BAGNELL DAM BLVD.
LAKE OZARK 573-964-5739

2700 MATTHEW DRIVE

SEDALIA 660-827-4990

2751 SOUTH ODELL

MARSHALL 660-886-6815

Three Locations
To Serve You!

CAN YOUR DOCK BE “ELECTROCUTION” PROOF?......YES!

Gattermeir Davidson Real 
Estate would like to introduce 
their newest team member, 
Diana Finley. Diana lives in 
Osage Beach and is very active 
within the Lake Community.  
As well as being a graduate of 
the Real Estate Institute and 
having received the Leadership 
Award from the Bagnell Dam 
Board of Realtors, Diana is also 
an adjunct professor at State 
Fair Community College and 
has been a broker since 2003.  
She has worked in all aspects of 
real estate sales. 

Originally from Rolla 
Missouri, Diana brings an in-
depth knowledge of the area 
as well as professionalism and 
dedication.  She is a graduate 
from Central Missouri State 
University with a bachelor’s 
degree in Marketing. In 
addition, she graduated from 
University of Kansas with a 
Master’s Degree in Healing 
Arts.  Diana moved to the area 
in 1998 from Kansas City and 
along with 7 year old daughter 
Sophia are members of Osage 
Hills Church.  Diana volunteers 

for many committees at BOR 
and participates in charities 
including CADV, Troops and 
children’s fund raisers.

Broker/Owner and Partner 
Ryan Gattermeir had this to 
say, “Gattermeir Davidson has 
continued to grow steadily 
over the past 4 years. Of course 
we could not do that without 
determined, experienced, and 
successful agents like Diana 
Finley. We are excited to have 
Diana on the team and look 
forward to assisting her in 
growing her business!” 

Diana Finley joins Gattermeir 
Davidson Realty staff
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INDEPENDENT DISTRIBUTOR

100% NATURAL MORINGA PRODUCT LINE AVAILABLE NOW!

• Daily Nutrition • Weight Management 
• Skin Care • Energy

CALL YOUR LOCAL AUTHORIZED ZIJA DISTRIBUTOR

MAX ALLEN’S 
ZOOLOGICAL GARDENS

North of Bagnell Dam and just south 
of the junction of highways 54 and 52 
(El Rancho Junction) is an old section 
of Highway 54 (abandoned in the late 
1970s when Highway 54 was straight-
ened and made a divided highway). 
The old route is now called Midway 
Road. In the 1950s, 60s and 70s, this 
stretch of the old road was noted for 
a group of tourist attractions that no 
longer exist.  They included Stuckey’s 
Pecan Shoppe, Nickerson Farms Res-

taurant, Max Allen’s Zoological Gar-
dens and the Ozark Deer Farm later 
known as Animal World.

The Max Allen’s Zoological Gar-
dens sign (photo courtesy of Max Al-
len Nickerson) that accompanies this 
article greeted travelers in those days.  
The building that housed the Gardens 
was a long, single story rock structure. 
Ruins of the building still stand.  In its 
day the Gardens was a stellar attrac-
tion. Ivan James “I. J.” Nickerson of 
the Nickerson Farms restaurant chain 
built the attraction in 1951. 

They named their animal attrac-
tion for their son Max Allen who, from 
early childhood, had a strong interest 
in animals, especially reptiles. By the 
time Max graduated from high school 
at Eldon he was very dedicated to the 
zoological gardens and herpetology. 
Under Max’s management the zoolog-
ical gardens was transformed into one 
of the most respected roadside ani-
mal parks in the nation. He eventually 
earned academic degrees in Zoology. 
Although the zoological gardens are 
no longer in existence, Dr. Max Allen 
Nickerson is still a professional zo-
ologist and is associated with the Uni-
versity of Florida at Gainesville. He is 
active in the efforts to protect endan-
gered species, the Ozark Hellbender in 
particular.

The Zoological Gardens was noted 
for exhibiting some of the most ven-
omous reptiles in the world and in his 
youth Max made many trips to exotic 
parts of the world to collect live snakes 
and other animals to exhibit at the 
Gardens. ■

This historical sketch is from the 
collection of H. Dwight Weaver. He is 
the author of six books on the history of 
Lake of the Ozarks.

The author’s latest book on Lake 
history – Images of America, Osage 

Beach – is now locally available and is 
a pictorial history of Osage Beach from 
1880 to 1980. 

Weaver’s book “A Pictorial Guide to 
Ha Ha Tonka State Park” contains more 
than 300 photos of the park, which in-
clude all of the park’s signifi cant natural 
and man-made features along its trails 
and boardwalks.

Contact him at: dwightweaver@
charter.net or 
call 573-365-
1171. Visit www.
lakeoftheozarks-
books.com to 
obtain more in-
formation or to 
purchase one 
of his books on 
line.

GLIMPSES OF THE LAKE’S PAST With Dwight Weaver
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PRECISION
AUTO & TIRE SERVICE LLC
Complete Auto Repair & Fleet Management

BEST PRICES ON ALL MAJOR TIRE BRANDS

WWW.PRECISIONAUTOANDTIRE.COM
348-2233348-2233 1024 INDUSTRIAL DR.

OSAGE BEACH MO

Since August 6, 2011, the RE/MAX 
Lake of the Ozarks Foundation 
has raised over $15,000 and has 
been donating that money back 
to various organizations in the 
Lake area.
The Mission Statement is “RE/
MAX Lake of the Ozarks Chari-
table Foundation is driven by 
the interest and passion of the 
members of RE/MAX Lake of the 
Ozarks. The goal of its members 
is to make a positive and mea-
sureable impact on our commu-
nity in Lake of the Ozarks.” Their 

motto is “joining hands with our 
community.”
To wrap up 2012 the Foundation, 
which is made up of every Agent 
and Staff at RE/MAX Lake of the 
Ozarks, have donated to local 
charities such as CADV, Buddy 
Back Pack Program, Christmas 
for Kids, Breast Cancer Research, 
Christmas is Sharing, Fellowship 
of Christian Athletes, Tri-County 
YMCA, Daybreak Rotary, Blue 
Moon Animal Sanctuary, Wom-
an 2 Woman, Kelly’s Clown Golf 
Tournament for Make a Wish, 

Osage and Camdenton Project 
Graduation, Agents for Aid food 
drive, and several local fami-
lies in need (names will remain 
private). Pictured above is the 
amount of food and miscella-
neous items that RE/MAX Lake of 
the Ozarks has donated for their 
Annual Food Drive.
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ACROSS
1. Come from an egg
6. Bad-mouth
9. Cargo
13. Gem state
14. Make a choice
15. Move sideways
16. Chocolate substitute
17. Wade’s opponent
18. *”The _____” moved to Chicago 
from NYC
19. *GOP’s 2012 choice
21. *Deceased singing legend
23. Pock mark disease
24. Boris Godunov, e.g.
25. Chicken order
28. Vegetative prickle
30. Speed of play, pl.
35. Like decorated cake
37. Luau souvenirs
39. Third rock from the sun
40. Laughing on the inside, in a 
chatroom
41. Small drum
43. Memorization method
44. Full of pep
46. Russian parliament
47. Farmer’s purchase
48. Auteur’s art
50. Peacock’s pride
52. *Ann to Mitt
53. “Anything ___?”
55. Excessively
57. *PSY’s style
61. Bronx Bomber
64. Whippet or Basset, e.g.
65. Bard’s before
67. Lifeboat support
69. Elephant trainer’s goad
70. Summer mo.
71. “Lohengrin,” e.g.
72. In a golfer’s pocket
73. Registration, for short
74. One born to Japanese immigrants

Down
1. Wino’s sound?
2. Month of Purim
3. Tropical tuber
4. Bite
5. Rub elbows
6. Nemo’s forgetful friend
7. *Facebook’s big move
8. Seethes
9. Dryer fi re hazard
10. Scandinavian war god
11. Burn soother
12. Refuse to accept
15. Evening party
20. Jump for joy
22. Pillbox or tricorne, e.g.
24. Tomb of the Unknown Soldier, 
e.g.
25. Whitman’s dooryard bloomer
26. A threat to food safety
27. “___ __ on the ground fl oor”
29. Part of ROM
31. *”Curiosity” landing site
32. Preface
33. Weasel’s aquatic cousin
34. Outbuildings
36. *Felix Baumgartner’s space ____
38. “Brave New World” drug
42. Indian side dish of yogurt and 
cucumbers
45. Corrects or edits
49. Chicken _ __ king
51. *Where many struck gold
54. _____ campaign
56. Giraffe-like African animal
57. Steps to the river
58. First rate
59. Heat in a microwave
60. African migrators
61. Safecracker
62. December 24 and 31, e.g.
63. Michael Collins’s country
66. Parisian way
68. Chi precursor

Crossword 
Puzzle THEME: 2012 IN REVIEW

Solution on page 10



Lake of the Ozarks Business JournalJanuary, 2013Page 32

Join dozens of area vendors,
exhibitors and other brides at the

Save The Date!
SUNDAY FEBRUARY 24th

New brides will have everything they need to 
plan their entire day from start to fi nish. Browse 
merchants and exhibitors for help with; invitations, 
photography, make-up, hair styling, catering, 
fl owers, jewelry, fashions, decorations, planning and 
much much more!

merchan
photogra
fl owers, j
much m

T H E  L O D G E
o f  F O U R  S E A S O N S

G O L F  R E S O R T  &  S P A  S H I K I
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The Camdenton Area Chamber of Commerce recently held a ribbon cutting for Steel 
Magnolias, 38 Benne Street, Camdenton.  They offer a large assortment of trees, wreaths 
[custom made] and other Christmas items, Candleberry Candles known for their lasting 
scent.   After the holidays they will be available for all your fl oral needs.   Open Wednes-
day thru Friday 9:00 AM – 5:00 PM, Saturday 9:00 AM – 1:00 PM.  Call 573-480-5599 or 
visit www.steelmagnolias.com.  Pictured [L/R] Amy Hadfi eld, First National Bank; Trish 
Creach, Executive Director Camdenton Area Chamber of Commerce; Jerry McDermott;  
Shirley Schmidt; Bonnie McDermott, [with scissors], Owner;  Doug Horman, First Na-
tional Bank; Brenda Colter, City Administrator; Charli Allee, First National Bank and Dar-
rel Shelton.

The Chambers recently held a joint ribbon cutting for State Fair Community College–
Lake of the Ozarks and Central Methodist University for their new 24,000-square-foot 
location.
Pictured From left (starting with ribbon holder): Ragh Singh, Morgan Crainshaw, Dr. Rita 
Gulstad, Wendy White, Becky Panchot; Deborah DeGan-Dixon, Tiffany Reimann, Dr. Mari-
anne Inman, John McMahon, director, Judy Parkhurst, Gary Noland, John Farrell; Matt 
Davis, Dr. Marsha Drennon, Dr. Brent Bates, Lynn Farrell; Rowdie, SFCC mascot; Karon-
Denett; Janice Ganther, Jennifer Bethurem, Ellen Bozich, Dave Meyers and Trish Creach, 
Camdenton Chamber.
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MAIN STREET MUSIC HALL
FRI. & SAT. MARCH 8FRI. & SAT. MARCH 8THTH & 9 & 9THTHFRI. & SAT. MARCH 8FRI. & SAT. MARCH 8THTH & 9 & 9THTH

FRIDAY & SATURDAY MARCH 8-9 • 8 PM SHOW • MAIN ST. MUSIC HALL • OSAGE BEACH, MO

Call 800-386-5253 For Tickets
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 CULTURE  L I F E                  FEATURE                 HOME                 STYLE                  PLAY                  ENJOY

NOW, NEVER 
   MISS A WORD. 

(or photo!)

W W W . L A K E P R O F I L E . C O M 5 7 3 . 3 6 5 . 2 2 8 8

WWW.LAKEPROFILE.COM

FEATURING:
NEW! 

PLUS
SNEAK PEEK OF 

EVENTS AND WHO WAS THERE

RADIO SHOW SOUND BITS

BUY YOUR 
ONLINE
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www.YachtClubMarina.com

The New!
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Four miles North of Camdenton on Old Route 5

Over 30 Years Experience!Over 30 Years Experience!

Gel Coat - Custom Paint
Pickup, Delivery and 

Transportation of any Size Boat!

www.PaintRiteLK.com

Insurance Repairs 
Back To Pre Accident 

Condition!

Serving the Lake Area for Over 30 Years!

NO JOB TOO BIG! 
Largest, Most 

Equipped Fiberglass 
Facility in the State!

Marineservicecompany.com
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BOAT & PWC LIFTS

A Heavy Duty Lift

For Strength & Dependability!

TITAN BASIC LIFT

PRE-OWNED LIFTS AVAILABLE!
Great Value For
A Quality Lift!

573-348-4999

800-386-4999

www.boatliftmarine.com  • info@boatliftmarine.com
1032 INDUSTRIAL DR. (2.0 Miles West of Grand Glaize Bridge)

Three Log 6,500 lb. Pontoon 
Lift Installed

Great Value For

$$5,4955,495

Standard lifts from 1,500 – 30,000 lbs.  

V-hulls, cat lifts, pontoons, PWC.  

Custom lifts for: backing in, wide slips 

with optional offset, platforms and 

walkboards, shallow water!

Warranty:  5 year on all structure

components & lifetime on tanks!

Got A Boat, Need A Lift?  Call Us At…

Come see us 
at the LOMDA 
Overland Park

Boat Show, Jan 
24-27th
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YourNEWboat
is only as good as

the dealer that BACKS IT UP
The days of a tech running down to your boat with a crescent wrench 

and a straight-edge screwdriver and fi xing your boat are over. . . 

In today’s environment, it takes education and equipment. 

If  your boat has a re-occurring  problem or is ready for Annual Maintenance, 

     please give us a call.
KELLY’S PORT . . . . . . . . . . . . . . . . . . . . . . . . . . . . THOSE OTHER GUYS
Years in Business . . . . . . . . . . . . . . . . . . .Since 1977 . . . . . . . . . . . . . . . . .??????
Certifi ed Techs . . . . . . . . . . . . . . . . . . . . .9 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Master Techs  . . . . . . . . . . . . . . . . . . . . . .3 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Boats . . . . . . . . . . . . . . . . . . . . . .6 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Service Vehicles . . . . . . . . . . . . . . . . . . . .5 . . . . . . . . . . . . . . . . . . . . . . . . .??????
Fully Insured . . . . . . . . . . . . . . . . . . . . . . .Yes . . . . . . . . . . . . . . . . . . . . . . .??????
Schools attended this year by techs . . .22 . . . . . . . . . . . . . . . . . . . . . . . .??????573 573 348-4700348-4700

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

2545 HWY 54 • Osage Beach, MO

573 348-3888

19 MM P t G d Gl i B id

Call us today!
 573-392-7020

Residential 
 Commercial

Monuments • Memorials • Sculptural • Sandcarved
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Join the crowd at the single largest one 
day boating event at the 

Lake of the Ozarks! 

JULY 20, 2013 - DOG DAYSJULY 20, 2013 - DOG DAYS

HUNDREDS OF BOATS... 
THOUSANDS OF PEOPLE

COME AND EXPERIENCE IT!



Lake of the Ozarks Boating January, 2013 Page 42



Lake of the Ozarks BoatingJanuary, 2013Page 43

4.99% FINANCING AVAILABLE

1-866-GO-OZARK | 573-302-7539
Osage Beach Parkway, Osage Beach | www.TriToonTown.com

Quality At Unheard of Pricing!!

2013 24’ JC Limited2013 24’ JC Limited
with 150 hp, 4 Stroke with 150 hp, 4 Stroke 

SuzukiSuzuki
Standard Features
- Performance Lifting Fins
- 2 Tone Bimini
- Premium Stereo and Speakers
- 45 Gal. In Tube Fuel Tanks
- Heavy Duty Ski Tow Bar
- Stainless Steel Logo and Cup Holders
- 30 Oz Carpet
- Open Stern Walk Around
- Cover
- Stainless Steel Prop

$31,900$31,900

2013 24’ JC Limited2013 24’ JC Limited
with 200 hp, 4 Stroke with 200 hp, 4 Stroke 

SuzukiSuzuki
Standard Features
- Power Steering
-In Tube Storage
- Stainless Steel Prop
- Performance Lifting Fins
- 2 Tone Bimini
- Premium Stereo and Speakers
- 45 Gal. In Tube Fuel Tanks
- Heavy Duty Ski Tow Bar
- Stainless Steel Logo and Cup Holders
- 30 Oz Carpet
- Open Stern Walk Around
- Cover

$37,500$37,500
NEW MANITOU TRITOON
2013 Manitou 25 Oasis SR SHP, New Model ..................................................In Stock Now!

2013 25’ and 27’ SES, SHP, 250 HP 4-stroke ..................................................In Stock Now!

2012 Manitou 25 SE Oasis VP, 150 HP, 4-stroke ...................................................... $39,000

2012 Manitou 25 SE Oasis SHP 250, 4-stroke .......................................................... $49,000 

NEW JC TRITOON
2013 25’ Neptoon w/ 200 HP, 4 Stroke ..........................................................In Stock Now!   

2013 24’ Limited w/ 200 HP ..................................................................................... $37,500

2013 24’ Limited w/ 150 HP ...........................................................................SOLD $31,900

2012 25’ JC Sporttoon Black w/ 250 HP Honda ...................................................... $51,500

2012 25’ JC Split Lounger w/ 250 Honda ................................................................. $49,000

AWARDED TOP TEN DEALER SINCE 2004! BOAT SHOW REBATES AVAILABLE!
Join Us For the Show at: Springfi eld Boat & RV Show Jan. 11th - 13th, Lake of the Ozarks Marine 

Dealers in Overland Park KS Jan 24th - 27th and St. Louis’ Sport & Boat Show Feb. 6th - 10th!

PRE-OWNED
1989 21.5’ Wellcraft V8 Eclipse, One Owner ............................................................. $4,900

2005 25’ Odyssey 725 w/ 225 HP Honda <100 hrs .......................................SOLD $25,900

1987 Cobalt Boats 21 BR, Excellent Condition, Mercruiser 260 HP $11,900 $10,900 $9,900

2012 JC Manufacturing Spirit 221, 115 HP,  Tritoon Honda 4-stroke ........ $26,500 $25,900

2007 JC 266, 300 HP I/O, Tritoon .............................................................. $37,900 $36,900

2003 Powerquest 280 SC, Twin Mercs ...................................................... $69,950  $64,900

1993 Carver Yachts 330 Mariner, Twin 350’s ........................................................... $69,000

2005 Sea Ray 360 Sundancer, Twin 8.1 S Horizon Mercruiser V-Drives ............... $169,900

1992 Baja Marine 270, Mercruiser 502 ....................................................... $17,900 $16,900

2003 175 Bayliner Open Bow w/ Trailer ....................................................... $7,900 $6,900

2007 Manitou Oasis SHP w/ 250 HP Verado, Fast ................................................... $34,900

2000 JC 266, 225 HP Optimax, Tritoon .................................................................... $24,900

1989 27’ Slickcraft 279SL w/ twin Volvo 205’s ......................................................... $13,900

1996 Regal Ventura 8.3 SC, 7.4L ................................................................. $17,900 $16,900

Package Pricing Means

GREAT SAVINGS!
Hurry!  Limited Quantities!
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Expert Marine Fiberglass Repair at 
the Lake of the Ozarks!

bigboysfi berglassrepair.com

4008 Old Route
Hwy.5 North
Camdenton

573-346-1175
Quality Products

Quality Work
Quality Job

Boat Updates • Personal Watercraft •RVs & 5th Wheels • Metal Flake Specialists 
• Gel Coating • Bass Boats • Complete Refi nishing Using PPG Paint Systems

Pick up & 
Delivery
Service

Available!

FREE
On-Site

Estimates!

From 
“OWee” to 
“WOWee!”
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A Boat Lift Like No Other

SALES SERVICE  INSTALLATION
 No trailering and less maintenance

 Ready to go. More time on the lake  doing what you love!

 Protect your investment

O F  T H E  O Z A R K S

ve!!
UltraLift2

™

Shallow Water Lift

HP2  XL

530 Highway D - Osage Beach, MO 65065

Serving the Lake Area for 31 Years!
15 Year Warranty - All Sizes Available

Meets Army Corps of Engineers and AmerenUE Standards!

WWW.CWDSUPPLY.COM

Eagle Floats
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HELP!  I NEED MORE BOAT LISTINGS NOW!
        8 BOATS SOLD IN DECEMBER!
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OYC Nautical has an extensive selection of Nautical Decor, Nautical Gifts
and Beach and Coastal Accents

1800 Bagnell Dam Blvd.
Lake Ozark, MO 65049

Model Ships from 
economy to museum 

quality and much 
more

Fun Nautical 
Pillows, Rugs, 

Lamps, Furniture 
and more

shop online at www.OYCNAUTICAL.comshop online at www.OYCNAUTICAL.com

Authorized Dealer

   

  

   

   

   

Sales: 1800 Bagnell Dam Blvd.

Marina: 500 Yacht Club Landing

Lake Ozark, MO 65049

(at the 1-Mile Marker)

573-552-8401       www.OzarkYachtClub.com

Brokerage
38’ 2007 C&C 115...............................................$189,000
36’ 1981 Lancer Sloop..........................................$29,990
36’ 1987 Catalina 36.............................................$59,900
35’ 2011 Catalina 355...........................................$159,000
34’ 1991 Catalina........................................................$49,900
32’ 2000 Catalina 320.............................................$63,900
32’ 1995 Catalina 320.............................................$59,900
22’ 1985 Catalina 22 Pop-Top............................$6,195
13’ 2007 Catalina 12.5 Expo................................$4,050
9’ 2008 Catalina Sabot (New)......................$2,800
40’ 2006 SeaRay 40 Sundancer........................$259,000
40’ 1990 40 Fountain Lightning.........................$29,995
39’ 2005 Silverton MY............................................$187,900
38’ 2007 Fountain 38 EC....................................$239,900
36’ 1988 11 Meter Trojan......................................$37,995
35’ 1990 SeaRay 310 Sundancer...........................$34,900
34’ 1999 SeaRay 340 Sundancer.........................$189,000
32’ 1989 Wellcraft 3200 St. Tropez......................9,750
27’ 1987 270 SeaRay Sundancer...........................$15,500

SOLD
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Phone 573.964.1919 • Fax 573.964.0410Phone 573.964.1919 • Fax 573.964.0410
3 MM • Northshore • W-20 in Lake Ozark3 MM • Northshore • W-20 in Lake Ozark

The ULTIMATEThe ULTIMATE
Custom-Built DockCustom-Built Dock

CALL SUPER DAVE or GREGCALL SUPER DAVE or GREG
or visit us online ator visit us online at

www.DockWorks.netwww.DockWorks.net

RIP RAP & BARGE SERVICE

gorockworks.com  

Wav

e
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LifeguardLifeguardDOCK .com

Detects
Electrical Current 

in  the Water

    D o c k  W a r n i n g  S y s t e m 

573-434-6453
DockRealty.comOffered by

Take  Us  Along!
92.7 FM

www.Mix927.com

102.7 FM
www.Cool1027.com

(573) 302-4100
3597 Osage Beach Pkwy - Osage Beach MO www.BoatOzarks.comwww.BoatOzarks.com



Lake of the Ozarks Boating January, 2013 Page 50



Lake of the Ozarks BoatingJanuary, 2013Page 51

(573) 346-7161 • (800) 524-7161

Econo Lift will go anywhere in the entire Lake area to serve you. Econo Lift Boat Hoist with its polyethylene
tank and galvanized metal parts makes for the most durable and dependable lift available today!

THE OBVIOUSCHOICE !

Polyethylene bushings 
for quieter operation 

& extended wear!

LOCALLY OWNED AND MANUFACTURED  •  CAMDENTON/PIER 31 EXIT FROM NEW HWY. 5, TURN RIGHT 
ON OLD ROUTE 5.  WE ARE 1.7 MILES ON LEFT SIDE OF THE ROAD

BOAT HOISTS

FIVE-YEAR WARRANTY ON 
ALL GALVANIZED PARTS!

LIFETIME WARRANTY 
POLYETHYLENE TANKS!

DIFFERENT SIZES OF LIFTS AVAILABLE:
4,500 to 36,000

PERSONAL WATERCRAFT LIFTS

4500# PWC 
Platform lift
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Buy The Best and Only Cry Once!Buy The Best and Only Cry Once!

573 348-4700

KellysPort.com

34 Years with Same Owner and Manager!34 Years with Same Owner and Manager!
Full-Service On-Water MarinaFull-Service On-Water Marina

Wet & Dry Storage • Full Fiberglass and Mechanical RepairWet & Dry Storage • Full Fiberglass and Mechanical Repair

19 MM Past Grand Glaize Bridge
Lake Rd. 54-56 to Dude Ranch Rd.

Osage Beach, MO

3545 HWY 54 • Osage Beach, MO

573 348-3888
3545 HWY 54 O B h MO 191919 MMMMMM PaPP sttt GGGGranddd GGGGlall iii e BrBB idididge

OUR TRADE INS
1993 REGAL 230 SE – 350 – MAROON/WHT – 640 HRS ......................... $13,900
2008 PREMIER – 250 SS – 225 ETECH – 185 - ....................................... $38,900
2004 RINKER 236 BR – 350M – TT/RD/TRL – 360 HRS ..........................  $26,900
1999 SUNDANCER 260 – 125 – WHT – 317 HRS ..................................... $15,900
1995 REGAL 8.3 SE – VOLVO 7.4 GL DP – 630 HRS – WHT/TEAL ............ $16,500
2006 CROWNLINE 320 LS – T350 MAG MPI – BLK/WT – 140 HRS ......... $77,900
1996 FOUNTAIN 42 LIGHTNING – T526 – N/PPL – 129 HRS .................... $73,000

PONTOONS
2008 PREMIER 250 SUNSATION – 225 – 65 HRS  - EVINRUDE 225 ........ $34,900
1999 SUNDANCER 260 D – 125 – WT – 317 HRS .................................... $15,900
2008 PREMIER 350 SS – 225 ETECH – 185 HRS. ...................................  $36,000
2003 BENNINGTON 2575 FS – WT/BLUE – 170 HRS ............................... $24.900
2011 BENNINGTON 2575 RCW I/O – 5.0 – MERLOT  – 120 HRS ............. $54,900
2012 BENNINGTON 28 Q I/O – 5.6 GXI – BRONZE – 56 HRS .................... $66,900

PERFORMANCE
1995 WELLCRAFT SCARAB 29 – 502 – WT/TEAL – TRL – 415 HRS ........ $23,900
2000 BAJA 302 BOSS 7.4L – WHT/PPL/BLK – 317 HRS .......................... $44,900
2006 BAJA 35 OUTLAW – T/496 MAG HO – 190 HRS. ..........................  $149,900
2000 BAJA 36 OUTLAW – T/454 MAG W/TRL –BLK/YL/RD ...................... $62,000
1996 FOUNTAIN 42 LIGHTNING – T525 – N/PPL – 129 HRS .................... $73,000

CRUISERS
2000 REGAL 2660 SC – 7.4 – WHT 359 HRS. .......................................... $33,900
2000 REGAL 2660 – MERC 6 CYL – WHITE - ............................................ $33,900
2007 REGLA 2665 – 350 – T/BLK W/TRL -112 HRS ................................. $69,900
2002 SEA RAY 290 AMBERJACK – T/350 MPI W/TRL – 240 HRS ..........   $49,900
1996 SEA RAY  SUNDANCER 300 - .......................................................... $36,900
2002 REGAL 3260 – T/7.4 MPI B3 – 184 HRS .......................................... $74,900
2004 REGAL 3560 – T8.1 – 360 HRS ..................................................... $128,900
2006 REGLA 3560 HT – T8.1 – N/BLUE – 150 HRS ................................ $159,900
1993 REGAL 400 COMMADORE – T7.4 – WHT ......................................... $69,900
2001 SILVERTON 410 SB – T/454 – WHT - ............................................  $169,900
2003 REGAL 4260 – T8.1 – NTT/BLK – 325 HRS ................................... $214,900
2003 REGAL 4260 TWIN 8.1 LOADED WITH HARD TOP! ......................... $189,000
2003 REGAL 4260 TWIN VOLVO 75P DIESEL LOADED BOAT! ................. $240,000
2003 REGAL 4260 – T8.1 – TT/BLUE – 260 HRS .................................... $187,000
2007 REGAL 4460 – T/8.1 – NTT/BLK – 70 HRS. ................................... $298,000

CUDDYS
2004 REGAL 3350 – T5.7 - 198 HRS ........................................................ $85,000
2005 REGAL  3350 – T/8.1 – 75 HRS  - TT/BLK ..................................... $118,000
2004 REGAL 3350 – T5.7 EFI – 700 HRS – WHITE ................................... $36,900

TRAILERS
2007 HERITAGE  35 – BLACK ..................................................................... $8,000
2007 PRESTIGE 26 – BLK ........................................................................... $3,500
2006  HERITAGE  25 - ................................................................................. $4,000
2003 PRESTIGE 23 TANDEM – BLUE .........................................................  $1,800

BOWRIDERS
2009 TAHOE Q5I – 4.3 EFI – RED – W/TRL ............................................... $19,900
1993 REGAL 230 SE – 35 – MAROON/WHT – 640 HRS ..........................  $13,900
2004 RINKER 236 –  MERCURY 350 MAG -TT/RED – 360 HRS ............... $26,900
1994 REGAL 8.3SE – 7.4L – 800 HRS ...................................................... $15,900
1995 REGAL 8.3 SE – VOLVO 7.4 GL DP – WHT/TEAL- 630 HRS .............. $16,500
2001 REGAL 2800 LSR – 5.7 – WT/BLK – 320 HRS ................................. $30,000
2003 REGAL 2900 LSR – 5.7 GXI – NTT/SAND – 450 HRS ...................... $39,900
2006 CROWNLINE 320 LS – T350 MAG MPI – BL/WT – 140 HRS ............ $77,900
1999 ENVISION 3200 COMBO – 7.4 MPI – N/GN/BLK .............................. $31,900

DECKBOATS
2000 BAYLINER 26 RENDEZVOUS – N/GRN - ........................................... $12,900
2005 CROWNLINE 240 – RED /WT – TRL – 350 MAG BRAVO III ............   $31,900

FISHING
2000 BASS CAT PANTEVA CLASSIC – 150 EFI MERC 2/STROKE ............. $11,900

1996 FOUNTAIN 42 LIGHTNING – MERCRUISER 
T/525 – N/PPL – 129 HOURS – Lots of perfor-

mance with very low hours!

$$36,00036,000 $$73,000  73,000  $$128,900128,900 $$13,90013,900
2004 REGAL 3560 IO – T/8.1 GXI DP – T/BLUE – 

370 HOURS – Very clean sport yacht! 
1993 REGAL 230 SE BOWRIDER – VOLVO PENTA 

5.7 – MAROON/WHT – 630 HOURS This boat 
comes with 30 Day Major Mechanical Warranty, 

well maintained!

2008 PREMIER 250 S TRITOON – EVINRUDE 
E-TECH 225 OB – 150 HRS WT/RD – Clean trade 

with only 150 hours!! 

Our Pre-Owned InventoryOur Pre-Owned Inventory

View them online at:View them online at:
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OSAGE BEACH • 573-348-5073 • CAMDENTON • 573-873-5073OSAGE BEACH • 573-348-5073 • CAMDENTON • 573-873-5073
www.summersetboatlifts.comwww.summersetboatlifts.com

Lifting your dreams... Lifting your dreams... 
from cruisers to canoes!from cruisers to canoes!
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Specializing in Pre-Enjoyed Boats

BUY - BROKER - SELL - TRADE
RUNABOUTS

1998 Tracker Nitro 185 FS, 120HP, red .............................................. $7,900

2003 Nitro 188 Sport 125HP Merc ........................................... SOLD $8,900

2002 Calabria 24 350 Mag 300HP ................................................... $26,900

2007 Four Winns 24 BR, 350 Mag 300 HP ....................................... $39,900

2005 Larson 248BR, 5.0L 260HP ..................................................... $29,900

2008 Sea Ray 250SLX 6.0L 320HP,  ................................................. $59,900

2008 Glastron 25 BR, 5.7L 300 HP ................................................... $39,900

2005 Chaparral 256 BR 5.7L 320HP ................................................ $42,900

2000 Sea Ray 260BR, 7.4L 310HP ..........................$34,900 NOW  $29,900!
2001 Sea Ray 260BR, 7.4L 310HP ..........................$36,900 NOW  $31,900!
1999 Crownline 266 Br, 7.4L 310HP ...................................... SOLD $21,900

2005  Monterey 268 BR, 496, 375HP ................................................ $49,900

2000 Formula 280SS, 7.4L, 310HP................................................... $39,900

2003 Crownline 288BR, T/350M 300HP .................$54,900 NOW  $49,900!
2002 Sea Ray 290 BR, 496, 375HP ....................................Pending $49,900

1997 Cobalt 293CC, 502 415HP ..............................$39,900 NOW  $36,900!
2005 Crownline 316BR, T/350M, 300 HP ......................................... $69,900

DECKBOATS

2000 Sea Ray 240SD, 7.4L 310HP ...........................$24,900 NOW  $22,900!
2006 Sea Ray 240SD, 350 Mag 300HP ...................$39,900 NOW  $36,900!
2001 Chaparral 264 Sunesta, 377/320HP  ...................................... $69,900

2006 Sea Ray 270 SD 496Merc 375 HP ........................................... $54,900

2005 Sea Ray 270SD, 496M 375HP ........................$49,900 NOW  $46,900!
PERFORMANCE

2005 Formula 292 Tw/6.2L 320HP................................................... $59,900

PONTOONS

2002 Voyager 150 XR6, Merc 150, 125HP ....................................... $18,900

2011 Premier 21 PT, Yam 90HP ....................................................... $32,900

2011 Tahoe 25TT, Merc 225O 225HP .................................... SOLD $44,900!
CRUISERS

2008 Sea Ray 24 Sundancer 5.0L 260HP .............................. SOLD $49,900

2004 Bayliner 245 Cruz 5.0L 220HP ................................................ $29,900
1989 Carver 2587 CC, 7.4L, 330HP .................................................. $14,900

1992 Sea Ray 270 DA 7.4L 330HP ................................................... $17,900

1986 Marinette 28C, T/318 240HP ................................................... $19,900

2000 Maxum 4100SCB, 454 Horizon 380HP .................................. $159,900

PROUD TO BE THE LAKE OF THE OZARKS’

DEALER
Chaparral Boats - Leading the Industry for 

48 Years in Consistency, Stability and Value!

2013’s IN STOCK

19 Sport Including Trailer
Starting at $23,885

19 Ski & Fish Incl. Trailer
Starting at $24,985

Come and See
Why the NewNew 327SSX327SSX has Changed the 

Way Consumers Want to Boat!

1st and Only One of Its Kind
NMMA “Most Innovative” 
Award Winner
Best Value Starting At $175,000
More Standard Features 
Includes Hardtop
Best Selling Bowrider 
Over 30’at the Lake!

W W W . P R E M I E R 5 4 . C O M

(573) 552-8550 • OSAGE BEACH PARKWAY BETWEEN WALMART & OUTLET MALL

Come See The Most Innovative Come See The Most Innovative 
Boats In The World On Display At:Boats In The World On Display At:

NMMA Kansas City Boat Show- Jan. 10-13NMMA Kansas City Boat Show- Jan. 10-13
Lake of the Ozarks Marine DealersLake of the Ozarks Marine Dealers

Overland Park Boat Show- Jan. 24-27Overland Park Boat Show- Jan. 24-27
St. Louis Sport & Boat Show- Feb. 6-10St. Louis Sport & Boat Show- Feb. 6-10
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www.premier54.com
(573) 552-8550 • On Osage Beach Parkway between Walmart and Outlet Mall(573) 552-8550 • On Osage Beach Parkway between Walmart and Outlet Mall

PROUD TO BE THE LAKE OF THE OZARKS

DEALER
Chaparral Boats - Leading the Industry for 

48 Years In Consistency, Stability and Value!

257SSX

277SSX

                                       Introducing the Dawning of a NEW Era In Luxury Sport Boats

• Vinyl Wrapped Helm
• Bow Filler Cushion
• Bow Ladder
• Anchor Locker
• Bow Door
• Best Arch Design Seen 

in this Length
• Enclosed Head
• Floor Storage
• Power Ease Seats

• Thru Hull Windlass
• Bow Cooler and 

Storage
• Stainless Steel 

Windsheild
• Vinyl Wrapped Helm
• Performance Dash
• Enclosed Head
• U-Shaped Cockpit 

Seating
• Multi-Purpose Seating

                             

Make Plans TODAY to Make Plans TODAY to 
see the Newest Additions see the Newest Additions 

to the Chaparral Line.to the Chaparral Line.
KANSAS CITY BOAT KANSAS CITY BOAT 

& SPORT SHOW& SPORT SHOW
Jan. 10-13Jan. 10-13

LOMDA OVERLAND PARK LOMDA OVERLAND PARK 
BOAT SHOWBOAT SHOW
Jan. 24-27Jan. 24-27

ST. LOUIS BOAT ST. LOUIS BOAT 
& SPORT SHOW& SPORT SHOW

Feb. 6-10Feb. 6-10
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SEE OUR SPECIALS AT THE
OVERLAND PARK BOAT SHOW

www.YachtClubMarina.com

The New!
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