
� 1900 Sq. Ft.
�  3 BR, 2.5 BA
�  2 Car Garage
�  Fireplace
� Jetted Tub
� Screened Porch
MLS 3016413 $215,900

� 2 BR, 2 BA
� Fireplace
�   Custom window treatments
� Golf Membership
� Cul-de-sac location
MLS 3016912  $159,900

COMMUNITYCOMMUNITY
RReal Estaeal Estate Cte Coo..

573-365-7050 or 877-365-7050

Foxhead Shores - Y Road OLD KINDERHOOK

Mike Terry - Broker

BUS. 54 • PO BOX 2177  LAKE OZARK, MO • 65049
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Osage Beach
Developments
Exceed Expectations
by Darrel Willman
Osage Beach, MO— The

sounds of construction fill the
air along Highway 54. From the
Bagnell Dam to the junction of
Highway KK, concrete is being
poured, steel and wood are ris-
ing, and business is booming.
This sudden rush of develop-
ment seems to have popped up
almost overnight. Osage Beach
Mayor Penny Lyons indicates it
is all in the water.
In more than one way, she is

right. The waters of the Lake of
the Ozarks are the lifeblood of
the area. With the dam’s com-
pletion in 1931, Missouri’s
55,000 acre playground was
born. But Ms. Lyons refers to the
lines beneath the streets rather
than the breakers along the
main channel. The City of
Osage Beach became a more
attractive business location
with the entry of Lowe’s Home
Improvement and the water
system. 
“As of about six years ago we

didn’t have a central water sys-
tem in Osage Beach. We com-
pleted the fifteen year water
plan in about five years, and by
having water and fire suppres-
sion available, that really

opened the door for expansion.
You don’t get a major franchise
to come down here if they have
to drill their own well. The infra-
structure, and the location of
Lowe’s in the TIF (Tax
Increment Financing) spurred
all of the growth.”
Lowe’s became the first of a

string of high-profile retailers
and restaurant chains to open
locations at the Lake. Target,
Hy-Vee, Outback Steakhouse
and Applebee’s have followed,
to name a few. Convenience
stores, shopping centers and
shops are all in planning or
under construction. With such
growth, some pains are to be
expected. Mayor Lyons says
everything is under control.
“We’re very much in charge.

We always have a few glitches.
No one could have envisioned
what is happening here now,
and so we’re entering a year
long process of updating the
comprehensive plan that was
done in 1992.”
She also notes that the addi-

tional revenues gained through
licensing fees and assorted per-
mits gives the city more dollars
to develop the infrastructure.

story continues on back page

Lake Ozark, MO— With its
historic Bagnell Dam Strip, is an
annual tradition to families all
over Missouri. Each summer,
crowds stroll along from shop to
shop, grab a bite to eat, and
enjoy the summer sun. The large
AmerenUE sign that welcomes
visitors marks it boundaries.
Inside, growth is readily appar-
ent everywhere.
Gary Weber, Mayor of Lake

Ozark indicated large areas on
their planning map that are cur-
rently in the stages of develop-
ment.
“The rock quarry is just about

finished, and will be leveled off
in the next couple months. That
will all be commercial. The
Shops at the Bend. Some of
those shops will open by fall.
There’s going to be some real

nice shops in there. And, we’re
working on the Strip. There are
some major changes there.”
New life is springing up along

the Strip, construction taking
place on at least four structures.
Mr. Weber also pointed out a

large section of property which
covers the interior of Lake
Ozark, scheduled to get a road
through to Highway 54, opening
it to commercial development.
Other developments included
the new Paul’s Supermarket,
and an area off the highway near

the Highway 54 Business Loop. 
“Right now we have quite a

few things working, a lot of it we
can’t talk about right now.
There’s definitely some major,
major developments coming to
Lake Ozark in the near future.” �

Lake Ozark To See
Big Changes in 2005

“I’m real excited about Lake Ozark. I know things
are in the hopper. Over the next six months or a year,

people are going to be really amazed.”

— GARYWEBER, MAYOR OF LAKE OZARK

Mayor Gary Weber Willman
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New Missouri Legislation
Protects Restaurants, Others
From Frivolous Lawsuits
Jefferson City, MO— Recently,

food manufacturers have been
the targets for an increasing num-
ber of frivolous lawsuits. Fast food
chains and snack food manufac-
turers have been the target for
lawyers alleging the products
have caused a range of health ills
including weight gain and health
problems due to obesity. Missouri

bill HB 1115 was signed by the
governor outlawing such litiga-
tion. The “Common Sense
Consumption Act” disallows civil
lawsuits aimed toward manufac-
turers, distributors, and food
retailers claiming weight gain,
obesity or health problems asso-
ciated with them. � Press Release
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"Our liberty cannot be guarded but by the freedom of the
press, nor that be limited without danger of losing it." 

— THOMAS JEFFERSON, 1786

With the first issue of The Lake
of the Ozarks Business Journal, I
am reminded of the freedoms the
press has enjoyed over the 218
years since the Constitution was
enacted.
The first amendment reads:

“Congress shall make no law
respecting an establishment of
religion, or prohibiting the free
exercise thereof; or abridging the
freedom of speech, or of the
press; or the right of the people
peaceably to assemble, and to
petition the Government for a
redress of grievances.”
Freedom of speech has been

challenged and clarified many
times during those years. One
such example was the right of
journalists and newspapers to
protect their sources. Shield laws
have been enacted in most states
since then, protecting writers
from being forced to reveal their
sources.
The latest attempt to quash

the rights granted under these
shield laws comes from a pair of
lawsuits filed in California. Apple
Computer, Inc., sought to force
rumor websites O'Grady's
PowerPage.com, Apple

Insider.com and MacNN.com
into revealing the sources for arti-
cles discussing the computer
company’s upcoming hardware
and software product offerings.
The websites contended

online journalists enjoy the same
First Amendment rights and
California Shield laws employed
by print publications.
Apple’s argument continues to

be that the information present-
ed on the websites discloses con-
fidential information protected
under signed non-disclosure
agreements (NDA’s) entered into
with likely submitters.
Apple has since won their legal

action against the three. The
computer maker is proceeding
with its lawsuit against
ThinkSecret.com in a separate
lawsuit.
It contends ThinkSecret.com

broke the law while soliciting
insider information from anony-
mous sources, “inducing” Apple
employees to break their NDA’s
with the company. ThinkSecret’s
motion for dismissal has placed
the suit on hold until mid-April.
Missouri has no statutory

shield law. Courts have ruled

however, that there must be a
determination that the informa-
tion sought is material and rele-
vant “if it cannot be secured by
any less intrusive means and if its
disclosure is essential to protect
the public's interest and if there is
a legitimate need to see and oth-
erwise use it.”
Shield laws aside, the larger

question here is the defining fac-
tor for “journalist”. Do online
news websites and others qualify?
Historically, broadcast jour-

nalists in television and radio
have had less success than their
print counterparts in protecting
sources under the First
Amendment. Are they, and
Internet sources of news, less
“journalistic” than those of ink on
paper? Is it the medium that
defines a journalist?
Should the constitution be

interpreted to infer that only
those using a “press” be afforded
its protection under free speech? 
Along with the arguments

posed in the lawsuits Apple has
filed, the courts may be deciding
a larger issue, one the founding
fathers could never have imag-
ined. � Editor 
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by Monica Vincent
Lake of the Ozarks Business

Journal sat down with a spec-
trum of local company owners
and officers to discuss their take
on the rapid development our
communities are experiencing
as well as the impact felt by their
own companies.
David Behr, President at Bank

Star One says, “I foresee nothing
but good growth and golden
investment opportunities over
the next 8 to 10 years with some
glitches and some businesses
that won’t make it.” Does he
think our communities are pre-
pared to handle the growth?

Behr is cautiously optimistic. “As
long as we continue to keep pace
with our infrastructure, I see a lot
of good things happening.”
Says Jeff Alderman, Partner at

A.G. Edwards Lake Financial
Group and board member of
Lake Regional Hospital, “My
partner and I have spent our per-
sonal and professional lives in
this lake area, and made the
decision to establish offices on
this side of the lake to take

advantage of the tremendous
growth and opportunity that we
both see exists.” When asked if
he thinks the real investment
opportunities will occur in the
next 10 years he replies “I see a
lot of it happening in a much
quicker time frame –over the
next 3 to 5 years.” He continues
to add, “There is a reason why
our Lake Regional Hospital has
invested so much over recent
years in the highest quality staff
and infrastructure. They realize
our population is booming, and
people looking to retire and
move to the Lake area want to
know they have medical facilities

they can rely on.” 
There are some who see

things in a more conservative
light. Says Matt Redd, President
of US Mortgage, “I think some of
the expectations are too high. I
don’t really see us becoming a
top year round destination. After
all, there’s no golf in the winter –
it’s still cold.” He goes on to say,
“Our population will probably
continue to grow at the current
controlled rate which has been a

luxury for us. But either way, it
won’t change the way we do
business.” 
When checking in with one of

our top local realtors, Bobbi Bash
says, “Our growth within this
company is amazing. We’ve just
had our best January and
February ever.” She reports that
most of the home market is in
the higher brackets. “There is
next to nothing to find out there
under $300,000 and it is even
getting hard to find anything in
the $400,000 to $600,000 range.
Last year there were eight $1 mil-
lion dollar plus homes sold and
we sold three of them. In the lake
area there are currently 29
homes in that price range on the
market.”
Mike Elliot, Broker/Co-owner

of Gattermeir-Elliott Real Estate,
echoes Bobbi in saying, “We just
had the best January we’ve had
in 34 years. Every year has been a
record year for the last 4 consec-
utive years, and based on the
first quarter of this year, it looks
like we’ll have another record
year.” He adds, “Commercial
property is just exploding.”
I sat down with Jim Hickam of

the Lake Condo Connection to
consider the $100,000 and under

housing options available. Says
Hickam, “That’s a very difficult
price range to find in condo units
at the Lake. Even the older com-
plexes are appreciating and
being maintained. A resale in a
good complex rarely sits on the
market for more than 30 to 60
days.” Hickam claims the condo-
minium demand is on the rise,

“Already we’ve had an extremely
strong early season this year.” He
adds, “There are over 180 com-
plexes in existence, plus there are
allegedly 3,000 new condos
under permit. With only about
900 on the market and a quick
turn around, that creates a high

demand.” He explains this
demand by saying, “This is one
of the only developed waterfront
resort areas in the US where you
can still buy waterfront condo-
miniums in the 100k range, and
the principle reason people buy
condos is because it is much
more affordable than buying a
home with lakefront property.”
Says Brian Pachenka, General

Manager of Glencove Marina,
“Adverse weather in our boating
season definitely affects our traf-
fic here at the Lake.” He goes on
to say that their largest boat
show in St. Louis “exceeded
expectations in 2004 by 20% and
was up again this year by about
10% over last year. I’m hopefully
optimistic for this year.”
Michael and Joy Triola are

recent transplants and owners of
Pelican Spas on Hwy 54 in Osage
Beach. When asked why they
chose to leave their Kansas City
business and move to the Lake
they said, “Our first dream was to
live by water. We considered the
growth at Table Rock as well as
here and chose the lake area for
its investment and growth
potential as well as the friendli-
ness and helpfulness of the com-
munity.” �

Local Business Leaders Discuss Growth Potential

Willman
“Commercial property is just exploding”
Above: Target and Hy-Vee in the
Prewitt’s Point Development

“Our growth within this company is amazing.
We’ve just had our best January and February ever.”

— BOBBI BASH, REALTOR®

OPENING APRIL 5, 2005
Your NEW 

Bank Star One

EMPLOYEE OWNED

®

Located in the NEW

Supermarket
3870 Highway D

Osage Beach

(At the intersection of Highway 54 & 42)

Watch for details on our GRAND OPENING
Celebration...happening SOON!

WWW.BANK-STAR.COM
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Tri-County Population
Continues to Rise
by Monica Vincent
Lake Ozark, MO— In August

1987, the Lake of the Ozarks
Research and Development
Foundation produced a report
which estimated 2.7 million peo-
ple visited the Lake of the Ozarks
annually. Of those, 2.3 million
were identified as “traditional
tourists”. The remainder were
second home owners that visited

the Lake area an average of six
times per year. By 1994, the level
of “traditional tourists” had
increased to an estimated 3.7 mil-
lion people annually. Estimates
now put it at over 4 million peo-
ple annually.
Osage Beach is considered the

primary tourist community on
the Lake of the Ozarks, its resi-
dent population base of 4,000
people increasing more than ten-
fold during peak seasonal periods
to over 50,000.
Current summer traffic vol-

ume on US Highway 54 is approx-
imately 39,800 vehicles per day.
This volume with the completed
development of Prewitt’s Point
Shopping Center is expected to
reach approximately 45,700 vehi-
cles per day. Estimates based
upon these trends indicate vol-
umes are expected to reach
approximately 55,300 vehicles
per day in 2010.
In contrast, the current sum-

mer traffic volume on Missouri
Route 42 is approximately 7,900
vehicles per day. Upon the com-
pletion of Prewitt’s Point, this is
expected to reach approximately
9,800 vehicles per day. And by
2010, estimates indicate approxi-
mately 13,700 vehicles per day.
The Lake of the Ozarks region

encompasses Camden, Miller

and Morgan Counties which are
frequently referred to as the Tri-
County region. Over the past two
decades population growth for
the region has outpaced the State
average. During the 1980’s the tri-
county population grew by 21.8
percent, while the state average
was just 4.1 percent. Population
growth accelerated during the
1990’s, increasing by 25.3 percent

to 79,924. Missouri’s population
expanded by only 9.3 percent
during the same period, nearly
reaching 5.6 million.
During the 1990’s Camden

County led the Lake of the Ozarks
region in population growth,
increasing 34.7 percent to 37,051
residents by 2000. Morgan
County grew by 23.9 percent over
the past decade, with a current
population of 19,309 residents.
According to population pro-

jections published by the
Missouri Office of
Administration, over the next 25
years the rate of population
growth within the Lake of the
Ozarks region is expected to con-
tinue to outpace the State as a
whole. By 2010, the Lake’s popu-
lation is forecast to reach 94,189,
increasing to 101,024 by 2025. 
In the Lake of the Ozarks

region, communities reporting
the strongest rates of population
growth for the decade were
Sunrise Beach (120.4%), Lake
Ozark (104.3%), and Osage Beach
(40.3%). In terms of absolute
growth, Osage Beach led with the
addition of 1,053 residents. �
Sources:  Canyon Research

Southwest, Inc., U.S. Census,
Missouri Office of Administration,
Prewitt’s Hwy 54 Enterprises, LLC.

573-302-4949 | 3736 Hwy 54 | PO Box 1483 | Lake Ozark, MO 65049

www.usmortgagegroup.net

When experience

counts…

U.S. Mortgage
Group, LLC

Matt Redd Carrie Judas Katie Harker

Toll Free 877-302-4949

Better Rates • Better Service • Better Loans

Voted #1MortgageBroker
2004

by Benjamin Wiese
Successful Lake area businesses directly and indirectly

rely on tourist traffic. Staying in our hotels, motels and
campgrounds, visiting our stores, buying or building sec-
ond homes or obtaining products and services, tourists
are the fuel for driving the lake economy. 

In the same way tankers bring fuel to gas stations, the
Lake of the Ozarks Convention & Visitor Bureau (CVB)
brings tourists to the Lake area. Now, in its 73rd year, the
CVB is recognized by the Missouri Division of Tourism as
the official designated marketing organization for the
Lake of the Ozarks. 

For years, the CVB struggled to find the money to
advertise and promote the Lake of the Ozarks. In the early
nineties, the CVB coordinated the efforts that created
both the lodging tax and TCLA. From the beginning, the
two organizations developed a unique relationship that
leverages the maximum amount of matching funds from
the Missouri Division of Tourism, and the Lake of the
Ozarks, now, appears in 28 magazines, 11 newspapers,
and on television and radio within a 750-mile radius of
the Lake area.

The mission of the CVB is to promote the Lake of the
Ozarks as “The Premier Family, Golf, and Group Meeting
Destination of the Midwest.” The CVB works toward this
goal through a close partnership with the Tri-County
Lodging Association (TCLA) and on a cooperative level
with area chambers, cities, businesses, the Golf Council,
and the Missouri Division of Tourism. 

Some of the tools used to promote the Lake are the
Vacation & Service Guide, special events, ad production
and placement, the creation and maintenance of the fun-

lake websites and public relations. All of this is accom-
plished through the TCLA advertising budget, CVB mem-
bership support and Vacation Guide and Restaurant
Guide ad sales.

The Vacation and Service Guide is the most widely dis-
tributed publication to promote the entire Lake area and
its businesses. Distributed at 14 sport shows, ads, web-
sites & state travel centers, 165,710 Vacation Guides were
distributed in 2004. Lake Life, a pull-out section of the
Vacation Guide, is distributed locally showcasing attrac-
tions, restaurants and businesses. 

The Restaurant Guide came about at the request of
area restaurant owners. It was their goal to produce a
comprehensive guide to dining at the Lake complete with
sample menus and maps. This is the newest of the CVB
publications and growing in popularity each year.

The CVB has played a pivotal role in growing and
developing annual events that draw visitors from differ-
ent genres and areas of the country. The Harbor Hop,
Crossover Christian Music Festival, Great Lake of the
Ozarks Gospel Sing and Midwestcoast Summerfest are
just a few of the established events bringing thousands to
the area each year as a result of these efforts.

The Lake of the Ozarks Convention & Visitor
Bureau is proud of its long history of promoting the Lake
and will continue to find new ways to deliver the “fuel”
for our area economy. For more information on the
Convention & Visitor Bureau and Tri-County Lodging
Association or to request any of our publications please
call 573-348-1588 or 1-800-FUNLAKE. And, check us out
on the web at www.funlake.com.

Tourism: “Fuel” for the
Economy

Willman
AmerenUE’s sign marks the entrance to the Bagnell Dam Strip. Lake Ozark experi-
enced a 104.3% increase in population from 1990 to 2000.
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Prime Commercial Space Available ...
Planned Business Environment...

Major Traffic Hub Location

Prime Commercial Space Available ...
a Planned Business Environment...

at a Major Traffic Hub Location

Whether your need is to increase space,
increase visibilty or elevate public opinion, 

The Suites is your solution.

A planned business environment at the 
crossroads of major traffic thoroughfares 
with a daily traffic count of over 24,300

Contact Mike Grein, Broker - Owner for information

573-365-9700

The SuitesThe Suites

Bus. Hwy 54 at Crossings West Drive, Suite 202, Lake Ozark, MO 65049

150 TO 3,000 Sq. Ft. 
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Lake Ozark, MO— Special
Olympics Missouri held the tenth
annual Polar Bear Plunge on
February 26th. The event, along
with the Cops on Top fundraiser
generated more than $103,000 to
benefit Special Olympics in the
state. Osage Beach Department
of Public Safety’s Corporal Pete
Leyva talked about the business-
es who aided the Cops on Top
portion of the event.
“Businesses like Remax, Ken

Peters Team, Albers, restaurants
like Risky’s, Pickled Petes, Papa
John’s, Cozy Coney. Flirts and
Earth Angels, Family Tree Service,
everybody has pitched in to help
us raise money... way more than
we expected. I know I’m forget-
ting a lot. The business commu-
nity really turned out— not only
did they donate money, but they
donated things so that we could
give [them] a way to get people
here. There’s people coming here

who donated $20 and got $30
worth of stuff [in return], we had
that much to give away.”
Businesses donated prizes as

incentives, as well as food and
beverages. Other officers involved
in the project include: Officer
Lance Hendrick, Officer Kevin
Friend and Cpl. Steve Eidson. The
organization has participated in
the Polar Bear Plunge since its
inception, and started the Cops
on Top fundraiser last year. Total
donations this year reached
$8,115.                                
Mike Clayton, Program

Director at local radio station Mix
92.7 FM, was on top of the build-
ing with the officers. He was very
enthusiastic about the event, and
the Polar Bear Plunge that fol-
lowed.
“This is a big event that we

participate in every year, only our
second Cops on Top event, but
we’ve been doing the Polar Bear

Plunge since its inception. We’re
at the $500,000 mark so far this

year, and hoping to get a one-day
total of over $100,000.” All three
daytime staffers from Mix 92.7
participated, taking their turns
atop the Blockbuster Video build-
ing in Osage Beach. “We take the
money raised from Cops on Top
and add it to the Polar Bear
Plunge and hopefully we break all
sorts of one-day records for
Special Olympics in Missouri. It’s
a thrill to do this for the kids and
adults who participate in Special
Olympics.” Mike has especially
high praise for the local business-
es who came by to add to the
total. “The businesses always
stand behind us. That’s what
makes the Lake of the Ozarks
great. The business community is
the best in this area. They all sup-
port causes, even if it’s not Special
Olympics... they band together
for whatever need is there.”
Susan Stegeman, Torch Run

Director at Special Olympics
Missouri talked about the event.
“It was the best ever. When the

weather cooperates, it seems to
bring people out. We had a hun-
dred people walk up [to enter]
that day. People don’t mind
standing in line, because they’re
not freezing. They barbequed and
tailgated in the park, it was just a
fun day.”
510 plungers in total partici-

pated, some wearing costumes.
92 participated in the Polar Bear
Strut, a five kilometer event for
walking or jogging held the same
day.
Special Olympics is “a global

movement that provides athletes
with mental disabilities an
opportunity to experience the
excitement, joy and personal ful-
fillment associated with sports
training and competition”. �

Cops on Top Shows Business Support

Willman
Osage Beach Department of Public
Safety Corporal Pete Leyva. 

“Plungers” enter the water at the 10th annual Polar Bear Plunge submitted photo

Willman
Mix 92.7’s Dave Friday and Mike Clayton with Osage Beach Officer Kevin Friend on
top of the Blockbuster Video building during the Cops on Top fundraiser.

Horseshoe Bend Parkway

& Carol Road

Lake Ozark, Missouri

573 - 964 - 2280
www.countryclubhotel.com

573-348-

Hours:
Open 9:30 - 5:30

Mon. - Sat.

4050 Hwy. 54 • Osage Beach
1/4 mile west of 42 Junction

“Jewelry Made
Fresh Daily” 
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Lake of the Ozarks
Each office independently owned and operated.

Frank Christensen,
President & CEO
RE/MAX Lake of the Ozarks
Office:573-302-2301
Cell: 573-280-1030
frankc@remax.net

Commercial lot in Lake Ozark on Business 54.
Level lot ready for development. City sewer and
city water. Plenty of possibilities! Call Mike
Christensen for details at 573-280-0127.

Six (6) Acre
Development
Parcel in the heart
of Osage Beach.
Frontage on
Highway 54 and
54/29. A premier
property adjacent
to the Factory
Outlet Mall. Call
Frank for details
at 573-280-1030.

Commercial Services:
• 1031 Exchange Information  • Real Estate Investments

• Funding Retirement with Real Estate Investments • Business Analysis Consultation
• Free Market Value Assessments of your Property

COMMERCIAL - Featured Properties
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• UPS Shipping
• Overnight

• International
• Fax Service

We take copies by e-mail.

• Custom Packaging
• Copies-Color/BW

3251 Bagnell Dam Blvd. Lake Ozark
Mon. - Fri. 8:30 a.m. - 5:30 p.m. • Sat. 9:00 a.m. - 2:00 p.m. • email: store2772@theupsstore.com

573-365-6991
The UPS Store™ Buy it - Ship it!Buy it - Ship it!

The Johnsons had a problem. A leaky roof. Now that their home
was about to go up for sale, Johnson arranged to have it repaired.
Good thinking, Johnson. Almost. After the job was finished at
great expense, the yellow water stain still remained on the ceil-
ing. Mr. Johnson thought he had already spent enough on the
roof and any buyer would believe him when he showed them the
repair bill.
The old adage of being penny-wise and pound foolish bore fruit.
Each prospect asked about the stain. The receipted bill never
quite put their minds at ease. One structural problem in a house
is a red flag waving and warning — “Don’t get involved with this
headache.”
Fortunately for the price of a restaurant dinner, the ceiling was
repainted. It finally sold, but only after too many of the best
prospects had gone onto other properties. The moral is obvious.
The fewer apologies you have to make for your property, the eas-
ier it is to sell. If you have obvious red flags waving — remove
them.
If there is anything we can do to help you in the field of real
estate, please call or stop by Al Elam Real Estate Co., 2860 Bagnell
Dam Blvd. •Phone: 800-356-2311.

In Honor of 25 Great Years at the

Oaks we are:
• Offering Special Membership Prices

• 6 vacation giveaways to Las Vegas, Lake Tahoe, NV and

Hutchinson Island, FL

• Extended off season golf rates until May 26th

• Afternoon and Twilight Golf Rates available daily

The Oaks
27 Holes of Public Golf
Open to the Public
Hidden Lakes 
“The Best 9 Hole Course
at the Lake”, Opening
Thurs., April 14th $29
Everyday for 9 Holes

Call the Oaks at
Tan-Tar-A for Details!
(573) 348-8522

Lake Area Chambers See
Growth in All Areas

Team Jane Kelly Tops
Regional RE/MAX Rankings

REALTOR® Tips: Red Flags

Lake Ozark, MO— Chambers
of commerce are traditionally the
voice of business in areas such as
legislation, taxation and zoning,
just to name a few. With the close
ties they have to the business
community, they are a good
source for information. The Lake
Area’s three chamber directors
gave the Lake of the Ozarks
Business Journal their take on
growth.
Trisha Roberts, Lake Area

Chamber of Commerce: “There’s
been some tremendous growth in
the Lake Ozark area, with Paul’s
and the shopping center develop-
ment there, the shops at the Bend
is going to be a nice development,
and I’m very excited about the
Strip in Lake Ozark. The Strip is a
historic part of our community. I
know that they’re working on the
River Walk, that will be fantastic.
We’re [the Lake area] not the

Memorial Day to Labor Day [des-
tination] any longer— with the
retail establishments, the lodging
facilities, the dining opportuni-
ties, and the diversity the Lake
has to offer, that season has been
extended well into the Christmas
shopping period. You’re looking
at a year-long market.”
Michael Kenagy, Lake of the

Ozarks West Chamber of
Commerce equates the
Community Bridge to an artery,
allowing visitors to the Lake of the
Ozarks to get to the west side
more easily. “With the opening of
the bridge, that really opened up
the West side of the Lake. With
travel times reduced to thirty
minutes, developments like Porto
Cima and The Villages have come
in. Also, Laurie’s expansion of the
water system. We’re still deemed
or considered the quiet side of the
Lake. People want to get in here

now, and try to capture some of
that. Is it going to stay forever?
Probably not.”
Wayne Morgan of the Eldon

Chamber of Commerce. “We’re
starting to see some growth here
also. You look at Movie Gallery
that moved in, of course the race
track being built here— indica-
tions that people feel that this is a
growth area.”
“We’ve had inquiries from site

selectors for some retail possibili-
ties, we think this year we’ll pick
up a couple more retail. What we
have seen more importantly, is
the people working down there
have to find housing, and Eldon
has been fitting that bill. People
are coming here because there
are jobs here. It’s always been my
belief, that if the job opportuni-
ties are there, people will come.”
�

Lake of the Ozarks, MO— The
RE/MAX Mid-States Region has
awarded Team Jane Kelly the
Number One Team in
Missouri/Kansas for 2004. The
team was also inducted into the
prestigious “RE/MAX Millennium
Club” and “Chairman’s Club”.
Rounding out the commenda-
tions, Team Jane Kelly was hon-
ored for placing among
Missouri’s top five associates,
with the highest number of trans-
actions.
“Jane and her team have con-

tinued to uphold their reputation
for superior performance in a
very competitive arena. With

more than 27 years of real estate
experience, 10 of which have
been with RE/MAX Lake of the
Ozarks, Jane’s outstanding
accomplishments are obviously
well deserved,” said Frank
Christensen, Broker/Owner,
RE/MAX Lake of the Ozarks.
Team Jane Kelly includes Jane

Kelly ABR, CRS, GRI, Buyer
Specialists Mary Maher, Denise
Maher and Margie Rudolph,
Listing Manager Penny Wright,
Closing Manager Lori LaManno,
Special Projects Manager Terri
Preston and Client Services
Representative Bob Nelson. �
Press Release Jane Kelly
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Michael Lasson
michael@yourlakeloan.com

Michelle Lasson
michelle@yourlakeloan.com

www.yourlakeloan.com

3715 SO HWY 54W SUITE 3 - DUMAR PLAZA - OSAGE BEACH, MO 65065

Your
Mortgage
Head QuartersIn The Midwest

Kansas/Missouri Licensee Mortgage Resources in the Midwest, Inc. • Equal Housing Lender • Borrowers must qualify for loan programs

Lowest
Rates

with the

The
Mortgage
Broker

We’re Available
24 Hours a Day,
7 Days a Week!

Mortgage 
Resources

1-888-799-1206
ext. 115

#1
at the Lake!

100% Primary Home Loans
95% 2nd Home Loans

SELF-Employed Borrowers
CASH-Out Refinance Loans

We Specialize in
Jumbo Loans

by Monica Vincent
Osage Beach, MO— When

considering the tremendous
growth in the Lake area there is
one entity whose contributions
play a vital role in making it all
possible - AmerenUE. 
AmerenUE's Bagnell Dam,

consists of eight main electric
generators and two small house
generators with a total licensed
capacity of 176.2 megawatts. The
Bagnell Dam creates the Lake of
the Ozarks. When full, the lake is
92 miles long, covering 55,000
acres, has 1,150 miles of shore-
line, with 2 million acre feet of
water. Power generated at the
dam flows into a "pool", allocat-
ed to the areas that need it. As
such, it is difficult to say just how
much of the electricity generat-
ed at the dam meets the needs of
customers in the Lake Area.
A quick look at statistics on

power usage can indicate growth
however. For the lake area,
AmerenUE currently has on
record some 35,000 customers.
Their growth data is reflective of
what is happening in the lake
area. With a service area that
covers the most populated areas
of Osage Beach, Lake Ozark,
Eldon and Versailles, we can dis-
cern growth as surely as through
population numbers. Records
show an average growth in elec-
tric load of 3.1 percent annually
since 1988. In 2004, the number
of new customers increased 3.5
percent, setting a record.
But the waters of the lake do

more than generate electricity.
As Missouri's playground, the
lake provides a recreational
mecca, drawing tourists and vis-
itors from all over the Midwest.
On a typical summer day,

there are likely to be more than
10,000 boats on the lake, from jet
skis to 50 foot yachts. There are
approximately 25,000 docks, the
larger ones consisting of dozens
of slips. AmerenUE regulates
docks, seawalls and other struc-
tures on Missouri's Lake of the
Ozarks under provisions of its
federal license for Bagnell Dam
and the Osage Power Plant.
In response to increased pub-

lic concern about the impact of
large docks on navigation and
recreational use of the lake,
AmerenUE has implemented
new limits on the maximum
length of boat docks permitted

at the lake. These changes apply
only to proposed new docks.
Existing permitted docks will not
be subject to the new require-
ments, but would be reviewed if
changes are made to the dock.
For more, log on to their website
at http://www.ameren.com/
Environment/ADC_ev_DockCo
mments.asp
Fishing is second only to

boating, and anglers on the Lake
enjoy approximately 80 different
species of fish existing within 20
mile downstream of the dam.
The river immediately down-
stream of the dam may have the
highest fish catch rate in the
state. Revised plant operations
at the dam have enhanced the
dissolved oxygen in the river, sig-
nificantly improving the fish-
eries environment downstream
of the dam.
AmerenUE sponsors the

Adopt-the-Shoreline program to
encourage volunteers to help
with litter control, and they
maintain a hotline (573-365-
9203) for reporting derelict
docks, pollution, or other con-
cerns about the lake. Adopt-the-
Shoreline volunteers remove
about 200 tons of foam flotation
material from the lake's shore-
line each year.
AmerenUE banned any new

installation of non-encapsulated
foam in 1995. To ease the impact
on dock owners, the company
did not require the immediate
removal of existing foam if the
flotation was still in good condi-
tion until 2003. Dock owners
now have until Dec. 31, 2008, to
replace all non-encapsulated
foam flotation material with
encapsulated floats approved by
AmerenUE. 
In recent years, the number of

dock permit applications has
grown from 900 in 1990 to more
than 3,000 annually. For quick
access to all of their permit
applications and policies you
can log on to their website at
www.Ameren.com and look
under the heading
"Environment".
Improvements continue to

take place at the Dam with a
recent closure for several
months in the late fall of 2004 to
rebuild and resurface the 70 year
old road across the Dam.
Security is also not taken lightly.
Public tours were discontinued

AmerenUE's Bagnell Dam -
Fueling the Lake's Economy

several years ago, and since 911
many more security measures
have gone into effect, some of
which cannot be disclosed.
Perhaps the most important

change has come in the form of
better communication between
Ameren and law enforcement
agencies from the FBI and
National Homeland Security to
Local Police and Water Patrol. 

Says Mike Cleary, with
Communications at Ameren
Services, "This is very important
in allowing both sides to know
what resources they have at
hand in the event of an emer-
gency and how quickly we can
expect a response time."
— Ameren, headquartered in

St. Louis, is the parent company
of AmerenUE. They are a pri-

vately owned utility serving
more than one million cus-
tomers in Missouri and Illinois.
Ameren itself was formed in
1998 by a merger of Union
Electric and Central Illinois
Public Service.   �
Information provided by

Ameren Services
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Lake Ozark, MO.— More than
100 persons were on hand as the
Adopt-the-Shoreline organiza-
tion at Missouri’s Lake of the
Ozarks held a recognition dinner,
March 1, to kick off the 2005
Spring Shoreline Beautification
Cleanup.•
Program volunteer and Zone

Coordinator, Donn Nelson served

as master of ceremonies for the
event, which took place at Tan-
Tar-A Resort in Osage Beach.
The cleanup, itself, is set to begin
March 19 and continue through
April 3.
The recognition dinner was

sponsored by AmerenUE, which
presented gifts of appreciation to
each member organization, as
well as to supporting members.
Adopt-the-Shoreline Advisory
Board members were recognized
for their efforts to monitor and
improve the program.•
Recognition gifts also went to

the Zone Coordinators who work
with Adopt-the-Shoreline groups
within their zones and coordinate
trash removal with local sanita-
tion companies.
The Outstanding Volunteer

Award went to the family of Frank
Bachelier for his past dedication
to the Adopt-the-Shoreline pro-
gram.• Frank, a long time Zone
Coordinator for the program,
passed away last fall.•  Frank’s
wife, Tracy and son Joe accepted

the award in his honor.
“Hundreds of volunteers work

annually to protect the shoreline
of the Lake of the Ozarks, and
they all deserve to be recognized,”
said Adopt-the-Shoreline
Coordinator Jeff Green. “Our
annual Adopt-the-Shoreline din-
ner allows us to honor our volun-
teers and kickoff this year’s

cleanup.”
AmerenUE created Adopt-the-

Shoreline and continues to spon-
sor it, providing administrative
support and paying for disposal
of the trash and debris removed
during cleanups, but the actual
cleanup work is performed
entirely by volunteers.
Begun in 1994 with nine civic

clubs adopting 89 miles of shore-
line, Adopt-the-Shoreline has
grown to include 92 businesses,
organizations and individual
property owners, with more than
600 miles of shoreline adopted
between Bagnell Dam and
Truman Dam.•  The groups
expect to provide more than 800
volunteers for this year’s Spring
Shoreline Beautification Cleanup,
but Green says additional help is
always welcome.
Anyone who would like to par-

ticipate in the cleanup, or join
Adopt-the-Shoreline, should call
573-365-9214. � Press Release

Adopt-the-Shoreline
Honors Members

Adopt-the-Shoreline Chairman Phil Thompson (left) presents the Outstanding
Volunteer Award to the family of Frank Bachelier, who passed away last fall.
Accepting the award is Frank’s wife, Tracy (center), and son, Joe (right). •Also shown
is Bruce Thompson, who gave the speech introducing the award submitted

Lake Area Chambers to hold Job Fair April 28
Lake Ozark, MO— The Lake

Area, Lake West, Waynesville/St.
Robert and Rolla Chambers of
Commerce have partnered
together to hold a job fair titled
“Operation Workforce”. To be held
Thursday, April 28, 2005 in the St.
Robert Municipal Center from 2
p.m. until 7 p.m., the event seeks
to unite would-be workers and
employers. Trisha Roberts,
Director of the Lake Area
Chamber of Commerce com-
mented about the job fair.
“Employees can do interview-

ing, distribute applications,
[employers can] collect resumes,
whatever [they wish].”
Ms. Roberts knows however

the event is not a panacea.
“To say it’s going to be the

golden egg, and will solve all the
[employee shortage] problems, it
will not. This is however, an
opportunity for the employers to
tap into an area that will help ease
the pressure. Businesses are sign-
ing up now, and can do so
through the first part of April.”
Ms. Roberts recognizes the

distance between these cities and
the Lake poses some difficulties
of its own.
“We would also like to provide

a listing of ride-share opportuni-
ties, to do a carpool from here to
there and back. We would also
like to look at some sort of shuttle
service.”
Prospective employers and

employees who want more infor-
mation can contact the Lake Area
Chamber of Commerce at 573-
964-1008. �

Help! Lake Area Businesses Discuss
Hiring and Retaining Employees
—Lake of the Ozarks, MO—

Crystal McDowell, manager of
the McDonald’s location on
Highway 54 in Osage Beach indi-
cated they have felt the shortages
in workforce more acutely than
perhaps some of the other estab-
lishments. “We have lost several

employees. However, with the
new businesses, they know they
can go to another business.
Which means we are losing our
good people. And so when we
hire, we have slimmer pickings.”
Crystal indicated they were con-
templating raising the starting
wage in order to attract more
applicants. “I believe we’re about
to increase our starting wage,
yes.”
When asked if they were hav-

ing to search outside the immedi-
ate Lake communities in their
hiring efforts, she was quick to
respond. “Definitely. Yes. We’ve
hired people from Crocker,

Eldon, all over.” McDonald’s relies
on word-of-mouth and in-store
displays to attract applications, as
well as crew incentives, she said.
“We tell our crew that we will give
them thirty dollars if they can get
us an employee that stays 30 to 60
days, you know, something like
that.”
Tracie Williams, Manager of

Outback Steakhouse in Osage
Beach had this to say.
“Outback is pretty much the

same as when we opened. I think
it’s benefits and working condi-
tions [that allows up to keep our
employees]. It’s how you treat
them. We work as a family, we
take everybody out, we go bowl-
ing, we do employee appreciation
night, we do a lot of different
things with the staff. You keep
them happy, and they’re going to
stay.” Tracie is convinced employ-
ee relations is key to hiring and

retaining employees.
Ron Kinnison, Manager of the

Osage Beach Wal-Mart
Superstore has a positive outlook
on his staff and filling vacancies.
When asked if the recent open-
ings and development of so many
new businesses has had an
impact on Wal-Mart’s hiring he

replied, “Slightly. We haven’t seen
as much impact, because I do
have pretty much a steady year-
round workforce already. We are
still getting quite a few applica-
tions coming in. I have not really
seen the impact I thought I would
see.” Wal-Mart does not advertise
locally when positions are open,
rather relying on an in-house
application terminal and walk-in
job seekers. Ron said the vast
majority of his current staff had
been with him for some time, and
so the demand to fill positions
has declined in recent years. �

McDonald’s Restaurant

Outback Steakhouse

Wal-Mart Super Center

Lake Ozark, MO— Both resi-
dents and visitors appreciate the
natural scenic beauty of the Lake
of the Ozarks and believe scenic
beauty is a principal reason so
many people visit the area.
Roadside trash is nearly epidemic
and presents a contradiction to
the beautiful scenery everyone
enjoys.
A group of volunteers formed a

Beautification Committee under
the sponsorship of the Lake of the

Ozarks West Chamber of
Commerce.•  The road clean up
project has since become an
annual event.•  This year’s road-
side clean up is scheduled for the
week of March 28. •Dumpsters
will be available on Saturday,
April 2 from 8 a.m. to 4 p.m.
Last year, the Westside Road

Clean Up campaign picked up
over 22 tons of trash, as well as 4
flatbed trailers of scrap metal and
4 flatbed trailers of appliances. 

Volunteers from Gravois to
Greenview will meet to pick up
road trash during the event. 
Interested residents are

encouraged to help by donating
time, money or both.
Volunteers can call the Lake

West Chamber office for more
information at 374-5500.•  Trash
bags are free and are available to
the Chamber office or at each
dumpster site the day of the pick-
up. � Press Release

West Side Readies for Roadside Cleanup
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From
The
Helm
Missouri Marine
Dealers Association 

The Missouri Marine Dealers
Association held its first organized
meeting on December 8, 2004 at
the Lake of the Ozarks. A group of
31 representatives from all four
areas of the state came together
with the purpose of electing a
Board of Directors and determining
officers. Among those present were
marina owners, marine dealers, and
those in marine-related businesses.
To be a full voting member you
must be registered with the state as
a marine dealer. Associate mem-
bers, such as lenders and product
suppliers may participate and
attend MMDA meetings and func-
tions, but may not vote or hold
office.

The new officers are: President -
Randy Kelly, Kelly’s Port Marina at
the Lake of the Ozarks, Vice
President - Larry Tague, Lake Viking
Marine in Gallatin; Secretary - C.J.
Brown, St. Charles Boat and Motor
in St. Charles; and Treasurer -
Wayne Crosby Lebanon Suzuki &
Kawasaki in Lebanon. The acting
Executive Director is Mike Atkinson.
Mike can be reached at (573) 365-
6166.

All of these people and many
others are joining together to
improve and promote the quality of
the product, sales, and service boat-
ing enthusiasts receive. Whether
you fish, ski, cruise or sail, the asso-
ciation will be working to increase

communication, provide access to
information and monitor legislative
and regulatory issues. With naviga-
ble lakes, streams and rivers too
numerous to mention, the Missouri
Marine Dealers Association mem-
bers offer acres of new and used
boats, financing at all levels, parts
and repair facilities and many prac-
tical and fun nautical accessories.

Plan to include a visit to one of
the many boat dealers across the
state or attend the boat show tak-
ing place this spring. This organiza-
tion was developed to be a voice
for the marine industry and assure
that you have the best Missouri
boating can offer.

www.todaysbesthits.com
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Boater Safety Law Now In Effect
Jefferson City, MO— The

Missouri State Water Patrol has
issued a statement reminding
boaters that beginning January
1, 2005, every person who oper-
ates a vessel on Missouri lakes
and was born after January 1,
1984 shall be required to pos-
sess on the vessel a boating
safety identification card issued
by the MSWP along with a valid
photo ID. A vessel under
Missouri State law includes
every motorboat and motorized
watercraft including personal
watercraft.
Out-of-state boaters visiting

Missouri will have until January
2006 to comply with the new
requirement. Boat operators
successfully completing the
Missouri course will be required
to carry a boater certification
card with them while they are
operating a vessel.
In addition, new regulations

require every person convicted
of Boating While Intoxicated,
Reckless and Negligent
Operation, Failing to Stop on
Signal of Water Patrol, or

Leaving the Scene of a Vessel
Accident to complete a Boating
Safety Education Course at their
own expense. Boaters convicted
of such offenses cannot operate
a vessel on Missouri waters
until the course has been com-
pleted and the certificate has
been filed with the court.
Boaters needing to get certi-

fied under the new regulations
can register locally in a class
offered by the Missouri State
Water Patrol, take the online
course or order the home study
course. For the course offered
by the MSWP, call (573) 751-
3333 or register online at
www.mswp.dps.mo.gov. Call 1-
800-830-2268 for the home
study course. Participation in
the course given by the MSWP
is free to boaters, but a process-
ing and printing charge of $15 is
assessed for the certificate card.
Sergeant R.L. Bledsoe of the

MSWP said the first year is not
necessarily a time for officers to
write tickets. � Press Release

www.hayesinteriors.com 573-348-1499
Hwy 54 • Kings Plaza • Osage Beach, Missouri 65065

Furniture | Window Treatments | Bedding |

1 Block West of Hwy 54 Lake Road 54-24 Osage Beach, MO 65065
Phone 573-348-1440 Fax 573-348-1538 Toll Free 877-348-1440

Custom Laminates and Veneers to Match Your Decor

Space Planning & Design    Professional Installa tion

Complete Work Space Design and Installation
for your Office at the Lake!
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“The End of the Beginning”
by Merlyn Vandervort, President, Millenium Group Companies, CR, CGR 
The times they are a changing; good or bad, like it or not, they are chang-

ing. The only thing in life that is inevitable is change.
That statement couldn’t be any more certain any place else in the world

(except maybe the Middle East) than it is right here at the Lake of the Ozarks!
The Lake is at the end of it’s beginning, and regardless of whether you are

for it or against it, this train has left the station and there is no turning back.
A huge part of that inevitable change is development, and this area is certain-
ly moving full steam ahead in that department. New chain restaurants, huge
retailers, large condo developments, the list goes on and on. Is the lake ready
for such growth? If we are not ready, we had better darn sure get ready! 

Camden County recently developed their “Planning and Zoning”, and I
suspect that Miller and Morgan County will follow their lead in the near
future. Planning and Zoning is definitely a necessary asset to a growing com-
munity and probably should have been put in place several years ago. It does
however need a tremendous amount of direction from the developers who are
willing to move this area into a first class twenty-first century resort commu-
nity.

A clear vision of the future and a very strong, pro-economic development
strategy to achieve that vision of the future is a must for Planning and Zoning
to be a success and have a positive impact on our community.

Certainly, there is a vocal minority who would just as well see the lake stay
the way it has been for decades, stop all of the development and stay a quiet
little spot in the middle of Missouri. Too late! Our secret is already out, the
cat’s out of the bag and Pandora’s box cannot be closed!

People from coast to coast have discovered the secret of this fantastic lake
resort area that we call home and they are coming in droves whether we like
it or not! We can choose to either be at the forefront of this destiny or get ran
over by it, either way it is going to happen! For those who cannot accept it,
there are a lot of other lakes throughout Missouri that do not have our flour-
ishing economy, growth or development and would probably welcome those
individuals with open arms.

What are the economic development plans of the lake area?
What is being done to build the infrastructure to support our inevitable

population boom and growth of our community? Why do you suppose all of
the large retailers and restaurants are moving into our town?

These are some questions that we had better figure out the answers to
right now! There are roughly fifty thousand permanent residents of the lake,
and close to a million second homeowners.

All you have to do is evaluate the demographics of the majority of those
second homeowners and you will realize what all of the big chain retailers
have figured out about the lake area market. The majority of second home-
owners are baby boomers, early retirees with above average incomes and a
solid plan to retire at the lake within the next ten years.

You’ve probably heard that the permanent lake population is expected to
increase by fifty percent in the next five to ten years; if the before mentioned
is only half right, our population will increase by many times over in the next
five to ten years.

Lee Iacocca, former Chairman of Chrysler once said; “lead, follow or get
out of the way,” I would suggest to all Developers, Entrepreneurs, Business
leaders and our community’s elected representatives, that we do lead before
we are forced out of the way by more forward thinking Entrepreneurs that will
certainly follow us.

The Lake is at the end of it’s beginning and thank God for all of the hard
working individuals who invested their lives in making our community what it
is today— a beautiful place to live, with somewhat of a small town atmos-
phere and a flourishing economy.

Myself, as well as every other person who plans to make their stake on the
world at the Lake of the Ozarks will always owe a debt of gratitude to those
who came before us. I challenge every other Business Leader, Developer and
Entrepreneur who plans to invest their future in our community, to come
together and step up to the plate in building that future!

The right group of leaders can accomplish anything; a pro business, eco-
nomic development & political action coalition could mold the future of this
lake.

The Vandervort
Report

In the Village of Four Seasons… 

Locate your business in a prime traffic area.

�1,000 sq. ft. units available    �Fantastic Lake Views    

�Triple net leases   �Ideal for any type of retail business   

�Lower level spaces for other businesses

BITTERSWEET PLACE

For more information contact  
Mike Terry - Broker

573-365-7050 
or 877-365-7050

CCOOMMMMUUNNIITTYY
RReal Estaeal Estate Cte Coo..
BUS. 54 • PO BOX 2177 • LAKE OZARK, MO • 65049

SERVING THE LAKE COMMUNITY AND YOU! � WWW.COMMUNITYREALESTATEONLINE.COM

MO State Water Patrol Warns Hypothermia Possible
Lake Ozark, MO.— With water

temperatures hovering around 40
degrees, the MSWP advises:
“What should you do if you fall
overboard into frigid waters?
Always wear a Personal Flotation
Device.  In addition to keeping
you afloat, your PFD will buy you
extra time in the water by provid-

ing some protection from
hypothermia. 
Quickly climb back into the

boat or on top of an overturned
boat.  Getting completely out of
the water is critical to survival.
Conserve your energy.
Remaining still and, if possible,
assuming the fetal, or Heat

Escape Lessening Posture
(HELP), will increase your sur-
vival time.  Keep your head out of
the water because 50 percent of
the body’s heat is lost from the
head.  Do not swim unless there is
absolutely no chance of rescue
and you are absolutely certain
you can make it.” � Press Release



by Eric Robbins
Welcome to the w.w.w. I am not referring to the internet— rather the

wonderful world of wine. Over the coming months, it will be my purpose, and
my pleasure, to educate, inform and enlighten you to one of life’s greatest
treasures— fine wine. And that’s just for starters. From time to time, I will also
be reviewing wine’s perfect companion— cheese. You might even find news
on the latest spirit trends. And for those of you who enjoy the finer things in
life, and occasional cigar report. I love what I do and I am not just blowing
smoke.

Since this is a business journal, let’s get down to it. Australian wines
remain very popular with consumers for a wide variety of reasons. A broad
range of wine styles paired with a wide array of price points means there is
an “Aussie” wine for everyone. From the occasional imbiber to the true con-
noisseur.

Shiraz, also known as Syrah in most wine growing regions throughout the
world, is king of the red grape varieties in Australia. Depending on a particu-
lar winemaker’s style, Shiraz can be light and fruity or bold and opulent, and
range in color from purple-red to inky black. Typical descriptors for the grape

are blackberry, raspberry, plum,
black and white pepper, smoke and
sometimes chocolate. Most often
used to make dry wines, Shiraz can
also be made into blush, sparkling
and dessert styles. At left is a list of
several Shiraz for your considera-
tion.

Eric Robbins, owner of the
Connoisseur’s Connection on
Highway 54 in Osage Beach has
nearly two decades of experience in
the spirits industry. He welcomes any
questions or comments at con-
nconn@charterinternet.com.
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CORPORATE AND INDIVIDUAL

TAX PREPARATION

ACCOUNTING SERVICES

ESTATE & TRUST TAXES

Time is Money.
Save time and money

C.P.A., P.C.
Chris Hermann
Certified Public Accountant

New Office Location!
2107 BAGNELL DAM BLVD. NEXT TO PAUL’S MKT.

573-348-5929

The Connoisseur’s
Connection

Vintage Producer
2003 Shotfire Ridge

2003 Possum’s

2003 Penny’s Hill

2002 Milton Park

2002 Black Wing

2004 Woop Woop

Price +/- Ranking
$22 ����

$27 ���

$27 ��

$12 ��1/2

$11 ���1/2

$10 ��

Description
This limited production wine was my favorite, with a deep purple/black color.
Rich and full-bodied with notes of plum and berries and a hint of chocolate.
A classic styled Shiraz. Smoky and spicy, rich and plump, this purple/black wine
has fine-grained tannins and a finish that clings to the palate.
More tannin in this wine means that it will probably cellar very well. Nice body,
with berry fruit notes and a hint of mint.
Medium-bodied with soft tannins, this wine has a core of cherry and plum fla-
vors that should appeal to the merlot drinker.
Purple/black color with a definite smokiness, a hint of spice and jammy black
raspberry flavors. This incredible value is certainly a show-stopper.
Light to medium-bodied, this purple wine is a fruit bomb with loads of plum and
blackberries. Very easy to drink.

Our beautiful restaurant and magnificent lake view
are surpassed only by our fine food.

4466 Horseshoe Bend Parkway
Four Seasons, MO 65049

Overlooking the 12 mile marker,

Ruthie D’s is open year-round for

your dining pleasure, serving

breakfast, lunch and dinner.

With room to accommodate

large parties or simply a party

of two, Ruthie D’s is sure to

become the place where you

will want to gather, relax and

have fun with family and friends. Now accepting reservations
for Easter Dinner!

Tel. (573) 964-6448

Fax. (573) 964-5536

Happy Hour
Monday - Friday
4:00 PM - 6:00 PM

1/2 Price
Drinks and Appetizers

Open for the Season
Monday - Thursday
11:00 AM - 10:00 PM

Friday - Sunday
8:00 AM - 10:00 PM

Easter Dinner
Served 11:00 AM - 8:00 PM
Select One Entrée for $16.95

12 oz. Prime Rib - Baked Potato
and Vegetable of the Day

Hickory Smoke Monk Fish
nestled on a bed of wilted
spring mix served with
Ruthie’s famous grits

Pecan Crusted Pork
baked Sweet Potato and
Vegetable of the Day

All entrées served with
family style salad, your
choice of dressing, rolls and butter.

Full Menu for
Easter Breakfast

Featuring Lobster Omelet
served with our Cheese

potato casserole

Easter
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LAKE STORIES
“The Original ‘Upside Down’ Bridge”
by Michael Gillespie
The construction of the lake

during the years 1929-31 neces-
sitated many changes in the
area. The future lake bed had to
be cleared, towns and cemeter-
ies moved, and roads realigned.
The two major roadways in

the region were Missouri
Highway 5— a gravel road run-
ning south out of Versailles—
and U.S. Highway 54, a paved
road that cut the area diagonally
toward the southwest from
Eldon. Because Highway 54 was
a federal route, it had priority in
funding and design criteria. All
changes to Route 54, including
the construction of bridges,
would take place before the lake
was filled.
Prior to the construction of

the Bagnell Dam, Route 54
crossed the Osage River at the
town of Bagnell, via a ferry boat.
As it continued in a southwester-
ly course, it dropped into Watson
Hollow, crossed the Grand Glaize
River on a swinging bridge,
climbed the ridge near Damsel,
and then dropped again into the
valley of Linn Creek. The waters
of the lake would flood large seg-

ments of this route, so engineers
began drawing new plans.
Under the developing plans,

Bagnell Dam would carry Route
54 over the Osage; the town of
Bagnell would be sidestepped.
The next major realignment
would take place at the crossing
of the Grand Glaize. The once
small stream would now be a
major tributary of the lake, and
Watson Hollow would become a
two-mile long cove. After exam-
ining the area, surveyors and
engineers identified a favorable
crossing of the Glaize valley

located about three-quarters of a
mile south of the confluence
with the Osage. This location was
a mile north of the old swinging
bridge.
Two reasons led to the choice

of this site. First, it was a narrow
crossing— about 1,600 feet; and
second, the projecting points on
either side dropped away steeply.
This was important because it
allowed the bridge to be built
higher without making it longer.
This would save money and
minimize the road grade as it

story continues on back page

With Michael Gillespie

This photo taken in September 1930, looks to the west. The piers were poured dur-
ing the summer, and now the truss spans are being assembled in place. (Note the
temporary support scaffolding under the nearly finished segment.)

Photo courtesy of author 

National, State Groups
Look To Increase Missouri’s
Alcohol Excise Fee
by Darrel Willman
Jefferson City, MO— House

Bill 901 proposes an increase of
“two cents per drink” in
Missouri’s alcohol excise fee to
aid in the prevention of underage
drinking, fund treatment for
alcohol abuse, and increase
funding to Missouri law enforce-
ment.
A poll sponsored by the

Missouri Alcohol Impact
Coalition found ‘overwhelming
support’ existed favoring the
increase.

The bill’s sponsor,
Representative Bill Deeken (R,
114th District, Jefferson City)
polled his constituency in 2004.
According to Dan Duncan
spokesperson for the National
Council on Alcoholism and Drug
Abuse in St. Louis, Deeken
received a favorable response as
well. “[He] got a pretty strong
response that people would sup-
port a modest increase in the
alcohol excise fee in Missouri, if
the money was used to deal with
alcohol related problems, specif-
ically youth prevention pro-
grams, treatment and law
enforcement.”
It’s been thirty-four years

since an increase in Missouri’s
Alcohol Excise Fee. Levels estab-
lished in 1969 fixed the rates at
.06 cents per gallon on beer, .30
cents per gallon on wine and
$2.00 per gallon on distilled spir-
its. Duncan indicated his organi-
zation, a member of the Missouri
Alcohol Impact Coalition, thinks
it’s time to raise those levels. “We
think it’s a cost-effective
approach, it’s a reasonable
approach.”
He went on to explain the

impetus behind the measure.
“The new mantra in Jefferson

City is of course, we all know, not
to raise any taxes, or any fees of
any sort for any reason, no mat-
ter who’s hurting, no matter what
the need is.”
“But we have a state that is

doing precious little in preven-
tion and has a real delivery prob-
lem in treatment— in that we’ve
got waiting lists all over the state.
And of course law enforcement
could always use help. We can’t
just simply afford to absorb these
costs without making changes or
increasing funding.”
“And we’re not saying to the

alcohol industry that you’re
responsible for all of the prob-
lems your product causes, but
you have to do your share.”
Duncan estimates the cost to

Missouri taxpayers from under-
age drinking alone is $1 Billion
dollars annually. The total cost,
he estimates, in all respects relat-
ed to alcohol problems is $3.5
Billion each year.
Anheuser-Busch regional Vice

President in charge of govern-
mental affairs, Rod Forth,
explains why the brewing com-
pany opposes the legislation.
“Anheuser-Busch opposes

higher excise taxes on beer. The
vast majority of beer drinkers…
don’t impose additional costs on
society or on government and
they don’t deserve to be singled
out to pay higher taxes.”
“The beer industry already

provides significant support to
Missouri’s treasury through
excise taxes and sales taxes, pay-
roll and corporate income taxes,
as well as though income taxes
paid by the thousands of
Missourians who work at
Anheuser-Busch and for our
wholesalers.
“We are proud, as well, of the

decades of work and the hun-
dreds of millions of dollars our
industry and our company have
invested in proven programs and
campaigns to fight alcohol abuse
and promote responsibility. We
share the bill author’s concerns
about alcohol abuse, but we trust
Missouri state lawmakers will
agree that higher excise taxes are
not the way to address those
concerns.”
Anheuser-Busch, headquar-

tered in St. Louis, produces over
90 million of the nation’s 195 mil-
lion barrels of beer produced
annually. � 

Representative Bill Deeken submitted
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Missouri Reports Record Exports in 2004
—Jefferson City, MO. Missouri's
export sales rose by a record 24
percent or $1.763 billion in 2004
compared to the year-end total
for 2003 placing the state seventh
overall among U.S. states last
year, the Missouri Department of
Economic Development report-
ed Monday.
"The substantial growth of

exports demonstrates that
Missouri businesses understand
what it takes to be competitive in
the global economy," said Gov.
Matt Blunt. "Over the past few
decades, the state has taken an
active role in helping Missouri
businesses market their goods
and services abroad. My adminis-
tration will also strive to develop
new strategies designed to build
upon Missouri's strengths in the
global economy."
Missouri exports totaled near-

ly $9 billion ($8.997 billion) in
2004 compared to $7.234 billion
in 2003.
The increase in exports was

fueled by particularly high growth

rates in minerals and ores (up $40
million or 182 percent), agricul-
tural products (up $93 million or
87 percent), textiles and fabrics
(up $11 million or 51 percent),
transportation equipment (up
more than $755 million or 34.5
percent) and chemicals (up more
than $454 million or 30 percent).
In fact, 20 of the 32 largest

industries that export goods from
Missouri had better than 20 per-
cent growth compared to 2003.
Missouri's growth rate in

exports was surpassed by only six
other states, including Montana
(56 percent), Nevada (43 per-
cent), Idaho (39 percent), West
Virginia (37 percent), Tennessee
(28 percent) and Vermont (25
percent). Only one of those states,
Tennessee had a higher dollar
increase, which was $3.5 billion.
Canada continues to be the

largest buyer of Missouri goods
by far, purchasing nearly $4 bil-
lion of Missouri products. Sales to
Canada increased 28.6 percent
from 2003. Mexico remained

Missouri's number two trading
partner with more than $946 mil-
lion in sales - a 26 percent
increase. Rounding out the
remaining top five trading part-
ners were Japan ($434 million, up
3.4 percent increase); China ($366
million, up 40.7 percent); and the
United Kingdom ($344 million,
up 16.7 percent).
Export business was registered

for the first time in 2004 between
Missouri and the countries of
Cambodia, Mauritania, Anguilla,
Togo, Western Samoa, the
Maldive Islands, Christmas
Island, Turkmenistan and the
Falkland Islands.
"The Department of

Economic Development's
International Trade and
Investment Team is assertively
reaching out to communities and
companies in order to explore
their export potential," said Greg
Steinhoff, director of the Missouri
Department of Economic
Development. "The office active-
ly assists over 1,200 Missouri

manufactures to export their
goods overseas. We want to con-
tinue building on this strong
foundation so Missouri can
expand its position in the global
economy.''
Export data was compiled

from the World Institute for
Strategic Economic Research.
The institute was formed July 1,
2004, to continue the interna-

tional trade data work of its pred-
ecessor, MISER, which closed its
doors at the University of
Massachusetts in June. WISER is
located at Holyoke Community
College in Holyoke, Mass.
For further information, con-

tact the International Trade and
Investment Office at (573) 751-
4855. � News Release

Missouri Governor Matt Blunt Greg Steinhoff, director, Missouri
Department of Economic Development

DéNicole Jewelers and Gemologists • 980 E. Highway 54 - Camdenton, MO
1-800-348-1045 • 573-346-0005 • www.denicole.com

A perfec t unison of dis tinc tive design and quali ty craftsmanship...
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by Monica Vincent
Q:  Tell us a little about your his-

tory with the Lake area.
A: My great-grandpa lived here,

and my grandpa, and my father
and mother are still living here. I
was born in Flint, Michigan and
was one month old when my
father moved back to the Lake.  I
graduated from School of the
Osage in 1981, then went to col-
lege in Springfield (SMSU), quit for
about a year, then graduated from
Warrensburg (CMSU) with a
degree in aviation technology. I
went to Florida to fly airplanes and
ended up working construction
for 6 months and was living out of
my ragtop corvette. I flew planes
for 7 years, and then moved back
home to Osage Beach and made
more money in 6 months on my
first real estate deal than I did in 4
years of flying. Then I got into the
mobile home development busi-
ness then moved over to the com-
mercial side of things. One thing
that was good for me. You don’t
realize how nice the lake is until

you leave it for that kind of time
period. It’s not that hard to make a
living in the Lake of the Ozarks.
Q:  When talking about Prewitt’s

Point, can you explain for us how
you acquired that land to begin
with?
A: The Prewitt family property

consisted of two 24-acre tracts,
and we had a family campground
on 6 of the flat acres next to 42
(HWY). I eventually bought the

property from my father and two
brothers, then added an addition-
al 80+ acres purchased from 7 dif-
ferent landowners in surrounding
property. (3 tracts of land in the
front, the apartments in the mid-
dle, and the 80 acres in the back)
We contracted all of those and
then moved forward on the TIF.
What was positive about our
development from the start was
that D road was right down the
middle, and we had to move that
and the apartments. If the TIF had-
n’t been successful, Lowe’s had
already determined they were
going to move onto that 24 acre
tract which would have been a
nightmare for traffic arrangement
with 54, 42 and D road. The con-
tract with Lowe’s was subject to the
success of the TIF, and I had a
back-up contract just with Lowe’s
to go on that 24 acres.
Q:  What enticements did you

use to bring these businesses to
Prewitt’s Point?
A:  Actually, when Wal-Mart

came here back in ’93, they had

tried to buy our family property
first. The deal never was able to be
put together and they moved on
down the road. Then I came back
into the picture and found out that
Lowe’s had been looking pretty
aggressively in the area for awhile,
so it was just a matter of putting
together a contract for them. They
were coming here with or without
us. Walgreens took a lot longer –
about 5 years. HyVee both took
about 2 years. Target was a non-
lucrative deal. We basically gave
away the land to pay for the interi-
or roads in the form of a TDD. At
that point in time, when Target
made public they were coming to
the area, it made it a lot easier to
court the other retailers. As for
enticements, the Lake area has
very little demographics except for
the 1990 census stats. So I had to
go out on a campaign to gather
information such as the number of
residential meters in the area, and
backed that up for Walgreens with
amount of hospital beds, doctors,
pharmacies, nursing homes and

traffic counts. Ultimately, as far as
I’m concerned, what eventually
sold all of those places was when
we hired a company to fly the Lake
area and take a picture about the
size of a table. I gave a copy of it to
the City, and it’s hanging in City
Hall. When those businesses took
a look at that aerial and saw all the
rooftops and the docks, they
decided to fly down. When they
got here I took them on a boat ride
from Tan-Tar-A to the Dam, and
when they saw all the develop-
ment that’s what sold them – just
getting them to understand the
market. Walgreens was definitely
the hardest, and we eventually had
to hire a preferred developer to
negotiate the lease.
Q: Can you explain the TDD

you used to bring Target?
A:  It’s called a Transportation

Development District. Basically it’s
a sales tax on development with an
extra 1/2 percent to pay for interi-
or roads. By using the TDD to pay
for those costs, I was able to give

continued on page 26

Gary Prewitt Vincent/Business Journal

Q & A with Gary Prewitt The developer of Prewitt’s point
gives us background, future plans
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Federal Budget’s Unfunded Mandates,
Cost Shift Could Top $30 Billion in 2006
WASHINGTON, D.C.— As

Congress and the administration
try to reign in a growing federal
deficit, states are increasingly
being forced to cover the costs of
federally-mandated programs,
according to a new report from
the National Conference of State
Legislatures.
In the latest edition of

Mandate Monitor, NCSL has
identified at least $30 billion in
federal unfunded mandates and
cost shifts within the 2006 feder-
al budget proposal. This is in
addition to unfunded mandates
and cost shifts enacted in the
previous two fiscal years (2004
and 2005) worth at least $51 bil-
lion.
"While most state lawmakers

would applaud Washington's
desire to balance the federal
budget, to do so at the expense of

state budgets is counterproduc-
tive," said Maryland Delegate
John Hurson, NCSL's president.
"Many programs that began as
state-federal partnerships have
become a one-sided relationship
and are eroding state lawmakers'
control of their own state budg-
ets."
Several federally-mandated

programs including No Child
Left Behind, the Individuals with
Disabilities Education Act and
the Medicare prescription drug
program appear as regulars on
Mandate Monitor's cost-shift

list. However, despite a renewed
effort on behalf of state legisla-
tors to raise awareness of
unfunded mandates, new man-
dates and cost shifts are being
added to the list including:
• Implementation of federally-

mandated standards for state-
issued driver's licenses and other
identifying documents: $60 mil-
lion;
• Elimination of several edu-

cation grant programs that states
use to help implement provi-
sions of the No Child Left Behind
Act: $1.15 billion;
• Elimination of the Economic

and Community Development
program: $1.6 billion;
• Changes to Medicaid Safe

Harbor Tax and targeted case
management formula: $360 mil-
lion.
As the unfunded mandates

and cost shifts continue to
mount, state lawmakers esti-
mate that the federal govern-
ment will shift more than $300
billion to state budgets during
the next 10 years.
Delegate Hurson, testifying

before the U.S. House
Committee on Government
Reform, told his federal counter-
parts that he understands the
temptation to pass the buck is
difficult to resist.
"Controlling the deficit is a

daunting task involving difficult
choices - many of which involve
our intergovernmental partner-
ships. We recognize that the
pressure for mandatory federal
spending cuts promote a ten-
dency to seek the accomplish-
ment of national goals through
federal mandates on state and
local governments," he said.
"However, exporting the federal
deficit to the states is not a work-
able solution.
"NCSL remains steadfast in its

resolve to work with federal poli-
cymakers to reduce the federal
deficit and to maintain critical
programs," said Delegate
Hurson. � News Release

Unfunded mandates and cost shifts could reach $300 Billion over 10 years

Delegate Hurson NCSL photo

"Women and cats will do as they please, and men and dogs should
relax and get used to the idea. 

— ROBERT A. HEINLEIN
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by Darrel Willman
Jefferson City, MO— Rodney

Schad, a Republican representing
portions of Miller, Morgan, Cole
and Camden Counties (115th
District) admits he is “brand-
new” at a job he loves. Schad won
the seat Blaine Luetkemeyer left
vacant after his unsuccessful bid
for State Treasurer. Rep. Schad
spoke with us after the 93rd
General Assembly adjourned for
spring break. They will reconvene
March 29th.
The topics of Tort and Worker’s

Compensation reform were fresh
in his mind. Work on revisions
was finished, and the bills sent to
the Governor. Blunt has given
these reforms high priority this
session as part of his pro-busi-
ness agenda. Schad felt the
process went well and the legisla-
tion would achieve their goals. 

“We here in the house were
very pleased with the conference
committee report. We were afraid
we might lose some of the things
that were really important to us.
But all in all, we sent them up
good legislation, and it’s going to
do many of the things we want it
to. Getting these things done
before spring break is just phe-
nomenal. We believe we’ve come
up with something that’s going to
help the economy of the State of
Missouri.”
The Worker’s Compensation

bill seeks to reform claims by
injured workers, and eliminate
advantageous venue changes.
The medical malpractice bill
restricts damages claims in state
courts. Republicans and business
groups celebrated the passage of
both bills. Democrats opposing
Worker’s Compensation reform

say it will be more difficult for the
injured to get money from those
responsible for the injuries.
Rep. Schad characterized the

Worker’s Compensation situation
as “atrocious”, explaining that

while accidents on the job were
unavoidable and premium
increases would result from inci-
dents, employers with no worker
injuries were still experiencing
three to six percent increases in

their premiums.
On malpractice, he is confi-

dent the legislation will have it’s
intended effect. “We believe that
this bill will stop the downward
spiraling effect that high mal-
practice insurance premiums has
had on doctors.” he said.
Opponents of the malpractice

reform bill warn that doctors may
be less than pleased with the
eventual outcome, with no guar-
antee from the insurance indus-
try that fewer claims and smaller
damage awards will curb rates.
Schad says insurance reform is
the next step, and they are already
working on it.
“Insurance reform is coming

up... it all needs reform, a looking
over. I campaigned on the fact
that tort reform needs to bring
everybody into the picture, not
continues on page 24

115th District’s Representative Rodney Schad
FOCUS ON Discussions with your elected

officials on the issues

Representative Rodney Schad (R) District 115 Willman/Business Journal

Lunch Menu Served Every Day except Saturday

www.jbhooks.com

Located in Lake Ozark, Missouri
at the East end of the Community Bridge.

573-365-3255

We accept
reservations for
Office Parties,
Rehearsal Dinners
and Business
Meetings.

Spectacular Dining with a Spectacular View
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The trend in the electronics
industry has been lighter, small-
er, and wireless. A new product
from Pepper Computer meets all
three of these criteria. The appli-
cations for the device are imme-
diately apparent for businesses,
students and anyone else who
wants the freedom of a laptop
without the complexity.
It’s light— the 2.3 lb. Pepper

Wireless Pad allows users to wire-
lessly surf the web, instant mes-
sage friends, do research, take
notes, download music, share
and store photos, and more. It
will even control a television.
Up front is an 8.4 inch color

touchscreen display with with
thumb-based QWERTY keypad
eliminating the need for a sepa-
rate monitor, mouse and key-
board.

It’s wireless— built-in 802.11b
allows connection to any Wi-Fi
network. It also has Bluetooth
support, letting the Pepper pad
"talk" to other gadgets like cell-
phones, PDA’s (Personal Digital
Assistant), wireless keyboards,
wireless mice and more.
It’s small— just over 12”x6”,

less than an inch thick. Support
for MP3’s, with 20-bit stereo
sound and an SD/MMC card slot
built-in. No need for an addition-
al MP3 player.
At it’s heart is an Intel XScale

PXA270 (624 Mhz) processor
with 20 GB hard drive. It runs on
two rechargeable lithium batter-
ies. The device is available for
pre-order now, and is scheduled
to be available nationwide in
retailers late spring with a MSRP
of $949. www.pepper.com �

How’s your Japanese? Sony’s
Librie, the portable book that
took three years to develop, is
now available in the U.S. thanks
to importing firm Dynamism.
As first glance, the product

displays text on the screen
against a light grey, resembling

newsprint. This feature purports
to be easier on the eyes than a
PDA or laptop’s LCD display. The
display also uses a unique static
feature that only uses power
when changing pages. The man-
ufacturer claims users will get
10,000 pages to a set of four AA
batteries.
Under the screen, the Librie

has a keyboard for note-taking.
But it's not really for taking
notes— the screen's refresh rate
is too slow. Software is included
that turns PDFs into graphics,
which can then be displayed.
Dynamism includes a manual

in English, and they will provide
support, but the whole user
interface remains— you guessed
it, in Japanese. The Librie is avail-
able for $599. �

NexConcepts now offers a
portable solution for capturing
and editing handwritten notes.
Yes, your handwritten notes,

sketches, doodles, you name it.
And, it works with ordinary

paper, clipping onto the top of
the page. The catch? You have to
use their digital pen that doubles
as an ordinary pen.
Their literature states: “As

soon as the digital pen touches
the paper, communication
between Mobile NoteTaker and
the digital pen is activated. All
notes and illustrations that are
put to paper are electronically
captured‚ in Mobile NoteTaker,
which is visually confirmed by a
built-in LCD screen.”
The device includes 2 MB of

flash memory to record approxi-
mately 50 pages of notes and
illustrations and uses two AAA

batteries. The digital pen is pow-
ered by three watch batteries.
“From professionals to stu-

dents, people still prefer to take
notes the old-fashioned way,
that being with a paper and
pen,” said Kirk Matsuo, Associate
Vice President of Marketing at
NexConcepts.
Your now-digital notes and

drawings are then uploaded to
your home or office computer
through a USB connection. A
software suite for using notes
and doodles is included, for
example, handwritten notes may
be used in Microsoft Office doc-
uments.
Notes, drawings, signatures

and annotations can be placed
into Word, Excel, PowerPoint or
Outlook. An editor allows export
to jpeg files.
Information on the NoteTaker

can be found online at
www.NexConcepts.com. It has a
suggested retail price of $150. �

In keeping with the smaller,
lighter, geekier trend, the inex-
pensive SanDisk Photo Album is
small enough to travel (7.4 by 2.6
inches, less than an inch thick)
and features no less than eight
memory card slots, as well as a
slot for USB flash drives so you
can easily show both digital stills
and digital video on your TV and
play MP3 files on your home

stereo. The Photo Album comes
with a remote that can add tran-
sitions to your slide shows, zoom
in and out, and expand video to
fill the screen.
If you want to save photos,

press Store— a CompactFlash
card saves versions of your snap-
shots compressed for viewing on
your TV. Available online for
$150. �

Believe it or not, a watch can
now record your most important
conversations, play your music
or store digital files. With 256
megabytes of storage, the
Cybertron MP3 Watch gives you
about 9 hours of voice recording
or more than 50 average MP3’s.
The same storage capacity as 183
floppy disks.
With a USB connection you

can connect it to your PC or Mac
and download the files you want
in seconds.
Oh, and it includes a time-

piece. Read the time at night with
its glow-in-the-dark face. Other
features include automatic
power off; a built-in charger
through the USB jack and a fea-
ture for firmware upgrade to
keep it current. It’s available
online at $170. �

TECH-
The Pepper Pad

Sony’s LibrieNexConcept’s NoteTaker

The SanDisk Photo AlbumMP3 Watch

High-tech gadgets and gizmos
for the kid in all of us
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Marine Dealers Polled
Report Promising Boat
Show Season
by Denny Benne
Osage Beach, MO— As

marine dealers return from a
hectic season of boat shows in
Kansas City and St. Louis, the rest
of the Lake has been gearing up
for what business owners hope
will be a great year. As a commu-
nity, we can learn a lot from the
marine dealers in promoting the
Lake and from the pre-season
trends of boat show enthusiasts
and more importantly boat show
buyers.

In a survey of ten different
marine dealers who recently
completed the boat show circuit,
we asked them to rate the pre-
season activity and boat sales on
a scale of one to ten, ten being
the highest rating. Of the dealers
surveyed, the lowest rating given
was a seven, the highest a nine

and one-half. The average
among those surveyed was eight
and one-half. Dealers are opti-
mistic and looking forward to a
good year overall.
As a publisher who has partic-

ipated in six shows this season,
our observation has been that
people are ready to get back to
the Lake as soon as possible. Last
year’s weather cycle left many
second home owners feeling like
their summer was cut short, or
that they didn’t get to enjoy as

many weekends as they might
have in past years, which will fuel
this year’s leisure time at the lake.
Boat sales are good, so we

expect to see a better than aver-
age to great year as enthusiastic
second home owners anxiously
come back to the Lake of the
Ozarks. �

Marine Dealers Move Spring Boat
Show To Toad Cove from Tan-Tar-A
by Denny Benne
Osage Beach, MO— For the

first time in twenty-three years,
the Lake of the Ozarks Marine
Dealers Association’s Easter Boat
Show will not be held on Easter
weekend. Nor will it be at

Marriott’s Tan-Tar-A Resort. Mike
Atkinson, Executive Director of
the LOMDA explains: “The num-
ber one issue was dock space.
The new Toad Cove develop-
ment will accommodate more
boats. Future plans include a 118

slip marina. In the past, we’ve
never been able to accommo-
date customers coming by water.
Through the cooperation of the
Toad Cove complex, and other
businesses nearby, that’s no
longer an issue.”
The organization has opted

for the third weekend in April
annually, this year falling on
April 15-17. There is also an
added attraction for the member
marinas. “The new date will
remain consistent, and should
provide a much more stable
weather pattern. It of course, also
allows the marina employees to
enjoy the Easter weekend with
their families,” Atkinson said.
The Lake of the Ozarks

Marine Dealer Association’s
Spring Boat Show will be held
April 15, 16 and 17, at the Toad
Cove Complex in Lake Ozark.
Show hours are: Friday and
Saturday 10 a.m. to 7 p.m., with
10 a.m. to 5 p.m. on Sunday. �

A view down the aisle at the Overland Park Boat Show Willman/Business Journal

Easter Boat Show when held at Marriott’s Tan-Tar-A Willman/Business Journal

FROM THE News and Information for
Boating Enthusiasts
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by Darrel Willman
The Business Journal had a

chance to speak with U.S. Senator
and former Governor Kit Bond
(R). We posed a series of questions
on budget cuts proposed by
President Bush.
Q: What are your thoughts on

President Bush's proposed budget
cuts, particularly in the areas of
social programs and farm subsi-
dies? Your estimation on their
impact on rural Missouri?

A: The proposal to open up the
Farm Bill and significantly reduce
farm assistance is one idea that is
premature and I believe will face
broad opposition. The little-
known reality about our U.S.
Department of Agriculture is that
the overwhelming amount of
money spent there is not for farm
programs but nutrition and wel-
fare programs such as food
stamps. This year, USDA will
spend four times more on nutri-
tion programs than on farmer
assistance. The other reality is
that America is tremendously
successful in providing American

consumers the safest, most abun-
dant, and most affordable food
supply in the world.
In fact, the average American

has to work only 37 days to earn
enough income to pay for their
entire annual food supply - again
- the lowest percentage of any
country in the world.
Finally, it is absurd to unilater-

ally cut our subsidies at the very
moment we are attempting to get
our European and Asian competi-
tors to reduce theirs. Their subsi-
dies are a great deal higher than
ours and if we reduce ours, we
lose our leverage to win conces-
sions from them. That approach
didn't work when we were reduc-
ing ICBMs with the Soviets and it
won't work with international
subsidy reduction negotiations.

Q: Do you feel his cuts are
enough to make a difference in the
rapidly swelling federal deficit?

A: With his budget, the
President sent Congress and the
people a clear message that he
was serious about getting our

financial house back in order. His
plan saves about $20 billion dol-
lars in 2006 alone. Bottom line is
that this will be a difficult year for
Congress and the President as we
work to finalize a plan to fund our
nation's programs. The President
sent us a strong plan with the
important underlying principle of
fiscal responsibility.
I will work with my colleagues

as we work to cut wasteful spend-

Bond Responds to President’s Budget Cuts
ing and also ensure that many of
our nation's - and Missouri's - pri-
orities to do not go unfunded.

Q: As Chairman of the
Transportation and Infrastructure
Subcommittee, do you think the
$280 billion in proposed federal
highway spending is enough? I
have read the committee initially
asked for $375 billion, in line with
USDOT estimates to "maintain
the country's highway and transit
system at current levels".

A: On one hand I am disap-
pointed that we are still not at the
funding level we need. On the
other hand, the President's budg-
et request for the highway bill is a
move in the right direction.

Q: How will Missouri fare at
this level of spending?

A: I will continue to push for a
highway bill that is good for
Missouri and I am committed to
supporting local projects that will
improve our community, create
jobs, and ease congestion.

Q: The "Education Begins at
Home Act". Missourians have long
known the benefits of the Parents
as Teachers program. Tell us about
your plan to move it to the nation-
al level.

A: My legislation will provide
$400 million over 3 years to states
to expand access to PAT;
Encourage and foster more col-
laboration between PAT and Early
Head Start Grantees; Provide $50
million over 3 years to fund inno-
vative ideas and partnerships at
the local level to expand access to
PAT in communities with limited
English proficiency; and Provide
$50 million over 3 years to reach
more military families by expand-
ing access to PAT in schools and
community organization that
serve military families.
I have been working hard to

garner support in Washington,
including the Administration.
Recently I have even spoken with
the newly confirmed Secretary of
Education, Margaret Spellings,
about the bill. �

Missouri’s U. S. Senator Kit Bond
press photo
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573 348-2001573 348-2001

Formal Expressions
has gowns and tuxedos for
any occasion!

• BRIDAL • PROM •
• EVENING GOWNS •

•• GALAS - BALLS •

In The Stone Crest Mall

Osage Beach

Jus t Go t a

Lo t Easier!

Washington, D.C.— President
Bush has sent the Congress a
very frugal budget. While I agree
with the need for fiscal responsi-
bility, the cuts in the farm budget
are a mistake.

Much of the current fiscal
year deficit is the cost of prose-
cuting the War on Terror, and the
cost of making up for sustained
cuts in defense during the 1990s.
We are spending $5.2 billion
every month on the War on
Terror, and the President’s pro-
posed supplemental spending
bill includes an additional $75
billion for Iraq and Afghanistan.
As a result, the war and defense
spending in general significantly

contributes to the deficit.
As we control spending, we

can also approve a fiscal 2006
budget in which the agriculture
sector doesn’t bear a dispropor-
tionate share of the budget cuts.
First, the proposed agricul-

ture budget fails to recognize
that the farm bill is working. In
fact, since its enactment, the bill
has already contributed to deficit
reduction, with the safety net
alone achieving $16 billion in
savings compared to the original
cost estimate.
Second, U.S. farm policy for

commodities amounts to about
one half of one percent of the
total federal budget, while help-
ing sustain an economic sector
representing 17 percent of the
nation’s Gross Domestic
Product, 25 million jobs, includ-
ing hundreds of thousands of
jobs in Missouri, and $3.5 trillion
in economic activity across the
country. We shouldn’t try and
balance the budget in the name
of jobs and growth on the backs
of farmers and ranchers who are
creating jobs and economic
growth.

Third, besides being an eco-
nomic engine for our country
and helping to provide
Americans with the safest, most
abundant, most affordable food

supply in the world, U.S. farm
policy is also about U.S. global
competitiveness at a time when
foreign subsidies and tariffs are 5
to 6 times higher than our own.
Unilaterally disarming U.S. farm
policy would place our farmers

in a vulnerable trade position
against foreign markets if we
make concessions now as nego-
tiations to level the global play-
ing field continue within the
World Trade Organization.

Common sense tells us we

need to make decisions that
don’t end up costing us more
long term. We can protect the
farm budget while continuing to
show real fiscal restraint. �
Press Release

Talent speaks on proposed Agriculture Cuts

Missouri’s U. S. Senator Jim Talent
press photo
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by Steve Schmidt

SOCIAL SECURITY
Social Security is often described as the most popular govern-

ment program. Social Security is commonly used to refer to retire-
ment benefits. The Social Security system has evolved over time to
include other social welfare programs, including survivor’s benefits,
disability benefits, and medicare benefits. These benefits paid out
each year represent the largest expenditures of the Federal
Government.

By some estimates, the Social Security system remains solvent
today— despite an increase in the number of benefit recipients and
increasing expenditures. However, there are studies that show the
Social Security Fund Balance will peak in 2028, then will steadily
decline until 2042 when it will be exhausted. 

Currently, Congress is considering many different proposals and
is researching ways to make sure the Social Security Fund Balance
will never be exhausted. In each proposal or study there are trade-
offs and potential redistribution of income among all individuals
including but not limited to the elderly, low-income earners, high-
income earners; single individuals, married couples, single-earner
families and two-earner families.

In these times of uncertainty it is always best to plan your future
by putting away a portion of your income for that special purchase,
emergency or retirement. Stop by First Bank of the Lake and we will
be happy to help with your savings needs. We offer several differ-
ent savings programs including: Savings Accounts, Money Markets,
Certificates of Deposits, and Individual Retirement Accounts. 

Steve Schmidt Speaking
“Finances First”

Steve Schmidt is President of
First Bank of the Lake, in the
Premium Factory Outlets, Osage
Beach. Visit their website at
www.firstbanklake.com.

Financial Rates In Perspective

This Last 3 Mos. 6 Mos. 1 Year
Week Week Ago Ago Ago

90 Day T-Bill 2.75 2.74 2.24 1.65 0.96
182 Day T-Bill 3.03 3.00 2.42 1.88 1.00
1 Year Notes 3.30 3.19 2.59 2.09 1.17
2 Year Notes 3.65 3.57 2.91 2.50 1.54
3 Year Notes 3.85 3.75 3.12 2.83 1.94
5 Year Notes 4.14 4.00 3.53 3.40 2.71
10 Year Notes 4.51 4.38 4.14 4.18 3.74
30 Year Bonds 4.82 4.73 4.77 4.95 4.66
Dow Avg. 10,833 10,812 10,494 10,313 10,296
NASDAQ 2,067 2,067 2,126 1,850 1,964
S & P 500 1210 1210 1182 1116 1123
Prime 5.50 5.50 5.00 4.50 4.00

When it’s time for that new

HOME, CONDO OR BOAT...

2004 Bagnell Dam

Realtor Affiliate

Of the Year
www.cbolobank.com

We are the largest mortgage lender at the lake and with 8 bank locations and 21

ATM’s, the most convenient.

We have an experienced team of lenders with exceptional knowledge of the Lake

market that we can put to work for you!

Lake Ozark

573-365-5314

Camdenton

573-346-2203

Member FDIC

Main Bank/Osage Beach

573-348-2761

Laurie

573-374-7775

Eldon

573-392-5086

"Associate yourself with men of good quality if you esteem your own reputation; for 'tis better to be
alone than in bad company.”  — GEORGEWASHINGTON

OUR  C L I EN T S  COME  F I R S T.   P E R IOD.
TH ERE  I S  NO  C LOS E  S ECOND.

F I NANC IA L  CONSU LTANT S  W I TH
AN  AGENDA :  YOURS.

Call A. G. Edwards for all your investment needs.

2004 AG Edwards & Sons, Inc. Member SIPC. 

2820 Bagnell Dam Blvd.
Lake Ozark, MO

573-348-2322

Joe Hartman, Jeff Alderman, Tim Kertz 
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continued from page 19
just the doctors, not just patients,
but insurance companies as
well.”
After the break, the house

looks to be a very busy place. A
binder on his desk contains the
bills that will come before them, a
stack more than three inches
thick. One in particular stands
out for him however, a bill he has
picked up from his predecessor. 
Developments and subdivi-

sions throughout Missouri rely
on private water companies for
sewer and water. His bill looks to
make adjustments in the Public
Service Commission’s authority
over them
“The Public Service

Commission does not have the
ability to take them over when
they go defunct or fail to provide
adequate sewer and water servic-
es to their customers. This bill
that I am going to carry in the
house will speed that process
up... they can go in and assign a
temporary receivership right
away to provide water to these

people that are doing without.”
He explains this bill does not

have an effect on a large number
of situations. He stresses the
commission would work with the
companies involved first, trying
to get them up and running prior
to implementing the receiver-
ship. 
It would provide for perma-

nent resolution within 30 days if
enacted. A small number of com-
panies according to Rep. Schad,
stay just ahead of the game, play-
ing the court systems to delay
action.
“It’s a consumer protection

bill.” he states. “The commission
is powerless when it’s hung up in
the court systems.”
Even though he is new in his

post, Schad says he’s relishing the
work. As the former Morgan
County Presiding Commissioner,
he’d had experience with the
process.
“I really do enjoy it. I am fifty-

one years old, and I still love to
read, and learn.” And he is learn-
ing, both the ins and outs of state

government and the grueling
speed it moves at. “I had a pretty
good idea of the pace that things
run at, but once you’re in the
middle of it, reality sets in. It’s a
good thing we have people from
all walks of life working down
here. 
We have attorneys that are

very familiar with lawsuits, and
Tort, and we depend on them to
explain things. And we have edu-
cators... we can absolutely go
somewhere down the hallway
and find someone that under-
stands, and is focused on the
issues. That frees the rest of us up

to work on our issues.”
Rep. Schad farms outside

Versailles, and looks forward to
spending some time getting work
done there during the break. 
He summed up the first half of

the session in a statement.
“We've accomplished quite a

bit. We began this session by
identifying some key issues that
had to be addressed immediately.
Problems in the courts, a lack of
jobs, and several pressing social
problems were recognized as
being in need of immediate
action. We've passed legislation
to create jobs, improve our econ-
omy, and make Missouri an even
better place to live.
We also addressed several very

important social issues, one of
the most important being
methamphetamines. House Bill
441 makes it harder for individu-
als who produce methampheta-
mines to obtain the materials
needed to produce that drug. It is
a strong step toward eliminating
the problem that plagues our
local communities.
The House also took steps to

help our seniors and disabled cit-
izens with a fix to the homestead
act that limits increases in prop-

erty tax. It will make the process
easier and help ensure that those
on a fixed income aren't taxed
beyond their means.
We not only passed bills to

protect citizens here at home, but
also passed bills to recognize the
heroic actions of the men and
women who defend our country. 
We’re providing educational

grants to the children and spous-
es of soldiers killed in the line of
duty; honoring Missouri veterans
who have served during wartime
with medals and certificates, and
creating a fund to provide grants
to families of National Guard or
Armed Forces reservists who
were called to active duty after
the attacks of September 11,
2001.”
Representative Schad encour-

ages the public to contact him
with their views on legislation.
Representative Rodney Schad
State Capitol, Room 400C, 201
West Capitol Avenue
Jefferson City, MO 65101-6806.
E-mail:
rodney.schad@house.mo.gov
573-751-2077 �

Next month:  We’ll visit with
Governor Matt Blunt.

Representative Schad

Jefferson City, MO — Missouri
Governor Matt Blunt announced
a legislative package of econom-
ic development reforms to create
and attract family-supporting
jobs through incentives
designed to spur economic
growth and create significant
opportunities for new job cre-
ation.
Blunt announced the

Missouri Quality Jobs Act, estab-
lishing a withholding tax incen-
tive arrangement for state and
local economic development
officials to use to attract and cre-
ate new jobs.

"This is a new approach to
economic development in
Missouri," Blunt said. "It focuses

not just on job creation but on
the creation of family-support-
ing jobs."

The governor’s initiative is
divided into three programs with
separate qualification require-
ments: The Small Business and
Expanding Business Program;
the Technology Business
Program; and the High Impact
Projects Program.

In order to qualify for these
programs, employers must offer
basic health insurance for new
employees in new jobs and pay
at least 50 percent of health
insurance premiums for all parts
of the program. The new jobs
that are created must be at or
above the county average wage

Employers would retain a
portion of withholding taxes
paid to employees. In addition,
an employee would continue to
receive full credit for all taxes
withheld from their pay.
"Missouri must be aggressive

to create and attract new jobs to
our state. The Quality Jobs Act I
am proposing would give state
and local economic developers
the proper tools to do just that,''
Blunt said. "By creating and
attracting high paying, high-
quality, family-supporting jobs,
not only do our workers and
employers benefit, but so do
Missouri families. I look forward
to working with the Legislature
and Economic Development
Director Greg Steinhoff in the
weeks ahead to implement the
Missouri Quality Jobs Act.”
The total amount of tax cred-

its issued for all three compo-
nents combined would be $12
million per year. The proposed
program would be revenue-neu-
tral as it draws from allocations
already in place, but not being
used to full capacity, from the
Rebuilding Communities and
Missouri Downtown Economic
Stimulus Act programs.
The programs, which would

be overseen by the Missouri

Department of Economic
Development, would allow
Missouri to use a portion of with-
holding taxes on wages paid to
employees in newly created jobs
as an incentive for the creation of
jobs.
In a separate move, Blunt is

calling for the combination of
the state’s Tax Increment
Financing (TIF) cap with the
Missouri Downtown Economic
Stimulus Act (MODESA) cap
which will allow the Department
of Economic Development to
continue to use TIFs for redevel-
opment projects as the current
program is nearly at its cap. This
change addresses Blunt’s con-

cern over past TIF commitments
made by the previous adminis-
tration that may have exceeded
the state’s annual TIF cap of $15
million.
Blunt’s plan would also

authorize all municipalities and
counties to impose a local eco-
nomic development sales tax
with voter approval. Currently,
only so-called "charter cities"
have this authority.
Blunt held an economic

development summit in
Jefferson City before taking office
with business and community
leaders to discuss ways to
improve Missouri’s ability to
attract and retain new business-
es.
"Missouri is competing with

49 other states and several other
countries for every job that is
created so it is essential that we
are aggressive in our efforts to
expand and grow our economy,"
Blunt said. "These changes are
essential if we are to successfully
bring new jobs to the state.
Providing communities with
more powerful economic devel-
opment tools is part of my com-
mitment to expanding business
opportunities in Missouri." �
Press Release

Blunt Announces Package to Create Jobs, Economic Growth

Rep. Rodney Schad District 115 (R)

Governor Matt Blunt

Blunt held an economic development summit in Jefferson City before taking office
with business and community leaders to discuss ways to improve Missouri’s ability
to attract and retain new businesses.
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continued from page 17
Target the land. The TIF helped
pay for the exterior roads.
Q: Why did you feel the need to

have such a deal with Target?
A: The TIF got approved in July

of 2000. Then 911 hit and retailers
were not making a move. About a
year later, the ENRON and other
corporate scandal took place, and
again no one wanted to do any-
thing. The only way a TIF gets
repaid is through generating prop-
erty tax and sales tax, so for the
good of the TIF, the City and
myself, I decided that was the right
move to make. They should gener-
ate somewhere between 30 and 40
million in sales.
Q: What exactly is a TIF, and how

have you used it?
A: A TIF only gets repaid by sales

tax and property tax. How it works
is, property has a base (before
development and TIF), and we’ll
just use a fictitious number here, of
say $10,000. Once the develop-
ment has matured, which should
be about a year from now, the
property tax could be like $700,000.
So what we did under TIF law, the
developer reaps the difference
between the $10,000 and the
$700,000 which we use to pay bond
holders or the banks. What hap-
pened was a win-win situation. In
good faith to the City, we built a
road to the school, took them
sewer and water to their property
line, built all the roads for the City,
and we also gave the taxing juris-
diction – the majority of which
goes to the School of the Osage,
25% of the difference in the
increase in the property tax
(PILOTS). Because we put out the
development and the infrastruc-
ture, on sales tax (EATS – Economic
Activity Tax), we get half the City’s
which is 1%, and half the County’s
which is 1/2%, so we get 1 1/2%
total on the sales tax. Counting the
1/2% from the TDD, we have a total
of 2% to recoup revenue to pay for
the development. Right now only
the first issuance of bonds has
been sold strictly for the revenue
generated off of Lowe’s, Patio
World, Pier One and Outback.
We’re holding the debt on the rest
of the project with my banks.
Q: Did the businesses you chose

have to meet a certain criteria?
A: Our outlet mall is one of the

best in the country, and basically,
we are talking to people that the
Factory Outlet Mall can’t accom-
modate. We are trying to develop
what is called a Power Center –
businesses that require over 10,000

feet of square footage.
Q: Did you meet any direct

resistance during your develop-
ment?
A: Surprisingly enough, we met

very little. Only one local business
stood up to voice any concerns.
Q: Where will the employees

come from, and have you consid-
ered housing for the numbers of
people who will be moving here?
A: I have other local businesses

which haven’t been hurt. If the
businesses we’ve brought in can’t
find qualified local help, they’ll
bring them in from other territo-
ries. I’m talking about manage-
ment level and lower level staff. As
far as housing goes, I think it is dif-
ficult to find in the summer, but a
lot easier to find second tier con-
dos in the winter. Actual houses
and apartments are slim, and we’re
looking into building some more
apartments ourselves.
Q:  Do you think our infrastruc-

ture will be able to keep up with the
growth?
A: I think so. We gave them

between 1/2 mile to 1 mile of ease-
ment about 3 years ago for the 24"
pressure main for the sewer sys-
tem. They are okay now, but I think
they’ll have to plan for the future. I
think Osage Beach is doing a pretty
good job, but from a developer’s
standpoint, I think Camden
County’s new planning and zoning
has really put the hurt to a lot of
developers. I think we need afford-
able tract housing – anywhere from
$100,000 to $175,000. And you can
put it on the record that I think
both Cities and the County and the
Tri-County Lodging really made a
mistake when they didn’t get
behind the Lake Transit System.
Q: What plans do you have for

the future?
A: I can give you guys some-

thing that nobody else has heard.
We’re talking about redesigning the
back 80 acres from the Prewitt’s
Point development. I’m trying to
find an avenue to recoup some
road and infrastructure costs on
that 80 acres. We’re talking about
putting a road in between Lowe’s
and Marshall’s to access that land
and rebuilding D road with a
bridge over the new road. I think
we can fill that area up in the next 5
years or so with the same type of
clients that you see in front.
Q: What time frame do you

think we’re looking at in the Lake
area for the best investment
opportunities?
A: I think it is a 5 year to 7 year

time period. I think it’s going to

grow toward Kansas City, and if I
could find the right tracts of land
up the lake, I’d be buying big
acreage up the lake. 
Q: How do you respond to those

who say big business is bad for the
Lake, and how do you feel person-
ally as a native and a businessman
about whether we’re headed in a
positive direction with all this
growth?

A: You’re talking to someone
who used to barefoot the main
channel on a Saturday back in the
70’s. If I had a choice, I’d like to
have the Lake back the way it was
then. But there’s no way to stop the
growth across the Midwest, espe-
cially Missouri. Springfield,
Columbia, St. Louis – everything is
growing in leaps and bounds.
Instead of fighting the develop-

ment and the progress, we need to
have a decent plan in place to
make sure it’s done right. If I didn’t
develop the property, the big
developers of the world would
have done it. We had an opportuni-
ty in the early stages to sell to the
big developers and chose not to. I’d
like to see it the way it was, but eco-
nomically I think the growth has
been good for everyone. �

Located in the Osage Beach Premium Outlet Mall

573-348-5252

The Lake’s Only Discount Golf Store!

Save More Than 50% on Golf Apparel
from EP Pro, Tail and Ashworth

Join Us for our
First Anniversary!

April 22-24
HUGE Savings
Storewide!

Junior Golf Equipment - Clubs, Shoes, Hats & Gloves
College Apparel & Accessories

Best Selection of Golf Clubs, Irons, Woods
and Hybrids in Central Missouri!

Choose From
Over 400 Pairs
of Golf Shoes!

Prewitt Q & A
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furniture -
pictures
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mirrors
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area rugs
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tile

Mon. - Fri. 9-5
Sat. 10-5

3/10 mile from Hwy
54-42 Jct. on Hwy. 42

573 348-

JEFFERSON CITY– The indi-
vidual income tax deadline, April
15, is just days away, but tax sea-
son is in full swing at the
Missouri Department of
Revenue.
Already more than 1.3 million

individual income tax returns
have been processed and more
than 968,000 refund checks
issued.
Taxpayers who have yet to file

their individual income tax
return should look to filing elec-
tronically as their best option.
There are many advantages to fil-
ing electronically including:
proof that the department has
received the return, it’s easier
and more convenient, taxpayers
can’t lose the paperwork, it’s
more accurate, and there’s no
waiting in line at the post office.
Filing electronically also lets tax-
payers choose to have their
refunds deposited directly into
their accounts, avoiding mail
and check processing time.
Already this year more than
900,000 tax returns have been
filed electronically.•
Taxpayers may choose from

three electronic filing options.•
1.IRS approved tax practition-

ers may file any type of Federal or
state income tax return electron-
ically.•  Taxpayers may visit the
IRS web site to find a participat-
ing tax practitioner.
2. Tax preparation software

gives taxpayers the option to file
taxes electronically.••  Taxpayers
may purchase software or find
Internet filing options that will
allow them to file both their
Federal and state income tax

returns electronically.•  There is
usually a fee associated with tax
filing software, although free fil-
ing may be available to qualify-
ing taxpayers.•  Taxpayers may
visit “Free File Alliance” on the
department’s web site at
www.dor.mo.gov/tax to deter-
mine if they qualify for free filing.•
3. Telefile allows taxpayers to

file their Missouri individual tax
return in conjunction with their
Federal income tax return from
any touch-tone telephone.•  Not
everyone qualifies to Telefile.
Taxpayers who may qualify will
receive a Telefile booklet from
the Missouri Department of
Revenue and the IRS.•  There is
no charge to Telefile.
For more information regard-

ing electronic filing options, tax-
payers are encouraged to refer to
their 2004 state income tax book-
let, visit the Missouri
Department of Revenue’s web
site at www.dor.mo.gov/tax, or
call (573) 751-3505. �
Press Release

State Income Tax Filing Deadline Approaches

Solid Gold Oldies
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Small business owners are always
facing money problems. There never
seems to be enough money in the
business to pay the necessary expens-
es. Small business owners consider
lawyers to be expensive and simply
not necessary. The internet and self-
help books prey upon such an atti-
tude. “Pay $39.95 and receive the
business owners book of essential
forms. Eliminate the need for paying
an expensive lawyer.”

Unfortunately there can be disas-
trous results when a business owner
does not seek advice from a lawyer.
There have  been literally millions of
dollars lost by small business owners
because they refused to seek compe-
tent legal advice.

A business Owner should adopt a
few practical rules for hiring a lawyer.

In Criminal Matters
A business owner should always

hire a lawyer when involved in a crim-
inal matter. The lawyer should be hired
before the owner is interrogated by
the police. Too many times, a person
gets in deep trouble because he does-
n’t hire a lawyer fast enough. Most
criminal actions can be avoided or
successfully resolved if the business
owner would simply seek a lawyer’s

advice early on in any criminal investi-
gation.

Commercial Contracts and
Civil Lawsuits

When there are questions about
non-criminal legal matters, the busi-
ness owner needs to use discretion.
Small business owners set limits on
themselves daily as part of running
their business. They don’t hire an
employee unless that employee can
make money for the. They do or don’t
buy a piece of equipment or a tool
unless the old one cannot be repaired.
They do not do a particular job unless
they can make a profit at the end of
the job.

Each owner should set his or her
own limits when hiring a lawyer. Some
owners take the position that any con-
tract or lawsuit involving more than
$5,000.00 requires them to hire a
lawyer. Other business owners say
$10,000.00 or $15,000.00 or $20,000.

Whatever limit you set, when a
civil matter involving money or poten-
tial loss of more than your limit, you
need to hire a lawyer. It is one thing to
lose $5,000.00 because you are igno-
rant or untrained in legal matters, it is
an entirely different matter to lose
$25,000.00 because the owner is in

over his expertise level on a contract
or a particular action.

Generally, a lawyer should keep
you from a criminal conviction, make
you money or save you money. You
should always call a lawyer in criminal
matters. You should always hire a
lawyer in matters over your personal
limit.

Curran’s Corner
When Do You Need a Lawyer?

John Curran is partner in the law firm
Curran and Clifford, 3848 Highway
54, Osage Beach. You can reach him
at 573-348-3157.

573-346-5551

Hwy 5 North Camdenton

www.ozarkford.com

1-800-367-3311

• Sales

• Service

• Leasing

• Parts

Mon. - Fri. 

7:30 a.m. - 6 p.m.

Sat. 8 a.m. - 3 p.m.

1-800-348-4731
HWY. 54 AT
LK. RD. 40

OSAGE BEACH
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Toll Free 1-866-670-9484

What are you waiting for? Quit stalling and get the Internet you deserve!

No Catches - No Extra Charges - No Surprises

NEW Wireless access for Shawnee and Horseshoe Bend areas!
Wireless line-of-sight 
delivers speeds that can exceed DSL and Cable! Download music,
games and video in minutes!

YHTI also offers DSL Access for content-hungry power users and
anyone else who hates to wait! Enjoy fast streaming video, music
and more!

Or, get Accelerated dial-up! Works with your existing phone line and
equipment, no new hardware. Pages load up to five times faster, less
waiting, more surfing! Internet for speeders!

Just want 56k dialup? Our knowledgeable and friendly award-win-
ning technical support staff can take the 
hassles and “on-hold” out of your internet experience! You’ll speak
to a real person, not some automated system!

No Strings Attached.
GO WIRELESS FOR BLAZING FAST DOWNLOADS!

$2195**as low as
Per Mo.

Unlimited
DSL Access

$1995Per Mo.
Unlimited

$2095Per Mo.
Accelerated
Unlimited 

56k Dialup

HI-SPEED DSL ACCESS $3995**as low as
Per Mo.

Unlimited
Access

WIRELESS ACCESS

ACCELERATED56K DIALUP

5 Megabyte Homepage, Free Spam & Popup Blockers,

Hi-Speed, Ultra-Reliable Wireless Internet Access, With No Contract!
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ITEMS FOR SALE
FOR SALE - Used and slightly damaged office
furniture at 50% ~ 70% off retail ~ Osage
Office Products ~ 573-348-1440 ~ Hwy.
54-24 Osage Beach
USED COPIERS ~ Color Printers ~ In House
Leasing and Service ~ Osage Office
Products ~ 573-348-1440 ~ Hwy. 54-24
Osage Beach

BOATS FOR SALE
2002 Formula 370 Sun Sport, Powered
by: Twin 375 H.P. Volvo 8.1L GI DP CWC,
Length: 37´ 0˝ Beam: 10´ 6˝, Color: Sapphire
Flagship Imron • Air Conditioning - 12,000 BTU
Reverse Cycle • Central Vacuum System •
Generator - 7.3 KW - hours - 66.9 hrs • Hour
Meters reads - P-58.8/S-58.7 • 13˝ TV/VCR
•Windlass • Stainless Steel Windshield, Sale
Price $199,500.00. Glencove Marine
Sales & Service 573-365-4001 Marina
Sales - 573-348-1997 Highway Sales
2001 Formula 40 Performance Cruiser,
Powered by: Twin 400 H.P. Mercruiser 8.1 MPI
Inboards, Length: 42´7˝ Beam: 12´8˝, Color:
Sterling • Air Conditioning • Central Vacuum
Sweeper • Full  Canvas Enclosure • Generator
7.3kw • Vacuum Head • TV/VCR - Both Cabins
• Windlass, Sale Price $233,500.00. Glencove
Marine Sales & Service 573-365-4001
Marina Sales - 573-348-1997 Highway
Sales
1998 Regal 2550 SL Cuddy, Powered by:
Single 300 H.P. 350 MAG Mercruiser Bravo 3,
Length: 25´5˝ Beam: 8´6˝, Color: Creme/Taupe. •
Charge System • Full Canvas Enclosure • Porta-
Potty • Trim Tabs • VHF Radio • 1997 Load-Rite
Galvanized Roller Trailer, Sale Price $34,900.00.
Glencove Marine Sales & Service 573-
365-4001 Marina Sales - 573-348-1997
Highway Sales

HOMES FOR RENT
DARLING 4 BDRM RENTAL ON HORSE-
SHOE BEND. Rented nightly or weekly.
Located at the waters edge - lots of decking
and 2 boatslips w/swim platform - great loca-
tion off Carol Rd. and in 4 Mile Cove. Sleeps 10
- Decorated great. Call 573-434-1782

ATTENTION GOLFERS - Spectacular home
on Oak Creek w/pool and on a small pond.
5,000 sq. ft. w/4 bdrms, 4.5 ba, 4 car garage,
sunroom and every bell and whistle. Boatslip
available less than 1/2 mile. Bobbi Bash
Realty 573-365-2622.

CONDOS FOR RENT
GOLF COURSE CONDO 2 Bed, 2 Bath fully
furnished•condo for rent on the course at
Osage National. Swimming pool, playground,
laundry. $700/month. Lease negotiable.
Available for showing. Call 573-280-9939.
MIMOSA BEACH CONDOS - These condos
are the closest located to Kansas City. 3 bdrm
starting at $152,000, small complex located on
beautiful quiet water at the 44 mile marker.
Call Bobbi Bash Realty 573-365-2622

REAL ESTATE
HOUSES FOR SALE
160’ SEAWALLED LAKEFRONT on
Horseshoe Bend! 590 Linn Creek Road, Lake
Ozark. Breathtaking channel view in cove set-
ting w/tram to lake & lakeside martini deck. 3
BR, 2BA ,1900+SF on 2 levels. Open great
room w/high ceilings, native stone fireplace &
new hardwood floors. Large family room on the
LL, Lakeside decks on upper and lower levels.
Includes 2 upper tier & 2 LF lots and a 2 well
covered dock. LH-3411 MLS#3015987
$299,900 C. Michael Elliott, Gattermeir
Elliott Real Estate, 1-866-YOURLAKE or
573-280-0170
Brand New Home - 3 BDR, 2 BA, 1,500
sq. ft. Extremely desirable location in quiet
area. Lake view, 10 x 28 boat slip available.
$135,000 MLS #3005735. Call Mike or
Frank at 573-302-2301
VILLAGES LAKEFRONT BEAUTY! 259
Brookhaven Lane, Sunrise Beach Wonderful &
Open 6 BR/ 4.5BA, 3600 +SF Lakefront Home,
Incredibly Detailed and on an interior point lot
in large 5 finger cove. The best location on the
lake with 97 ft. of Waterfront & 2 well covered
dock w/6,000# hoist. LH-3274 MLS# 3015846
$869,900 C. Michael Elliott, Gattermeir
Elliott Real Estate, 1-866-YOURLAKE or
573-280-0170

REAL ESTATE
LOTS FOR SALE
364’ WATERFRONT BUILDING LOT on 1.5
Acres! 96/97 Woodhaven, The Villages, Sunrise
Beach- Exquisite Private Estate on 364'
Lakefront on 1.5 Acres in gated entry commu-
nity of Woodhaven Village. Lots lay very level
off the end of cul-de-sac, custom cut stacked
stone seawall on Lot 96, with balance of natu-
ral black limestone on waterfront. LL-1699-
MLS#3013055 $500,000 C. Michael Elliott,
Gattermeir Elliott Real Estate, 1-866-
YOURLAKE or 573-280-0170
Cedar Crest Lot - One of the most presti-
gious subdivision at the lake. One of just a few
lots left. Large lot with flat topography and
gentle to the bluff, Huge view, nice mature
trees and plenty of room for large custom
house. Gated community. - $530,000 MLS
#3013873. Call Mike or Frank at 573-
302-2301
Golf Course & Lake View! - Porto Cima
Estates - Porto Cima Estate Lot. Build your
home among the other beautiful homes in
prestigious Porto Cima Golf Club and Lake
Community. This lot overlooks the golf course
with a lake view. Neighborhood marina and
country club membership available. Contact
Harlan at 280-0279.
New Lots Available! - Nichols Point
Estates - New Nichols Point Logs available. Lots
1 & 2 Restricted Subdivision of distinguished
homes. These lots offer an estate setting for a
very special home. 235 ft of quality lakefront,
gentle slope with southeast exposure provide a
one-of-a-kind setting. MLS #3013859. Call
Mike or Frank at 573-302-2301

REAL ESTATE
FINANCING
GET PRE-APPROVED TODAY! Lake
Mortgage Inc. No obligation, Hassle Free, loan
approval. 866-LAKE-MTG or visit us on the
web at Lakemortgageinc.com.

COMMERCIAL SPACE
FOR RENT
NEW COMMERCIAL OFFICE SPACE
W/LAKEVIEW. Will sell or lease - two units
separate or together each 1,200 sq. ft. Hwy.
Bus. 54. Bobbi Bash Realty 573-365-
2322.

HELP WANTED
BANQUET SERVERS & STAFF All shifts
available. Please apply in person, Inn at Grand
Glaize, 5142 Highway 54, Osage Beach.

HOW TO PLACE A CLASSIFIED AD:
Complete the form below, and mail your completed form to: Benne
Publishing, Inc., Attn: Classifieds, 160 N. Highway 42, Kaiser, MO 65047
.25¢ PER WORD, Include abbreviations as a word. MIN. $5/20 WORDS.

AD COPY: ____________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

Amt. Enclosed $_________

Name ________________________________________________

Address_______________________________________________

City ______________________________State _______________

Phone__________________________Zip Code _______________

Amt. Enclosed $_________

Name________________________________________________

Address ______________________________________________

City ______________________________State_______________

Phone__________________________Zip Code_______________

Annual subscription rate via third-class mail in the United States is
$36.00 per year, subject to change without notice. Credit Card orders are

welcomed, please call with card information.
(573) 348-1958 • Fax: (573) 348-1923

www.lakebusjournal.com • businessjournal@charterinternet.com
Complete the form below, and mail your completed form along with check

or money order to: Benne Publishing, Inc., Attn: Classifieds,
160 N. Highway 42, Kaiser, MO 65047
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At first glance, you’ll see the difference - the sleek lines, the timeless style, the unforgettable presence on the water.

This is what boating was meant to be.  It doesn’t take long to understand what all Sea Ray owners share - a profound

appreciation for fine craftsmanship and an uncompromising quest for the ultimate boating experience.  Dedication to quality

and a passionate commitment to bring you the best.  That is what sets Sea Ray apart from all the rest.

PORT ARROWHEAD 866-275-7643
w w w . p o r t a r r o w h e a d . c o m

S P O R T  B O AT S   1 8 ’ -  2 9 ’

E X P R E S S  C R U I S E R S   2 4 ’ -  5 0 ’

D E C K  B O AT S   2 0 ’ -  2 7 ’

S E D A N  B R I D G E S  4 2 ’ -  5 5 ’
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“We depend almost 100% on
sales tax revenues. We have no
property or personal taxes. We’re

not as seasonal as we used to be,
so instead of waiting for income
to arrive in March or April, we can
now take care of business more

evenly. And, we are very progres-
sive on infrastructure. We have a
process. The impact fees create

more revenue, allowing us to beef
up the system. Which helps
everybody. And we put it [the
money] all in infrastructure.”

Water and sewer at the Lake
pose unique problems. Because
of the initial planning and con-
struction, all lines literally lead to
the roads— uphill.
“We are fortunate in that we

have one of the largest sewer sys-
tems, with over 1,100 lift stations.
Communities like Camdenton
and Eldon may have half a dozen
or so.”
Mayor Lyons has a fondness

for the water and sewer in Osage
Beach, and it shows. She shows
the charts, graphs and displays
that outline the work under
progress and that to come. She
reads off the developments and
projects like a shopping list. In
addition to the expansion at the
corner of Highways 42 and 54, the
businesses at the Grand Glaize
Bridge and the development at
the junction of Highways 54 and
KK, the Mayor explains there is
more to come. Across from
McDonald’s on Route KK, there’s
going to be a fast food restaurant,
a shopping mall, and potentially
a new supermarket. Of course
there are some she can’t reveal.
“Until we have something

down on a building permit, those
are just ‘Pie in the Sky’”. �

”We depend almost 100% on sales tax revenues.
We have no property or income taxes…”

— PENNY LYONS, MAYOR OF LAKE OZARK

Osage Beach Developments
continued from page 1

The “Upside Down Bridge”
continued from page 15

The development at Prewitt’s Point, Osage Beach Willman
The Grand Glaize Bridge, circa 1950. The view looks northward toward the mouth of
the Glaize Arm. The dock near the east end is Chet's Landing, the forerunner of
Link's Landing. Bridgeport Marina is at the west end.

Photo courtesy of Brad Atkinson, Fenton, Missouri

climbed out of the valley on
either side.
To esthetically enhance the

height of the bridge, the design-
ers decided to erect the spans
with the supporting trusses
below the highway deck--an
arrangement known as a deck
truss. This would place the road-
way some seventy feet above the
lake level, and afford an unim-
peded view of the tributary—
and it could be done without
reducing the load capacity of the
bridge. Both the Niangua and
Hurricane Deck Bridges built
some six years later would fea-
ture similar designs. Since the
Grand Glaize structure was the
first high span in the area, it
acquired the nickname of the
“Upside Down Bridge”.
The Upside Down Bridge cost

about $400,000 and was finished
in time for the lake to fill under it.
Designed as a two lane structure,
the traffic demands of the late
twentieth century rendered it
obsolete. Construction of a new
bridge began in the early 1980’s.
The westbound lanes were com-
pleted in 1984. However, the old

bridge continued to carry east-
bound traffic until 1995, when all
four lanes of the newer span
were finished. Engineers then
dismantled the the old span, and
the Upside Down Bridge was no
more. �

Historian and
tour guide
Michael Gillespie
is the author of
“Wild River,
Wooden Boats”
and “Come Hell
or High Water: A
Lively History of
Steamboating”. 

He has also

penned dozens
of magazine arti-
cles. Both of his
books are avail-
able online at
Amazon.com
and Barnes and
Noble.com.

Michael Gillespie


