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Tempers flare over Eldon school tax levy
by Monica Vincent
In 1993, the State of Mis-

souri passed their new Foun-
dation Formula and named
"hold harmless" school dis-
tricts whose state funding
would be frozen at their cur-
rent levels. Districts whose
assessed evaluation was high
enough fell into this category,
and the districts who did not
were subject to any and all
increases and decreases in
statewide funding. (See June
issue of Lake of the Ozarks
Business Journal) Eldon has
been a victim of decreases in
the last three years to the tune
of $1.3 million in cuts. Those
losses have been felt in every
area including facilities,
staffing, programs, security,
test scores, and graduation and
dropout rates.
Certainly not alone in this

statewide funding crisis, what
differs in the Eldon school dis-
trict is the emotional upheaval
that has taken place with voters
over the school’s upcoming
August 2nd request for more
local support.
On Friday, July 1st, Mayor

Ron Bly of Eldon called an
emergency city council meet-
ing to address the situation
between citizens on both sides
of this voting levy and a conflict
that appeared to have grown
out of control. Earlier that day a

group of ‘Vote No’ picketers
sporting signs with Nazi
swastikas had gathered outside
the Capital Regional medical
offices of Dr. Scott Griswold, a
‘Vote Yes’ supporter.
Bystanders and picketers
exchanged words, television
news crews and newspapers
took interviews, and the police
were called. Soon after, ‘Vote
Yes’ adults and children sport-
ing banners took up residence
on the sidewalks outside of the
home and business of ‘Vote No’
supporter Gene Bauer, Profes-
sor of Business and Economics
at State Fair Community Col-
lege.
Chief Rodney Fair reported

to the city council that the
organizers of the Griswold
picket had called beforehand
to make sure they were legal to
picket. Fair said the picket was
initiated over a disagreement
between Jim Ferguson, a ‘Vote
No’ supporter, and Dr. Gris-
wold wherein Griswold chose
to decline his medical services
to Ferguson, an existing
patient. As reported, the deci-
sion was based on the conflict
of interest between the two
and potential liability. Fair said
the pickets ended peaceably.
Mayor Bly felt the emer-

gency meeting was necessary
because he was "afraid things
could escalate and get ugly."

The council released a press
statement at the conclusion of
their meeting: "We’re confident
that the police department is
prepared to keep peace regard-
ing this matter and we urge
cool heads to prevail on both
sides of the argument. We sup-
port any necessary actions of
the Chief of Police to maintain
peace in the community."
Rumors of harassment on

both sides had been surfacing
since well before the school’s
first unsuccessful request for
an increased tax levy in April.
The so far unsubstantiated
rumors range from phone calls
to property damage, and the
incidents of verbally abusive
public exchanges have contin-
ued to rise. Along with such,
has come opinion in the form
of paid advertisements in the
local newspaper, predomi-
nantly from the group Citizens
Against the Tax Levy.
The use of these often accu-

satory ads may prove to be the
undoing of those responsible.
On July 25, the school district
received a letter from R.F. Con-
nor, the Executive Director of
the Missouri Ethics Commis-
sion stating: "Please be advised
that at the July 21, 2005 meet-
ing of the Missouri Ethics Com-
mission, the complaint filed
against Citizens Against the

Levy, Jim Ferguson, Treasurer,
was considered. The Commis-
sion found sufficient evidence
to refer this case to the Office of
the Attorney General for the
preparation of the filing of a
formal complaint and possible
hearing before the commis-
sion."
For every emotionally

charged and often misleading
accusation, there are also valid
arguments on each side of the
issue.
Said City Councilman, Greg

Sullens (First Ward), "The ani-
mosity is ill-founded. People
who are violently opposed to
the levy need to look at how
they were able to raise their
own children and the shortfalls
they faced. The world is a much
more competitive place today,
and we can’t afford to continue
letting our children fall
behind."
The tax levy in question was

denied in April. The district
had requested an additional
39¢ to add to the school’s oper-
ating levy of $2.75 – among the
six lowest in the state. Missouri
established a state perform-
ance levy recommendation of
$3.43. The current average levy
is $3.26.
The August 2nd request has

been lowered to 30¢ in
response to increased property 

continued on page 3



Page 2 August, 2005 Lake of the Ozarks Business Journal

Published monthly at the Lake of the Ozarks, Lake of the Ozarks Business
Journal strives to provide accurate and relevant news for business.

All stories and photos unless otherwise noted are by editorial staff.

Letters to the Editor are welcomed, provided a valid name, address and
phone number are provided. Anonymous letters and comments will not be
published. We reserve the right to edit the content for space and clarity. All
submissions become the property of Benne Publishing, Inc. and will not be
returned. Letters and comments are subject to publication without recom-
pense to the author.

Freelance writers with story ideas are welcome to send a one-page writ-
ten synopsis, clearly outlining the story proposal, including possible sources
and any additional materials to the editor. Unsolicited manuscripts will not
be returned unless a SASE is included. No phone calls please. All works sub-
mitted to the Lake of the Ozarks Business Journal must be the sole, original
creation of the contributor, and cannot infringe on any other publication or
individual’s copyrights. The Lake of the Ozarks Business Journal assumes no
legal liability whatsoever for the works of contributing authors.

Local businesses are invited to send or fax relevant press releases to the
editor for possible inclusion. Submissions will not be returned unless a SASE
is included. Include any photographs or supporting materials.

The contents of this publication are Copyright ©2005, Benne Publishing,
Inc., and may not be reproduced electronically, in print, on the Internet, or in
any other form, unless written permission is obtained from the Publisher. All
rights reserved. All opinions presented herein are those of the author and do
not necessarily reflect the views of Benne Publishing, Inc.

Annual subscription rate via third-class mail in the United States is
$36.00 per year, subject to change without notice. Send name, address and

phone number along with check or money order for the amount to:
Benne Publishing, Inc. - 160 N. Highway 42, Kaiser, MO 65047
Advertising Sales (573) 280-9939 • Fax: (573) 392-1996
www.lakebusjournal.com • businessjournal@charterinternet.com

Business Office: (573) 348-1958 • Fax: (573) 348-1923

Publisher
Denny Benne

Editor
Darrel Willman

Marketing Consultants
Monica Vincent
Chuck Poe

Production Assistant
Corey Scott

Contributing Writers
Michael Gillespie
Mike Bissell

Monica Vincent
Dwight Weaver

"Our liberty cannot be guarded but
by the freedom of the press, nor that be
limited without danger of losing it."

— THOMAS JEFFERSON, 1786

Everyday Heroes
In preparation for the August issue, my plan

was to highlight the area fire departments,
much like the police departments were dis-
cussed in the July issue. During the course of
the interviews for the police articles, it struck
me at the time just how little the men and
women serving were compensated for risking
their lives daily. During the interviews I con-
ducted with the fire chiefs this month, I found
the same to be true.
In the days and weeks immediately follow-

ing the terrorist attacks on the World Trade
Center in September 2001, an outpouring of
love, compassion, grief and respect was direct-
ed toward the fire and police departments of
New York City. National awareness toward fire
and police departments heightened, and
Americans remembered just how much these
people put on the line in the performance of
their duties.
I have always thought Policemen and Fire-

men (and women) were heroes. When I was
growing up, I was sure that I wanted to be a fire-
man, or a cop, just like those I saw on the tele-
vision or in real life. It didn’t work out that way,

but the admiration and respect lingered. Today,
when we think of heroes, our thoughts go
toward the men and women of the armed serv-
ices (and rightly so) who are defending our
freedom in foreign countries. Yes, they are
heroes. Each fallen soldier pays the ultimate
price for freedom on our behalf. Simply putting
on the uniform brings risks in many parts of
the world.
While we honor our nation’s military, let’s

take a moment as well to remember the local
men and women who risk their lives daily pro-
tecting and serving. These are the everyday
heroes. They are there 365 days a year, every
year. Protecting us and the ones we love— and
the ones they love.
The medals are few, the rewards are modest.

But it’s readily apparent that they aren’t in it for
the glory or the money. It takes a special kind of
person to put on those uniforms each day. It
takes a hero.
The next time you see a firefighter or police

officer, maybe take a moment and say “thanks”
for the work they do, and the lives they save.

� Editor 

Henley Jewelers, Inc.
Henley Jewelers, in Downtown Eldon, is a second-generation family-owned

business that has served the Lake area since 1948. They are a full service
jewelry store where customer satisfaction is their number one priority.

(573) 392-4511
202 South Maple Street   Eldon, MO 65026
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assessments for the counties and
residents who fall inside the dis-
trict. Said Eldon school Superin-
tendent C.J. Huff, "We’re trying to
be sensitive to Morgan Co. resi-
dents because we knew they
were taking a hit. The increased
property assessment will give us
approximately $600,000 in addi-
tional funds, but this comes on
the heels of $1.3 million in cuts."
For Eldon that has meant a

loss of 40 positions and 11 pro-
grams. Huff continues, "Things
are not getting cheaper either.
Operating costs, fuel, health
insurance, everything goes up."
Said Huff, "We are also apply-

ing for several grants – healthy
schools, preschool, volunteer,
but the problem with grants is
that there is a stopdate on them
and then we have to figure out
where to come up with the
money to continue the programs
they were funding. The levy
would generate $1.9 million in
state money over 7 years. That’s a
little better than dollar for dol-
lar."
Despite the obvious need for

funding, a tax levy in this school
district is no small thing. Even
though the district has an aver-
age assessed evaluation, the
poverty level here is 55% — dou-
ble the state average of 26%. 
The district also has a large

number of retirees. Ken DeBoer,
a 73 year old Eldon resident, and
‘Vote No’ supporter is one of
them.
Says DeBoer, "I retired 10 or

15 years ago and everything was
cheaper. Now everything just
keeps getting more expensive.
They want raises, while as a
retiree I have to do with less.
Sure, I could go out and run
some more cattle and try to raise
my income, but at 73 I shouldn’t
have to and don’t want to." He
continues, "I’ve spent 30 some
years in Eldon and I’ve voted for
every levy the school ever had,
but I can’t see that it ended up
doing them any good."
One option for retirees like

DeBoer may be the Missouri
Homestead Preservation Act
which enables senior citizens
and disabled persons to obtain a
credit against their property
taxes for an increase to their
taxes that exceeds 5% in a
reassessment year and 2.5% in a
non-reassessment year. Some of
the qualifications include a min-
imum age of 65 for at least one

spouse, and income cannot
exceed $70,000. Property owners
who fall into the correct age cat-
egory should consult their
accountant for qualifications.
If the issues were money

alone, things may not have
grown so heated in this district.
However, there are many more
incendiary concerns.
The following text is an edited

version of a letter provided by
Mr. Gene Bauer, Professor of
Business and Economics at the
State Fair Community College,
and a local business owner. Mr.
Bauer has been a driving force
behind the efforts of the Citizens
Against the Tax Levy. The edited
portions of the letter contained
accusations and/or anecdotes,
involving unnamed parties,
which were unable to be verified.
Other repetitive portions were
edited for brevity.
---

"We the people, the concerned citi-
zens opposing the school tax levy, want
to improve the total educational experi-
ence for ALL of our children. Our priorities
revolve around our children’s immediate
and long-term scholastic needs. 

Our previous and current school
board, and current administration, have
made some serious blunders in fiscal and
personnel management, thus creating
our current situation. The School District
is top-heavy in all levels of management,
as well as being extremely over paid. Our
schools are lacking responsible, ethical
and moral leadership from some school
board members and our schools present
administration. We demand accountabili-
ty! We are losing our good teachers
because of their lack of staff manage-
ment! We must hold our school board
and administration accountable for their
lack of supervision and inadequate atten-
tion. They must not be allowed to contin-
ue to ruin our schools. We entrusted to
them our most precious possession –
OUR CHILDREN. And look what is hap-
pening! We have a 27% drop-out rate
and our children barely score higher than
a monkey! Our pleas have been ignored
too long! We must replace the incum-
bent board members and school admin-
istration with new blood - forward think-
ing people. Remember that we are in this
position because of personal agendas,
narrow-mindedness, and inept fiscal
management by this administration and
previous boards!!! 

It is my belief that the following are
true facts...

1. Our administrators are inadequate
and lack integrity. They are responsible
for recent alleged cheating and other
improprieties on the states MAP testing
program. 

2. Because of our administrations
ineptness concerning state guidelines
and rules regarding curriculum, we are
being placed on probationary status by
the state board of education. Our admin-
istrators (not our children) are responsi-
ble for scoring an unacceptable 75 on the
states last district audit! 

3. A few weeks ago, one of our teach-
ers was issued a warning citation for
endangerment to a minor by the Eldon
police for having school children in the
back of a pickup truck dumping good
computers and school desks in various
dumpsters throughout town – THESE
CHILDREN WERE SUPPOSED TO BE IN
SUMMER SCHOOL at the time of the
occurrence! Why didn't they hold an auc-
tion for this good equipment, or donate
them to the needy? 

4. I do not believe that giving the
teachers a $500 raise, a $1355 increase
in benefit pay, a .5% increase in the
retirement (approximately $250) totaling
about $400,000 (thus gobbling up the
lions share of the reassment tax monies)
is going to make them CARE for our chil-
dren. Is this going to bring up our test
scores? I think not. And what did our sec-
retaries, janitors, kitchen staff and bus
drivers get?...NOTHING! Confused prior-
ities! 

5. Our tax dollars are supposed to be
spent for kindergarten through 12th
grade. Why then is our administration
taking $500,000 of our tax dollars and

spending it on head start programs?
Could it be because they have preschool
children that they want us to pay for? We
are having enough trouble funding what
we already have! 

6. I have not seen a 3 year or 5 year
plan. WHY? Don't they have a plan? 

7. Why have they already abandoned
the priority list that came out last month? 

8. Did anyone mention that this tax
levy isn’t going to fix the problems? 

9. Our administrators have not been
awarding bids to the low bidder, thus
damaging our schools integrity and wast-
ing the tax payers hard-earned money!

10. Why are some school employees
the highest paid people in Miller County?
Did you know the approx. pay package of
some of the school support staff?
Superintendent $130,000 
Asst. principal $61,000
Asst superintendent $94,650 
Librarian $54,000
(2) Asst. to the Asst. superintendent
$55,000 
Kindergarten Guidance counselor
$58,000
Transportation director $55,000
Special education director $62,500
Principal $87,750 
Nurse teacher $66,000

Mr. Bauer attributes his list of prob-
lems to 3 things:

1) CARE! If more of our teachers real-
ly cared about the education of the kids

and took a positive, proactive approach
to try to accommodate the childrens hier-
archy of needs, we wouldn't have the
problems in our school today.

2) Greed - A majority of the teachers
are only interested in what we can do for
them, and not what they can do for our
children and/or the rest of the communi-
ty. Our community at large is making half
of what the teachers make (on a 9 month
contract) and being asked to tighten up
their belt even more so the teachers can
have a raise!

3) Self interest - Good teachers see
that our community is struggling as a
whole. The bad ones blame us for why
our school is disfunctional and have
taken NO RESPONSIBILITY for our chil-
dren scoring at an unacceptable 38 per-
centile on state testing! 

We don’t have a revenue problem –
we have wasteful spending problem and
an apathy problem!"
---

These are examples of the
arguments the school must over-
come in order to be successful in
their quest for funding on August
2nd.
We present an examination of

the validity of the arguments
made above in the accompany-
ing article beginning on page
five. �
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WE HAVE COMMERCIAL
RESORT, CAMPGROUND

MARINA

38 Acres, 330’ Level Shore-

line, Gas Dock, 10 Buildings.

12 Mile Marker on Big Nian-

gua & Flat Acreages. Could

Land a Plane

ZONED FOR
472 CONDOS

Also zoned for Residential

Homes. 4,250 ft. of Lakefront.

100 Acres. Located between

Camdenton and Osage

Beach.

MOBILE HOME OR
INDUSTRIAL PARK

38 Surveyed Lots. New Treat-

ment Plant. Has Water & Elec-

tric. 10 Min. From Lake &

Near River

RESORT, BAR, MOTEL &
RESTAURANT

41 Acres - 800’ Lakefront.

300’ of Hwy. 5 Frontage

Great Facility. 2 Minutes off

Hwy. 5 - Dynamite Investment

Tempers flare over Eldon school tax levy
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How would you like this view from your
office window ever

How would you like this view from your
office window ever

Individual office suites from 120 sq. ft. to 2,135 sq. ft. are
available for lease in the Cliffside Office Centre,the Lake�s

only Class›A Building.  Conveniently located in the Heart of
Lake Ozark at Business 54 and the Community Bridge.
Could your business benefit from being at this location?

Call for availabilities and leasing information

573›365›712

Survey Shows Mothers
Unaware of Need for Early
Evaluation of Infant Eye Health

NEW YORK— InfantSEE, a
no-cost public health program
developed to provide profession-
al eye care for infants nation-
wide, was launched today by the
American Optometric Associa-
tion(AOA), in partnership with
The Vision Care Institute of John-
son & Johnson Vision Care, Inc.
Under this program, support-

ed by former President Jimmy
Carter, who serves as honorary
national chair and spokesman,
participating optometrists will
provide a one-time, comprehen-
sive eye assessment to infants in
their first year of life, offering
early detection of potential eye
and vision problems at no cost
regardless of income.
Public health experts agree

that visual development is most
dramatic between•  6 and 12
months of age and that early
detection can prevent and help
reduce the threat of serious
vision impairments.

In fact, one in every 10 chil-
dren is at risk from undiagnosed
eye and vision problems.•  How-
ever, a survey fielded by Baby-
Center.com, on behalf of the
AOA, reveals that nearly half of
new and expectant mothers mis-
takenly believe that because a
baby's eyes are changing and
their vision is developing in their
first year of life, it is best to wait
until the child is older to get
them screened by an eye care
professional.

Further, while 97% of mothers
said they do everything they can
to ensure their children's health,
only 13% of mothers with chil-
dren younger than 2 said they
had taken their babies to see an
eye and vision care professional
for a regular check-up.•  This dis-
crepancy suggests a lack of
understanding about the impor-
tance of early intervention.
If left untreated, eye and

vision problems can impact
learning and may lead to•per-
manent vision impairment.
"As parents, we regularly take

our children to the dentist to
help prevent cavities.•  Likewise,
we should take our babies to the
optometrist to help prevent
potential eye and vision prob-
lems," said former President
Carter.
"Given my family's experi-

ence managing vision problems
that were not caught early, I
strongly encourage all parents
with babies to visit an
optometrist for an InfantSEE
assessment during the first year
of their child's life and I applaud

AOA for providing parents this
opportunity."
The BabyCenter.com survey

also showed that the large
majority of mothers feel confi-
dent that their pediatricians
have the time and resources to
identify potential eye and vision
problems.
Actually,•  a typical well-child

visit to the pediatrician, includ-
ing care and services performed
by all personnel, lasts an average
of 22.1 minutes according to the
American Academy of Pediatrics,
which is effective for detecting
only readily identifiable eye
problems.•Significant risk fac-
tors to eye and vision disorders,
however are typically not
detectable by base-level infant
eye sreenings.
Optometrists, through their

clinical education, training and
experience, have the means to
provide the most effective pri-
mary eye and vision services to
children, as a complement to
routine well-care exams given by
pediatricians," said Scott Jens,
O.D., F.A.A.O. and InfantSEE

chairman. "The AOA and
InfantSEE volunteer optometrist
look forward to working with
pediatricians to offer expanded
eye care to infants nationwide."

As part of the national
launch, former President Carter
will issue a call-to-action
through a public service
announcement, which will edu-
cate parents about InfantSEE
and urge them to take advantage
of the program. The PSA cites his
personal experience regarding
his grandchildren's eye prob-
lems.•  His granddaughter was
disgnosed and treated as a tod-
dler for amblyopia, often
referred to as lazy eye, a leading
cause of vision loss in people
younger than 45, which will
affect one in•30 children.•  His
grandson's amblyopia was not
identified until grade school and
may never be fully corrected.
To learn more about

InfantSEE, call toll free (888)396-
EYES (3937) or visit
www.infantsee.org.

Public service release

No cost infant eye assessments save sight

Jimmy Carter
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by Monica Vincent
Information for this analysis

was obtained through public
records available locally and
statewide through the Missouri
Department of Elementary and
Secondary Education (DESE), as
well as a direct interview with
Superintendent of Eldon School
District, C.J. Huff.
When searching DESE

records, we decided, for the sake
of thoroughness, to run a six-way
comparison of the 2004 annual
reports on school district data.
Eldon’s school district was

compared not only to statewide
Missouri averages, but also to
two nearby communities – Ver-
sailles and Osage, and two com-
munities with comparable
enrollment, assessed evaluation
and budget sources – Clinton,
MO and Chillicothe, MO.
These are some of the many

statistical categories available
through DESE
(www.dese.mo.gov):

2004 Enrollment
Eldon – 1996
Versailles – 1569
Osage – 1675
Clinton – 2000
Chillicothe – 1971

2004 Assessed Evaluation
(Does not take into account lat-
est 2005 assessments.) The bulk
of funding comes from Miller Co.
which received a 6.5% overall
increase. Morgan Co. is a distant
second source of monies with a
25% overall increase, and
Moniteau Co. is a much smaller
source with a 6.5% increase. In
monetary terms, this is an overall
increase in assessed evaluation
of $18 million, which translates
to an additional $600,000 for the
Eldon school district. Versailles,
and Osage most dramatically,
will also see increased assessed
evaluations.)

2004 Assessed Evaluation
Eldon -- $128,682,462
Versailles -- $167,355,553
Osage -- $339,966,196
Clinton -- $129,454,696
Chillicothe -- $110,241,562

Percent of budget from local,
state and federal sources:
Missouri average:
Local 57.9, State 33.3, Federal 8.8
Eldon:
Local 53.32, State 34.39, Federal 12.3
Versailles:
Local 64.29, State 24.43, Federal 11.27
Osage:

Local 76.23, State 14.33, Federal 9.44
Clinton:
Local 51.61, State 38.58, Federal 9.81
Chillicothe:
Local 48.15, State 42.69, Federal 9.16

2004 Adjusted tax rates:
(There has been some confusion
regarding the tax rate. Tax rates
are broken down into several
categories. The Incidental and
Teachers categories constitute
the operating levy – which is the
portion being voted on August
2nd. There are other areas of
funding which include Debt
Service and Capital Projects.)
Most communities have some
form of taxation for Debt Service
(mortgage). The average adjust-
ed tax rate for Debt Service for
the state of Missouri is $0.39, and
Eldon currently has a Debt Serv-
ice of $0.51, and no Capital Proj-
ect taxation. Versailles, Osage
and Chillicothe also have Debt
Service, and Versailles and Osage
also have Capital Projects. For
our purposes we will be looking
only at the Incidental and Teach-
ers category – the operating levy
in question. As a reminder,
Osage and Versailles are "hold
harmless" schools, with their
level of state funding remaining
frozen since 1993. What this
means is that their assessed eval-
uation was high enough to sup-
port their growth needs through
local funding. See their high lev-
els of local budget source above.
Osage’s assessed evaluation has
continued to grow so dramati-
cally they have not needed to
seek additional tax levy. (Eldon is
not a "hold harmless" school
and falls far below the state aver-
age and the two comparable dis-
tricts of Clinton and Chillicothe.)

2004 Adjusted tax rates: 
Missouri average -- $3.28
Eldon -- $2.75
Versailles -- $2.75
Osage -- $2.05
Clinton -- $3.3145
Chillicothe -- $3.22

2004 Average spending per pupil:
Missouri average -- $7,394
Eldon -- $6,202.33
Versailles -- $6,200.90
Osage -- $7,023.37
Clinton -- $6,177.04
Chillicothe -- $6,880.97

2004 Student to classroom
teacher staff ratio:
Missouri average – 19
Eldon – 18
Versailles – 17

Osage – 19
Clinton – 19
Chillicothe – 20

2004 Graduation rate:
Missouri average – 85.1%
Eldon – 75.9%
Versailles – 83.6%
Osage – 86.6%
Clinton – 88.1%
Chillicothe – 84.2%

2004 Dropout rate:
Missouri average – 3.9%
Eldon – 7.5%
Versailles – 4.2%
Osage – 1.2%
Clinton – 3.9%
Chillicothe – 3.2%

The following is an analysis of
some of the arguments made by
the Citizens Against the Tax Levy.
Argument #1: “The school is

going to receive over $1.1 million
in new funding this current
school year because of property
tax reassessment, and increased
federal and state funding.”
Said Huff, "False. We are antic-

ipating an increase in revenue
this next year of a little over
$600,000. A more telling number
is to look at the revenue/expen-
diture numbers from the 2001-
2002. Our total revenue/expen-

diture in 2001-2002 was
$14,570,067/14,515,143. Projec-
tions for the 2005-2006 school
year...$14,863,204/14,600,288.
With increases in insurance, util-
ities, fuel, and cost of living in
general we are still well behind
where we should be. Not to men-
tion the facility and equipment
needs that must be addressed in
the near future to maintain safe
buildings and transportation
services."
Argument #2: “The school

district is top heavy with admin-
istration.” Said Huff, "Of course
being the superintendent I
would say that this is false, but let
me give you some hard facts to
help you decide for yourself.
First of all, we currently do not
meet the administrative staff
requirements of the Missouri
Department of Elementary and
Secondary Education. A 2003
study conducted by the U.S.
Bureau of Labor and Statistics
shows the following ratios of
employees per administrator in
these selected industries.

Elementary & Secondary Schools: 15.2 : 1
Health Care & Special Assistance: 11.7 : 1
Transportation & Warehousing: 10.3 : 1
Construction: 6.5 : 1
Utilities: 5.7 : 1

Manufacturing: 5.6 : 1
Public Administration: 4.4 : 1
Information: 3.6 : 1

How does Eldon R-1 com-
pare? Huff says: “We have 12
administrators and 310 employ-
ees. That is a 25.8 : 1 ratio. Not to
mention the 2000 students we
serve."
We add student to adminis-

tration averages provided by the
Missouri Department of Ele-
mentary and Secondary Educa-
tion. 
2004 Student to
administration staff ratio:
Missouri average: 207 students per
administrator
Eldon: 224 to 1 
Versailles: 174 to 1 
Osage: 239 to 1 
Clinton: 202 to 1 
Chillicothe: 183 to 1

Argument #3: “No considera-
tion has been given to the needs
of the kids and buildings... only
to the greed and self-interest of
staff and administration.” Said
Huff, "Absolutely false. This is
probably one of the most frus-
trating myths I have heard to
date. This statement was made
in reference to the Eldon R-1 

continued on page 6
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continued from page 5
School Boards recent directive
toaddress teacher compensa-
tion. The last raise given to the
hard working teachers and staff
in Eldon was in 2003. At a special
budget meeting last evening the
Board voted to give teachers a
$500 raise to the base salary
schedule.
This decision was the right

thing to do given the fact area
schools are bypassing us in
terms of compensation pack-
ages which makes it more diffi-
cult for our district to compete
with area schools by attracting
caring, compassionate, high
quality educators for our chil-
dren. In addition, it is also a
morale issue. Keep in mind that
this is a gross pay increase of
about $2.67 per day.
As far as consideration for the

needs of kids and buildings, a
close look at the budget will
demonstrate that this commit-
ment is strong given the circum-
stances. We are going to be
addressing a number of facility
and safety needs, and have bud-
geted a much needed increase
for textbooks, library updates
and technology upgrades. What
we cannot do is add a lot of reoc-
curring costs such as new pro-
grams/personnel. This would
impact our reserve balances
immediately and put the finan-
cial stability of the district at-
risk." 
Shannon Melton is a former

elementary teacher in the Eldon
school district. Despite earning
her Master’s in education,
Melton left teaching for a new
profession at the end of this
school year due to her frustrating
experiences in the district. "The
lack of resources and the lack of
community support was too
much." Along with 25 year old
textbooks and a leaking roof, she
explains, "Say someone comes
to you and says ‘You worked real-
ly hard this year, and next year
you’re going to have to work even
harder with less to meet higher
goals, but we’re not going to give
you a raise." 
Huff continues with a lengthy

budget explanation, "The levy
increase will provide us an
opportunity to do the following
over the next 2 years:”

Year One
New Revenue: $892,109
$468,882 State

$423,227 Local
Estimated Expense = $890,250
Programs and Services for

Kids One Preschool Classroom
(two sections) one teacher and
one aide. Service for approxi-
mately 30 children. We currently
have a waiting list of preschool
students needing additional
support so they can be success-
ful when they enter kinder-
garten. This is the key to reduc-
ing the high school drop out rate
in the future. Approximate cost
$60,000*
Reinstate Preschool Trans-

portation Bus service for ALL
Early Childhood Students.
Many of our neediest families
who would like for their child to
receive a preschool education do
not have transportation avail-
able to get them to school. We
want early childhood services to
be available to every child— not
just those who can afford it. This
will provide that opportunity.
Approximate cost $25,000*
Resource Rooms at South,

Upper, and Middle Schools -
thre   e paraprofessionals. Needed
to support the district discipline
program. This program allows
the teacher to maximize teach-
ing time by providing a "time
out" type situation for students
who are disrupting the educa-
tional process. The paraprofes-
sionals will be trained to help
these students reflect on their
decisions and help them transi-
tion back into the regular class-
room quickly. Approximate cost
$54,000*
Before and After School

Tutoring at the High School. At
this time we have limited sup-
port for kids needing extra assis-
tance. This program will provide
students with before and after
school tutoring to meet the
needs of our high school kids'
busy schedules. Approximate
cost $12,000*
Safety and Security Issues.

Wiring at South Elementary and
Eldon High School— [a] serious
safety concern. [It] needs
upgrading to handle electrical
demand. We have many areas
where we can not run air condi-
tioning and computers at the
same time. The wiring in the old
part of South Elementary is near-
ly 40 years old. Approximate cost
$80,000
Playground Safety — our

playgrounds have a number of
safety issues. In addition, equip-

ment available to Preschool Stu-
dents is not age appropriate.
Approximate cost $40,000
Building Security. Our

schools have been broken into
numerous times this school year.
In addition to catching thieves
who have been damaging our
schools and leaving our kids feel-
ing unsafe, security cameras
help reduce bullying and other
discipline problems during the
school day. [We] recommend
video cameras at the High
School and motion detectors at
all buildings. Approximate cost
$130,000
School Buses— we need to

budget for two additional school
buses this next school year. This
would bring our bus fleet up-to-
date and ensure that we are put-
ting the safest buses on the road.
Approximate cost $111,000*
Class Size Reduction. First

grade is a critical age for the
learning of reading and writing.
Small classes better support
those students. This was a posi-
tion reluctantly cut for the 2006
school year when the levy failed
in April. This position needs to
come back. We also have large
class sizes in fifth grade and the
middle school (a dually-certified
Social Studies/Science teacher
needed.) Approximate cost
$129,000*
Textbooks— we are currently

short textbook money. A
$100,000 cut was made to text-
books. At all buildings the text-
book dollars available are not
enough to sustain a textbook
rotation. Many of the high
school texts cost $90 or more. At
this time we are unable to pro-
vide a textbook for every student.
Every child deserves to have text-
books that can be taken home
and studied. Cost $120,000 in
year one and $90,000 in year two.
Assistant Principal at South

Elementary. This position was
cut when the levy did not pass in
April. This position is necessary
to meet the requirements estab-
lished by the Department of
Education. There are almost 800
students at South School and 85
staff members who must be
evaluated. Additional adminis-
trative support is necessary to
ensure there is the accountabili-
ty and instructional leadership
needed to move this building
forward. Approximate cost
$33,000*
Computer Lab Instructors—

we have computer labs at South
Elementary, Upper Elementary,
and the Middle School that aren’t
being used effectively due to cuts
to these positions. We need full
time instructors at South and
Upper, as well as a certified tech-
nician at the Middle School to
teach part time and help with

district technology support.
Approximate cost $79,000*
Substitute Teacher Pay— we

are behind all area schools in
substitute teacher pay ($55 per
day). We need to remain com-
petitive in this area in order to
attract quality substitute teach-
ers to this district. I recommend
increasing substitute teacher pay
by $7 ($62 to day) Approximate
cost $17,250*
Amounts marked with an “*”

are recurring costs to the district.

Year two estimated costs -
$815,750— We will receive less
state property tax revenue in
year 2 as the new formula is
phased in. Approximate recur-
ring costs from year one are
$520,250.
Alternative Education Place-

ment/Program— at the High
School to Address the Drop-Out
Rate. Our drop out rate has
climbed over the past several
years due to cuts to programs
and services available to kids at-
risk of dropping out of high
school. A high quality drop-out
prevention program is needed to
help these students by providing
them the services they need to
be a successful graduate. These
children become members of
our community and we all need
to support these kids so that they 

continued on page 7
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continued from page 6
have a better chance of becom-
ing productive members of our
society. Approximate cost
$100,000
Family and Consumer Sci-

ences Program— (Formerly
called Home Economics). FACS,
this program was cut last year.
This program provides addition-
al electives for high school stu-
dents. Students will have the
opportunity to learn important
life skills for healthy living.
Approximate Cost $45,500.
Additional Early Childhood

classroom— one Early Child-
hood classroom (two sections)
one teacher and one aide. Serv-
ice for approximately 30 addi-
tional pre-school age children,
approximate cost $60,000.
Textbooks, cost $90,000.

Argument #4: “The school
district just approved $400,000 in
raises for teachers.” Said Huff,
"False again. Once again their
"numbers" are completely off
track— this time by 294%! The
total cost of giving our teachers
and staff a much deserved raise
was around $117,737. Again, this
increase of $500 to our base
salary was given to boost morale,
keep the good teachers we have,
attract new teachers, and remain
competitive with area schools.
To put it in perspective, a class-
room teacher will be paid an
additional $2.67 per day."
We add more statistics from

the Missouri Department of Ele-
mentary and Secondary Educa-
tion (DESE) regarding average
regular term teacher salaries and
total teacher salary averages for
the year 2004.

Average regular term
teacher salary: 
Missouri average -- $38,247 
Eldon -- $34,533
Versailles -- $32,696
Osage -- $38,913
Clinton -- $33,879
Chillicothe -- $35,481

Average total teacher salary:
Missouri average -- $39,827
Eldon -- $35,162
Versailles -- $33,469
Osage -- $39,759 
Clinton -- $35,100
Chillicothe -- $39,032

Argument #5: “Exorbitant
administration pay packages.”

Says Huff: “Each of these salaries
is a total pay package which
included retirement and health
insurance.
Superintendent: $130,000 –

This is very close to accurate.
Assistant principal: 61,000 – This
number was low, the correct
amount is $63,000. Assistant
superintendent: $94,650, also
accurate. Librarian: $54,000. This
refers to one librarian who has
been with the school for over 30
years. Librarians contract to
longer terms. Assistant to the
Assistant Superintendent:
$55,000.”
Said Huff, "[I] don’t know who

that person is, but if they existed
we would put them to work.
Kindergarten guidance coun-
selor: $58,000. This is another
nonexistent position. Trans-
portation director: $55,000. This
person also performs the role of
athletic director. Special educa-
tion director: $62,500. This is
accurate. Principal: $87,750. The
correct number is $85,300. Nurse
teacher.: $66,000. The correct
number is $58,700 and this is a
12 month contract.
We referred to DESE again for

average salaries.

2004 Average
administrative salary:
Missouri’s average -- $71,470
Eldon -- $67,729
Versailles -- $61,239
Osage -- $82,317
Clinton -- $65,659
Chillicothe -- $68,818

Argument #6: “The district is
using $500,000 of taxpayer
money to fund preschool pro-
grams.”
There are no local monies

being spent to fund preschool
programs. The school district
currently has 3 preschool class-
rooms, all of which are entirely
funded through federal pro-
grams.
Said Huff, "Eldon has a few

different preschool programs –
church, Montessori, HeadStart,
etcetera, and there is a waiting
list at every one of them. It’s been
common knowledge for years
that a good preschool program is
necessary for the long term suc-
cess rate of a student. Our pre-
school classes are set up to serv-
ice the most needy of the chil-
dren in our district. They must
qualify for Title One or Special
Education Early Childhood pro-

grams, both of which are federal
programs.
Argument #7: “The Adminis-

tration has not been awarding
bids to the lowest bidder.”
Says Huff: “The school sent

out bids this year, as we do every
year, for our propane. MFA came
back with a bid of $1.25 per gal-
lon, and Gasco came with a bid
of $109.9. It was obviously a typo

and Mr. Simmons came down,
corrected the decimal and ini-
tialed it. However, our Missouri
School Board Association legal
department said we could not
accept the altered bid and we
would have to accept MFA’s bid
or request the bids again. We did
so in the hopes that we could still
fall less than $1.25. This time
MFA came back with $124.9 and

Gasco came back with $1.25. We
took the Gasco bid based on last
year’s fuel usage and the price of
cylinders. We used $61,000 gal-
lons last year, so the difference
between the two bids would
amount to approximately $61.
The savings would be more than
reaped by going with Gasco
because the price per cylinder
was over $20 per cylinder less

Racquet & Country Club Rental and
800-541-4905

Ownership gives all our owners flexibility to travel throughout the world.

� Seven outdoor pools
� Golf Course, Wooded
and Lake views from the
majority of the the units.

� Four Season amenities
� Access to Country Club
� Hotel Fitness Club
� Access to a private mari›
na

� Great walking area
� Restaurant on site

Resale Units are avail›
able

starting at $87,000 to
$250,000 for two and
three Bedroom Condo›

miniums

Full Time
residence,

longterm rentals,
nightly rentals and

second homes make up
the 258 units that are spread

out on the manicured 23 acres of

the

Four Seasons Racquet and

the Ulti›
mate

Discov›
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than MFA and we knew we
would be using at least four
cylinders.”
Argument #8: “The Adminis-

tration is responsible for alleged
cheating and improprieties on
the MAP testing.”
When some tests were discov-

ered on which it looked as
though some answers may have
been changed, the assistant
Superintendent John Wilson
contacted Walt Brown, in charge
of testing at the Department of
Education. He conducted an
investigation on the school dis-
trict’s procedures for securingthe
MAP test. They met all state
guidelines. Despite meeting all
requirements, the school district
still took it upon themselves to
tighten their security measures.
Argument #9: “Our school is

going to be placed on probation-
ary status by MSIP.”
Said Huff, "MSIP is the Mis-

souri School Improvement Pro-
gram. They set the expectations
for schools across the state and it
is our job to meet those expecta-
tions as well as the expectations
of our community. Is our district
in danger of being placed on
probationary status? The remote
possibility exists due partly to
the programs and services that
have been cut to date. One area
where we will not receive credit
on our MSIP review this next
spring is on our drop-out rate.
We are struggling as a district

to keep kids in school. Our drop-
out rate has been on the rise
since the loss of the Alternative
School and GED Options pro-
gram. Upon passage of the levy
we will address this problem
head on. It takes quality people
and quality programs to save our
most at-risk kids. We stay in con-
stant contact with our state
supervisor. As of my conversa-
tion with him July 13th…we will
pass our MSIP review next
spring."
Argument #10:“A teacher was

issued a citation for having stu-
dents in the back of a truck
dumping good computers and
desks.”
According to Huff and the

Eldon Chief of Police Rodney
Fair, these are the facts: State law
requires a school to either store
or auction any materials that are
no longer of use. Over the last
three years, the Eldon school dis-

trict has held three separate pub-
lic auctions which were adver-
tised in the local paper, utilized a
local auctioneer, and did not
require a minimum bid.
The auctions were held on

May 19, 2003, October 23, 2004,
and June 24, 2005. Anything that
did not sell was put back into the
storage room. The room was full
and needed to be used, so the
decision was made to throw out
the unclaimed and unpurchased
items which amounted to com-
puters from the early 1990’s and
had been parted out at a previ-
ous auction, along with old, bro-
ken and unsafe desks and chairs.
A couple of students were rid-

ing in the back of a truck while it
crossed a single city street from
the campus to a dumpster. Offi-
cer Chapman stopped them to
inquire what they were doing,
and no citation was issued. The
driver’s operator’s license was
not even requested. According to
Chief Fair, state law allows spe-
cial circumstances for passen-
gers in the back of a truck, and
that neither the driver nor the
students were breaking any laws.
Chief Fair states he offered a

copy of this law to Mr. Bauer and
he refused it. Students who took
items to dumpsters in another
part of town were part of the stu-
dent work program. Another
auction will be held at the end of
September this year.
Argument #11: “The Board of

Education has a conflict of inter-
est because their spouses and
relatives work for the school.”
Said Huff, "That is true for five

of the seven Board members.
Keep in mind these individuals
are elected by the people of this
community to serve a three year
term with absolutely no pay for
their volunteer service. Anyone
can run for school board. As for
the conflict of interest, many of
the programs and positions cut
the past several years have had a
direct impact on the spouses and
relatives of these Board mem-
bers.
I imagine it would be difficult

to find people to run for the
Board of Education in this com-
munity that don’t have a relative
working in the schools.
We have a great Board of Edu-

cation. They allow me to do my
job and truly have a focus on the
kids and learning. They want
good things to happen in the
schools and I greatly appreciate

their support in making good
things happen in spite of the
tough times our district has been
through."
Argument #12: “There is no 5

year plan.”
The process to develop the 5

Year Plan began last July when
the first Board Retreat was held.
The newly hired Superinten-

dent, C.J. Huff, was entrusted to
put together a district level team
representing a cross-section of
the community to help in the
development of a new mission,
vision, and goals.
After three days last Novem-

ber, this group of students, citi-
zens, and school personnel final-
ized their vision for the future of
the district and developed six
new goals to achieve this vision,
covering important topics such
as communication, accountabil-
ity, school climate, student
achievement, character educa-
tion and the dropout rate. 
The next step was to involve

more members of the communi-
ty in the process by establishing
action teams to address each of
the six newly established goals.
Nearly 110 people responded
and approximately 85 individu-
als came to the action team kick-
off meeting on January 20, 2005. 
After hundreds of man hours,

a final product was received
from each of these committees

in May and were presented to
the District PLC Team on June
ninth. Each of these plans were
reviewed by the team with con-
sideration given to the vision and
goals adopted in November.
Here is an overview of the

final product – the 5 year plan.

Outline of the Eldon R-1 School Dis-
trict Comprehensive School Improve-
ment Plan Outline 2005-2009

Goal 1: Develop and implement plans to
effectively communicate with our school
community.
Specific Results:
1. The District will maximize use of a
quarterly printed newsletter to increase
communications with the community,
with the goal of every mailing address in
the District receiving a copy.
2. The District will maximize use of a
printed newsletter to increase communi-
cations with the community, by insuring it
is an appealing print document, designed
to reach a wide audience.
3. The District will hire or assign a website
coordinator, to support the District web-
site as a means of increased communica-
tion with students, parents, teachers and
patrons.
4. The District will maximize use of a
website to increase communication with
the community by presenting a coordi-
nated effort, with specific guidelines for
each building to submit information.
5. The District will train teachers to main-
tain web pages on the District website, as

a way of increasing communication with
students, parents, and the community.
6. Features for newspaper publication
will be developed on at least an annual
basis, to assist in increasing the district
presence in local media outlets.
7. The district will re-establish a High
School Journalism class, to increase stu-
dent presence in local media outlets.
8. The Administration and staff will repre-
sent the Eldon R-1 School District as a
quality and professional organization, in
dealings with media outlets.
9. The District will offer on-going training
for non-certified personnel, to empower
employees at all levels to better perform
their jobs and put forth a professional
image.

Goal 2: Develop and implement
accountability structures.
Specific Results:
1. Assess Eldon R-1 staff evaluation
process.
2. Develop a legislative action committee.

Goal 3: Provide a positive learning cli-
mate.
Specific Results:
1. Implement anonymous line of commu-
nication for students to report safe
schools violations.
2. Fully implement a Behavior Interven-
tion Support Team (BIST) program.
3. Each building will create a designated
area for visitors with informational mate-
rials that promote our schools.

continued on page 9
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4. Provide morning greeters to wel-
come students and direct visitors in
each building.
5. Implement positive communication
strategies between school staff, par-
ents, and community.
6. Create a recognition and celebration
program for student successes and
staff achievements.
7. Establish a school resource officer at
the high school.
8. Provide training for all support staff
in each building on positive communi-
cation and establish district customer
relations guidelines.
9. Conduct needs assessment of avail-
ability of telephone access in each
building.
10. Promote pride in the Eldon R-1
Schools by promoting student owner-
ship in facilities.
11. Establish or expand a district-wide
parent/community involvement pro-
gram. 

Goal 4: Model and reinforce positive
character traits.
Specific Results:
1. Implementation of seventh grade
camp with a primary focus on character
education.
2. Provide school district staff, parents,
and community members training in
developing positive character traits and
increased self-esteem in youth.
3. To utilize the concepts and compo-
nents of Caring School Communities in
Pre-K through 6th grade.
4. Implementation of homeroom class-
es at the Middle School and High
School.
5. Implementation of character educa-
tion in-service for all faculty.
6. Creating a positive environment for
students and faculty through daily
morning readings.
7. Develop and implement teacher-
advisory groups to provide a one-on-
one assistance group to each student
for the purpose of support and positive
character.

Goal 5: Improve student achievement.
Specific Results:
1. Establish scheduled contract time for
PLC teams to collaborate.
2. Implement a structure of teams
responsible for a data-driven profes-
sional development plan.
3. Create a pyramid of systematic aca-
demic interventions at each school
building.
4. Develop in each building a learning
lab (computer lab) utilizing PLATO soft-
ware for alternative (intervention,
enrichment, reteaching) curriculum
delivery to improve student achieve-
ment for all students.

5. Increase the amount of time the
learner spends actively engaged in
learning (ALT).
6. Implement a program of Instruction-
al Coaches to partner with educators to
improve instruction using research
based instructional methods.
7. Schedule weekly whole grade level
team or department meetings to plan
together the lessons for the coming
week in the core subjects to ensure
that grade level expectations and MAP
objectives are covered. i.e. communica-
tion arts, math, social studies, and sci-
ence.
8. Provide incentive programs for
achievement on MAP test.
9. Develop and implement a merit pay
system.

Goal 6: Decrease the drop-out rate to
3.5% or less.
Specific Results:
1. Include goal-setting for all students
K-12.
2. Establish Care Teams in every build-
ing for the purpose of identifying at-
risk students and developing behav-
ioral and academic interventions.
3. Develop student/parent/community
awareness of earning a high school
diploma through a series of posters for
placement in schools, businesses, and
other public venues four times a year.
4. Implement a district-wide policy for
contacting parents upon absenteeism.
5. Reinstate the FACS program to rein-
force life skills/ employability skills.
6. Implement mentoring program K-12.
(i.e. Student Ambassadors, homeroom
looping, and/or triage)
7. Hire a social worker to support at-
risk students.
8. Develop an off campus alternative
school.
9. Provide a reward system for and rec-
ognize good attendance (K-12).

Says Superintendent C.J. Huff,
"The process you have observed
over the past year is the new way
we will be doing business in the
Eldon R-1 School District. I
couldn’t be more proud of the
final product that is being rec-
ommended as our new Compre-
hensive School Improvement
Plan. I don’t intend to put every
program back in place as was. We
are taking a conservative posi-
tion."
Concludes Superintendent

Huff, "Mr. Bauer and Mr. Fergu-
son claim the community
should have input into what they
call "a broken system" in order to
"rectify the situation." Where
were these gentlemen when the
school district called out to the
community to participate in the

development of our five year
plan? They didn't answer the
countless calls via e-mail, news-
paper, radio, and television in
which our district personally
invited members of the commu-
nity to participate in the process
of strategically planning for the
future of our district. Well over
100 members of our community
stepped up to the plate.
They did not. It is easier to

stand on the sidelines and criti-
cize than to be a part of the solu-
tion and it is easier to tear down
a community than to build it up.
After almost a year of hard work,
the community— not the school
board or myself— developed a
five year plan to help us achieve
our collective vision.
It is a solid document that is

going to get stronger over time as
our community works together

to create one of the best schools
in the nation. They have used
every means available to cloud
the issue placed in front of the
voters. This issue is simple— it is
about the kids, that has all it has
ever been and should be about.
When this issue passes, good
things will happen not only in
our schools, but in our commu-
nity." �  
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Lake of the Ozarks
Each office independently owned and operated.

Frank Christensen, President & CEO
RE/MAX Lake of the Ozarks

Office:  573-302-2301
Cell:  573-280-1030

frankc@remax.net

6 Acre Development Parcel in the
heart of Osage Beach. Frontage on
Highway 54 and 54/29. Suited for

retail outlets, medical park,
hotel/motel or executive offices.
Zoned C-1. A premier property

adjacent to the Factory Outlet Mall.
Call Frank for detail

at 573-280-1030.

Commercial Services:
• 1031 Exchange Information
• Real Estate Investments
• Funding Retirement with Real Estate Investments
• Business Analysis Consultation
• Free Market Value Assessments of your Property

Let the lake area
Real Estate Leader
help you with your
commercial real

estate needs.
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GREAT
DEVELOPMENT
OPPORTUNITY!
Key Largo — 101 Lots

$99,000

Package Deal
Under $1000 per lot

Great opportunity
for builders!

Call Mike for details @
573-302-2303 or 280-0127
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Condominium Office Suites
Now you can own your own office suite 1600 to 5000 sq. ft.

The Landmark Center fills
a unique niche in the lake area
business market by providing
the advantages of ownership
to the discerning entrepreneur
and investor. Office space is
customized to suit the needs of
each member of this communi›
ty
of professionals.

Strategically sited on prime

Highway 54 frontage, each
Landmark member will
enjoy outstanding visibility
in an established high›growth
area. The building�s striking
appearance, along with its
convenience and accessibility
is certain to capture a large
audience of potential clients
and enhance the image of each
Landmark business owner.

DEVELOPED AND MARKETED BY RE/PARTNERS

Facts at a Glance:
� Condominium ownership

� Leasing available

� Customized office space from 900
to 6,300 square feet

� Professional tenant/ownership only.
No retail businesses

� Steel and brick construction
designed
by Columbia Associates

� Four›stories, 25,350 square feet of
available office space

� Elevator service to all 4 floors

� Parking exceeds city requirements

� Osage Beach Highway 54 frontage

� Building signage available for each
owner/tenant

George Bogema
573›302›0303

Jeff Krantz
573›302›1802

Frank Christensen
573›302›2301

For more information contact
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Shoplifting - stop being a victim
by Darrel Willman
It is estimated that shoplifting

costs retailers up to $31 billion
annually. It is said to be responsi-
ble for one-third of all small-
business bankruptcies. Further
estimates indicate that only one
in every 35 shoplifters is caught,
with even fewer prosecuted.
Costs arising from shoplifting
add three percent to the price of
goods, resulting in an extra $300
for the average family of four.
We spoke with Sergeant

Arlyne Page, Public Relations
Officer for the Osage Beach
Department of Public Safety. She
told us Osage Beach is no
stranger to shoplifting.
"In any given month we han-

dle at least 30 cases of shoplift-
ing.” Page said.
Shoplifters fit no neat pigeon

hole when it comes to profiling.
There is no specific segment of
the population covering them.
They come from all walks of life.
But some statistics are available.
Nearly half of all shoplifters are
teenagers. They shoplift for the
thrills, to get attention, gain
acceptance from peers or even in
response to a dare. They pre-
dominately take jewelry, make-
up, CD’s and DVD’s, electronics,
clothing and toys.
We asked Arlyne to categorize

the suspects she and the depart-
ment sees. “I think it depends on
one, the day of the week. If it's a
bunch of kids, then it's opportu-
nity. I don't think it has to do
with being bored, I think it's
opportunistic. Some of them
may be a dare. Makeup, jewelry,
and we're not talking expensive
stuff. We're talking costume
kinds of jewelry.”
About ten percent are poor.

These people steal to survive,
seeing no other alternative. The
other 40 percent are made up of
vagrants and alcoholics/drug
abusers, kleptomaniacs (a men-
tal illness) and professionals. The
last group is the opportunist.
These are the people who did not
set out to shoplift, but were pre-
sented with an opportunity to do
so, and a desire for the merchan-
dise.
Page says there are more of

the “professionals in the area
than one would believe. And,
they are sophisticated in their
approach and methods.
“Your retail stores are getting

hit by the more professional type
of shoplifter. They're not quite in

our area- they're north of us...
they come in and then leave, and
make take several thousands of
dollars worth of merchandise.
Clothing, it's easy to get out and
easy to sell. Electronics-- they're
doing tag changes on those.
LCD's DVD players, some of the
items are big items that they are
changing the barcode on, I
would call those people profes-
sionals because they know how
to do it. What they'll do it take it
to another store chain and get a
gift card or they'll exchange it for
cash, and they just work their
way up the line. They can actual-
ly make between five and ten
thousand dollars a day.”
Additionally, nine in every ten

shoplifters can pay for the goods
they shoplift. Forty-five percent
are middle-income, nearly half
are high school graduates, and
fully 20 percent have a college
degree. 
While it may be difficult to

classify the shoplifter, the losses
they inflict are easily illustrated.
For example, we’ll say John C.
Manager, ABC Department
Store, orders 100 compact discs
for his music section. When
ordering, he tries to cover a
spread of diversity that will
accommodate his buyer’s tastes
in music. He may order some
new music, some older music
and a smattering of unusual
titles, to try and have a little for
everyone. Of the titles he deems
to be the most in demand, he will
order several those with less
appeal one or two, and for the
esoteric, perhaps only one copy
of each. His average cost for each
CD we will assume is $10, with a
retail price of $15. For the 100
CD’s ordered, he can break down
the shipping costs to be 90¢.
If eight of the most popular

titles are stolen, we can deduce
immediately that the losses are
$80 in product, and $7.20 in
shipping. These “hard” costs are
easy to determine. The “soft” or
perceived loss costs are less
defined. The costs of moving
them from the warehouse,
unpacking and pricing them,
arranging the on the shelves,
these can be categorized as “soft”
costs.
After the thefts, John must

incur additional costs in order-
ing replacements, restocking the
product and paying shipping on
those. And now, instead of a $410
gain on his order, he will only

realize $377 if all of the titles are
sold. And, if the less popular
titles fail to sell, he will mark
them down, further reducing his
profit.
His sales may also be affected

by consumers who, looking to
purchase a shoplifted title and
not finding it, shop elsewhere. 21
additional CD’s must be sold
simply to make up for the costs
and lost profit on the eight stolen
CD’s.
Page estimates retailers in the

area are prosecuting less than
half of the shoplifters that are
caught. She says, “A large reason
is that one, they want their mer-
chandise back so they can sell it.
Now we do have a deal with the
prosecuting attorney whereby if
we follow statute, and we get the
photograph and we have the
item with the retail person, then
we can release these items back
to the store. We don't have to
hold the item, the photograph is
the evidence. We have let all of
our retailers know that. What
many don't know is that the pho-
tograph can be digital, it doesn't
have to be 35mm. Because we're
not going to "doctor" those. 
With the often staggering

losses by business to shoplifting,
it is easy to see why retailers are
getting more aggressive when it
comes to prevention. Most use
some sort of basic deterrent, but
the largest have adopted state-

of-the-art loss-prevention sys-
tems.
Electronic Article Surveil-

lance (EAS) systems: The largest
retailers use implanted and
store-applied RFID strips that
react to transmitters located at
the exits. These Radio-Frequen-
cy Identification systems contain
a miniature disposable electron-
ic circuit and antenna.
The devices respond to hoop-

shaped transmitter/receivers at
the store’s exits, warning an RFID
tag has not been deactivated,
hence, stolen. RFID tags can add
between 15 cents and $100 to the
price of an item.
Electromagnetic systems:

Use a magnetic, iron-containing
strip that is then demagnetized
at the checkout using an intense
highly specific magnetic field.
These essentially low-tech strips
(although detection and neutral-
ization equipment costs are sub-
stantial) can be added for pen-
nies.
Accousto-magnetic systems:

Also rely on a transmitter/receiv-
er, but allow for a greater cover-
age area, such as wide, double
door entrances. These operate
on a single frequency, and are
passive. These are also low-cost
as compared to RFID.
These electronic loss-preven-

tion systems do not eliminate
shoplifting, but experts say theft
can be reduced as much as 60%

through their use.
For smaller stores, the answer

may lie in more common-sense
prevention that is inherently less
expensive.

What can you do?
Surveillance: The most com-

monly used passive surveillance
deterrents are the corner mirror
and closed-circuit cameras,
whether actual or dummy.
Shoplifters pick up on these rap-
idly, and may look for easier prey.
Video cameras some argue,
allow shoplifting, but advocates
say they allow for the identifica-
tion of repeat offenders. Dummy
cameras can be positioned
around the building at very low
cost, increasing the effectiveness
of live or taped camera systems.
Training: A retailer’s staff may

be the best weapon against
shoplifting. Adequately staffing
during busy times, and training
against loss-prevention gives
you eyes in all parts of the store.
Good training on where to look
for and how-to spot shoplifters
along with policies on dealing
with them if discovered, lower
losses dramatically.
Design:Reducing the number

of exits and “blind spots” by
arranging isles properly and des-
ignating rear exits “emergency
only” with alarms reduces the
number of opportunities

continued on page 13

Clothing is a preferred target for shoplifters, it’s easy to steal— and to sell.



continued from page 12
shoplifters have to conceal and
remove merchandise. Keep
small, valuable, easily conceal-
able items inside displays or
behind the counter.
Awareness: Prominently dis-

played signage alerting
shoplifters you prosecute can be
a deterrent. Frequently “check-
ing in” on customers to see if
they need assistance can give
shoplifters a sense they are being
observed.
Prevention: Greet customers

on entry and make eye contact
with them. Staple shut bags from
other stores when brought in, or
provide lockers at the entrance
where customers can place bags
while shopping.
Use perforated sales tags that

come apart when removed, thus
cannot be placed on top of or
replace other tags. Use two tags
on items, the backup identifying
the correct price if one is
removed. Use reusable dye packs
or needle badges for clothing
items. Require customers to get a
key for locked fitting rooms. Dis-
play only one of items that are
sold in pairs.
Use non-working display

models for high-ticket items like
cameras or small electronics.
Establish a check and balance
system for large, high ticket
items, with the department
releasing and the checkouts
accepting transfers via intercom
or phone.
Employee losses:Use caution

and check references when hir-
ing. Require sales receipts for all
sales and returns including

employee transactions. Offer
discounts to discourage theft.
Require a management signa-
ture on all employee sales. Bal-
ance all cash drawers after each
shift, watching for suspicious
activity on the register.
Apprehension: Missouri law

states that the theft has occurred
when the thief conceals the mer-
chandise. Don’t wait until they
leave the store. You have the right
to reasonably detain them to
await the authorities.
Do not use force, search or

accuse the suspect of anything.
Know what it is they are believed
to be shoplifting and where it
occurred. Take them into an
office or in the back away from
the merchandise so they cannot
“dump” the evidence.
Watch them closely until law

enforcement arrives. Prosecute
them. If your store is labelled as
an “easy mark” because you let a
thief walk with a verbal warning
or banishment, you can bet
they’ll be back with friends, or let
others know of your unwilling-
ness to prosecute. Letting thieves
know you are serious is a strong
deterrent.
But Page boils it all down for

us. “[They] do not have to leave
the store. They don't have to
leave the last point of sale, which
is the policy of the majority of the
stores. They don't even have to
get to the register, once it's in
their pocket, it's a done deal.
Stores need to— one, be able

to identify what the item was, if
you can't tell us, we can't just
walk up to someone and tell
them we need that "whatever" it

is underneath your shirt. We get
a lot of "I think they stole some-
thing"-- I need to know they
stole a pink blouse with a white
ruffle, an Epson CD player, etc.
If they leave the premises,

Page says identify them. "We
need to know the physical
description of the person and
what they're wearing. If they get
into a car, we need the what

make, model, license number
and state of origin."
“Two— I want them to call us-

- I want them to prosecute." But
she doesn't want business
employees to physically detain
the suspect. "Some of these peo-
ple are dangerous. They're like a
cat in a cage. The person who
tries to put that cat in the cage is
going to get hurt. Call us if you

even suspect that you have a
shoplifter. I would rather catch
the bad guy. Our presence is
there. If the bad guy is there, then
we'll be there. They'll beat feet
and get out of town. And they'll
know these people are prosecut-
ing and they're serious about it.
You have to prosecute-- if you
don't they're going to hit you
time and time again.” �
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Call John Farrell 573-348-2181 Cell 573-216-2181
“Our New Customers Become Our Old Friends”

Easily the Best Commercial Location
available in Osage Beach!

Hwy 54 an d Lk. Rd. 56
Only 6 Lots available! City Sewer and Water!
MLS# 3014399, 3014400, 3014401 & 3014402

Eight Money making Units!
High visibility on Hwy 5 in Laurie, Coin Laundry,
Private Well, City Sewer, City Water Available.
Off Street Parking  3+/- Acres- Room to expand!

MLS# 3020221

One of the most  well known restaurant
facilities on the Lake of the Ozarks!

580 ft. of Shoreline 
MLS #3004220

An executive report card A look at Governor Blunt’s
first six months in office

by Darrel Willman
With the budget behind him,

and the veto session looming
ahead, we spoke with Governor
Blunt on the past six months and
his plans for the future.
Gov. Blunt had a lengthy list of

issues he wanted the legislature
to examine in the 93rd General
Assembly, and with the assis-
tance of a Republican-lead
House and Senate, he was able to
get the majority of them passed,
mostly bills that were pro-busi-
ness.
"If you look at the state of the

state, everything we set out to do
this year, virtually everything
that I said we ought to do in the
legislative session, we were able
to do. With the rare exception—
I'd like to expand the transporta-
tion commission. I still think
that's a good idea, to go from six
members to eight. We'll try and
do that again at next year's leg-
islative session."
Bills that encouraged new

business, limited pay-outs in
damages, reigned-in malprac-
tice suits, and of course the
tumultuous budget bills. Getting
Missouri to "live with it's means"
and be a "responsible steward of

taxpayer's dollars" meant state-
wide cuts, both in programs and
personnel.
In all 194 bills, not including

the budget, passed across the
Governor's desk. In a move not
seen in decades, Blunt vetoed
only two. Was it the majority, or a
realization of need? Blunt
chalked it up to teamwork.
"I think it demonstrates that

my staff and I were reaching out
to legislators as they crafted their
bills, certainly and particularly
on major issues— to craft legisla-
tion that I could sign. A lot of
times folks have great ideas and
we want to make sure that we
don't jettison that great idea
because of a couple of technical
provisions for example, that we
wouldn't be in favor of. So it's
important to us to work with the
general assembly throughout
the session, so that we produce
quality bills— bills I can sign. It's
a waste of everyone's time to
pass bills only to see them
vetoed."
He used his constitutional

line-item veto power sparingly
as well, eliminating a handful of
expenditures.
"Some of those line-item

decisions, we really need to go
into the core budget and say 'not
only can we not afford it this
year, but we can't afford it next
year, or the year after that— or at
any point over the course of my
administration. Definitely I think
the right step was to use the line-
item veto to balance the budget."
Out of a $19.2 billion budget,

Blunt vetoed some $36 million in
general spending. Many of the
line item vetoes fell upon pro-
grams that the legislature had
funded above the levels pro-
posed by the Governor.
Missouri's tourism division

lost a quarter of it's budget, he
eliminated all research funding
for Alzheimer's disease, and cut
some $15 million in state and
federal spending on Medicaid
pharmaceuticals. His adminis-
tration stated it wasn't in opposi-
tion to these programs, it was
just a particularly bad fiscal situ-
ation. The legislature had pur-
posely over-spent in some areas,
knowing the Governor would
make cuts he deemed necessary.
This kind of action was unprece-
dented.
But not all of the measures he

had sought won approval. And

some of the bills the Governor
signed had flaws. The General
Assembly will meet again in a
veto session in September to
address the changes necessary,
and to enact legislation concern-
ing abortions.
Blunt defends the decision to

call a special session— at an esti-
mated cost of $100,000 a day.

"I fell that one of the few
ommisions from the regular ses-
sion was the ability to pass legis-
lation that reduces the number
of abortions performed in our
state, when there are clearly
defined things you can do to
reduce the number of abortions
that occur. For example, the 

continued on page 15
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clinical priviledge language
that's out there. It would say that
if you're going to have an abor-
tion clinic, it's going to be safe,
doctors are going to have admit-
ting privileges to hospitals
should there be an emergency.
To try to reduce the flow of
minors across the state lines,
particularly to Illinois to get an
abortion without their parent's
knowledge or consent. I think if
we can reduce the number of
abortions by an measure
through the special session, I
think it will be worth the invest-
ment."
Right-to-life groups were par-

ticularly disappointed in the pro-
business agenda the legislature
took. They had looked upon this
session as a chance to make
headway. Blunt was perceived as
a friend to pro-life. He defines his
position on the difficult distinc-
tion between abortion and stem
cell research, in a moral and eth-
ical grey area where groups are
divided as to when conception
occurs, and whether or not
cloned cells represent human
life.
"I believe like lots of Missouri-

ans that life begins at concep-
tion. So I believe we should ban
any research that involves con-

ception. There's one form of
stem-cell research that is called
Somatic Cell Nuclear Transfer,
creating stem cells with essen-
tially embrionic properties. But it
doesn't involve the fertilization
of an egg. I think that seems to be
a responsible research proce-
dure, not the sort of think we
have to criminalize in our state. I
think we should ban stem cell
research that involves the cre-
ation of new human life, and I
would continue to take that posi-
tion."
In somatic cell nuclear trans-

fer the nucleus of an unfertilized
egg is removed or destroyed. The
nucleus of a somatic cell (a cell
other than a sperm or egg cell) is
then removed and put in the
emptied egg. The egg, now con-
taining the nucleus of a somatic
cell, is stimulated in such a way
that it begins to divide. The
resulting cells are, ideally, geneti-
cally identical to the original;
embryonic stem cells are har-
vested when dividing cells have
formed a blastocyst.
Blunt says that ethical beliefs

form part of who he is, and shape
his decisions as Governor
regarding sensitive issues like
abortion and stem cell research.
"It comes from my values. I think
it's impossible to disconnect

yourself from your values as you
make decisions about public
policy."
He also said the session would

deal with other issues.
"We're going to try and do it as

quickly as possible and we're
doing it in conjunction with the
veto session. They've got to
come back anyway— and we
have other important areas we
need to address, to take care of
some technical problems with
bills. There's a number of differ-
ent provisions, some of them
conflict with one another. I went
in and signed all the bills,
because it didn't really do any-
thing to undermine their existing
statutes. But we need to sort out
those conflicts that exist. So
abortion is not the only issue

we'll be dealing with in the spe-
cial session. It's always an
important one, it's an important
ethical issue for lots of Missouri-
ans. I think most Missourians
agree we ought to do things in
public policy that reduce the
number of abortions that occur
in our state."
"I think we're off to a great

start. We've made some funda-
mental changes to the state's
entrepreneureal climate, we're
transforming Missouri's govern-
ment, making it more efficient.
There's lots of reasons to be
optomistic about Missouri's
future."
As to the future of his admin-

istration, the governor states that
his office is still in a planning
stage as to what they may try and

get accomplished. He has how-
ever, one new issue he is obvi-
ously excited about.
"This year, we've really

encouraged the production of
Ethanol. I'm the first governor to
have full funding for the Ethanol
Incentive Fund in the budget.
Next year we're going to focus on
a 10% requirement in the use of
ethanol. All gas in the state
would have 10% ethanol in it.
Now, if you're in St. Louis or

Kansas City, which are EPA
attainment areas, because of air
quality, they're already using
reformulated gasoline. So most
gas you buy in St. Louis County
or the St. Louis region is refor-
mulated gas.”

continued on page 16
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“I feel we should do that

across the state. There's one state
that's already done this— Min-
nesota. When Minnesota went to
10% requirement, they actually
saw that prices went down.
Because you reduce the number
of blends of gasoline that exist.
This is when gasoline prices were
low. Prices went down because
you reduced the number of
blends and it makes it easier for
suppliers to provide retailers
with gas. I think it would have an
even greater impact today when
ethanol's very cost competitive
with gasoline, with high oil
prices. That's one reason. Anoth-
er is it would help and again
encourage farm families that are
investing in ethanol coopera-
tives. It's great for the rural econ-
omy, rural economic develop-
ment and very good for those
farm families.
I think it is exciting to think

about the fact that we could pro-
duce all that ethanol here. We
have the ability— the capacity,
with some additional facilities.
We could meet that 10% require-
ment. Missouri farmers would
be fueling 10% of all the miles
travelled in our state. Every time
you filled up at the the pump,
10% of what you put in your car
would be a Missouri produced
product. So it's something we
can do at the state level, and
reduce our dependency on for-
eign oil and then finally and
most importantly, ethanol is
good for the environment, it's
good for air quality. Not just
maintain, but really improve the

air quality that we enjoy today
and can pass on.
Finally, we discussed the

struggle over the state's school
funding, particularly the lawsuit
brought against the state by
school districts. The legislature
worked to produce a bill that
would eliminate the need for the
lawsuit, but despite its passage,
the lawsuit remains.
"I think many school districts

need to really take a hard look at
the new [school foundation] for-
mula— a formula that increases
funding for education consis-
tently over the next seven years.
It's much more equitable— it's
based upon the needs of the Mis-
souri student. I think when they
take a look at that new formula,
they're really going to question
whether they ought to be in the
lawsuit. We've already had some
districts drop out. Even some of
the districts that stay in the law-
suit, I think they'll be engaged
with a lot less zeal because they
realize that the new formula is a
good formula."
Governor Blunt's work is obvi-

ously not done, and neither are
his ideas for improving the state.
But he taken a great deal of heat
for his decisions. There is no sure
indicator it will lessen over time.
Approval polls released July 12th
by SurveyUSA showed a 33%
positive rating, with 60% of those
surveyed disapproving and 5%
unsure. Republican approval
stood at just 57%, with only 21%
of Democrats approving of the
job Blunt has done so far. �
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by Allison Schneider
There are 13 officers in the

department, says Chief Laura
Webster. Those officers, includ-
ing herself, two sergeants and
three school resource officers
cover the area 24 hours a day,
seven days a week.
While most folks probably

think they just handle traffic
problems, they are much more
involved in the community
than that. "Recently," says Web-
ster "our department partici-
pated in an Aggressive Driving
Campaign". Operation Safe-
way, as it’s known, reminds
drivers to be courteous and
safe drivers and not to let the
little things turn into a big case
of road rage. "Often, we find
that "rage" incidents are
caused by the littlest things;
someone not using a blinker or
driving slow in the passing lane
or cutting someone off inadver-
tently". The program just tries
to get everyone to recognize
that there are a lot of drivers on
the road and they are all trying
to get somewhere, too. Just be
more patient.
The fifteen officers are also

thinned out from time to time,
primarily during the school
year, as three of those officers
are on a share-time basis with
Camdenton School District.
"We have two school – resource
officers and a D.A.R.E officer in
the buildings," says Webster.
"The school pays for the time
the officers are in the schools,
but they are officers on the
Camdenton Police Force at all
times".
They work their 40-hour

week in the schools, but still
have to report incidents and
finish out their schedules for
the city. When they are not in
school, (or in case of emergen-
cies) such as during summer
vacation, the officers are
patrolling the streets.
"The Resource Officer Pro-

gram is great", she says
"because it gives the students
the opportunity to view the
officers in a different setting".
"The officers get to know the
students and are more involved
in their daily lives, and some-

times that could stop a teenag-
er from making a bad choice –
just because they know the per-
son that will have to handle the
situation." The school officers
also teach classes in crisis
mediation, drug and alcohol
awareness and constitutional
information to students and
adults while in the school
buildings. "Overall, a great pro-
gram for everyone".
Webster feels that she has

adequate staffing at this time.
Their dispatch runs through
the county switchboard and
the incarceration facility is the
county facility as well. Both
services are tracked and
charged to the city based on
usage. "It’s a good system", she
says, "Most smaller towns share
with the county facilities – with
just a holding cell in the local
Police stations". 
While sometimes the

responsibility lines are a bit
blurred and cross the Camden
County Sheriff’s office, the city
police handle complaints with-
in the city limits. Usually, these
are traffic related, but obviously
also account for domestic situ-
ations, personal altercations,
robbery/theft issues and other
oddities that come up daily.
The department was short on
personnel earlier this year, and
with a reported increase of
activity up 21%, that was a
problem. "I’m really proud of
my team", she says, "They go
through rigorous training and
are dedicated professionals".
"It’s easy to forget that they
have reports to take care of
after every incident" and that
takes precious time, too. At the
end of May 2004, there had
been 490 reports filed while at
the end of May 2005, there had
been 625 filed, an increase of
28% according to a recent press
release.
At this time, Webster sees no

need for additional officers.
Although, if the city continues
to grow and annex more prop-
erty they may have to look at
those numbers again.  In the
meantime, they will just keep
doing their jobs as best they
can. �

Lake of the Ozarks Business Journal August, 2005 Page 17

Providing Advanced Cardiac Care
in a comfortable & friendly environment

Osage Beach Cardiology
Dedicated exclusively to the diagnosis and treatment of cardiovascular disorders

573-302-4431
1193 Highway KK • Osage Beach
Conveniently located 1/2 mile from Lake Regional Hospital
Most major insurance plans accepted   Accepting new patients

Timothy J. McDermott, M.D., F.A.C.C., F.S.C.A.I.
Board Certified Cardiovascular Physician

• State-of-the-Art Diagnostic Equipment
• Balloons and Stents for Treatment of

Blockages of the Heart, Extremities
and Kidneys

• Comprehensive Cardiac Care
• Full Spectrum of Non-Invasive

Diagnostic Tests

• Treatment for Patients with Chest Pains,
Shortness of Breath, Leg Pain with
Exertion, Fainting Spells, and other
Cardiovascular Complaints

• Pacemaker and Defibrillator Pacemakers
Implantations and Follow-up

• Heart Catheterizations

Ad 
Number 

12

Camdenton’s police department works hard

"I've often thought that the process of aging could be slowed down if it had to go through Congress"
— GEORGE BUSH, SR.
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Location! Location!! Location!!!
Just Listed!

Established tenants!
423 Ft. Hwy 54 Frontage

18,504 Sq. Ft.
4 Common area Restrooms

Elevator
Well maintained

New interior face lift
Signal Entrance into 

Outlet Mall
Excellent Visibility!!!

Call John Farrell 573-348-2181 Cell 573-216-2181
“Our New Customers Become Our Old Friends”

573›348›3332

Hours: Open 9:30 › 5:30 Mon. ›

4050 Hwy. 54 � Osage Beach
1/4 mile West of Hwy. 42 Junction

“Jewelry Made
Fresh Daily” 

Tiger
Woods
Golf
Watch

Authorized
Tag Heuer
Dealer

Where were you during the big ‘Quake of ‘05’?
by Allison Schneider
There you were…. July 4,

2005, safe at home after the fire-
work extravaganza you chose to
attend when you heard one last
big BOOM! It kind of shook the
house and you hoped it was a
firework and that no one was
hurt. Guess what? That wasn’t an
explosion of any kind – it was, in
fact, and earthquake.
At 10:59:06 p.m. the New

Madrid Fault grumbled a little
and the result was a loud boom,
or maybe a small shudder heard
or felt over three counties. The
epicenter was approximately 12
miles southeast of Camdenton
and registered a meager 1.8 on
the seismic scale. Nothing to
write home about, but definitely
something to think about.
Small earthquakes actually

occur in Missouri quite fre-
quently. Thousands have been
recorded since the early 1900s.
Most of the time the residents of
Missouri are unaware of the
shudders, but in more recent
times taller buildings have been
known to move a little and plas-
ter has cracked in some homes.
Most of the quakes are followed

by smaller aftershocks that are
pretty much unnoticed by all but
the geologists who track them for
a living. About 200 quakes are
detected each year in the area of
the New Madrid Seismic Zone –
a part of a mid-continent fault
zone that covers seven states. It is
considered to be one of the more
potentially dangerous earth-
quake regions in the country.
However, although quakes rating
as high as 4.6 have occurred in
the New Madrid area in 1990,
1992, 1998 and 2003 and most
people are completely (blissful-
ly) unaware.
The New Madrid Seismic

Zone is the most active seismic
area in the United States east of
the Rocky Mountains. Located in
southeastern Missouri, north-
eastern Arkansas, western Ten-
nessee, western Kentucky, and
southern Illinois. Southwestern
Indiana and northwestern Mis-
sissippi are also close enough to
receive significant shaking from
large earthquakes occurring in
this zone. The actual faults of this
zone are hard to study because
they aren’t visible from the sur-
face. They are hidden thousands

of feet below the surface and
beneath 100- to 200-foot thick
layers of soft river deposited soils
called alluvium that quickly
erode or may be rapidly covered
by new deposits, effectively hid-
ing the fault lines. Faults in
places like California, where
rocks are at or near the ground
surface, are much easier to study
because the faults are readily
found, seen, measured, and ana-
lyzed. 
While earthquakes in Mid-

Missouri are probably not ever
going to be like those dramatized
in Hollywood – Mid-Mo is defi-
nitely shaking up a bit. Geolo-
gists suggest that we are about 30
years overdue for a category VII
quake in the New Madrid area.
Are we ready?
In 1983 the central states,

including Missouri, formed the
"Central United States Earth-
quake Consortium" or CUSEC.
CUSEC was set up to improve
awareness and education, create
planning for earthquake aware-
ness, response, preparedness
and recovery and encourage
more research of the New
Madrid faults. In 1990, the USGS

issued a plan for intensified
study of the New Madrid Zone
and as a result earthquake edu-
cation is being taught in our
schools. In 1993 CUSEC geolo-
gist began to map all earthquake
hazards in this area and in 1995
they completed a regional soils
map that is used to locate areas
likely to get a little more shaken
up than others. Most of the
CUSEC states (including Mis-
souri) have adopted building
codes according to earthquake
standards to make them more
likely to sustain a good-sized
quake. Highways, bridges and
overpass construction are also
now earthquake "proof" as a
result of CUSEC. So, we are mak-
ing progress.
Strong earthquakes are cer-

tain to occur in the NM zone in
the future. The series of quakes
that occurred in the early 1800s
were felt as far as 200 miles away
and the aftershocks reportedly
rang church bells in Washington,
D.C. These quakes weren’t
recorded by instruments, so we
don’t really know how they rated
on the seismic scale although it
is estimated that they were in the

7-8 range. What is certain is that
the three largest of these quakes
caused great destruction and
changed some of the topography
of the boot heel region of Mis-
souri, including changing the
course of the Mississippi River
and created the Reelfoot Lake in
eastern Tennessee. No one really
knows what is to come in the
future with this fault. But, as Mis-
sourians, we need to remember
it’s there and it’s active. The July
4th occurrence was very minor,
but definitely noticed. While
steps are being taken to educate
Missourians of the possibility of
earthquakes, many laugh it off as
"nothing to worry about".
Worry? Maybe not – but fore-
warned is forearmed and it’s best
we don’t completely forget about
the New Madrid fault – or it
might just have to send us a little
reminder.
The New Madrid is the most

earthquake prone region of the
US east of the Rockies.  �



Lake of the Ozarks Business Journal August, 2005 Page 19

They say time flies when your having fun. If that's the case, than I must be
having the time of my life! It's hard to believe that the end of summer is only a
month away. It seems like only yesterday that every business at the lake was
working like crazy to prepare for the summer season. In a month from now we
will all be wondering where the summer went? After a long winter most area
businesses can't wait to see the summer get here, and by the end of September
most are glad to see it go; for a week or two anyway. There is no place like the
Lake; and for most of us who are fortunate enough to call this paradise home,
we know that some of the best times of the year here are between September
and May.

The seasons keep getting longer and longer. I remember 7 years ago when I
first started keeping the Horny Toad open year round, everyone advised me
against it and said no one would drive all the way down Bittersweet in the win-
ter to have dinner. That mind set amazed me; being from the city where people
will drive 20 miles to for a good meal without giving it a second thought. No
doubt the first couple of years were difficult to say the least. I remember days in
the middle of January, we were glad to get one table for dinner. Fortunately per-
sistence and consistency paid off. Don't get me wrong, we will still do more busi-
ness on a good day in July than the whole month of December, but year after
year that off-season business has steadily grown.

More and more people are realizing that the lake is just as beautiful in the
off-season as it is in the summer. Some, including myself would argue that it is
even more beautiful. They have also realized that we don't just close the streets
up at the end of September. Most businesses now stay open year-round. Shop-
ping, restaurants, activities & events keep the lake economy buzzing longer and
longer each year. The Toll Bridge has changed the dynamics of our year around
economy more than anyone could ever calculate.

The key to all of this is Development! New commercial development gives
tourists and second homeowners something to do all year long, as well as cre-
ate jobs that employ a lot of the people who grew up here and attracts more
people to relocate here. All the new residential and condominium developments
bring people to our community twelve months out of the year. We have only just
begun to scratch the surface of our potential.

I know that not every one shares my enthusiasm for growth and develop-
ment at the Lake. Many would just assume things stay the status quo. I would
be the first to admit that my favorite time of year is when things slow down here,
but for those of us who have invested our futures in this area and this economy
the status quo is not an option.

As the summer season starts to wind down and fall approaches, I would
encourage every one to patronize our local businesses, especially those locally
owned and operated; those are the businesses that have got this community to
where it is at today, and they deserve our continued support! If you have been
too busy with all of the hustle and bustle to get out to the new Horny Toad this
summer, I look forward to seeing you out there this fall!

Merlyn Vandervort, CR,CGR 
President,
Millennium Group of Companies
Merlyn Vandervort

The Vandervort
Report

New Construction! 4 BR, 3.5 BA,
4,000 sq. ft., 180� Waterfront. Porto

Huge Main Channel View! 4 BR, 3.5
BA, 3,800 sq. ft., 92 ft. waterfront.

millenniumrealtygroup.net

Lake Living at its Best! 5 BR, 3.5 BA,
4,000 sq. ft. with 162 ft. lakefront

Your Real Estate Company
for

NE
W 
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ST›

NE
W 
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ST›

6+ BR, 7.5 BA, 8,000 sq. ft. in the
Forestridge

7 BR, 6.5 BA, 6,000 sq. ft. with 300
ft. lakefront on the Big Niangua. 

5 BR, 3.5 BA, 3,400 sq. ft. with 93
ft. lakefront in the Villages at

NE
W 
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ST›

SO
LD

Amt. Enclosed $_________

Name ________________________________________________

Address_______________________________________________

City ______________________________State _______________

Phone__________________________Zip Code _______________

SUBSCRIPTIONS
Annual subscription rate via third-class mail in the United States is

$36.00 per year, subject to change without notice. Credit Card orders are
welcomed, please call with card information.
(573) 348-1958 • Fax: (573) 348-1923

www.lakebusjournal.com • businessjournal@charterinternet.com
Complete the form below, and mail your completed form along with check

or money order to: Benne Publishing, Inc., Attn: Classifieds,
160 N. Highway 42, Kaiser, MO 65047

The “Corkscrew” folks are our of business,
but we still have some of their wines.
Come and drink it, Joseph suggests.

Don’t keep mistreating yourself...
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Protect yourself from Identity Theft
by Darrel Willman
Sergeant Arlyne Page, Public

Relations Officer for the Osage
Beach Department of Public
Safety, organized an informa-
tional meeting inviting members
of the media, internet providers,
law enforcement, banking and
others to attend.
“We were approached by

members of a local bank who
were concerned about identity
theft. They said they wanted to
put together a coalition of peo-
ple together, with the police
department heading it. That way
it wouldn’t look like one bank
was trying to take over the duties
of another bank. And I was going
to do that anyway, so it all
worked out well.
We wanted to get the banks

involved, businesses involved,
other law enforcement agencies,
anyone who would be a poten-
tial outlet for identity theft pre-
vention information. And we
wanted computer knowledge
people involved, so that they
could guide us and help us
change the verbiage, so that all
the messages that we send aren’t
over everyone’s head. The sim-
pler, the better.
Our ultimate goal is to

decrease the number of victims.”
she said.
The Osage Beach police have

faced an increasing number of
cases that they define as identity
theft. There have always been
cases in which criminals use a
credit or debit card illegally, forge
checks and other crimes better
classified as “stealing”. The cases
of true identity theft are very
serious, and often involve thou-
sands of dollars and irreparable
damage to the victim’s credit rat-
ing and reputation.
Sergeant Page said “We didn’t

see what you would call identity
theft until a few years ago. Until
then, we would see the credit
card [cases], where they were
used. Maybe it was just that it
wasn’t reported to us. We are get-
ting more and more cases. In just
the last week, I’ve had six.”
She described two of the more

recent cases, in which the vic-
tims had been unaware of the
crime until some time later
when the damage was discov-
ered. Page says in some
instances, six months can pass
between the time of the crime
and when the victim discovers it.
This is directly attributable to

people infrequently checking
their credit reports.
“One individual was purchas-

ing a home, and they found that
they had been sent to collection
by a [business]. A relative of the
victim had stolen his identity
and was using it. There were also
three warrants for the victim in
St. Louis. He [the perpetrator]
was stopped for driving while
intoxicated, and said he didn’t
have an ID. He gave them the
victims’ social security number
and date of birth, passing him-
self off as the victim. Unfortu-
nately, the arresting agency did-
n’t AFIS his  prints as they
should have. If they would
have, they would have
found out who this guy
is— a career criminal.”
In this instance,

Page says, the thief
had completely taken
over the relative’s
identity, assuming
his name when
stopped by police,
and when treated
for illnesses which
she thinks were
likely drug related.
“Another inci-

dent was where the
lady somehow had
her banking infor-
mation stolen
through purchases on
the internet.” Page con-
tinued, “All of her funds
were cleaned out.”
She also stresses that

prosecuting these cases is dif-
ficult, if not impossible. This
was affirmed at the meeting by
other members of law enforce-
ment. The logistics of these
crimes often involves many
jurisdictions, states and even
countries. A subpoena issued in
Missouri for information regard-
ing a crime can be ignored by
companies and agencies outside
the state. They don’t cooperate
because they simply don’t have
to.
And Federal authorities are no

more responsive. Like local law
enforcement, their case loads are
enormous, and funding has
either remained static or
decreased for the investigation
and prosecution of these types of
cases. Simple prioritizing will
mean most of them are ignored
as a result of the flood of larger,
more important crimes.
“We’re not going to catch the

bad guys, they’re always going to
be there. You know, we’d like to
be able to say that we’re going to
catch these guys, but let’s face it. 
You know, we’re not going be

able to go to South Africa or
Florida or wherever these things
originate. We just want to be able
to educate people enough so
they won’t become victims.”
Page said.
So what is Identity Theft

exactly? From Sergeant Page’s
materials at the meeting, it is

defined 

as: “the wrongful use of another
person’s identifying information
such as credit card, social securi-
ty, checking account number, or
driver’s license numbers, to
commit financial or other
crimes. Identity theft is generally
a means for committing other
offenses such as fraudulently
obtaining financial credit or
loans.”
The Federal Trade Commis-

sion (FTC) defines identity theft
as “a fraud which is committed
or attempted using a person’s
identifying information without
lawful authority.”
Law Enforcement defines

identity theft as: the victim of
identity theft is a person whose
identity has been fraudulently

assumed by another with the
intent to obtain credit, goods, or
services without the victim’s con-
sent. No financial loss is neces-
sary. Identity theft includes the
criminal assimilation of some-
one’s name, address, credit card
information, driver’s license,
social security number, or other
personal data.  
Page’s materials raised a few

important points to consider.
• Identity theft is a (often)

cross-jurisdictional crime where
the victim resides in one com-
munity and the crime occurs in
another.
• Law officers reported that
very few identity theft cases are
solved because of the crime’s
anonymity, the jurisdiction-
al challenges, companies’
lax security measures
and lack of cooperation
with law enforcement.

• It may take weeks
or even months from
the time a search war-
rant for records is
obtained and the
appropriate records
are received.
• In the majority of

cases, the crime is not
discovered until the
victim attempts to
obtain credit and dis-
covers that his/her
credit score has greatly
decreased or a notice
from a credit card compa-
ny/financial institution is

received.
• Identifying the suspect is

problematic. There are no prints,
no suspect photos, no true name
associations and the suspect
may be thousands of miles away.
• Locating the suspect is pure

luck.
So how do we combat identity

theft? By educating you, the
reader. If you are better informed
and prepared, your chances of
falling victim to identity theft are
reduced. Fewer victims means
fewer cases.

How to protect yourself:
• Do not give out personal

information to anyone on the
phone, through the mail, by
answering an e-mail or on the
internet unless you are sure who
you are dealing with. Let’s stress
that. Don’t give out personal
information to anyone. Even rel-
atives and friends have been
known to abuse confidential

information.
Instead, contact the individ-

ual or company that needs infor-
mation yourself. Tread carefully,
and only give as much informa-
tion out as is needed. Remem-
ber, these types of companies
and institutions will not ask you
to reveal sensitive information
over the phone or through an e-
mail link. These are not secure.
Instead, they will ask you to con-
tact them in person, or in some
other secure method, and then
verify your identity before pro-
ceeding.
Criminals pose as employees

of credit card companies, retail-
ers, banks, government agencies
and internet companies in an
effort to obtain your social secu-
rity number, your bank account
number, passwords, pin num-
bers, your mother’s maiden
name and other personally iden-
tifying information.
Armed with this information,

thieves can access virtually any
part of your life and dealings,
and take what they want. They
do not even need all of them.
One or two bits of information
can give them enough to get the
rest.
If you are contacted over the

internet through e-mail:
—Close the e-mail and manu-

ally enter the website for the
company you are contacting. Do
not click any link in the body of
the e-mail. Do not cut and paste
the address of the link. Go to the
site yourself and log-in with a
secure user name and password
to access your information.
—Companies will often put

information about scams cur-
rently being used on their web-
site or e-mail bulletins. Check
their website, or call them to see
if your contact is valid before you
proceed.
—Block images from loading

in your e-mails. This is often eas-
ily done through the “Tools”
menu of your e-mail program. If
you are unsure about how to do
this, ask a friend or someone
knowledgeable about computers
to help you. Your bank may be
able to assist you.
• Do not carry your social

security card with you. Keep it
someplace safe.
• Lock up or hide personal

information in your home, espe-
cially if you have roommates or
guests and relatives over to visit. 

continued on page 21
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continued from page 20
Same thing goes when you

have work done in your home,
or have an appliance serviced.
• When using credit cards,

debit cards or checks while
shopping, don’t let someone
look over your shoulder to see
account and pin numbers. Don’t
let clerks keep the carbons from
credit card purchases. Don’t dis-
card receipts or transaction
reports from ATM’s and pur-
chases- shred or tear them up at
home.
• Don’t let personally identify-

ing information get thrown in
the trash intact. Tear-up or shred
charge receipts, credit applica-
tions, insurance forms, physi-
cian’s statements, bank state-
ments, expired charge cards and
credit card offers you’ve
received. (I use these to start my
barbeque grill). Statements from
banks and credit card compa-
nies have your name and
account information on them.
Credit card offers and activation
letters tell thieves how to get
credit in your name easily.

Better yet, if you don’t want
credit card solicitations, call 1-
888-567-8688 to “opt-out” of
receiving these offers. You’ll have
to give them your SSN to identi-
fy your file so they can remove
you from the list. This will stop
most, but not all of the offers,
some companies use lists other
than the credit bureaus.
• Get your mail promptly.

Don’t let statements and other
personal information sit in the
mailbox where thieves can have
access to them. Also, letters from
you containing information that
could be stolen are best put into
a postal mail drop box, or hand-
ed to your carrier in person.
Don’t let these sit in an unse-
cured mailbox or paper-clipped
to the door.
If you are going to be away,

ask a trusted friend or neighbor
to collect your mail. Better yet,
tell your carrier to hold your
mail while you are gone. You can
call 1-800-275-8777 and ask the
U.S. Postal Service for a vacation
hold. They’ll deliver the accu-
mulated mail on the date you

have specified you’ll be back.
• Watch what you take along

with you daily. Keep a list of all of
your credit and debit cards in a
safe place in case they are stolen.
People often forget all of the
banks issuing the cards, and
their numbers for reporting
them stolen. Carry only the
identification and cards you
think you will actually use.
• Place passwords on your

credit card, bank and phone
accounts. This will keep unau-
thorized people from gaining
access to or changing your infor-
mation. Use a unique password
made up of letters and numbers.
Don’t use things like your moth-
er’s maiden name, your birth
date, the last four digits of your
social security number, your
phone number or consecutive
strings of numbers (1,2,3,4).
• Take the initiative and ask

people who have access to your
personal information, how it is
secured and who can access it.
Your place of work, the doctor’s
office, utilities who require a

social security number— these
are areas of risk. Ask how this
information will be disposed of
when it’s no longer needed. Ask
if you can keep your information
confidential should they need to
share it with anyone else.
• Don’t use your social securi-

ty number as an identifier. At the
driver’s license bureau use an
issued number instead. If other
companies want to use your
SSN as an identifier give them
the driver’s license number
instead.
Generally, and this is a lot of

information, guard your privacy.
If someone wants information
from you, ask why. Watch what
you type into your PC, and don’t
let sensitive information go out
with the trash. A little thought
can save you a lot of trouble in
the end.
Internet Concerns:
Don’t keep social security

numbers, financial records, tax
returns, birth dates, passwords,
account numbers or other infor-
mation unsecured on your com-

puter. Get it off onto a floppy
disc or CD-ROM. Quicken files,
Tax preparation files, copy them
off. If they can’t be kept separate,
try to keep your computer safe.
• Get antivirus software, and

keep it up to date. (A list of soft-
ware is at the end of this article)
• Use a modern operating sys-

tem and keep it up to date. Win-
dows XP, some Linux distribu-
tions and Macintosh System OS
X all have automatic updates.
Use the bundled software fire-
walls if available. Not computer
savvy? Ask a friend or consultant
to help.
• Do not open attachments to

e-mails. Do not open attach-
ments to e-mails. Do not— well,
you get the idea. Even someone
you know and trust can unwit-
tingly expose your computer to a
virus or other malicious soft-
ware.
• Don’t blindly use file-shar-

ing or music downloading soft-
ware without understanding the
risks involved.

continued on page 23
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by Darrel Willman
If you’re looking for a quiet,

peaceful retreat from the Sum-
mer sun, The House of Butter-
flies may be the spot you’ve been
looking for. Henry and Ruth
Weinmeister came to the Lake of
the Ozarks from Chicago 12
years ago, Henry having retired
from his job there as operations
manager for a cable television
company. Being over 60 didn’t
stop him from venturing into a
newfound love of butterflies.
But he soon found out that

they required a great deal of

knowledge, and that there was a
steep learning curve.
Henry explains that butter-

flies, like plankton in the ocean,
play a critical role in the ecosys-
tem. With four times the protein
of beefsteak, they are the staple
food for small mammals like
birds, bats and other animals.
Without them, everything else
on the food chain suffers.
But butterflies have require-

ments too. They need flowering
plants from which they get
pollen and nectar. The current
drought, he explained has most
flowering plants struggling for
survival, and so unable to flower.
No flowers, no butterflies. But
there are other problems facing
them, he says. Todays green-
houses and garden centers,
along with discount stores sell
flowering plants that are hybrids.
Hybrids he explains, don’t pro-
duce enough food for butterflies,
and so they’ll move on.
“What are hybrids?” Henry

asks, ever the teacher. “They’re

sterile, like a mule. They can’t
reproduce hybrid seed. They
reproduce and go back to the
naturals [varieties]. And usually,
they don’t have hardly any nectar
or pollen. So if you don’t have
nectar and pollen, what good do
they do [butterflies]? They’re
designed for aesthetics.”
Rattling off a string of retail

centers, he pauses and again,
teaching, explains the needs of
his butterflies and moths.
“I have nothing against

hybrids, it’s an aesthetic
thing. We all have things in
our homes for aesthetic
[value]. But you have to have
certain things for the butter-
flies. If you don’t have it, you
won’t have butterflies. Good
old fashioned plants like Zin-
nias, Marygolds, Cosmos,
Lockspur, Honeysuckle, Lan-
tana. So, I tell people, you
[plant just hybrids] you help
to destroy the butterflies, the
moths and birds, all at the
same shot, and pay to do it while
you’re doing it.”
“You ain’t fooling no butterfly.

Not for two seconds. He’ll pick
out [the hybrid flower] by com-
ing to it, and just ignoring it.

There’s nothing there [for
them].”
Some butterflies are further

selective. Like Pandas and bam-
boo, certain butterflies will only
feed on the nectar and pollen
from a given plant. And some
will only lay eggs on a given
species of plant.
As hard as it was to get every-

thing right, Henry says they do it
for the butterflies, not for the
money.
“We try to educate. We take

the knowledge from all these
sources from all over the country
and try to translate it to you in a
way that is simple and easy to
understand. To try to get you to
be an active participant in the

preservation of the butterfly and
moth. In the wild, we lose 98 per-
cent of [butterflies] to birds, and
everything else.”
Releasing raised butterflies

into the wild is the main way in
which they help, but there is an
unusual way for couples to help
them.
“We do weddings. We’ll give

them certain species of butter-
flies and they’ll turn them loose.
And that helps reestablish those
in a new environment.”

House of Butterflies is
on Hwy. 54 just South of
the Hwy. KK Junction on
the way to Camdenton.
They’re open for educa-
tional tours every day of
the week. Monday
through Friday, 10 a.m. to
6 p.m., Saturdays 10 a.m.
to 1:30 p.m. and on Sun-
days, 1:30 p.m. to 5: 30
p.m.
Tours are $8 for adults

(age 13 and over), and $5
for children four and over. Chil-
dren under four are free. Senior
admission (62+) is $6. There is no
charge for relaxing in the gift
shop while you visit with Henry
and Ruth Weinmeister. �

House of Butterflies offers
cool solace from the sun

Henry and Ruth Weinmeister

The butterflies require a tropical environment.
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   Sweet Tiers
Cake

1042 Main Street
Osage Beach
573›302›1404

M Moist & Flavorful cakes using quality ingredients
M Delicious fillings and icings to complement your cake
M Custom Designs
M 10+ Years Experience!

�At the Landing on
Main Street�

Together, we will create your dream come true in sugar
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continued from page 21
• Use a hardware firewall and

a software firewall if you can
when your computer is connect-
ed to the internet through a con-
stant connection. Don’t know
what these are? Ask a friend to
help. DSL, ISDN, cable internet
users, this means you. Dial-up
users have much less risk of
intrusion.
• Use a secure web browser

(Internet Explorer is a web
browser). Keep it updated with
available security patches. Ask a
friend if you don’t know how.
Opera and Firefox are two other
good (secure) choices. Thunder-
bird and Eudora are good e-mail
program choices. Read the docu-
mentation and help files with
these programs to understand
how they work.
• Securely erase information

from your computer before you
sell, throw or give it away. See the

software list for a free program
that will erase all information on
your hard drive.
Your personal information is

potentially dangerous to you in
the wrong hands. If criminals
obtain it, they can steal every-
thing you have and leave your
credit and your life in ruins. It is
yours, learn to protect and
defend yourself against identity
theft. If you have questions
about the things in this article, e-
mail or call us. You can also call
your police department, your
bank or the Federal Trade Com-
mision at 1-877-FTC-HELP
(382-4357) — they will assist you
in learning more.
Portions of the information

provided in this article was based
upon materials obtained from
the Federal Trade Commission.
Their website at ftc.gov contains
a wealth of informational publi-
cations for the public. �

Protect yourself
from Identity Theft

KITCHENS & BATHS
LAKE OF THE OZARKS

The Galleria Building
3570 Hwy 54, Ste 104
Lake Ozark, MO 65049573›365›3400www.signaturekb.com

C There�s a whole lot more to beautiful custom cabinetry than what meets the eye...
Quality and Craftsmanship, an Investment in Value.

Where can you find this at a price that isn�t out of this world?
� Cabinetry to Fit Every Need and Budget, Visit Our Large Showroom
� Personal Design Service � Free In›house Estimates
� Remodeling or New Construction 
� Serving Central Missouri



SMALL BUSINESS OWNER BEWARE
Small business owners should

always be aware of the impact
mechanic’s liens can have on their
livelihood. 

Any construction project, no mat-
ter how small, is susceptible to the
impact of mechanic’s liens.  Mechan-
ic’s liens can be very deadly in terms
of affecting the budget of small busi-
ness owners.  For example, if the
business owner pays the concrete
contractor for constructing a retain-
ing wall or pouring a driveway, the
business owner, if not careful to
require lien waivers from the cement
supplier before paying the contractor,
could wind up also paying the com-
pany who supplied the cement to the
concrete contractor.  This amounts to
a double payment for such cement;
once to the concrete subcontractor,
and once again to the cement com-
pany.

Missouri’s mechanic’s lien law is
codified in Chapter 429 of the Mis-
souri statutes.  The purpose of the
mechanic’s lien law is to protect
those persons whose labor/ materials
enhance the value of real property, by
providing them the right to execute
upon specific real estate and ulti-
mately sell your real estate at public
venue.  

Bottom line: if contractors and
material suppliers don’t get paid for
their labor and materials, they have a
right to file a mechanic’s lien against
your property up to six months after
the last day work was performed or
materials were supplied.  

The priority of mechanic’s liens is
often misunderstood.  Even though a
contractor did not do work on a proj-
ect until five (5) months after the
project started, his lien begins all the
way back to when the project began.
This “first spade” rule often over-
takes and makes permanent financ-
ing mortgages on real estate con-
struction second in priority to a
mechanic’s lien.  Also, a
mortgage/deed of trust that is
recorded after work is commenced
on a project is subordinate to all
mechanic’s liens arising out of the
project.  Construction loans secured
by mortgages or deeds of trust are
always subordinate to mechanic’s

liens regardless of when filed.
Anyone who supplies labor or

materials for a project can file a
mechanic’s lien. A lumber supplier
such as Lowe’s can file a mechanic’s
lien even though it contributed no
labor to the project.  A prudent busi-
ness owner should always get verifi-
cation from his contractor that such
material suppliers have been paid.
The usual procedure is to require the
general contractor to supply lien
waivers from all subcontractors and
suppliers of material before being
paid. 

Furthermore, title insurance does
not typically protect owners against
mechanic’s liens. By law a lien can be
filed up to six months after the last
day of work on the property so title
insurance companies are usually
reluctant to insure against such.  It
would be wise for any small business
owner to always attempt to get cov-
erage from the title insurance com-
pany for any property being pur-
chased or at the very least obtain lien
waivers from all contractors, subcon-
tractors and material men who have
been involved with a particular con-
struction project.

So, before you add any improve-
ments to your business property or
before you purchase new property,
be aware of the potential for
mechanic’s liens, and take the neces-
sary steps to minimize your busi-
ness’s exposure to them.

Curran’s Corner
Mechanic’s Liens

John Curran is partner in the law firm
Curran and Sickal, 3848 Highway 54,
Osage Beach. You can reach him at
573-348-3157.

"I'm all in favor of keeping dangerous weapons out of the hands of fools. Let's start with typewriters."
— FRANK LLOYDWRIGHT (1868-1959)

Where relaxation and
beauty come togeth›

Facial rejuvenation
Microdermabrasion

Permanent
Hair Removal

Massage
Hair Styling

Hair Coloring
Nail Care
Spray Tan

...and more

Stroll through our French Country Village Mall at the Lake of the Ozarks. Have a relaxing
lunch by the soothing waterfall, and stroll down the court to

shop indoor quaint and unique shops.
With more than 25 stores under one roof, Stone Crest Mall offers Lake›area

residents and visitors a one›stop shopping destination year round.

NOW LEASING OFFICE AND RETAIL SPACE  ›  573›348›3106

Mall Hours � Mon. through Sat. 10 a.m.› 8 p.m.
Sunday 12 noon ›5 p.m.

Hwy. 54 › Osage Beach
(Across from Hy›Vee)

Sidewalk Sale › August 11th›17th
Beat the Dog Days of Summer › Inside and Air Conditioned!

Guess Starbuck�s Opening Date
for a chance to win over $500 in prizes!

See drawing details inside any retail Stone Crest Mall store.
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"Glory is fleeting, but obscurity is forever."
— NAPOLEON BONAPARTE (1769-1821)
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With Bobby Wilson
Common Sense
Mortgage Tips.
Added Principle Payments. You

probably have heard the concept of
making extra principal payments to
reduce interest and payoff your loan
early. The concept is simple, but it is
rarely practiced. A typical promissory
note amounts to incredible interest
over thirty years. For example, on a
thirty year $100,000 loan at 9%, you
will pay over $189,000 in interest.

By making extra principle pay-
ments, even small ones, you can save
significantly on interest. This is
because interest is charged on the
outstanding balance owed.

For example: If you paid an extra
$50/month on the loan described
above, you would save $49,000 in
interest and pay off the loan balance
six years earlier. If you paid an extra
$100 per month, you would save over
$75,000 in interest and pay off the
balance ten years earlier.

Avoid Late Fees. If you are in dan-
ger of paying your mortgage late, send
your payment via overnight mail. The
cost of doing so is probably much less
than your late payment. For example,
a 5% late penalty on a $1,000 pay-
ment is $50. Sending the payment via
Federal Express will cost you less than
$15.

Bi-Weekly Payments. Change your
payment frequency from once per
month to making half-payments every
two weeks. By converting a monthly
mortgage payment of $1,000 to $500

on a bi-weekly basis, you will make 26
one half payments over a year's time.
That's the equivalent of 13 monthly
payments. 

For example: Take a $100,000 loan
at 8.5% on a 30 year mortgage.
Instead of making one monthly pay-
ment of $1000, a bi-weekly payment
of $500 will have the load paid off in
22.6 years instead of 30. Instead of
paying $176,809 in interest, you will
spend $125,075. A total savings of
$51,734. With time and money sav-
ings like this, you cannot argue the
results you’ll get by using this pay-
ment method.

If you have any questions or con-
cerns regarding the buying or selling
of your home, please give me a call or
stop by the Al Elam Real Estate Co.
office; (573) 365-2311; 2860 Bagnell
Dam Blvd., Lake Ozark, MO 65049

The Al Elam Column

Bobby Wilson

It’s been eight years and
counting but it looks like all of
the hard work is finally paying
off.  The Tri-County YMCA build-
ing is currently under construc-
tion.  If you take a drive out Air-
port Road in Osage Beach you
will see the foundation, still
being erected and a beehive of
activity readying the site for the

construction of the new facility.
"In the past eight years the

Tri-County YMCA has been able
to raise 2.25 million so we’re well
on our way," said JoAnn Ruther-
ford of the YMCA.  "We felt this
was something the community
desperately needed and with the
continued growth of the lake
area, it’s more important now

than ever that these young peo-
ple have a place to thrive in a
positive environment."
The actual structure will be

25,000 square feet and feature a
gymnasium with two basketball
courts, gymnastic area, walking

track, aerobic fitness center,
weight room, offices, conference
room, full child care facility and
soccer field.   The pool and other
amenities will be in phase II.  The
estimated cost of the project is
2.5 million.  Any shortfall will be

made up by established fund
raisers. 
The projected completion

date for the new Tri-County
YMCA facility is January of 2006.

�

25,000 sq. ft. Tri-County YMCA building underway

Michael Lasson
michael@yourlakeloan.com

Michelle Lasson
michelle@yourlakeloan.com

www.yourlakeloan.com

3715 SO HWY 54W SUITE 3 - DUMAR PLAZA - OSAGE BEACH, MO 65065

Your
Mortgage
HeadQuartersIn The Midwest

Kansas/Missouri Licensee Mortgage Resources in the Midwest, Inc. • Equal Housing Lender • Borrowers must qualify for loan programs

Lowest
Rates

with the

The
Mortgage
Broker

We’re Available
24 Hours a Day,
7 Days a Week!

Mortgage
Resources

1-888-799-1206
ext. 115

#1
at the Lake!

100% Primary Home Loans
95% 2nd Home Loans

SELF-Employed Borrowers
CASH-Out Refinance Loans

We Specialize in
Jumbo Loans



By the Chief Team at
Chief Communications
your Nextel Authorized
Representative

Shopping for Wireless-
Buying Online Vs. Locally
Shopping for wireless service can

be confusing; there are so many
offers, so many carriers, and so much
fine print. 
You have to consider different

carriers, handsets, data plans &
accessories. You can shop online,
from a National Retailer’s store, a
Carrier owned location or Authorized
Representative or Local Dealer loca-
tion.  
Most carriers keep pricing the

same over the different channels of
distribution so beginning online is
not a bad idea to compare the differ-
ent carrier’s rate plans but only if you
have a good understanding of the
differences between the carrier’s
services and handsets.
Most customers are well advised

to deal with a dealer or company
owned store near them to take
advantage of the knowledge that a
live cellular representative offers.  
A local location can advise you of

local promotions that may not be
available online, plus their staff is
specially trained to assist you during

and after the sale.  
A good wireless rep will ask you

questions like where you live, work
and play to determine if the cover-
age will suit you. They will discuss
how you plan to use the service and
your budget to help you choose the
correct calling plan and features.
They can also give you a demo line
to try before you buy.
Perhaps best of all when dealing

with a live wireless professional is
the hands on instruction on the use
of the handset and accessories.  
This personal service will not cost

anymore and is a value added plus
that customers should take advan-
tage of.  
Some dealers will even send a

rep to your business saving you even
more time.  
They can even show you how to

use the online account tools avail-
able to manage your account.
Shopping online can be conven-

ient but not if you do not receive
what you bargained for, returns and
exchanges can take the ease and
convenience out of the online expe-
rience.
A trained wireless representative

will help you navigate the many
choices and options available and
are there to help down the road if
you have questions. With so many
choices it is wise to deal with one of
these knowledgeable professionals 
For all your wireless questions

contact the Chief team in Osage
Beach at 302-0033 or Camdenton at
346-3232.

Unwired

YOUR HIGH DEFINITION
AUDIO/VIDEO SOLUTION

• Structured Wiring • Theater Rooms
• Whole House Audio • Plasma/LCD TV’s

573-365-5141
3243 Bagnell Dam Blvd. Lake Ozark

www.soundadvantage.net

by Denny Benne
On July 13th, 2005 at 7:30am

36 riders boarded their personal
watercraft below Bagnell Dam
on the Osage River for the Three
Rivers Run— a day long ride
filled with fellowship, fun and
fantastic views of the Osage, Mis-
souri and Mississippi rivers. This
210 mile journey begins with
each rider selling raffle tickets to
win a new Polaris ATV. Each rider
must raise $1,000 to participate.
The Osage River is the most

scenic of the three, but it can also
be the most challenging as well
depending on the amount of
water being discharged by Bag-
nell Dam.  Lower water levels
mean the occasional gravel bar
in places you might not expect,
so you have got to be alert and
follow the veterans of the run
who are familiar with the course.
The Mari Osa Delta can also be a
challenge, but the thrill seekers
and more aggressive riders look
forward to this portion each year.
Some (including me) opt for
going over the spillway to a soft
landing below.
Then it’s on to the Missouri

and wide open running between
the barge bouys. An occasional
stop to enjoy a refreshment with
fellow riders builds bonds that
will last for years to come, then
on to a lunch stop in Washing-
ton, Missouri at the beautiful
riverside park with lunch fur-
nished by Chico’s Mexican
Restaurant.
The Mississippi is the shortest

leg of the journey with several
miles through a canal that leads
to the Alton Lock and Dam.  After
everyone enters as a group, the
gates close and the water levels
rise.  The chutes open to display
the St. Louis riverfront and only
about five miles further to the
Gateway Arch.
JoAnn Rutherford, executive

director of special events for the
Tri County YMCA, was pleased
with the fundraising effort and is
quick to point out that the

Polaris Three Rivers Run has
played an integral part in the
building of the YMCA.  Ruther-
ford said, “I can’t thank Tim and
Debbie Seebold from Seebold
Sports enough for their commit-
ment to the YMCA, along with
the volunteers, and participants

who have made this event so
great.”
Tim Seebold said, “We’re

already looking forward to next
year.  It’s great to have played a
role in an event like this that has
continued to raise a lot of money
for such a worthwhile cause.” �

11th Annual Three Rivers Run raises
$25,000 for Tri-County YMCA

A rider smiles for the camera during a stop on the run.

Jeff Karr of KLOZ-FM pauses to refil his Polaris watercraft.

Riders stop in Washington to eat lunch and re-fuel.

Lake of the Ozarks Business Journal August, 2005 Page 27



Page 28 August, 2005 Lake of the Ozarks Business Journal

Eldon Golf&country club

Any Non Club Member
who brings in this ad and
pays for 18 holes of golf
with cart will receive:

One FREE
sleeve of
golf balls!

To schedule a tee time or inquire
about Membership and/or one of our many

golf packages, call 392-4172 or visit
www.eldoncc.com

Interior Design
Custom Draperies
Unique Accessories
Exquisite Home Fur›

by Allison Schneider
"Things are really looking up

in Camdenton," says Scott
Christensen, Director of Com-
munity Development and Plan-
ning. With new construction up,
renovation of existing businesses
in town and the prospect of the
Highway 5 bypass he has good
reason to be so positive. 
The City Hall offices will be

moving into a new facility on
Highway 54; a state-of-the art
building which not only allows
for more badly needed room, but
also will offer the opportunity for
higher visibility and easier access
to the community officials. The
15,000 square foot, two-story
building will house the offices of
the Camdenton Police Depart-
ment, court room and city
offices. KCI Construction of St.
Louis has the estimated cost for
the facility as $2,129,176.
Another seemingly small but

noticeable improvement is going
on in the square of Camdenton.
Businesses facing the square are
refacing their properties making
them more attractive and more
cohesive with the other build-
ings in the area. There is new
planting going on at all four cor-
ners, and new benches and side-
walks. The beautification will

also include new lighting in the
style matching the new facades
and the old county building. 
"In Camdenton the Mayor

and city council welcome busi-
ness expansion", says Chris-
tensen. "There are several big
projects in the works". In the
area of the new 185,000 square
foot Super Wal-Mart (the second
largest store in the chain), plans
are in place for a 15,000 square
foot retail facility being leased
through Thomas Realty. In the
area of the new post office, there
are plans for a convenience
store/gas station and a dollar-
type store as well. Hopes are high
that other retail or restaurant
businesses will fill in as well.
"Camdenton is a great place to
bring businesses" 
The Municipal Airport is

undergoing an expansion, which
will add 4,000 square feet of run-
way and two additional hangars.
This will add 15 new spaces that
Christensen says will allow for
bigger, longer aircraft to use the
airport and will provide for even
more business opportunities for
the area. The Galva Foam opera-
tion, for example added 45 new
jobs to the community. Their
location decision was based on
the area and the new Executive

Business Park in town. The new
park has large plats available and
provides for sewer and central
water, including an 8" line for
adequate fire protection. The lots
are five-acre plots and there has
been a lot of interest from possi-
ble tenants drawn by the beauty
of the area, availability of
employees, easy accessibility
and the added incentive of no
city property taxes.
Housing is a serious consider-

ation that the Camdenton city
officials are optimistic about.
"The east side of town is proba-
bly the most favorable" for con-
struction at this time, says Chris-
tensen, "although there is a lot of
opportunity all over the city."
Miller Construction is one com-
pany working on a multifamily
project and the Lawrence Place
duplex development is looking
to add more to their existing 32
units. "Affordable, obtainable
housing is selling as fast as it’s
being built". The renovation bug
is in place in the housing con-
cern as well, though with the 30-
plus units at Whispering Pines
apartments having been pur-
chased by a group from out of
the area and completely
revamped. "The complex was at
one time kind of run down and

"troubled", but these folks saw
an opportunity and took it" The
result has been great. The units
are filled and the facility looks
great. "Camdenton is a great
place to live" says Christensen
"and with all the new business in
Osage Beach, we feel those peo-
ple would love to live in our city".
"The new Highway 5 project

will create excellent opportuni-
ty" he says, and will alleviate
some of the traffic crunch that
occurs in the square area during
school and other high traffic
times. "I think it’s great for the
city", says Christensen. It will
allow cross-county travelers to

get where they need to get and
allow those having business in
town the ability to do so without
all the heavy traffic.
The city is on the move; look-

ing to attract businesses and
jobs, provide attractive, obtain-
able housing for the workers in
the area and trying to look ahead
for more opportunity. Chris-
tensen and the city administra-
tors are doing everything they
can to help the city continue to
grow and are proud of the work
they’ve done so far. "The city is
coming alive again" and it’s a
great thing to see. �

The new City Hall is nearing completion— offices are already being filled.

Camdenton coming alive with growth says Christensen
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Prime Commercial Space Available ...
a Planned Business Environment... at a Major Traffic Hub Location

Whether your need is for more space, increased visibilty or to
elevate public opinion of your business, we have a solution for you.

A planned business
environment at the
crossroads of major
traffic thoroughfares
with a daily traffic
count of over 24,300

Contact Mike Grein,
Broker - Owner for information

Bus. Hwy 54 at Crossings West Drive, Suite 202, Lake Ozark, MO 65049

800 to 4,000 sq. ft. available 

months 

free rent -

will build to 

suit tenant!
3

The SuitesThe Suites

573-365-9700

by Denny Benne
While deaths from snake bites

are relatively rare, there are
snakes throughout the region
that are dangerous and easily
identifiable when you know
what to look for.
The most common ven-

omous snake is the Osage Cop-
perhead. The head may have
some pink or orange color from
which its name is derived and
color across the back will be
grayish tan or pinkish tan with
hour glass shaped crossbands

that are dark gray or brown.
Lengths average from two to
three feet. Look for the copper-
head along rocky hillsides in
dense trees and brush along side
streams. There are no recorded
deaths from the bite of the cop-
perhead, but medical treatment
should be sought immediately.
The Timber Rattlesnake is

Missouri’s largest venomous
snake and can reach lengths of
up to five feet. This snake is gen-
erally tan or yellowish tan and
has dark brown markings along

the back that look like blotches
on the neck and bands near the
tail. There is a rust colored strip
down the middle of the back and
a large rattle at the end of its tail.
As the name suggests, the timber
rattlesnake lives on rocky, wood-
ed hillsides. 
The Western Cottonmouth, or

it is often referred to, as water
moccasin. The cottonmouth gets
its name from the white colored
lining of its mouth. When this
snake is alarmed it opens its
mouth exposing the white col-

ored lining. The body color is
generally black or dark brown
with darkish crossbands on its
back and will be 30 to 40 inches
in length. The cottonmouth is
generally found in rocky streams
and river sloughs. Young cotton-
mouths often look like copper-
heads, neither one should be
approached. The cottonmouth
can deliver a potentially fatal bite
and require immediate medical
attention.
Most snakes tend to be active

at night in search of food or prey

and during warm weather. As a
precaution, hikers should wear
boots and long pants, and avoid
stepping on large rocks as they
may provide a home for snakes. 
In the event you are bitten,

apply a pressure bandage, ice,
and immobilize the affected
limb, then proceed immediately
to the nearest emergency room
for treatment. �

Venomous Predators (Part II) what you don’t know can hurt you

The Timber Rattler USDA Forest Service The Copperhead USDA Forest Service The Cottonmouth USDA Forest Service
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LOWELL’S BOAT DOCKS, Camden-
ton, MO – Elmer C. Lowell built Low-
ell’s Niangua Bridge Boat Docks
about 1940 at the west end of the U.
S. Hwy. 54 Niangua Bridge, which is

west of Camdenton. The business
was close to the bridge on the down-
stream side. Lowell billed himself as a
“pioneer in fine boating and fishing
service.” He was a distributor for

Johnson Sea Horse Motors and pro-
vided sales and service at his camp.
His camp became so popular in the
late 1940s that on weekends dozens
of cars would be parked up and

down the highway on both sides
near his place.
His best-known fishing guide was
Ray Carroll, who was born and raised
in Camden County on the Osage
River. Carroll enjoyed fishing in Ha Ha
Tonka Cove, which he and his fishing
buddies called “Tonky Cove.”
Lowell sold the business in 1951 and
new owners renamed it the Camden-
ton Boat Dock, which was in business
for only a short time. Thereafter the
business property sat vacant for
many years. Recent development
quarried away the hillside and con-
dominiums now rise from the banks

of the Niangua where Lowell’s place
once stood.

by Michael Gillespie
The hand painted sign points

west down State Route T, off
Highway 135 between Laurie
and Stover. Nine scenic miles
later the road tops a hill over-
looking the Warsaw arm of the
lake and ends in a gravel lot
sandwiched between a home
and a small barn-like structure. A
sign over the barn entrance
announces that this is the winery
building--Buffalo Creek Winery,
the proud establishment of
Eldon native James Stephens.
The main floor of the rustic

winery is a combination gift
shop and tasting room. T-shirts,

wine racks, and antiques are
offered for sale. Around the cor-
ner stands a counter with dozens
upon dozens of wine bottles lin-
ing the back wall. Overhead a
wooden beam carries the carved
message: “A day without wine is
like a day without sunshine.” An
outdoor porch with tables and
chairs faces the forested shores
and gray bluff faces of the Big
Bend region of the lake. Nearby a
patio deck overlooks yet another
expanse of open water. The lake
is quiet here. There is an
ambiance that favors easy con-
versation--and wine tasting.
Stephens is a soft-spoken,

urbane man who has the nack of
making visitors feel at home.
About twelve years ago Stephens
took early retirement as a
mechanical engineer with the
Department of the Army and
returned home to the lake area.
He and his wife bought an old
farm with a few acres on Possum
Trot Road, at the end of T High-
way. The idea of starting a winery
came from his son who lived in
France. “I had the soil tested, and
it was favorable to growing
grapes,” said Stephens. The rest
came from hard work and study.
The vineyards--11 acres in all-

-are located about two miles up
the road. Obviously well tended,
the neat rows of grape vines are
surrounded by a high barbed
wire fence--”mostly to keep the
deer out,” says Stephens. Har-
vesting the grapes starts in mid-
August or the first week of Sep-
tember, depending on how fast
the grapes are ripening. “We
have a crew of local neighbors
and part-time people who work
picking grapes--about 6 or 7
people,” he says. “It takes about
two weeks to pick all of it
depending on the weather. Gen-
erally it’s in hot weather, so we
only work in the mornings.” 
The grapes are brought to the

cellar of the winery. “Red grapes
are put directly into the fermen-
tation vats after crushing and de-
steming, and yeast is added,”
explains Stephens. “The basic
fermentation process takes
about four or five days. If it’s
white grapes and white wine we
press the juice out and make the
wine from the juice. We put the
juice in a cold room to ferment it.
This takes two or three weeks.”
But that is only the first fer-

mentation process. “After the
primary fermentation is com-
plete we rack the wine into a tank
and airlock it and let the fermen-
tation finish without oxygen.
This is when most of the alcohol
is formed. After the wine has
completed fermentation, which
we can tell by measuring the
sugar levels, we will let it set in
that condition for awhile and
then rack it again off the sedi-
ment.”
Next the wine goes through a

cold and heat stabilization
process. Heat-stabilization is
obtained by adding chemicals.
Cold-stabilization is done in the
winter merely by opening the
doors. By this time the wine is
clear enough to begin bottling.
“We bottle one bottle at a time,”
says Stephens. “We pump

through a filter, which gives us a
very clear wine. We sterilze all
our bottles. We hand cork them.
We also label them. So this
process goes on mostly through
the winter, and then our tourist
season starts.” 
Twelve wines are listed on the

current menu. Stephens
describes them as   “across the
spectrum from dry reds to sweet
white wines.” His fruit wines are
persimmon and peach, and the
grape wines are varieties of Foch,
Vignoles, and Seyval Blanc. The
red is Ruby Cabernet, Marshall
Foch, and some blends.
Stephens has named a few of
them with a bit of local lore and 

continues next page

Buffalo Creek Winery - a tasteful experience

The winery and tasting room photo by Mike Gillespie

James Stephens, winemaker
photo by Mike Gillespie

Vintage postcard image, photographer and publisher unknown,
from the collection of H. Dwight Weaver.
This brief feature on the Lowell’s Boat Docks has
been adapted from his newest book “A Guide to
the History and Geography of Lake of the
Ozarks, Volume I,” scheduled for release later this
year.
He is also the author of the book “Lake of the
Ozarks: The Early Years,” available from
Stonecrest Book & Toy in Osage Beach or online
at www.lakeozarksbookandphoto.com



Lake of the Ozarks Business Journal August, 2005 Page 31

Eldon’s Fire Dept. needs funding Buffalo Creek Winery
by Darrel Willman
Eldon’s Fire Chief Randy Ver-

non has been on the job since
August 1997. The Eldon Fire
Department has been fighting
fires since 1900.
“We considered ourselves in

the 70’s in 1997, since I’ve taken
over, we’ve made it into the 90’s.
We’ve been fortunate to get a lot
of grants, that helped us pur-
chase equipment. Self-con-
tained breathing apparatus, you
name it. We were totally volun-
teer before February of 1997. I
was the first one hired, as Battal-
ion Chief. Since then, now I have
one firefighter on duty 24 hours a
day, seven days a week. We’ve
hired three full-time firefighters.
And then I have my assistant
chief, who is also the code
enforcement officer. He’s on duty
eight a.m. to five p.m. He’s our
building inspector. New con-
struction, remodeling, he takes
care of inspections.”
Along with the dpeartment’s

five full-time employees, Vernon
also relies heavily on volunteers
and mutual aid.
“We have 22 volunteers right

now, with seven trucks across
three stations. A brush truck, a
heavy rescue truck, small rescue,

two pumpers, support opera-
tions trailer, emergency response
trailer, generator trailer.”
Vernon faces the same kinds

of staffing problems the other
area departments do. The inabil-
ity to get funding for additional
firefighters forces them to fill out
the ranks with volunteers.
“It’s hard to recruit and retain

volunteers because of the
requirements that are mandated
now. We do so many different
things. We do HazMat, emer-
gency medical, fire prevention—
and everybody has to be trained
to a certain certification to do it
all. It takes a lot more time [on
their part]. Some people have
two jobs, it takes a lot of time
away from their families.”
Vernon wishes he and his

department could run more fire
prevention programs for the
public, and interact with schools,
but staffing cuts and limitations
don’t allow it.
“We don’t have the staffing to

go and do a lot of the fire preven-
tion. We do as much as we can,
and try to make a lot of the pro-
grams that are in town. Since
they removed one firefighter
from us, it’s hard to do. We try to
get grants for those programs,

but you still have to have some-
one to go out and do them.”
The drought conditions have

meant more work for the Eldon
department, although mostly in
the form of mutual aid. Within
the city, they can control and
observe burns. “We’ve seen a
slight increase in mutual aid. We
go and assist Rocky Mount and
Moreau on natural cover fires.
We’ve been able to catch them
before they get too far, so far.”

whimsey. There is Show Me Red,
Osage Chief, and 70MM. The lat-
ter is named after the winery’s
location on the lake: the seventy
mile marker.
These are award winning

wines. Nearly all of Stephens’
vinos have won medals at vari-
ous competitions. “Our champi-
on wine has been our Osage
Chief, which received a Chair-
man’s Best of Class for non-vin-
tage Chardonnay at the Long
Beach Grand Cru wine com-
petion last year,” says Stephens
as he points to the medal. It was
an especially gratifying award for
him. “There were about 3,000
wineries participating in it--
mostly from California but some
from around the world,” he says.
With justifiable pride he points
out that he beat the California
wineries at their own game.  
Current production is 4,000

gallons a year, which translates
to 20,000 bottles or 1,667 cases.
“Most of our wine is sold right
here at the winery,” says
Stephens. “We have a dock on
the lake and about 60 percent of
our business comes off the lake.”
Along with wine tasting,
Stephens offers light meal fares
for picnicking on the deck,
including cheeses and crackers,
sausages, and fresh fruits. He
also operates a small motel on
the property.
Since 1994 Stephens has been

delightfully surprising visitors
with his winery. He notes that
boaters come from both ends of
the lake--from Bagnell Dam to
Truman Dam--to enjoy the fruits
of his vineyard. He’s never had to
advertise, he says. The reputa-
tion of Buffalo Creek Winery gets
around by word of mouth. �

Hand bottled, hand labeled fruit of the vineyard photo by Mike Gillespie
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Chief Kevin Rucker, Osage Beach
Fire Protection District, took a
moment to talk with us about the

department. The Osage Beach Fire Protec-
tion District was formed in 1981. Their
coverage area encompasses over 75
square miles. Their district operates five
fire stations and employs over 20 full-time
firefighters.
Almost all of the funding for the depart-

ment comes in the form of a separate tax
levy on property. But Rucker explains, a
small amount of money comes in from
other sources.
“We end up with some revenue that

comes in from building permits. Right
now our area is in a building boom. And,
we have been fortunate enough to get
some grants. Right now, we have a grant
that we’re hoping we’re going to get, that’s
going to possibly assist us on some per-
sonnel. We’ve applied for that and we’re
just going to have to wait and see. But
other than that, the district is basically
funded through taxes. We were fortunate
back in 2001, the voters approved an issue
that allowed us to set up a capitol
improvement program. We have revenue
that comes in every year that is dedicated
to replacing the equipment, structures
and that kind of stuff. About $290,000 per
year comes into that. That’s just barely
making it.”
Aside from grants, the district, like

many others around the area, relies on
taxes generated from assessed property
values. The recent boom in commercial
and residential building at the Lake will
bring extra money to these agencies.
“We’re starting to see some increase in

our assessed valuation which will be help-
ful. We’ve got a 20 year program-- we
replace all the staff cars over five years, the
brush trucks every ten years and we
replace the pumpers every 15 years. We
replace the other trucks like the aerial and
the rescue squad that don’t get used as
much every 20 years. We’re not ahead of

the game, but the projections we have
made indicate that in another seven or
eight years we will start to catch up. In
about ten years, we’ll be at a position
where we’ll have to readjust. But we’ve got
a game plan now that says this truck is
going to get replaced in this year— those
kind of things. Even with the growth of the
building boom we’re having, we’re usually
three to five years behind that growth.
That’s when you get the revenue. So even
though everybody’s seeing this stuff, that’s
great today, but it’s usually three to five
years by the time the revenue starts com-
ing in because when they start construc-
tion, start building, that’s when we’ve got
to start providing service. But they don’t
start paying taxes on it until it’s complet-
ed, and all done. And it may have to get
sold before it starts getting real estate
taxes charged to it.”
The added revenue generated through

taxes and grants will hopefully allow
Rucker to add much needed personnel.
Relying on volunteers and mutual aid has
worked so far, but with the explosion of
growth the area is experiencing, Chief
Rucker sees a need to beef up the full-time
staffing.
“As far as the base budget of the district,

we’re in good shape, the district’s finan-
cially solid. We just have to work on the
personnel. We have 5 full-time firefighters
on duty a day, a total of fifteen that are
assigned to shift work, we also have five
and a half office staff— two and a half of
those are signed to the building 

continues next page

Chief Gary Woodson heads up the
four stations that make up the
Lake Ozark Fire Protection Dis-

trict. We sat down and discussed his
department. Area departments including
Lake Ozark, have seen a massive increase
in the number of properties they have to
protect, but haven’t seen a corresponding
increase in funding or personnel.
“That’s the challenging part. We’re still

working on the same 30¢ tax levy that was
in place when the fire district was formed.
Yes, our assesed value has gone up, but it’s
an ongoing challenge.
Unlike many fire departments around

the area, Lake Ozark Fire Protection Dis-
trict also provides emergency medical
capabilities with advanced life saving,
with two ambulances and cross-trained
firefighters. This addition gives them four
additional people that can either fight
fires or treat emergencies.
“We’re a combination department.

We’ve got 29 full-time people, and
between 30 and 40 volunteers— it varies.
When Scott Frandson was Fire Chief here,
Scott had a secretary, himself and a paid
fire marshall— and one paid driver. Well,
we’re running two advanced-life support
ambulances, so we’re staffing eight people
per day.”
The district has four stations, including

the training facility between Eldon and
Lake Ozark. All four locations have vehi-
cles and equipment. Three of the four are
manned with career personnel.
“We’ve tried to spread our resources

out— we’ve got eight per day if every-

body’s here. We run three at station four in
Mead’s Flats, if everybody’s here. And we
run two at our number two station Horse-
shoe Bend and we run three out of the
headquarters station on Bagnell Dam
Blvd. That was one of my challenges after
I started here— they were talking about
closing the Dam down for a period of
time. So we said— let’s be proactive—
before they close the Dam down, let’s
move and reallocate some resources.
So we’ve got advanced life-support

capabilities at three of the four stations
and also have myself and another chief
officer that are paramedics. We carry
advanced medical equipment in our staff
vehicles in case all of the other units are
tied up. That way we can still provide
advanced paramedical care until an
ambulance is available to transport.”
What’s in store for the district? Wood-

son says, “We’re developing a two, five and
ten year plan. Where do we want to be?
Something’s got to give. Yes, property val-
ues are going up, but they have not kept
up with what the expenses are doing over
the last five or ten years. The health insur-
ance costs for our employees has skyrock-
eted. We’ve had double-digit percentage
increases for the last three years, and
they’re talking that way for next year.
Worker’s compensation insurance has
doubled. So it’s just hard— unlike the state
budget, we don’t deficit spend, we end up
having to rob Peter to pay Paul.”
Funding is just one of the challenges

facing Woodson. A lack of money brings
other problems, like hiring personnel.
Paying for the firefighters’ training only to
have them move on to larger areas where
the pay is better once they have the need-
ed experience.
“It’s really hard to attract and retain fire-

fighter paramedics. We tend to be a
revolving door, unfortunately. Not that
we’re a bad place to work— we pay fair
wages for the Lake area, but when guys
can leave here and go to St. Louis County
or the Kansas City metro area and double
their salaries, you can’t blame them for
that. They get the experience and the
training here, and then move to some-
where else. It’s just hard to compete. We’re
limited on what we can pay by the fund-
ing, but we have trouble convincing peo-
ple of that sometimes. I can’t submit an
unbalanced budget to the board.”
Then the water— there is a virtually

limitless supply of water in the Lake. It’s
merely getting it to where you need it.
“Water supply issues have definitely

improved. We’re working closely with the
water districts and the city water depart-
ment because we are getting fire hydrants.
We still have tankers— because there are
areas that we cover that do not have
hydrants there. 

continues next page

Fire fighting at the Lake of the Ozarks isn’t like many other areas. Because of the ter-
rain, departments around the area face some unique challenges. One main artery high-
way in and out. Narrow two lane roads going down to the waterfront in all directions,
with hairpin corners and steep grades. Throw in a lack of hydrants and some summer
tourist traffic (on and off the water) and you have the ingredients for a bad situation.

C

C

An Osage Beach ladder truck.

stock image

In the line of duty - Firefighters
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Osage Beach Fire Dept. cont.
department, because of the building
boom that’s going on.
The 24 hour staff is where we want to

add to. We have two people assigned to
this station and three people assigned to
the station out off of KK. If somebody’s on
vacation, perhaps its down to two and two
at each station, and that’s starting to get a
little thin. We have about 25 volunteers,
but those are people that work full time. It
depends on where they are working, and
when the call comes in as to whether they
can get away or not.
We need at least 12 to 13 people to get

started at a fire. We respond both our sta-
tions, we have our volunteers come in, we
also have mutual aid. If there’s anything to
the situation, we’ll strike what is called a
second alarm. This brings in more person-
nel, and some more equipment, and
brings in some other departments. It
brings their first line people in as well. We
all help each other in that way.”
Chief Rucker expalins just how many

people he can be guaranteed of having at
a fire.
“Four firefighters, then if it’s a structure

fire, my office staff— myself, my deputy
chief, and my two fire prevention peo-
ple— their hats can change. Instead of me
sitting here and working on budgets and
doing the paperwork, it will be time for me
to put my hard hat on. So we have four
more people that we can get out there.
Then we’ll have three people coming in on
a mutual aid company, which gets us up
to eleven. So, if we pick up a couple volun-
teers we’re starting to get there, but we do
need more staff. Actually, with the area as
big as is is, and the response [times], we
need 3 more per shift, which is nine peo-
ple. And open up another station— sta-
tion three, which is out there close to Big
Surf.
We cover from the 17 mile marker,

which is basically the community bridge,
all the way up to Linn Creek Cove, the 31
Mile Mark. Then we go down the Glaize
Arm, down towards the park and the party
cove, and all that area down there. So
we’ve got quite a bit of the Lake that we
cover.”
In addition to the trucks and rescue

vehicles, Osage Beach can pump directly
from the water to fires near the shore.
“We have two fireboats, but of course

those aren’t manned. When a call comes
in for something on the water, the engine
company leaves here or two house, which
ever one. One of our boats is at Tan-Tar-A,
and the other is at Mungenast, down there
by the bridge. They’ll go down, park the
truck, run down the dock, get in the boat,
get out on the water and go. And that’s
lengthy response time.”
Again, volunteers play a vital role in the

department, filling in for the full-time per-
sonnel when needed.
“We have been able to get our volun-

teers out on holiday weekends- and man
one of those boats. We’ll put a couple of
people out on the boat on Saturday and
Sunday. Which is helpful and gets us a

quicker response.”
Like the Lake Ozark district, the terrain

and logistics play a role in their ability to
get to the fire. The narrow, winding, steep
lake roads in the area pose challenges to
long fire trucks. And, although the num-
ber of fire hydrants in the area is improv-
ing, there are areas where they do not have
a water supply within a reasonable dis-
tance.
“Once you get there— if you don’t have

fire hydrants out there and you’ve got to
run these trucks back and forth, then
these trucks have got to start passing each
other, and that becomes a challenge. It’s
tough enough to get one out there. Then
you’ve got to turn around and get them
back and get another one out there to
shuttle the water back and forth. Even
though the Lake is all around us, some-
times it can be real difficult to get the
water out of the Lake up to where you
need it.”
But Rucker and the others take the

topography into consideration when they
purchase replacement trucks. New mod-
els turn tighter, and are engineered to
handle the steep grades better.
“What happened here, was in the

eighties this district bought a tremendous
amount of vehicles. That was great
because they had to get started. But the
turning radius on the newer trucks is just
so much better than the old ones. It makes
it easier. We are concerned about the
maneuverability as we buy newer trucks.
It’s real concerning for us— the hairpins,
the narrowness. And having them geared
the correct way and to brake the right way.
Because we don’t have a lot of flat land.
There are some trucks out there that have
the turning radius and capabilities that
can help us. It can be very challenging,
and the terrain is something that we just
have to be very aware of. Last year we ran
a little over a thousand [calls], and we’ll
probably hit 1200 this year. We’ve had to
adjust a little bit. We do need to have more
personnel, with all of the existing respon-
sibilities. That’s kind of our shortfall right
now. With the added tax revenue that
we’re anticipating— we’re hoping that’s
going to take care of it.” �

Lake Ozark  Fire Dept. cont.
What the National Fire Protection

Association looks at is— do you have a fire
hydrant within 500 feet of your residence?
Well, we’re a long way from that ever hap-
pening. But we do have hydrants, on good
sized mains, within a reasonable tanker
shuttle distance from some.”
Their boat at the Dam has a 2,000 gal-

lon per minute pump. Businesses have
cooperated with the district to install
standpipes that allow fire boats to pump
up to trucks fighting fires.
“When we had the Jeremiah’s nightclub

fire, we pumped a lot of water there. We
were also using a tanker shuttle— there
was no hydrant close to that complex at
the time.”
Tanker/pump trucks for the depart-

ment range from 1,250 gallons to 3,000,
but Woodson says that not a lot of water.
“If you figure the way the NFPA and the

ISO (Insurance Service Office) people do,
especially, they want you to get on the
scene and flow at least 250 gallons a
minute for two hours, and then depend-
ing on what rate you’re going for, 500 gal-
lons per minute for two hours. If you’ve
got a 1500 gallon tanker, there’s three min-
utes of pumping.”
How much water a department can

throw at a fire, and for how long affects
their rating. This rating in turn affects
everyone’s insurance rates in the area. So
the department’s ability to get the water
up and down the hills, around the corners
and down to the site under all sorts of con-
ditions has a lot to do with Gary’s job.
“We’re at a class six rating right now.

We’re working for— and making some sig-
nificant improvements— I know right
now we could go to a class five. And, I’m
optomistic we can get to a class four, with
the water supplies and the hydrants we
have available, the staffing, manning three
of four stations, doing inspections and
developing pre-fire plans, testing fire
hydrant flow rates— all of those play into
the ISO rating. The last time we were rated
was almost ten years ago. We’re gradually
getting there.”
The lack of hydrants can be challeng-

ing. “The Strip— we have some water flow
issues there because the hydrants stop
just past the church. We’ve got the stand
pipe from our dock down there [the Dam].
We carry 1,000 feet of four or five inch sup-
ply line in each of our pumpers, so we can
supply water— then we can relay pump.
We’ve trained with that, linking trucks. We
also have mutual aid agreements with
everybody.”
The district is competing for the same

grants and available state or federal funds.
“We put in for the Federal Fire Act grant, to
replace our airpacks, they’re getting old—
we’ve applied for that again this year. If we
don’t get it, I’m going to try to lease-pur-
chase or budget for it, because we’ve just
got to replace and standardize. They’re
still funding the Fire Act grant but a lot of
it has got a different focus— on homeland
security. We have received some funds
through the state emergency manage-

ment agency on some things, and [with it]
we’re putting together a mass casualty
trailer with 50 backboards and the mass
casualty equipment.”
More grant money from state and fed-

eral sources would allow them to hire
more personnel and update equipment.
The W-22 station relies on volunteers to
get the trucks out to fires. During mutual
aid situations, when staffing is at its low-
est, they send out the full-time staff and
trucks, and fill in at their stations with vol-
unteers called up to help. Every station
(four) has at least one engine, a tanker,
and a brush truck. Three stations have
ladder trucks, two have ambulances.
Woodson says that no matter what

happens, the men and women will still do
what they do with what they have got. It’s
a unique work ethic. 
“We’re growing, and we’ve got good

public support. And we certainly don’t
take that for granted. What we strive to do
is provide the best service we can for the
dollars we have. To help people. I’ve said
for years, what better way to protect lives
and property than to respond to medical
emergencies and trauma emergencies,
and help people? You dial 911 and we go,
we’re there to help people. And not just to
fight the fire. We help clean up, we throw
salvage tarps and try to take care of peo-
ple’s things. That’s the way firefighters are
trained. I tell people, try to take care of
people’s stuff like it was your own. It’s
important to somebody. Picture albums—
things that are truly priceless. Things that
you can’t replace. I’m all about customer
service.”
Occasionaly, Gary says a word of praise

from a child, or a hug from a thankful par-
ent reminds him just why he and other
firefighters do what they do. “Every once
and a while, it’s refreshing. Like we have
firefighter day at the state capitol once a
year, and a memorial service in Kingdom
City at the Firefighter memorial. I go

around to some of these things, and it’s
refreshing once in awhile somebody will
stop you on the street, you’ll have your
dress uniform on, and they’ll say— “Chief-
thank you.” I’ll say, for what? ‘Doing what
you do.’ And that makes it all worthwhile.”
�

Osage Beach Chief Kevin Rucker

Lake Ozark Chief Gary Woodson
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Setting a New Standard
for Luxury  Performance
Setting a New Standard
for Luxury  Performance

Boca Grande
L.O.A.: 39´3˝ with platform Powered by Twin Mercruiser

8.1L High Output V-Drives

MONDAY - FRIDAY
10:00 AM - 6:00 PM
SATURDAY
10:00 AM - 2:00 PM
in the Stone Crest Mall

Internet Access Room!

The Lake
Area’s
Laptop
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We Do
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Networks
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For the Entire Lake Area!
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www.lakeregional.com

Jeff Jones, DO
56 Hospital Drive

Osage Beach
573.348.0550

William Harris, DO
56 Hospital Drive

Osage Beach
573.348.0550

Also at Laurie Clinic

l Hip - Arthroscopy or Replacement
l Knee - Arthroscopy or Replacement
l Shoulder - Arthroscopy or Replacement
l Ankle - Arthroscopy or Replacement
l Knee or Shoulder Hemi-Arthroplasty
l Carpal Tunnel Release
l Trigger Finger Release

Orthopedic Surgeons
Move to Osage Beach

Ellis Fischel Gala August 27th
Saturday, August 27 “A Sum-

mer Celebration”, the ninth
annual Ellis Fischel Cancer Cen-
ter Gala will be held at the Lodge
of Four Seasons. The event will
begin at five p.m., with a silent
auction, dinner at seven p.m.,
and the entertainment at nine
p.m.
This year’s entertainer is inter-

nationally acclaimed Sony Music
recording artist, Steve Tyrell.
Tyrell has released several
albums, and has appeared in fea-
ture films. He is also an accom-
plished songwriter. His song
“How do You Talk to an Angel,”
written and produced for Aaron
Spelling’s Fox television series
“The Heights,” was a number
one pop hit in 1992 and earned
Tyrell one of his two Emmy nom-
inations.
The event’s proceeds go to

benefit the center, raising more
than $450,000 over the past eight
years. The donations have
allowed the facility to purchase a
mobile cancer screening van,
state-of-the-art research labs,

and other needed equipment.
Local business leaders Susan

and Peter Brown of Four Seasons
are long-time patrons of the cen-
ter. Susan says, “We are pleased
to announce that this year’s
event will feature singer and
songwriter Steve Tyrell. With a
background in Rythm and Blues,
Mr. Tyrell brings a vareity of
music to his performances, and
specializes in the old standards.
Having lost his wife to cancer
two years ago, our cause— the
fight against cancer— is dear to
his heart.”
The event looks for donations

across several different levels,
with a basic individual ticket at
$175 that includes the show and
dinner. For corporations or indi-
viduals, Platinum ($8,000) spon-
sors, in addition to the dinner
and show, also receive tickets to
the Friday Night VIP party at the
Yacht Club, a preferred table for
10 at the event,  AfterGlow tick-
ets, a full-page ad in the Gala
Program, Maitre d' service at
their table, a round of Golf for

Four at Porto Cima and two
nights deluxe accommodations
for two with VIP amenities at
Four Seasons Resort. Gold
($5,000), Silver ($3,000) and
Table Host ($1,750) sponsorships
feature similar packages based
upon the level of spending.
To reserve a table or purchase

tickets, call (573) 884-3038 or
(866) 260-4517 toll-free. Acco-
modations can be booked for the
event by calling the Lodge of
Four Seasons at (800) The-Lake. 

Steve Tyrell

CORPORATE AND INDIVIDUAL
TAX PREPARATION

ACCOUNTING SERVICES

ESTATE & TRUST TAXES

Time is Mo
Save time and mo

C.P.A., P.C.
Chris Herm
Certified Public Account›

573-348-5929



by Eric Robbins
Most red wine drinkers didn't start out that way.  The progression for most

wine consumers is to start with something slightly sweet, and eventually
gravitate to the drier wines.  Purists may laugh me out of town when I say
this, but thank goodness for White Zinfandel.  I think the first glass of wine I
ever had was Sutter Home White Zinfandel.  It was light and fruity, and I found
it to be very refreshing.  From that first glass of White Zinfandel, I began to
experiment with other white grape varieties, and, in time, I developed a taste
for the dry reds-incidentally, White Zinfandel is made from the red Zinfandel
grape.  While I now prefer a good Cabernet Sauvignon or Syrah, I find these
full-bodied reds to be too heavy to enjoy on a scorching summer day.  With
the mercury hitting triple digits, many red wine consumers simply find refresh-
ment in a chilled white wine-Chardonnay, Pinot Grigio or Sauvignon Blanc, to
name a few.  I am not crazy from the heat, but I challenge you to think pink.
As I mentioned, White Zinfandel is made from the red Zinfandel grape.  It

gets its pink or blush color from only a few hours of maceration-the process
of leaving the grape skins in contact with the pressed juice.  While White Zin-
fandel may be too sweet for many wine drinkers, there are a number of other
red grape varieties being produced in a blush or rose` style which are not as
sweet.  From the Barossa Valley in Australia, producer Thorn-Clarke has bot-
tled a rose` called Sorriso, which is a blend of Cabernet Sauvignon and the
famed Italian grape, Nebbiolo.  This rose` is a deep garnet color with abun-
dant cherry/berry flavors and a crisp, refreshing acidity.  

Recognizing its com-
patibility with a variety
of dishes, French and
Spanish producers enjoy
much success with rose`.
Bodegas Aragonesas
from the Campo de
Borja region in Spain
produces Coto de Hayas
Rosado.  This strawberry
colored rose` is a blend
of Grenache and Tem-
pranillo with aromas of
berries and red fruits.
The wine is beautifully
balanced, clean and
fresh on the palate.    
Pinot Noir has seen a

surge in sales since the
release of the movie
Sideways.  German pro-
ducer P. J. Valckenberg
bottles a rose` version of

the grape. With notes of cherry, strawberry and a hint of earthy spice, this rose`
is a good companion with fatty fish like trout or salmon.
Finally, Villa San Maurice from California produces a rose` of Syrah.  With

a deep garnet color, you might think you were drinking a Pinot Noir, but the
black raspberry character is distinctly Syrah.  
While rose` would not be the wine that I would pair with a steak, I think

you will find that it is an excellent companion for fish, poultry, pork, cheeses,
or fresh fruits.  Rose` truly is one of the most versatile food wines on the mar-
ket.  For the best of both worlds-the flavor of reds with the refreshing chill of
whites-try a dry rose`. 

The Connoisseur’s
Connection

Call for reservations (573) 964-6448
4466 Horseshoe Bend Pkwy - Four Seasons 

IN BITTERSWEET PLACE
Our beautiful restaurant & magnificent lake views are

surpassed only by our fabulous food

Join us for  Dinner
Lounge Opens Every Day 3 pm • Happy Hour 4 pm - 6 pm, M-F

Dinner Served Daily from 5 pm to 10 pm

DONNA
Schrimpf Gum CRS

For All Your Real
Estate Needs!

3698 Highway 54, Suite 6
Lake Ozark

573-302-2398

Reservation now being accepted on Bldgs 1, 2, and
3

Page 36 August, 2005 Lake of the Ozarks Business Journal

"A billion here, a billion there, sooner or later it adds up to real money."
— EVERETT DIRKSEN, CONGRESSMAN

"I love California, I practically grew up in Phoenix."
— DAN QUAYLE, FORMER U.S. VICE PRESIDENT

"I get to go to lots of overseas places, like Canada."
— BRITNEY SPEARS, POP SINGER



by Monica Vincent
Steven Hermann is the third

generation of Hermann grocers
with the local Paul's Markets.
Steven is a young family man,
perhaps too young to have such
history behind him. 
Steven, an Osage graduate,

left town and the grocery busi-
ness for MU and an engineering
degree. Not long after, he real-
ized his heart was in the family
business and switched his major
to finance.
Says Steve, "Every job I've ever

had has been at a Paul's Market
from the time I was nine years
old to working there every sum-

mer I was in college."
Founder Paul Hermann

began his career as a butcher for
the Fleming Corporation of
Kansas City as a supervisor.  He
called on the United Super in
Eldon owned by Lloyd Kearney.
Lloyd was looking to sell it and
asked Paul if he wanted to buy.
When Paul said he didn't have
any money to do that, Lloyd said
he did. In 1968, they became
partners with Paul owning 50%
of the business. 
Paul's son Gary finished his

senior year in Eldon and went to
college at SMSU with a major in
marketing. In 1973, Gary joined

the business, Kearney selling his
remaining percentage. Paul's
United Super was now owned
wholly by the Hermann's.
Gary had a deep interest in

wine and worked to build the
liquor department. "My Dad
really grew it from a small town
grocer to a thriving business,"
asserts Steven. 
Gary later convinced his

father to move to the corner of
Highways 54 and 52, the former
Gerbe’s location. Six years later
the current location was opened.
By the late 1980's, Paul had

begun to hand over most of the
responsibilities to Gary.
In 1990, Paul and Gary bought

the store in Osage Beach at the
corner of Nichols and Hwy 54,
from Bill Ezard. Competition
then was Consumers, Carl's
Market, Super Wal-Mart and
IGA— albeit for a short time.
Says Steven Hermann, "Our

customer service, cleanliness,
low prices, product selections,
store locations and the finest
quality meats, deli and bakery
are what allowed us to thrive
when others were failing." 
Paul's specialty was being a

butcher and the stores remain
well known locally for their
meats. Says Steven, "Anybody
can order a can of pork and
beans, but a good cut of meat
isn't as easy."
Paul's stores utilize USDA

Certified Choice Black Angus
Beef from Creekstone Farms.

"You can burn this cut of meat
and it's still good," says Steven. 
Success in the grocery indus-

try is all about volume. Perish-
ables are most profitable, while
liquor surprisingly has one of the
lowest margins.
Says Steve, "The biggest thing

you can do for produce and
meats is maintain a controlled
environment and quality equip-
ment. That's why our meat
rooms are enclosed and refriger-
ated. We put product out to sell

it, not stock cases. We will even
cut your steaks for you if you call
ahead - that's customer service."
They purchased the property

on Horseshoe Bend in 1993, with
the store opening in June 2004.
"It's worked out well", says
Steven. "We have good tenants
here and we're full." 
They currently have a con-

tract on property at the corner of
Highways 54 and KK, to which
they hope to move the Osage
Beach store in 2007 and create a
center similar to the Horseshoe
Bend location with the same
types of tenants.
The Osage Beach location will

then likely become an Alps and
Dollar store combination. Steven
says, "We've been working with
Stanton and Kuhlow on the
bypass connection and help in
any way we can to see a success-
ful development. The new
bypass should come out on KK
and really help us."
"Our expansion has been one

of controlled growth. Expansion
doesn't equal prosperity. If we
don't feel the business climate is
right, we wait." Paul and Gary
looked at the property 15 years
ago when it was owned by the
Brown/Kopler family.
Says Steven, "When I got

home from college I really start-
ed to push for the new building.
We looked at a few different
places and decided this was the
right location with growth that 

continued on page 38
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by Steve Schmidt

Safer Banking - Protect Your
Information from Identity Theft
Idenity theft is becoming more pervasive, and experts estimate that

phishing incidents and other scams will triple in 2005.• In addition these
experts have been telling us for years that sending sensitive financial doc-
uments through the mail is a bad idea.• Paper account statements and
credit card bills often give mail thieves all the information they need to
hijack your finances.

First Bank of the Lake wants to protect your idenity and financial infor-
mation from thieves.• Our "Online Banking" lets you moniter your account
anytime 24 hours a day, 7 days a week to review activity so you can see
exactly what's going on in your accounts.• We are also offering "Online
Statements" in the very near future.• Please call 348-BANK(2265) to get
information on these important features to help safegaurd your indenity. 

Steve Schmidt Speaking
“Finances First”

Steve Schmidt is President of
First Bank of the Lake, in the
Premium Factory Outlets, Osage
Beach. Visit their website at
www.firstbanklake.com.

Financial Rates In Perspective
This Last 3 Mos. 6 Mos. 1 Year

Week Week Ago Ago Ago
91 Day T-Bill 3.21% 3.19% 2.78% 2.37% 1.34%
182 Day T-Bill 3.44% 3.41% 3.14% 2.68% 1.69%
1 Yr Notes 3.70% 3.53% 3.30% 2.87% 2.05%
2 Yr Notes 3.82% 3.77% 3.60% 3.24% 2.58%
3 Yr Notes 3.87% 3.80% 3.76% 3.41% 3.00%
5 Yr Notes 3.95% 3.86% 3.99% 3.71% 3.66%
10 Yr Notes 4.16% 4.08% 4.37% 4.23% 4.50%
30 Yr Bonds 4.39% 4.32% 4.68% 4.73% 5.21%
Dow Avg 10557 10270 10278 10558 10247 
NASDAQ 2144 2068 1946 2087 1931 
S & P 500 1223 1195 1162 1184 1115 
Prime 6.25% 6.25% 5.75% 5.25% 4.25%

With Paul’s Supermarkets, prosperity is all in the family

Paul’s original downtown Eldon store Submitted

Paul Hermann, founder of Paul’s Supermarkets Submitted
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Marilyn Rustand
Owner/Founder

Founded 2001 by Marilyn Rustand 
Changing People�s Lives!

573.216.5051

Eyebrows � Eyeliner � Lips � 3›D Lashes

Funtoos Temporary Tatoos

Areola Restoration

� Certified Permanent Cosmetic Technician

� Certified in OSHA Blood›borne Pathogens

� Licensed › State of Missouri

� Advanced Training Areola Complex Repigmentation

� Active Member of the Society of Permanent Cosmet›

ic Professionals

� Meet Highest Standards for Safety and Technical

Ability

� 21 Years Artistic Experience

�Dedicated to Providing 
With High Quality Techni
to Achieve Your Cosmeti

Goal�

continued from page 37
could sustain the business. We
also had a lot of people bugging
us to build. We knew the com-
munity bridge would help, along
with all the growth on HH, and
now the new Stanton feeder
route coming in." Steven created
some performance sheets to
determine what the area would
bear and what the breaking point
would be.
The Hermann's were able to

build the project with no city or
road assistance. Steven makes a
point of saying that "they didn't
ask for it." Their biggest chal-
lenge was getting their back
entrance moved through
MODOT.
There is still a point of unused

land on the Horsehoe Bend
property that the Hermann's will
build to suit on, and are consid-
ering a restaurant at this time. As
far as the store itself, there is still
an additional unused 10,000
square feet.
Paul remained in the stores

until about 7 years ago when he
became a full time resident of
Naples, Florida.
"We still email the store num-

bers to him because he likes to
check on them and maintain
somewhat of a supervisory posi-

tion," Steven reflects.
"His heart's here. Grandpa

was always the customer service
side of it and Dad was always the
business side of it. Now there's a
role reversal with me taking on
the business role and Dad in the
role of being on the floor with the
customers." According to Steven,
Gary says he is going to retire
every 5 years. "I'll check with him
again in 5 years," Steven smiles.

"Dad's the one up at four in the
morning coming to work."
Each Paul's Market manager

has been with them for many
years. Tom Burditt is the General
Manager in Eldon, in a supervi-
sory capacity over all stores.  Ron
Liebrum manages the Horse-
shoe Bend location, with Mark
Mihlij in Osage Beach.
Says Steve, "Dad and I coordi-

nate and visit each store. We
supervise it ourselves because
we feel it's important to remain a
part of everything."
Paul's Supermarkets employ

up to 170 people in the winter,
and 200 plus in summer. Most
Paul's employees are paid hourly,
with overtime pay.
Benefits are also strong with

401-K's, matched 100% on up to
5% of gross. Employees receive
up to 4 weeks of vacation, health
insurance, paid holidays and sick
days.
The grocery business is not

fast-paced. Muses Steven, "It's a
different breed where we're just
all hardworking, laid-back, com-
mitted business people. I have
an older brother who just doesn't
find the grocery business a fit."
Concludes Hermann, "We've

been very happy with our
growth. We had heard about a big

chain grocer coming in, but we’re
not worried. Corporations pro-
vide a great source for bringing in
home development and labor to
the area, but a community needs
its independent business owners
and operators.
We've actually been the

biggest impact on our own exist-
ing businesses, so the positive
gain was worth it." �

With Paul’s Supermarkets, prosperity is all in the family

Ribbon cutting at Paul’s Supermarket Eldon location Submitted

An Exclusive Line of Bath and Shower Enclosure Products

25  years of service
for the entire lake
area, as well as
clients such as
Oprah Winfrey,

Donald Trump and 
the Kennedys!

Custom Interior Glazing
Mirror Installation

Visit our unique
showroom featuring

multiple
bathroom settings
including faucets and
tubs from many
manufacturers

including Jacuzzi and
Kohler!

573 302-1400
www.mrshowerdoor.com
866 Highway 42 | Unit C
Lake Ozark, MO 65049

Installation
Service
Repair

INC.
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� One Of The Last Development Pieces Available on Hwy. 54! 303 ft. of road frontage, 1.3 acres, HIGH traffic counts &
awesome visibility from both directions of hwy. traffic. Don’t Miss Out On This Great Op   
$975,000

� High Traffic Count & Amazing Possibilities! 197 ft. of hwy. frontage & future frontage on the proposed bypass.
Great Opportunity! MLS# 3001097 $199,500

� Awesome Business Opportunity! Tremendous boat dock building business with unlimited opportunities!
MLS #3017568 $349,900

� Last Suite Available! Rare Opportunity to own your own suite inside the new Executive Center! 1,200 sq. ft. & awe›
some
location! Don’t Miss Out This Won’t Last! MLS# 3007985 $150,000

� Attention Investors! Awesome hwy. frontage location next to Super Wal›Mart! Building is in exce    
office space, storage & so much more! One of the highest traffic counts at the Lake! Pos    

What’s behind the high gas prices - a report
The Federal Trade Commis-

sion  issued a report entitled
“Gasoline Price Changes: The
Dynamic of Supply, Demand,
and Competition.” It looks at
what’s behind the high prices
you pay at the pump.
One conclusion is that over

the past 20 years, changes in the
price of crude oil have led to 85
percent of the changes in the
retail price of gasoline in the
U.S., while other important fac-
tors have included increasing
demand, supply restrictions, and
federal, state, and local regula-
tions such as “clean fuel”
requirements and taxes.
“U.S. consumers are frustrat-

ed by rising gasoline prices, and
they deserve to know the facts.
Further, only through a hard look
at the facts can officials make
what likely are tough decisions
and devise meaningful respons-
es to important consumer
issues,” said Chairman Deborah
Platt Majoras. “The Federal Trade
Commission will continue to
watch closely for signs of anti-

competitive or fraudulent con-
duct in the petroleum industry,
and will take swift action against
any law violation.”
As a useful example, the FTC

staff focused on retail gasoline
prices in Phoenix, Arizona, dur-
ing August 2003. Phoenix gaso-
line prices were $1.52 per gallon
at the beginning of August 2003,
but rose to $2.11 per gallon by
the third week of the month. A
pipeline rupture that occurred
on July 20, 2003, and the failure
of temporary repairs led to
reduced gasoline supplies in the
Phoenix area. The reduced sup-
plies caused the price increases.
Once these disruptions were cor-
rected, prices quickly returned to
their original levels.
The Phoenix example pro-

vides three basic lessons regard-
ing the supply of and demand for
gasoline and the prices that con-
sumers pay. First, in general, the
price of gasoline reflects produc-
ers’ costs and consumers’ will-
ingness to pay. Gasoline prices
rise if it costs more to produce

and supply gasoline, or if people
wish to buy more gasoline at the
current price. Gasoline prices fall
if it costs less to produce and
supply gasoline, or if people wish
to buy less gasoline at the cur-
rent price.
Second, how consumers

respond to price changes will
affect how high prices rise and
how far they fall. Limited substi-
tutes for gasoline restrict the
options available to consumers
to respond to price increases.
Third, how producers

respond to price changes will
affect how much prices rise or
fall. In general, when there is not
enough of a product to meet
consumers’ demands at current
prices, higher prices will signal a
potential profit opportunity and
may bring additional supply into
the market. Phoenix is a good
illustration of these principles –
principles that also apply to the
nation as a whole.
General Conclusions:
• Worldwide supply, demand,

and competition. Over the past

20 years, changes in crude oil
prices have explained 85 percent
of the changes in the prices of
gasoline nationwide. 
• U.S. consumer demand for

gasoline has risen substantially,
since 1990. Since 1984, increased
gasoline supplies from U.S.
refineries and imports helped
meet increasing demand and
kept gasoline prices relatively
steady. For most of the past 20
years, real average retail gasoline
prices in the United States,
including taxes, have been at
their lowest levels since 1919,
with U.S. refiners adopting more
efficient technologies and busi-
ness strategies that have allowed
them to produce more refined
product for each barrel of crude
they process.
• Regional differences in

access to gasoline supplies and
environmental requirements for
gasoline affect average retail
prices and the variability of
regional prices. In addition,
regional environmental require-
ments for “boutique” fuels, such

as CARB gasoline requirements
in California, can limit substitute
gasoline supplies and can thus
lead to cost increases during
supply shortages.
The Report also examines

state and local factors that can
affect retail gasoline prices.
The study also discusses how

the format of retail gas stations
has changed from primarily
service bays to convenience
stores and high-volume gas sta-
tions. This has led to lower gaso-
line prices for consumers.
The Report discusses how

state and local taxes can be sig-
nificant factors in the retail price
of gasoline. The average state
sales tax in the U.S. is 22.5 cents
per gallon, with New York State
having the highest tax at 33.4
cents per gallon. Other state
laws, such as bans on self-service
stations and laws prohibiting
below-cost sales or requiring
minium mark-ups, also affect
gasoline prices. �
From the FTC
www.ftc.gov
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“Why not” says the disgruntled wife,
“Let’s make up over dinner with wine and

Cognac.” See what can happen.
The Blue Heron and The Potted Steer.

Don’t keep mistreating yourself...

by David A. Lieb
Associated Press Writer
Jefferson City, MO— (AP)  Gov.

Matt Blunt reshaped Missouri's
homeland security efforts Thurs-
day, though his new structure
may sound a bit like the old one. 
Blunt established a 17-mem-

ber Missouri Homeland Security
Advisory Council to recommend
improvements to current state
and local security plans and pro-
vide advice on how to best spend
federal homeland security
money. 
“Missouri must be proactive

and innovative in preparing for
and protecting our citizens from
acts of terrorism and have the
ability to respond and mitigate
the effects of both natural and
man-made disasters,” Blunt said
in a statement announcing his
executive order. 
Former Gov. Bob Holden

appointed a similar, 32-member
Missouri Security Panel shortly
after the Sept. 11, 2001, terrorist
attacks. Its goal: to recommend
ways to improve Missouri's secu-
rity efforts against terrorist
attacks or disasters. 
The panel's many recommen-

dations included a statewide
communications network for
local, state and federal officials to
use during emergencies, and
increased cooperation and plan-
ning among government agen-
cies. 
In September 2002, Holden

created a permanent 14-mem-
ber Missouri Security Council to
coordinate homeland security
activities among state and local
agencies. The group also was to
develop homeland security poli-
cies. 
Blunt's executive order

repeals Holden's council and
replaces it with his own group,
whose members— though dif-
ferent people because of the
change in administration—

carry many of the same titles.
One difference: Holden was
chairman of his council while
Blunt assigned that duty to
Department of Public Safety
Director Mark James. 
Another difference in the

administrations: Holden's
homeland security director, Tim
Daniel, reported directly to him;
Blunt's homeland security direc-
tor, Michael Chapman, reports to
James. 
James and Chapman

acknowledged the similar struc-
ture of the security advisory pan-
els. 
But Chapman said he had to

reconstruct his office from
scratch after the change in gover-
nors. He said Holden's adminis-
tration did not leave a homeland
security plan that he would feel
comfortable recommending to
Blunt. 
Missouri's homeland security

strategy was last updated Nov.
17. 
Blunt's executive order gives

the new council 120 days to gen-
erate “an up-to-date, compre-
hensive, statewide emergency
preparedness, response and
recovery plan” for his approval. It
gives the council until Jan. 1 to
complete its other functions. 

Chapman said one of his goals
is to create an “intelligence infor-
mation fusion center”— a place
where state and local officials
could share and receive home-
land security information. 
The Nov. 17 security strategy,

still posted on the state's home-
land security Web site, also calls
for the creation of a “state intelli-
gence fusion center.” 
James said the new center

doesn't have to be fancy or tech-
nologically complicated. It could
be as simple as relocating key
people to one office, he said. �

Blunt reconfigures
homeland security effort



Most Americans who use the
Internet from home access it
through a "dial-up connection"
that uses a modem to call in to a
server over a regular telephone
line. A dial-up connection to the
Internet may be lower-tech -
and slower-tech - than a broad-
band connection, but there's
one thing they share: they both
depend on the user to keep
them operating safely and
securely.

If your computer is attacked
by a virus or a hacker, it really
doesn't matter what type of
connection you use: the dam-
age is done. You could lose
important personal information
or software that's stored on your
hard drive, as well as valuable
time trying to make repairs. And
your computer could be used
without your knowledge to
attack other computers, includ-
ing those that protect our
national security.

If you use a dial-up connec-
tion, a few "do it now" tips can
help you minimize - and per-
haps even avoid altogether - the
damage that a virus or hacker
can wreak on your computer.
1. Use anti-virus software. A

virus is software that is planted
in your computer to damage
files and disrupt your system.
Most viruses enter a computer
hidden in a seemingly innocent
program, often as an attach-
ment to an email. Then the soft-
ware code attached to the pro-
gram produces copies of itself
and inserts the copied code into
other programs. A virus can
result in lost data or require
costly repairs to your system.
You can avoid these risks by
installing and using software
that scans your computer and
your incoming email for viruses,
and then deletes them.
You can download anti-virus

software from the websites of
software companies or buy it in
retail stores. Look for anti-virus
software that recognizes current
viruses, as well as older ones;
that can effectively reverse the
damage; and that updates auto-
matically.
2. Regularly update anti-virus

software. To be effective, anti-
virus software must be updated
routinely with antidotes to the
latest "bugs" circulating
through the Internet. Most
commercial anti-virus software
includes a feature to download
updates automatically when

you are on the Internet.
3. Don't fall for a fibbing

email. Most viruses won't dam-
age your computer unless you
open the email attachment that
includes the virus. So hackers -
people who use the Internet to
access computers without per-
mission - often lie to get you to
open the attachments. The
email may appear to come from
a friend or colleague, or it may
have an appealing file name,
like "Fwd: FUNNY TEXT" or "As
per your request!" It could
appear to link to a website or
promise to clean a virus off your
computer if you open it. Don't
open an email attachment -
even if it looks like it's from a
friend or coworker - unless you
are expecting it or know what it
contains. If you send an email
with an attached file, include a
text message explaining what it
is.
In addition, don't forward

any email warning about a new
virus. It may be a hoax and
could be used to spread a virus.
If you receive a chain letter or
hoax virus alert, let the sender
know so they can stop spread-
ing the virus.
4. Use strong passwords.

Hackers may try to steal your
passwords to gain access to the
personal information stored on
your computer. To make it
tougher for them, use pass-
words that have at least eight
characters and include num-
bers or symbols. Avoid common
words: Some hackers use pro-
grams that can try every word in
the dictionary. Don't use your
personal information, your
login name or adjacent keys on
the keyboard as passwords.
Don't share your passwords

online or over the phone. Your
Internet Service Provider (ISP)
should never ask for your pass-
word.
5. Take advantage of your

software's security features.
Chances are your web browser
and operating system software
give you some options for
increasing your online security.
Check the "Tools" or "Options"
menus for built-in security fea-
tures. You probably have several
choices for what types of files
you want to accept from other
computers. If you don't under-
stand your choices, check them
out using your "Help" function.
Similarly, your email software

may give you the ability to filter

certain types of messages, such
as some unsolicited bulk email,
or spam. But it's up to you to
activate the filter.
6. Back up important files. If

you follow these tips, you'll
reduce the chances of falling
victim to a hacker or virus. But
no system is completely secure.
If you have important files
stored on your computer, copy
them onto a removable disk,
and store them in a safe place.
7. If your computer is infect-

ed, take action immediately. If
your computer has been hacked
or infected by a virus, discon-
nect from the Internet right
away. Then scan your entire
computer with fully updated
anti-virus software.
Before you reconnect to the

Internet, think about how your
computer could have been
accessed and what you could
have done to avoid it. Did you
open an email attachment and
let loose a virus? Is your anti-
virus software out-of-date? Take
steps to minimize the chances
of it happening again.
8. Report serious incidents. If

you think you've been hacked
or infected by a virus, email a
report of the incident to your

Internet provider and the hack-
er's provider (if you can tell
what it is). Often the ISP's email
address is abuse @ your isp
name.com or postmaster @
yourispname.com. By doing
this, you let the ISP know about
the problem on their system
and help them plan.
If you have particularly sensi-

tive information stored on your
computer or you're planning to
upgrade to high-speed Internet
access, don't forget to:
• Install a firewall. A firewall is

software or hardware designed
to block hackers from accessing
your computer. A properly con-
figured firewall makes it tougher
for hackers to locate your com-
puter and get into your pro-

grams and files. A firewall is dif-
ferent from anti-virus protec-
tion: Anti-virus software scans
your incoming communica-
tions and files for troublesome
files; a firewall helps make you
invisible on the Internet and
blocks all communications
from unauthorized sources.
• Turn off software features

that you don't use. You may
want to turn "off" some soft-
ware features - instant messag-
ing, printer-sharing or file-shar-
ing - that typically are "on"
when a computer is shipped.
Because these programs facili-
tate the passing of information
between computers, they are an
excellent entry point for hack-
ers. �
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ON THE SQUARE › CAMDENTON                                           

573›346›5869

Complete Home furnishings
and accessories to fit any
style and every budget.

Custom area rugs and bedding
ensembles with over 1000
swatches to choose from!

Spring Air & Englander mattress
Waterbeds, Futons, Dining Room,

Living Room, Painted Accents,
Pictures, Mirrors, Lamps, Silk Plants &

Trees and more

Serving the Lake Area for Over 25

Hardwood Origin
RELAX...
Your Island Oasis awaits you
Lake of the Ozarks

Your complete home furnish›
ings
and accessory destination

Dialing Up to the Internet: How to Stay Safe Online
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Your Local Lake Lender!

Setting New Quality Standards In the Lending Industry!

In House Processing,
Underwriting,

& Closing
No Obligation
Hassle Free,

Loan Approval!

3797 Hwy 54, P.O. Box 205, Suite I-3B
Stone Crest Mall, Osage Beach, MO 65065

866-LAKE-MTG866-LAKE-MTG

Office: 302-0080 — Fax: 302-0086
www.LakeMortgageInc.com

KANSAS CITY, Mo. (AP)—  A
plan to cut money now provided
for local drug enforcement
efforts has officials in Missouri
and Kansas worried it could
hamstring their efforts to corral
methamphetamine use. 
The Bush Administration

wants to eliminate $634 million
now provided through the Byrne
Grant program for drug task
forces, and cut funding for the
High Intensity Drug Trafficking
Areas program, which targets the
most drug-infested areas, from
$227 million to $100 million. 
The president's Office of

National Drug Control Policy
said the two programs have drift-
ed from their original intent of
focusing on the worst problems.
Now, officials said, money from
the programs go to a wide range
of law enforcement efforts. 
“We are trying to put our

resources into programs that are
focused and accountable, and
there has been a concern for a
number of years about focus in a
program like that,” said Tom
Riley, a spokesman for the office. 
Members of Congress don't

appear to agree. A Senate com-
mittee has agreed to put back
almost all the money for the
Byrne grants while the House
wants to restore about two-
thirds of the money. Both cham-
bers are on track to restore the
HIDTA program. 
But law enforcement in Mis-

souri and Kansas are still wary
and say that money can't be
replaced, especially for task
forces rooting out meth labs in
rural and urban areas.
“That's where the meth prob-

lem is being fought; that's the
trenches,” said Maj. James

Keathley, commander of the
Missouri Highway Patrol Crimi-
nal Investigation Bureau and
president of the Alliance of State
Drug Enforcement Agencies. 
Keathley said the Byrne grants

pay for all but a couple of the
state's 30 drug task forces and is
especially important in rural
areas with limited tax bases. Both
programs pay for investigators,
chemists and crime scene ana-
lysts. 
“If this funding goes away and

the public calls to report a meth
lab, I don't know who is going to
take it down,” he said. 

Missouri has led the nation for
the last four years for meth lab
and equipment seizures, record-
ing 2,788 last year alone. The
state receives about $9 million
from the Byrne grants and about
$5 million from HIDTA. 
In Kansas, task force members

have taken the issue into their
own hands. Crawford County
Sheriff Sandy Horton, chairman
of the Southeast Kansas Drug
Enforcement Task Force, which
covers six counties, has talked to
state lawmakers about the
potential effect of the cuts. 
“It's pretty scary for us right

now,” Horton said, adding that
without Byrne and HIDTA
money, “the likelihood of the task
force continuing would be pretty
nil.” 
In 2004, he said the task force

provided 44 percent of the state's
583 meth lab busts. That's down
from the 900 busts seen in 2001,
officers still must deal with the
drug and its effects on other
types of crime, such as burglary. 
Kansas this year will receive

$3.3 million in federal Justice
Assistance Grants, which are a
combination of Byrne and other
grants, said Kansas Highway
Patrol Lt. John Eickhorn. 
Bill Piper, national affairs

director for the Drug Policy
Alliance in Washing-
ton, said he doesn't
buy the “doom-and-
gloom hysteria” from
law enforcement. He
said too much federal
money is being spent
on low-level drug
users and the states
should increase treat-
ment programs and
go after major dealers
instead. 
“As long as the

states don't have to pay the full
cost of the criminal justice sys-
tem, they are never going to have
to consider reform,” Piper said.

�

Federal funding cuts worry
state drug enforcement leaders

Methamphetamine



When you send money to
people you do not know per-
sonally or give personal or
financial information to
unknown callers, you increase
your chances of becoming a vic-
tim of telemarketing fraud.
Warning signs -- what a caller

may tell you:
• "You must act 'now' or the

offer won't be good."
• "You've won a 'free' gift,

vacation, or prize." But you have
to pay for "postage and han-
dling" or other charges.
• "You must send money, give

a credit card or bank account
number, or have a check picked
up by courier." You may hear
this before you have had a
chance to consider the offer
carefully.
• "You don't need to check

out the company with anyone."
The callers say you do not need
to speak to anyone including
your family, lawyer, accountant,
local Better Business Bureau, or
consumer protection agency.
• "You don't need any written

information about their compa-
ny or their references."
• "You can't afford to miss

this 'high-profit, no-risk' offer."

If you hear these--or similar--
"lines" from a telephone sales-
person, just say "no thank you,"
and hang up the phone.
Some Tips to Avoid Telemar-

keting Fraud:
It's very difficult to get your

money back if you've been
cheated over the phone. Before
you buy anything by telephone,
remember:
• Don't buy from an unfamil-

iar company. Legitimate busi-
nesses understand that you
want more information about
their company and are happy to
comply.
• Always ask for and wait

until you receive written materi-
al about any offer or charity. If
you get brochures about costly
investments, ask someone
whose financial advice you trust
to review them. But, unfortu-
nately, beware -- not everything
written down is true.
• Always check out unfamiliar

companies with your local con-
sumer protection agency, Better

Business Bureau, state Attorney
General, the National Fraud
Information Center, or other
watchdog groups. Unfortunate-
ly, not all bad businesses can be
identified through these organi-
zations.
• Obtain a salesperson's

name, business identity, tele-
phone number, street address,
mailing address, and business
license number before you
transact business. Some con
artists give out false names, tele-
phone numbers, addresses, and
business license numbers. Veri-
fy the accuracy of these items.
• Before you give money to a

charity or make an investment,
find out what percentage of the
money is paid in commissions
and what percentage actually
goes to the charity or invest-
ment.
• Before you send money, ask

yourself a simple question.
"What guarantee do I really
have that this solicitor will use
my money in the manner we
agreed upon?"
• You must not be asked to

pay in advance for services. Pay
services only after they are
delivered.
• Some con artists will send a

messenger to your home to pick
up money, claiming it is part of
their service to you. In reality,
they are taking your money
without leaving any trace of
who they are or where they can
be reached.
• Always take your time mak-

ing a decision. Legitimate com-
panies won't pressure you to
make a snap decision.
• Don't pay for a "free prize."

If a caller tells you the payment
is for taxes, he or she is violating
federal law.
• Before you receive your next

sales pitch, decide what your
limits are -- the kinds of finan-
cial information you will and
won't give out on the telephone.
• It's never rude to wait and

think about an offer. Be sure to
talk over big investments
offered by telephone salespeo-
ple with a trusted friend, family
member, or financial advisor.
• Never respond to an offer

you don't understand thor-
oughly.

• Never send money or give
out personal information such
as credit card numbers and
expiration dates, bank account
numbers, dates of birth, or
social security numbers to unfa-
miliar companies or unknown
persons.
• Your personal information

is often brokered to telemar-
keters through third parties.
• If you have information

about a fraud report it to state,
local, or federal law enforce-
ment agencies.  �

Don’t become a victim of telemarketing fraud
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LOOKING FOR AN INVESTMENT CONDO?
Put Our Experience and Expertise to Work for You!

Condos are Our Only Business!

www.Lakecondos.com
Lake Condo Connection Real Estate - Surf the Web for a Condo!

Jim Hickam
jljowen1@aol.com

Lucy Wheeler
lucy@lakecondos.com

Amy Van Buren
amy@lakecondos.com

Condos all
Around the
Lake

877-34-CONDO
573-348-3782

“We’re the
Lake’s Condo-

minium Authori-
ty!”
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Waterfront Development Parcel
2100 feet of deep water cove
location and 15 acres. Blacktop
to property, water and sewer
already on site.  There is plenty
of room to have 30 10,000 sq ft
lots with ample room for project
amenities, pool,  green area, etc.
The new Highway by-pass will
positively impact this property,
improving access to Camdenton
and Osage Beach.  Great cove

location with eastern exposure. Ready to develop, call today!
MLS#3020094 ...........................................................................................$1,750,000

Gorgeous bluff with protected
cove. 24 acres and 1750 feet of
stunning main channel lake
front at the 23 mile marker. Only
5 minutes from Lake Ozark
across Community bridge. Com-
manding 7 mile view of the lake
with southern exposure, deep
water with bay area for commu-
nity dock. Level topography and
over 1500 feet of Highway
frontage. Start building today or
"buy and hold".

MLS#3020097 ...........................................................................................$2,070,000

John
Garrett

BROKER/OFFICER
RE/MAX LAKE OF THE OZARKS
jgarrett@remax.net

573-302-2320

Do you receive lots of junk
email messages from people you
don't know? It's no surprise if
you do. As more people use
email, marketers are increasingly
using email messages to pitch
their products and services.
Some consumers find unsolicit-

ed commercial email - also
known as "spam" - annoying
and time consuming; others
have lost money to bogus offers
that arrived in their email in-box.
Typically, an email spammer

buys a list of email addresses
from a list broker, who compiles

it by "harvesting" addresses from
the Internet. The marketer then
uses special software that can
send hundreds of thousands -
even millions - of email mes-
sages to the addresses at the click
of a mouse. 
To reduce the amount of

unwanted commercial email
you receive:
• Try not to display your email
address in public. That includes
newsgroup postings, chat
rooms, websites or in an online
service's membership directory.
• Check the privacy policy when
you submit your address to a
website. See if it allows the com-
pany to sell your address. You
may want to opt out of this pro-
vision, if possible.
• Read and understand the entire
form before you transmit per-
sonal information through a
website. Some web sites allow
you to opt out of receiving email
from its "partners" - but you may
have to uncheck a preselected
box if you want to opt out.
••Decide if you want to use two
email addresses - one for per-
sonal messages and one for
newsgroups and chat rooms.
• Use an email filter. Check your
email account to see if it provides
a tool to filter out potential spam
or a way to channel spam into a
bulk email folder.

If you receive unwanted spam
email, you can:
• Report it to the Federal Trade
Commission. Send a copy of any
unwanted or deceptive mes-
sages to spam@uce.gov. If you
want to complain about a
removal link that doesn't work or
not being able to unsubcribe
from a list, you can fill out the
FTC's online complaint form at
www.ftc.gov. Your complaint will
be added to the FTC's Consumer
Sentinel database and made
available to hundreds of law
enforcement and consumer pro-
tection agencies. Whenever you
complain about spam, it's
important to include the full
email header.
• Send a copy of the spam to your
ISP's abuse desk. By doing this,
you can let the ISP know about
the spam problem on their sys-
tem and help them stop it in the
future.
• Complain to the sender's ISP.
Most ISPs want to cut off spam-
mers who abuse their system. �

What’s in your In-box? Tips for reducing spam



Just when you thought you
were Web savvy, one more priva-
cy, security, and functionality
issue crops up — spyware.
Installed on your computer
without your consent, spyware
software monitors or controls
your computer use. It may be
used to send you pop-up ads,
redirect your computer to web-
sites, monitor your Internet surf-
ing, or record your keystrokes,
which, in turn, could lead to
identity theft.
Many experienced Web users

have learned how to recognize
spyware, avoid it, and delete it.
According to officials at the Fed-
eral Trade Commission (FTC),
the nation’s consumer protec-
tion agency, all computer users
should get wise to the signs that
spyware has been installed on
their machines, and then take
the appropriate steps to delete it.
The clues that spyware is on a

computer include:

• a barrage of pop-up ads
• a hijacked browser — that is, a
browser that takes you to sites other
than those you type into the address
box of your browser

• a sudden or repeated change in your
computer’s Internet home page

• new and unexpected toolbars
• new and unexpected icons on the
system tray at the bottom of your
computer screen

• keys that don’t work (for example,
the “Tab” key that might not work
when you try to move to the next
field in a Web form)

• random error messages
• sluggish or downright slow
performance when opening pro-
grams or saving files

The good news is that con-
sumers can take steps to lower
their risk of spyware infections.

Indeed, experts at the FTC and
across the technology industry
suggest that you:
• Update your operating sys-

tem and Web browser software.
Your operating system (like Win-
dows or Linux) may offer free
software “patches” to close holes
in the system that spyware could
exploit.
• Download free software only

from sites you know and trust. It
can be appealing to download
free software like games, peer-to-
peer file-sharing programs, cus-
tomized toolbars, or other pro-
grams that may change or cus-
tomize the functioning of your
computer. Be aware, however,
that some of these free software
applications bundle other soft-
ware, including spyware.
• Don’t install any software

without knowing exactly what it
is. Take the time to read the end-
user license agreement (EULA)
before downloading any soft-
ware. If the EULA is hard to find
— or difficult to understand —
think twice about installing the
software.
• Minimize “drive-by” down-

loads. Make sure your browser
security setting is high enough to
detect unauthorized downloads,
for example, at least the “Medi-
um” setting for Internet Explorer.
Keep your browser updated.
• Don’t click on any links with-

in pop-up windows. If you do,
you may install spyware on your
computer. Instead, close pop-up
windows by clicking on the “X”
icon in the title bar.
• Don’t click on links in spam

that claim to offer anti-spyware
software. Some software offered
in spam actually installs spy-
ware.
• Install a personal firewall to

stop uninvited users from

accessing your computer. A fire-
wall blocks unauthorized access
to your computer and will alert
you if spyware already on your
computer is sending informa-
tion out.
If you think your computer

might have spyware on it,

experts advise that you take
three steps: Get an anti-spyware
program from a vendor you
know and trust. Set it to scan on
a regular basis — at least once a
week — and every time you start
your computer, if possible. And,
delete any software programs

the anti-spyware program
detects that you don’t want on
your computer.
For more information about

protecting your computer and
your personal information
online, visit ftc.gov/infosecurity.

�
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Henley Jewelers, Inc.
Henley Jewelers, in Downtown Eldon, is a second-generation family-owned

business that has served the Lake area since 1948. They are a full service
jewelry store where customer satisfaction is their number one priority.

(573) 392-4511
202 South Maple Street   Eldon, MO 65026

Spyware -  how to avoid it and delete it
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City ______________________________State _______________

Phone__________________________Zip Code _______________

SUBSCRIPTIONS
Annual subscription rate via third-class mail in the United States is

$36.00 per year, subject to change without notice. Credit Card orders are
welcomed, please call with card information.
(573) 348-1958 • Fax: (573) 348-1923

www.lakebusjournal.com • businessjournal@charterinternet.com
Complete the form below, and mail your completed form along with check

or money order to: Benne Publishing, Inc., Attn: Classifieds,
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Camden County Citizen
Corps set up its first national
homeland security course on
emergency preparedness and
graduated 18 residents on July 16
after 20 hours of intensive train-
ing.
Community Emergency

Response Team (CERT) gradu-
ates include Sharon Morelock

and Warren Riley Jr., Macks
Creek; Debbie Burton, Charles
Burton, Steven Myers, and Fire
Chief John Suellentrop, Sunrise
Beach; Camden County Emer-
gency Management Agency
Director Harold Ward, Leslie
Runyon, Charlotte Lukosius,
Patti Triggs, and John and Cheryl
Baremore, Camdenton; Wade
Harris, Teresa Harris and Larry
Gregory, Climax Springs; Carol
Lee Prosser and Michael Snively,
Lake Ozark, and Lynn Pasewark,
Linn Creek.
CERT is a Federal Emergency

Management Agency (FEMA)
program designed to prepare
individuals to help themselves,
their family and their neighbors
in the event of a disaster with a
focus on the first 72 hours.
The program educates Cam-

den County residents about dis-
aster preparedness for hazards
that may impact their neighbor-
hood and trains them in basic
disaster response skills in such
areas as fire safety, light search
and rescue, team organization,
and disaster medical operations. 
"Using the training learned in

the classroom and during exer-
cises, CERT members can assist
others in their neighborhoods or
workplace following a disaster
when professional responders
are not immediately available to
help," said Vicky Barr, Citizen
Corps Coordinator and CERT

Instructor. 
CERT members may also give

critical support to first respon-
ders in emergencies by providing
immediate assistance to victims,
managing utilities and small
fires, organizing spontaneous
volunteers and by collecting dis-
aster intelligence.
This all-hazards training pre-

pares members of the communi-
ty, neighborhoods and work-
places to take a more active role
in emergency planning for their
area and to prepare themselves
and others for disasters and
emergencies.
To illustrate how CERT mem-

bers can be utilized in a disaster,
Barr gave the following example.
"If Camden County was hit by
another tornado in a neighbor-
hood where a school is located,
where do you think the first
responders would go?" Barr
asked. "They would immediately
respond to the school where
there could be the greatest num-
ber of victims. Emergency servic-
es personnel would be over-
whelmed and unable to meet the
demands of the neighborhood
residents. CERT members would
be trained to have the tools to
respond safely without putting
themselves in danger." 
In 95% of all emergencies,

bystanders or victims them-
selves are the first to provide
emergency assistance or to per-
form a rescue. If these sponta-
neous volunteers are not proper-
ly trained, they may become vic-
tims themselves. This was evi-
dent following the Mexico City
earthquake in 1985 where
untrained volunteers saved over
800 people. Unfortunately, over
100 of these untrained volun-
teers lost their lives while saving
others. This is a high price to pay
and is preventable through train-
ing.
The CERT course benefits any

citizen who takes it. This individ-
ual will be better prepared to
respond to and cope with the
aftermath of a disaster. Also, if a
community in Camden County
wants to supplement its
response capability after a disas-
ter, CERT civilians will be recruit-
ed and trained as neighborhood,
business, and government teams
that, in essence, will be auxiliary
responders.
Since the CERT concept was

developed in 1985 by the Los
Angeles City Fire Department,
over 1550 communities have list-
ed their program on the CERT

website. In January of 2002,
CERT became part of the Citizen
Corps program, a unifying struc-
ture to link a variety of related
volunteer activities to expand a
community’s resources for crime
prevention and emergency
response. To date, there are over
90 CERT programs active in Mis-
souri.
"The Camden County Citizen

Corps is being looked at as a
model in Missouri because they
are doing everything right," said
Dante Gliniecki, Volunteer Coor-
dinator for the Missouri State
Emergency Management
Agency (SEMA). "After their
community experienced a dev-
astating tornado in May 2003, a
committee of community organ-
izations involved in emergency
preparedness was immediately
set up to determine how to
improve citizen preparedness if a
major disaster occurred again.
From that committee, a national
grant was awarded to Camden
County to set up a Citizen Corps
program in which activities
geared to local residents are
being organized since it was set
up last March, like the CERT pro-
gram and the "Citizens for Emer-
gency Preparedness" Fair on
September 24 in recognition of

National Preparedness Month."
CERT participants will contin-

ue their training after they grad-
uate in order to keep them
involved and practiced in their
skills. Periodic refresher sessions
and simulation exercises will be
held to reinforce the basic train-
ing. Additional training will be
provided by other community
agencies in such areas as animal
care, special needs concerns,
donation management, com-
munity relations, shelter man-
agement, and debris removal,
utilities control, advanced first
aid, Automatic External Defibril-
lator use, CPR skills and others.

CERT members will also be
using their skills to help the pro-
gram grow by volunteering to
work community events, pro-
ducing a CERT newsletter, per-
forming administrative work,
and taking leadership positions
in the community.
A second CERT class will be

forming in late August or early
September in the Sunrise Beach
area. If you would like to sign up,
please contact Vicky Barr at (573)
346-4440, Ext. 287. For more
information on CERT, you can go
to the national website at
http://training.fema.gov/EMI-
Web/CERT. �
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5190 Hwy 54. • Osage Beach • 573-302-4460

RATED
TOP 5

Spas in The World!

Nordic Models - Squares,

Rounds & Rectangles!

American Made!

�I went everywhere
else in town and
chose Pelican

Spas.�

› Paul & Ronda
Lunsford

�Pelican Spas was
the best choice
after comparing
everything else
that was avail›

able.�

Larry & Debbie
Martin

First Camden County CERT Class Graduates 18 Citizens

Treating wounds at Medical Operation Exercise

Removing debris at Cribbing
Exercise
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3870 Hwy. D • OSAGE BEACH • 302-7977 •  PHARMACY 302-7947 • FLORAL 302-7804

OPEN 24 HOURS

If you have seen him, you could save
up to 20¢ off per gallon of gas!

By purchasing 5 Items with this Buster on them, you
receive 4¢ off per gallon of gas on each item! Limit 5

items per purchase.

1 Item = 4¢ off
2 Items = 8¢ off
3 Items = 12¢ off
4 Items = 16¢ off

5 Items
=

20¢ Off!



by Michael Gillespie
French trappers and traders

were the first Europeans to
explore the region, and they
named many of the places we
take for granted. But the original
French names later were cor-
rupted by English speaking
American settlers until the true
meaning was lost or changed.
Here are a few examples. 
GLAIZE is a shortened form

of aux glaize or auglaize. In
either case, both are supposed
forms of the French aux glaise,
meaning literally 'to the clay'— a
reference to the clay soils at the
headwaters of the Grand Glaize
River. But that may not have
been the true name given to the
river.  
The term  aux glaise had a

marked similarity (to the ears of
American pioneers) to the
phrase ‘la glace’. This latter
French term means 'mirror' or
'ice.' Either could have
described the smooth surface
appearance of the stream to the
first French trappers and
traders.
GRAVOIS is an Americanized

corruption. As early as 1806,
explorer Zebulon Montgomery
Pike identified the present day
Gravois Creek as 'Gravel River.'
Gravel, in French, is gravier,
which is probably as close as the
two languages will ever come on
this one.
OSAGE is the corruption of

the American Indian word Wa-
SHA-she. French traders pro-
nounced it Wa-sha-SHAY, with
the accent on the last syllable.
The French spelled it 'Ou-sa-gé,'
which looked right to them.
Now it was the Americans'

turn. They first had learned of
the Osage Indians from French
reports. The spelling, 'Ou-sa-gé,'
looked peculiar to the Ameri-
cans; they pronounced it 'oh-
sage.' The American spelling of
'Osage' soon followed.
There is more to it, however.

The original word, Wa-SHA-she,
only refers to one division of the
Osage tribe. The entire nation
called itself the Ni-U-k'on-ska,
meaning 'Children of the Middle
Waters.' The Osage kept this to
themselves, not wanting the
French or any other white
nation to know their true name.
So it remained a secret for many
generations, and perhaps for the

better. Given our European fore-
bears' penchant for fracturing
native Indian languages, can you
imagine what would have
become of the word Ni-U-k'on-
ska?
OZARKS is the combination

of two French words: aux arcs.
On that all sources agree. There
is, however, much disgreement
as to the meaning of the phrase.
Interpreted literally into Eng-

lish, aux arcs means 'to the arcs.'
But one must be careful when it
comes to literal interpretations
of French. Consider the phrase
pomme de terre. It is understood
to mean 'potato.' But the literal
interpretation is: 'apple of the
earth.' And 'apple of the earth'
has no clear meaning in English.
It has to be used in context with
other words before it makes
sense.
So, too, the phrase aux arcs.
The phrase cannot stand

alone; it must have something
else to give it clearity. The histor-
ical record provides a clue as to
what that might be. French
explorer and trader Claude-
Charles du Tisné traversed the
Osage valley in 1719, and
described the region in his jour-
nal as 'many mountains of rock.'
Very likely the French term aux
arcs was a similar descriptive
phrase. Given the fact that arcs
means approximately the same
in both French and English— a
curved line or mound— then the
functional interpretation of aux
arcs is: 'the rounded hills.' �

Historian and tour guide Michael Gille-
spie is the
author of “Wild
River, Wooden
Boats” and
“Come Hell or
High Water: A
Lively History of
Steamboating”.
He has also

penned dozens
of magazine
articles. Both of
his books are
available online
at Amazon.com
and Barnes and
Noble.com.

“The trouble with French”
LAKE STORIES With Michael

Gillespie

Ready to assist you

with a full range of

banking services

including Business and

Commercial loans

Floor Plans

Real Estate

Construction Building

SBA

Agriculture

And more...

Ready to assist you

with a full range of

banking services

including Business and

Commercial loans

Floor Plans
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Construction Building

SBA

Agriculture

And more...

EQUAL HOUSING

LENDER

MEMBER FDIC

Camdenton
573-346-3311
Sunrise Beach
573-374-9500

Osage Beach
573-348-3171

Lake Ozark
573-365-4212

www.fnb-lakeozarks.com
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CONTACT SAM 573-348-1761  Email: sderikrava@earthlink.net

Each unit 20´x60´/16´ sidewall • 14´x14´ garage door with openers/side door

30 amp | 50 amp serice | 110/220 • Water/Sewer • Phone Service

Perfect for RV, small contractor, boat or individual storage

Concrete Floor • Insulated • 2 miles from 54/42 junction

FOR•SALE CONDO STORAGE UNITS
5 Elena Lane - Kaiser MO 65047

$42,500 - 1 Unit

Available For Lease ($500/month) or Sale

20´

60´

LEAS

20´

60´

20´

60´

20´

60´

20´

60´

20´

60´

20´

60´

20´

60´

LEAS LEAS LEAS LEAS LEASAVAIL› AVAIL›

16´

14́ 14́ 14́ 14́ 14́ 14́ 14́ 14́

"The internet is a great way to get on the net."
— BOB DOLE, REPUBLICAN PRESIDENTIAL CANDIDATE
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CONTACT SAM
573-348-1761 
Email: sderikrava@earthlink.net

Paved Road & Fenced Yard

Insulated 14´x14´ garage door

2 miles from 54/43 junction

Outside city limits, Lower sales tax

Perfect for storage/distribution

or light manufacturing

On a 1/2 Lot

100´x100´ approx.

200 amp Service

FOR LEASE: $1,500/MO FOR•SALE: $150,000

81 Whitney Way
14´ 16´

14́

40´

60´
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Toll Free 1-866-670-YHTI

There are so many Internet providers out there. 
All screaming �Buy Me! Buy Me!� Who do you go to? The first one
in the phone book? Not if you�re smart. You�ll ask around, your
friends, co›workers, family, see who they use, and why. Listen to
the good and bad. I did.

Everybody said � YHTI.�

And, it turns out they were right. YHTIwas voted 
#1 Internet Service Providerin the Lake Sun Leader�sReader�s
Choice.  The readers of Franklin County have also voted them #1.
Again. With YHTII get everything I need and nothing I don�t.
Great service at a great price, fast and easy connections, and no
hassles. Friendly one›on›one technical support that doesn�t keep
me on hold indefinitely.

And they aren�t in some far›off country, they�re right here in
central Missouri, neighbors. Those gigantic impersonal
national Internet providers offer cut›rate access, but try to get
online after work.  Technical problem?  Pack a lunch and put it on
speaker, you�ll be there awhile.  Billing question?  Same old song
and dance.

Real Unlimited Dial›Up
Each Month› No Catches
No Extra Charges

FREESpam Blocker!
FREEPopup Blocker!

Free Home Page
3 Email Accounts

“Best Internet” Again.
So quit stalling. 

Get the internet service you deserve!

Hundreds
of access
numbers all
across the
region!

Award›Winning Service and Support
Toll›Free Inquiries and Technical Support

1›866›670›9484 (YHTI)

$1995**as low as
Per Mo.
Unlimited
DSL Access

$1995Per Mo.Unlimited
56k Dialup

$2095Per Mo.Accelerated
56k Dialup

HI›SPEED ACCESS

DSL
NOW AT THE LAKE

ACCELERATEDDIALUP56K DIALUP

Tune in for LIVE
School of the Osage

Sports Coverage!



—“We suspect an unautho-
rized transaction on your
account. To ensure that your
account is not compromised,
please click the link below and
confirm your identity.”
—“During our regular verifi-

cation of accounts, we couldn’t
verify your information. Please
click here to update and verify
your information.”
Have you received email with

a similar message? It’s a scam
called “phishing” — and it
involves Internet fraudsters who
send spam or pop-up messages
to lure personal information
(credit card numbers, bank
account information, Social
Security number, passwords, or
other sensitive information)
from unsuspecting victims.
According to the Federal

Trade Commission (FTC), the
nation’s consumer protection
agency, phishers send an email
or pop-up message that claims
to be from a business or organi-
zation that you may deal with —
for example, an Internet service
provider (ISP), bank, online pay-
ment service, or even a govern-
ment agency. The message may
ask you to “update,” “validate,” or
“confirm” your account informa-
tion. Some phishing emails
threaten a dire consequence if
you don’t respond. The messages
direct you to a website that looks
just like a legitimate organiza-
tion’s site. But it isn’t. It’s a bogus
site whose sole purpose is to
trick you into divulging your per-
sonal information so the opera-
tors can steal your identity and
run up bills or commit crimes in
your name.
The FTC suggests these tips to

help you avoid getting hooked by
a phishing scam:
If you get an email or pop-up

message that asks for personal or
financial information, do not
reply. And don’t click on the link
in the message, either. Legiti-
mate companies don’t ask for
this information via email. If you
are concerned about your
account, contact the organiza-
tion mentioned in the email
using a telephone number you
know to be genuine, or open a
new Internet browser session
and type in the company’s cor-
rect Web address yourself. In any
case, don’t cut and paste the link
from the message into your
Internet browser — phishers can
make links look like they go to
one place, but that actually send

you to a different site.
Use anti-virus software and a

firewall, and keep them up to
date. Some phishing emails con-
tain software that can harm your
computer or track your activities
on the Internet without your
knowledge.
Anti-virus software and a fire-

wall can protect you from inad-
vertently accepting such
unwanted files. Anti-virus soft-
ware scans incoming communi-
cations for troublesome files.
Look for anti-virus software that
recognizes current viruses as
well as older ones; that can effec-
tively reverse the damage; and
that updates automatically.
A firewall helps make you

invisible on the Internet and
blocks all communications from
unauthorized sources. It’s espe-
cially important to run a firewall
if you have a broadband connec-
tion. Operating systems (like
Windows or Linux) or browsers
(like Internet Explorer or
Netscape) also may offer free
software “patches” to close holes
in the system that hackers or
phishers could exploit.
Don’t email personal or finan-

cial information. Email is not a
secure method of transmitting
personal information. If you ini-
tiate a transaction and want to
provide your personal or finan-
cial information through an
organization’s website, look for
indicators that the site is secure,
like a lock icon on the browser’s
status bar or a URL for a website
that begins “https:” (the “s”
stands for “secure”). Unfortu-
nately, no indicator is foolproof;
some phishers have forged secu-
rity icons.
Review credit card and bank

account statements as soon as
you receive them to check for
unauthorized charges. If your
statement is late by more than a
couple of days, call your credit
card company or bank to con-
firm your billing address and
account balances.
Be cautious about opening

any attachment or downloading
any files from emails you receive,
regardless of who sent them.
These files can contain viruses or
other software that can weaken
your computer’s security.
Forward spam that is phish-

ing for information to
spam@uce.gov and to the com-
pany, bank, or organization
impersonated in the phishing
email. Most organizations have

information on their websites
about where to report problems.
Victims of phishing can

become victims of identity theft.
While you can't entirely control
whether you will become a vic-
tim of identity theft, you can take

some steps to minimize your
risk. If an identity thief is open-
ing credit accounts in your
name, these new accounts are
likely to show up on your credit
report. You may catch an inci-
dent early if you order a free copy

of your credit report periodically
from any of the three major cred-
it bureaus. See www.annualcred-
itreport.com for details on order-
ing a free annual credit report.

�
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How Not to Get Hooked by a ‘ Phishing’ Scam
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Member FDIC
www.cbolobank.com

Main Bank
Alan Henricks
573›348›2761

Main Bank
Tony Halder›

man

Camdenton
Chris McElyea
573›346›2203

Summer is here and we have
the keys to your new boat!

Stop in or call one of our experienced loan officers today!

When it comes to features of your new boat you can get what you want.
We offer competitive rates and flexible terms.

Plus we can have you on the water in your new boat within 24 hours!

Laurie
Nik Perrigo

573›374›7775

Eldon
Rob Frazee

573›392›5086

Cold Oyster & Shrimp Bar
including Steamers

Incredible 14›Mile View 
Patio or Lakeview Dining

Cold Oyster & Shrimp Bar
including Steamers

Incredible 14›Mile View 
Patio or Lakeview Dining

SMOOTH TUNES  
TEMPTING HORS D�OEUVRES

DELECTABLE DESSERTS

Dining Room 
& Deck

Spectacular Dining
with a

Spectacular View!
Groups & Large parties welcome.

Open year Round

Lunch: 11am � Dinner: 5 PM

365›3255

Bus 54/Community Bridge

Lake Ozark

www.jbhooks.com
Lunch & Dinner Menu...patio dining

...new dining room

...view

CORPORATE AND INDIVIDUAL
TAX PREPARATION

ACCOUNTING SERVICES

ESTATE & TRUST TAXES

Time is Money.
Save time and money

C.P.A., P.C.
Chris Hermann
Certified Public Account›

573-348-5929
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When I want to celebrate, I often drink a
red zinfandel from old vines. We have many

to choose from”, sez Joseph.
Come and see for yourself at

the Potted Steer and the Blue Heron.
Maybe you’ll be “finessed”.

Jefferson City, MO (AP)—Gov.
Matt Blunt has appointed a task
force to review eminent domain
laws and recommend legislation
that would establish criteria for
state and local governments to
use when taking private property. 
Blunt had expressed concern

after a U.S. Supreme Court ruling
gave local governments broader
powers to seize private property
for tax-revenue-producing devel-
opments such as shopping malls. 
Blunt's general counsel, Terry

Jarrett, will be chairman of the
task force. 
Other members appointed

include: 
• Garard Carmody, a St. Louis

attorney who concentrates on
commercial, real estate and
employment litigation. 
• Chris Goodson, of St. Louis,

owner of The Goodson Company
and Goodco. Goodson also is a
developer and a principal at Gild-
ed Age Renovation. 
• Sen. Chuck Gross, R-St.

Charles, who is vice president of
business development for UMB
Bank. He also is a licensed real
estate appraiser and owner of a
small appraisal firm. 
• Rep. Steve Hobbs, R-Mexico,

president of Hobbs Farms Inc. He
also is the Audrain County direc-

tor for the Monroe County Water
Board. 
• Leslie Holloway, of Jefferson

City, director of state and local
governmental affairs for Missouri
Farm Bureau. She previously
worked in Washington as a lobby-
ist for the National Federation of
Independent Business. 
• Lewis Mills, of Jefferson City,

who recently was named public
counsel — the state's official con-
sumer advocate — within the
Department of Economic Devel-
opment. Mills previously served
as deputy chief regulatory law
judge for the Public Service Com-
mission. 
• Spencer Thomson, a Kansas

City attorney who has expertise
in tax increment financing,
bonds and transportation devel-
opment districts. 
• Howard Wright, a special

counsel for Springfield. Wright
previously practiced eminent
domain law as an attorney for the
Missouri Highways and Trans-
portation Commission and as a
city attorney for Cape Girardeau
and Springfield. 
The task force is scheduled to

hold its first meeting Aug. 6 at the
Capitol. It is to complete its work
by Dec. 31. �

Tune in for LIVE
School of the Osage

Sports Coverage!

Blunt names eminent
domain task force
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573.346.0838
25 Camden Court - On the Square

Camdenton

417.823.9604
2179 S. Campbell - 2 Blks S of Bass Pro

Springfield

Changing
the way

The World
Sleeps!™

Largest Selection of Name-Brand Bedding in MO!
GUARANTEED Lowest Prices
Qualified Professional Salespeople!

HOURS:
Tues. - Fri. 9 a.m. -5 p.m.
Saturday 9 a.m. -2 p.m.

Where Your Good Nights’ Sleep
is Our Only Business!

BENTLEY�SBENTLEY�S
Open Mon›
day Thru
Saturday
At 5 P.M.

365›5301

2 Miles South
of Bagnell
Dam Busi›

ness Rt 54 By
Port Arrow›

STEAKS • SEAFOOD • PRIME RIBSTEAKS • SEAFOOD • PRIME RIB

Cherokee Pilots Returning to Grand Glaize Airport
Once again, the Cherokee

Pilots Association has scheduled
its Third Annual Fly-In for the
weekend of August 5 at Grand
Glaize Airport.  Last year 135 air-
planes landed at the Osage
Beach airport to enjoy a week-
end focused on aviation-related
activities.
A hangar party Friday evening

sponsored by the Lake of the
Ozarks Chapter of the Missouri
Pilots Association will kick off the
festivities.  Last year over 240
attendees were fed barbque and
local home-made ice cream. 
Seminars and exhibits on avi-

ation subjects are scheduled all
day Saturday at Tan-Tar-A.  In
addition, judging of participat-

ing aircraft will take place
between 11 a.m. and 1 p.m. at
Grand Glaize Airport.  Saturday's
activities will culminate with a
banquet, an awards ceremony,
and a key-note speaker.
For a schedule of events or to

register to attend go to
www.cherokeeflyin.com.  

Press Release

17th Annual Chamber Golf Classic August 14th
The Lake Area Chamber of

Commerce will hold their 17th
annual Lake Area Chamber Golf
Classic, Sunday, August 14 at The
Golf Club at Deer Chase in Linn
Creek.
Lunch for the four-person

scramble tournament will be at
11:30 a.m., with a shotgun start
at 1:00 p.m.. The cost for individ-
uals is $125, which includes
eighteen holes of golf, cart, lunch
and attendance gifts. Teams of
four can enter for $400, and
“super sponsors” at $300 which

includes two entries and a tee
sign. Hole sponsorships with a
tee sign are available separately
at $75.
Hole-in-one prizes for the

tournament include a trip for
two to Hawaii, $10,000 in cash, a
new ATV and a set of Wilson Fat-
Shaft irons.
Cash prizes for placing teams

are $800 for first place and $400
for second place. Third through
sixth place finishing teams will
be awarded gift certificates.
An awards ceremony and

reception will immediately fol-
low the tournament at approxi-
mately 5:00 pm. Prizes for teams
are dependent upon the average
score or handicap of each team
member. Each team must have
four players for prize eligibility. 
For more information or to

register for the 17th Annual
Chamber Golf Classic contact
the Lake Area Chamber at 573-
964-1008 or fax your entry to
573-964-1010.

Press Release



On Friday, June 17, 2005,  Gre-
gory J. Gagnon, President and
CEO of Central Bank of Lake of

the Ozarks, announced the
appointment of James W. Mead
as Chairman of the Board for
Central Bank of Lake of the
Ozarks.  Jim is currently Senior
Vice President.
Jim was born and raised in the

lake area and graduated from
School of the Osage in 1953.  
In 1957 he graduated from

University of Missouri with a
Bachelor of Science in Account-
ing.  Jim joined Central Bank of
Lake of the Ozarks, F/K/A Bank
of Lake of the Ozarks, in 1973 as a

loan officer.  He was appointed
as Senior Vice President of the
Commercial Loan Department
in 1982 and continues to serve in
that capacity.
Jim has an extensive back-

ground in banking and has been
active in the community serving
as President of the School of the
Osage school board from 1977 to
1980 and presently servs as
board member of Central Mis-
souri Council of Local Govern-
ments.
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Ribbon Cuttings and Public
Announcements by Businesses

Capital Mortgage welcomes new
Mortgage Consultant
Paula Nordstrom has recently

accepted the position of Mort-
gage Consultant with Capital
Mortgage in Lake Ozark. Nord-
strom has been in the banking
industry for 15 years and has
lived in the Lake Area for 6 years.
I am veryhappy with my

recent move to Capital Mort-
gage. I’m looking forward to
working with the many people I
know in the area and eager to
make new acquaintances,” stat-

ed  Nordstrom. She recently left
Bank Star One to accept the
position of Mortgage Consultant
with Capital Mortgage, a com-
pany that specializes in primary
and secondary home loans.
Capital Mortgage is located

at 101 Crossings West Drive,
Suite 202 in Lake Ozark with
headquarters•in St. Louis. Nord-
strom can be reached at 573-
964-5870.

Ray Bateman

Millennium Realty Group
announces new managing broker
Ray Bateman, a long-time

area resident, has eagerly accept-
ed the position and is currently
performing his duties.
I am very proud to be a part of

this company and I look forward
to a long relationship with Mil-
lennium Realty, said Bateman.
Bateman has enjoyed a success-
ful real estate career in the Lake
Area for 20 years. Merlyn Vander-

vort, owner of Millennium
Group, added,  “We couldn’•t be
more pleased that Ray accepted
the appointment. His knowledge
of the real estate industry in the
Lake Area will compliment the
high standards w have set for our
company.”
Millennium Realty Group, Inc.

is located on 3287 Bagnell Dam
Blvd. in Lake Ozark.

Paula Nordstrom, Mortgage Consultant

After being located on the North Shore for 23 years, The Print Shop Inc. recently
relocated to 831 B Hwy 42. The Print Shop recently held a Lake Area Chamber Rib-
bon Cutting to celebrate its move and expansion. Participating in this Lake Area
Chamber ribbon cuttting ceremony were•Laurie Fritchey, Press Operator; Shane
Smitherman, Special Operations; Ed Thompson, Owner; Dana Robinett, Special Oper-
ations Assistant; Beth Fritchey, Graphic Designer; Brandy Harrison, Graphic Designer;
and Ava Harrison.••

Silver Lining Charters is excited to announce their premier yacht charter service and
captain for hire service. Enjoying an afternoon cruise and participating in this Lake
Area Chamber ribbon cutting were Captain Joe Kostelac, Captain/Owner; First Mate
Doreen Kostelac, Owner; Casey Wilson, Charter Communications Sales Executive;
and the Lake Area Chamber Active Volunteer Ambassadors. For more information,
call (573) 365-9188 or (913) 205-8929 or visit their web site at:
www.silverliningcharterslakeozark.com

Representative Rodney Schad recently presented a new Missouri flag that flies
at the historic Willmore Lodge. The newly presented flag has a history, as it has
been flown over the Capital Building in Jefferson City, Mo, prior to being presented
at Willmore Lodge.   The Lodge was the original administrative offices of Union Elec-
tric in the late 1920s for the construction of Bagnell Dam.  Participating in
this recent Lake Area Chamber flag presentation were Representative Rodney
Schad; Ginny Schad, wife; Trisha Roberts, Lake Area Chamber Executive Director;
Candy Wilson, Lake Area Chamber Marketing Director; and the Lake Area Chamber
Active Volunteers.

The Rock Bottom Bar & Grill recently opened at
1104 Bagnell Dam Blvd., Lake Ozark. Participat-
ing in this recent Lake Area Chamber ribbon
cutting ceremony were Dan Murphy, Customer;
Tony West, Customer; Emily Rader, Customer;
Marion Ascher, Chef III; Cindy Miller, Server/Bar-
tender; Mike Tamburello, Server/Bartender;
Samantha Roetzel, Owner; Jeff Tate, First
National Bank; Angie Fousie, Server/Bartender;
and the Lake Area Chamber Active Volunteer
Ambassadors.  Not available for the photo were
Sean Roetzel, Owner; Matt Tapia, Bartender;
Bruce Goad, Bartender/Server; Misty Mitchell,
Server; Tony Dyer, utility; Jerry and Marie Spratt,
Shannon and Allison Sullivan; Kelsey Ingram;
and Randy Schulz, Top Chef III.

Central Bank announces new
Board Chairman

James W. Mead, Chairman
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Ribbon Cuttings and Public
Announcements by Businesses

This recent Lake Area Chamber Open House and ribbon cutting ceremony welcomed
Air Choice One as a new member of the Lake Area Chamber of Commerce. Partici-
pating were Jordan Wood; Lois Farmer, Osage Beach Alderman; Nancy Viscelli, Osage
Beach City Administrator; Mayor Penny Lyons, Osage Beach Mayor; Taylor Wood; Ash-
ley Storz; Darnea Wood, Secretary/Treasurer; Shane Storz, Director of Operations;
Mike Laviolette, Chief Pilot; Darlene Storz, President; and the Lake Area Chamber
Active Volunteer Ambassadors.

Casey’s General Store Opens at 5795 Hwy. 54 in Osage Beach! Participating in this
recent Lake Area Chamber ribbon cutting ceremony were Chrystal Mike, Cashier;
Mary Sanderfer, Team Member; Kim Mark, Team member; Peggy Boulton, Team
Member; Margie Williams, Store Manager; Karen Workman, Area Supervisor; Bob
Madura, Area Supervisor; Hank Dowen, Regional Manager; Donita Branstetter, Dis-
trict Manager; and the Lake Area Chamber Active Volunteer Ambassadors. For more
information contact Casey’s General Store at (573) 348-0062.

LAKE OZARK  Bank Star One held a Flamingo Day event on June 17th at the Hy-Vee
branch in Osage Beach. Everyone was encouraged to wear pink and pink refresh-
ments were shared with the public along with some pink give-a-ways offered
throughout the day. Along with the promotional offerings Bank Star One also gave
away 5 Hy-Vee gift cards valued at $250 each. The lucky participants who received
the gift cards were Tim Proark, Ronny Eastman, Donald Langley, Charles Copeland
and Lea Danae Bemboom.

Gran-Daddy’s Q recently opened at 3937 Hwy. 54 in Osage Beach, at the corner of
Hwy. 42 and Hwy. 54.  Gran-Daddy’s Q is open daily from 11AM to 8PM. Call (573)
348-1677 for pick-up or delivery orders. Participating in this recent Lake Area Cham-
ber ribbon cutting celebration were Maria Garza, Manager; Dustin Potter, Owner;
Tessa Foust, Prep. Cook; Nikki Potter, Cook; Erika Delgado, Prep Cook; Lindsay Reich,
Delivery; Blane Raymer, Cook; Rebecca Ramach, Owner; Rebecca Baker, Delivery; and
the Lake Area Chamber Active Volunteer Ambassadors.

Located 2 blocks South of Bagnell Dam on Bagnell Dam Blvd., in Lake Ozark or at
the 0MM by water, Mike Fink’s Marina offers boat and PWC rentals. Participating in
this recent Lake Area Chamber ribbon cutting ceremony announcing new ownership
were Darcy Chedester, Dock Attendant; Pat Comer, Dock Attendant; Stephany
Chedester, Snack Shack; Whitney Chedester, Dock Attendant; Ashley Koch, Dock
Attendant; and the Lake Area Chamber Active Volunteer Ambassadors.  Not available
for the photo were Chris Polley, Owner; and Ryan Polley, Owner.

Maurices has recently opened at 3924 Jr. Prewitt Parkway, Lake Ozark. Stop in or
phone (573) 348-3925 for more information.  Participating in this recent ribbon
cutting ceremony were Shannon Woolbright, Assistant Manager; Heather Boren,
Sales Associate; Kristen Rentschler, Sales Associate; Krista Watts, Manager;  Robin
Evers, Lake Area Chamber Board; and the Lake Area Chamber Active Volunteer
Ambassadors.  Not available for the photo was Julie Lupardus, Sales Associate.

Christi Nicklas, Buyer Specialist

Team Jane Kelly
welcomes
new agent
Christi Nicklas recently joined

Team Jane Kelly, RE/MAX Lake of
the Ozarks, as a Buyer Specialist.

Prior to her affiliation with
Team Jane Kelly, Nicklas man-
aged the marketing and advertis-
ing programs for a number of
Lake Area businesses, including
Team Jane Kelly.  A native of the
greater Kansas City area, Nicklas
held a real estate license with
Reece & Nichols in the mid-
nineties before moving to Lake
Ozark in 1998 and establishing
her career in marketing and
advertising.

“We have worked with Christi
for over two years in the capacity
as our marketing director, so we
feel her transition to Buyer Spe-
cialist has been a natural
progression,” said Jane Kelly.
“Christi’s background with our
team has enabled her to become
familiar with both the Lake Area
real estate market and with the
way our team works together and
functions as a cohesive group.
Her experience in marketing and
advertising and her understand-
ing of real estate will be invalu-
able to her customers.”

Team Jane Kelly, RE/MAX
Lake of the Ozarks includes team
members Jane Kelly, CRS, GRI, ABR,
Buyer Specialists Mary Maher,
Denise Maher, Margie Rudolph
and Christi Nicklas, Closing
Manager Lori LaManno, Listing
Manager Penny Wright, Client
Services Manager Terri Preston
and Client Services Representa-
tive Bob Nelson.
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Lake Rd. 54-56 to Dude Ranch Rd.
19MM Past Grand Glaize Bridge • Osage Beach, MO

573-348-4700

Highway 54 • Osage Beach, MO
1 Mile West of Business 54

573-348-3888

Lake Road 5-14 • Gravois Mills, MO
By Water 7MM • Gravois Arm

573-372-5100

www.kellysport.com

Conquering the rough waters
of Lake of the Ozarks!

Length Overall: 34’-8”
Beam: 11’-4”
Draft: 35”
Deadrise: 19º
Approx. Dry Weight (w/5.0L): 11,100 lbs

Set up your Demo Today!Set up your Demo Today!

REGAL•3350 SPORT CRUISER
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Customized cleaning services to suit your
RESIDENTIAL

COMMERCIAL

NEW

CONSTRUCTION

STRIPPING

& WAXING

JAN RENZI
573-317-9024

INSURED
BONDED
LICENSED

365›2800
www.andreslakeoz.c

A ndre�s invites you to
come and

enjoy a bit of the WORLD

bon

Andres Torres
Certified Exec›
utive Chef
& Owner

1 Mile down HH
(Horseshoe Bend

Pkwy)
Lake Ozark

Open 5 p.m. daily

Sunday Brunch
New › 2005 › Served
from 9:30 a.m. › 1

p.m.

Global cuisine with a
breathtaking lake view
Woodfired grilled steaks

& seafood specials
Reservations Accepted,

Not Required.
Visit our website to see
our Menu and Wine List.

Authentic Moroc›
can, Algerian &
Tunisian Cuisine
Buffet Friday

August 19th, 5›9

ARROWHEAD
PRINTING, INC.
Microsoft Publisher Friendly

Newsletters � Carbonless Forms
Business Cards � Booklets

Coupons � Envelopes � Letterhead

1135 BLUFF DRIVE › LAKE RD. 54›22 › OSAGE BEACH

Serving the Lake
Since 2000!

by Kelly Wiese
Associated Press Writer

Jefferson City, MO (AP)—
Months ago, state officials
revealed that the Department of
Revenue had spent millions of
dollars on a new computer sys-
tem meant to handle license
plate transactions electronically,
but that the computers still
weren't running. 
Recently, the agency said the

system could have prevented the
state from issuing some of the
nearly 22,000 license plate sets
mistakenly printed with num-
bers already in use. 
The department printed

21,978 sets of duplicate license
plates, 1,502 of which were dis-
tributed to motorists before offi-
cials learned of the mistake July
8. 
In January, State Auditor

Claire McCaskill disclosed that
the Department of Revenue had
about $1.8 million worth of com-
puters and equipment sitting
unused in a warehouse. The
Blunt administration responded
that the agency, under previous
administrations, had spent more
than $17 million since 1995 on a
computer system that still was
not in operation. 
The program— called

FASTR— would allow licensing
offices around the state to sub-
mit vehicle licensing and titling
information electronically to the
Department of Revenue's head-
quarters in Jefferson City, instead
of mailing in the paperwork as
they do now. 
Revenue Director Trish Vin-

cent said in January she became

aware of the problem shortly
after being appointed, and
planned to get the system run-
ning by the end of the year. 
Friday, agency spokeswoman

Maura Browning said the goal is
to have the system operational
by the end of the fiscal year,
which is June 30, 2006, though
some areas could go online earli-
er. 
While the system might not

have prevented the department
from ordering the wrong list of
plate numbers, it could have
allowed state officials to catch
the problem sooner. If an
employee at a contract fee office
had entered the duplicate plate
information into the main com-
puter system, it would have
flagged it right then as a prob-
lem, she said, rather than taking
a couple weeks for the paper-
work to be processed manually
in Jefferson City. 
''It would've prevented us

from issuing any duplicate
plates,'' Browning said. 
Nearly all the plates were sent

to license offices in the eastern
part of the state, the agency said,
with less than 700 going to three
northwest Missouri offices. The
cost to reprint the plates and
mail out correct ones to the
roughly 1,500 people who got
duplicate plates was estimated
Friday at nearly $67,000. 
To guard against a similar

mistake in the future, the agency
said it now requires a supervisor
to double-check the order list for
new license plate numbers
before employees send it off for
printing.  �

$17 million spent on unusable computer system
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Four Seasons Realty
P.O. Box 970  › 100 Horseshoe Bend Pkwy

Lake Ozark, MO 65049
(Corner of HH & Business Hwy. 54)
800›879›5687    573›365›8596

4seasonsrealtyinc.com

Beautiful Porto Cima golf
course home sits on the 12th
Tee box for a perfect view of
the Jack Nicklaus Signature
Golf Course.  This beautifully
appointed home features 3
bedrooms, 2.5 baths, and
open living areas with lots of
natural light and high ceilings.
A level wooded lot with circu›
lar driveway, oversized 2 car
garage and double›door access for golf cart storage. With main level living and a
bonus room upstairs, what more could a avid golfer want? 

MLS›3009550

Four Seasons

by David A. Lieb
Associated Press Writer
JEFFERSON CITY, Mo. (AP)—

When the federal government
starts covering prescription
drugs for people on Medicare,
Missouri will have to start paying
to help cover its cost of doing so. 
The reasoning behind the

mandatory state-to-federal pay-
ments is that states will have to
spend less of their own money
on prescription drugs for low-
income residents on Medicaid. 
It could be viewed as a “You

scratch my back, I scratch yours”
situation. But some states are
complaining about the scratch
marks of what, in political cir-
cles, are known as “clawback
payments.” 
The Texas governor has

vetoed a two-year appropriation
for the payments. The New
Hampshire legislature barred the
payments unless a court
upholds the provisions of the
federal clawback law. 
Missouri has done nothing so

drastic. But Gov. Matt Blunt's
administration isn't too pleased
about the way the mandatory
payments are being implement-
ed. 
“We're trying to work within

the system to get help and relief,”

said Missouri's Medicaid direc-
tor, Mike Ditmore. “I think sugar
gets more than vinegar.” 
The federal Medicare pro-

gram provides health care for
seniors and the disabled. The
Medicaid program— run by
states but funded with both fed-
eral and state money— specifi-
cally covers low-income people,
including seniors and the dis-
abled. 
Between 130,000 and 150,000

Missourians qualify for both pro-
grams. When they visit a doctor,
Medicare pays the bill, but Med-
icaid may cover the patients' co-
payments. The Medicaid pro-
gram also pays for medicines
prescribed for those people who
are eligible for both programs. 
But that is scheduled to

change Jan. 1, when the federal
Medicare program starts cover-
ing prescription drugs for its
enrollees, including those on
Medicaid. 
In the first five months after

the law kicks in, Missouri expects
to pay about $118 million to the
federal government to help cover
its costs. That money otherwise
would have gone to the state's
Medicaid program. 
As Ditmore describes it, the

payments are derived under a

somewhat complicated formula.
It is based on a state's 2003 per
capita Medicaid expenditures on
prescription drugs for people eli-
gible for both Medicaid and
Medicare, increased by national
inflationary trends. 
That is multiplied by the

number of people dually
enrolled in the programs during
the current month, and then
multiplied again by 90 percent
(or decreasing rates in subse-
quent years) to determine how
much a state owes the federal
government. 
Missouri officials don't like

using 2003 as a base year,
because some of the state's
pharmaceutical cost-saving pro-
cedures had not fully kicked in.
But the base year appears to be
fixed in federal law. 
State officials also contend

Missouri's Medicaid pharmacy
costs have risen less than the
national rate. The result is that
Missouri officials believe the
state is being asked to pay more
than its fair share to the federal
government. They're hoping for
a change or an exception in the
federal policy. 
But changing assumptions

about the new Medicare require-
ments already have forced cuts

to Missouri's budget. 
When lawmakers passed a

budget in early May, they and
Blunt's administrators assumed
the state could continuing reap-
ing rebates from pharmaceutical
companies for the drugs pre-
scribed to Medicaid recipients
also eligible for Medicare. But
they learned later that the feder-
al government would not allow
that, resulting in a $20 million hit
to revenues anticipated in the
budget. 
The lost pharmaceutical

rebates were one of the factors
contributing to Blunt's decision
to line-item veto about $20 mil-
lion in general revenue spend-
ing. 

Yet Blunt never considered
the more drastic option of veto-
ing the entire state payment to
the federal government, as a
means to protest the new policy,
said Mike Keathley, Blunt's com-
missioner of administration.
Doing so likely would have only
delayed the pain, requiring the
state to come up with the money
when the Legislature returns
next January. 
“We tend to be more conser-

vative in our budgeting,” Keath-
ley said. “This issue is not over,
and we're still addressing it with
Washington. But for the purpose
of being realistic ... we had to
plan accordingly.” 

Missouri faces $18 million in mandatory Medicaid payments 
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with Steve Naught of Naught-Naught Insurance

You Bet Your Life
Do you have adequate life insurance coverage? Now really think about

this. If something happened to you, your spouse or a key employee, how
much lost income would you have? It can be devastating when we lose a
loved one or close friend, but the death of a key employee can jeopardize
the livelihood of dozens of people in the blink of an eye.
Life insurance is a vehicle used to remedy some of the problems a pre-

mature death can create.There are a few questions you should ask yourself
when looking into a life insurance purchase.
1) Who are you responsible for? Maybe you are one of the breadwin-

ners of the family and are responsible for a spouse, children, grandchildren
and in some cases you may even be responsible for your parents if they are
in your care. You could be a business owner responsible for a partner,
employees and their families.
2) What financial impact will it have on your family and the business if

you are not here to provide or produce for them? You may be responsible
for the family mortgage, childrenís education and other bills of the house-
hold. As a business owner you could be responsible for providing the day
to day income of the business if you are the main proprietor or salesper-
son. The business could possibly be forced to close the doors unless some-
one can work in your place. Think of
the time and expense to hire and
train a new employee to fill your
shoes. A death can even alter con-
tractual agreements that allow the
business to generate revenues or
make it more difficult to obtain
loans from the bank given the
changes is the operationís manage-
ment.
3) How much coverage is

enough? Many people just grab a
round number out of the air and go
with that figure. Others will give a
complex formula or a multiple of
your earnings as a basis for coming up with a death benefit amount. As
your financial circumstances change over time, meeting with your CPA and
legal council to help you determine a feasible amount for your unique sit-
uation is recommended.
Steve Naught, VP of Marketing of Naught-Naught Agency, is a Certified

Insurance Counselor. He can be reached at 573-348-2794.

“Insurance-Wise”

Steve Naught, CIC

380 W. Hwy. 54, Suite 101›A Stonecastle Building
Camdenton 573›317›9126

www.usbizcorp.com

� Complete Confidentiality
� No Advance Fees of Any Kind

� Free Consultation
� Professional Services

Attention Business Owners

Want to Sell Your Business?

�BUSINESS BUYING AND
SELLING MADE EASY�

Contact us today...
We Can Help!

The Leader in Franchise Sales!

Member Camdenton Area Chamber of Commerce, United States
Business Brokers Association, Lake Area Chamber of Commerce

Jefferson City, MO— (AP)
Missouri highway officials
have decided to raise the price
businesses must pay to have
their restaurant or gas station
logo advertised on the blue
signs along some of Missouri's
busiest highways. 
The state first hired private

contractor Missouri Logos in
1991 to manage the sign pro-
gram and has renewed its con-
tract over the years. 
Businesses wishing to

advertise their logos on the
signs along Missouri roadways
currently must pay $850 per
sign a year. The Missouri State
Highways and Transportation
Commission voted to raise the
price to $1,200 on roads carry-
ing more than 30,000 vehicles
a day. Rates for less-traveled
roads won't change. 
Highways carrying more

than 30,000 vehicles a day are
generally in high-traffic areas,
including the St. Louis and

Kansas City regions, and
around Springfield, Cape
Girardeau, Jefferson City and
Columbia. The state has about
5,100 logo signs on major
roadways, about 64 percent of
which will have the higher
fees, the Department of Trans-
portation said.
Signs are available for food,

gas, lodging, camping and
tourist attractions. The new
contract also will offer signs
for 24-hour pharmacies. 

The higher rates take effect
immediately but will be
phased in as businesses'
annual contracts are renewed. 
The rate charged to busi-

nesses last increased in Octo-
ber 2003, from $750 to $850 a
sign. 
With the higher fees, the

state's cost for the contractor
to run the program also is
increasing, from $190 per sign
per year to $225 for signs on
roads carrying more than

30,000 vehicles a day. 
The program brought in

about $1.5 million in net funds
for road projects in the fiscal
year that ended June 30, and
that is expected to rise to $2.7
million a year with the higher
fees, the agency said. 
Half of states run similar

private logo programs, the
agency said. 

Blue logo highway signs increase in cost
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In Honor of 25 Great Years at
the Oaks we are:

� Offering Special Membership Prices
� 6 vacation giveaways to Las Vegas, Lake Tahoe, NV

and Hutchinson Island, FL
� Extended off season golf rates until May 26th
� Afternoon and Twilight Golf Rates available daily

The Oaks
27 Holes of Public Golf
Open to the Public

Hidden Lakes
“The Best 9 Hole
Course at the Lake”,
Open Everyday!
$29 for 9 Holes
includes cart fees

Call the Oaks at
Tan-Tar-A for Details!
(573) 348-8522

573-302-4949 | 3736 Hwy 54 | PO Box 1483 | Lake Ozark, MO 65049

www.usmortgagegroup.net

When experience
counts�

U.S. Mortgage
Group, LLC

Matt Redd Carrie Judas Katie Harker

Toll Free 877-302-4949

Better Rates • Better Service • Better Loans

Voted #1MortgageBroker
2004

The eighteenth annual His-
toric Osage River Mountain Man
Rendezvous and Muzzleloader
Shoot is scheduled for  Septem-
ber 16-18, at the American
Legion Campground in Lake
Ozark.
The three-day festival is an

authentic step back in time to
explore American history.
Nestled along the banks of the

Osage River, mountain men and
traders capture the days of the
pre-1840’s as they dress in 19th
century attire and live in genuine
tee-pee and canvas tent camp-
sites. You can experience living
history at its best as mountain
men compete in black powder
shoots, tomahawk and knife
throwing and fire starting. Shop
Trader’s Row for unique crafts,

folk art and artifacts of the past.
An array of artisans, storytellers,
gunsmiths, re-enactors and
blacksmith guide you through a
journey back in time. The sights
and sounds of a frontier ren-
dezvous, the smells of campfires
and the enchantment of walking
in the footsteps of early pioneers
are captured in this three-day
event.
Admission is $5.00 for adults

and free to children 12 years and
younger with an adult admis-
sion.•History day for area school
students will be Friday, Septem-
ber 16.••
For more information call the

Lake Area Chamber of Com-
merce at 964-1008 or visit our
website at www.lakeareacham-
ber.com.  �

Mountain Man festival to be held September 16-18

State will likely seek
federal relief if drought
conditions persist
by Alan Scher zagier
Associated Press Writer
COLUMBIA, Mo. (AP)— The

prolonged drought that has
struck most of Missouri's 114
counties will likely lead to a
request for federal disaster relief
should the parched conditions
continue, state and federal offi-
cials said Monday. 
Gov. Matt Blunt has asked the

Missouri Farm Service Agency to
assess drought damage in 106
counties. Though formal reports
won't be complete until later this
week, early indications are trou-
bling, said Tim Kelley, the
agency's executive director. 
“I think it's going to be signifi-

cant,” he said at a Monday morn-
ing panel discussion hosted by
Sen. Kit Bond at the University of
Missouri-Columbia's Life Sci-
ences Center. 
Should the federal govern-

ment declare parts of Missouri a
disaster area, farmers in the
affected areas would be eligible
for emergency loans, income tax
relief and other short-term aid,
said Judy Grundler, a program
administrator with the state
Department of Agriculture. 
For Terry Hilgedick, a Boone

County corn grower, such relief
might be a case of too little, too
late. He told Bond and other
panel members how his fuel
costs have increased 80 percent
and fertilizer costs by 60 percent

since the last significant rain
more than a month ago on his
Hartsburg farm. 
“While that would be greatly

appreciated, you can't turn back
the clock,” said Hilgedick, who
brought along a dry brown corn
stalk to illustrate the drought's
toll on his land. 
The lack of rainfall harms

more than just crops, several
speakers said. Fuel and electrici-
ty costs rise. Water at power
plants becomes too hot to effi-
ciently cool. And boat traffic on
the Missouri and Mississippi
Rivers must be restricted. 
“What started out as an agri-

cultural drought is now a hydro-
logical drought,” said Grundler. 
The county damage reports

are due to Blunt by the end of the
week, said spokeswoman Jessica
Robinson. Kelley said he hopes a
determination will be made by
Aug. 6. 
Bond offered few tangible

solutions at the round-table dis-
cussion but pledged to do his
part to obtain federal relief
should Blunt make such a
request. 
“If you ask the average person,

they might underestimate the
damage done by drought,” Bond
said. “Contrary to what may be
popular belief, droughts cause
the most economic damage of
natural disasters we face in this
country.”  �



Jefferson City - The Missouri
State  Water Patrol is pleased to
announce that Governor Matt
Blunt has  appointed Sergeant
Rad Talburt to the position of
Commissioner of  the Missouri
State Water Patrol effective July 5,
2005. Governor Blunt’s appoint-
ment of Rad Talburt to the
colonel position is a significant
departure  from appointees of
previous administrations. Since
the position is governor
appointed, most colonels have
come from political offices or
departments outside  the agency.
The selection of Rad Talburt is
the second of only two Water
Patrol  Commissioners to come
from within the ranks to head up
the agency. It has been  24 years
since the last colonel was a uni-
formed officer promotion. He
will  replace Colonel Jerry Adams
who was appointed to head the
Water Patrol in 2001  by Gover-
nor Bob Holden.
Colonel Rad Talburt is a 25

year veteran officer with the Mis-
souri  State Water Patrol. He
joined the Water Patrol in Janu-
ary of 1980  and attended recruit
training in Columbia, MO. Upon
his graduation  from the Water
Patrol academy, Colonel Talburt
was assigned to the  Current
River in Ripley County and
moved to Doniphan, MO to
begin  his patrol duties. He was
promoted to the rank of corporal
in 1999  before receiving a pro-
motion to sergeant in October of
2004. Colonel  Talburt’s tenure
with the Water Patrol has been
patrolling  the Current River and
serving the citizens of Missouri
on the float  streams of southeast
Missouri. In addition to his
patrol duties,  Colonel Talburt
has served the Water Patrol in the
capacity of Director  of Training,
District Firearms Instructor,
Academy Instructor, District  Evi-
dence Officer and member of the

Water Patrol Dive Team.
After  his graduation from Wil-

low Springs High School in 1974,
Colonel  Talburt attended School
of the Ozarks at Point Lookout,
MO. He received  his Bachelor of
Science in Criminal Justice
Administration in 1978.  Since
his employment with the Water
Patrol, he has received numer-
ous  commendations for hero-
ism and meritorious service. He
received the  Officer of the Year
Award from the Water Patrol in
1989 and the Commendation
Award in 1998. The Department
of Public Safety bestowed the
Meritorious  Service Award on
him in 1998 and named him
Employee of the Month  in 2002.
Colonel Talburt was awarded the
Distinguished Service  Citation
by the Missouri State Water
Patrol in 2002 after placing  him-
self in the line of fire to save
shooting victims in a Dent Coun-
ty  standoff.
Colonel Talburt brings a

unique perspective to the posi-
tion of  Commissioner of the
Water Patrol. He understands the
Water Patrol’s  mission of pro-
moting boating safety and
enforcing the watercraft  laws
enacted by the state of Missouri
and enjoys fulfilling that  mission
by interaction with the boating
public. Talburt says,”The  Mis-
souri State Water Patrol has not
only been my life, it has been  a
rewarding job. Every weekend I
get to assist someone in one way
or another.” Dedication to serv-
ice has always been the creed  by
which Colonel Talburt has con-
ducted his professional career as
well as his personal life. “I have
thoroughly enjoyed my years  of
service and I feel that I have
always tried to give extra effort
towards making the Water Patrol
a better agency. Whenever I have
been asked to do an extra assign-
ment or been called upon for

duty  by the Water Patrol, I have
always completed the assign-
ment willingly,  and to the best of
my ability.”
The challenges to the leader-

ship  of the Water Patrol for the
future are formidable, but
Colonel Talburt  is eager to
accept those challenges and

continue to move the organiza-
tion  in a positive direction.
Budget constraints, funding con-
cerns and officer retention are
just a few of the issues the new
commissioner  will address. “I
know there  are issues that need
to be addressed and those will be
a priority,” Talburt  said. “I plan

on being a hands-on colonel
whenever I can. My  main goal is
to boost the morale of the offi-
cers and civilian staff  by having
an open door policy and by seek-
ing positive solutions to  the
challenges we face with the
Water Patrol.” �
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Blunt appoints Talburt Water Patrol Commissioner
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BOATS FOR SALE
BIG BOW RIDER, PERFECT FOR THE
Lake! Stock# 2197P3 - 2004 Regal 2900 LSR
Bowrider, Color: White Champagne, single 320
H.P. Volvo 5.7 GXI AM/FM/CD Player, Dual Bat-
teries w/Switch, Bimini Top, Bow Cover, Full
Canvas Enclosure, Cockpit Cover, Depthfinder,
Hour Meter reads 42 hours, Porta-Potty. Sale
Price: $64,900. Glencove Marine 573-
365-4001, Glencove Highway Store:
573-348-1997.

WELL MAINTAINED, LESS THAN 160
Hrs., Stock# 2193P3 - 2002 Cruisers Yacht
3870 Express - Color: White, Twin 420 H.P.,
Mercruiser 8.1S H.O  Gas Inboards, Air Condi-
tioning, AM/FM/CD Player w/6 Disc changer, 3
Batteries w/switches, Bimini Top, Charge Sys-
tem, Full Canvas Enclosure, Generator, 2-Heads
w/Holding Tanks, Shore power w/Cord(2),
Water Systems, Transom Shower, and much
more! price  $248,000. Glencove Marine
573-365-4001, Glencove Highway
Store: 573-348-1997.

VIRTUALLY LIKE BRAND NEW! Stock#
2186P3 - 2004 Crownline 260 EX Deckboat -
Color: White/Ruby, Single 300 H.P. Mercruiser
350 MAG MPI Bravo3, AM/FM/CD Player, Dual
Batteries w/Switch, Bimini Top, Bow Cover,
Cockpit Cover, Docking lights, Porta-Potty, Tran-
som Shower, Sale Price: $50,000 - 2004 Pres-
tige Custom Painted Trailer, Sale Price:  $4,800.
Glencove Marine 573-365-4001, Glen-
cove Highway Store: 573-348-1997.

HELP WANTED
ALWAYS LOOKING FOR GOOD WAIT
STAFF! - Call 365-5743, or send resume to
PO Box 156, Lake Ozark, MO 65049 The blue
Heron/Potted Steer.

BANQUET SERVERS & STAFF - All shifts
available. Please apply in person, Inn at Grand
Glaize, 5142 Highway 54, Osage Beach.

ITEMS FOR SALE
FOR•SALE USED & SLIGHTLY damaged
office furniture at 50%-70% off retail.
Osage Office Products 573-348-1440
Hwy. 54-24 Osage Beach

POOL TABLE - BEAUTIFUL SOLID
cherry wood; blue felt; 1 year old. Will deliver
locally includes cover and accessories - $1,500
Call 573-317-1938

USED COPIERS - COLOR PRINTERS
In House Leasing and Service - Osage Office
Products 573-348-1440 Hwy. 54-24
Osage Beach

OTHER
FOR GOOD TIMES VISIT THE BLUE
HERON AND POTTED STEER!

REAL ESTATE
COMMERCIAL
CEDAR GLEN LOTS, Fee simple ground in
Tan-Tar-A, Start at $22,000-$32,000, Walking
distance to pool. Bobbi Bash Realty. 573-
365-2622

COUNTRY HOME, 1 level, sits on 2 lots
w/3rd lot for development. 3 BD, 3 BA, new
parquet floor, 2 car garage central location
$149,000. Bobbi Bash Realty. 573-365-
2622

FOUR SEASON HOME on Kays Point. Great
street appeal w/tile roof @ lovely lot. Open
floor plan 3 BD, 2 BA, 2 Garage $164,000.
Bobbi Bash Realty. 573-365-2622

HARBOR TOWN CONDO, 4BD, 4BA,
2100sqft. Great view. 12 x 32 slip $199,900.
Bobbi Bash Realty. 573-365-2622

NEW HOME, 3 BD-1.5 BA. Located in wide
quiet cove. Vinyl exterior level concrete parking
area. Bobbi Bash Realty. 573-365-2622

COMMERCIAL LOTS
HWY 54, MEADS•FLATS, Eldon Highly Visi-
ble Commercial Location in Meads Flats adja-
cent to the Mead Farm, Direct access off of
Hwy. 54 to access road. Newly surveyed .67
acre tract with 206 ft. Hwy. 54 frontage and
No Zoning. 14 Second Visibility from North, 10
Second Visibility from the South. Income pro-
ducing billboard on property. MLS# 3016269
$99,500. Call Gattermeir Elliot Real
Estate @ 1-573-365-SOLD OR 1-866-
YOURLAKE

GOLF COURSE CONDO -2 Bed, 2 Bath fully
furnished condo for rent on the course at
Osage National. Swimming pool, playground,
laundry. Available for Showing. $92,500. Call
573-280-9939.

HOUSES FOR RENT
3 BEDROOM, 1 BATH HOUSE IN ELDON
Great location with big back yard, laundry
room, workshed, dining room and big living
room. One year lease. No smokers. No pets.
$600 per month. $300 deposit.
Call 573-392-2049.

HOUSES FOR SALE
12 MAKALU Osage Beach - One of a kind
custom built estate home unique in every facet.
The perfect corporate retreat offering 5 BR, 4
BA, 5356 sq. ft., waterfront decks for entertain-
ing, multiple master suites, ceramic tile floors
throughout, computerized sound & lighting sys-
tems! MLS# 3005672BJ $850,000 Call Gat-
termeir Elliott Real Estate @
1-573-365-SOLD or 1-866-YOURLAKE

610 FORESTRIDGE LANE The Villages
Located in the private, gated community of
Forestridge Village in The Village at Shawnee
Bend, this brand new 5,800SF custom LF home
offers luxury, comfort and spacious design.
Kitchen is a chef’s dream w/GE Monogram pro-
fessional appliances & large walk in pantry. A
hearth room w/media area & casual lakeside
dining adjoin the kitchen. Huge master suite, 4
guest BR, family room w/fireplace & full bar,
1100 SF of unfinished area offers endless pos-
sibilites for personal customization. MLS#
3020386 $1,450,000 Call C. Michael
Elliott, Gattermeir Elliott Real Estate
@280-0170 or 1-866-YOURLAKE

983 EAGLE DR. AWESOME MAIN channel
view, custom built, 4 bdr, 3.5 ba, light & bright,
Offers main level living with central intercom
system. Formal dining rm and lrg laundry area.
12x28 screened porch & 12x34 deck. Owner is
a licensed real estate agent. $379,000 MLS
#3019221. Call Re/Max Lake of the
Ozarks, Harlan Kuddes 573-280-0279

DEER PATH - REMARKABLE NEW custom
home with country setting. 3 acres, outstand-
ing, lrg,  level yard with sodded grass. Wonder-
ful floor plan with main level living. Lrg kitchen
with stainless steel appliances $235,000  MLS
#3019825. Call Re/Max Lake of the
Ozarks, Mike Christensen, 573-280-
0127

HH LAKEFRONT HOME JUST $239,900
590 Linn Creek Road, Lake Ozark. Breathtaking
channel view in cove setting w/tram to lake &
lakeside martini deck. 3 BR, 2BA, 1900+SF on
2 levels. Open great room w/high ceilings,
native stone fireplace & new hardwood floors.
Large family room on the LL, Lakeside decks on
upper and lower levels. Includes 2 upper tier
lots and a 2 well covered dock. MLS# 3015987
$249,500 Call C. Michael Elliott, Gatter-
meir Elliott Real Estate @280-0170 or
1-866-YOURLAKE

PORTWOOD MEADOWS - PRIDE OF
ownership on this 3 bdr, 1.75 ba, furnished
house. Deck in front and rear of house. Flat lot,
great starter or weekend house. Community
dock available and clubhouse. $97,900 MLS
#3018838. Call Re/Max Lake of the
Ozarks, Harlan Kuddes 573-280-0279

LOTS FOR SALE
LARGE PARCEL on KK, 22 acres prime for
development or large lots. Water & sewer avail-
able. MLS #3013326, $179,900 Call Re/Max
Lake of the Ozarks, Mike Christensen,
573-280-0127
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by Michael Gillespie
Linda is a waitress at an area

franchise restaurant. "I've
worked here a year and I've
never been offered benefits," she
says. There is an unmistakable
tone of disappointment in her
words. Then, as if to emphasize
the situation, she adds: "You
wouldn't believe the turnover
they have here."
That doesn't surprise Kelly

Flanagan, of Hardin Consultants
in Eldon. Flanagan works with
small business owners who
encounter unforeseen difficul-
ties as their companies grow.
"Mostly it's about employee
retention," says Flanagan.
"Some occupations don't expect
you to have benefits— typically,
a part-time sales person in a
retail store doesn't expect to get
benefits, because nobody does.
But if you're in an industry where
your competitors offer benefits
you're going to lose employees to
those competitors." This is espe-
cially true in the lake area.
Recent years have brought
national chain stores to the
region. Nearly all of them offer
employee benefit packages. The
small business operator can ill
afford to ignore the trend.
When asked to assist a busi-

ness with organizational growing
pains, Flanagan often begins by
surveying the employees to find
out what they want from their
employer. Not surprisingly, the
most requested benefits are
health insurance and retirement
savings plans. According to a
2004 survey by the U.S. Depart-
ment of Labor's Bureau of Labor
Statistics, 69 percent of workers
in private industry had access to
employer-sponsored medical
care plans, while 59 percent had
access to retirement benefits.
Other common employee bene-

fits included paid leave (avail-
able to 77 percent of employees
nationwide), life insurance
(51%), and short- and long-term
disability (39% and 30%, respec-
tively). 
After collecting data from the

survey, Flanagan sits down with
the business owner to discuss
the wants and needs of the
employees. More often than not
the owner's reaction is the same.
"The employers always say they
can't afford benefits. Then we go
out and we get quotes and we
find things that might be reason-
able. The owners
certainly under-
stand the impact
of how it would
change their
company— less
turnover, less
training, higher
quality service.
When you start
adding up the
cost of having a
new employee
because you lost
somebody to a
company that
does have bene-
fits, suddenly it
doesn't seem
quite so bad."
"By offering benefits to

employees, small businesses
offer benefits to themselves,
too," notes Flanagan. Certain
benefit programs, such as retire-
ment savings plans, provide the
added advantage of significant
tax savings for employers. Jason
McDowell, senior financial serv-
ices executive with Met Life in
Lake Ozark, points out that a
retirement plan can be an afford-
able benefit for many area busi-
nesses. He especially likes the
SIMPLE 401(k) plan, which is tai-
lored for small businesses. It fea-

tures lower administrative costs
than the traditional 401(k) and
allows employees to defer up to
$10,000 of their yearly salary. The
employer contribution is limited
to 3% of the worker's compensa-
tion. "The SIMPLE plan is a
much leaner, meaner type vehi-
cle that can help people build up
considerable sums of money,"
says McDowell.
There are numerous health

insurance plans that small
employers can offer their work-
ers. The nationwide average
employee premium is $264.59

per month for family coverage,
$67.57 per month for single cov-
erage. Those costs can be
reduced by offering high-
deductible plans. McDowell
notes that while some employ-
ees may question the value of
high-deductible plans, they can
make a critical difference. "Let's
say somebody has a $5,000
deductible, where the health
insurance pays 100 percent after
that. The loss to the employee is
only going to be that $5,000 and
most hospitals will accept pay-
ment plans. If there's no insur-

ance and there's a $60,000 bill,
the person's house could be at
risk. That impacts the employee
drastically and then you could
lose a good employee because
they might end up losing their
home."
Flanagan advises small busi-

ness owners to look beyond the
typical benefit package. "Some-
times the things to offer aren't
necessarily the things that peo-
ple think of right off the bat," she
says. "Disability insurance is crit-
ical if employees are hurt or sick
and can't work. It's much less

expensive than
some of the other
benefits. Another
perk is legal serv-
ices for employ-
ees. They can
arrange for wills
and power of
attorney, and
even seek help
with traffic tick-
ets. It's a nice
service to have."
Legal services

are among those
benefits that are
offered at no cost
to the employer—
they are funded
entirely by employ-

ee contributions. No-cost bene-
fits can also include long-term
care insurance for employees'
parents, and care for dependents
with special needs. "There are a
number of opportunities for
employers to offer assistance in
those areas," says financial plan-
ner McDowell. "They can make
people feel better about their
place of work."
Other employee benefits that

often are overlooked include free
use of services or facilities. As
examples, Flanagan suggests
that a computer repair shop

could offer its employees ten
hours of service every year, or a
resort might allow employees
and their families free use of the
pool or tennis courts or golf
greens in off-peak hours. "Those
are really good perks," she says.
"They tend to be motivating
things. They're unique and they
don't cost the employer a whole
lot." Another cost free benefit
that employers should consider
is flexible scheduling: offer flex-
time when possible so that
employees may adjust their work
hours around family responsibil-
ities. And finally, Jason McDowell
advises that if an employer can
do nothing else, he or she can at
least offer the convenience of
payroll deduction for employee
funded insurance— so the only
cost to the employer is adminis-
tration.
All things considered, the

benefit of greatest value comes
with the smallest price tag. When
it's in place it can hold a compa-
ny together; when it's missing it
can tear the business apart. Con-
sultant Kelly Flanagan has seen it
both ways, as she explains: "The
problem often is how the com-
pany treats the employee— it's
an attitude issue, not necessarily
a money issue. Small businesses
can be better because they know
the employee very well, or they
can be worse if the owner is a
tyrant. Workers will stay and be
loyal to the employer if the
employer treats them well— and
that doesn't necessarily mean
giving them benefits. It means
listening to their ideas, respect-
ing what they have to say, treat-
ing them like they're real people.
If somebody loves their supervi-
sor, or loves the owner of the
company, you think they're like-
ly to change jobs?" �

Benefit packages for small employers

Plans like 401k’s take the gamble out of investing for retirement.


